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You Can Sell Webster 
with Confidence 


Satisfied customers. 
Quicker turnover. 
Sure repeat sales. 
Stock Webster Prod- 
ucts Now for greater 
profits. 


F. S. WEBSTER COMPANY, Incorporated 
338 Congress Street, Boston, Mass. 
New York — San Francisco — Pittsburgh — Chicago — Philadelphia 























Page 3 OFFICE APPL IAN. 





Cc ES For "September, 








{ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
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of Every Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn 
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St., Chicago 
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OHN A. GILBERT. Secret 


C. H. EVERLY, V. President 
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H.W. MARTIN, Assoc. Ed. OTTO KNEY, 


Asst. Ed. 
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Cc. H. EVERLY, Eastern Mgr. 
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1701 Pershing Square puntos. ee 100 Fy - Fee Street, New York 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 


{No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 


fice appliance industry. It 
will answer any q 
germane to its field to the 
con of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 

{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chi Iil., 
under Act of March 3, 1879. 


{ “Office Appliances””’ is reg- 
istered in the United States 
Patent Office, Washington, 
D. C. 


€ COPYRIGHT. Contents 
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a 
Accounting Device ( 116 
Acme Staple «o 67 
Add-A-Unit Partition (« 226 
Add-Index Corp 136, 7 
Addressograph 62, 3 
Adjustable Table «* 229 
Aigner, G. J... & 240 
Ajax Time Stamp Co 248 
Akron Wood Prod. Co 212 
Aladdin Mfg. Co 177 
Allen—-Wales Cory 165 
Allen & Co 258 
Alma Furniture Co 239 
American Clip Co 70, 89 
American Electric Co 256 
American Embossing Co 249 
American Lead Pencil Co 
106, 17 

Ame Manifold Products 

Corp 212 
Amer. Multigraph Sales Co.129 
American No. Mach. Co 18 
Amer. Seal & Stamp Co M41 


Amer. Writing Mach. Co 105 
Ames Safety Envelope Co } 

Ames Supply Co 

Arlac Dry Stencil Corp 2 

Art Metal Construction Co.111 

Assoc Stationers Supply 
Co lo 





Atlas Bronze Mfe. 215 
Ault & Wiborge Co., The 114 
Auto. File & Index Co.....130 
Auto. Pencil Sharp. Co 12 
Autopoint Co 1 
Azora Rubber ¢ a) 
B 

Bachrach Spec. ¢ 78 
Bankers Box Co 0 
Barbee Wire & Ir Wh 14 
Beach Publishing Co ct 
Beacon Steel Furnit ( 
Bentley & Gerwis l 
Bentson Mfe. 164 
Berger Mfe. ¢ 11 
Bettcher Stp. & Mfg. « ! 
Boorum & Pease ¢ 


Bridgeport Pen Cs The 
Bristow, Stanley R i 
British Stationer 16s 
Brown, L. L., Paper C 62 
Browne-Morse ; 
Brunswick Hote 154 
tuckeve Rib. & Carb. Co 156 
Bump Paper Fastener Co 
Burke & James BO 
Buro-Bedarf Rundschau be 
Burroughs Add. Mach. « T4 
tushnell Alva) ‘ Ho 
Bus) nel Mite i ‘ 
Cc 
Canode Ink ¢ 64 
Carpenter BE W Mire. (o.% 
Carter's Ink C+ 18 
Cello Irie vt) 
Central Paper ¢ i 
Chicago Binder & File € 4 
Chicago Cushion (< 64 
Clark, Keith, In: 259 
Clarotype (« The rs 
Clemetsen Co The ‘ 
Collier-Keyworth C« 
Colonial Engraving Co 241 
Columbia Rib. & Car. Cs 14 
Columbia Steel Eqp. ¢ 1s 
Colytt Laborator': 262 
Conrades Mfg a o4 
Consumers Paper & Sup 
ply Co “yt 
Cook " \ cs °47 
Cook, H. ¢ Co 81 
Corona Typewriter ¢ "I 
Corryvy-—Jamestown Mf. (; 47 
Crocker Chair (« 6 
Crown Ribbon & Carb. 56 
Currier Mfe. 239 
Cutler Desk Co Facing 242 
D 
Daco Guide Cx 265 
Dalton Adding Machine Co.158 
Davenport—Taylor Mfg. «: 1¢ 
Defiance Sales Corp 51 
DeLuxe Metal Furr c's 02 
Derby, P.. & Ce Inc 14 
Dick, A. B., Cx 9 
Dictaphone Sales Corp 2 
Diemer, John F om 4x 
Dixon, Jos., Crucible « 138 
Downey, The «¢ R.. Ce 6 
Du Pont, E. L.. De Nemours 
& Co 11 
Dur-O-Lite Pen Co 19 
E 
Economy Seat (* 246 
Eliiott—Fisher (: 16 


Emerson Electric Mfg. Co. .23 
Englewood Desk (Co E> 
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These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously cannot under- 


Because of the 


however, offer their service in resolving 
disagreements 


tions established through the journal 

















arch Corp..204 
74 


Fireproofing Co 


General Typewri 


Lithographing 


Business Show 


Northern Corrugating 


J isper Chair Co 





Josephson Mfg 


Yawman & Erbe 


Portabl Adding Machine 
Co 14, 
Premier Metal Products Co.19 


Q 


Quality Park Envelope ‘ re | 
Quigley Furniture Co 


R 
Rand Kardex Service Co.189, 90 
tavenswood Off. Sp. Co 82 
Readeasy s 260 
Regal Typewriter Co 251 
Reiner’s Rotaprint Ine 154 
Reliable Tw. & A. M. Corp.186 
Remington Tw. Co. .59, 191, 209 
Republic Box Co 248 
Roberts Num. Mach. Co. .207, 8 
Roberts, W Rubber Co 65 
Robinson Mfg. Co Zsa 
Rockwell—Barnes Co 266 
Royal Typw. Co 142, 270 
Rivatr J. F & Co 211 
Ss 

Sainberge & Co 95 
Sanford Mfg. Co 255 
Sanymetal Products Co 238 
Schollhorn, Wm., Co..260, 261 
Schwab Safe Co., The 273 
Seroll Art Co 236 
Searles Elec. Weld. Wks 248 
Sengbusch S—-Cl. Inkstd 107 
Service Steel Products 

Corp 237 
Shaw—Walker Co 13 


Sheaffer, W. A., Pen Co. .122, 3 
ShePbhyville Desk Co 913 


Sheppard, The C. E., Co 184 
Sherman—Manson Mfg. Co. .2 

Shipman-Ward Mfg. Co 1 
Sikes Co 14 


Silverglo Lamps, Inc 
Silvray Company 2 


Simonson, KR. A & Co 61 
Smith L, Sc & Corona 
Typewriters, In¢ RT 
Smith Noise & Shock Elim.2 
Smith Premier Tw. Co 1% 


Smith Tw Sa 


Solidhed C* 4 
Speedaumat Addr. Mas 


les Corp 


Speed Key Mfg. Ce 264 
Spenceriun Pen Co 1 
Staedtler, J. S Inc -4 
Standard Mail Mach. C+ 240) 
Stationers’ Loose Leef Co..11 
Steel Bound Box Co 256 
Steel Equipment Corp 103 
St. Johns Table Co ] 

Storms, H. M.. Co 228 
Strayer Coin Bag Ci 265 
Success Line 25 
Sundstrand Add. Mact 1¢ 
Sun Rubber Co., The 7 

T 

rell City Desk Co 104 
Terrell’s Equip. Co 148 
Thompson Time Stamp Co. 261 
Tiffany Adjust. Stand © 254 
Tip Top Mfg. Co 60 


Todd Co... The 121 
Toledo Metal Furniture (€'o0.19% 


Triner Sales Co 26 

Triner Scale & Mfe. Co 251 

Trussell Mfg. Co 6S 

Turner & Harrison Pen Co. 2¢ 

Typewriter Emporium 100 
U 


Underwood Typewriter ¢ 
61, 66. Back 
Union Ribbon & Car. Co 253 
U. S. Envelope Co ) 
U. S. Pencil Co 
I 
* 


—~< 


S. Tw. Ribbon Mfg. Co 
niversal Fixture Corp 
Vv 





Van Dorn Iron Works. .160, 1 
Van Valkenburg. L. D., Co.260 


Victor Add. Machine C« 199 
w 
Wabash Cabinet ( 16 


Wagemaker Co : 
Watson Mfe. “o 997 


Webster, F. S.. Co 24 
Weigel. E. O.. & Sons 264 
Weis Mfg. Co 83, 4, 5, ¢ 
Western Envelope Corp 

Western Furniture Co 247 
Weston. Byron, Co 124 
White River Chair C 260 
Wholesale Typewriter C 11K 
Wiggins, John B., Co 259 
Woodstock Typewriter Co..27 

Y 
Yankee Paper & Sp Cc 41 
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Accounting System Machines. 
National Cash Register Co.... 80 
Adding Machines. 


Add-Index Corp........... 136, 7 
Allen-Wales Corp.... : 165 
Burroughs Adding Mach Co... 274 
Dalton Adding Machine Co.. .158 
Elliott-Fisher Co.... 162 
Felt & Tarrant ‘ 112 
General Office Equip. Corp...162 


Lanston Monotype Machine 


Co . ese 238 
Portable Adding Machine Co, .147 
Reliable Tw. & A. M. Corp..186 
Sundstrand Add. Mach 162 
Victor Add. Mach. Co lov 


Used. 


Adding & Cal. Machines, 
Corp. . 186 


Reliable Tw. & A. M. 
Adding Machine Lamps. 


Aladdin Mfg. Co 1 
Adding Machine Rolls & Paper. 
Central Paper Co 2 
Rockwell-Barnes Co 266 
Yankee Paper & Spec. Co 241 


Adding Typewriters. 
Burroughs Adding Mach. Co..274 
Elliott-Fisher Co 162 
Remington Tw. Co ne, 191, 2ou 
Underwood Typewriter (+ 

61, 66, Back Cover 


Addressing Machines. 


Addressograph Co i2 3 

Speedaumat Addr. Machry 77 
Adhesive Tape. 

Handy-Roll Co 2635 
Adhesives. 

iSee Inks Adhesives, et 
Arch and Clipboards. 

Free Hand Binder Co 258 


Globe-Wernicke Co.169, 70. 71, 72 

Rockwell-Barnes Co 206 

Yawman & Erbe Mfg. Co 157 
Autographic Registers. 


Hanna Register Co 104 
Automatic Mailing Machines. 
Insertograph Co 204 


Bankers’ Note Cases. 
General Fireproofing Co 
117 is, 1%, 20 
Wernicke Co 
160, 70, 71, 72 
Van Dorn Iron Works Co. .160 l 
Billing Machines. 
Purroughs Adding Mach. Co..274 


trlobe 


Elliott-Pisher Co 162 
Remington Tw. Co oY, 191, 200 
Underwood Typewriter Co 
.61, 66, Back Cover 
Binders, Catalog and Periodical. 
American Clip Co.. 70, 8o 
Binders, Transfer. 
Lion Systems, Inc v4 
Blank Books. 
Boorum & Pease 272 
National Blank Book Co 68 
Rockwell Barnes Co 266 
Blanks for Bonds and Stocks. 
Gioes Lithographing Co 203 
Kibn Bros 250 
Blue Print & Plan File Cabinets. 
Art Metal Construction Co 111 
General Fireproofing Co 
117, 18, 19, 20 
Lyon Metallic Mfg. Co SS 
Yawman & Erbe 157 
Board Cutters, Paper and Card 
Burke & James 2a) 
Ideal School Supply Co 215 
Bond Boxes. 
Corry Jamestown Mfg Cort 247 
General Fireproofing ¢ 
17, 18, 19, 2 
Globe-Wernicke Co 


169, 70, 71 


Stee Equipment Corp 1038 
Book Cases. 

Akron Wood Products (Cs 212 

Globe-Wernicke Co 

160, 70, 71, 7 

Gunn Furniture Co 1. 

Macey Co lt 

Van Dorn Iron Works Co.160 1 

Weis Mfg. Co &3 4 7 6 

Yawman & Erbe Mfg. 157 
Book Ends. 

Aladdin Mfg. Co 177 

Ryan, J. F., Co 211 
Bookholders 

American Clip ¢ 70, 89 

American Electric ( 26 
Book Rings. 

Carpenter, E. W Mfz. ¢ ti2 
Bookkeeping Machines. 

Burroughs Adding Mach. ¢ 274 

Elliott-Fisher Co 162 

Remington Tw. Co oo, 191. 200 

Underwood Typewriter Co 

61, 66 tack Cover 


Box Files 
General Fireproofing ¢ 
117, 18, 19, 20 
tilobe Wernicke Co 


1g, 7, T1. ¢2 
Yawman & Erbe Mfg. Co 17 
Business Shows. 
National Business Show (+ 128 
Busses. 
General Fireproofin, ¢ 
117, 18, 18, 2 
Macey Co., The 1” 
loledo Metal Furn. Co 197 
Calculating Devices. 
Meilicke Svstems 2 
Calculating Machine Supports 
Gravy Dd. Db 261 
Calcvlating Machines. 
Allen-Wales Corp 1S 
Burroughs Adding Mach. Co. .274 
Felt & Tarrant 112 


Marchant Cal Mactl Co 239 





Classifications Mi 





lines advertised 
Many of the 


article of office 


with 
which 








Portable Adding Machine Co, .147 
Reliable Tw. & Add. M. C. 186 


Calendar Pads and Stands. 





Assim Stationers Supply Co 
Deflance Sales Corp 
Success Line Im 


Carbon Papers. 
(See Ribbons and 
Card Cases. 
Gardner, PP. A Iwather Wks. 26 
Improved Boehner Finder Co 
Wiggins, The John B., Co 
Cash Registers. 


Carbons. ) 





National Cash Register Co nH) 
Chair Irons. 

Bettcher Stp. & Mfg. Co 210 

Collier-Keyworth Co 217 


Chair Pads and Cushions. 
Chicago Cushion Co 
Economy Seat Co 
Featheredge Rubber Co 
Fox, Geo, E., & (¢ 


Polar Mfg. Co 
Sun Rubber Co 
Chairs. 
Beacon Steel Furn. Co 


Conrades Mfg. Co 
Cook, ¢ a. a 
Crocker Chair Co 
Derby, P & Co In 
Fritz-Cross Co 
Gunlocke, W. H 
Heywood. Wakefield 





Hood Chair Co 

Jasper Chair Co 

Johnson Chair Co 

Marble, B. L.. Chair Co “4 
Marble & Shattuck 20 


Milwaukee Chair Co 200 


Pierce, S. K., & Son 21 

Sikes Co 145 

Toledo Metal Furniture Co 17 

White River Chair Co a 
Check Protectors and Writers. 

Flaven 22 

redd Co 121 
Check Sorters. 

Kohihaas Co The OM 
Checks, Stamped Metal 

Amer. Seal & Stamp (: 241 

Meyer & Wenthe 2a 
Cigarette Humidors. 

Norlipn Co., The 11 
Clips, Paper. 

‘See Paper Clins.) 


Coin Bags and Wrappers. 
Downey, C. L., Co The 





Strayer Coin Bag Co 
Copyholders. 

American Clin Co 70, So 

American Electric Co 276 

Error-No, In re 

Kobler & Co on 

Premier Metal Products ¢ 1 

Readeasy on 
Copying Devices. 

Eureka Blotter Bath Co 201 

Yawman & Erbe Mfg. Co 157 
Costumers. 

Conrades Mfg. Co 243 

Furnas Furniture Co 243 


Globe-Wernicke Co 
16%, 70, 71 2 
Products Co..198 
s 


Premier Metal 

Sanymetal Products Co on 
Cuspidors. 

Cello, Ine 21 

Faries Mfg Co 244 

Ireland & Matthews Mfg. Co.228 
Cutters, Paper and Card. 

Purke & James ann 

Ideal School Supply Co 215 
Dating Stamps. 

American Numbering Machine 

Co 218 

Meyer & Wenthe 249 
Desk Calendars. 

Assoc, Stationers Supply (« 12 

Defiance Sales Corp 251 
Desk Files. 

Josephson Mfe. Corp 214 

Weis Mfe. Co a3. 4, 5 6 
Desk Lamps. 

Aladdin Mfg Co 177 

Cell Ine 201 


| For the benefit of the subscribers the P 

are here classified. j 
requirements 
modern business office are represented. 
Should subscribers be interested in any 
equipment 


here, they are cordially invited to com- 
municate 
through 
be promptly 
by letter, 


the 
the 
and cheerfully 
without 





of the 


not listed 


service bureau, 
information will 
furnished 
obligation. 





Faries Mfg. Co....... dus 244 
Silvergio Lamps, Inc. 73 
Silvray Co 

Desk Pads. Blotter. 
Boorum & Pease Co 
Fox, Geo. E., & Co 
Hoffman, | ead 
Sainberg & Co. 
Sun Rubber Co 

Desk Pads, Glass. 
Fox, Geo. E.. & Co 
Polar Mfg. Co 
Ravenswood Office Spec. Co 
Sainberg & Co 








Desk Pads, Linoleum. 
Fox, Geo. E & Co 
Polar Mfg. Co : 
Sainberg & Co . 25 
Wagemaker Co.. 126 
Desk Pending- Letters Holder. 
American Clip Co. 70, SO 
Desk Signs and Tablets. 
Atlas Bronze Mfg. Co 215 
Davenport-Taylor 216 


Desk Trays. 
American Electric Co 
Fox, Geo. E & Co. _ 2i 
General Fire proofing Co , 
117, 18, 19, 20 
Globe Wernicke ia ; 
16%, 70, 71, 72 


Imperial Methods Co 260 
Macey Co The ' 140 
Weis Mfg. Co an. «. & 6 


Yawman & Erbe Mfg. Co 7 
Desk Work Distributors. 
Fox, Geo. E., & Co 27 
Globe-Wernicke Co 
160, 70 
Hiorn, W C., Bros, & Co 
Irving-Pitt Mfg. Co 
Sainberg & Co 





Desks. 
Alma Furniture Co 230 
Art Metal Construction Co 111 
Pentley & Gerwig Furn. Co. .217 
Prowne-Morse Co 72 
Clemetsen Co ; “7 
Corry Jamestown Mfg. Corp..247 
Cutler Desk Co Facing 242 
Englewood Desk Co 237 
Evansville Desk Co 214 


General Fireproofing Co 
117, 18, 19, 20 

Globe-Wernicke Co 
160, 70, 71 


Gunn Furniture Co., The we 
Hoosier Desk Co. of a0 
Imperial Desk Co.. 210 
Indiana Desk Co 76 
Invincible Metal Furn, Co 19 


Jamestown Metal Desk Co 185 
Jasper Desk Co .. 166 
Jasper Novelty Works 76 
Leopold Desk Co..... 68 


Mac ey Co., The.. 
Metal Office Furn, Co 


Myrtle Desk Co 
National Desk Co 
Orpin Desk Co 


Quigley Furniture Co 

Shaw-Walker 

Shelbyville Desk Co 

Steel Equipment Corp 

Tell City Desk Co 

Van Dorn Iron Works Co 

Wagemaker Co 

Weis Mfg. Co S3 

Western Furniture Co 

Yawman & Erbe Mfg. Co 
Dictation Machines. 

Dictaphone Sales Corp 93 
Directory Boards. 





Davenport-Taylor Mfg. Co 216 
Display Fixtures. 

Lyon Metallic Mfg. Co... . 88 

Universal Fixture Corp . 202 


Duplicatine Machines & Supplies. 


Amer. Multigraph Sales (Co..129 
Arlac Dry Stencil Corp. — 
Canode Ink Co...... TerTTTTT 
Dick, A B.. Co on 
Kamargo Mills 150 


Knowlton Bros...............- 10) 
Reiner’s Rotaprint, Inc......154 
Electric Motors. 
Emerson Blectric Mfg. Co... .236 
Envelope Openers. 
Hush-A Phone Pee es 252 
@. Be. BE. GBs vied csesvcscas 125 
Envelope Sealers 
MeCarthy Ensorting & Seal 
Ds wives absetisanevoen . .206 
Standard ” Mailing Mach, Co. .240 
Envelopes. 
Ames Safety Envelope Co... .243 
Bre GB FOGRGS. « vciccnviosse 260 
Bushnell, Alvah Co..........200 
Diemer, John F., Co......... 248 
Globe-Wernicke Co........... 
bs iene 169, 70, 71, 72 


MeGill Paper Products, Inc...252 


Nat'l Fiberstok Env, Co...... 75 
Quality Park Envelope Co... "913 
J, B Mavetebe Gosecs.cwsec’ 271 
Western Envelope Corp....... 235 
Envelopes, Celluloid. 
BEOGEEED «OD ibe 0 as cc¥encdedetes 264 
Erasers, 
Dixon, Jos., Crucible Co......138 
Faber, Eberhard...... je oe 
NS Be eer eee 267 
, Ti, BR, Ges vcs veh udeawevs 125 


Roberts, Weldon, ‘Rubber Co.. 6 


Expense Books. 


Beach Publishing Co.......... 265 

Defiance Sales Corp.......... 21 

Harvey, Fred W., Co........ 245 
Eyeshades. 


Featherweight Eyeshade Co...263 
File Boxes, Collapsible, 

Bankers’ Box Co...... 

Kay-Dee Co 2 

Steel Bound Box Co 

Strayer Coin Bag Co.........2@ 
File Boxes, Metal. 





Northern Corrugating Co..... 175 

Rockwell. Barnes Co. 2606 
Filing Cabinets, Cloth Covered. 

Diemer, John F., Co...... 248 


Globe-Wernicke Co.... eeeke 
160, 70, 71, 72 


Hoffman, L. PS 
Imperial Methods Co.........268 
Macey ihn Beles 6a s ..140 
Sainberg & Co......... 255 
Filing Cabinets, Metal. 

Art Metal Construction Co... .111 
Auto File & Index Co...... 190 
Bentson Mfg. Co.... ‘ 16 

Serger Mfg. Co....... Terr 


Browne-Morse Co.... osse OO 
Columbia Steel Equipment Co,180 
Corry-Jamestown Mfg. Corp..247 
General Fireprooting Co 

117, 18, 19, 20 


Globe-Wernicke Co : 
; ove Tr .l0U mC 
Imperial Steel Cabinet Co. 
Invincible Metal Fur, Co.... 

Macey Co., The : 

Metal Office Furn. Co _ 
Premier Metal Products Co. 
Service Steel Products Corp. 
Shaw-Walker . 
Steel Equipment Corp 
Terrell’'s Equipment Co : 
Van Dorn Iron Works Co. . 160, 
Watson Mfg Co, 








Yawman & Erbe Mfg. Co 

Filing Cabinets, Wood. 
Auto File & Index Co 130 
Browne-Morse Co.... . + 


Globe-Wernicke Co * 
een 169, 70, 71, 72 
Imperial Methods Co.... 2 
Macey Co., The eves con 
Shaw-Walker 1 
Wagemaker Co 1 
Weis Mfg. Co a ™ * 
Yawman & Erbe Mfg. Co 157 
Filing Supplies. 
Aigner, G. J., 
American Clip Co 
Browne-Morse Co 
Consumers Paper & Supp ily c 0 201 
Daco Guide Co 7 265 
Filing Equipment Bureau... “92 
General Fireproofing Co . 
. lv, 18, 19, 20 
Clobe-Wernicke Co . 
cocecmem VO VW, Te 
Methods Co. -- 200 


& Co 240 
70, 8a 


Imperial 


Invincible Metal FPurn, Co. 19%) 
Josephson Mfg. Corp 214 
Macey Co., The....... 140 
MeGill Paper Products, Ine. .252 
Oxford Filing Supply Co 174 
Rockwell-Barnes Co...........20 
Simenson, R. A Co . 261 
Steel Equipment Corp 103 
Wabash Cabinet Co 168 
Weis Mfg. Co an x. 


Yawman & Erbe Mfg. Co 157 
Fountain Pens. 
Carter's Ink Co.. . 182 
Parker Pen Co. 
Sheaffer, W. A., 
Furniture Finishes. 
a oe Ee les 


Gold. on 


de Nemours 


Weigel, E. 0., & Sons .- 204 
Gold Stamping. 

Aigner, G. J.. & Co coos 
Gummed Cloth. 

Aigner, G. J., & Co ad ..240 
Hotels. 

Prunswick Hotel... ee . 1 

Lenox Hotel. : ee 
Index Card Signa!s. 

Cook, H. €¢., @o ~~ s 























For September, 1927 


Page 6 OFFICE APPLIANCES 





Grafl-Underwood Co.. 233 
Macey O©o., The. 140 
Moore Push Pin Co... 265 
Yawman & Erbe Mfg. Co 157 

Index Tabs. 
~ G. J., 2 Co.. 200 
SI 


Shee Warnicke “Ge o. 
1éy 


Ink Ereadicators. 
Ink-Out Mfg. Co. ne 267 
. Adhesives, Etc. 

Canode Ink Co...... 204 

Carter's Ink Co.... — 

General Eclipse Co. : ar 

H ins, Chas. M., & Co 225, 

Kwiketik Co..... 20 

Lather Ink & Stamp Pad Co.20 

Sanford Mfg. Co..... 255 

s. 

Bachrach Specialty Co 78 

General Eclipse Co... 23 

Sengbusch 8-C Inkstand Co. .107 
Machines. 


MeCarthy Ins. & al Mach. .206 
Le . Law Book and Number. 

Aigner, G. J., & Co... 240 
Leads for Mechanical Pencils. 

American Lead Pencil Co.1, 175 


Faber. A. W., Ine 262 
Letter Distributors. 
Mristow, Stanwy RK 2 


ilobe-Wernicke Co 





Imperial Methods Co ae 

Kohibaas (n., The 256 
Letterheads, 

American Embossing Co 249 

Goes Lithographing Co 208 


Lettering & Show Card Pens. 
Bridgeport Pen Co 
Library ulpment. 
General Fireproofing Co 
117, 18, 19, 20 
Rand-Kardex Service Co.189° 90 


Yawman & Erbe 157 
Linoleum Desk Tops. 

Fos, Geo. E.. & Co 27 

Polar Mfg. Co 221 

Wagemaker Co 126 


Lockers and Storage Cabinets. 
Art Metal Construction Co 111 
Corry Jamestown Mfg. Corp...247 
De Laxe Metal Furn. Co 202 
General Fireproofing Co 
117, 18, 19, 20 

Gilobe-Wernicke Co... 

1m, 70, Ti, 72 
Invincible Metal Furn. Co 195 


Lyon Metallic Mfg. Co AS 
Macey Co lw 
Medart, Fred, Mfg. (Co 10s 
Steel Equipment Corp Tes 
Terrell's Equipment Co 148 


Van Dorn Iron Works Co. 160 1 
Loose Leaf Books and Systems. 


Accounting Devices Co lis 
Boorum & Pease Co 272 
Chicago Binder & File Co 244 
Irving-Pitt Mfg Co ine 
Lioyd, W. G., Co 116 
National Blank Rook Co 6s 
Sheppard, ©. E., Co 184 
Stationers L. L. ( 11s 
Trussell Mfg. 2s 
Leaf Envelopes, Celluloid 
Markile Co Pale | 
Leaf Metals. 


Carpenter, E. W.. Mfg. Co va 
Chicago Binder & File Co 24s 


Map Tacks. 
Grafl.Underwood Co 23 
Moore Push Pin Co 26 


Matched Office Suites. 
Cutler Desk Co Facing 242 
General Fireproofing Co 
117, 18, 19, 20 


Leopold Desk (> ve 
Macey Co., The 140 
National Desk Co 234 


Memorandum Devices. 
Clark. Keith, In: 
Colytt Laboratories 
Currier Mfg. Co 
Pox, Geo. E.. & Co 
Hanna Register Co 


Mark-Mor-An- Dum 264 

Robinson Mfg. Co 222 
Moisteners. 

Bachrach Specialty Co 7s 


Sengbuech 8-C Inkstand Co 107 
Nickel Plate Preservative. 

No-Tarnish Products 262 
Numbering Machines. 

American Numb. Mach. (o. 218 

Roberts Numb. Mach. Co..2oT. 8&8 
Office Knives. 








Novelty Cutlery Co Is] 
Office Partitions. 

Add-A-Unit Partition (Co 2288 
Oil, Office Machine. 

Clarotype Co oe 

Defiance Sales Corp ps3 | 
Pads, Figuri Ruled or Plain) 

Boorum & e Co 272 
Paper. 

rown, L. L., Paper Co 262 

Consumers Paper & Supply Co 201 

Featherwt. Paper Co v4a2 

Kamargo Mills 1 

Knowlton Bros me 

Weston, Byron, Co 14 
Paper Clamps. 

American Clip Co 7), &e 

Easterbrook Stee! Pen (o 7 

Hunt, C. Howard, Pen Co 18S 

Van Valkenburg, L. D 2) 
Paper Clips. 


American Clin Co 70. 89 











The Service Bureau of Office Appliances 


is maintained for the exclusive use of subscribers and adver- 
tisers. In the execution of its various commissions this 
bureau calls upon practically every member of the staff. It 
answers by personal letters all inquiries upon matters ger- 
mane to the field, it furnishes special reports upon articles 
of office equipment, supplies names of manufacturers of any 
article wanted, puts man and job together, prepares adver- 
tising copy, furnishes lists of desirable agents and dealers in 
nearly every country, aids foreign dealers in securing U. S. 
A. lines, and in many other ways performs useful service, 
all without charge. Subscribers in every land have made 
and are making, good use of this bureau; manufacturers in 
every section of the field have had evidence of the service 



































Cook, H. C., Co 81 Invincible Met. Furn. Co 195 
Grafl-Underwood Co 233 Safes. 

0. K. Mfg. Co. , 125 General Pissgeeting Co. 
Rockwell-Barnes Co 266 --A17, 18, 19. D 
Mp-Top Mfg. Co... ... 260 G lobe- Wernic ke Co 

Van Valkenburg, L. D 2th . 169, 70, 71, 72 

Paper Fastening Machines. Hall's Safe Co. 257 
Acme Staple Co.. Macey Co., The. 140 
Bump Paper Fastener Co Meilink Steel Safe (» 95 
Defiance Sales Corp Mosler Safe Co. 143 
Eveready Mfg. Co Schwab Safe Co., The 273 
Neva-Clog Products, Inc Steel Equipment Corp 108 
Parrot Speed Fastener Co Ven Dorn Iron Works Co..160. 1 
Rockwell-Barnes Co Yawman & Erbe Mfg. Co 157 

Paste. Salesmen Wanted. 

(See Inks, Adhesives, Etc.) Office Appliances 202 

Pen and Pencil Clips. Scrapbooks. 

Defiance Sales Corp 251 Horn, W C., Bro ain 
Van Valkenburg, L. D 2) Sealing Wax. 

Pencil Sharpeners. Lather Ink & Stamp Pad Co 240 
Auto Pencil Sharpener Co...132 Sanford Mfg. Co 25 
Graff-Underwood Co 233 Seals, Notary and Corporation. 
Hunt, C. H., Pen Co 188 Amer. Seal & Stamp Co 241 

Pencils, Cedar. Meyer & Wenthe 240 
Amer. Lead Pencil Co. ..106, 173 Second-Hand Office Machinery. 
Dixon, Jos. Crucible Co 138 Reliable Tw. & A. M. Corp..186 
Faber, Eberbard.. 176 Shelf Boxes. 

General Pencil Co 133 Diemer, John F.. & Co 248 
Staedtier, J. 8., Ine Gilobe-Wernicke Co 
t 8. Pencil Co 168, 70, 71, 72 

Pencils, Thin Lead, Magazine. Shelving. 

Autopoint Co 91 Art Metal Construction (Co 111 
Dur-0-Lite Pencil Co 192 Berger Mfg. Co 115 
Listo Pencil Co 261 De Luxe Metal Furn. Co 202 
Parker Pen Co 1, 2 General Fireproofing Co 

Sheaffer, W A., Pen Co..122, 3 so. 2 ee ae 

Pens Lettering and Show Card. Globe Wernicke Co 
Eridgeport Pen Co 235 im, 70, Tl, 72 

Pens, Steel. Medart,. Fred, Mfg. Co 108 
Esterbrook Steel Pen Mfg. Co. 79 Steel Equipment Corp 108 
Hunt, C. H., Pen Co 188 Terrell’s Equipment Co 148 
Miller Bros. Pen Co 261 Van Dorn Iron Works Co..160, 1 
Spencerian Pen Co 71 Yawman & Erbe 57 
Turner & Harrison Pen Co. . .263 Sign Markers. 

Picture Hooks. Hellesoe, Hans H ais 
Moore Push-Pin Co 263 Signs. 

Pins. Davenport-Taylor Mfg. Co 216 
Deflance Sales Corp 251 Smoking Stands, Office. 

Platens, Typewriter. Aladdin Mfe Co 177 
Amer. Writing Machine Co... 10 Seroll Art Co 23 
Ames Supply Co 231 Sorting Devices 
Bushnell Mfg. Co 203 Kohihaas (Co 8 

Postal Scales. Stamp Affixers. 

Hanson Bros. Scale Co 224 Multipost Co 224 
Pelouze Mfg. Co 219 Standard Mailing Mach. Co. .240 
Triner Sales Co 2h) Stamp Pads. 

Triner Seale & Mfg. Co 251 Lather Ink & Stamp Pad Co.: 

Publications. Meyer & Wenthe 
British Stationer 168 Mun-Kee Products Corp 
Ruro Bedarf Rundschau 266 Peerless Car. & Rib. Co 
Equipment Research Corp...204 Stands for Office Machines. 

Mon Bureau ° 268 Adjustable Table Co 229 

Punches. Premier Metal Products Co...198 
Roorum & Pease Co Searles Elec. Weld. Wks 248 
Chicago Binder & File Co Sherman-Manson Mfg. Co 235 
Deflance Sales Corp Tiffany Adjustable Stand Co..254 
ilobe-Wernicke Co Toledo Metal Furn. Co 197 

169, 70, 71, 72 Sta Machines. 
Schollhorn, Wm Co 200, 261 apling Staple Co 267 

Push Pins. Defiance Sales Corp 251 
Moore Push Pin (Co 2H: Eveready Mfg. (o 231 

Recipe Boxes. Hotchkiss Sales Co 14 
Northern Corrugating Co 17% Neva-Cloe Products, Inc 187 

Ribbons and Carbons. Parrot Speed Fastener Corp. .227 
Alien & Co 258 Stationery, Embossed, Engraved. 
Amer, Manf. Products Corp..212 American Embossing Co 240 
Ault & Wibore Co 114 Kihbn Brothers 259 
Kuckere Ribbon & Carbou (Co.156 Wiggins, John B., Co 259 
Canode Ink Co 24 Stationery Cabinets. 

Carter's Ink Co 182 De Luxe Metal Furn. Co 2” 
Columbia Rib. & Car. Mfg. (o.146 Gieneral Fireproofing Co 

Crown Ribbon & Carbon Co. .256 117, 18, 19, 20 
Little, A. P., Ine ° 235 Globe-Wernicke Co 

Manifold Supplies Co 57 169. 70. 71. 72 
Mittag & Volger 55 Hofman. I 242 
Neidich Process Co 221 Imperial Methods Co 20 
Old Town Rib. & Car. Co 203 Macey Co., The 140 
Pacific Carbon & Ribbons Co.141 Medart. Fred, Mfg. (« 108 
Peerless Carbon & Ribbon Co.239 Terrell's Equipment Co 14s 
Phillips Rib. & Car. Co 2 Van Dorn Iron Works €o.160, 1 
Remington Tw. Co...59, 191, 2 Weis Mfg. Co 83, 4, 5 6 
Rockwell-Barnes Co DF Stationery Racks 

Storms. H. M.. Co Currier Mfg. Co 22 
Union Ribbon & Carbon Co Imperial Methods Co 2ne 
U. 8. Typewr. Rib. Mfg. Co. .230 Stencils 

Webster, F. S.. Co 2. 242 Mever & Wenthe 4a 

Robber Stamps Stenographers’ Note Books. 

Amer. Seal & Stamp (Co 241 Poorum & Pease (o 272 
Meyer & Wenthe o40 Consumers Paper & Supply Co.2M 

Safety Deposit Boxes. Reckwell-Barnes ( ] ee} 

freneral Fireproofine (Co Sterols 
117, 18, 19, MP Conrades Mfg. Co 4: 


Crocker Chair Co 

Milwaukee Chair Co. 

Searles Elec. Weld. Wks 

Toledo Metal Furn. Co 
Storage Cases. 

Bankers Bor Co. 

Steel Bond Box Co 

Strayer Coin Bag (bo.. 
Swinging Typewriter Stands. 

American Writing Mach. Co 

Gilobe-Wernicke Co. 


.1%, 70, 71 


Tables. 
Corry-Jamestown Mfg. Corp 
Furnas Furniture Co... 
General Fireproofing Co 


ovecsese ° ~o. 18, 19, ; 


Globe- Wernicke Co 
1 


Guth, H. 7 ‘Assoc... 
Lyon Metallic Mfg. Co. 
Macey Co., The.... 
Mutechler Bros. Co.... 
Premier Metal Products Co 
St. Johns Table Co 


Van Dorn Iron Works Co. .160 


Tablets. 
Rockwell-Barnes Co 


Telephone Accessories. 
American Electric Co 
Colytt Laboratories 
Hush-A-Phone Corp 
Nat'l Phone Holder Corp 

Thumb-Tacks. 
Graff-Underwood Co 
Moore Push Pin Co 
Solidhed Co..... 

Time Stamps and Recorders. 
Ajax Time Stamp Co 
Colonial Engraving Co 
Joslin, A. D., Mfg. Co 
Thompson Time Stamp Co 

Transfer Cases. 

Art Metal Construction Co 
Berger Mfg. Co 
General Fireproofing Co 

1 


a = 


Globe-Wernicke Co 


Macey Co., The 
Republic Box Co 
Shaw. Walker 

Steel Equipme nt Corp 


“70, 71, 


169, 70, 71, 


Van Dorn Iron Werks Co. . 160 


Weis Mfg. Co 3, 4, 
Yawman & Erbe Mite. Co 
Trimming Boards. 


Ideal School Supply Co 
Type, Typewriter. 

Ames Supply Ce 
Typewriter Cabinets. 

Toledo Metal Furniture Co 
Typewriter Cleaning Brushes. 

Hahn, Arthur W...... 
Typewriter Cleaning Material. 

Amer. Writing Mach. Co 

Clarotype Co. : 

Sanford Mfg. Co 

Webster, F. 8... Co. 
Typewriter Cushion Keys 

Lincoln Rubber Key Co 

Manson Supply Co 

Park Co., he 

Peerless Key Co 

Speed Key Mfg. Co 














Typewriter Cushion Knobs & Feet 


Ames Supply Co 
Azora Rubber Ce 
Fox, Geo. E., 


& : 
Smith Noise & Shock Elimi- 


nator . 
Typewriter Parts and Tools. 
Ames Supply Co.. 
Typewriters, New. 
American Writing Mach. Co 
Corona Typewriter Co 


Reliable Tw. & A. M. Corp. 


Remington Tw. Co...59, 191, 


Royal Typewriter Co 142, 


Smith, L. C., & Corona Tws 
Smith-Premier Tw. Co 
Underwood Typewriter Co 





1 


186 
a 
270 

87 
196 


61, 66, Back Cover 


Woodstock Typewriter Co 
Typewriters, Rebuilt. 


American Writing Mach. Co 


General Typewriter Exchange.2 


Regal Typewriter Co 


Reliable Tw. & A. M. Corp 


Shipman-Ward Mfg. Co 
Smith Tw. Sales Corp 
Typewriter Emporium 
Wholesale Typewriter Co 
Visible Index Systems. 
Irving-Pitt Mfg. Co 
Globe-Wernicke Co 


169, 70, 71 


Rand Kardex Service Co.189, 


Wardrobes. 
De Luxe Metal Furn. Co 
Furnas Furniture Co 
(reneral Fireproofing Co 


117, 18, 19 


tilobe-Wernicke Co 


169, 70, 71, 


I.von Metallic Mfe. Co 

Medart, Fred, Mfg. Co 

Terrell’'s Equipment (» 
Waste Baskets. 

Rarbee Wire & Iron Wks 

General Fireproofing Co 


77 
Invincible Metal Furn. (x 
Macey Co The 

Metal Office Furniture Co 
Nat'l Vuleanized Fibre (Co 
Peerless Wire Goods Co 
Yawman & Erbe 


18. 19 
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WANTS and 
FOR SALE 








The rate for classified advertisements is 


SITUATIONS WANTED. 


SALESMEN—Thoroughly experienced in the stationery and of- 
fice equipment industry, desires connection selling manufac- 
tured stationery products or office equipment to dealers. Have 
experience, ability and personality for assured success. Ad- 
dress R-41, care Office Appliances, Chicago. 








EXPERIENCED ADVERTISING and sales executive is avail- 
able for new connection with office appliance manufacturer. 
Advertising manager of office specialty concern for several years 
and has had experience in directing sales. Will gladly consider 
any opening requiring premotional or sales direction. Address 
W-45, care Office Appliances, Chicago. 








MAN 34—14 years’ experience in buying and selling of office 
supplies and equipment, wishes to make a change. Prefer 
North Carolina, Georgia or Florida. Would consider any 
southern state. Am now employed and can furnish the best of 
references. Must be a first class house that can offer a future 
Address O-78, care Office Appliances, Chicago. 





WANTED—A young man experienced as typewriter mechanic 
and salesman on L. C. Smith and 
with enterprising concern in city of 100,000 or thereabouts. 
employed, good references 
that offers good 
V-43, care Office Appliances, 


Corona desires connection 
Now 
Wants to establish himself with a 
future for good work Ad 
Chicago 


Zrowing concern 
dres3 





SALESMAN with fourteen years’ experience in the stationery 
field seeks new opening which offers opportunity for develop 
ment Has sold both inside and outside, acted as buyer and 
has managed retail store Prefers to travel for some reliable 
manufacturer selling to dealers or to act as department manager 
for first-class stationery house At present employed but in 
position to make quick change Address S-79, care Office Ap 
pliances, Chicago 


STATIONER with wide experience in the industry, is avail 
able for new connection with live organization. Has been sales 
manager of wholesale manager of stationery de- 
partment of largest office equipment store in his city Also has 
traveled and knows dealers particularly in California and near- 
by points. Well equipped to manage stationery business or de 

partment or to do road work for manufacturer Interested par 

ticularly in Pacific Coast location Best of references. Address 
T-47, Office Appliances 


man, house, 


care Chicago 


SALESMEN WANTED. 
SALESMAN—Represent manufacturer of stationery specialties 
on commission ba:is, selling dealer, covering northwest and 
middle west territory Address P-60, care Office Appliances, 
Chicago 





EXPERIENCED metal office furniture salesman to sell General 
Fireproofing line for established office outfitting firm in Eastern 
city Attractive salary and commission, and territory. Address 
N-65, care Office Appliances, Chicago. 








STATIONERY SALESMAN calling on stationery trade and 
offices to handle fast selling up-to-date office utility as a side 
line Attractive proposition Address 1-48, care Office Ap 
pliances, Chicago 








WANTED—Men who can sell carbon paper to handle direct 
factory distribution on terms most attractive to both customer 
and salesman. Address P-—57. care Office Appliances, Chicago. 





EXPERIENCED STATIONERY and office supply salesmen for 
city territories and clerks for retail stores. Give references and 
detailed information Address Chas. G. Stott & Cwo., Inc., 1310 
New York Ave., Washington, D. C 








A MANUFACTURER of well known and complete line of cash, 
bond and office boxes is open for representation in New Eng 
land States, Middle West, South and Pacific Coast Salesmen 
ealling on the jobbing trade, department stores and stationers 
will be considered Give details in full Address J-45, care 
Office Appliances, Chicago 
WANTED—Young men to take up our sales work, full or part 
time We manufacture and sell direct to the user Loose Leaf 
System Forms, Carbon Copying Books and Sets, Business Sta 
tionery, ete Experience unnecessary as we give a valuable 
training in our methods Protected territory Full commision 
paid weekly Applications held strictly confidential. Address 
P-58, care Office Appliances, Chicago 


WE OFFER an exceptional opportunity for men and women 
selling a product or service to banks, brokerage and investment 
houses, to materially increase their incomes by handling our 
product as a side line. Our product is an electrical device used 


in mailrooms and has been on the market for seven years 
Liberal commissions Representatives wanted in every large 
city Address (—13. care Office Appliances, 100 E. 42nd St 


New York 


eight cents a word, minimum charge $1.60. 


SALESMEN WANTED. 
WE HAVE Country and City territory open for men of proven 
ability. Unless you are A-No, 1 do not apply. Applicant must 
furnish bond and good sales record. Our territory is good and 
for the right man will yield a good profit. Salary and commis— 
sion basis or all commission. Houston Typewriter Exchange, 
408 Fannin, Houston, Tex. Distributors for L. C. Smith and 
Corona typewriters, also dealers in every standard make of 
Rebuilts. We have our own rebuilding plant. 








RARE OPPORTUNITY FOR SPECIALTY SALESMEN! 


Particularly for those having sold Duplicators, Typewriters, 
Adding Machines, Cash Registers, etc. New organization con-— 
trolling patent rights of simplified but greatly improved Stencil 
Duplicator, built on new principles, offers good men profitable 
connection. On or about October ist. Low selling price opens 
unlimited field for big earnings. Attractive commission basis. 











Returns from supplies will add greatly to regular income. Ap-— 
plications treated strictly confidentially. 
WAGNER SALES COMPANY, SAN ANTONIO, TEX. 
LINES WANTED. 
MR. CAMILLE LAMBERT of La Vie Au Bureau, 43 Rue 


Lesbroussart, Brussels, Belgium, will be in the United States 
in November and December with a view to obtaining general 
representation for office equipment. The company La Vie Au 
Bureau publishes an office supply magazine by the same name 
and is in close touch with trade methods and possibilities. Mr. 
Lambert will consider any worth while line whether large or 
small. His address until October 31 will be—C/o Organisateur 
Conseil aux Hauts Fourneaux de Noumea, Nouvelle, Caledonie. 
During the month of November—C/o Compagnie Generale 
Transatlantique, Montgomery street, San Francisco, Cal. Dur- 
ing December—C/o Lloyd Royal Belge, 10 Pearl street, New York 
City Mail addressed to Mr. Lambert at San Francisco will be 
held pending his arrival. 








FOR SALE. 


ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 
ELLIOTT-FISHER machines bought, sold and rebuilt. 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. 











Teeter- 





MECHANICS WANTED. 








MECHANIC WANTED—Location Southern 
Smith and Corona experience desirable. State 
Address K-49, 


TYPEWRITER 
Michigan. L. C. 
fully your qualifications and salary expected. 
care Office Appliances, Chicago. 











BUSINESS OPPORTUNITIES. 





FOR SALE—Well established Stationery and Seman | Business 
in Los Angeles, averaging better than $100,000 retail business 
per year. Right in the heart of the business section. Will 
take $20,000 cash to handle. Address M-46, care Office Ap- 
pliances, Chicago. 


FOR EXCHANGE. 





EXCHANGE your surplus office supplies and equipment for 160 
acres second growth Arkansas timber land Patterson-Blair, 
Stationers, Fayetteville, Ark. 


STORE SPACE FOR RENT. 


HIGH CLASS filing equipment manufacturer wants manufac 
turer of Lockers, Shelving, Safes, Adding Machines, Type- 
writers or other similar office equipment, to share fine Chicago 
store, window display and basement for storage. Centrally 
located within the Loop. Attractive proposition for right party 
Address D-44, care Office Appliances, Chicago. 


WANTED SALES ORGANIZATION. 


THE MANUFACTURERS of bank and office specialty devices, 
which are in use in many of the most prominent banks and 
industrial institutions throughout the country, are looking for 
a national sales organization with offices in the United States 
and foreign countries, financially responsible to take over the 
entire factory’s output, and to be the exclusive sales agents of 
the company’s products. Confidential. Address all communica-— 
tions to Mr. Ben A. Flanders, 8 Beacon St., Boston, Mass. 
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No. 1,634,450.—File, patented July 5, 1927, by Alvah Bushnell 1927, by Vincent Gage of Washington, D. C. 
of Philadelphia, Penna No. 1,636,552.—Pencil sharpener. Patented July 19, 1927, by 

No. 1,637,022.—Paper guide for typewriters, patented July 26, Charies R. Clare of Homestead, Penna. 

= = — —— tein Berlin Germat ‘ “ t 
—— = — Deutsche Maschinenbauund Vertriebs 
( : The RE« EN ] Gesellschaft m. b. H Berlin, Germar 
firm) Filed September 26, 19 Serial 
PATENTS Sg, sates and im Germany October 
1994 
———— se a: J 
= 1.636.783 Portatie des} Da 1 Bar r 
() Kelly Miami Be t I I i Maret 

1,634,345 “Ivleaf for e-leaf binders orporation of Michigan) Filed Decem 1926. Serial N ME,a54 
Harry © Sterling Syracuse _ 2 (as ber 1 192¢ Serial No. 154,601 1.636.792. Typewriting lames 
signor to McMillan Book ¢ OMPANnY, Syta 1,635,421. Display book Stanley G \. B. Smith, Stamford, ¢ gnor 
cuse N. ¥ a corp ration of Ne w York) Johnson, Detroit Mich. (assignor to The to Underwood Typewri ‘ . New 
Filed August 9, 1926. Serial N 128,200 Burkhardt Company, Detroit, Mict a York. N. ¥ . cornorat ¢ Delaware) 
; oo eee ~~ ! pp -s dens - carpes —_ “ ae. oo Decem Filed December 12, 192 Serial N 6s 
acl u be : wlohr 4 neeles er 4 8°65 Serlk ‘ " 2 
Calif Filed Sept ’ 6. 19 Fe | hee A conti 1 

ae euecg september ermal 1,635,431 Typewriting machine. Lewis : : . 

No, 58,761 (. Myers, Freeport, N. Y (assignor to 1,636,862. Propeliing pe a I Has. 
1,634,725 Child's typewriting machine Royal Typewriter Compar Ine New singer Barcel na Spa I Mar 
Ludwig Reischl Nuremberg, Germany York, N. Y., a corporation of New York) 12, 1923, Serial No 24,62 na Spain 
(assignor to Bing Werke Nuremtlerg Miled August 2, 1926. Serial No. 126,526 December 29, 1922 

Germany). Filed February 19, 1926. Serial ~ Kee " 

r ; : . ; 1.635.562 Pencil sharpener Julius ae ali . * 
+7 89,255, and In Germany February 21 Slunicko and John A Nixon Omaha 1.637.156. Manifold re be a rol 
— : Nebr. Filed October 23, 1925. Serial No 1. Mirski, New Yor N. ¥. I I 

1,634,726. Child's typewriting achine 64.382 5. 192 Serial No. 13.05% 

Ludwig Reischl Nuremberg Germany ' : , 
hiso ’ St ) olde o check books 
(assignor to Bing Werke Nuremberg m.,: , ng = - \, a Avo _> 
Germany) Filed May 19, 1926 Serial No August 31 '192¢ Serial No 132.78 ; 
110,052, and in Germany June 2, 1925 1.635.872. Typewriting machine. Edwara Under Clerk Typist for Government 

1,635,282 Typ writing machine loseph B. Hess. New York. N. ¥. (assignor to The United States Civil Ser =e 
Lindbure, Brooklyn, N \ (assignor to owns Gunemeites Comman =~ cam Lite ota iN : 

Underwood Typewriter Company New ~ pth l 2 agg a mission, Washingtor D. <¢ \ 

York. N.Y ee Del York, N. Y., a corporation of New York) upplications until Sentember . adios 

Filed October 9. 1908, Serial No 61 ia, Filed March 28, 1925. Serial No. 19,085 i: we: wher 13 
elo ae) eeria wi , ieTrk 1s saiary p ; ! i ‘ 

1,635,310. Paper file. Earl C. Burdic gicsee bh aed Denteme 3h tom Vacancies are to be filled in t lepart 
Herman Neb Filed October 17. 1923 Sor - aa September 20 192% mental service at Washingt | ( 
Serial No. 669.008 an = ~ Pete ind in positions requiring sit t 1 ft 

1.625.257 Comparative visible — x 636 108 File, binder and the like itions Competitors will be n 
book. John E. Bemi Dee ticlnen fnwe George E Doughty, New York N. y spelling, penmanship , ane py 
Filed August 19% Serial Ne 120.919 ind Herman Forth Ridgewood N J ing from plain copys ‘ p . na 

. in Filed January 1927. Serial No. 159,073 A 1} - 

1,635,408 rypewriting machin Cleorg: : irithmetic The du S nder ? i 
F. Handley. Glendalk NW ¥ (assignor to 1.636 141. Means for keeping a counts ipervisior ire per rm t r 
Royal Typewriter Company Im New Willias Rotsted Chicago, Il. Filed De required of a junior typist ! ‘ 
York, N. Y., a corporatior f New York) cember 26, 1922. Serial No. 609,075 routine clerical wor sucl 
Filed November 24, 1926. Serial N 150 1,636,548 Manifolding sales book Ed 1 filing papers numer pl 
44s ward Kirby Bottle, Elmira N \ (as betically indexing papers n 

1,635,412. Typewriting machine. Edward signor to American Sales Book Company uuting and dispatching ma yg 
B Hess, Orlando, Fla. (assignor to Roval Limited, Toronto, Ontario, Canada, a cor sts, keeping simple rds rf 
Type writer Company In New York poration of Ontario, Canada) Filed Sep ne other clerical duties nil 7 
N. Y., a corporation of New York). Filed tember 14, 1921 Serial No. 500.498 nerformed by an . clert \f . 
September 1, 1926. Serial No. 133.002 1,63 77 Mailing package Herman IL probationary period f six n 

1,635,420 Display book Stanley G ‘sreve Brooklyn N : Filed December motion depends upon dividua fT 
Johnson, Detroit, Mich. (assignor to The 0, 1922. Serial No, 609,828 reased usefulness d the 
Burkhardt Company Detr Mich 4 1,656,780. Duplicator Edmund Lichter So « ancies in high atetas 
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For the Attention of the Manu- 
facturer 


inquiries which follow 
direct from readers 
They are tangible 

which are well 


Slightly Erroneous 


In the department, For the 
of the Manufacturer, in Office Appliances 
for July, an item appeared to the effect 
that Jason Stationery, Reg d., wholesales 
to the dealers in Ontario, Maritimes and 
the Province of Quebec It should have 
read “This company represents the man- 
ufacturer direct to the wholesale jobber 
and the commercial stationer. Lines han- 
dled on a commission basis only, in ex- 
clusive territory.” 


The detailed 
have received 
of Office Appliances 
business opportunities 
worth following. 


been 





Aitention 


Wanted Here at Home 

Boston, Mass.—LBen A. Flanders, § Bea- 
con street, is seeking distribution of 
bank and office specialty devices. He 
requires an international sales organiza- 
tion, covering the United States and for- 
eign countries This distributor must be 
financially responsible to take over the 
entire output of the plant as exclusive 
sales agent 

Chicago, Iil.—The Service Bureau of 
Office Appliances 417 South Dearborn 
street, has been asked to supply the name 
and address of a manufacturer produc- 
ing key cabinets 

Chicago, Ill.—The 
1846 Belmont avenue, 
lines to sell to the 


Gran Adell Company, 
seeks additional 
dealer The company 


makes metal waste baskets and other 
accessory office equipment Any manu- 
facture! seeking an organized sales 


force 1s 


company 


invited to communicate with the 
marking the letter for the 
attention of Mr. Adell 
Chicago, Itil.—Office appliance 
covering Chicago and territory within a 
radius of fifty miles, can handle an addi- 
tional line Iie sells direct to user, but 
can handle a proposition selling to deal- 
ers This man has an established trade, 
with downtown office in which merchan- 
dise can be displayed if desired. Address 


salesman 


Mess Ss, Care Office Appliances, 417 

South Dearborn street. Chicago 
Chicago, !tll.—Miss Martha Gross, 178 

West Jackson boulevard, seeks additional 


lines for her territory She covers Chi- 


cago and adjacent cities within a radius 
of 300 miles for two New York leather 
goods and specialty lines Miss Gross 
has been quite successful in introducing 


her lines into department and stationery 
within this territory She is in a 
position to handle other lines which can 
be sold to the same trades 

Denver, Colo.—The Denver Sales Book 
Company, 1720 Arapahoe street, is 
desirous of bringing its catalogue files 
up to date The company is a general 
Stationer and office equipment dealer, 
and now occupies new and large quar- 
ters Address communications to J 
Gilbert, sales manager. 

McKeesport, Penna.—E. J. Reuther and 
associate are engaged in specialty selling 
to offices and stores in territory within a 
fiftv-mile radius of this city. He is in- 
terested specifically in loose leaf devices 
and filing equipment that can be sold for 
the manufacturer direct to the user 

Washington, D. C.—J. ©. Runnels, 5117 
Eighth street, N. W is in a position to 


stores 


take on an additional line, selling to 
dealers He travels New England and 
the Northern half of the United States, 
West as far as Kansas City, selling a 


stapling device and the lines of the Jaclin 
Stationery Company, New York, N. Y 
Zion, til.—The office supply department 
of Zion Institutions & Industries is look- 
ing for the manufacturer of a catalogue 


file with drawers about eighteen inches 
wide, twenty-five inches deep and three 
inches high approximately twelve 


drawers to the case Communications 
should be addressed for the attention of 
Mr. Burgess 


> 

Tax on Office Equipment 
ce Reports] The nationalist 
Nanking has classified 
various goods within the interpretation 
of luxuries. for determining the import 
duty In Class A luxuries are included 
safes and office appliances which are 
subject to twenty-per cent tax 


Nanking 
Comn 


gfovernment at 


Opportunities for Foreign Trade. 


These trade opportunities are presented 
in skeleton tashion, as furnished by the 
Department of Commerce These items 
are given identifving numbers to avoid 


promiscuous publication of the names 
connected with Foreign Trade Opportuni- 
ties developed by the Department of Com- 
These names can be secured from 


merce 
the district and co-operative offices of 
the bureau listed here. The names and 


addresses must not be published by their 
recipients 

Atlanta: 538 Post Office building. 
Baltimore: Association of Commerce, 22 

Light street 
Boston: 1801 Customhouse. 

Chattanooga: 1301 Market street. 
Chicago: Room 845, 33 South Clark street; 
Cincinnati: Chamber of Commerce; 
Cleveland: Chamber of Commerce; 
Des Moines: 121 Federal building; 
Detroit: 607 Free Press building; 
Galveston: 309 Post Office building; 
Houston: Chamber of Commerce building; 
Jacksonville: Lynch building; 
Kansas City: Athletic Club; 
Los Angeles: Chamber of 
building; 
Louisville: Board of Trade building; 
Memphis: Chamber of Commerce building; 
Minneapolis: 213 Federal building; 
Mobile: Meaher building; 
Newark: Chamber of Commerce; 
New Orleans: 322 Post Office building; 
New York: 734 Customhouse; 
Norfolk: 406 East Plume street; 
Philadelphia: Room 812, 20 South 
teenth street; 
Portiand, Ore.: 
ing; 
tochester: Chamber of Commerce; 
St Louis: 1201 Liberty Central 

Company building; 

San Francisco: 310 Customhouse; 

Seattle: 830 Skinner building; 

Wilmington, Del.: Chamber of Commerce 
building. 

The list of district and co-operative of- 
fices of the Bureau of Foreign and Do- 
mestic Commerce will be found helpful to 
readers who may desire Government pub-—- 
lications In many cases copies of re- 
ports, ete., can be obtained locally, sav- 
ing time and avoiding the small remit- 
tances which are required when sending 
direct to the Superintendent of Docu- 
ments, Government Printing Office, 
Washington, D. C. 

Commerce Department 
Opportunities 

Appliances, office, Hanau, Germany. 
No. 27,027; purchase and agency contem- 
plated. 

Appliances, office, 
Chile.—No. 26,744; agency 
Cabinets, filing, low 

Egypt No. 27,030; agency desired. 

Crayons, glass writing, Stockholm, 
Sweden No. 26,803; purchase and agency 
contemplated. 

Desks, steel, low priced, 

No. 27,030; agency desired 

Equipment, office, Darnstadt, Germany 

No. 26,840; purchase and agency con- 
templated. 

Equipment, office, Shanghai, 
No. 26,981; agency desired. 

Fiber, vulcanized, Vienna, 
No. 26,940; agency desired. 

Heads, automatic numbering. for 
stamping on metal, Berlin, Germany.— 
No. 27,022; purchase contemplated. 

Machines, adding, Hanau, Germany 
No, 27,027; purchase and agency contem- 
plated 

Machines, calculating, Neustadt- 
Haardt, Germany.—No. 26,839; purchase 
and agency contemplated. 

Machines, calculating, Temuco, Chile 
No. 26,744; agency desired 

Machines, calculating, Vienna, Austria. 

No. 26.940; agency desired. 

Machinery, office printing, 
Germany.—No. 27,028; purchase 
agency contemplated. 

Machinery, rubber stamp making, Dur- 
ban, South Africa.—No. 26,647; purchase 
contemplated 

Machines, typewriter, Cassel, Germany. 
No. 26.979; agency desired 

Machines, typewriter, Darnstadt, Ger- 
many No. 26,840; purchase and agency 
contemplated 


Commerce 


Fif- 
215 New Post Office build- 


Trust 


Trade 


mechanical, Temuco, 
desired. 


priced, Cairo, 


EKgyp. 


Cairo, 


China.— 


Austria. 


Frankfort, 
and 


Machines, typewriter, Frankfort, Ger- 
many No. 27,047; agency desired 

Machines, typewriter, Frankfort, Ger- 
many No. 27,028; purchase and agency 


contemplated 

Machines, typewriter, Hanau, Germany. 
No. 27,027; purchase and agency contem- 
plated 

Machines, typewriter, Neustadt-Haardt, 
Germany No 26.839; purchase and 
agency contemplated 

Machines, typewriter, Temuco, Chile.— 
No. 26,744; agency desired 

Machines, typewriter, portable, Vienna, 
Austria.—No. 26,940; agency desired. 

Machines, typewriter, rebuilt, Soera- 
baya, Dutch East Indies.—No. 26,849; pur- 
chase contemplated 


Novelties, office, Turin, Italy.—No. 
26,889; agency desired. 


Paper, writing and papeteries, Banga- 


lore City, India.—No. 26,996; agency 
desired. 
Pens, fountain, Frankfort, Germany.— 


No, 27,047; agency desired. 

Pens, fountain, and mechanical pencils, 
Cairo, Egypt.—No. 27,030; agency desired. 

Stationery, Ottawa, Canada.—No,. 26,- 
$38; purchase and agency contemplated. 

Stationery, Frankfort, Germany.—No. 
26,615; purchase contemplated. 

Supplies, office, Frankfort, Germany.— 
No. 27,047; agency desired. 

Supplies, office, Manila, P. I—No. 
26,794; purchase or agency contemplated. 


Supplies, office, Ottawa, Canada.—No. 
26,838; purchase and agency contem- 
plated. 

Supplies, stationery, Jodhpur, India.— 
No. 26,690; purchase and agency contem- 
plated. 

Supplies and novelties, stationery, 
Toronto, Canada.—No. 27,029; agency 


desired. 
Auditors and Accountants for U. S. 


e 

The United States Civil Service Com-— 
mission will hold competitive examina- 
tions for associate accountant and audi- 
tor ($2,700 annually), assistant account- 
ant and auditor ($2,400 annually) and 
principal accounting and auditing assist- 
ant ($2,100 annually). Applications close 
September 13. 

The examinations are to fill vacancies 
in the bureau of valuation, Interstate 
Commerce Commission, and in positions 
requiring similar qualifications. 

indicated 


The entrance salaries are 
above. A probationary period of six 
months is required; advancement after 


that depends upon individual efficiency, 
increased usefulness, and the occurrence 
of vacancies in higher positions. Promo- 
tion may also be made from grade to 
grade in accordance with the civil service 
rules as vacancies occur, provided the 
employees possess the qualifications 
deemed necessary for the corresponding 
advance in duties and responsibilities. 
Appointees will be allowed necessary ex— 
penses when absent from headquarters in 
the discharge of official duties. 

The duties will be to engage in field 
examinations of the accounts of common 
earriers for the purpose of determining 
the observance and application of the ac-— 
counting requirements prescribed by the 
Interstate Commerce Commission in 
Valuation Order No. 3; to prepare re- 
ports of such field examinations; to de- 
tect violations of the interstate commerce 
act; to develop other information required 
by the Interstate Commerce Commission; 
to assist in the detail work of the field 
examinations and in the preparation of 
reports thereof; and to perform other re- 
lated work. The relative responsibility 
of the work involved will vary according 
to the grade of the position, the higher— 
salaried grades embracing duties of 
ereater difficulty and importance. 

Competitors will not be required to re- 
port for examination at any place, but 
will be rated on their training, experience 
and fitness. 

; iededaie 
Railroads and the Motor Car 


The American Bankers’ Association, 
commission of commerce and marine, 
New York, N. Y., has issued “Automotive 
Transportation and the Railroads.”” Th 
is a study of the relationships develop- 
ing at this time between the highway 
traffic and rail transport. It is a book- 
let of eighty-four pages and cover, pre- 
senting an exhaustive and _ detailed 
analysis of the subject. 


U. S. Handbook on Anglo-Egyptian 
Sudan 

The United States Department of Com-— 
merce has issued a commercial handbook 
on the Anglo-Egyptian Sudan for the 
guidance of manufacturers and exporters. 
It is of interest also to students. travelers 
and others This is Trade Promotion 
Series No. 49, and copies may be ob- 
tained for fifteen cents from the Super-— 
intendent of Documents, Government 
Printing Office, Washington, D. C., or any 
of the district or co-operative offices of 
the Bureau of Foreign and Domestic 
Commerce. 

The report was prepared by North 
Winship, American consul at Cairo. 

During the past twenty years the total 


volume of Sudan trade has _ increased 
from $10,000,000 to nearly $50,000,000, 
while the value of its exports has in-—- 
creased tenfold Railroads, steamboats, 


modern irrigation and hydroelectric pow- 
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ers have been introduced into the coun- 
try and local administrative, judicial, 
financial, commercial and educational in- 
stitutions have been organized. 

The opening up of rail and river com 
munication and the stimulation of local 
productive enterprise have been accom 
panied by a parallel development in the 
country’s purchases of foreign products. 
The 1925 imports of textiles alone 
amounted to over $6,000,000, or more than 
double the pre-war figures, while imports 
of steam engines and automobiles in 1925 
were ten times those of 1913, and imports 
of timber quadrupled the 1913 total. 

The present handbook contains a brief 
outline of the history of the Sudan, dis- 
cusses its topography, population, admin 
istrative system, etc. It contains sections 
on finance, banking, transportation, min 
eral resources, irrigation and foreign 
trade, Numerous illustrations are includ 
ed, together with a complete map of the 
Sudan area. 


_ > 
Office Equipment at Paris Spring 
Fair 

Commerce Reports] The office equip 
ment pavilion received its full share of 
attention at the Paris Spring Fair, but 
representatives of American products in- 
timated that sales were not as brisk as 
those of French and German products 
This general attitude was noted partteu- 
larly omens agents for American type- 
writers, adding and calculating machines, 
all of whom seem to be concerned over 
the inevitable effect on sales of the high 
duty rates carried in the general tariff 
revision bill. Several of these complained 
also over the refusal of their American 
principals to heed their insistent plea 
that sales terms be modified to permit 
a better method of meeting competition 
from Germany. It appears that most 
German firms now grant their agents for 
France payment terms rarely under sixty 
days and in many cases maintain a stock 
of from twenty to fifty machines in Paris 
on a consignment basis. American manu- 
facturers, on the other hand, have shown 
no inclination to depart from their regu 
lar practice of calling for payment on de- 
livery, if not prior to shipment 

Sales of calculating machines are suf 
fering more and more from competition 
of very similar brands manufactured in 
Germany or Switzerland. Up to the pres— 
ent time no French calculating machines 
have been placed upon the market, but 
it is expected that several! local firms will 
undertake their manufacture if the pro 
posed duty rate of twenty per cent car- 
ried in the new tariff bill is accepted 

The Societe MAP, manufacturer of the 
machine bearing that trade name, did a 
large business during the fair and is said 
to have had plans drawn up for doubling 
its factory capacity, work on which will 
be commenced as soon as the proposed 
paener duty rate of twenty-one francs per 
kilo is assured. 

Advertising posters and brochures of 
American manufacturers of office equip- 
ment were above the average in design 
and effectiveness 


Commercial Organizations Fostering 
Airports 

Inquiries received by the Chamber of 
Commerce of the United States reveal a 
growing interest in many cities, stimu 
lated, no doubt, by Col Lindbergh's 
flight, in the possibilities of air transport 
Commercial organizations are beginning 
to ask themselves what the future will 
bring forth and what steps may be taken 
to reap the harvest of this development, 
recognizing that port and terminal facil 
ities oftentimes determines the course 
transportation takes. 

In response to these inquiries the trans 
portation department of the national 
chamber suggests that it is the part of 
wisdom to acquire sites for airports, by 
lease or option, if not by purchase. in 
order that the necessary ports may be 
established when they are needed 

“The selection of an airport site,”’ it 
recommends, “should be definitely linked 
with city planning. Nearness to the busi 
ness center and accessibility to the pub- 
lic are of prime importance, and due ac— 
count should be taken of local transpor 
tation and communication facilities 
Ground communication by rail. motor or 
launch should be as rapid as possible in 
order that the benefit of air speed may 
not be lost. ; 

“Zoning as well as city planning should 
be considered. The area adjacent to a 
landing field will probably have a com- 
mercial or industrial development and the 
height of buildings surrounding the fleld 
will be a factor in its usefulness.’ 


Marks of Origin in India 

Commerce Reports] All manufactured 
goods imported into India from countries 
other than Great Britain must be marked 
with the country of origin The words 
“Made in U. S. A.” are the most desirable 
and they must be as large and as con- 
spicuous as the words used in the trade 
mark, otherwise the goods are liable to 
seizure or the importer to a fine 

: A <ainoctibe 


Porto Rico Sales Tax 

Commerce Reports] Business circles 
are discussing the recent amendments to 
the internal revenue act, which became 
effective June 3, and the representatives 
of manufacturers interested in articles 
subject to the seven per cent sales tax 
{including cash registers, typewriters and 
adding machines] are complaining of the 
changed definition of “ad valorem."" This 
is now considered to be the market value 
of goods landed in Porto Rico. It was 
understood formerly to be the landed 
cost, plus ten per cent. 


House Organ Philosophy 

We owe too much to ourselves to go 
into debt for others.—The Coach (pub- 
lished co-operatively by the Boorum & 
Pease Company, Eastern Manufacturing 
Company, C. Howard Hunt Pen Company 
and Sanford Manufacturing Company) 

. . 7 


Most people would be good, if being 
good was interesting.—Faultless Loose 
Leaf Bulletin (The Stationers Loose Leaf 
Company). 

. > . 

Don't give any one a piece of your 
mind—you need it all.—The “G-W" 
Stimulator (The Globe—-Wernicke Com 
pany) 

. . . 

Enthusiasm is the power which turns 
the wheels of business.—Quality (Clarke 
& Courts). 

. > . 

Look ahead—you may see something.— 
The Pencil News (Joseph Dixon Crucible 
Company) 

oa 


Blank Books in Chile 

Commerce Reports] A comparatively 
large portion of the bookbinding products 
of Chile eomprises blank books and office 
and accounting books Loose leaf sys 
tems and carbon copies, such as are used 
widely in the United States, have no 
legal standing in the Chilean courts of 
justice. Numbering machines are included 
in the purchases of equipment for book 
binderies 

- i ee 

Tabulations covering the export trade 
of the United States, as reported by the 
Division of Statistics, Bureau of Foreign 
and Domestic Commerce, will be found in 
this issue of Office Appliances on the 
pages indicated 

Adding-Calculating-Bookkeeping Ma- 
chines, June, Page 249—May, Page 20%. 
Carbons, Ribbons and Filing Supplies, 
June, Page 216. Metal Offtce Furniture, 
Way, Page 257. Typewriters, June, Page 
253-—May, Page 254. Writing Inatru- 
ments, May, Page 220. 

o- 


Junior Calculating Machine Operator 

The United States Civil Service Com- 
mission, Washington, D. C., will receive 
applications for junior calculating ma- 
chine operator until October 1 The 
entrance salary is $1,320 a year; vacan- 
cles are in the departmental service at 
Washington and in positions requiring 
similar qualifications. Competitors will 
be rated on clerical tests and practical 
tests in operating a calculating machine 
After a probationary period of six 
months, advancement depends upon in- 
dividual efficiency, increased usefulness 
and the occurence of vacancies in higher 
positions 

> 


“Foreign Trade in 1927” 

This is our greatest foreign trade year 
says the National Foreign Trade Council 
in issuing “Foreign Trade in 1927,"" the 
proceedings of the Detroit National For- 
eign Trade Convention. In the face of 
lowered prices on three-quarters of our 
exports during the past six months, our 
total export trade for the fiscal year end 
ing June 30 last, the Council points out, 
was $4,971,000,000, the largest American 
export figures attained since 1921 

The volume of these exports is substan 
tially greater than that of 1925, which 
was then the existing record in volume of 
American export § trade Counting im 
ports, which amounted to $4.257.000,000 


almost two and one-half times our annual 
imports just before the war, the foreign 
trade of the United States during the 
fiscal year 1926-27 was $9,258,000,000, 
showing an export balance of $714,000,- 
000 and indicating a healthy increase of 
American trade with all parts of the 
world 

The Detroit convention, the report de- 
clares, was one of the most practical 
foreign trade gatherings the council has 
ever held. Among the 1425 delegates who 
attended the unusually high proportion of 
eighty-—seven per cent, or 1,206 were 
executive officials of companies engaged 
in foreign trade business, including 228 
presidents and chairmen of boards, 641 
managers, treasurers, vice-presidents, and 
other organization officials and 337 adver— 
tising. export, sales, credit and traffic 
managers. 

Canada Session was Fruitful 

The Canada session, which has been 
issued as a special pamphlet at the re 
quest of the several Canadian organiza-— 
tions participating, followed the success 
ful precedent set last year at Charleston, 
of inviting Canadian foreign traders to 
address the entire body of American dele 
gates Mr. Farrell said in his introduc 
tion to this session “There is plain 
speaking in the papers that follow, as it 
was the intention of the National For- 
eign Trade Council that our Canadian 
friends should come prepared to say 
exactly what was in their minds, and I 
welcome the fact that they have done so 
There is, however, nothing that foreign 
traders, honestly seeking international 
viewpoints, can take amiss.’ 

The discussions between the Canadian 
and American delegates, which aroused 
considerable interest at the convention, 
concerned the position of American 
branch factories in Canada, tariff rates 
as affecting trade on both sides of the 
border, the growth of the Canadian paper 
and pulp industry and water power de- 
velopment and their growing effects on 
the American side, and the opportunities 
offered and accepted in the United States 
for investment in Canadian industries 

Among the forty-eight addresses at the 
convention many are of permanent in- 
terest to the American business public 
vitally interested in foreign trade The 
notable address of Ira A. Campbell, gen 
eral counsel for the American Steamship 
Owners’ Association, candidly states the 
present state of uncertainty among 
shipping interests as to the future pro- 
gram of the Shipping Board Permanent 
government ownership and operation 
would mean the end, Mr. Campbell says, 
of American commercial aspiration on the 
seas and he states the constructive pro 
gram of the larger American shipping in- 
terests in meeting and averting this con 
tingency as follows: 

Comment on VU. S. Shipping Program. 

“The first step in a constructive pro- 
gram is to ascertain the facts regarding 
these unsold services. It can be done by 
the Shipping Board and the Department 
of Commerce, and it should be done by 
them The initiative will have to come 
through the Shipping Board, because the 
ships and services are within its control 
If the board will but see the light, and 
give up for the time being its dream of 
entering upon a large new ship—uilding 
program, which will involve the expendi 
ture of over $100,000,000, it can do a work 
that will justify its existence, and win 
the commendation of every citizen. Such 
a business survey as outlined will not 
only result in the disclosure of the facts 
pertaining to each particular’ service, 
viewed as a commercial business proposi 
tion, but will necessarily lead to increased 
patronage of American ships by American 
business, thus reducing the losses now 
being out of the public treasury. 

“Furthermore, the same plan should be 
applied by the Shipping Board to the en- 
couragement of new business for the ser- 
vices already sold If these ships can be 
kept full of cargo in both directions, cer 
tainly income can be increased, and the 
losses now being taken, and the aid re 
quired of the Government, can be reduced 
It would not be at all surprising if these 
governmental agencies applied themselves 
to the task and aroused the latent interest 
which can easily be created by organized 
effort, that the differential between pres 
ent failure and future success will be re- 
duced to a minimum, if not entirely 
wiped out.” 

Each delegate to the convention will re 
ceive one copy without charge. For extra 
copies write to O. K. Davis, secretary, 
National Foreign Trade Council, India 
House, 1 Hanover Square. New York 
Fully indexed, cloth bound, gilt topped, 


75 pages Price $2.50 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


Progress is greatly retarded by confusing the terms church and religion and incidentally slowed up 
by confusing the terms college and education. 


“The sun will shine after every storm; there 
is a solution for every problem, and the soul's 
Iighest duty is to be of good cheer.” — 
Emerson. 

* x * 

“The seeker for Truth will miss the mark if 
he reads the Bible literally. The Bible is a 
book of parables, allegories, comparisons. Spir- 
itual things cannot be described in a language 
that is limited to material names. Jesus’ les- 
sons were given, and should be accepted, alle- 
gorically. In Mark 9:43-48 it is recorded that 
he said: ‘And if thy hand causes thee to stum- 
ble, cut it off: it is good for thee to enter into 
life maimed, rather than having thy two hands 
to go into hell’ (margin Gehenna). The ex- 
pression, ‘where their worm dieth not,’ is omit- 
ted by the best ancient authorities, according to 
the American Revised Bible. 

“This statement is plainly allegory. Jesus 
certainly did not advise the amputation of one’s 
hands to cure sin. Neither did he refer to a 
place called hell. According to the original 
Scripture, he used “Gehenna’ to illustrate the 
state of mind into which the sinner is plunged 
by his sin. Gehenna was the burning refuse 
heap near Jerusalem. The remorse of sinners 
may be compared to a fire in the soul. It is 
corrective and, when the sinner is repentant, 
purifies both soul and body. 

“This corrective work of the purifying fire 
in the soul of the sinner is set forth thus in 
Ferrar Fenton's translation of the New Testa- 
ment, Matthew 25:46: ‘And these He will dis- 
miss into a long correction, but the well-doers 
to an enduring life.’ 

“In the Bible, three different words, either 
Hebrew or Greek, are translated ‘hell.’ “Ge- 
henna’ is the only one of these that in any 
sense means fire. ‘Gehenna’ is the Greek form 
of the Hebrew Ge Hinnom (valley of Hin- 
nom). The valley, lying just outside of the 
city of Jerusalem, was a dumping ground for 
the city's sewage and filth, and a fire was kept 
burning continually to consume the waste. 
From this we see that “Gehenna’ is a fitting 
illustration of the cleansing fire of Spirit. 

“In a sermon Archdeacon Farrar said: 
“There would be the proper teaching about hell 
if we calmly and deliberately erased from our 
English Bibles the three words, “damnation,” 
“hell” and “everlasting.” | say—unhesitating- 
ly I say, claiming the fullest right to speak 


in 
a 








with the authority of knowledge—that not one 
of those words ought to stand any longer in 
our English Bible, for in our present accepta- 
tion of them they are simply mistranslations.’ 

‘Jesus taught in parables, that is, in symbols. 
If this were always remembered, and if the 
guidance of the Spirit of Truth were sought in 
the interpretation of symbols, the great mass 
of confusing, contradictory interpretations of 
his words would be cleared away and all peo- 
ple would see alike in the light of spiritual un- 
derstanding. No one claims that the parable 
of the wheat and the tares or the parable of 
the sheep and the goats is to be taken literally, 
yet the whole religious world has insisted that 
‘hell-fire’ means a burning lake where men and 
women shall burn in material fire forever. With 
such beliefs about God’s purpose for his erring 
children it is no wonder that people have found 
it hard to believe that he is love. True under- 
standing of the real character of God, of man, 
and of the universe in which we live will dispel 
the darkness of ignorance that has made pos- 
sible the old concept of hell. God is not an 
arbitrary man seated on a throne in the skies, 
but he is the everywhere present substance, 
life, intelligence and power of the universe.” — 
Unity. 

* or * 

“If Intelligence is to have the freedom of 
action necessary to accumulate new and valu- 
able knowledge about man’s nature and possi- 
bilities which may ultimately be applied to re- 
forming our ways, it must loose itself from the 
bonds that now confine it. The primeval curse 
still holds: ‘Of every tree in the garden thou 
mayest freely eat; but of the tree of the knowl- 
edge of good and evil, thou shalt not eat of it; 
for in the day that thou eatest thereof thou shalt 
surely die.’ Few people confess that they are 
afraid of knowledge, but the university presi- 
dents, ministers and editors who most often 
and publicly laud what they are wont to call 
‘the fearless pursuit of truth,’ feel compelled, 
in the interest of public morals and order, to 
discourage any reckless indulgence in the fruit 
ot the forbidden tree, for the inexperienced 
may select an unripe apple and suffer from the 
colic in consequence.”—James Harvey Robin- 
son—in “The Mind in the Making.” 

* * * 

“Every stoic was a stoic; but in Christendom 

where 1s the Christian?’’—Emerson. 
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The Average Retail Customer’s 
Two Angles 


Reprinted from “The Co 


ich” July- 


lugust, 1927* 


What He Appreciates 


First of all, probably, a well-bal- 
anced, well-arranged stock, one that 
is ‘out in the open’’ where he can 
see and examine conveniently and 
thoroughly. 

Prices that he can read not code- 
messages, not proprietary cunei- 
form nor mysterious hieroglyphs, but 
prices that tell him what he wants 
to know, together with the assurance 
that the same price prevails to 
every customer. 


Plain, honest, straightforward 
truth . instead of carefully created 
‘selling points,’’ about the mer- 
chandise in which he is interested. 


Service that is always service 
courteous, accurate and quick. 


fortably, 


The opportunity to sit down com- 
when the transaction 
necessitates waiting or prolonged 
time in making a choice. 


Quick exchange, or money re- 


funded, without trouble, fuss or 


argument, when goods prove un- 
satisfactory. 

Toilet conveniences fully equal 
to those the customer would have in 
his own home. 


The same courtesy, attention and 
fair dealing shown to children, 
servants or telephone inquiries as 
would be extended to the star cus- 
tomer. 


Promptness and speed in making 
change, in wrapping and in 


delivery. 


What He Detests 


Being com pelled lo wait, either for 
attention, for change or the wrap- 
ping of parcels. 


Having the salesperson intimate 
that he is difficult to please. 
Un-lived-up-to promises in regard 
lo spec ial orders, deliveries, etc. 
Efforts toward substitute articles or 
‘something just as good.”’ 

Lack of neatness in salespeople, in 
the store itself, or any slip-shod 
methods of displaying merchandise. 


Carelessness in attitude. 


Being compelled to wait while the 
salesperson attends to some duty 
having nothing to do with customer 
service, or having some later comer 
waited on. 


Being informed that his judgment 
(when he desires some article that 
you do not carry or are out of stock 
on) ts at fault. 


Being sent to the wrong department 
when in search of a_ particular 
article, or having purchases sent 
C. O. D. when they should have 
been charged. 
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Ideas on Specialty Selling 
By F, A. Hood 


Si CIAL TY selling has been largely responsible tor 


1 
+} 


f scientific salesmanship in the 
Specialty selling is the term employed 
the manufacturer direct 


} | 
¢ cevetronpnment ¢ 


l'nited States 
' . 


when merchandise is sold by 


o the user through personal solicitation by salesmen 
It is creative salesmanship of the highest type known. 
It requires intelligent, resourceful men who can adapt 


themselves to conditions. Usually these men are highly 
strung and somewhat temperamental, requiring skilltul 


supervisiol [he keynote of successful specialty sell 
¢ js to maintain enthusiasm in the sales ranks. Morale 
n the held 1s st as important with specialty men as 
with an ari he work is of a high pressure char- 
cte nd the chief problem is to keep the men goimg 
t top spec ] 

\lany successtul organizations stage trequent con- 
tests where ’ compete either imdtividually or im 
eroups for prizes lhev trv to make a sport of the 
business and find it adds zest to their work They 
enjoy winnins | appreciate the publicity they get 
from their achievements. Most of these organizations 


nationally circulated bulletins so that standings 


if the contestants and final results are known through 

ut the entire organization. 
The sales exe must be a leader able to inspire 

is men with lovalty, so they will exert them 
selves to the utmost The right sort of sales executive 
is popular with his men. He should be a practical man 
wl sell the duct as well or a little better than 
his met He must be an all ‘round man who can 
IDM t side as well as the intellect His 
nen W es uickly to the right kind of emotional 
ippeal le mus firm and yet sympathetic and at 
lI es S must be receptive and willing to 
adopt methods other than his own if he believes them 
FOO He must be mentor, ever ready to show ap 
prec! I W Ve done. Salesmen are keen stu- 
lents of human nature heir association with their 
chief is intimate and thev learn to know his strength 
nd his weakness. They employ their salesmanship in 
keep ¢ thems sold to their leadet 

(Co-operation is essential. Selling 1s a mutual affair 
Phe ies ust be for the good of the great 
est numbe vitl ecial privilege tor none, It re- 
uires ead s to imaugurate policies which 
will meet the conditions which arise in the field 
\ leader of a large force holds a position of heavy 
responsibility and requires a strong body and high in- 
telligence a ( character. 

lerrito1 is capital in the specialty business, because 
in most instances sales opportunities are temporary 
Once a sale is made there is little chance of making 


another for a considerable time. Where the article is 
ot this character, the principles which apply differ con- 
siderably from those where continuity is one of the 
chiet considerations, such as accounts being cultivated 
which in time through continued association prove 
profitable. With the average specialty, once a sale is 
made the market is closed with that buyer for some 
time. 

Cherefore the value of the salesman to his company 
is based principally on his ability to produce results in 
the present. In many cases, however, through efficient 
service the cultivation of good will is an asset. The 
demand for good men generally exceeds the supply SO 
that the man who produces results is assured of broad- 
ening opportunities. He stands on his own feet. If 
he has executive ambitions he will improve his chances 
if he shows through his association with other men an 
ability to train and control them. <A successful sales- 
man will not make a good executive unless he has the 
qualities of leadership. 

Prescribed Territories Best 


National organizations who employ large sales forces 
that work territory closely have found that it is best to 
have the men work within prescribed limits. This 
makes for economy in operation as they can concen- 
trate and save time and it prevents overlapping or 
crossing of lines. This develops harmony. These suc- 
cessful organizations have all adopted the policy of 
what is known as the guaranteed territory. All the 
husiness that comes out of the territory regardless of 
the manner it originated goes to the credit of the sales- 
man in charge of the territory. This gives him a feel- 
ing of security so necessary for his success. He has 
no fear that some fellow salesman through some sharp 
practice can take advantage of him. In a large organ- 
ization there will always be some men who will avail 
themselves of shrewd practices if the opportunity 
affords. 

It has been found that responsibility can be placed 
to better advantage as the salesman realizes that he has 
a little business of his own from which he is expected 
to secure certain definite results and he alone is respon- 
sible for them. Each territory is given a monthly quota 
and the record is rigidly kept and in most cases dis- 
played so that each salesman can daily see the achieve- 
ments of all. This publicity does much to stimulate 
competition amongst the men. When the salesmen 
know there is nothing to be gained from the knowledge 
of opportunities in other territories than their own, 
they readily cooperate with each other and develop a 
spirit of harmony which makes for successful associa- 
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tion. All disputes are for all time abolished. All real of people solicited. The salesman must be made to 

or fancied grievances of salesmen should be quickly appreciate that the more times he exposes himself to 


adjusted as otherwise inefficiency results, because the 
salesman must be in a positive frame of mind to accom- 
plish results. The success with which each salesman 
conducts his little business is made the basis for future 
opportunities, as he stands or falls by his own efforts. 
Wholehearted support from the office should be given 
always as this has an important bearing on field opera- 
tions. If the salesman knows his office associates will 
support him loyally if he is entitled to it, he will work 


with greater zeal and confidence. As a rule salesmen 
are poor office men and dislike detail. If they were 


good office men they probably would not make success 
ful salesmen. They should be relieved of all detail 
possible, leaving them free to plan their work. It ts 
well to provide them with every assistance in the office 
to save their time in looking up records, getting printed 
matter, etc. 
Importance of Planning and Application to Work 
In their field operations they should be taught to 
plan their work and adhere as closely as practical to 
that plan in order to obtain maximum results. Sys 
tematic work is sure to produce a greater volume of 
business than haphazard work. A good sales executive 
will teach and help his men to organize their time. He 
knows that each man has a limited but equal amount 
of time to use each day and he will help him so to plan 
that he will get the most out of that time. There is a 
direct relation to sales volume in the number of pros- 
pects interested and this in turn depends on the number 


business the more likely he is to get it. It is important 
to make the salesman realize the value of his time and 
the necessity of spending an average number of hours 
in front of his prospects. The law of averages works 
unerringly. It is. difficult always to go at top speed. 
nce a salesman enters the territory he is generally on 
his own initiative and it becomes a battle with self. 
Many men fail more from the lack of character than 
from mediocre ability. Working by spurts brings down 
the average. Steady, conscientious application pro- 
duces the highest returns over a long period. 

Specialty selling is largely a human nature problem 
l’rices are stable and the market fixed, so it remains 
principally a matter of placing the article in the hands 
of the user. In final analysis the sales executive at- 
tempts to “Make Men Better’ and in so doing he 
makes their sales better, which is to the profit of both 

The success of an organization is keyed on the ability 
of its men to place their product in the hands of users 
in large volume and in accordance with the policies of 
their company. It therefore behooves the sales execu- 
tive to develop and support good salesmen who must 
make money, otherwise they will seek other fields and 
it is expensive to replace them and train new material, 
and in the interim much good business is lost 

Specialty selling is a mutual affair in which no phase 
is independent but all interdependent. To make it suc- 
cessful all must participate in proportion to the several 
parts. 


A Sales Management First Aid File 


How 


CERTAIN stationer and office appliance dealer 
A of my acquaintance is a great believer in scout- 
ing for ideas which will help him sell more stationery, 
office supplies and appliances. He claims that his 
method has paid him handsomely in results. 

He is not much of a believer in buying magazines, 
glancing over them hurriedly, and then tossing them on 
the shelf, possibly never to be looked at again, nor does 
he think it a good plan to just skim over what appears 
most interesting, but he believes in going through every 
issue with a fine tooth comb, advertisements and all, 
in search of sales-and-management-aid ideas 

In his search for workable business ideas which he 
can use, he begins at the front and works toward the 
back, one page at a time, carefully, in a thorough proc- 
ess of selection and elimination. As he goes along he 
marks everything which he deems important with a 
check mark in blue pencil, thus (\ ). He then passes 
the magazine along for others to look over and mark 
their initials on the front cover, also to call attention 
to anything he may have overlooked with a red pencil 
check thus (X). 

\fter everybody has seen the magazine, someone in 
the office untastens the binding clips and takes out all 
the marked sheets, or clips the parts checked, throwing 
the clippings and sheets into two different piles—adver 
tisements and articles. These are then assorted and 
fled away for future reference in his bottom desk 
drawer in filing folders, properly indexed. 

From Cover to Cover. 

“I always glance over every magazine from cover to 
cover,” he says, “for | never know when even a sen- 
tence or a word may throw off the germ of an idea, or 


a Stationer Uses His Magazines 


7 ‘ra d é 


to Increase 


| may perchance stunible across a thousand dollar sales 
idea, or I may be able to develop a profitable advertis- 
ing and selling campaign based on a single idea caught 
from the pages of some magazine. Sometimes a para- 
graph scintillates just the very thought or information 
| have been searching for. 

“As I go along in my reading I pick out all work- 
able plans which | can apply to my pase sales and man 
age tae problems, or which wil! brush up my window 
displ: iys, turn the key-note of my advertising, or puta 
sales kick into my salesmen, or give me a new angle on 
a merchandising problem. In this way I gather a 
formidable array of ideas which I can put to work in 
my own business with profitable results. 

Read It Now—Don’'t Delay. 

\nd I never put off my reading—I found out long 
ago that it was such an easy thing to do, that I often 
neglected it, grew careless and indifferent about it, and 
the net result was that magazines would accumulate on 
the shelves and when I went in search of an idea which 
| remembered seeing somewhere, it was like trying to 
find the proverbial need'e in the haystack. So now | 
finish my task at a single sitting, if possible, and | 
never begin unless | am sure I can end it. It doesn’t 
take more than a half hour of my time at the most and 
after the clippings are filed away in folders my ideas 
are all grouped and I can get at them at leisure and 


dissect them more carefully. The big scheme is to 


catch these ideas on the wing and having them on file, 
properly indexed, when you want to use them. 

“IT used to do most of my reading at home and took 
plenty of time in doing it, but now I find I have regu- 
well that I can usually do it at the 


lated my methods so 




















fe 





a) 


Page 15 OFFICE AP PLIANCES For September, 1927 





office during business hours in lull periods. I also find 
this pleasant and satisfying diversion. I get a lot of 
kick out of this eternal scouting for ideas—and inci- 
dentally, developing some of my own. | try to develop 
at least one new idea a week which I can use in my 
own business. 

Folders Yield Valuable Ideas. 

“The folders containing these clippings are kept in 
the bottom right hand drawer of my desk, within elbow 
reach. This gives me an excellent file of all kinds of 
valuable business-catching ideas, and | find myself con- 
stantly drawing on this information for inspiration in 
the problems of buying and selling, interior arrange- 
ment, layout and display, office methods, credits and 
collection problems, window displays, advertising, sales 
management ideas and training salesmen, service and 
merchandising ideas—in short, an array of most for- 
midable ideas which I can put to work in my own busi- 
ness with profitable results. 

“On the firing line of business ideas come and go- 
almost like a flash—upon the images of memory, and 
like a flash they may vanish and so be gone forever, 
unless you corral them in time. I found out a long 
while ago, through a process of painful experiences, 
that good business ideas, unless noted and filed away as 
soon as found, are likely to be forgotten or are over- 
looked, and thus, I felt, that many big money making 
ideas were being forever lost. 

‘“Business-building ideas are scarce commodities. 
Some ideas at first blush appear excellent, but turn out 
in the end to be entirely inapplicable. Not everybody has 
good ideas. I don’t have very many, but since | have 
begun scouting for ideas which others have used suc- 
cessfully to build up their own business, I have found 
many suggestions which start a trend of thought in my 
own mind and which furnish the germ of a novel idea 
which I can work out successfully afterwards and ap- 
ply it to my own business. And I get the greatest 
pleasure and satisfaction out of working up new 
schemes or developing ideas for application to my own 
business problems. My idea-finder-file is a distinctive 
first-aid in this respect. In fact, I couldn't get along 
without it. I'm a great believer in the preservation of 
ideas—of having an idea-catcher of business-getting 


ADVICE 


classes, a little 

One of these rules, for example, 
freshmen make wise sophomore 

If every freshman in business, 
learn his trade and to make 
little volume which he 
less failures. Perhaps more 
the same 


young 


Business books, business periodicals, are filled 7 


suggests, 


every 
his business 
would recognize 
men 
hundred and one mistakes their predecessors made. 


career, 
as authoritative, 


ideas along the lines you want to follow. 
Make Notes of Your Own Ideas. 

“I make it a practice, also, to note down each of my 
own ideas as they come up and before they can get 
away, if it is only in the rough—some memo to be filed 
away containing that idea which may prove priceless 
later. 

“Whenever | go over my file, which happens to be 
about once a month, I take out some of the most prac- 
tical looking ideas which offer suggestions for imme- 
diate application or which may suggest other ideas for 
development. In this way I find new ideas constantly 
cropping up, to which I had not attached any unusual 
significance before, but had filed away, thinking that 
possibly some day that same idea might come in handy 
in a pinch, 

A Systematized File. 

“I first started off my file with ordinary cardboard 
boxes, one for advertisements which appealed to me for 
use in framing or testing my own copy, or which might 
suggest the desirability of making purchases of adver- 
tised products; one for office methods, including cred- 
its and collections; one for selling methods; one for 
service ideas, etc. I would clip my material and pitch 
it into those boxes willy-nilly. Whenever I wanted an 
idea | would have to run through all the clippings in 
that box. As my collection grew I found this required 
too much time. So I decided upon a more systematic 
organization of my ideas and adopted the filing folder 
method, but I still believe that is a good way to get 
started, 

“Afterwards you can do as I did, minutely subdivide 
the various subjects found in each box and use folders. 
[ can lay my hand on any needed information in my 
system in less than a minute. Everything is at my beck 
and call, right at my finger- -tips, whenever I want it. 
All tnat it takes is a little time, patience and persever- 
ance—but in exchange for my efforts I am constantly 
reaping a rich harvest of sales dollars and achieving 
many little economies in operation and management. 

“In fact, I have a regular gold mine of ideas now, 
and from it I am constantly panning nuggets. Any sta- 
tioner and office outfitter can follow my plan with equal 
success and with the same profitable results.” 


TO FRESHMEN 
The big colleges are prone to provide, } 
book of rules and information and suggestions. 


‘or distribution to incoming freshman 


“If you don’t know, ask. Curious 
beginner, every young man starting to 
could be gwen a similar snappy 
perhaps there would be 
would achieve success without making 


vith matter intended to make 


the way easier and shorter for the inex perienced. 


I don't 


given them on 


know what 
their 


proportion of 
arrival, but I do 


down only because 


“1 don’t read the business journals,” 
fellows know that write the stuff in them? 


college 
know 
themselves getting along a great deal better than those 
it is someone’s job to make rules. 


a business man told me. 


freshmen heed such rules as are 
that those who heed the rules find 
who think rules are laid 


“What do those 
They're just theorists.” 


That man’s place of business looked like the place of a rule-of-thumb man 


and I did not even pause to call his 
literature is written by the men 
about it with authority. 
tical than a sound theory. 


attention to the 
who have 
| did not even suggest that nothing can be more prac- 


fact that the best business 
succeeded in business and who write 
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EDITORIAL 


Meaning of National Associations 


FE ARE in the midst of the national convention season. Two of the principal 
coe conventions in this field have already been held, namely, that of 
the International Stamp Manufacturers’ Association which took place at Detroit 
in June, and the National Association of Typewriter Dealers in Pittsburgh during 





the latter part of August 

We are still looking forward to the twenty-second annual convention of the 
National Association of Stationers, Ofhce Outfitters and Manufacturers at Boston. 
ctober 10 to 13 inclusive 


The growth of the association spirit among the business men of the United 


States and of this industry particularly, argues well tor the permanence and 
dignity not only of the industry as a whole, but of the separate units which go to 
make up this industry. It is more and more widely understood that man can not 
live unto himself alone and that there is no such thing as individual independence 
Kach section of the industry, it may be said, contains 


apart from one’s fellows 
If anyone 


all the knowledge which is necessary to make that section successful 
is not successful it is from neglect to use the means available or from lack of 
knowledge of those means. The problem, therefore, of the national association, 
and of local associations as well, is to gather and disseminate information which 
will teach every man those principles which must be applied in order that business 
may be done at a profit 

We are no longer in danger from the wild beast and we live measurably at 
peace with other peoples, but the figurative wolf is nevertheless at the door and 
men must learn the value of a broad and united altruism through which they may 
come into a knowledge of those laws which make successful achievement possible 
in their several callings 


The national association makes it possible to collect, classify and disseminate 


the whole lot of knowledge relating to a given trade or industry so that any man 


come into his own through that knowledge. It is fruitless to attempt to 


AY 
two businesses and there will 


dictate prices. Costs can never be the same in any 
always be and should be certain slight variations as between merchants 1n similar 
lines But where knowledge is widely disseminated among the merchants in a 
riven line, few men will venture on a course which not only must be destructive 
interests of their fellows 


of their own interests, but of incalculable harm to th 
lo achieve knowledge and through knowledge to bring about understanding 
ese are the chief objects of national associations. No one engaged in any ot the 


lits covered by the office appliance industry will refuse valuable informatior 


and every one so engaged should surely want to take an interest 1n association 


1 7 


work both national and local 


Influence of Mechanical Devices 


W}! SPEAK of the changes in manners and customs as if these changes were 
brought about in and of themselves, whereas we now do certain things that 
were not done fifty vears ago because we have the means tor doing them. We 
live in a rapid age because the machine has made rapidity of communication 
These machines of every kind and variety have modified manners and 


a business office will send out hundreds of letters where half 


hl 
THOSSID IC 


customs loday 


or more would have been the limit. We cover in a couple oj 
{ UT 


century ago a score 
hours distances which would have been a dav’s journey half a century ago 
knowledge is broader and we have a certain general understanding of national and 
world events which our grandfathers could not have had although it mav be that 
their knowledge of certain phases of the world was more exact by reason of being 
meentrated upon fewer subjects 

Che growth of swift transportation by train, by steamship, by automobil 
ind now by airship has had a certain influence upon the typewriter business. It 
has been a very considerable factor in bringing portable typewriters into being, 
since those who write, now write of preference by machine and those who must 
travel as well as write find it necessary to take with them their favorite implement 
ot labor The portable typewriter can be taken anywhere where one can take 


small gri lheretore, those who travel—and practically everybody does—are the 


legitimate and logical market for portable machines 
We believe that the demand for the tvpewriter, both standard and portable. 
| that before the present generation shall have stepped aside 


Is vet mn its vouth and 
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for the generation that is to come, the use of such machines will be well nigh 
universal among civilized people. Inasmuch as the typewriter is the handmaiden 
of every other appliance in the office equipment industry, we must assume that 
the growth of this industry in all its branches will keep step with the growth of 
the demand for the writing machine. 


Ours is an age of confidence. We believe that we are upon the threshold of 
practical scientific discoveries as great or greater than those which are now a part 
of our daily lives. The things that are to come will enhance the value and utility 
ot the machines and devices peculiar to our field, which is certain to advance in 
importance with the years. 

<*> 


Canadian National Exhibition 


[ IS a disappointment not to be able to present on the frontispiece of this issue 

a birdseye view of the Canadian National Exhibition at Toronto. A cut was 
requested and promised and although ample time has elapsed, it failed to appear. 
This exhibition, from August 27 to September 10, is a great annual event in 
Canada and is all the more interesting this year because it is part of the celebration 
of the diamond jubilee of the Confederation. It has been sixty years since the 
Dominion of Canada achieved federated harmony within its own borders and the 
period has marked one of peace and happiness with its neighbors. 


lhe exposition this year is a gigantic affair of great beauty and picturesque- 
ness despite the highly practical character of the exhibits. It is an exposition of 
amazingly comprehensive scope and variety and the buildings are of beautiful 
architecture, built, we are happy to say, to last. These buildings include Govern- 
ment building, automotive industries building, Palace of Horticulture, industrial 
building, machinery hall, manufacturers No. One, fine arts gallery, railway build- 
ing, dog building, graphic arts and international salon, pure food and international 
building, music building, construction industries building, horse arena, manufac- 
turers No. Two and grandstand, C. N. E. Coliseum, women’s building, rose garden, 
electrical building, Province of Ontario building and others. These structures are 
of noble proportions, covering a large tract of ground near Toronto. Greek and 
Roman architectural styles abound, while stretches of modern highway curve in 
and out. Every product made or produced in Canada is on display at this exhibi- 
tion. Artisans will be particularly interested in the process building, where 
hundreds of articles in common use are being manufactured by skilled workmen 
with up-to-date equipment. At this exposition one will find the latest office 
machines and devices, as well as every sort of machine for every other industry. 

Entrance to the grounds is only twenty-five cents and all buildings are free 
except the art gallery, baby show, dog and cat shows, midway shows and grand- 
stand, where there is a reserve section for afternoon events and evening pageants. 

This is one of the exhibitions which anybody would find it worth while to 
visit and undoubtedly many thousands of people from south of the line are even 
now viewing the wonders of this Canadian fairyland, showing much of the progress 
since the fathers of the Confederation under Sir John Macdonald founded on 


July 1, 1867, what is now the Dominion of Canada. 


Friend in Scotland Offers Criticism 

\n editorial in the June number closed with the following 
paragraph: “We seem to be discovering what has been 
true all along, that business rests solely upon the three legs 
of a tripod, Capital, Management and Labor.” A friend in 
Scotland reminds us that business is substantially supported 
by four legs. We are inclined to fall back upon the ex- 
planation that the writer of the editorial would consider dis- 
as a business of itself. 


tribution But our correspondent is 


right. We share his statements with our readers by append 
ing his letter: 
2 Huntly Street, 
Edinburgh, Scotland, July 29, 1927. 
The Editor. 
“Office Appliances,” 
Dear Sir 


Chicago. 


The editorial portion of your June issue—the first I have 
seen—has interested me a good deal, but the last paragraph 
of the cutting enclosed needs your further consideration. 


As it stands, it is a fallacy, and a fallacy is mostly false- 


hood. There is a fourth leg to business, and that is con- 
sumption. A four-legged table will carry more and with 
vastly greater safety, than any three-legged contraption 
ever put together. Consumption is today the most impor- 
tant aspect of business and the most neglected hitherto. 
For proof, consult the works of Foster and Catchings (Pol- 
lak Foundation, Newton, 58, Massachusetts), or, better still, 
the books of C. H. Douglas (Cecil Palmer, Oakley House, 
Bloomsbury street, W. C. 1, London, England). Honestly 
studied, till thoroughly these will effect a 
change in your vision of a most complete kind, and make 
understandable many things that are a mystery at present 
to you. For a running comment on these matters, you 
should see “The New Age” (London, England, weekly, 70 
High Holborn, W. C. 1). 
Europe today. 

! am writing this to the man whw had the wit to select 
the Emerson quotation on your front page. 


understood, 


It is the most useful journal in 


Yours very sincerely, 
(Signed) 


WM. WILSON. 


. 
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Some Day We'll Get Hooked 


By A. K. L. 


a typewriter.” 


66 WANT to buy 
People just don't buy typewriters that way, so 
when anyone comes into the store and springs that 
old story on us, we become suspicious right away. 
“What make of typewriter considering?” I 
asked, for we usually have more than two hundred type- 


were you 


writers of various makes ready to go out 

“Read this letter and maybe you'll know, I don’t,” said 
the roly-poly drummer with samples tucked under his arms 
and an order book flapping out of his pocket 

The letter, written on tablet paper, had a check attached 
and read, 
Dear Friend Winkleman 

I need a portable typewriter bad, get the best bargain 
that $35.00 will buy sheets of carbon. Also 
purchase the following from the A. B es 
(Then followed a small purchase order.) 

I am attaching a check made out to you for $85.00 which 
Yours truly, 


and also 12 
Mercantile at 


ought to pay for everything. 


I passed the letter to the manager, who had just come 
in and he took the tip that I suspicioned our enthusiastic 
purchaser. He was simply bubbling over with anecdotes 
about his customer, as he called him. 

The manager placed a second-hand portable upon the 
desk. “Haven't for $35.00, but here’s one for 
27.50; good condition and we give the guarantee 
that we give on our new typewriters, and if your customer 
decides that he 
allow the full 


. * 


anything 
same 


wants a new one within sixty days, we 


will purchase price on any of our new 


four banks. * 


me,” “Put her in 


good to said Winkleman 
writing.” Then tendered the check for $85.00. 

The manager looked at it and turned it 
we haven't the change, you'll have to get it cashed at the 


“Sounds 


over. “Sorry 
bank or your hotel.” 


“I'm in a hurry,” he protested. “You know how it is, 
afford to 
want to get out of town. 
give me check for the 
‘Fuzzy’s’ things at the Merc and get on to the next town.” 

“Can't do that,” the “You can get it 


cashed at the bank. They're open.” 


a good customer and I 
Now, I'll tell you what you do, 


that I can buy 


just can't turn down 


your balance, so 


boss answered 


Winkie shrugged his shoulders. “Fix up the contract 
and I'll go out and get the money. Put in all that stuff 
about the guarantee, etc., for what I know about type 


writers is only when she is of the gentle sex,” and with 
the hands the ball of fat toddled for the door 
I called 
“No use in carrying them; I'll go get the money and be 
And the door closed on Winkie 

The service man wanted to bet that Winkleman 
crooked, for whoever heard of a salesman of his type try 
“Now, if it 


and so on An 


a wave of 
“Here's your samples,” 


right back.” 
wasnt 
ing to slip over an $85 deal on a fellow 
were tor two cents or several thousand,” 
other was for calling up the letter writer, but the call would 
have cost ninety cents and as yet we weren't out anything 
There's an old song around typewriter shops about “Better 
be safe than holding blank paper.” 

Winkleman had 


stepped out to view the weather 


been gone about two hours when I 


Down the street I saw 
him coming at a furious rate, all out of breath, reminding 


me of a ship on some storm-tossed waves. The perspira- 


He pulled 


tion was standing in beads on his forehead. 


out his handkerchief and panted, “Darned if | can get 
this check cashed in this man’s town. 
typewriter C. O. D.; the old 


I'll write him to accept 


Guess you will have 
to send the fellow wears 
overalls, he’s got so much money. 
it when it gets there, for he sure needs a typewriter bad.” 
He picked up his samples, made sure to ascertain that we 
had the right address and departed 


Only two of the 
placed the typewriter back on the shelf. 


salesmen were in the shop when | 


“Send it C. O. D. didn’t he say?” said one of the boys. 
“Say, listen, and pay express both ways!” 
“He's probably honest, or why did he leave his sam 
ples?” 

“So we wouldn't call up the other dealers, that’s why.” 

“What makes you so suspicious?” this jokingly. 

“Yours truly worked in a typewriter shop on the West 
Coast,” I informed them loftily, “and the desperate home- 
sick there, shoplifting 


brand new adding machines.” 


ones try everything out even to 

Chat was on Friday. Saturday the manager of a com- 
petitive agency told of Winkleman 
He had tried the same stunt there, but who wants to write 
a personal check to a stranger? He had even left samples 
there, those being woolen. With us he had left 
The Third Dealer gave us all the merry ha-ha. He had 
sold the Winkleman person for CASH. That was hard to 
often likes to kid himself about 


calling at his store 


rayons. 


believe, for our Third C, 
his own deals 
On Wednesday 
about the worthless 
With the T. C 


been cashed at 


when the bank called our Third C. up 
check, the news filtered through. 
.“s endorsement the Winkleman check had 
the bank. Winkleman then returned and 
paid the dealer for his portable typewriter, 

$32.00, and departed with the machine. All in all our 
Third C. was out $85.00, for there is no money in second 
There wasn't much pity from the rest 
that bought 


which was 


handed portables. 


of us, for we all agree typewriters aren't 


without being SOLD 


It’s not often that we get the college shiek, but recent.y 


one came in, hatless and coatless and, of course, with a 


portable. It’s nearly always portables that people try to 
sell 
The 


serve you?” 


manager was busy; I approached him, “May I 


His voice was dry and husky. “I want to sell this type- 
writer.” 

When, 
he had regained his voice: 
summer and I have decided to sell this typewriter, for we 


within a few minutes the manager joined him, 


“We are going on a trip this 


haven't room to take it with us.” 


The manager opened the case; the typewriter was less 


than two years old. He asked questions which the boy 


He gave his name, saying that his father 
had bought the Tucked back of an 


instruction book was the guarantee card; in the meantime 


answered freely 
machine for him. 


the boss had noticed the medical keyboard 


“Can you give a clear bill-of-sale?” 
“Oh, yes, it is at home,” he replied 


‘Leave the here and get the bill-of-sale, at 
which time we will give you the agreed purchase price.” 
It had all been done so quickly that the lad was some- 


would not 


typewriter 


store or he 
Sometimes when they 


what bewildered as he left the 


have left the typewriter with us 
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do go out without the typewriters, they are daring enough 
to return for it, with an excuse for not selling. 

When the doctor was called it was almost impossible 
to make him understand that his typewriter was in our 
store. It had been from his Later we 
learned that it was his daughter’s boy friend who had 
taken the typewriter, but he is no longer calling there. 


stolen home. 


Sometimes we have a brand new stolen machine offered 
Nearly all tell the same old story, and it goes 
like this with few In order to sell an adding 
machine they were compelled to take in a portable on the 
trade. They tell that they have no use for a typewriter 
and frequently offer to take as low as $25.00. 


to us. 
variations: 


have 
no bill-of-sale so, of course, there is no transaction made. 


They 


If we were positive that the typewriter was stolen we 


could get the standard reward for stolen typewriters. It 
is rare that a user sells a typewriter, for typewriters are 


HABITS, and when anything becomes a 


vice-president he went a step too far for a frayed collar 
gent. A battered three-row for a $100,000 concern just 
wasn't right. The allowance was only $5.00 and he fumed, 
said that he had bought the typewriter three years ago, and 
it wasn’t untied when he got it. I was sorry to inform 
him that his type of machine hadn’t been made for four 
years, and this one in particular was twelve years old. 

If he thought getting angry would help things along 
he was mistaken, and as yet I can’t see what his object 
was unless it was to convince me that the old typewriter 
was a prized possession. “Fifteen dollars is what I want, 
no more, no less.” 

“That would leave how much cash?” as if I didn’t know: 

“You have terms here, don’t your signs say so.” 

After arguing with me for some time he agreed to accept 
the five-dollar allowance. When I asked for cash on the 
initial payment he became indignant and asked to see the 

manager. Our boss always sticks to what 





habit it just isn’t sold. 


Frequently someone wants a_ typewriter 
for nothing, but the man who has to pay 
If he 
has an old typewriter that he wishes to turn 
in on a new, he doesn’t tell you so. He asks 
to look at your typewriters and then it is 
up to the salesman to sell him. At the last 
minute he tells him that he has a typewriter 
that he wants to trade; sometimes they are 


machines, and if 


for a typewriter comes in cautiously. 


wrecks and often foreign 
he doesn’t think it worth a fortune, we have 

That’s why 
for used ma- 
About seventy-five per cent of the 


another typewriter to rebuild. 


we are never in the market 
chines. 
deals are on trade-ins. 


The 
wearing a frayed collar and a ten-year-old 





other day a man of about forty, 





the sales force says, and when the pros- 
pective purchaser endeavored to close the 
antique case the manager said, “Here, let 
me,” as he brushed a mother spider and her 
family home from their dusty habitat con- 
tinued, “perhaps if you had a ribbon on here 
that was inked it would be easier to sell.” 

The man slammed the lid down, and with 
the unlocked case under his arm he took 
huge strides for the door, the long black 
coat flapping around his legs. 

Just a few parkings away a noisy old 
Lizzie whirling and panting and a 
weather-beaten individual was holding hard 
to the The late vice-president 
slammed the door as he climbed in, and just 


was 


wheel. 





overcoat, came in hurriedly, literally threw IOE 


a portable with case on the counter and an- AMERICAN 


nounced, “I want to trade this typewriter.” 
Then he kept up a rambling talk and tried 
to convince me that his firm had an account 


that he 


45%4-INCH 
WHICH HE 
CENTLY 


with us and when he said was 


PARDI OF 


SEAL 
STAMP COMPANY, AND A 
MUSKALONGE 


NORTHERN 
fish also ‘“‘got hooked" by ac- 
cepting attractive ait. 


as the car backed from the curbing we saw 


4 the good old California license. 


“Probably out of gas and oil,” said the 


CAUGHT RE— manager. “A new typewriter would have 
N ONE OF »} 
te a brought them more money, but someday 


we'll get hooked and we'll get hooked right.” 


Watch Your Step 


Please Stop Payment—By M. L. Hayward 


HE bookseller had given an order for a new line to 

an unknown salesman, paid in advance by check, as- 

certained that he had been victimized, and promptly 
gave the bank a “stop pay” order. 

A few days later, the check came in, the paying teller 
looked up the stop pay order on file, but looked under the 
wrong letter, found nothing from the bookseller, and paid 
the check. 

“It’s your mistake, and you're bound to credit the amount 
back to my account,” the merchant contended 

The teller pointed to a clause in the order, which stated 
that, “the undersigned agrees to hold the bank harmless for 
said amount and for all expenses and costs incurred by it 
on account of refusing payment of said check and further 
agrees not to hold the bank liable on account of payment 
contrary to this request, if same occurred through inad- 
vertence or accident.” 

“How do you get over that?” the teller demanded. 


“I don’t believe that the courts will permit a bank to pro- 


tract itself in advance from its own carelessness,” the book- 
seller contended, sued the bank in the Massachusetts courts, 
and lost, according to the report ot the case in 126 North- 
eastern Reporter, 782. 

“Is it illegal for a bank to contract against the negligence 
of its employes in failing to stop the payment? The word 
inadvertence in the printed agreement embraces the effect 
of inattention, the result of carelessness, oversight, mistakes, 
or fault of negligence, the condition or character of being 
inadvertent, inattentive, or heedless. The word ‘accident’ 
is used in the sense of a happening of an event without the 
concurrence of the will of the person by whose agency it 


was caused. It is manifest the quoted words were intended 


to exonorate the bank from the kind of negligence shown 
by the record, and we are unable to see anything illegal, or 
anything opposed to public policy, in an agreement which 
relieves a bank so circumstanced from the result of the 
mere inattention, carelessness, oversightedness, or mistake 
of its employes,” was the reasoning of the court. 
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Salesmen Made, Not Born, Says Cash Register Head 


successful salesman is not born, but made,” says 


“The 
F. B. Patterson, president, National Cash Register Com 


pany, im an ‘How 


the heading, Successful 
Salesmen Are Trained,” which appears in the August 15th 


article under 


issue of Forbes’ Magazine 
“Sull 


man must have before 


there are certain inherent qualifications which a 


material 
which we look are 


We there 


he is even satisfactory raw 
to be worked with The attributes for 


four: Health. honesty, knowledge and courage 


fore do not hire a man now unless he has most of the 
qualifications of a successful salesman While it is true 
that salesmen are made and not born, it is also true that 
they cannot be made unless they possess the makings.” 

In contrast with the policy of some other large organiza 
tions the National Cash Register Company does not give 
its new men intensive training betore sending them into 
the field The new man is given about two weeks’ study 
in the agency office where he learns something about the 
product itself and how to approach his prospect At the 


end of the two weeks he is ready for field work 


A School for Retail 


special evening classes is rendering 


& Murray 


training im 
Drie k 


more ethcrent in 


Intensive 
staff ot 
Wash., 


acquainted with the 


retailers ot 
better 


the sales Stationery 


Seattle, selling, as well as 


uses of all the stationery lines carried 


as well as with the varied requirements of customers 
organized, at 
Prick & Murra) 


sales manager ot the orgal 


At the twice-weekly meetings recently 


about forty members of the staff of 


Allen 


educational 


which 


attend, assistant 


Robert 


ization, conducts classes, which are followed 


by special bulletins, so that through the written word the 


topics discussed by the evening classes may be turther 


impressed upon the minds of these employes 


In establishing this course on the retail selling of station 


ery and office equipment merchandis« officials of the 


Seattle concern on Second avenue, are making the entire 


staff thoroughly acquainted with all the manufactured 
products they handle in this field, with their construction 
no less than their adaptability 

Firmly convinced that the merchandising of Office Apph 
ances is a most important calling, and believing that the 
office supply salesman should be a well trained specialist 


who renders real service to the business community, inas 


business and professional people of the 


much as all the 
city look to 
the proper 


guidance and assistance in selecting 


Seattle retail 


him tor 


equipment, this organization 1s 


recognizing this responsibility in the special training given 


its emploves in the early evening hours twice a week 


Text books of the classe are the Trick & Murray cata 
manutacturers 


When 


manu 


logue, as well as the catalogues of various 


whose goods the Seattle stationery hous« handles 
representatives otf these 


Northwest and call 


secured as special speak 


ever some of the traveling 


facturers come to the Pacific upon 
their clientele at Seattle, thev are 
ers to address the retail salesmen. Further interest is thus 
added to the lines carried by the special points emphasized 
in these talks and the asked of the trav 


eling 


questions that are 


representative by members of the classes. 


An insight into the detailed instruction offered the em 
ploye may be given the reader of this article through citing 


the emphasis which the company recently placed on the 


value of securing the small account, of holding the trade 


Quoting again from the article: “After a man has had 


at least ninety days’ successful experience he is eligible to 


attend the sales school at Dayton. It is in this respect that 


our practice differs from that of many other companies. 
Chey put their new salesmen through a training school 
vetore they are asked to sell. We, on the ther hand, do 
not send a man to school at Dayton until he has demon 
strated that he can sell 

“There are two principal reasons for this policy It 


costs a lot of money to put several hundred men through 


a five weeks’ school. If all recruits were put in school as 
soon as they were hired the money invested in the in 
struction of those who subsequently failed to make good 
would be a total loss sy insisting that the men have at 
least ninety days’ selling experience before they take the 
course, we avoid most of this loss Qt cours ill men 
who go through our schools do not remain with the com 
pany \ high percentage do The percentage is much 
higher than it would be if we did not delay the training 


until the men had demonstrated their capacity for the 


work.” 


Stationery Employees 


ot a number of small buyers, no matter how 


purchased at a time. 


“The small consumer is just as desirable as the large.” 
it has pointed out. “In dealing with the big buyer you 
quite trequently run into price cutting, and often times 
nerchandise is sold below cost. Remember one hundred 
small accounts averaging $10 per month is a total of 
$1,000 per month and that kind of business is not to be 
disregarded 

‘Viewed from this angle one thousand customers each 


week 


| 


uuving a dollar a ot merchandise contribute $52,000 


per year of gross which in itself is considerable 


t USINESS, 


volume Also the small consumer of today may be the 
large consumer of tomorrow, and if vou have his cont 
dence and have given him service vou art rst in line 
tor his large business.” 

[his idea of service to the customer 1s emphas! ed 


throughout the instruction, emploves being informed that 


they are on the job to give real service, to make contacts 
that will reflect the character and policy of the house, and 
that “as a chain is but as strong as its weakest link. so a 
business firm is only as strong as its weakest salesman 


Each separate item carried in stock is made the subiec 


ot special inquiry, study and analysis in the school The 


nomenclature of its parts and its uses in the business world 


are thoroughly investigated by each member of the class. 


acquainte d Ww ith ts 


intimately 
this 


so that each may become 


worthiness, and through intimate acquaintance be 


better able to to the prospective customer an idea 


will be of 


convey 
of the usefulness of the implement, and how it 


service to him as an office appliance. 


The subject of a pencil sharpener, for instance, was 


exhaustively treated at a recent conference. Each separate 


sharpener carried was studied from handle to grooves. 
Irom cutters to gear, from frame to set screws. One of 
the ideas behind the perfect mastery of all the parts of 


the sharpener was to make all the salesmen available for 


the work of servicing these pencil sharpeners, as the com- 


pany believes that the salesman should inspect the sharp- 


eners he sells, should repair, oil and adjust them, renew 


cutters on those worth them, and be frank to condemn 
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worn out and unserviceable ones, so that new sharpeners 
may replace those that have become useless. 

Even oil cans, commonly called oilers, made of aluminum, 
for typewriter use, adding machine paper, typewriter oil, 
eraser shields, waste baskets and stamp pads, as well as 
telephone equipment, have been adequately studied by the 
employes, advantages of the individual types carried by 


the company pointed out, and their talking points empha- 
sized, so that through the confidence which the intimate 
knowledge of these stationery and office supplies will in- 
spire, the volume of sales at Trick & Murray will be in- 
creased, and instead of a sales resistance on the part of 
the customer, there will be created a real sales desire.— 
C. By 


Value of Standardized Loose Leaf Catalogue 


Being the Result of Inquiries Sent Out by B. A. Tuttle, President, 
Tuttle Corporation, South Bend, Indiana 


Note.—Dealers and manufacturers are requested to express 
their opinions regarding standardization of catalogues. Write 
at once to Mr. Tuttle that he may have as full an expression 
from the trade as possible before the Bceston convention where 
he will submit his report 


ACK of standardization has been charged as an eco- 
nomic waste. The question while not new, even in 
reference to catalogues, is particularly timely because 
of the place it will hold at the Boston convention of the 
National Association of Stationers, Office Outfitters and 
Manufacturers B. A. Tuttle of the Tuttle Corporation, 
South Bend, Indiana, has been commissioned by W. Neill 


Stewart, president of the association, to investigate and 
compile a report on the subject. 

In discussing the matter, Mr. Tuttle brings out the 
thought that lack of standardization in the fundamentals 
of catalogue publication has in the past piled up numerous 
expenses which have been passed on to the men who pay 
the catalogue bills 

Paper mills long have suffered trom the lack of stand 


ardization in sheet sizes \ great deal of money is wasted 


annually because the mills are unable economically to com 
bine their orders. Jobbers as well as mills have been forced 
to maintain unnecessarily heavy investments in slow-movy 
ing stocks his lack of standardization in the past also 
resulted in much manual labor which otherwise might have 
been eliminated through the use of machinery This in 
creased cost is, of course, passed along to the catalogue is 
suer, is incorporated as part of his overhead or selling cost 
and ultimately this waste is paid for by every wholesaler, 
dealer and consumer of an industry's products. 

The United States Bureau of Standards has now under 
taken a campaign to simplify paper sizes and cut down 
at least a part of this needless expense. It 1s estimated by 
es Francis of the Francis Press that the standardiza 
tion of printing will save twenty to twenty-five per cent 

the manutacturing cost 

It is advocated that the 8 by 11 inch size be adopted 
and in loose leat The sheets are to be suitable for 
use by dealers, dealers’ salesmen, manufacturers’ salesmen, 
inserts for layouts on furniture and as circulars for answer 


ing inquiries. Such a plan is intended to make it possible 


for salesmen to carry more descriptive matter by combin 
ing it all under one cover instead of having it in ten to a 
hundred books. By being able to present more lines in 
less time and in better form a consequent increase in busi 
ess Is expt cted 


The saving to the manufacturer comes both in the low 
ered cost of printing and from supplying only those par- 
ticular sheets to the dealer that show the lines in which 
he is interested. Lines used by difterent industries can be 
on separate sheets. For example, a manufacturer may be 
selling through the stationer, druggist, hardware dealer 
and so or List prices can be printed in sheets on separate 
sheets. If changes are made in the line only those sheets 


affected need be replaced. Manufacturers will be able to 


supervise the distribution of their sheets, will get the lines 
presented as they want them and be more certain of their 
lines being shown by the dealers’ salesmen than where it 
is necessary for the salesmen to have a separate catalogue 
for every line. 

For the dealer the plan means more up to date catalogues 
because of the ease of correcting; it means easier presenta- 
tion of more lines because all lines can be combined under 
one cover instead of half a dozen or more. An interview 
among a number of salesmen showed that many of them 
were fairly burdened with catalogues stored in the backs 
of their automobiles in addition te heavy brief cases in 
which they attempted to carry only the staple lines. 

Another point: Where it is the custom of manufacturers 
to loan electros to jobbers for catalogue use these can 
be purchased by manufacturers in quantities at minimum 
expense. Type forms can be held by the printer and with 
only a few minor changes be used in several catalogues, 
thereby saving a considerable amount of the composition 
cost. 

A strong recommendation for the standardized catalogue 
is the approval by the National Association of Purchasing 
Agents, The National Typothetae, Southern Supply Bureau, 
National Retail Hardware Association, National Associa- 
tion of Brass Manufacturers, National Automotive Equip- 
ment Association, the Central Supply Association, the 
Eastern Supply Association, The American Institute of 
Architects, National Druggists Association, American Den- 
tal Trades Association and Electrical Supply Jobbers Asso- 
ciation 

Two questionnaires have been prepared by Mr. Tuttle, 
one for the dealer and one for the manufacturer. The one 
for the dealer reads: 

Do you faver a loose leaf catalogue for dealers; Would 
a sheet 8% by 11 with margin for punching be satisfactory, 
if not what size would you suggest? Will you use such 
sheets if approved by National Association; Do you prefer 
to have sheets (a) with prices, (b) without prices? Would 
you care to use same sheets for consumers’ catalogues if 
manufacturer will furnish (a) at cost, (b) free, (c) at 
agreed price? Would you prefer plates of such pages and 
do your own printing (a) loaned, (b) purchased? How 
many sets of sheets would you require for store and sales- 
men’s catalogues from each manufacturer? Do you think 
the dealer or manufacturer should pay for these sheets? 
Would you like separate sheets, same size, for price sheets? 
Would you want sheets in one style of type similar to 
National Index? Would it be satisfactory for manufac- 
turer to print his advertising (a) in one color, (b) two or 
more colors, (c) on white paper, (d) on colored paper? 
Do you lose sales by not having manufacturers and current 
prices easily accessible? Do you now publish your own 
catalogues? Do you buy a stock catalogue printed with 
your name on it, average cost per book? With this 
arrangement with manufacturers would you care to print 
some of your own sheets? 


Wp) 
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For the manufacturer, the followmg questions are asked: 
Would you favor a loose leaf catalogue sheet for (a) your 
salesman, (b) dealers’ salesmen? Would you furnish a set 
of 8% by 11 sheets showing your line if the majority of 
dealers asked for them to sell your line or parts of your 
Do you prefer to furnish illustrated sheets (a) with 


Will you loan or sell plates of 


line? 
prices, (b) without prices? 


such sheets to dealers handling your line to reprint from 
for their consumers’ catalouge? Will you furnish sheets 
for dealers’ salesmen (a) without cost, (b) at cost, (c) 
or at what price? Will you furnish sheets for dealers’ con 
sumers’ catalogues in quantities of (a) 500, (b) 1,000, 
(c) or more, (d) on what basis? Would you prefer to 
conform to a specific style of printing in one color on 


white paper? Would you like the style of printing, colors 


left open for each manufacturer 


to be used, color of paper 
to conform to his style of advertising? Do you now 
publish a catalogue for distribution (a) to dealer, (b) to 
consumer, (c) for your own salesmen, (d) average cost 
per book! 

The above questionnaires already have been sent to a 
number of manufacturers and dealers, both large and 
small, over a wide area and the response as a whole has 


been in favor of the standardized catalogue 


The 


those 


advantages of the standardized loose leaf catalogue 


outlined in a communication recently received 


luttle 


s¢ veral 


are 
from Mr 


Putting salesmen 


lines under one cover enables 


descriptive matters, prices, et every line 


books 


ne reased by 


to carry more 


book 


of manutacturers and 


in one instead of ten to a hundred Business 


dealers will be present 


ing more lines complete to the ultimate purchaser 


The system will effect savings to manufacturers by reason 


of the fact that they can print one standard size of cata 
logue sheet in quantities, bringing about a lower catalogue 
. > , * 
Advertising of a 
Nott The paper presented below was read by E. C. Wilson 
of the Wilson Stationery and Printing Company, Houston, 


Texas, at the meeting of the Fourth District Stationers held 
at Memphis on May 5 and 6. A number of diagrams and 
photographs were passed around during Mr. Wilson's talk 
illustrating the points made in his address, also several 
examples of newspaper advertising. Mr. Wilson's remarks 
were listened to with great interest by everyone present 
HE subject that has been assigned to me is, “How 
Will Advertising Benefit the Stationer?” To begin 
with, what is advertising? Elbert Hubbard says that 
“Advertising is stating 
Who you are, 
Where you are and 
What you have to offer 
It I should ask the average business man that question, 
he would likely answer, “Oh, anything that calls the pub 


lic’s attention to my business.” 

It has been said that “Advertising is the motive power 
of business.” 

The foregoing definitions of advertising describe pub 
licity—“Publicity tells and advertising sells.” 

I think it was Edward S. Jordan who once said—“The 
secret of successful selling lies in speaking the English 
language plainly, telling the truth and seeing enough 


people.” 
If that applies to salesmanship, it should and does ap 
ply to advertising, for after all selling is the ultimate goal 
of advertising 
I like to think « 


any rate, it is a form of salesmanship. I do 


t advertising as mass salesmanship; at 


not believe 


cost. Furthermore, they can furnish only such sheets as 


dealers need to supply selling force with catalogue. They 


can supply dealers with plates or sheets of such pages as 
he may desire for consumer catalogue at cost or such price 
The system will eliminate covers 


as may be agreed upon 


and thus reduce cost. List prices can be printed in sheets 


or on separate sheets. If changes in the line are made only 


need be replaced, keeping the 


such sheets as are affected 
catalogue up to date at low cost, without getting out a 
new one. The same price lists with or without current dis 
counts can be used in the National Index 
Results to Manufacturer 
By the use of this system, more dealers’ salesmen will 
carry lines out with them instead of leaving catalogues at 
the store. Concerning slow moving lines or any others, 


the salesman will be prepared to give complete information 
Dealers will present the 
Man 
distribu- 


and close his deal on his first call 

manufacturers’ merchandise as he wants it presented 

ufacturers and their represeniatives can supervise 

tion of their sheets to get the best results 
Savings to Dealers 

and time 


The 


tor 


system saves cost of compiling catalogue 


selling organization or consumer It gets manufac 


turers’ lines betore possible buyers in a better way than by 
goods at 


sells more 


makes it 


catalogues and 


The 


correct manufacturers’ catalogues and keep them up to date 


selection from many 


no extra cost of salesmen svstem easy to 


by imserting new sheets when furnished. Salesmen need 
but one cover for all catalogues, thus reducing their load 
materially 

7 he dealer can show more lines 


Che proposition has received approval from nearly all of 


the two hundred dealers approached and about ninety-five 
per cent of the manufacturers out of the two hundred who 
have been written to 


Retail Stationer 


that advertising will perform miracles but I am quite sure 


it will increase sales; that is, the right kind of advertising 


will 


If I could give you a definite plan or formula that would 


positively guarantee results from advertising, I have no 
doubt but what I could make more money as an adver 
tising counsel than I can in the stationery business. How 


ever, | am not going to attempt to do that, but merely to 


give you my views on advertising and show you some of 


the things we are doing. 
particular medium of 
100% 


l am not an advocate of any one 


advertising, for I realize that no one medium is per 
fect; they all have their waste circulation and fail to reach 
a certain percentage of your prospects, vet some int lligent 
the that and 


I contend that 


buyers of advertising make statement such 


such a medium is the only one worth using 


a successful and thoroughly efficient campaign cannot be 


put over with one medium any more than one man can 


successfully handle all of the details of a large business 


For 


progre SsSive or 


there is not a that is at all 


that does 


example, newspaper 


successful not use billboard or 


direct-by-mail advertising. 
ur advertising consists of 
1. Newspapers, 

2. Bill 
3. Direct by 
4 Occasional 
5 And, last 


We 


Boards, 

Mail, 

Advertising Novelties, 
but Window 
over $14,000.00 to 


not least, Displays 


spent last year a little advertise 


101.) 


Continued on Page 
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WINDOW DISPLAY OF E. E. BLANKMEYER & COM MIDLAND STATIONERY STORES, MINNEAPOLIS, RE 
PANY, 133 WEST LAKE STREET, CHICAGO, SHOWING TALL DIVISION OF THE MIDLAND PAPER COMPANY OF 
STRAIGHT-IN-LINE RECIPE AND DESK FILES MAN THAT CITY This is a new type open display store in the 
FACTURED BY THE NORTHERN CORRUGATING COM heart of the banking and office building district. Everything 
PANY OF GREEN BAY, WISCONSIN is priced No outside salesmen are employed at this store, 


which was opened June 1 with A. M. Rider as store manager 
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REMINGTON RAND TRIP TO EUROPE.—The above illustration shows the start of the 

emington Rand salesmen’s trip to Europe which resulted from a sales contest in which the 

trip was given as a prize to winning contestants and their wives The happy group of men 

nd women is here shown assembled at the boat. The party recently returned from their trip 
the steamship ‘‘Montcalm.” 











DICTAPHONE SALES AGENCY AT TAMPA, FLA IN 
STALLS TWENTY-THREE DICTAPHONES FOR THE 
STANDARD OIL COMPANY Here they are on a truck 
with Manager R M Zoll of the Dictaphone office at the 


right At the ett s R. KE. Rlackwell. foreman of the service 
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Knowledge Essential’ in Period Furniture Selling 


Some General Suggestions Regarding What to Expect When Looking Up Data 


\ | e mace t general suggestions ine we gather the impression that His Gr 
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re leading period designs im. othece devoid ot beaut, Knowine the period of 
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iny | ed to read, such study will possess it i aea t what the designer i 1 
rar tere 1” libraries will enerally ‘ rout d te na ed ni creat 

have et th diagrams and illustrations, with Period designs accommodate themselves t 
descriptive t cal matter But one will find that grounds What, therefore, would t mt 
more req re merely t leart i smattering oft ot Buckingham ( istle, lor instance or be 
the cl he several periods, tor the turniturs art of a Louis Quinze apartment or see 

wi ler ‘ names ca il ivs irré nd gs of! i Colonial ‘ 


name minds picture the othe t Card il R 
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Duco Color Advisory Service 


New Convenience Established for Furniture 
Manufacturers by E. I. du Pont de Nemours 


Corporation 


OR the convenience of producers of office and house- 
hold furniture, E. 1. du Pont de Nemours & Company, 
Inc., have announced a free service embodying sug- 

gestions on the use of color and applied design to furni- 

This Ledyard 


a nationally 


ture service is under the direction of H. 
known expert on the application of 
The address of the 


Service is 285 


Towle, 
color to commercial requirements. 
“Duco” Color Advisory 
New York City, New York, Studio 1907. 


Captain Towle is in constant touch with the latest trends 


Madison avenue, 


in interior decoration and his Paris office keeps him in- 
formed of the newest shades and tints shown at Continental 
furniture exhibitions. 

A few words about the qualities of “Duco” finish and its 
manufacture interest. At the outset let it be 
understood that “Duco” takes color pigments into its solu- 


will be of 


tions as readily as any other finishing medium. 

It has also many other valuable properties which make 
it peculiarly adapted to use on the highest grades of furni- 
ture. The qualities of “Duco” were tested with great care 
and over a considerable period in the du Pont laboratories 
and in practical daily use throughout the plant. On becom- 
that 


released it to the 


ing satisfied they had something of unusual value, 


they public, since which time outside 


experience has justified their claims, which are that “Duco” 
chec k, 


or print; is absolutely 


finish will not crack or craze; does not get tacky 


waterproof; boiling water will not 


soften it; not harmed by ordinary bumps or knocks; 1s 


not easily scratched and never scratches white; is washable 


and easily cared for, and if damaged is easily repaired. 


“Duco,” if given even ordinary care, does not lost its soft, 


distinctive sheen with age. It may be given a velvet sheen 


or a high polish, and each has all the qualities above 


claimed 
L. P. Nemzek, 


organization, recently described the manufacture of “Duco” 


manager of industrial sales of the du Pont 


and its qualities in an article published in the Piano Trade 
Magazine for May, 1927. We quote his description of the 
manufacture of this interesting and valuable product: 

“In the ‘Duco’ the 


cotton linters, which are the short fibres remaining on the 


manufacture of basic material is 
cotton seed after the longer fibres have been removed for 
use in textiles. It is in this form that the raw cotton is 
received at the Parlin, N. 

“The first operation consists in purifying the raw cot 
This is 
followed by a series of washings to remove all traces of 
chemicals The thoroughly 
dried, being at this stage a snow white product resembling 


J., manufacturing plant. 


ton. accomplished through chemical bleaching, 


used purified cotton is then 

absorbent cotton in appearance. 

Two Hundred Gallons of Water to Each Pound of Cotton 
“The 


treatment with 


next step is the nitration of the cotton, which is a 
a mixture of nitric and sulphuric acids per- 
formed in steel tanks. After the desired chemical reaction 
has taken place the resulting pyroxylin is wrung free of 
and _ boiled, changes of 


tests 


with frequent water. 
that it has 


stability sufficient to insure long life in the product made 


excess acid 


until chemical show attained chemica! 


from it. 
a 
linters 


that, starting with the 


the pyroxylin, it 


interesting to note here 


crude and ending with requires 


about two hundred gallons of water to each pound of cot- 


ton. Several days are required for the complete cycle. 


Characteristics of Duco 


“Pyroxylin as prepared above is then dissolved in alco- 
hol solvents and the solution thoroughly filtered. This oper- 
ation is of particular importance since it involves a method 
which permits the embodiment of a greater pyroxlin con- 
tent into the liquid solution, making it possible to obtain 
as satisfactory ‘build’ or body to the finish with three or 
four coats of ‘Duco,’ whereas with ‘light-bodied’ pyrolin 
finishes in use prior to the development of ‘Duco,’ eight 
or nine coats were frequently necessary. Upon the pyroxy- 
lin content of the solution depends the durability of the 
resultant film. 

“Gums or resins are added to the solution obtained above 
to give flexibility, adhesion and gloss and the product is 
refined. Exact chemical tests follow to check each 
property of the material. 


again 
Final laboratory approval must 
then be given after which the material is packed for ship- 
ment. 

finish, as used on 
motor cars, is similar to the foregoing process with an ad- 


“The manufacture of colored ‘Duco’ 
ditional operation which incorporates earth pigments into 
the solution. 

“This 


‘Duco’ 


manufacturing 
difference in 


brief review of the process of 
composition between 
pyroxylin finishes and varnishes, the latter consisting es- 
sentially of linseed oil and gums. Upon application these 
chemical differences manifest themselves to show the dis- 
tinct superiority of the pyroxylin finishes. When a varnish 
film is applied to any surface, the solvent bodies slowly 
evaporate and an oxidizing action immediately begins~ 
the linseed oil reacting with oxygen. This reaction takes 
an extremely long period to complete its cycle and con- 
tinues over practically the entire life of the film. 

“A varnish finish can be considered as a body of con- 
stantly 


shows the 


changing chemical composition, representing a 


film. A pyroxylin 
finish, on the other hand, dries within a few hours after 


slow but continued oxidization of the 
application, by the evaporation of its solvent mixtures, leav- 
ing a film that is stable and chemically non-reactive. The 
wearing of the film from this point consists merely in 
erosion such as rocks and minerals undergo during ex- 
posure to the elements.” 

In conclusion Mr. Nemzek gave other information re- 
garding “Duco” advantages and explicit directions for re- 
pairing and refinishing damaged “Duco” surfaces, all of 
I. du Pont de Ne- 
mours & Company, Inc., chemical product division, Par- 


lin, N. J. 


which information may be had from E. 


a ee 
Suggestion About Making Windows Pay Dividends 

W. Rea Myers, son of George G. Myers, vice-president 
of the Angeles and Long 
Beach, the following suggestion 
which we are happy to pass on to readers of this de- 
partment: 

\ display window for the office equipment dealer, if 
effectively used, can be made to pay big dividends. How 
many dealers pile furniture into their windows as a matter 
of “filling up space” rather than a medium of bringing 
Window displays can actually be business get- 
We, like the rest, have been confronted time and 
again with the prospective customer who tells us that he 
is not in a hurry to buy, because his new office isn’t come 
pleted. Here we make our windows work. We explains 


Pacific Desk Company, Los 


California, contributes 


business? 
ters. 
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to him that we would like to fit up our window with the 
furniture he will select, placing a card in it announcing 
his removal to a new address, and reminding him that 
each day he waits before placing his order is a day of 
valuable advertising lost When a concern 1s moving 


into your city selling or manufacturing an article of merit, 
y . 
Who Profits fro 
By F. T. Denham in 
About a hundred years ago my _ = great-grandfather 
bought a chair. He sat in it and rocked. My grandfather 
sat in it and rocked. My father sat in it and rocked. | 
sit in it and rock My son stands up in it and rocks 
vigorously In all probability his son and his son’s son 
will use and enjoy it because it is apparently just as firm 
today as the day it was made There isn’t a creak or a 
loose jomt im it 
Five vears ago | bought a chair It looked like a good 
chair, but about a month ago it fell to pieces. I glued 
the pieces together again It may last awhile, but my 
wreat-grandfather’s chair will see its remains carted away 
is it has seen many another chair come and go 
\t this point in the story it would be easy to jump 
to the conclusion that a hundred years ago all chairs were 
built well and today they are all built badly; but that is 
not true The truth of the matter is that a hundred years 
io some cabinet-makers were building very good chairs 
and a great many more were building bad ones. The good 
chairs we still have with us The bad ones have long 
since disappeared 
“Today there are chairs being made that will last five 
years and others that will last five hundred The difference 
in them is vastly out of proportion to the difference im 
their cost 
There are some things you can tell about a chair. You 
an see the upholstery and the finish on furniture, but 
what hes beneath the veneer—the kind and seasoning of 
the wood, the way the joints are put together, the kind of 
glue used—these things vou have to take on faith, and they 
ire the things that determine whether a chair or table will 
tall to pieces ! ive vears or lhe sound and whole atter 
ve hu dred 
It's the same wa with a house \ll you can see are 
the externals. (Unless you actually supervise the construc 
tion vou dont know what kind of a tooting there ts under 
the toundation; what ‘mix’ went into the concrete, the size 
of the rafters, the way it is braced, the kind of plumbing 
that is inside the walls Yet upon these and a hundred 
other details depends the frequence with which you will 
have to call on the plumber, carpenter and plasterer. On 
thing vou car v sure of and that is that every dollar 
skimped or rst t will be paid back with usury in 
upkeep 
And perhaps the saddest part of the story is that the 
buver doesn't eve wet all of those few skimped dollars 
The kind of a contractor who will put in 2x4’s when he 
ought to put in 3x6’s, and who puts in one bag of cement 
when he ought to put in two, isn't doit it tor the cus 
tomer's benefit He pockets all he cat 
Who does get those dollars? Is it the manufactures 
If so, the makers second-rate products should prosper 
but they don't \s a weneral thing it is the manufacturer 
with a reputation for an honest product at an honest price, 
who goes on from generation to generation. gradually 
extending his business and paying his dividends, while the 
man with ‘just as good at a little less’ is seldom on a firn 
financial tooting 
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offer them a part of your window to be used in advertising 


their product. Some other product other than office equip- 


ment attracts attention and in most cases its value is appre 


ciated and results in business for the dealer Careful 
thought along these lines will bring business which other 
wise might be lost 
° _ ° 7 
m Price Cutting r 
The Typothetae Bulletin 
“There are a number of reasons for this, most of which 
can be boiled down to two axioms: the first \ product 
well made is half sold The second You can’t run one 


part of your business right and the other part wrong 


“It always costs more to sell the ‘just as good’ than to 


sell the genuine That increased selling cost may be in 
the form of more intensive selling effect, cut prices, dis- 
counts, allowances, cheap credit or trading stamps, but it 
is there 


[The man who makes his product as well as it can be 


made also runs his business as well as a business can be 
run lle keeps a careful record of his costs and bases 
his prices on them 

‘Price-cutting is an inevitable evil in every line of busi 
ness. It is the last resort of those who lack the business 
ability to make an honest product and to sell it at an 
honest price. The individual price-cutter will probably not 


last long but there will be another to take his place. Price 


be 


inability 


cutting can never eliminated unless you can eliminate 


mpetence and from human nature 











LINDY A CALLITYPED STUDY OF THE AMERICAN 
AVIATOR WHO CROSSED THE ATLANTIC ALONE A great 
deal of character was put into this design by Miss Ruth Stark 
i student of the Rubicam Business College of St. Louis {Illus 
tration by courtesy of Typing Tips (The Miller-Bryant-—Pierc: 





woe 











Page 27 OFFICE APPLIANCES For September, 1927 





Better Merchandising 
Written for the Commercial Furniture 
Division of the National Association 
of Stationers, Office Outfitters and 


Manufacturers by 


HE title of this article is the key-note of the Na- 
tional Convention activities and those who go to 

Joston during the week of October 10 will find such 
a feast of practical profit-making ideas prepared for them, 
if the program and list of speakers is any indication, that 
will well repay every man who is interested in increasing 
his sales, no matter how long the journey he may have to 
make. Let's talk about BETTER MERCHANDISING 
AND THE CONVENTION!!! 

Of course, the man who gets the most out of any con 
vention is the man who goes prepared to put the most into 
it. The value of a convention lies in the possibility for 
direct exchange of experiences and in the concentrated 
thought of a great number of people who are all interested 
in the same thing. Obviously, the man who is expecting 
to receive but give nothing is going to get much less than 
the man who actively enters into the program and is a 
part of it. It might be well therefore to review briefly 
some of the things which are to be discussed. It is not my 
thought to give you any advance ideas on what actually 
will be told you at the convention, but to point out some 
of the problems which the speakers at the convention will 
seek to answer. 

Advertising 

A large part of Better Merchandising is advertising. 
Perhaps that is one of the first things that comes to mind 
in these modern days when a dealer is seeking to increase 
his sales. The problem is not entirely concerned with the 
type of advertising in the dealer’s scheme. Most manufac- 
turers furnish advertising literature without cost to their 
dealers, and undoubtedly if every piece of literature fur- 
nished to a dealer in this country were distributed to an 
actual buyer a tremendously greater influence would be 
exerted on sales. But 

It is safe to say that tons of advertising material are 
wasted every year, and the fault is not always the dealer’s. 
Sometimes it is the manufacturer's fault. Sometimes the 
advertising man prepares it without visualizing just how 
it is to be used. Sometimes the manufacturer spends thou- 
sands of dollars for dealer helps that do not help. Some- 
times better selection in the distribution of the material 
would save many dollars 

Ed Little was telling me the other day that while talking 
with a dealer who has a store on the second floor, without 
any show window space whatever, the expressman brought 
in a great big expensive window display from some manu- 
facturer. It represented a $5.00 or $6.00 investment, but 
it was worthless to the dealer for he had no show window 
to put it in. 

One of the answers to this question perhaps is that the 
dealers should be given an opportunity to ask for displays 
of this kind and not receive them without a special request. 

Market Analysis 

Closely allied with advertising is the problem of market 
analyses. It is not only essential that manufacturers know 
what dealers are going to do, but dealers ought to know 
what customers do with their advertising literature and 
with the merchandise they sell, and what thoughts they 
think. 

When we know that a sale is only made under certain 


xed conditions, it is less difficult to create those condi- 


L. W. Bonstb 


tions and make more sales. It is like going fishing. The 
inexperienced fisherman may be fishing in a place where 
no self-respecting fish would ever loaf around. The ex- 
perienced fisherman goes to the places where fish are likely 
to be lurking and he usually comes back with a well filled 
creel. He knows how fish “think” and what they “need.” 

Business is just like that. The dealer who is just hoping 
for sales to drop out of the sky is like the fisherman who 
is “just fishing.” The dealer who has a record of the 
equipment that is being used by his customers and knows 
what kind of new equipment they need is like the experi- 
enced fisherman who casts his bait precisely at the point 
where the hungry fish is waiting. 

Some dealers have such a record and it is most valuable. 
The magazines are filled with accounts of retail stores and 
department stores of various kinds that are located in small 
towns yet have succeeded in building up business that runs 
into the millions. They have been able to do this only 
by having lists of customers and prospects so classified 
that they have a definite knowledge of what kind of offer- 
ings should be sent to each group. The average office 
supply dealer has a possible market consisting of any- 
where from one hundred to five thousand customers. Even 
if he has five thousand customers it would not be exceed- 
ingly difficult to make such a record based on definite 
knowledge of conditions and needs in each office. 

Consider for a moment the business of life insurance. 
Some years ago, the average life insurance man was classi- 
fied along with the peddler of enlarged portrait chromos, 
or his modern successor, the “college student’ who is 
selling aluminum “to get a scholarship.” Today the insur- 
ance salesman is a business man of highest calibre with 
vearly earnings that entitle him to the most profound 
respect. 

What caused the change? He simply quit “just fishing” 
and started to casting his bait with a definite aim. A few 
years ago you were offered insurance just because it was a 
good thing to have. When you had $10,000 or $20,000 or 
$50,000 worth of life insurance, you were through. But 
do you think that the modern insurance salesman would 
let you get away with that? Not a bit of it. 

“Life insurance is only one thing,” says he. “You need 
a policy to cover the mortgage on your home, another to 
clean up miscellaneous debts, another to put your children 
through school,” and so on ad infinitum. “You need a life 
plan.” You know the rest of the story. Probably you 
bought a “life plan” yourself. 

Why can he sell more insurance with such a plan? Sim- 
ply because he reveals to you certain definite needs which 
vou never thought of. He makes you imagine what would 
happen if you died and your wife did not have enough 
money to pay the debts and put the children through 
school and do all of the other desirable things. I wonder 
if the real answer to the office equipment dealer’s problem 
is not just that? He hasn’t dramatized his story. 

Supplies are just something that an office man could 
spend his money for, but he hasn’t been shown what will 
happen if he doesn’t. He doesn’t think the thing through 
and only the most successful dealers are mentally ener- 
getic enough to do it for him. That's why the specialty 
salesmen make such large sales. They have just one 


(Continued on Page 188.) 
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NEW MACHINES 
ano DEVICES 





Drawer Unit for Corona Portable 


Adding Machine 


New Cash 


[he Portable Adding Machine Company of Chicago, 
Illinois, have just released their new cash drawer unit under 
the trade name of “The Corona Accounting Cashier.” This 
unit comprises a cash drawer, adding machine and an 


autographic register, all finished 1 the same color and 


permanently mounted for convenient operation. 


A specially designed Corona addiag machine is mounted 
upon the left side of the top of the cash drawer, and to the 
right is placed the sutographic register 


[The cash drawer is of sufficient size to accommodat« 


any retail business and is provided with a lock and proper 


conections to the adding machine, so that the drawer can 
without leaving a record of this fact upon 


addi 2 


register is adapted to furnish triplicate 


not be opened 
the tape of the machine 

The autograph 
copies of details of each transaction 


The adding 


convenient point, so that a portion may be 


hinged at a 


tilted back to 


machine is enclosed in a cas« 


expose the recording mechanism of the machine Chis 
hinged portion may be locked in normal position and a 
locking means is also provided for the prevention of total 


ing except at the wish ot the proprietor 


Two metho of handling the tape are provided Che 


operator may eject it through the case when he wishes t 


use th footing, individual sales, or the tape 


| +} 


may be stored upor where a 


ie Corona rewinding device 





THE CORONA ACCOUNTING CASHIER 


continuous record of the day’s business is required Vhe 


keyboard of the adding machine is provided with blu 


buttoms in the last row to the lett for indicating depart 
indicate 


button 


ke \ board. and 


column to 
‘Paid Out” 


right of the 


ments, and red uttons im the next 
clerk numbers A “Charge” and also a 


are conveniently located to the 


printing means in the machine for designating the chara 
ter of these items Other standard Corona features are 
included in the adding machine portiot 


The se 


an efthcient means in the 


three elements as they have been bined place 


com 


! 


hands of any retail dealer for 


handling his business and so systematizing his work that 


he is able to analyze what he is doing. and understand at 


all times just what progress he is actually making 


A New Folding Chair of Steel Construction 
1841-45 
addition to their 


The Beacon Steel Furniture Company, Carroll 


avenue, Chicago, recently announced an 


ine Chis is a new steel folding chair designated as the 


which retains the important features of the 





FOLD-UP,’ \ 


NEW 


THE 
= CHAIR 


STEEL FOLDING 
Beacon standard models of folding chairs, bringing sturdi- 
ness and comfort to those who wish a satisfactory chair at 


a lower price 


Like its companion model, the “Fold Up” is made w holly 
of steel, except for the seat and floor contacts. The frame 
s of tubular steel, electrically welded and riveted. There 
are no bolts or nuts, neither are there any sliding parts 


[his chair, despite its strength and rigidity, weighs only 


734 pounds, but it will carry a load of more than one hun- 


dred times its own weight. The back is ample and cor- 
rectly curved to induce proper posture 
Che floor contacts are of fibre, but rubber contacts may 


be had at slight additional cost. The chair is smoothly 
finished, with no rough spots to damage clothing 


The “Fold-Up” 


colors and upholstering as the standard model. 


comes in the same variety of frame 
[hese in- 
green, apple 


battleship 


clude Chinese red, Copenhagen blue, jade 


reen, olive green, mahogany, brown walnut, 


vray, silver gray, gold and black, 

Seats may be had in leatherette, tapestry, velour or three- 
ply weatherproof veneer 

—— i —— 
A Speedaudresser for Retail Stores 

Speedaudresser AJ, made by the Speedaumat Addressing 
Machinery, Incorporated, 2023-2033 Willow street, Chicago, 
constitutes a new service idea for retail stores. It provides 
for the printing of the purchaser's name and address on the 
sales ticket he Speedaumat, a small plate, is carried by 


the purchaser and presented to the sales clerk when a pur 


chase is made. The clerk inserts the 


Speedaumat in the 
Speedaudresser AJ, which is located in convenient position 
on the counter, and prints the check through all the neces 
For this new idea the manufacturer claims convenience, 


time, elimination of annovance to the customer 














AG — 
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and a great saving to the store through the accuracy of the 
sales check in delivering, posting and all other routine of 
the sales ticket. 
a 
New Stapling Machine—“The Hoge” 
Inc., 215 Fulton 


stapling 


The 
street, New York City, have brought out a new 


Hoge Manufacturing Company, 


machine known as “The Hoge.” 


This machine, they say, was developed and perfected 





THE “HOGE” STAPI 


: -ER AND PAKAGE 
OF VITROCOTEI 


” STAPLES 


with a view to the practical requirements of the busy ofhce 
where speed and accuracy are essential. It is said to be 
suitable for every type of stapling service. 

[The wire staples used in the Hoge are vitrocoated or 
fastened together in strips by a new process—one hundred 
is $4.00 


staples to the strip. The price of the machine 


oe _ 
New Quigley Smoking Stand 
Furniture Company, Whitesboro, N. Y., 
It is 
comes in 


The Quigley 
have introduced a new utility stool or smoking stand. 


given as No. 1012, size 12x20x21 inches, and 





NEW QUIGLEY 
STAND 


SMOKING 


genuine mahogany and walnut antiqued. This new num- 


ber is designed for use with upholstered chairs and settees, 
very much like an end table, and is sufficiently large to hold 


ash tray, books, magazines, etc. It should prove a useful 


adjunct to the well-equipped office. Prices can be secured 


from the manufacturer 


- 
New Type of Adjustable Stand 
Adjustable Stand 
Louis, Mo., has 


adjustable 


3300 


North 


new 


[he | 


Broadway, St. 


tlany Company, 


brought out several 


stands. These stands come 


numbers of Tiffany 
in several different models, ten of them being shown on a 
tubular stands, adjustable, with 


One 


circular They are 


two dr 


recent 


one or op leaves none, as the case may be. 


stand is for ledger binder and card index and is most con- 
veniently designed for that purpose. There are double drop 
leaf stands for typewriters, adding machines, sewing ma- 
chines and single drop leaf stands for various purposes. 
Tiffany adjustable stands are adjustable, not only to fit 
any type of machine, but are also adjustable to meet the 
They are constructed of one-inch, seam- 
less steel tubing, channel and angle iron. They are made 
in two heights, twenty-six and thirty-five inches. The head 
of the stands is adjustable from front to back and from left 
to right. They are finished in black enamel, nickel trimmed 
with steel drop leaf 14x17, finished in olive green. The 
within a semi-steel cast base, four inches in 
diameter. The stand is easily moved about. The base is a 
semi-steel casting four inches in diameter. When let down, 
the contact to the floor is very solid, preventing vibration. 
Model D is a single pedestal display stand useful for 
It is adjustable 


operator’s needs. 


casters are 


showing machines or as a telephone stand. 
as to height. 

These stands are distributed in Chicago by E. 
meyer, 133-135 West Lake street. 


E. Blank- 


cities 
“Amcodater” Extensively Advertised 
Starting this month the American Numbering Machine 
Company, Brooklyn, N. 
handy 


Y., are launching a campaign to 


popularize their dating machine, the Amcodater, 





THE “AMC O- 


DATER,” A NEW 
PRODUCT OF THE 
AMERICAN N U M- 
BERING MACHINE 
COMPANY. 


Evening Post and Nation's 
These publications will carry the message to 
some three million readers every month. The Amcodater 
is in keeping with modern practice, being finished in Duco 
with choice of jade and mandarin. They are regularly 
packed in assorted colors and a useful counter display is 
The retail price is 


by advertising in the Saturday 


Business. 


included with every initial shipment. 
$2.95, with dates that run for twelve years. 

This machine was described and illustrated in the New 
Devices department of Office Appliances 


Machines and 


for February, 1927. 


<———— 
Dispensador Both Preserves and Dispenses 
Cigarettes 

The Norlipp Company, 568 West Congress street, Chi- 
cago, Illinois, are the manufacturers of the Keystone Dis- 
pensador for cigarettes, a device both novel and unique. A 
point of merit and which is given as exclusive with the 
Keystone is that it is not only a dispenser but also a hu- 
midor, a feature smokers will appreciate. It is made of 
heavy brass, enameled, and has black bakelite knobs and 
Six colors are offered, apple green, French 


rubber feet. 


blue, Roman gold, Chinese red, battleship grey and Tuscan 
The simplicity of the construction is conducive 


bronze 
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to long lite and satistactory service Just a half turn of Bates Catalogue Describes Useful Machines 

the right hand knob brings forth a cigarette as though The Bates Manufacturing Company, Orange, N. J., are 

presented on a silver tray It is intended for home, den, offering to the trade what is known as the Bates wide 
rame machine [he particular feature of the machine 1s 


porch and office—in fact, anywhere the smoker wishes 


The humidor feature makes the Keystone Dispensador ap 


that it makes possible in one operation work which pr 


propriate and practical by insuring cigarettes with all the 
freshness and goodness. They are supplied in attractive 


individual boxes and packed twelve to a shipping cartor 


a 
Tell City Desk Company Enlarges Line 


f oth 


The Tell City Desk Company, manutacturers « 
desks, Tell City. Indiana, have enlarged their line by the 
addition of a 60” by 34” flat in oak, mahogany and walnut 
and the same size in a pedestal typewriter desk in oak 
mahowany and walnut \ page to be used in their loose 


leat catalowuc is now being prepared lor distribution to 


dealers 

The new desks embody what is termed the center lock 
ing device, the action of the center drawer locking those 
the pedestal Che quality is of the same character as that 
of the regular numbers in the line, the new models being 





BATES WIDE FRAMI 
MACHINE 


rusly required two or three yperations The Bates cata 
logue emphasizes and explains that special machines are 
made for combined numbering and dating with engraved 
lie-plate, for double series of numbering wheels, number 
ng and pricing, lot numbers and piece numbers and so on 
Che catalogue is designed to assist salesmen in showing 
ow the special machines will save time by combining two 
’ three operations in one 
. al 

Mechanical Pencil for Dialing Telephones 
The Automatic Pencil Company, 4619 Ravenswood ave 





NEW TELI. CITY DESK NO) 224 


different mainly in width. Wood pulls are standard, but nue, Chicago, Ill, has adapted its populaar mechanical pen 
cast brass may also be had. Complete specifications may cil tor the use of individuals employing telephones with 
he secured from the makers dial selection tor calling numbers Che distinctive feature 

is the cap, which is ball shaped and of similar color and 


> 

“Flaplock” Brief Cases material—Bakelite—as the barrel. This ball cap is 
Che Mardo Leather Goods Company, 103-113 Wooster rotatable, tor convenient use in revolving the telephone 
street, New York, N. Y., is producing a novel type of brief ial The cap is removed readily, exposing the reserve 

case, known as the llaplock.’ This is made up from leads in their chamber. Five models are made 
DuPont's abrioid, rubberized material or cowhide Three of the “Dialer” pencils are made full length, and 
leather Che design obviates the use of straps or buckles, two short, or ladies’ model. One each of the full and short 
is thus neat in appearance, and is quickly opened or closed length pencils is equipped with a substantial chain, four 
his case is locked when it is closed, as it cannot be car teen inches long, arranged for easy attachment to the tele 
ried by the handle unless the lock has been snapped phone instrument. One full length model has a clip for 
Immediately above the lock is a sturdy flap, sewed to the ittaching to the pocket A new display easel, in the at 


ractive Autopoimt colors, has been designed to help mer 


P 
chandise the “Dialer.” It shows an automatic telephone in 


strument, which embodies the dial action 





FLAPLOCK BRIEF CASE AL TOPOINT “DIALER PENCIL 
nt of the Case In closing the case. this flap is inserted The usual Autopoint tea eS appear in ‘ elephone 
rite i long remtorced slit in the cover otf. the case, and pencil ncluded are the featherwe ght t < ra e black 
| nat ; : 
the lock Ss Shapped Chen the contents are secure The Bakelite re the simple mechanism located tirely 
‘ ! } bond ‘ ‘ , 
I laplock rieft case 1s made in several sizes. with fron the tip of the pencil, and the reserve Ik cha eT the 


one te ! . ndividual mpartments msidse ead t the penct barrel 
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NO 10) =SCHOOL AND KINDERGARTEN ST. JOHNS TABLE COMPANY NO. 4 TABLE WITH 
TABLE OF THE ST. JOHNS * TABLE COM INLAID LINOLEUM TOP 
PANY 
New St. John’s Catalogue is furnished in either the 22 or 24-inch heights. The 
Che St. Johns Table Company, Cadillac, Mich., recently lower one is recommended for kindergarten and the higher 
issued their new business and school table catalogue No. one with drawers for the grades. 
51. Of interest in this particularly are some new lines, rhe inlaid linoleum top table shown has a base of 
among these being the new linoleum top No. 21 line and veneered mahogany, walnut or quartered oak. The top 
the No. 100 school and kindergarten line [wo of the new has a special built-up construction. The drawers are dove- 
numbers are illustrated here. tailed front and back with framed-in 3-ply bottoms. Sizes 


[he school and kindergarten table is made of plain oak are 30x48, 32x60 and 34x72 inches 


and golden finish The top is 7g-inch construction and it (Continued on Page 183.) 











Office Specialty Company at C. N. E. 

The Office Specialty Manufacturing Company, Ltd., of 
Newmarket, Ont., Canada, is exhibiting its line of filing 
cabinets, desks, tables, chairs, safes, fling systems, supplies, 
ofice equipment and shelving at the Canadian National Ex 
position at Toronto, August 27 to September 10, inclusive 
This is Confederation Year, being the sixtieth anniversary 


of the tormation of the ( nfederation of Canadian States. 














In their circulars and other literature, there is a history 
of the Office Specialty Manufacturing Company Chis year 
marks thirty-nine years of achievement in fine ofhce equip a) 
ment manufacturing Chey are the only manutacturer in 4 
Canada making a complete line of wood and steel equip 
ment and paper filing supplies 
Che Canadian National Exhibition is an important affair 
Chere is a mile and a half of water tront and the grounds 
ire spacious and beautifully laid out with appropriate build 
ngs housing different exhibits. Special buildings are de 
voted to electrical industries, the arts, railways, agriculture, MACHINE FOR WRITING MUSIC SCORES.—This machine 
pure food, etc., etc., including province buildings. The ex was invented by Maestro Ferreto of Milan, Italy. Some de 
hibition is held every vear to promote the welfare of Cana tails were published on page 26 of our August issue, and full 
aT Sy were It is ; § the moet imteresting exhibitions information may be obtained from the inventor through F. G 
this ( > Isella, Corso Italia No. 6, Milan, Italy 








BOOTH OF THE 
OFFICE SPECIAL 
TY MANUFAC 
ruRItNG Com 
PANY A THE 


CANADIAN NA- 
TIONAL EXHIBI 
TION NOW IN 
PROGRESS AT 
TORONTO 
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BELOW THE READER WILL OBSERVE VICE 
PRESIDENT DURAND INTRODUCING GOVERNOR 
MOORE, WHILE MR. AND MRS. THOMAS A. EDISON 
AND MR AND MRS. CHARLES EDISON LOOK ON 















GOVERNOR MOORBD AND THOMAS EDISON 
LOOKING OVER THI REPLICA OF THE ORIGINAL 


PHONOGRAPH 





Fifty Years of the Talking Machine 


dison ( rates Important Anniversa , 
{sa ple isure to Mr disor | feel sure to see about 
On August 12, Thomas A. Edison entertained more that m so many of his triends including the pioneers who have 
ve hundred executives of his companies, public official so taithtul issisted him in these past fitty vears. For Mr 


and other guests, the occasion being the celebration of the Edison and the industries which bear his name, it ts a pleas 


tieth anniversary of the invention of the talking machine ure to welcome you to us Jubilee celebratio 
Che guests assembled in the Edison laboratories at West \t the conclusion of his remarks, Mr. Durand introduced 
(Orange N I. at 10:30 a. m., to inspect the plant and look VU K Val \usdall of Dolbey and Var Ausdall, | diphe me 
at the original talking machine An hour later they went representatives im Cincinnati, Indianapolis and Lourtsville 
to Llewellyn Park, the home of the Edisons, where Gover nd Miss Betty Atwell of Bost 
nor A. Harry Moore of New Jersey presented to Mr. Edi Mr. Van Ausdall then made the presentati r tine tty 
son a porttoho contaming the signatures and messages of vellow Pernet roses to Mr E.disor who received them 
congratulation from governers of all the states in the Union rom the hands of Miss Atwell Charles Edison, son of 
and from dignitaries abroad as well as from the president of the inventor, and president of the Thomas A. Edison [1 
the United State secretary of commerce and others Mr dustries, responded to the presentatior I ehalt of his 
Edison was also presented with fifty vellow roses in com tather 
memoration ot the occasion Chis presentation was made Mr. Durand then introduced the Hon. A. Harry Moor 
by ©. K. Van Ausdall of Cincinnati, assisted by Miss Betty governor of New Jersey, who after an ropriate speech 
Atwell of Boston, who acted as flower girl. presented Mr. Edison, on behalf of friends as mployees 
Che features of the celebration included a welcoming ad with a book neatly bound, containing tributes from the 
dress by Nelson C. Durand, vice president of Thomas A public officials, governors and heads of several of the dif 
Edison. Inc Mr. Durand said ferent toreign countries. In presenting the book the gov 
‘Mr. Edison, Your Excellency Governor Moore. Ladies ¢rnor said; “That the sentiments which I have expressed 


are not merely confined to the friends and employees of 
Mr. Edison or indeed to the people of our state, is evi 
} 


ind Gentlemet 


“Fifty years ago today the principle of recording and re 
producing the human voice and other sounds was discov denced by the fact that I hold in my hand letters of felici 


ered tation trom His Excellency, the President of the United 
“We are gathered here to celebrate this historic event States, the secretary of commerce, the governors of the 
ind to honor the man whose genius not only created the states, and the rulers of empires, all of whom, with one 


phonograph, but perfected and applied it to the service and accord, delight to pay tribute to the man and inventor upot 


entertainment of the world this, the fiftieth anniversary of the discovery f the prin 


“Mr Edison was a young man when he startled the ciple or recording and reproducing the humar ice and 


world with his ne Ww principle He did not rest with a scien other sounds.” 

tic announcement fittv years ag He has toiled in his Che response to the governor's address a1 the gitt ot 
laboratories with all the enthusiasm of vouth to give us the book was made by Charles Edison for his father Hy 
the perfected instrument we enjoy in our homes and busi- hen made some introductory remarks to tl iddress made 
ness offices today And fifty years of this devotion seems by the phonograph He said that the assem! was to di 
only to have strengthened his ambitions for this child of honor to the inventor of the phonograph and to celebrat 
his brain and to have made him happier b s : ™ the birthday of the machine itself In 1877 M Ediso 

appier ecause ms mm 


ventions have made the world a better place to live i (Continued 7 pP 


re 193 
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Royal Air Truck Interests Large Crowds 
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writers were delivered, and then straight through on rec- 
ord time to Miami, where it landed and remained Wednes- 






Royal portable typewriters can now be 
This is the newes = int of the Roval Typewriter Com- ay afternoon and Wednesday night, August 10. On the 
pany which recently put in encteiniieihid om attdianel triple following day the plane took off over the Gulf to Havana 
K engined monoplane, capable of carrying two hundred ten With one hundred portable machines for The Texidor Com- 
R Royal portable typewriters besides the aviator and assist pany. The two-hundred-fifty-mile trip to Havana was a 
“3 ant, for the swift delivery of Royal portable typewriters by beautiful and perfect flight. The air truck arrived at 
' This air truck is gigantic affair lhe three engines Havana about noon on Thursday, August 11, and before it 
ire of the Wright air-cooled type and the plane is made left the Island it was known from one end of Cuba to 
throughout of corrugated light metal, the propellors being the other 
of steel. It is large enough to contain ample accommoda Since its return from Havana, the Royal air truck has 
tions for the carr g of its load of machines and for the made several other deliveries, notably one at Rogers Field, 
e1 Che truck is of Ford manufacture and is doing much Pittsburgh, where it appeared during the annual conven- 
to convince every one who sees it that practical commercial tion of the National Association of Typewriter Dealers, 
iviation is right at han dropping three machines by parachute and then landing 
The ship flew from Detroit to Hartford, from which and delivering a number of machines to a motor truck for 
oint it started on its first commercial trip, demonstrating distribution among Pittsburgh dealers. 
ot only its load-carrying capacity but the parachute It is a most inspiring sight to see this giant truck sailing 
method of delivering typewriters over a landing field. It seems to ride with great steadiness, 
At Brainard Field Hartford, a banquet was held in’ and while the spectator watches as the truck sails about 
a 
it 
( 
THE ROYAL AIR TRUCK AT REST ON THE FIELD AT 
HARTFORD IMMEDIATELY BEFORE ITS LONG FLIGHT 
ro HAVANA The inset at the right shows the parachute 
ttachec crate containing three Royal Portable 
I writer This picture was snapped at the instant before 
parachut ollapsed and just as it tipped over and 
hed the ground. The gentlemen shown in the upper pic- 
1 ire, fror eft to right: Edsel Ford, Lieutenant Com 
r Byrd a W im B. Stout, designer of the plane 
non oO! Ccasiol with Governor Trumbull, Lieutenant some few hundred feet above the ground, one observes the 
Governor Brainard of Connecticut and Mayor Stevens of dropping of a box which shoots downward straight as a 
lartford as guests of honor. These gentlemen were pre plummet for a littke way and then above it spreads in- 
sented with the first portable typewriters ever to be deliy stantly a white balloonlike mass of cloth which is the 
ered by parachute parachute and which slows the box to such an extent that 
On Monday, August & the air truck hopped off on the When it lands there is no destruction of the delicate parts 
rst leg of.its journev to Havana. Cuba. Enthusiastic wel of the machines within. Each crate holds three machines 
comes met the truck everywhere it landed. At New Bruns snugly packed so that the comparatively light jar of con- 
wick twenty-five portables were unloaded for delivery to ‘tact with the ground has no effect upon the crate or the 
the dealer at Trenton. Public officials and distinguished ™achines. The truck takes off as beautifully as it lands, 
ettnre were hand to welcome and bid good-bve to the coming down the field with its three engines roaring, and 
tir truck which made its next stop at Baltimore, where ten it lifts apparently as lightly as planes one-third its size 
ichines were unloaded and then it set off into overcast and soon is a mere speck in the distance 
skies in the direction of Richmond. In spite of rain and In establishing the first commercial delivery service by 
udy weather the flight to Richmond was successful and air, jt is the intention of the Royal Typewriter Company 
hree typewriters were dropped by parachute Passing to realize the present of commercial aviation. The mach.n 
ver Richmond, the truck sped on to Norfolk, Va., where it especially constructed for their service is a Stout all-metal 
ded and spent the night. Five more portables were lett airplane made of duralumin, designed to carry portable 
t Norte she i ving day the air truck took off on typewriters on trips to the five hundred branches and 
85 ‘ p t Raleig \. { where there are said to agencies of the company It was built strictly to earn 
e bet 000 persons on the tield to witness the arrival dividends by carrying loads through the air, hence safety 
the plane \fter unloading fifteen portables at Raleigh, is a fundamental of its construction. It is a_ tri-motor 
ne oyal truc k off on its three-hundred-mil monoplane having three Wright whirlwind motors of the 
ey tO s ul ere it remained over night to  <same type as those used by Lindbergh, Byrd and Chamber 
retue ‘ as spect thousands of people From lin on their transatlantic flights. It is capable of carrying 
S 7 > doen Orlando. Fla... where five tyne a load of 3,550 pounds 
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Snap Shots and Sketches 


Mr. Hawkins Returns from 


Pacific Isles. 
Hawkins, 
Stationers’ 
Wis.., 
three 


general sales 


Harold & 
manager of the 
Milwaukee, 


irom a 


Loose I eaf 


Company, returned 


the last of 
trip to Honolulu and up and down the 


July months’ 


Pacific Coast Mr. Hawkins’ visit to 
the Hawaiian Islands was made under 
happy conditions He sailed trom the 
harbor of Los Angeles on the new steel 


steamship “City of Honolulu,” on the 


maiden trip of this fine boat, which will 


henceforth ply regularly between Los 


Angeles and Honolulu. The initial voy 


age was naturally a gala event Che 


members of the Los Angeles Chamber 


ot Commerce were aboard, likewise other 
with the 


persons prominently identified 


affairs of the city and of the steamship 
ocean was on its 


hoth 


company The Pacifx 


best behavior, the sea going and 


returning being almost as smooth as a 


pond. The boat and its passengers were 


given a wonderful reception in Honolulu 


in celebration of direct ocean service 


between the two important cities 


Mr. Hawkins 


remamed on the tslands 


nine days, returning on the same boat 
He had but one rewret that he could 
not extend his stay Every one who 
visits Honolulu ts charmed by the ex 


perience, for the visitor has the tm 
pression of being made a guest wherever 
he goes in the city or in the Islands. 
Mr. Hawkins enjoyed a pleasant recep 
from members of the track He 
was delightfully 


Towse, president of the Mercantile Print 


tion 
entertained by Ed 


ing Co., Ltd.. at the beautiful home of 


Mr. Tows« 


a most charming place in a 


wonderful setting—and also by O. G 
Fowler, secretary, as well as by others 
well known in this industry in the 


Hawaiian Metropolis. He brought back 


happy memories of the warm and sin 
peopl ot the 
tact 


quite all the 


cere hospitality of the 
Islands. He 


sunny 


recalls the that the 


Isles are not sunny 


tome, fortunately; but the people call th 


rain “liquid sunshine” and let it go at 


that 


Just what the welcome is which our 


fellow citizens of Hawaii extend to us 


when we visit their shores was well de 
scribed, Mr. Hawkins informs us, by 
Roy T. Porte, printing engineer of Salt 
Lake City, in a travel letter to The In 
land Printer not long ago. Just inci 
dentally, we ire rather elated and sot 
up,” so to speak, to hear again about Ed 
Towse after forty years or s« The 
fact is, gentle reader, that out good 
friend, Ed. Towse, in the ‘80's was a 
young reporter on the Cheyenne Daily 
Sun and the associate editor of Office 
Appliances, then a youth in school. used 


o look with admiration and no little awe 
keen 


admiration 


quick moving, young 
And our 
through the 
what Mr. Porte 
said of his reception at Honolulu 
Honolulu 
Hawatian and greet 
wonderful day spent 
there was no place 


upon that 


newspaper man 


has continued years 


But here is a part of 


“From. the dock came the 
welcome of 
ings, and after the 


it Hilo we felt sure 


songs 


like Hawau. We were to be confirmed 
in this before the day was over 
“Smiling faces everywhere had greet 
ed us at Hilo, and I told Mrs. Port 
that although the islands might be ca!le 1 
the ‘Islands of Love,’ I was going to 


call them the ‘Islands of Smiles.’ Every 





MR. AND MRS. ©. G. FOWLER 
AND HAROLD E HAWKINS AT 
HONOLULI Mr Hawkins looks a 
bit overcome by the lei.”" the collar 


of flowers whicl 
as a greeting as 
offering to visitors to the 


custom prescribes 
well as a farewell 
Islands 


body, everything, just seemed to smile 
and beam at us Not the forced smik 
of the chorus girl or the society lady 
who tries to be nice, but the broad, 
wholesome smile that bubbles within 
and must come out, beautifying and 


radiating Not only the natives and the 


colored races smile; the white man has 
caught it, too, and I could not help but 
think of the contrast here and on Fifth 
Avenue, New York City, where a smile 
is almost unknown 

“And two such smiling faces greeted 
us at Honolulu Good old Ed. Towse's 
was the first one, as he threw a lei of 


roses and green leaves over my head and 
gave me the wonderful Hawaiian greet- 
ing. H. S. Hayward threw another lei 
over the head o Mrs. Porte and finally 
gave us some special royal leis for good 
measure They told us what they 
but we were so thrilled and excited that 
we never could remember, and having 
caught the spirit of politeness and desire 
not to hurt another's feelings. we re 
trained from asking. We 
of only one thing: that we 


were 


were conscious 


were hiving a 


royal welcome from our good printer 
friends. 
“A radio message at Hilo from Mr 


prepared us tor 
realization was 


Towse had somewhat 
what was coming, but the 
far beyond what we had ever dreamed of 

“And what a day! It would take the 
ability of the greatest poet, the greatest 
descriptive writer, the greatest scientist 
and many others, to even attempt to de 
scribe what we saw and the impression 
we gathered. On the cool porch of Mr 
Towse’s home we drank the milk of the 
cocoanut, grown by himself, and wished 
that the journey might end right there 
and the rest of our days be spent in his 
library just filled with the kind of books 
we love; and I dreamed of evenings 
spent swapping the kind of lies printers 
love to tell each other.” 


While in Honolulu Mr 


tended an advertising association dinner 


Hawkins at- 


where a congressional committee on an 
inspection tour of the Islands was being 


entertained. He was given a two-weeks’ 


membership card in the Commercial 
Club, attended a Rotary dinner where 
he met many prominent business men 


and found time between dinners and en- 
tertainments to do some deep sea fishing. 

On his 
Hawkins spent two weeks with the Pa 
trade He held 
his company’s representatives in Los An 
geles, San Francisco, Portland, Seattle. 
Spokane, Salt Lake City 


and gave talks on the functions of loose 


return to the mainland, Mr. 


cific Coast meetings of 


and Denver, 
leaf in modern bookkeeping systems and 


what salesmen should know in order to 
sell loose leaf to the 
= 

Joe Hildreth—Pioneer 
Joseph H 
Western manager of the 
Steel Pen Manufacturing 
Camden, N. J., 


atter an interesting 


greatest advantage 


Hildreth ot Chicago 
Esterbrook 
Company, 
returned last month 
visit to the Pacifi 


Coast, of which locality he made a 


rather thorough tour, going from Van- 


couver on the north to Mexico on the 
south. On the way out from Chicago 
Mr. Hildreth visited Calgary. Banff. 
Lake Louise, Vancouver and Victoria 
Thence he went to Seattle and Port 


land; down into California by automo 
bile, 


the big 


visiting Grove, where 


Mariposa 


trees are and camping at El 
Portal, the 
Valley 


hre tall put on for the 


gateway of the Yosemite 


Here he saw the wonderful 
benefit of tour 
bark 1s 

17 


top of a tall pre cipice, 


ists, were at evening burning 


pushed over the 


making a veritable cascade of embers 


lasting several minutes From the 


Y osemite, Mr Hildreth went to 
Merced, Pasadena, Los Angeles, San 
Diego, Tia Juana, Mexico, and to an 
other town in that country whose 


name we do not recall—a town not at 


ull wild and 


cteristically 
Mex ! tr at er border sister 
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Mr. Hildreth had the good fortune 
to be in Canada a short time in July 
during part of the celebration of the 
sixtieth anniversary of the unification 
of the provinces into the Dominion of 
Canada—an event which occurred dur- 
ing the reign of Queen Victoria. The 
anniversary was celebrated by flags, 
bunting, fireworks and speeches in all 
parts of the Dominion 

While at San Diego Mr. Hildreth 
experienced some deep sea fishing off 
Point Loma. He missed the danger 
and excitement of hooking a three hun- 
dred pound tuna, a shark or sword- 
fish as described not long ago in a 
magazine article by Mack Sennett, 
who fishes farther south in the deep 
and turbulent waters off the south 
end of the lower California peninsula, 
but Mr. Hildreth had good fishing, 
nevertheless, for the accompanying 
picture shows only a part of one day’s 


catch. 


Mr. Hildreth’s Pioneering Experience 

Despite the fact that he has for 
years been known to the stationery 
trade of practically the entire country, 
few of Mr. Hildreth’s friends know 
that in his youth he was a cow puncher 
for about a year on the ranges of cen- 
tral Montana. He describes this ex- 
perience in the following words 

“Back in 1885, when I got tired of 
what I thought was the drudgery of 
commercial life, of which at that time 
I had had only a brief experience, | 
met a friend in a similar frame of 
mind, and we decided to go West and 
grow up with the country. At this 
time I was living in St. Louis. My 
friend was Ed. Russell, a brother of 
Charles Russell, who has since be- 
come famous for his paintings of cat- 
tle scenes in Montana. Among the 
most famous of these paintings is ‘The 
Last of 5,000,’ showing a gaunt, long 
horned Texas steer in a most woe- 
begone and tragic situation, headed 
away from a storm, with the snow 
swirling all about him. The irresisti- 
ble inference of anyone looking upon 
this picture is that ‘The Last of 5,000’ 
will not long survive the other 4,999 

“Ed. and I headed for the West 
We went as far as Billings, Montana, 
by rail and from there traveled by 
stage-coach—there being no railroad 
to Fort Benton on the Missouri river 


In those days the stages carried the 


mail and express for that part of the 
country. Each stage-coach had six 
horses and they traveled day and 
night, changing horses every ten miles. 
We traveled through an extremely 
wild country and saw a number of 
wild buffalo and antelope that were 
roaming the Montana prairies. After 
traveling 175 miles we reached our des- 
tination, which was Utica, Montana, 
located in what is now known as the 
Judith Basin. The town consisted of 
a general store, which included not 
only the merchandise section, but also 
the post office and a bar room. On 
another corner was a blacksmith shop 
and on a third, a corral, in which cat- 
tle or horses were held from time to 
time. On most days of the week there 
was hardly any one seen around this 
town, but on Wednesdays and Satur- 
days, when the stage arrived with the 
mail, there would always be from 
twenty-five to fifty cowboys, who 
would stop in for their letters and 
mail for the several ranches ‘round 
about. These cowboys would come 
in from as far as fifteen or twenty 
miles for the bi-weekly mail. On 
these days the bar-room would be 
filled with this bunch of care-free 


young men, who were accustomed to 

















JOE HILDRETH AND SOME FISH 
HE CAUGHT OFF POINT LOMA, 
CALIF.—First time we ever saw Joe 
in knickers, 


having a few drinks, singing a few of 
their round-up songs, and then would 
return to their several posts of duty. 

“Cattle-raising in the wide open 
spaces during the eighties was a dif- 
ferent proposition from what it is to- 
day. Nowadays that entire stretch of 
wild land is fenced in by corporations, 
who own most of the land. In olden 
days there were no fences and the 
cattle roamed over the whole country. 
Cowpunchers then lived under rather 
primitive conditions. Twice a year— 
in the spring and in the fall—they 
would hold a round-up, where all the 
cow outfits of the entire district would 
round up the cattle, branding the 
calves with the same marks that the 
mothers carried. It was a wonderful 
sight to see these large herds of cattle 
driven into some suitable and, if pos- 
sible, protected place, forming what 
was known as the ‘cavvy yard.’ The 
cavvy yard, be it understood, was not 
a yard in the sense that it was fenced, 
but was any convenient spot where all 
of the cattle could be herded until the 
branding could be done and cattle of 
the different brands headed back to- 
ward their respective ranges. These 
general round-ups would be partici- 
pated in by a hundred or more men, 
comprising ten or a dozen outfits, each 
with its cook, camp wagons and other 
equipment. 

“My first job was with Childs Carr, 
who was a large raiser of horses. 
After I had gotten saddle-broke, my 
routine was to ride the range, count 
the horses, and, if any were missing 
or out of condition, to report the fact 
to headquarters. 

“After working several months with 
this outfit, I got a job with Jake 
Hoover, who had charge of a big 
bunch of cattle owned by people in the 
East, and here is where I had the 
actual experience of riding the range 
and attending the round-ups that were 
held in that district. 

“I remained in the far western coun- 
try for nearly a year, and when the 
winter came on, I returned to St. 
Louis, fully intending to come back to 
the range country later on, but cir- 
cumstances came up that prevented me 
from doing so, and placed my life in 
different surroundings, but I still retain 
a profound affection for that wonder- 
ful country of the wide open spaces of 
the West.” 






































PRIZE WINNING FLOAT In Java they hold an annual flower carnival Most Javanese business houses 
nter decorated floats for the parade The Parker Pen Company of Janesville, Wis., is represented in Java by 
the Soekaboemische Snelpersdrukkery of Soekaboemia, of which organization Mr. L. Zecha is head. The Parker 
Duofold float here shown won first prize Note the outrider with the mammoth Duofold pen instead of a spear 
Vir I Zecha’s son Willian Zecha is the driver of the cat The youngetl Mr Zecha Spent teur ears is 
tudent at the Universit of lowa, receiving his degree in 1923 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 


the British 


Market 


Note.—Mr. W. T. Shore, whose address is given above, is the authorised subscription representative of 
Orrice AppLiaNces in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders 
should be sent to Orrice APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinois. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11. Telephone, Speedwell 4931. 


London, August 4. 


ERE is a bit from The Times (London)” which 
provides plenty of food for thought “Trade 
. » world 


throughout th \ is passing through a transi 
tion stage Conditions today are entirely different from 
ose which existed in the last century and the compet! 
t t eager rivals makes it vital that our traders should 
lag behind either | organization ofr il the adoption 
cle methods t ecure the markets of the world.” 
\hy quote this in these pages? Because American firms 
» are on this market or who contemplate coming to it 
\ ( ») perpend t rend of British trade and manu 
ture as well as its present position Che British business 
man and manutacturer has not vet awakened fully to the 
it he must adopt the best of machinery in his office 
is ell i } > i¢ some or cours know all about 
d ving th t times; but there are 
inv still asleep, and unless theirs is to prove the sleey 
) ca ‘ ive < themselves soot | am 
se v he t th that we must go te vou Iofr 
! nee i! tiie \A y or othe ip] hance ~ and 
S i il cat i thing or two 
r le 1 lot still from you Which brings me 
to the pot that | ive so often hammered: if vou've 

got a good thing to sell t s, we will buy But you've 
ve y dness, not simply to shout it at us Yes, to 
| e, and if need be adopt to our requirements. It’s no 
earthl saving that vou know all about it and that we 
MUST We just won't take vou at your own valua- 
he whatdovoucallhim should we Treat us as 

you yourselves would be treated in this matter Prove 


PROV E'—that what vou offer is the right stuff for us as 


well as for you; prove—PROVE!--that if we spend our 

money with you that we shall be making a profitable mn 

estmet! Wed NOT K¢ he weve led t ck s 1 t 
> 


deafen us into acquiescence; not a bit of it; nor do we turn 


the other ear. We turn away, and keep away 


Why am I indulging in this diatribe? Because if you di 
gest what I am saying it may do you good. Only lately | 
have noticed American salesmanship and advertising her: 
which are admirable for the purposes for which they were 
contrived, namely selling goods on your side of the water 
heir only result here will be loss of dollars to the manu 
facturers concerned, who will go home cursing us instead 
of themselves. There are methods of yours not suited to 
this market and if their users not infrequently have 
not the ordinary gumption to consult and take the advice 
of those who do know market conditions here and who do 
understand the British business man’s temperament. Ask 
Americans who have attacked this market in a sensible 
way and who have succeeded, ask them; they will say 
ditto to all I have said. And say a bit of their own! To 
return to the paragraph which I quoted at top, and judg 
ng from what I know of American and British office 
wavs,—if things go well with us, there will be tor som« 
vears to come a fine market here for business methods and 
equipment, whatever may be the case with typewriter sales 
Perpend' 

Kditorial Note The editorial referred to im the open 
ing paragraph on this page was published in The Times of 
July 26, 1927. It reviewed a report of the president of the 
fSoard of Trade and referred to a mass of statistical infor 
mation presented to the House of Commons. While com- 
parisons between present and previous years are mislead 
ing, owing to the multitude of abnormal conditions brought 
about by the strike of last year, war recovery, etc., the 
president of the board and his experts appeared to have 
made due allowance for fluctuations and unusual conditions 


so that their figures are probably as accurate as can be 
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Taking the volume of imports of 1913 as the basic figure 
of one hundred, corresponding figures in 1924 were 106.6; in 
1925, they were 111.8; 1926, was 117.4 and in 1927 so far 
shows 117.9. Exports taken similarly as one hundred in 
1913 showed that in 1924 exports had dropped to 76.1. In 
1925 they were 76. and in 1926, 67.9. For the first quarter 
of 1926 the figure was 80.3 compared to 75.7 during the first 
quarter of 1927. The second quarter of 1927 showed a fig- 
ure of 78.5. This Britons regard as unsatisfactory, since 
they are importing more than they are exporting, bringing 
the balance of trade against them. It is pointed out that 
in the first half of 1913 the apparent adverse balance of 
trade amounted to 78.4 million pounds sterling. In 1927 
the apparent adverse balance is 209.5 millions. 

The Times reported Sir Philip Cunliffe-Lister as insist- 
ing that Britain must reduce its imports and increase its ex- 
ports. His review showed that the coal trade has improved 
to a certain extent over 1925. Steel and pig iron produc- 
tion are also greater. Shipbuilding returns are more hope- 
ful. However, the share of Great Britain in the world’s ex- 
ports of manufactured goods shrank from 28 per cent in 
1913 to 25 per cent in 1925. The editor points out that the 
best remedy for excessive imports is greater production at 
home, accompanied by a voluntary preference for the pur- 
chase of British goods. The war resulted in the impover- 
ishment of some of Britain’s best markets abroad, but 
against this loss is set the increasing power of the Empire 
to absorb the exports of the mother country. Trade be- 
tween the British Islands and the rest of the Empire has 
risen from 37 per cent in 1913 to 43 per cent so far this 
year. 

Office Appliances is unable to deduce from the Times’ 
statement justification for quite so pessimistic a tone. In- 
dustrial recovery would necessarily be slow after a world 
war which all but bankrupted many of the principal nations, 
and the cost of the war itself and the inevitable readjust- 
ments following would interfere with trade for a long 
period. Indeed, in any other age except the one in which 
we live, commercial progress would have been stopped for 
a much longer period. The advance that Great Britain 
has made since the war in recovering trade and prestige 
and in maintaining credit are among the most amazing 
achievements ever accomplished by any nation. It seems 
to us that for the present and for some years to come 
one of the greatest fields for British business men is the 
British Empire, which should increase in population and 
power as the years go on. 

ae 
The London Advertising Exhibition and Convention 

This was held at Olympia, London, a place which many 
American business men are well acquainted with, for the 
week July 18 to 23, and was a striking success, up to a 
point. The main point I think was that it did not help ad- 
vertising men so much as the general public. The news- 
papers gave it wide publicity, which together with the 
show itself resulted in profitable “advertising of advertis- 
ing.” Among the exhibitors in whom you will take an in- 
terest were The Paul E. Derrick Advertising Agency, Dic- 
taphone, Dorland’s, The International Multigraph, Kodak, 
Kolynos, The Lanston Monotype Corporation, Palmolive, 
Underwood Typewriters, and Waterman. Many newspapers 
made a brave showing. There were many informative and 
interesting discussions, but nothing epoch making 


The Chairman of the Acco Company, Mr. F. J. Kline, of 
the American Clip Company, of Long Island City, has been 
paying us a two months visit His visit was made neces 
sary by the largely increased demand for Acco products 


here and arrangements have been made to instal the latest 


automatic machinery and to extend the factory accommo- 


dation. It is hoped to have all ready for a strenuous Fall 


campaign. 
—_—_<———— 


Some Novelties Noted Abroad 
Special Correspondence to Office Appliances 


Geneva, Switzerland, August 7, 1927. 


One of the novelties seen in this country where North 
meets South, is a two-inch long brush for cleaning the type 
of typewriters. The mount with the handle is quite straight, 
but the brush forms a quarter circle, the bristles being care- 
fully cut to give this form to the contrivance. It is evident 
that brushes of this shape are very useful in cleaning type 
rapidly, as they are disposed in a circular shape, while it is 
probable that they are less injured than would be the case 
were a straight brush used. 

Another handy contrivance is a mucilage holder, shaped 
like a fountain pen. Made in metal, very roughly, it suf- 
fices to press the top of the holder to make a very small 
quantity of gum escape. To seal a letter placed in an 
envelope that is not already gummed, it would be necessary 
to deposit perhaps half a dozen spots of gum on the paper. 
The smallness of quantities of gum allowed to escape at 
one time, prevent the paper from becoming “messed.” The 
holder can be left on the desk or writing table without fear 
of anything being soiled, so small is the output of gum. 
These holders cost 25 centimes, or twenty for $1 (one 
dollar). 

If filled with white paste, warranted not to go sour for a 
reasonable time, such as is used by photographers, and sold 
in tubes for people who require to gum one-half page of 
manuscript or letterpaper to another, they would be still 
more useful. The ordinary tubes emit too great a quantity 
of paste, and thus render the washing of hands obligatory 
after use. 

The shortage of raw materials in all branches is render- 
ing contrivances built on anti-waste plans very necessary. 
More money is put into the making of such a contrivance 
than into the material held within. 

0 

Standardization’s the Word in European Type- 

writers and Supplies. 


Special Correspondence to Office Appliances. 


Paris, July 17, 1927. 
HE French postoffice, after strong representations by 
T chambers of commerce and business people gen- 
erally, has consented to change the shape of the tele- 
graph form, heretofore long and narrow, and adopt some- 
thing that will fit into an ordinary typewriter. This is re- 
garded as a considerable step forward in the official recog- 
nition of the typewriter machine. A carbon copy is recog- 
nized by law as a true copy of the original or direct impres- 
sion, both having been made at the same time in the same 
machine. The chambers of commerce pointed out that car- 
bon copies of telegrams are accepted as proof of their text 
and of their having been written and apparently sent. 
Hand-written messages may, of course, be manifolded in 
limited numbers of copies, but are subject to the disadvan- 
tages of hand-writing, which is not always either legible or 
accurate. Where a dozen or so of identical messages are 
sent to different addresses the typewriter is almost a neces- 
sity 
An employe in a town hall remarked only yesterday that 
nothing but typewritten letters and documents are seen in 
France today, handwriting having gone the way of illu- 
minated manuscripts and other relics of the Middle Ages. 
Meanwhile envelopes are being made to take a quarter 
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sheet of paper folding into four, the square shape being 
almost universal in France. Long envelopes, for paper 
folded only once, are not used in France or indeed any- 
where on the Continent as a general thing, such envelopes 
being usually reserved for printed matter. Correspondents 
of firms writing on business from the United States would 
do well to bear this fact in mind as long envelopes, or very 
large square sizes, are seldom forwarded, should the head 
of the business be away, and may be destroyed with a lot 
of printed matter. 

Everything today tends towards standardization and just 
a universal keyboard would greatly promote the usefulness 
of the typewriter, so paper should be standardized in size 
to suit printers and writers. As the portable typewriter 
comes into fashion, the necessity of this will be understood. 
The time is not very distant when up-to-date hotels, and 
especially those for commercial travelers, will have rooms 
fitted with desks for writing and a collapsible typewriter. 
These machines will be of no use unless keyboards have 
meanwhile become absolutely standardized. German busi- 
ness men early approved the use of Latin characters on 
typewriters. Latin character machines, with modified 
vowels, but otherwise the duplicate of the American and 
English-built machine, have penetrated to the Balkans, 
to Bohemia, now Czecho-Slovakia, where nothing fancy is 
wanted in the way of keyboards or letters. Machines with 
the Russian alphabet are constructed of course for certain 
countries, where varieties of Slavonic tongues are spoken, 
but as a rule the Balkans carries on its correspondence in 
one of the modern up-to-date languages, preferably French 
or German. 

As the wireless attachment to the typewriter comes into 
use, the necessity of standardizing all along the line will 
be appreciated, as newsgatherers and stock exchange men 
will be expected to tap out their own messages, and a 
difference of keyboard or of length of carriage may mean 
all the difference between success and failure in “getting” 
the paper or bringing off a big deal. 

a 


Economy the Watchword in Europe 





Special Correspondence to Office Appliances 





Geneva, August 7, 1927. 

Pale yellow, canary yellow, pale green and a faint shade 
of deep purple typewriting paper is finding a ready sale in 
Geneva. This is a pre-war revival, caused by the presence 
of many writers and reporters. In these days of shortage 
of money to pay efficient labor and of highly trained secre- 
taries, the advantages of the time-saving appliances are very 
great. 

Special tough, satin finish paper, of the thinest make pos- 
sible is in demand, for the purpose of writing articles or 
documents that run to considerable length and being able 
to post them without having the parcel weighed. Envelopes 
to match are sold, the only inconvenience being that let- 
ters can be read from outside when held up to the light, in 
so far as the writing can be seen through the semi-trans- 
parent paper. 

Chere is great trouble everywhere in Europe about over- 
weight letters and post cards. In some cases the charge is 
made without warrant, and it is commonly said that the 
postal authorities in charge get a percentage on the money 


righteously and unrighteously collected in this way. No 
greater deterrent to business could easily be found. Not 
only is this manner of annoying people ruining the picture 


post card trade, but it is putting an end to much business, 
people fearing to invite tenders, for instance, if they do not 
want to be overwhelmed with replies from abroad, some 


not properly stamped in the first place; others on which fees 


are unduly and unrighteously collected. When stamping 
machines are used, the postal authorities in the various 
countries frequently collect dues, trusting that the person 
who is asked for extra postage will not know that the 
charge is unjustified. This annoyance is increased by the 
fact that three and four times the missing stamps are 
charged for, and if Europe is gradually sinking into a chasm 
of unemployment and possible starvation, it may be the 
fault of such public bodies as post offices, that do so much 
to prevent and render difficult the transaction of business. 
Ee 
Office Appliances (S. A. Proprietary) | Limited, 
Personnel 

Announcement of the merger of the Typewriter Ex- 
change, Limited, of Cape Town and A. Tunley & Company 
of Port Elizabeth, Durban and Johannesburg into Office 
Appliances (S. A. Proprietary) Limited, was made in Of- 
fice Appliances for June. Office Appliances is glad to see 
this combination of words in the corporate title of this 
progressive enterprise. 

The directors and share holders of the new company are 
C. P. Maynard, chairman, Arthur Tunley and A. Cina- 
mon. C. P. Maynard, who was sole proprietor of the 
Typewriter Exchange and a director of several important 
concerns in South Africa, is the managing director. 

The lines handled are those of the A. B. Dick Com- 
pany, L. C. Smith & Corona Typewriters, Inc., Elliott Ad- 
dressing Machine Company, Dictaphone Company, Van 
Dorn Company, Sentinel check writer, Simplex Time Re- 
corder Company and Impression Products Company. 

Arthur Tunley, well known in office equipment circles 
and principal of the company which bore his name, is the 
Johannesburg manager. G. G. Frye, who managed the 
Tunley branch at Port Elizabeth, will be manager there. 
Alexander Cinamon, who was for seven years manager of 
the Johannesburg office of Moores’ Limited, has been made 
Durban manager. A. G. E. Burchell, who formerly repre- 
sented the Tunley interests at Cape Town, is the manager 
there. The advertising department is under the supervision 
of E. Lindsey Smithers, late advertising manager for the 
Goodyear Tire & Rubber Company. Mr. Smithers is a 
man of extensive experience who has done capital work. 

The sales force has been materially increased. The sales- 
men will specialize on particular lines. A well-organized 
service department, in charge of a competent superintend- 
ent, has been established. 

The merger of these interests, under more intensive cul- 
tivation which will be followed under the new plan, prom- 
ises a considerable increase in the South African business 
of the lines which the company handles. 

—————_—>———_— 
Stenographic Congress Meets in Brussels 


Special Correspondence to Office Appliances 





The thirteenth International Congress of Stenography 
opened in Brussels on August 1 at the Palace of Academies, 
under the patronage of King Albert. Twenty-two nations 
were represented by 1,033 persons belonging to the various 
delegations. M. Wauters, the Belgian Minister of Public 
Works, presided. During the Congress, plans for the insti- 
tution of an international bureau of stenography will be 
made. The bureau is to be at Brussels, and all kinds of 
measures for protecting the interests of the steno-dactylo 
will be taken in the Belgian capital, while it is hoped that 
the use of stenography and of typography will become as 
general in public offices as it is in private establishments in 
Belgium, great economies being thus effected. It is in- 
tended to make the learning of stenography compulsory in 
the professional schools of Belgium. 
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stressed the non-breakable feature of Parker Pens. In 
writing about the publicity stunt m one South American 
citv, he says: 

“After my arrival here at Santiago I told our distribu- 
tors we wished to put over a dramatic demonstration of 


Duofold pens’ ability to withstand rough treatment 
the chief of 


Parker 
We interviewed and received 
police, the mayor of Santiago, and the owner of the tallest 
I arranged with the 


permission trom 


building in the city to make the test 


press to make announcement of the date and location of 
the test Che morning of the demonstration hand bills 
were distributed and I got a lot of ‘sandwich men’ to carry 








TESTS STRENGTH OF PARKER DUOFOLD PEN AT 
SANTIAGO, CHILE.—Top: Mr. Thomas on terrace of Princes 
of Wales restaurant makes ready to drop pen to pave 
ment 12 stories below Bottom picture: Crowd, including 


and press photographers, awaiting demonstration 


movie 


banners, all in Spanish, of course, announcing the 


| also arranged with a news film company 


large 
demonstration 
to take a motion picture of the test 


“At o'clock the 
Phe chief of police roped off the crowd to make 


eleven street was packed with people. 


a place for 


the pens to drop. I took my 360 pounds to the top of the 
twelve story building, which is in the heart of the down- 
town section and houses the Prince of Wales restaurant. 
| waited a few minutes to let the excitement boil a_ bit, 


tl pen down into the roped off 


hen signaled and threw the 
The pen was picked up by the chief of police and 
officials periect 


or two 
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examined by several and tound to be in 
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Big Paris Stores After Office Trade 


Special Correspondence to Office Appliances 


Paris, July 27, 1927. 


The big emporiums in Paris are laying themselves out 
more and more to capture the office furniture and supplies 
trade and this fact is more and more apparent every time 
one of these great establishments is visited. These dry 
goods stores occupy great blocks, or part of a street, and 
they lay themselves out to supply almost anything re- 
quired, drawing the line, however, at anything perishable, 
in the provision line. While there are several of the estab- 
lishments of world-wide fame, such as the Louvre, Bon 
Marche, Printemps and Galerie Lafayette, with the Samari- 
taine and Bazar de I'Hotel de Ville in the second line, a 
multitude of similar stores has sprung up. The policy of 
the great stores is peculiar to Paris, or almost so. People 
are never solicited to buy. They can wander at will among 
the tastefully displayed goods, turn them over, try them 
on, consider for hours and are then allowed to leave with- 
sale has been made, but the Paris 
salesman knows his job. Perhaps the greatest incentive to 
buying for that great crowd that requires nothing in par- 
ticular, is the fact of not being asked to make a purchase 
More potential customers are frightened away by a fussy 
counted. 


out a question. No 


salesman than can be 


The customer strolls into the big store to bay a hat. 
He is taken up to the particular department in the lift, 
but has to pass through the furniture department, maybe. 
Nothing but models are kept here; the office furniture is 
very often in white wood to be stained and varnished to 
order. He sees a large, square table, much more con- 
venient than the one used in his office, filing-desks that 
are a model of efficiency, and a typewriting table that will 
save his back much fatigue. The specimens are well worn 
from much inspection, while the young man in charge of 
the department demonstrates the uses of the various articles 
without much consideration for keeping them undamaged. 
A few odd knocks don’t matter, he thinks, for model 
furniture has been written off as a loss before 
The busy man, who has taken off half 
He gets 


it was 
brought upstairs. 
an hour to buy a hat, takes a look at the stuff. 
his hat and returns to his office and feels more and more 
dissatished with the furniture, while a grateful recollection 
of the young man, who demonstrated everything without 
as much as looking for an order, remains with him. A 
week later he returns, orders a set of furniture for his 
room, everything complete, his own old stuff being placed 
in am outer office. The young man has got a large order, 
though not touting for it. The business man never visits 
a typewriter shop, probably, and would never think of 
renewing his office equipment without the matter being 
forced his notice, in some such way. In practically all 
the big stores of Paris furniture is selling itself in this way. 
Another department, abutting on the furniture gallery, 
% gven up to office clocks that are being bought in great 
Large wall clocks are being made in wood to 


numbers 
match the furniture in the office, or electric clocks, also 
htted m handsome cases, are chosen. The clock was the 
last thing to be purchased to refit after the Great War, but 
most firms have got down to it at last. Office clocks are 


going off well, say the salesmen 


On the ground floor, sometimes, at others in a gallery, 
carbons, and a other 
typewriters, are 


typewriting paper, ribbons dozen 


whole 
In some estab- 


articles required for the sold, a 


department being devoted to the purpose. 
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Exchange Stabilization and Its Effect on Trade 
Special Correspondence to Office Appliances 


Paris, August 6, 1927. 


The most important new fact that is already affecting the 
typewriter trade and that will affect it still more in the 
near future, is the official stabilization of the rate of ex- 
change in Belgium, the virtual stabilization in France and 
the promised stabilization in Italy, which will probably 
have become a fact before this article appears in print. 
While Belgium, with the promise of assistance on the part 
of American and British bankers, stabilized for a period of 
two years, at a rate roughly seven times the value of gold, 
for paper money, French francs stand at five times the 
nominal value, and lire, it is reported, will be put at 33/5 
(three and three-fifths) of the gold value. Thus, the lire 
will stand the highest of the three units that are nominally 
worth about one-fifth of a dollar, five francs being given in 
exchange for $1 in normal times. 


Belgium has already tried the experiment of stabilization, 
but as it was not done by official decree, which makes all 
attempts to deal at other than legal rate punishable by law, 
this first attempt failed signally. The official Bank of Bel- 
gium provided against all accidents excepting trouble from 
France, which is Belgium's great ally and protector. It 
was, however, from this quarter that the ruination of the 
stabilization plan came, Paris throwing a large quantity of 
Belgian francs on the market and making the attempt a 
failure. It was thus seen that any stabilization not offi- 
cially proclaimed and guaranteed by other powers can be 
upset by a combined action on the part of any financial 
It is universally conceded that if the Poincaré min- 
French stabilization would be at 
the foundation of a 


center. 
istry fell on any count, 
an end, the more so that it rests on 
very simple manoeuver. Only very small sums of money 
can be sent out of France without the permission of the 
Minister of Finance, while only the bare sum necessary for 
traveling can be carried on the person of travelers, who are 
subjected to much inconvenience aguin on this score at the 
French frontiers. Inside the country every trifling finan- 
cial act is hedged about difficulties, while foreign 
money cannot be purchased at all, at most banks. This is 
the system pursued during the war, when Poincaré held 
Now, as 


with 


the exchange almost at par, to prevent a panic. 
then, prices stood at the actual rate of the franc, not at the 
rate quoted. 


When the franc and lire are officially stabilized, if this is 
ever done, the effect will be to return to gold prices, under 
another nomination, as has happened in Belgium, where 
everything is already on practically a gold standard, the 
franc being reckoned at a seventh part of its nominal value. 
Although it is illegal to make contracts on a gold basis, 
either in France or Belgium, this was done in both coun- 
tries before the franc was stabilized, and in Belgium, more 
especially, where the people really think financially. Many 
preferred this system and would rather have to pay more in 
certain cases than risk the ups and downs of a rocky ex- 
change. This is due to Belgium being a frontier country, 
where the people quickly grasped the intricate problem of 
exchange and acted accordingly. In France it is difficult 
to make the man in the street understand the matter at 
all; he invariably insists that the 
due to an enemy manoeuver, that his franc is being 
down” by hostile powers. Why other moneys have not 
in the same way, by hostile powers, does 


variations of francs are 
“done 


been “done in” 
not appear, and it is much more difficult to get an under- 
155) 
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League Meetings Bring Harvest to Geneva Dealers 


Special Correspondence to Office Appliances 


Geneva, Switzerland, August 18, ‘27. 
HE month of September, and part of October, in 
which months the Annual Assembly of the League of 
Nations is held, every year, is a time of rich harvest 
for everyone connected with the typewriting trade in 
Geneva. It is impossible to find a street where no “tick- 
tack” is going on, and in hotels the noise of tapping comes 
from the majority of the rooms. The shops, connected 
with the office appliance trade buy in large stocks of goods 
for this period and never seem to have sufficient, as the 
demand grows every year. The League, while waiting for 
a decision as to whether a Palace will be built, or not, is 
taking over more premises, as offices, and every one con- 
nected with the trade should watch for notices demanding 
tenders for supplies, as all such transactions are open to 
the world market, the notices being printed in the world 
press. 
Typewriters 
[he demand for type-machines on hire is very large at 
Assembly time and at other times when there are League 
of Nations or International Labor Bureau meetings in 
Geneva, and the heads of some of the great American firms 
would be struck with horror, if they could see the kind of 
machine, dating from the early days of typewriting, non- 
visible, “bird-cage” constructions, that are lent out, with 
the name of the maker very visible, as it has been regilded, 
recently, among a heap of old iron and scratched paint. 
The demand for typewriters, at these particular periods is 
so great, that practically anything with a carriage that will 
move along, is in great request. But the presence of one 
of these Noah's ark contrivances on the bureau of a promi- 
nent diplomatist or minister is a tragedy for the trade. Nat- 
urally it is seen by people from all over the world, come to 
interview the ostensible owner, while the copy it turns 
out goes to various offices in all sorts of countries, an 
adverse advertisement for the machine. Naturally as the 
most important people come last, their time being very 
important, they get worse served in every way, including 
with typewriter machines. 
Stenotypists 
Just as the demand for typewriters exceeds the supplies 
at Assembly time so the capable stenotypist commands a 
big price for the firm that “lends” her out, and the type- 
writing firms are very busy indeed, for some weeks, only. 
It evidently does not pay these firms to increase the num- 
ber of machines on hire, or to engage more girls, regularly, 
as once the rush is over, there is little for them to do in 
Geneva, until another meeting begins. The official dele- 
gates, who are not careful in the matter of expense, bring 
their own staff and having no customs ordeal for them- 
selves or their luggage, usually bring their machines. But 
they seldom find the supply is equal to the demand upon 
them, and machines and extra help must be hired. The 
habit of placing the whole business of fitting up the office 
with anything required in the hands of one single firm, 
that sends a man to see what is already there and what 
else is needed, is gaining ground in Geneva. In the same 
way, delegations without sufficient assistants, apply to a 
firm to send them reliable stenotypists. The delegation 
employing those girls naturally pays more than the market 
price, while the girl earns less, a heavy commission going 
to the firm. But all trouble and cause for friction and 
dispute are thus obviated. The hundred and one other 
offices called into being at the time of the Annual Assem- 
bly, that cannot bring big machines, etc., etc., with them, 
make a very large demand on the time of the hired-out 


stenotypist and on the lending capacity generally of the 
office appliance store. 

While governments sometimes bring their own station- 
ery, others depend on local supplies, and Geneva has now 
stocked everything that can well be required in this matter. 

Buying Typewriters 

The sale of typewriters in Geneva is not brisk, either at 
Assembly time or at other times in the year, excepting as 
far as bargains, abandoned by delegations or otherwise 
thrown on the market is concerned. American machines 
especially fail to sell, because of their high prices. This is 
distinctly a pity, as many strangers, suddenly faced by the 
need of a machine, would willingly buy one, were it not 
for the price, and many opportunities for sending a ma- 
chine in missionary work, to Africa, say, to India, or to 
some other far-off land is missed. Orientals, as a rule, are 
intensely interested in machinery and Indian delegates may 
be seen gazing at typewriters, looking into their intricacies, 
and just as they buy watches and clocks by the dozen in 
Switzerland, for their personal use and above all as pres- 
ents, for those left at home, so they would willingly buy 
traveling typewriters were they sold at reasonable prices. 


New German Model 


The German typewriter manufacturers and dealers have 
not been slow to see that Geneva was an international mar- 
ket, especially as regards traveling machines, a showroom 
for the world, and a new baby model of the old “Erika” 
was brought out for my inspection, some hours after land- 
ing up at Geneva. The Erika is a great improvement 
on the old machine, it is not collapsible, weighs only seven 
pounds, has four rows of letters and figures, a standard 
carriage and ribbons—this was one of the disadvantages of 
the old model, it being difficult to procure a ribbon to fit 
the machine, l6mm broad. With the QWERT keyboard 
on its models, which is accepted as the standard in the 
States, Great Britain, in colonies, and in Germany, with the 
Balkans, it finds a very ready sale, as it can be safely said 
that nine typists out of ten used the U. S. keyboard. Prac- 
tically the same thing as a big machine, it is being pushed 
with the diligence that characterizes everything German. 
The number of Germans connected with the League, as 
journalists, and in similar capacities is increasing greatly, 
and this is to be a record year in this respect, thus a 
big sale for Erikas may be expected, as the Germans are 
very patriotic and always give preference to home goods. 

The Erika offers three kinds of type, pearl, cursive and 
pica Pica is used for official documents, although in 
League circles still larger characters are seen. Machines 
sent to Geneva should have No. 1 Pica type, it being also 
more suitable for writing telegrams, or doing rough mes- 
sages for telephoning. The tendency, in a place like 
Geneva, is to standardize, and the pica or even larger writ- 
ing is the “thing” for documents, especially since the Paris 
peace conference. “Cursive” has never caught on, although 
some people choose it for writing letters, considering that 
it is more polite to write slanting hand for private corre- 
spondence. 

Paper in Demand 

All officials or people semi-officially employed about the 
League meeting, use heavy, thick paper, without considera- 
tion for the cost of postage. The journalists and others, 
on the contrary, use the nearest thing to gold-beater 
leaves that they can find, for the opposite reason, paying 
postage themselves, and it is very difficult to get any 
middle thing in Geneva, the two classes of goods, only, 
being stocked. 

Stands for Machines 

Stands, for holding the paper when copying, are in great 

request as this is one of the things generaHy forgotten or 
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The above illustration is reprinted from 
the Faultless Bulletin published by the 
Stationers Loose Leaf Company of Mil 
waukee, Wis It originally appeared i: 
the Review a journal of finance and 
trade, published in Melbourne and Sidney, 
accompanied by i historica sketch of 
Penfold & Company Ltd who handlk 
the loose leaf lines of the Stationers 
Loose Leaf Company and many other 
products of American origi: The house 
has been in existence, we are told, mors 
than eighty years as manufacturing sta 
tioners and has witnessed many changes 
in Australian commercial life The illus 
tration shows the present quarters and 
board of directors W. «. Penfold has 
been managing director for a number of 

vears 
of the rooms, with the door ajar, which generally means 
that the occupant has gone along the passage for a chat 
with colleagues. Knowing that these powwows generally 
last some time, he felt safe in entering the room and tak 
ing the best looking machine in sight, placing it in his 
bag and making off, through the back door As it is cus 
tomary for visitors to enter by the tront and leave by the 
back door, in such ofthces, no one noticed him, and he got 
away with a number of machines Finally, however, the 
police issued descriptions of the enterprising young mat 
and warned everyone against him [The French official is 
accustomed to come to the office with a fair-sized bag and 
this enabled the visitor to get away with his booty without 

attracting notice 
> 
American Section at Seville Exposition 

Old Seville in Spain will hold an Ibero-American expo 
sition opening October 12, 1928, and closing June 30, 1929 
Seville has been making preparations for this exposition 
for a number of years and the indications are that it will 
be an admirable affair. Nearly all the North and South 
American republics, Spain and Portugal will participat 
officially, a number of these countries having uldings 


‘ 


o be used for governmental exhibits in course of erection 
Che Congress of the United States has appropriated funds 
or Federal participation. The president has appointed a 
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mission, headed by ex-Governor Thomas E. Campbell, Mr. Navarre Presented with Gold Medal 
represent the United States On the occasion of the memorable convention he!d at 
h xposition authorities are developing a larger interest . ~¢ 
she exposition a a are de . Ss ae Lille-Roubaix, France, to commemorate the twenty-fifth 
’ rei!) hibit ’ " ; re » - 
‘ i Clal xhibits and are making afran ment tor . . . Tne > 
, : ' 1 , “4 P anniversary of the establishment of the National Federa- 
lisplay of the industrial products of the countries par : : = as ies Lae . 
I . a .  ~ ™ tion of Stenographic and Typewriting Societies of France, 
cipating They gi a mservative estimate 200,000 - 4 
ae ee wy " _ a gold medal engraved with his likeness was presented to 
he number of persons from Spain, other European coun , ; . . : : 
babe I a , , Albert Navarre in expression of the gratitude and affection 
: d North South America, who will attend the . : : 
‘ en + Oty ome which the French societies feel toward him, who for 
ae monthh . at : 
: twenty-five vears has been at the head of the National Fed- 
Commercial exhibit " be shown im a large building 
ed “Galerias Comerciales,” for which space will be 
ted the main tf r trom about $1.30 to sixty-hve 
ts per square foot, depending upon the amount taken eer 
‘ prices tor the re leries rane tron a dollar ten to 
cents and tor open space, trom sixty e cents to PSTANNIVERSAIRE 
ke oe 
ym 5 per squas LUMION DES SOCIETES ST ENOGRAPHIDUE 
_ Commissioner General Campbell has returned from 
I 
, . FRANCE 
it Spain ane eports favorably as to the plans and progress o€ 
nea 1 } 1 ; , x 
‘ ‘ rities Seville lle has asked the De 
‘. tine ( erce to canvass American manutac 
rs turers and exporters to learn in general what numbers 
! " " 1 
~~ contemplate exhibiting at Seville. The query is whether 
re nt turer t nterested o th nt of planni y n : ‘ . yet EU oa . . 
, saCtUTCTS AF erested to the exter planning a ENGRAVED GOLD MEDAL PRESENTED TO MR. NAVARRE, 
es exhibit doit se about how much space the manutat 
d urer would contemplate using lor the purpose eration either as general secretary or as president. 
4s , teyr ul tee { ins teor th Se) ille expositiol ol std . ’ 
pf tice , * The presentation of this beautiful medal was made by 
ratiol uld be given tl tact that a large internationa _ 
: ; ' " the two oldest members of the two associations, each of 
istrial exposition w he opened at Bar low Spain ri] 
aan BF as > ae omy vhich has been in existence more than fifty vears. Hearty 
1, 1929, and run through to December 30 of that vear Chis : : 
é; ; , kel and long continued cheers greeted the anniversary presi- 
( 1 xT nti \ in rch and Wil \ ry KEIN ‘ = . - 
, renee oe 7a. iste dent. who was the recipient of this high mark of esteem 
v " m s somewha different Class. ot ' 
the part of his colleagues 
< < ce tive Sa < venefra natiol | direction 
eta. Wis \merican Exposition at Seville Ample fait Mr. Navarre was greatly moved by the presentation of 
nade ‘+h permanent and temporary buildings having this medal which evidenced the regard of members of more 
’ and porar) 1 r Ni re 
e 2.500.000 square feet of floor space are available at than one hundred fifty societies in France whom he has 
Barcelona, and it is contemplated that many European ‘served for the last twenty-five years. Mr. Navarre is a 
mulecturere will ox t there member of the French government, being departmental 
_— inspector of technical instruction under the minister of 
|. Barnes, one of the oldest salesmen in the turniture public instruction. He is a director of one of the fore- 
usiness, is now located at the American Furniture Mart, most trade publications in the office appliances field and 
666 Lake Shore drive lle has charge of the displays of has contributed greatly through his writings and speeches 
he Chicago Mirror & Art Glass Company, the J. D towards the advancement of the office appliance industry 
reese & Sons Com, vy and the Stearns-Foster Company in France 











rles S. Lip] s Chicago dis He was successful. He sold two ma 

( nag ilesman for the chines to millinery manufacturers, one 

t Adding Mas e Company He to a railroad company, one to an ac- 

is bee st g Victors tor seve countant, one to a furrier and one to 
ears. Prior to that he was with the an oil service station. Expressed in 
Re gto com i eighteer golf parlance this is “hole in one” sell 
ears. Li ts that day los ing, particularly as the sales were 
se low desce sun views frot made on Saturday. This is his 

s d st won Bu best special achievement, although 
eT e i st S his calendar he has a record for selling nine 
eal a ; \ ole Gilded thal machines in one day, but with many 

‘ pa Sins ‘ gents for ti more calls Mr. Lippman is not 
i 1 ne week. | only successful in selling, but is also 

port the comy s hous successful in handling the fruits there 

; that one 1v Was of and therefore has something sub 

ep C} ( da Five stantial to show for his years of indus 
sw | six calls. Whe try It doesn’t always turn out that 

les Lipy the ite: the way. Mr. Lipman says his inspiration 
, wo ' s determined to s< comes from his wife, his sixteen-year 

om sacced. Once ght morning | old boy, his two little daughters and 
ded up his - d set out res his mother. That combination “can't 
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te tr my: 
able Activities 





Report 
in Every Section of the Field. 


lulose compound and know of no other kind that is satis- 


Infringement of A. B. Dick Patent Acknowledged 

Suit of the A. B. Dick Company against Rowe-Williams, 
Inc., of Newark, N. J., has been terminated by the defend- 
paper 


infringement of stencil 


Dick Company, 


acknowledgement of 
1,526,982, granted to the A. B. 


1925 


ants’ 
patent No 
February 17, 

The following 
field by the two concerns: 


The A. B. Dick Company Statement 


“The suit for infringement of this patent has been pend- 


announcements have been sent to the 


ing in the Federal Courts against Rowe-Williams, Inc., of 
Newark, N. J., makers of the “Nu-Dri” stencil paper and 
was approaching a hearing when acknowledgment of in 


fringement was made and the validity of said patent recog- 
nized by the defendant. A decree in our favor has been 
entered and injunction issued 

“Other 


pending and are now on the calendar for the forthcoming 


suits for infringement of the same patent are 


term of Court and will be vigorously prosecuted 

“All stencil papers (except ‘Mimeotype’) coated with a 
cellulose compound are infringements of said patent 

“This circular is intended as another notice to all users 
of and dealers in infringing stencil paper that they as well 


as the makers and importers are liable for damages. 


Through our branches and accredited dealers we are 


prepared to supply ‘Mimetotype,’ ‘Dermatype’ and ‘Com 
posite’ wax stencil papers (free from infringement) to all 


Mimeographs and Neostyles.” 


The Rowe-Williams, 


‘The suit for 


users of 
Inc., Statement 


United States Patent No. 
1925, to A. B. Dick 


Ill., by the stencil sheets with a coating 


infringement of 


1,526,982 granted February 17 Com 
pany of Chicago 
containing a cellulose compound heretofore made and sold 
entry, by consent, of a 


New 


a perpetual 


by us, has been terminated by the 
decree in the United States Court for the District of 
in favor of A. B. Dick 


injunction manufacture or sale of such 


Jersey, Company, for 


restraining the 


stencil sheets or the further infringement of the patent. 


“Careful consideration led us to the conclusion that the 


patent fairly covers the sheet with a coating including a 


cellulose compound, which has so much advanced the art, 


and we would not be justified in further defending the suit 


“Since we are obliged to discontinue the manufacture 


or sale of 


sheets having a coating including a cel 


stencil 


factory, we are unable further to fill orders. By way of 
amends, we have given a list of our customers to the A. B. 
Dick Company.” 

Probably no concern in the field has brought more ac- 
tions for infringement of their patent rights than the A. B 
Dick Company. 

From the first success of the original Mimeograph sold 
with its supplies the company has been put to the necessity 
of defending its rights from encroachment. Some famous 
decisions have been rendered in these cases. 

It is interesting to observe that in all of the cases, the 


A. B 


action for invading the rights of others 


Dick Company has never appeared as defendant in 


The company’s progress through the years has been 
made upon its own initiative and its genius in produc- 
tion and management 

—— 


Temporary Injunction Restrains N. Y. House Re 
“Every Day” File 
The following item was received just before the present 
issue of Ofhce 
“see U.S 
New York, on 


against the Josephson Manufacturing Corporation, restrain- 


Appliances went to press: 


District Court for the Southern District of 


July 27th issued a temporary injunction 


ing them pending final hearing and decision, from using 
the trade mark ‘Every Day’ or visually or physically imi 
tating the Globe-Wernicke Company's document file prod- 
ucts manutactured and sold by the Globe-Wernicke Com 


! ; 


pany for many years under the trade name ‘Every Day 


Che Court’s temporary restraining order further requires 


the Josephson Manufacturing Corporation to refrain, pend 
ing final hearing of the case, from using any trade names 


1 


or physical design or make up likel) 


or to be confused with the 


products, and directs the Josephson Manufacturing Cor 
poration not to carry out any heretofore accepted orders 
tracts for ] ; ! roduct ’ : - 
or contractS [or sSaie ¢ Said products r mane inv del 
. ; 
eries thereof from the date of the ¢ irts der iot Ww 
conformitv with the order 
, 
The ( rt order sg < by ] ¢ Tol ( Knox 
New York Cit 
' not ¢ In ¢ 1 } - 
é r ‘ t r e date Se il earing 
f the above case 
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Multigraph Earnings Higher 

The following report was taken from the Wall Street 
Journal of August 2: 

CLEVELAN D—Net profits of American Multigraph 
Co. for five months ended May 31, 1927, after all charges 
including depreciation and federal taxes were $212,650, 
equal to $1.85 a share on the 114,575 shares of no par com- 
mon stock outstanding. This compares with earnings of 
$133,465, equal to $1.16 a share on the common for the cor- 
responding period of 1926. 

After three years of small earnings American Multi- 
graph has apparently established its earning power. The 
gain has been helped by an expansion in sales volume, 
lower operating costs due to larger operations and im- 
proved sales methods. 

New Machine Introduced 

Another highly imported feature which made the first 
five months showing so good is that the company has suc- 
cessfully introduced a new type multigraph machine for 
use in one-man concerns and corporations. The new ma- 
chine is similar in its functions to a printing press and is 
used in producing office, factory and form printing with 
printers’ ink. With the same machine it is possible to 
multiple-typewrite facsimile typewritten letters, using metal 
type, through an inked ribbon. 

The new line has become an important factor in profits. 
Initial shipments began around the middle of January. 

Company’s consolidated balance sheet as of May 30, 
1927, shows total assets of $4,940,874; current assets of 
$2,480,860; current liabilities, $224,528, and profit and loss 
surplus of $1,248,927. 

Ratio Is 11 to 1 

Ratio of current assets to current liabilities is 11 to 1. 
Cash and accounts receivable amounted to $1,367,955; mis- 
cellaneous assets $247,789. Reserves amounted to $1,126,- 
973, an increase of $55,583 since December 31, last, and 
includes depreciation of $754,873. 

Based on earnings for the first five months, it is expected 
that earnings for the full year will amount to around 
$458,000, after all charges, equal to about $4 a share on 
the common stock. In 1926 net after taxes was $2.59 a 
share on the common. 

The company has no bank loans, no preferred stock and 
total capitalization consists of the 114,575 shares of no par 
common stock on which the company is now paying 
$1.60 a share annually. 


Se ee 
Conklin Directors Order Dividend Payment 
The directors of the Conklin Pen Company of Toledo, 
Ohio, have authorized a dividend of 25 cents per share 
payable to all common stockholders as of record on 
June 25. This is in addition to the regular dividends paid 
on Conklin 8% preferred, and is an indication of the satis- 

factory financial position of this manufacturer. 

Conklin has been making steadily increasing gains for 
the past several years, according to the report, and, not- 
withstanding the highly competitive character of the foun- 
tain pen and mechanical pencil market, is today enjoying 
the best business of its career. According to Conklin 
officials, the greatest contributing factor to good business 
has been the bringing out of a pen and pencil line bearing 
an unconditional guarantee of free service forever. This 
policy was inaugurated about two years ago by Conklin 
and a considerable saving of expenses for service has 
resulted for the user. 

—— 
Underwood Report for First Six Months 

The Underwood Typewriter Company for the six months 
ended June 30, 1927, reports net profit of $1,314,620 after 
expenses, depreciation and Federal taxes, equivalent, after 
seven per cent preferred dividend requirements, to $2.99 a 
share (par $25) earned on 400,000 shares of common stock. 
This compares with $1,146,644 or $2.56 a share, in the first 
half of 1926. Net profit for the June quarter of 1927 was 
$380,762, after above charges equal to eighty-one cents a 
share on common, comparing with $933,858, or $2.18 a 
share, in the preceding quarter and $276,384, or fifty-four 
cents a share, in the second quarter of the previous year 

New York Sun 


Dividends Declared by Remington Rand, Inc. 

Remington Rand, Inc., declared a regular stock dividend 
of one per cent in common stock in August on the outstand- 
ing common. The regular quarterly cash dividend of forty 
cents on the common, $1.75 on the first preferred and $2.00 
on the second preferred were declared also. 

Remington Rand, Inc., reports for the June quarter a sur- 
plus of $584,720 after interest, depreciation, Federal taxes 
and first and second preferred dividends, equivalent to 44 
cents a share earned on the common stock. Current assets 
on June 30 were $36,013,757, and current liabilities, $4,- 
736,717. 

President James H. Rand, Jr., commenting on the report, 
said: “These earnings are very satisfactory, since they rep- 
resent the showing made during the first quarter, the period 
of seasonal dullness for the new company, when extensive 
adjustments and reorganization plans were under way. The 
new Remington Rand organization is functioning smoothly. 
Our sales turned the corner in the middle of July. Sales 
for August so far have broken all records for any August 
sales of the combined companies.” 


a 
Art Metal for First Six Months 

An item from the Wall Street Journal concerning the 
Art Metal Construction Company states that for the six 
months ending June 30, there was a net profit of $360,165 
after expenses and federal taxes, equivalent to $1.12 a share 
(par $10) earned on 320,570 shares of stock. Net profit for 

the second quarter was $171,651 after above charges. 

a ed 
Addressograph Company Changes Name 


Following the incorporation of the Addressograph Cor- 
poration in Delaware, in August, the Illinois company 
amended its charter by changing its name to the Addresso- 
graph Manufacturing Company. The Addressograph Cor- 
poration (Delaware) has a 200,000 shares no par value 
capitalization. The Illinois corporation was chartered in 
1896. It has been acquired by the Delaware corporation, 
which has issued $3,000,000 in serial gold debentures at 
54 per cent. 

— 
Excuse Us, Please! 
Art Metal File Has Greater Capacity than Stated 

An error of twenty inches slipped into the item about 
the Art Metal Construction Company's new 5500 file, de- 
scribed in August Office Appliances, page 41. Instead of 
only 11334 lineal filing inches the new file has a capacity 
of 13334 inches—twenty inches more than stated. One of 
the important features of the new 5500 file is its greater 
filing space due to the changed principle of drawer con- 
struction. 


— 
Panama House Handles Burroughs Instead of 
Dalton 
On page 34 of the August issue there was an illustration 
showing the interior of the premises of La Oficina Moderna 
at Panama. It was stated at the end of the entitling line 
that the company represents The Dalton Adding Machine 
Company. We are informed that this is incorrect, that the 
Panama house in fact handles the Burroughs adding ma- 
chine. Our apologies. 


——~ > 
We Know the Difference, Too! 

The headline of an item on page 65 of Office Appliances 
said: “New Office Equipment Concern in Toledo.” Below 
the caption was an item giving news of the opening of the 
store of The Randolph-Hang, Inc., at Cleveland. 

The Randolph-Hang people assure us that they are not 
in Toledo, but are in Cleveland. We were wrong in the 
caption and right in the text—fifty per cent right—a pretty 
poor batting average for that item. Excuse us, please! 
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Blied Organizes Office Furniture Department father, who founded the business. Blied, Sr., is a printer 
Blied Office Supplies, Madison, Wis., has remodeled the ind publisher 
uilding on Washington avenue occupied by the stationery rhe illustrations show the display of steel hee turn 
e. 2 equipped the second floor of the adjoining build ture on the second flo ind the street floor salesroom 
Leo | Bled is shown it the en ountet the right 
rev? d 
- 
“Security Steel” Opens Chicago Warehouse 
The Steel | ipment ¢ rporation of Avenel, N l., has 
ed offices, show rooms and warehouses at 1410 Fulton 
stree ( cag where the fry a complete stock of the 
~ rit St ] es t Vheie lelive re made 
! ( ui hie n pa ot H R 
Waitz, w vas appointed manager for s te ry early 
Mar He has been w th the con i i ] tle over 
ree \ Start 4! the tactor it \ i i 1 late 
é r iles it the Nev } His success 
r “\ hi ) r ~ ‘ 
( nT 
> 


Ws OF 
Die 


ATIONERY 


MENT OF BLIED OFFICE Sl 
VADISON, WIS 

‘ ! ture cle irtment | ‘ 
‘ jury re t Tah ft des 
she 1 

‘ “1 ples stat me and 1 
iis ire handled 1 the 

i e exhibited in special « 
de lhe General Firep: 

y} 

Su cs has i k ne hist y 
ildings and business houses 

\\ msn Lhe preset na 

‘ mes 1 eXpanis ( 


STORE 


AND OFFI 


KE FURNITI 

PULIES 
store hane 

sates, l 

i pe s 

t iM? 

ists count 
w \ i 

‘ st ce 





Solidhed Tack Company Changes Owners 


Lhe Soldhed Tack Company the siness tounded as 

‘ ces la KSO ( mpa twe T ifs ago 

is ee ecently purchased by new terests 

i ‘ ite t ( nas een ch inwe d t the Solidhed 
( « ly 


headquarters 


ive ‘ establishes i SS River street He oke \ ] 
i ‘ ‘ \ ‘ bes \¢ | Al wi ile ‘ hee 1 pre lil 
‘ t] ‘ ed with t . oO il Ss ler the 
ew ynerst ind ma ve ‘ tire t ¢ issured of 
romptetr ‘ erie re sé proved in 
( t \ Va\ 
-_ 


Acme Staple Company Builds New Factory 
| he \y Tile 


new tactoryv otf the 


Staple ( my yy at La 
len, N ] is a handsome niding ( ( ecture and 
of substantial and endu vy construc i company 
sta ted n 1894 and the den i or \ rie s tackers 
ind sta les } is Kept stead pace W th t w t or the 
country Lhe é building constit s ‘ ent 
Idit ‘ \ome pla t 

eS < Vs toreigi rade has cast sie ] and 

s ke ste] with the expand x | > ess New 
irKets re ( Sta tly ‘ v s é t Sie i le 
signe ! i es 
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Mr. Harwitz Returns from European Trip 
Harwitz, manager of the Regal Type 
New York, N. Y., 


April 9 for Europe, returned on July 


Marcus general 


vriter Company, 524 Broadway, who 
18, having 


This 


\ir. Harwitz’s first trip abroad and he covered a great deal 


sailed on 


een gone about three and one-half months. was 


of territory. The countries he visited included Spain, Eng 
land, Holland, Belgium, France, Switzerland, Italy, Czecho- 
slovakia 


a> Nwoumanta 


Jugoslavia, Sweden, Denmark, Norway, Germany, 


Austria, Hungary and Poland. In many of the 





MARCUS HARWITZ 


not already covered by the Regal Company, he 


ippointed dealers 


Mr. Harwitz stated that the growth of his company’s 


that 
study of conditions covering the different countries 


export business in Europe recently has been so great 


ciose 


is necessary to enable the company to render the most 


efficient service possible over a wide area. On account 


of the different viewpoints of the people of various coun 


ries and variations of methods of doing business, adver 


tising literature which will fit will not always 


he nit another Mr Harwit 


i practical wav by which the company 


one country 


accordingly attempted to arrive 


can be of assist 


European countries, and to help 


d them solve some of the problems with which they are con 
‘ mnted Mr. Harwitz gathered much valuable data and 
é ill be able f to modify the practice of his own com- 
any to accord with the requirements of dealers in different 
sections The knowledge he gained will be of consider 
able value as to proper methods of packing, shipping and 
transportation costs This item alone will represent a 
great sa g to the company's customers abroad. The com 
pany will also hereafter be able to send out such literature 
vill be advantageous to buyers in various fields. “Our 
nstant endeavor in rebuilding,” said Mr. Harwitz, “has 
heen to produce a machine which is the nearest approach 
i new typewriter that it 1s possible to obtain The fact 


product is endorsed by the original manufacturer 

é ichine is the best evidence of our accomplishment 

it respect. Our company is the pioneer in marketing 

he rst time a trade-marked rebuilt typewriter and 
ging the attention of the public through the usual 
innels pu it We supply our dealers everywhere 
et charge wi all necessary advertising matter, in 
t ] transters and Suggestions tor local adver 
Sing We « ect te further develop the efhoency ot our 
export department so that it will be in constant touch with 
eans e | ‘ arkets d othe irts of 


or the omnes ? 


E. Faber Returns from Abroad 


Mr. and Mrs. Eberhard Faber recently returned from an 
extended tour of the European Continent, during which 
visit they called at the Bavarian factory of Eberhard Faber 
at Neumarkt. They also visited the European agents 
Their trip included the British Isles, 
where they attended the annual convention of the Station 


of the company. 





EBERHARD FABER 


ers’ Association of Great Britain. Here the house of Ebe 

hard laber had a booth at the Stationery and Kindred 

Trades Exhibition. Mr. and Mrs. Faber combined pleas 

ure with business by visiting Aix les Bains and many 
other famous European resorts 
> 

Mr. Epstein Returns from Abroad 
J. S. Epstein, president of the Old Town Ribbon & 


Carbon Company, Brooklyn, N. Y., has visited the London 


office of the Company, where it is understood he nego 


tiated several important matters pertaining to the future | 





J. 8. EPSTEIN 


% the Old Town business on the other side of the 


Atlantic Mr 


weltare 


Epstein also made a round of the various 


agents of the company in Germany, Austria, Switzerland, 


France, and Spain, returning to the new home of the 


ompany in Brooklyn about the middle of August. 


> 


Spurlin in Charge of Underwood at Louisville 


G. M. Spurlin, formerly at Omaha, Nebr., for the Under 


Typewriter Company, has been appointed manager 
at Louisville. Kv., 430 South 


Kafth street 
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Meetings--Conventions--Dinners 


‘< 
7 


THE BLUE ROOM 
familiar faces 


INING, AUGUST 22, IN 
Typewriter men will observe many 


Typewriter Men Hold Second National Convention 





Lively and Interesting Meeting of National Association of 
Typewriter Dealers Held at Pittsburgh, August 22 to 24, 
Inclusive. 

lr THE second annual convention of the National As 
sociation of Typewriter Dealers held in the Blue Room 
of the William Monday, 
Wednesday, August 22, 23 and 24, the following officers were 
elected by unanimous vote of the conve 


Deane S 


Penn hotel on Tuesday and 


ntion for the ensuing 


President, Reynolds, Office Appliance Com 


year 
pany, Boston, Mass.; eastern vice-president, A. S. Bundy 
Bundy Typewriter Company, Philadelphia, Penna.; central 
vice-president, W. C. Holbrook, Chicago; southern vice 
president, W. A. Johnson, Knoxville, Tenn.; western vice 


American Typewriter Exchange, 
secretary, P | 
Diamond 


W. J 


president, C. E. Gleason, 
Los Angeles, Calit 
treasurer, Milton Weiner, 


Board of dire« tors 


Kinnisten, Chicago 


Cl ypewriter 


Pear on k, 


Lompany 


Pittsburgh Standard 





THREB MEN ACTIVE AT THE 
ANNUAL MEETING OF NATIONAL 
TYPEWRITER DEALERS Stand 
ing, W. R. Shilling, retiring president 
Pittsburgh, Penna.; left, seated, Deane 


S. Reynolds, newly elected president 
Boston, Massachusetts; right, seated, 
’ E. Kinnists secretary Chicago 


I 
Illinois 





[AL BANQUET OF THE NATIONAL ASSOCIATION OF TYPEWRITER DEALERS I 
I OF THE WILLIAM 


> ON MON 


i I 
PENN HOTEL AT PITTSBURGH 


[ypewriter Company, Pittsburgh; J. D. Lyons, Chicago; E. 


\. Glassman, City Typewriter Exchange, Rochester, N. Y.; 


H. E. Russell, Des Moines, lowa; J. J. Sheehan, Providence, 


R. I.; Henry Wallenhorst, Buffalo, N. Y.; Ed. Eggleston, 
Cleveland; C. E. Anderson, Pasadena, Calif.; H. L. Whitt- 
graff, Minneapolis; J. E. Wykoff, Oklahoma City, Okla.; 


J. C. Good, Tulsa, Okla. 


Che nominating committee who recommended the names 


of the foregoing officers consisted of Fred L. Reynolds, pres- 
ype writer Dealer Association: 


Pittsburgh s 
and E. A. Glassman of 


ident of the 


©. D. Morrill of Ann Arbor, Micl 
Rochester, N. ¥ 
The following resolutions were adopted 


Resolved, That a vote of thanks be and is hereby extended 
to the Pittsburgh Typewriter and Adding Machine Dealers’ 
\ssociation, its ofhcers, committees and all others who con- 
tributed to the entertainment and splendid arrangements for 
the visiting delegates 
Chat a vote of thanks is herebv extended to all 
contributed to the enter- 


convention 


Ite solved 
inutacturers who so generously 
tainment and success of the 


extended t the 


Resolved Chat a vote of thanks be 


presi- 





MRS. F. L. REYNOLDS Mrs. Rey 
nolds, who is the charming wife of 
the American Writing Machine Con 
pany’s representative at Pittsburg) 
took care of registration and was ex 
officio hostess. Mr. Reynolds is presi 
dent of the Pittsburgh Typewriter 
ind Adding Machine Dealers Ass: 


iation 
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oe —— 


Page 51 OFFICE APPLIANCES For September, 1927 





dent and all other officers of this association for their serv- 
ices so generously given to the upbuilding of the National 
Association of Typewriter Dealers during the past year. 

Whereas, The National Association of Typewriter Dealers, 
feeling the need of the cooperation and help of the manu- 
facturers, therefore, be it 

Resolved, That an invitation be extended to the different 
manufacturers to become associate members of the National 
Association of Typewriter Dealers without vote. 

Resolved, That the following Code of Ethics be and 
hereby adopted by this association: 

Code of Ethics, National Association Typewriter Dealers 

To maintain a reputation for fair and honest business deal- 
ings in all our relations with customer, competitor and em- 
ployee. 

To endeavor at all times to conduct our business upon the 
basis of service to the public and to the industry of which 
we are a part. 

To refrain from making promises of service which we can- 
not reasonably expect to keep. 

\ resolution was proposed with regard to defining the 
grades of members of the association. 
After considerable it was decided to refer the 
matter to the board of directors who will formulate the nec- 
their findings at the next 


machines sold by 


discussion, 
and submit 


essary definitions 


annual convention. 
First Session 

Monday morning’s session was called to order between 
nine and ten o'clock. At an early hour the registration 
started in the foyer of the seventeenth floor of the William 
Penn hotel under the direction of officers of the association 
and with the aid of Mrs. Fred L. Reynolds, whose services 
throughout the convention in registering delegates and mak- 
ing them acquainted were invaluable. President Shilling re- 
quested Deane S. Reynolds to preside at the morning ses- 


sion. 
The address of welcome was presented by Fred L. 
Reynolds, president of the Pittsburgh Typewriter and 


Adding Machine Dealers’ Association and was responded to 
in his usual happy vain by James P. Ward, vice-president of 
the Shipman-Ward Manufacturing Company of Chicago. 
Following these amenities, Deane S. Reynolds, eastern 
vice-president and head of the Office Appliance Company, 
Boston, Mass., read the annual address of the chairman. 
Various convention committees were then appointed to ex- 
This concluded the morning session, after 
adjourned for luncheon at “Bill Penn’s 


pedite the work. 


which the meeting 
house.” 

The afternoon session was called to order at 2:00 p. m 
C. E. Gleason of the American Typewriter Exchange, Los 
Angeles, Kinnisten presented his an- 
nual report and also read the report of Harry E. Russell of 
Des Moines, In the course of 
his remarks, 
“Write 
facturers should get together and put forth a cooperative ad- 


presiding. Secretary 


treasurer of the association. 


Kinnisten suggested the slogan, 


also suggested that manu- 


secretary 
Right—Typewrite.” He 
vertising campaign with a view to extending the use of the 
typewriter among the people of the United States particu- 
world in general. 

expected that the Royal 
flying delivery car would land from New 
Field, Aspinwall, Monday afternoon, 
convention took a recess and went in a body to 


larlv and of the 
Typewriter Company’s 


York at Rogers 


It was 
Penn., on and accord- 
ingly, the 
yy means of transportation kindly furnished by 
Arlac Pitts- 


However, 


Rog rs ic Id | 
V. R. Shattuck of the 
burgh and New York 
adverse weather conditions the trip of the airplane was de- 
time and were en- 


Dry Stencil Corporation, 
owing to fog and other 


an enjoyable 
some of them even taking 


ferred, but the dealers had 
fivers at the field, 
One of those who was induced 
Mook of the 


woman 


tertained by the 
short trips in the airplanes. 
rst trial of aviation was Miss H. G 
firm of Crosby & Mook, Warren, Ohio, the 
delegate at the convention actively connected with the type- 


to make a 
only 


business 


writer 


On Monday evening a dinner was served in the blue room 
of the William Penn hotel under the chairmanship of 
Charles H. Schott of Pittsburgh. There were no speeches 
at this banquet. The dinner was a fine example of what a 
kitchen artist can do and the entertainment was interesting 
and excellent. Miss Miles sang, accompanied by Mrs. 
Styles on the piano. Mr. Jacobs of Cleveland gave several 
vocal and piano selections, while the big attraction of the 
evening was Oscar Himmel, better known as “Vasco.” Mr. 
Himmel is now a repairman for the Standard Typewriter 
Company, but was formerly in vaudeville. He did some re- 
markable sleight of hand work, greatly to the entertainment 
of his audience. 

Another interesting feature of the evening was a moving 
picture presented by The Carter’s Ink Company of Boston, 
showing how typewriter ribbons and carbon papers are 
manufactured. 

Tuesday, August 23 

The session was called to order at ten o'clock by Deane 
S. Reynolds. A letter was read from C. Elmer Anderson, 
western vice-president, giving a message of good will to 
the association and expressing regret that he was unable 
to be present. 

After the appointment of one or two committees, the 
chair introduced L. J. Conger, vice-president of the L. C. 
Smith and Corona Typewriters, Inc., Syracuse, N. Y. He 
presented an interesting and timely talk on the subject, 
“Buy a Telescope.” 


Mr. Conger said that the trouble as he saw it with the 
dealer’s business attitude is that the dealers haven't enough 
telescopes or if they have, they are looking into the wrong 
end or concentrating their telescopes on their troubles, an- 
noyances and aggravations, and enlarging them when they 
should instead direct their business spy-glasses out be- 
yond the narrow limits of their stores and cash registers 
and service departments and get a good look at the things 
that make their business and the manufacturers’ business 
possible. In other words, the dealer (and this applies to 
all other men as well as dealers) should broaden thetr vi- 
sion. We live too close to ourselves. Our attention is 
concentrated on a very small area of business life and this 
results in the loss of perspective. Our success depends on 
a multitude of other people and things and no matter what 
we do we cannot get away from our relations with others. 
If dealers as well as manufacturers will study all phases 
of the business in which they are engaged, their viewpoints 
will broaden. They will find themselves working for the 
good of the industry of which they are a part. They will 
find themselves more broadly altruistic and strange to say, 
this attitude is one which attracts friends and is the best 
possible attitude for a man to take if he would advance his 
own personal interest. 

Mr. Conger said that the success of the association de- 
pends on the individual cooperation of its members, focused 
on a desire to serve others because by so doing they serve 
themselves. We will succeed only if each member and 
rey h local association responds to the treatment suggested 
by the National Association which cannot succeed if local 
associations fail to correct local misunderstandings. 

Mr. Conger’s talk was followed by an address on “Some 
Facts About Rental Business” by Henry Simler, vice-pres- 
ident of the American Writing Machine Company, Newark, 
N. J. Mr. Simler said that the rental volume is gradually 
decreasing with most dealers, but a way should be found 
to increase this volume even with smaller margins. He 
advised the development of new markets and the cutting of 
costs. After discussing rates prevalent in different cities 
Mr. Simler suggested that dealers should decide what they 
want rental business to do for them. Are they to figure a 
rental as part of their business to produce profit or must 
they consider rentals as a means of bringing in customers 
and supplying prospects to whom to sell rebuilts or new 
He said that most dealers will probably find a 
decrease in their rental volume between 1920 and 1926. 
He referred to deliveries and service adjustments, service 
calls, etc., and suggested that service calls can be reduced 
by sending out better machines which give a better im- 
pression and make it easier to sell the typewriter. The 
machines themselves suffer very little harm., New portable 


portables? 
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business and installment sales have cut into the rental bus typewriters 
1 : sto s p> | »] ] y ; us , ’ 
iness. Rental customers build up volume and get new cu Pittsburgh dealers [his event was interesting a 
tomers Low rental rates tend to bring in _ prospective ; 
and the dealers derived much pleasure in watching it. Avia 
puyvers 
, , ' tor John A. Collings handles the great ship to perfectior 
Mr Simler said that he was not advocating a high or J‘ 2 and le e great sl pertection 
" " j na . . . hi: 1 
low rate and that he himselt wished enlightenment on that ind merited the admiration he received by s masterly 
subtect pecriormance 
; ] 1; y 
After the discussion of different subjects imecluding On Tuesday evening there was a dinner-dance an 
; +] ' , , ’ d j 1" , ' 
rating, discounts, advertising, etc., the morning session ad audeville show at the Flotilla club on the Monongahela 
ourned for luncheon at the William Penn hote rive! This is said to be the only place of its kind in the 
; ' 11 vorld T} ] | ntertainn nt \ ] t+ 
[he program tor the afternoon sess was deterred ut work e dance and entertainme vas a ‘ atta 
til the following day becaus« word had come that the vhich everyone enjoved 
Roval Typewriter ( pany's flying transport would land Wednesday, August 24 
Rovet eld ' luesday utter oO Accordingly the Dhe subtects intended tor the previous atte? ve! 
SOME OF THE INCIDENTS WHICH OCCURRED ON THE OCCASION OF THE FIRS’ 
FREIGHT DELIVERY BY AIRPLANE IN TSBURGH This delivery was made on Tues 
! ifternoor August 23. at Rogers Flving d near Pittsburg! The plane = the ebrated 
etal air truck of the Royal Typewriter Company, whic! inder the guidance of Joh \ 
‘‘ollings. came from somewhere below the or ' ircled the fleld and dropped three Roy 
portable typewriters crated and attached to a pat hute, which opened and eased them dow: 
t the ground The huge machine then landed and notor truck took the rest of ts 
re of typewriters for distribution to Pittsburgh dealers ‘op picture shows the plane re 
eling for a hop to Daytor It is surrounded | members t the National Associatior ‘ 
rvpewriter Dealers and their families The botton icture shows members of the Nationa 
Association standing by the air truck holding i prominent position the crate of machines 
wl h had dropped by parachut« The individuals how! n the picture from left to right are 
follows J. W. Galland, Wholesale Typewriter Company New York City Milton Wiens 
ee Diamond Typewriter Compar Pittsbure! treasure! the National Associa r Mr 
Ros we I A. Glassman, City Typewriter Exc hangs Rochester N y Mr Miller Roya 
lypewriter Company Marcus Harwitz, presid: Regal Typewriter Company, New York City 
Mr Mel ug lL. Wiener Diamond Typewrit Company Pittsbure}l holding one nad of 
he crate Aviator Johr \. Collings standing b d the crate and W ] Montgomery Rova 
rypewriter Company, New York Citv: W. R. Shilling Fort Pit Typewriter © par Pitts 
burgh, retiring president f the National Association holding the ther end of the rat VW 
" Schulhof, Typewrit Topics. New York City P. E. Kinnister secretary, Nationa Asso 
Chicago; Bob Brown, General Typewriter Companys New York City The tw phot 
at re presented t irtesy f the Pittsburg) rs t(ia = 
delegates tox esee ¢ the flving eld. where the wit iken ut n Wednesda mi ing The nominating 
<< i ¢} ret trer:oht lel; } ' ! > om roe } y} +? a heretatar mt nt 1 ¢ ? ; 
. ea . ~ cig ae very \ irpiane I tsbureg e¢ iS WIV eretotore Vas app et oO r 
d saw three typewriters s« lidly crated dropped tron the cers tor the e1 suing vear L he nve t Stene wit! 
side of the eg t airship attached t 1 parachute whicl terest to an address by Dr. D. Gunner of t W am J 
ypened just a ttle before the box t the ground. tl s | rns Detective Agency Detroit Micl r pect « 
\ ’ . 
breaking ife : | e ox » ‘ ’ ! ‘ was }’- te ting | ecec lr (;unne gave 1 ‘ teresting 
tound t it T | d bee ( te ts re t k nm the as t& llowed bw the ue the é 
airpla ¢ ; ‘ le vere hk \ ] rtable < lete tor 
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One of the addresses of the morning was by Judge cock, Eleanor Miles, Oscar Himmel and E. R. Crichlow, Pitts- 
; . : & : " s 8 burgh. Reliable Typewriter and Adding Machine Corporation— 
James H. Gray on “The Responsibility of Every Citizen A. B. Froehlich, Chicago. Office Appliance Company—Deane 8. 
7 Abat ; : a Py oe . Reynolds, Boston. Anerican Typewriter Company—Fred Hock 
or the satement of Crime 1e representatives of two and Jack McClory, Pittsburgh. City Typewriter Exchange—E. 
i the trade journals were called on for remarks which A. Glassman, Rochester, N. Y. Victor Adding Machine Com- 
: pany—A. John Eggenberger and Mrs. Eggenberber, Walter Eg- 
vere briefly given, after which there was a discussion of genberger, R. M. Nichols, Marion Stewart and C. C. Pratt of 
tl ubje “Wh Is the M th the O » E Pittsburgh and Db, A. Frederickson of Chicago. Arlac Dry 
e subject, lat is the Matter with the Ihee Equip- Stencil Company—V. R. Shattuck and E. L. Burget, Pittsburgh. 
nt Dealers?” It was suggested forcefully that office Corena Portable Adding Machine Company—J. W. Kiplinger, 
; . . ; Chicage. Add-Index Corporation—A. E. Duffy and J. M. Me- 
equpiment dealers ought to widen their viewpoint and ex Cann, Grand Rapids, Mich. Sundstrand Adding Machine Com- 
; <" , It . ted th . el pany—J. A. Davilla, Jr., New York. Wholesale Typewriter 
end their limes Was suggested that inasmuch as Sta Company—J. W. Galland, New York City. General Typewriter 
tioners are beginning to sell typewriters and adding ma Company Bob Brown, New York. | N. Y¥. Remington Type- 
' & ’ YI _ s writer Company kh. A. Rasch, Ed. Simon, Glen Hamilton, How- 
ines, it is but appropriate that office machinery dealers ard Grim, Waiter Lee, C. B. Doyle and Morris Goldstein of 
tend their lit sntoa ti id bes : Pittsburgh. Typewriter Topics, William Schulhof, New York. 
extend their lines into the stationery world, beginning, ol! Shipman-Ward Manufacturing Company—J. P. Ward, Chicago. 
rse, with ordinary lines otf typewriter supplies and ex Underwood Typewriter Company—George Button, New York. 
; : Ki ; . ‘ PI Bundy Typewriter Company—A. Bundy, Philadelphia. L. C 
tending the business as fast as conditions warrant Smith & Corona Typewriters, In« Fr. H. Martin, Jr... H. J 
1. ae : 1 ¢h , } is ‘ snyder and L. J. Conger, vice-president, Syracuse; Ed. Jones 
ihe secretary read e report of the committee on reso and Mrs. Jones of Pittsburgh. Regal Typewriter Company ' 
lutions which was laid over until the afternoon session Marcus Harwitz, New York. Royal Typewriter Company—W 
Cyan ap J. Montgomery, New York Smith Typewriter Sales Corpora- 
Likewise, the report of the committee on nominations was tion—H. M. Rice, Chicago. Crosby & Mook—Miss H. G. Mook, 
FAP a Warren, Ohio. Ames Supply Company—E, J. Sheehan, Chicago 
Heid OVE until that sessio! Office Appliances—H. W. Martin, Chicago. Error-No, Inc., C. C 
the atternoor oth reports were taken up and the Harper, Rochester, N. Y. Washington Typewriter Company 
; ; Spt ; J. H. Manson and H. E. Swartz, Washington, Penna. Jacobs 
ticers were electe ind the resolutions passed as give! Adding Machine Company M. C. Jacobs, Cincinnati, Ohio. 
- . : : a : . And the following individual registrations: Charles H. Schott, 
e earli art Ol is Tepo! Pittsburgh; O. D. Morrill, Ann Arbor, Mich.; P. E. Kinnisten, 
| Lert: ‘ } _ P n ¢ ones _ , Chicago; J. K. Shutts, Pittsburgh; W. C. Holbrook, Chicago; 
! s on of t city ‘ } next annu meeting , . ‘ ‘ 
he ner yi: s08 he = il yr J. Lb. Lyons, Chicago; W. A. Moore, Chicago; Amos Hardie 
rought out much good-humored discussion ( E. Glea Pittsburel Oo. J. Madden, Oil City, Penna.; A. M. Emerson, 
. : ee fa et as : Toledo; Miss Haddon, stenotypist, Cleveland; L. M. Doughan, 
son of Los Angeles distributed quite durable Calitornia Chicago: J. J. Sheehan, Providence, R. 1. 
poppies during the nvention and urged the claims of Los — 
. . 5 , 
Rnasles very stroneiy. het Piank Mélucner of the Anu Chicago Office Appliance Managers’ Outing 
in Writing Machine Company's Cleveland office proved The Chicago Offce Appliance Managers’ Association 
to the satisfaction of the gathering that Cleveland would held ‘the last outing of the summer at the Illinois Golt 
- - . os he ! 
ve the more appropriate citv next yea Che secretary club, located a few miles west of Glencoe. The event 
’ 
resented an invitation from the Chicago Chamber of Com took place August 26 and was an all-day affair he party 
erce and from Detroit and one or two other cities. When left downtown Chicago by auto and arrived at the club 
he vote was taken, Cleveland was the choice of the ma in time for a ball game before lunch. The group was 
ity of those present divided into two teams, the Rinky Dinks, captained by 
The selection of the city was followed bv the drawing \. E. Blackstone, district manager for Dictaphone Sales 
; : 
of prizes. an amusing event, after which the convention Corporation, and the Gas House team, of which H. D 
diourned Beaumont of the Dictagraph Products Corporation was 
Members of the associaation are much gratified over the captain. The Rinky Dinks acquired one run. The score | 
nterest taken in the organization by leading typewriter of the opposing team was somewhat greater, ' 
companies and are grateful for many courtesies extended lhe afternoon was occupied by a golf tournament. Low ) 
lhe Remington Typewriter Company sent Miss Haddon net score for the day was made by Daniel Payne, Chicago | 
stenotypist from Cleveland, to make a verbatim report manager for Line-a-Time Company. William Eismann of 
of the proceedings of the convention The Underwood Willam Eismann Company was second and Otto J. Drei- | 
yvpewriter Company was responsible for the wonderful en bus of R. R. Donnelly & Sons Company was third, In 
tertainment at the Flotilla club on Tuesday evening. The low gross scores, E. A. Kalkhurst, branch manager for | 
.. C. Smith and Corona organization sent its vice-president, Burroughs Adding Machine Company, was first; Frank 
Ir. Conger, to make an address and participate in the Ml. Boughton of the American Multigraph Sales Company, 
roceedings second, and James Stewart of W. S. Gilkey Printing Com- 
he Roval Typewriter Company sent its flying delivery pany, third. A dozen or more prizes were contributed by 
ship. making the convention the occasion of the first deliv- members—nearly enough for everybody. 
eT oft tvpewriters bv air ever made in the Pittsburgh ter \ great deal of interest was centered in the blind bogey 
ry lirst prize in this went to C. A, Vernoy, Jr., manager for 
vere Was an interesting array of machines on display Monroe Calculating Machine Company; second to A. C 
the onventiol hall the tollowing companies par Hiov, Chicago manager for Amberg File & Index Com 
iting Remington Typewriter Company, New York; pany. ( L.. Hayes of International Business Machines 
Roval Typewriter Company. New York: L. C. Smith and Corporation and Frank M. Boughton were tied for third 
i . . = . . = , . | 
Corona Typewriters, In Svracuse Underwood Type The president of the club is Ray B. Drum, Chicago man | 
iter Company, New York; American Writing Machine ager for The Todd Company; Frank M. Boughton, chair | 
(Compat Newark, ) | Regal Typewriter Company, man of the entertainment committee, arranged the 
York: Shipman-Ward Company, Chicago: Add-Index program 
Corporation, Grand Rapids, Michigan; Victor Adding Ma — 
chine Company, Chicag \rlac Dry Stencil Company, San Francisco Typewriter Men Meet 
‘ittsburgh and New York; Ames Supply Company, Chi \n informal meeting of the San Francisco Typewriter 
r Stenotype Company, Chicag Dealers’ Association was held on August 9 at the Elks’ 
Registration club, and, as usual, took the form of a dinner. According 
e following persons registered at the conventior to the by-laws, business meetings cannot take place in July 
Americar Writing Machine Company Henry Simier, New P : ‘ 
York City. vice-president: F. L. Reynolds and Mrs. Reynolds, and August, so the members of the organization made 
ttsburgh; Frank McBurney, Cleveland. American Type- their dinner purely informal. L. Secor, the president, was 
ter Exchange—< FE. Gleason, Los Angeles Dalton Adding PHIL. f ; : at 
Machine Company—J. P. O'Connor and T. W. Simonds ree. in the chair. The annual meeting with election of officers 
rz Diamond Typewriter Company Milton Weiner an ‘ oni : 
Mrs. Weiner, Pitteburah. Fort Diet. Typewriter Company—W will be held in September, on the second Tuesday in the 
R. Shilling. Mrs. Shilling and H. . Shilling, Pittsburgh month . 
Standard Typewriter Compat W. J. Peacock, George Pea- _—— 
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THE GENERAL FIREPROOFING COMPANY PICNIC 
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MEMBERS AND VISITORS ATTENDING EIGHTEENTH ANNUAL CONVENTION OF THE PACIFIC 
NOR THWEST STATIONERS ASSOCIATION AT THE OLYMPIC HOTEL, SEATTLE, WASHINGTON, JUNE 
22-25, 1927.—National Association President W. Neill Stewart, C. M. Schutz, Governor of District No. 5, and 
C¢. M. Marshall will be recognized among those in the front row James S. Ball, Regional Governor District 
No. 11 is also in the front row, at the right Above Mr Stewart is Mrs. W. J. Ortel, second row: above in 
the third row is W. J. Ortel, standing. We recognize several others, including Mr. and Mrs. Ernest Wallace 
of San Francisco, Harley Wantz, J. D. Headley, Former President Gri..n and others 
“G-F” Folk Frolic at Picnic Regular Meetings Resumed 
The annual picnic of The General Fireproofing Company The regular meetings of the Detroit Othce Appliance 
was held August 11 at Idora Park, Youngstown, Ohio Managers’ Association, which were suspended during the 
The entire organization, from makers of “G-F” steel equip- summer months, will be resumed the first of September 
ment to errand boys, utility men and officials of the com- The officers of this organization are E. W. Moreau, The 
pany, took time off to enjoy the annual play day A by- Ediphone, president; E. P. Crocker, Monroe Calculating 
product of this festival, according to officials, is the high Machine Co., vice-president, and M. R. Matthews, Line-a- 
standard of morale existing throughout the .“G-F” Time Division, Remington-Rand, Inc., secretary-treasurer 
organization. The directors other than the foregoing officials are W. F 
: Titus, International Business Machine Corporation; M. J. 
About 3,000, including employees and members of their ; rss . a he: 
: Joyce, Rand-Kardex Service Corp.; C. S. Fairbank, Shaw 
families, attended the outing. Most of those present com-  j,, ae . : 
Walker Company, and G. E. Leebody, Yawman & Erbe 
peted in the program of stunts, athletic events and con- ‘ 
Manufacturing Company. 
tests, which started at 10 a. m. and ran through the day : 
a 
One of the “hottest” events was the annual tug-o'-war Zones Seven and Eight of I. S. M. A. to Meet 
q - - . — ) ras : > T hie ; . a é 
between teams representing Plants Nos. 1 and 2. This Zones Seven and Eight of the International Stamp Man 
event climaxes the all-the-year-through rivalry between  ufacturers’ Association will hold a joint meeting at the 
. ' , , 2 céa 1. T ? > “2 3 > » ” . " 
the two production units. d lant No. 2 team, ¢ aptained Hotel Georgia, Vancouver, B. C., September 22, 23 and 24. 
by L. B. McCarthy, superintendent, took the rope this Among some of those expected to be present are Wm. 
year Jenkins and Ike Hershey of Pittsburgh, Jim Cooke of 
The prizes ranged from silk shirts to a pig. The latter Omaha, Henry Hanson and Louis Melind of Chicago and 
was of the greased variety, which fell trophy to the indi others from the middle West. Geo. H. Hewitt. governor 
vidual who caught and held him. For the youngsters of Zone Seven says: “We want you to come and enjoy a 
there were races and a kite flying contest. Everyone par- mental Martini in the Switzerland of North America.” 
ticipated in a picnic luncheon at noon ——-— — 
Amateur sleuths got a tryout in the identification ot Kittel- Johnson 
‘Mr. Whozit,” whose photograph was circulated two days Miss Betty L. Kittel was married August 13 to Mr 
efore the picnic. “Mr. Whozit” wore the features of three Harold Johnson. Mr. Johnson is in charge of the offic 
vell known employees, and a prize of $10.00 in gold was equipment department of the O. M. Edwards Company, 
offered for the correct identification. George Farrell, head Svracuse, N. Y. The honeymoon was spent touring in ar 
shipping department, was the only person naming automobile The good wishes of many friends attend the 
the thres happy couple 
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We invite criticism of our superb 
line of typewriter ribbons and car- 
bon papers. [hese goods of our 
manufacture are representative of 
the highest perfection attainable. 


‘“FUREKA’”’ 
Typewriter Ribbons 


\gain Improved. The Ideal of Ribbon 

Creation. Unique in themselves, they 

possess certain qualities hitherto 
deemed impossible 


Typewriter 
Carbon Papers 





Our Carbons are absolutely free from M & V™ Standard Yellow Box. A 
smutting, smearing or crocking, and ———- - ew B Ribbon, ger 
: > . . . . erally excellent in @ respects tis 
particularly noted for their remarkable the peer of any ribbon sold at « mod- 
durability and strength of copy erate price 


In the days of the ancients, records were carved and preserved on stone. 
Nowadays they are written on the typewriter; therefore, careful selec- 
tion should be made of both the typewriter ribbon and carbon paper. 
Those letters you are writing may be wanted years from now. Impres- 
sions from the M. & V. Typewriter Ribbons last forever. Copies made 
with the M. & V. Carbon Papers endure through all ages. 


The trade-mark 
that makes ‘‘come 
back’’ customers 


M. & V. Lines 
give the service 
that satisfies. 


We suit every purpose We fill every requirement 





MITTAG & VOLGER, Inc. 


Principal Office and Factory, PARK RIDGE, N. J., U. S. A. 
Branches 
MINNEAPOLIS NEW YORK BOSTON LOS ANGELES 
1040 McKnight Building 261 Broadway 115 Federal Street 102 San Fernando Bidg. 
(406 So. Main St. 
SAN FRANCISCO CLEVELAND CHICAGO ST. LOUIS 
591 Mission Street 326 Erie Buildin; 205 W. Monroe Street Merchants Laclede Bldg. 


AGENCIES ALL OVER THE WORLD 
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Typewriter Men Fraternize at San Diego 
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e person sitting at the right of the member Some of the 
dealers had just met that evening, and m resulted. 


\ Diernat 


president of the Southern Association, won 


prize, a andsome wallet \ tew minutes were devoted 
business, at which time C. E. Gleason was elected a dele 
te to the National Typewriter Dealers’ Association meet 
ng held in Pittsburgh last mont The following day the 
artv were taken to Tiajuana. Mexico, for another banquet, 
nd later to Tiajuana Hot Springs to see the dog races 
e visitors were highly pleased with the reception ex 
cle é 


> 
Boston Typewriter Dealers Outing 
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“The Line that can't be matched” 



































A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 





Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station L2) N, Y., U.S. A. 
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DIVISION NO. 2 OF THE EATON, CRANE & PIKE COMPANY, ATTENDING THE SALES CONVENTION 
HELD AT CHICAGO AUGUST 14-16 
E-C-P Division No. 2 Meets at Chicago l’. Schaefer, manager of the Kansas City district, was 
Division No. 2 of the Eaton, Crane & Pike Company's presented with a silver cup by Mr. Kimball Chis was 
sales organization held the fall sales convention at the won by his staff by an increase in July sales which led 


Drake hotel, Chicago, August 14-16 inclusive. This division 


comprises the branches at Chicago, Cleveland, Kansas City 


and Minneapolis 


Fifty sales representatives and ofthcials of the company 


were present at the convention. The purpose of the meet 


ing was to the new fall line of novelty goods to 
the field They 


doubt one of the best and most attractive lines presented 


present 


representatives saw what was without a 


by the company. An entirely new paper has been created 


— “Crane's Wedge Weave,” in white, blue, grey and tan 
the shades which are recognized as correct tor women’s 
wear this fall 


All salesmen are now in their respective territories, 


showing merchandise to buvers 
Che 
meeting were W. H 


officials of the company present at the Chicago 


Eaton, president; C. C. Davis, exec 


utive vice-president; R. E. Kimball, vice-president and 
sales director; H. S. Adams, division manager. The field 
organization was represented by the following district 
managers and their organizations E. H. Salmon, Cleve 
land manager; F. Schaefer, Kansas City manager; A. C 
Statt, Minneapolis manager 

\ dinner was given during the convention, at which 
business was forgotten temporarily During the dinnet 


all other districts for the same period. Salesmen working 
under Mr. Schaefer's direction were each pre sented with 
a Parker fountain pen and pencil set, for the part they 
plaved in the July sales of their district. 

a ae 


Marquis Becomes an Editor 


C. H. Marquis of Bloomington, IIL, secretary-treasurer 
of the Illinois Booksellers and Stationers Association, is 
the editor of the Booksellers and Commercial Stationers 


News, the organ of that association. 
Chis is a lively little four-page sheet which gives each 
month the news of association activities. 
Mr. Marquis has appointed W. W. McKnight of Normal, 
Illinois, former president of the association, as his assistant. 
Chey expect to keep the paper interesting with news of the 


trade and appeal to all stationers to send in items 


—__—~ > 
New Concern in Lakeland 
Whyte's Typewriter Service is the new name for the 
Lakeland Typewriter Service Company, 548 West Hol- 
lingsworth street, Lakeland, Florida, effective September 
rst WW EF Whyte, manager, states that there is no 


T he 
name is solely for the purpose of bringing out more clearly 


Mr. Whryte’s 


hange in ownership, management or policy new 


connection with the business 





ATTENDANCE AT A 
HELD AT MUSKEGON, 
Another similar school 


DEALERS IN 
SALES SCHOOL, 
osed August 7 


REC ENT SESSION 
MICHIGAN.—The school 


was 


THE SHAW-WALKER 
started August 15 and 
August 13 


OF 


held from August 1 to 
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Efficiency Demands 
A Quiet Office 





This is why the Business World 
is turning to this great Remington 
Product —the one and only Noise- 
less Typewriter 

REMINGTON TYPEWRITER COMPANY 


DIVISION OF REMINGTON RAND, INC. 
374 Broadway New York 


Branches Everywhere 


Remington-Noiseless 
The Super-Standard Wnting Machine 
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SHOVE! 


POUND! 


Table; its 


You can't faze a Samson 
sturdy structure defies alike the ray 
ages of time or hasty, rough treat 


W ide 


The under-top construc 


ment elue joints hold legs 
] 

Ih piace, 

tion is extra strong, drawers slide 


easily and are practically dustproot, 


lt vou will compare Samson Tables 
with others. every detail will prove 
furniture 


their superiority. Office 


dealers who know the line know 


this is so; we shall be glad to prove 


it to others. Full details on request. 


Mutschler Brothers Co. 


NAPPANEE, INDIANA 


~ 


509 Madison Street 
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New Advertising Manager for E. Faber 


The house of Eberhard Faber has just announced the 


ippointment of W. D. Thrane as advertising manager 


Mr. Thrane 


promotion tor the 


of advertising and sales 


Sales ( ompany 


was formerly manager 


Cyanamid 


American 





W D>. THRANE 
is been connected with some of the country’s leading 
icturers advertising and sales promotion w ork 




















a SVIN COMPANY RECENTLY OPENED A NEW 
OFFICE EQUIPMENT STORE AT 1929 FRESNO STREET 
‘ : ‘ALIF The picture at the bottom and right gives 


ew of the interior of the store The inset at the left shows 
f the 
































Mi Dev making a test of the carrying capac 
| wers t! steel desk 
Labels Cause Difficulty 
| ‘ Bates \lanutacturing Company of Ciranwe 
reports that over ninety per cent ot all machines sent 
repairs owe their condition to the use of tmproper ot 
leriof? ks 
While The ites Manutacturing Compa cant lega 
revent manutacturers trom putting out ink and labeling 
s especially prepared tor Bates and other numbering 
ichines, ete the company 1s of necessity pointing out 
t es ha Bates Ink r \ i ive 
! dissatistac if s 
| ites Ma es i d .s ‘ ‘ es ‘ 
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ortable 


Mandard 








The new Underwood Portable is equipped 
with all devices necessary for the conven- 
ience of the operator, among which are: 


Overhead paper bale Stencilling device 


Back-space key Marginal stops 
kKibbon reverse Two color ribbon device 
Margin release Writing-line scale 


One-piece line space lever 


UNDERWOOD PORTABLE 


Let me see the “New 


UNDERWOOD PORTABLE” 






i ica me see the new Underwood 


Portable” is a statement being 
made by people everywhere. 

Into this new Underwood has 
been built the experience of thirty 
years of typewriter manufacturing. 
Its fast, easy writing qualities, its 
strength and durability have won it 
popularity among people in every 
walk of life. 

To meet this demand leading 
dealers the country over are selling 


the New Underwood. 


Increase your sales by writing now 
for our attractive dealer proposition. 


Portable Division 


UNDERWOOD TYPEWRITER CO., INC. 
30 Vesey Street New York City 


with A Ba nk STANDARD KEYBOARD 
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Continental & 
Commercial Nat'l 
Bank. Chicago, Ill. 
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National Cash § 

Register Co 

Dayton, Ohio 
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32 Different Machines-$18 . $4, 400 at t Chicagt 


Only $18 at Chgo. $345 at Chgo. 00°. Automatic 












Hand-operated, 
























Electrically op- Ribbon Print. ey 
Pertable erated, Ribbon “ $1.650 at Chgo. 
Addressograph Print. 2500 [Re 7,500 impres- 
Prints thru } 





impressions an 


sions an hour. 
hour. 


ribbon 500 im- 





pressions an 
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1e Outstanding Preference of: 


anufacturers — Railroads — Banks —Insurance Companies — 
Pali Utilities — Retailers— Wholesalers — Publishers — Gov’t 
Dep’ts—Laundries—Dairies & Creameries—Clubs & Lodges— 
Investment Houses —Churches — Theatres—Hotels—Realtors— 
_thousands of the World’s Most Successful Organizations. 














because it: 


Produces COMPLETED letters—name, address, date, salutation and letter—in ONE operation—thru 
the same ribbon—and prints signature in ink. 


Automatically personalizes and individualizes all kinds of direct mail messages. Selects and addresses 
certain messages to desired prospects or customers according to their business, needs, interests, etc. 


Provides semi-automatic system of Customer Control which reveals customers’ buying habits and helps 
sell them more with less costs. 


Saves time and stops errors by heading up and imprinting various office, store and shop records—cost 
and production tickets—house and factory orders—inventory forms—price tags, labels, etc. 


Makes payday automatic by quickly and accurately listing employes’ names, numbers, rates, etc., on 
pay sheets. Imprints time cards, receipts and checks. 


Accurately prints Dividend checks in two colors with name, serial and check number, date, amount and 
signature. Makes carbon copy for office record. Lists dividend and stockholder sheets. 


Automatically heads and dates bills and statements for active accounts. Speedily prints names, ad- 
dresses, amounts, numbers and service on light, gas, telephone, insurance and similar bills—in 
duplicate, triplicate or quadruplicate. Provides automatic follow-up system for handling install- 
ment collections. 


Provides system of routing that saves salesmen’s and drivers’ time and reduces customer turn-over. 
Simplifies routing and distribution of publications and various products. Routes and schedules 
orders thru office, store and factory. Speeds and insures accurate shipments and deliveries. 


Attractively embosses or indents data, names, numbers, amounts, descriptions, etc.—in large or small 
face type—on metal plates for information directories; identification plates and labels for ma- 
chines, shrubs, cream cans, employes’ badges, etc. 


ADDRESSOGRAPH Provides More Profitable Systems 
than any other Office Device — FREE Trial Proves It— 
Simply Check and Mail Coupon Below— 


cagComplete Equipments Range from $25 to $500, 000 


Keyboard Graphotype Completed Letters— 
ae prints Fa 
name dress, salu- , 


i." “tc, Ml 903 W.Van Buren St. rs 


~% a 
, / 

MAIL 

Chicago.,U.S.A. MAIL 





be Embosses plates 


quicker. Only $885 
at Chicago. 









same ribbon. 
Signs with 
ink signature. 
2,000 CO M- 

















fers an hour. Canadian Main Ps YOUR 
Chicago. Office: F LETTER- 


ile 


60 Front St., W PE HEAD TO 


Toronto, 2. J. ADDRESSOGRAPH CQ. 


903 W. Van Buren 





y Chicago, U. 8. A. 
4 © Send Addressograph Sys- 


of , F y Fa tems Man. 
. y o 0 Send FREE booklet: “Brass 
— . . 4 Tack Results”. 
: ae é o Send catalog and price list. 
=s ¢ (Send FREE trial Hand Machine 
‘ 4 express. Will return FREIGHT 
4 COLLECT unless we buy. 


260-9-27 
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Ohe BLUE BOOK OF BUSINESS CHAIRS 


illustrates the above designs and many other new additions 
to the B. L. Marble line. It is most complete with descriptive 
details and selling information which offers new and greater 
sales possibilities for the B. L. Marble Dealer. 


There is a distinctive type of B. L. MARBLE BUSINESS 
CHAIR for every commercial requirement! The new catalog 
reflects particularly an ability to furnish chairs of just the right 
detail to match the various ‘suite’ desk lines. In addition, it 
features chairs of period design—chairs that have an excep- 
tional appeal for use in the finer executive offices. 


The B. L. Marble franchise carries with it the prestige and 
good will of the largest and most favorably known line of office 
chairs on the market. Far sighted office furniture dealers in 
towns where we are not already represented will be interested 
in learning the details of B. L. Marble service and of the un- 
limited sales opportunities that are constantly developing in the 
B. L. Marble line. 


~©) 


@> 


THE B. L. MARBLE 


CHAIR COMPANY 
BEDFORD, OHIO 








“Better Business Equipment” 


Phoenix Office Equipment Man Booster for Southwest.— 
By Ralph H. Millam as Interviewed by Roy George. 


inv might mean 


il é eld-Parker ( 
‘ t might lean bette business 
either savs Ralph H. Millam, manager 
I} . Ariz Na 
equipme tlone has give is a volume of 
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aXdon Rovewnds 


World's Quality Standard 
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No use trying 
to get better 
erasers--there 


are none. 
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Saving Office Dollars 


UNDERWOOD 


DUPLICATOR 


‘ 













The Model il 
lustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model § 
Underwood 
Duplicator at 
a slight cost. 





HE Underwood Revolving Duplicator 


holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 


ing or multigraphing. 


It is so simple that anyone can »perate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 


duplicated. 


Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


Revolving 





— 





take this into account. Consequently we are in a position 
to go to any architect and show him a type of interior 
fittings and office fixtures that harmonize with his artistic 
ideas and that will at the same time give the hard-headed 
business man who is leasing the building a practical equip- 
ment suited to the demands of his business.” 

The school business has included a great deal of office 
equipment, but the bulk of this growing volume has been 
in stairways, steel doors, window frames and casings and 
other trimmings and fittings that in the aggregate mount 
into hundreds of tons of material and to large values 

The big business that Mr. Millam sees in the future lies 
in the direct co-operation of the equipment man with the 
architect and the builder 

a 
Message to Illinois Stationers 

Harry H. Chumley, president of the Booksellers and 
Stationers Association of Illinois, in the August issue of 
the Booksellers and Commercial Stationers News, the 
organ of the association, makes the following comment in 
an appeal to stationers to join the association 


[he association was organized eleven years ago for the 
sole and direct benefit of the Booksellers and Stationers o 
the State of Illinois 

Its purpose was to promote the general welfare and 
interests of the dealer and create a better and more friendly 
attitude between dealers 


Since organization, the association has accomplished its 
purpose in a large measure and has more than justified its 
existence and now is not only a factor in the book and 


stationery industries of this state but is favorably recog 


nized throughout the entire country 

Che splendid results obtained have been due to the 
painstaking and unseifish efforts of the past officers and to 
the members themselves and not only members but all 
dealers in the state have profited thereby 

“Petty politics,” “cliques” and “controls” are unknown 


things in the organization for a friendly and co-operative 
spirit prevails at all times and is the real basis for its suc- 
cess and progress 

Che association is now larger, better and stronger than 
at any time in its history and is offering more service to 
its dealers than ever before Che line of copyrighted mer 
chandise has met with success and this is probably the 
largest and best accomplishment. The free council, busi 
ness statistics, merchandise exhibits, the carefully arranged 
business programs of the convention, et are some of the 
services that the members are enjoying. If vou are not a 
member, | urge vou to become one 

> 
Walter B. Manny Estate Over $2,000,000 

Che estate of the late Walter B. Manny vho passed 

away February 25, 1926, was appraised in August Mr 


Manny was a director of the Burroughs Adding Machine 
Company rhe estate comprises a gross of $2,444,486 and 
net $2,129.74. He owned securities worth $2,250,514, which 
included among the largest items 15,000 shares of Bur 

h 750, and 3,865 shares 


roughs common stock, worth $1,308 


l 
preferred, appraised at $407,757. He als wned 18,000 
shares of the Pitney-Bowes Postage Meter Company, val- 


d at $90.000 
Mr. Manny left bequests of from $1,000 to $10,000 to 
relatives and friends, and divided his residuary estate into 
shares of $685,529 each for his wife, Jane Graves Manny, 


and his sons, Walter R. and Ralph P. Manny Mrs 


Manny also received personal effects worth $5,165 He 
gave the Hotchkiss schoo! $30,000 
- 
Loose Leaf “Style Book” 
Most metropolitan newspapers have “style books which 
guide the staff in the paper's preference for punctuation, cap- 
talizatior manner of treating certain topics, et The Mil- 


waukee Journal issues such a book, bound in loose leaf style 
This permits additions as necessary, keeping the style book 
ip to date 
— i o_o 
Some Englis! in The Honolulu Item (Mercantile Press) 
quoted some of the amusing distortions of the English language 
when shuffled by the ambitious but inept Oriental 
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\f( Emerson Su nt : ff / HH Hensley, V. B. Foshay Co, Minneapolis, Minn 


A:Distinct Trend Toward \ 


Fine Office Suites 


~XECUTIVE officers of thousands of companies throughout the country are demand- 
_, ing better offices—more individual and distinctive offices 














ht line desks—even in the higher grades—are not satisfying them as they formerly 
[hey are asking for office suites in keeping with their positions 


St 


= 


Who 


CLEMCO |, through its representatives, is furnishing hundreds of the finest executive 
offices in the country [he above is a typical expression of executive taste 


[he market is extensive It does not confine itself to the city or largest towns. Every- 
where the trend is the same—as shown by our orders 





Our national advertising, concentrated on ‘““CLEMCO’™ Fine Office Suites, is proving a 
( | | MC ©) Representatives 
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Let us tell you how you can BE A STEP AHEAD. If you want to 
PROGRESS and PROFIT, TIE IN AND WIN WITH ‘“CLEMCO.”’ 


THE CLEMETSEN CO. 


Makers of a Complete and an Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use. 


Ward AAA PY) 






3403 West Division Street Chicago, Illinois 
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FE igu TCS that fight for you 


Are they like marshalled soldiers... . or drifting gun smoke? 


pee ES—business data—they’re the 


soldiers that fight to win business 


. or lose it. 

Chaotic, uncontrolled, your fig- 
ures are of little more value than 
the drifting smoke that follows 
the gunfire. 

Marshalled in orderly fashion, 
in a National Ring Book; indexed 
so you can command them at a 
moment’s notice, you can make 
them fight for you. 

In the National Book 


your figures can be easily cor- 


Ring 


rected, added to, superseded— 


kept in your top desk drawer— 


Are you missing the help your stationer can gi 
to you as a quick, depe ndable source of good 
nar nt records that control business, 








The Monarch Ring Book 
STEEL Hinge, practically 
unbreakable. Gives strength 
where most needed, and 
insures extraordinary dura 
bility. COVER of genu 
ine brown solid leather 
BOOSTER Levwer and 
Ball bearing mechanism 
You don’t have to abus 
your fingertips to open the 
rings. WIDE-OPENING 
oval-shaped rings. FILLER 


Sheetsin convenient rulings 


carried in your briefcase on business calls. 
The National Monarch is the perfect 


ring book for the executive, sales- 
man or accountant. It’s the sort 
you're proud to open up at the 
desk of your best customer or 
client, or to lay on the table at the 
directors’ meeting. Dignity, no 
less than convenience, makes it 
ideal for the business man. 

Your stationer can show you 
the Monarch size that will exactly 
meet your purpose; or write us. 
National Blank Book Company, 
Riverside, Holyoke, Massachu- 


setts. 


professional! and pe 


National 
Loose Leaf aad Bound Books 


Control Business Activities 








Selast 
(\NATIONAL ) 
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The Automobile Story Variant 

A man representing himself to be R. B. Wright of one 
of the better known furniture companies, called at the 
Chicago office of another concern in the same line He 
talked with the Chicago manager a short time, told him 
he was acquainted with the representative of a certain 
publication in this field, then he said he had left his family 
in Detroit the day before and that they had gone on to 
Grand Rapids to spend a day and were coming from there 
to Chicago to meet him. He related that he had taken the 
family car, intending to drive direct from Detroit to Chi- 
cago early that morning. A few miles out of Kalamazoo 
he was held up three bandits, who jumped on his running 
board, removed his valuables and took his car He was 
picked up by a milk truck and carried into Kalamazoo, 
where he was able to borrow carfare from the police 
department to get to Chicago and that he was on the 
way over to the Furniture Mart to find someone he knew 
‘he Chicago manager, being sympathetic, gave him $5.00, 
which he promised to return the next morning. His mem- 
ory was evidently at fault, for neither he nor the $5.00 
has shown up 

We are publishing this by request of the American Fur- 
niture Mart Building Corporation, which has names and 


other particulars 


























REMINGTON TYPISTS CARRIED OFF CHAMPIONSHIPS 
IN THREE ACCURACY CLASS GROUPS IN THE RECENT 
CANADIAN TYPEWRITING CONTEST MISS DOROTHY 
WHILES (CENTER) WROTE FOR THIRTY MINUTES WITH 
1 PER CENT ACCURACY; MISS ALICE McKIBBEN 
(RIGHT) WROTE FIFTEEN MINUTES WITH 100 PER CENT 
ACCURACY, AND MISS DOROTHY HOLD (LEFT) FIFTEEN 


MINI TES WITH NINETY-NINE PER CENT ACCURACY 








Munson Predicts Trade Expansion in West 


Garry W. Munson, president of the Munson Supply 
Company, New York City, has just returned from a three 
months’ trip during which he visited all of the company’s 
offices in the Middle West and on the Pacitic Coast his 
was Mr. Munson’s first trip to the Pacific Coast and his 
impression he says exceeded his expectations lt Mr 
Munson’s opinion the Pacific Northwest is going to see 
i vast expansion in business during the next ten years 

On his way west, the attitude of many with whom hk 
came in contact was more or less pessimistic toward the 
future prosperity of the Middle West. On his return, how 


ever, all of this had disappeared and there seemed to be 
no worry about business in the country for some time to 
come. The many offices of the Munson Supply Company 
were reported to be in excellent condition with the sales 


exceeding those of the corresponding period last year 











“As an example 
of how well 
they sold....” 


‘‘-the writer called at exactly four- 
teen places and sold twelve sets, re- 
ceiving orders for three sets more. 

—Typewriter Equipment Co., 
Nashville, Tenn. 


re Office Equipment and Type- 
writer Equipment dealers are writing us letters 
like these—dealers who go out after business, 
and dealers who sell over the counter. 


Because typists everywhere have caused this 
surprisingly large demand—this exceptionally 
gratifying turnover, eight dealers out of every 
ten now carry Peerless keys. On our books 
there are many dealers who have profited to the 
extent of over a thousand dollars a year—just 
from the sale of Peerless Keys—which sell 
themselves as soon as they’re shown. 


If 


you are one of the two dealers out of the ten- 


one of the two who has not stocked Peerless 
Keys—let us show you. Our practical, profit- 
able, dealers’ sales plan and other profit-making 
details will be sent you without obligation. 


PEERLESS KEY COMPANY, Inc. 
176 Fulton Street New York City 


Agents in the World's Principal Cities 


PEERLESS KEY COMPANY, inc. Kindly send us, without obliga- 


tion, all details of your special 


176 Fulton St., New York City profit making plan together with 


sample Peerless Key and erasure 





* 2BEEI rece. ) shield with our imprint (telephone 
| uma eEPTBee AER Revs number if desired.) 
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SHORT DRIVE 





The Reasons for Profits 
on ACCO PUNCHES 


A CLEAN - CUTTING punch 
with a short, powerful drive, is the 
kind that convinces-—the kind 
that sells in greatest volume. 


All Acco Punches are built with 
these essential factors foremost. 


Acco Punches never bréak, rust 
or need servicing of any sort. 
There is an Acco Punch for every 
purpose. 


If you are not selling Acco Prod- 
ucts, investigate their profit-mak- 
ing possibilities at once. 


AMERICAN CLIP COMPANY 
Long Island City, N. Y. 


CANADA EUROPE 
Acco Canadian Co., Ltd. Acco Company, Ltd., 
484 King St. W , Toronto 18 Whitefriars St., London, E. C. 4 
ARGENTINA 


Fred Berg & Co., 77 San Martin, Buenos Aires 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 











Macey Men Take Comprehensive European Trip 

E. F. Taber and J. H. Miller, sales representatives of 
The Macey Company, Grand Rapids, Mich., have been 
touring European cities in the interests of their company. 
Their itinerary included important cities of Spain; thence 
to Marseilles, Nice and Monte Carlo; through Switzerland; 
to Venice, then to Budapest and Vienna in Austria. From 
there they went to Berlin, down to The Hague, to Ostend, 
Brussels, and back to Paris After another brief stay in 
Paris, they departed for London where they spent several 
days and returned to the United States the first of Septem 
ber They searched the marts of the world for commodi 
ties appropriate for the furnishing of better offices and 
gathered ideas which will be passed on to Macey dealers 


to help them in promoting the sale of Macey furniture 
> - 


Wyatt Sells Sheaffer Products in Canada 

R. E. Wyatt, veteran fountain pen salesman and also a 
veteran of the world war, has joined the field forces of the 
W. A. Sheaffer Pen Company of Canada. He will cover 
the territory from Montreal and Ottawa, East. He spent 
a week some time ago at the factory and general offices, 
Fort Madison, lowa, becoming familiar with the company 
products and policies. Mr. Wyatt was connected in the 
past with another manufacturer of fountain pens, selling 
in several counties of New York, in the vicinity of Syra- 
cuse and Rochester 

Mr. Wyatt was with the Canadian forces from 1914 to 
1918, serving overseas He was wounded seriously in ac 
tion. After recovery he was sent back to New York state 


to help drill United States troops 
— 
Storm Organizes Advertising Agency in Mexico 


Agencia Storm, Apartado 982, Mexico, D. F., general 


advertising agents, has been organized by Frederick F 


Storm. Mr. Storm formerly was connected with the Rem 
ngton Typewriter Company and later introduced the Kar 
dex svstem into Mexico City. He has beet identified 
with several directories and is now working on a publica 
tion, Comercio Moderno, which will deal with office equip 
ment Che first issue is planned to appear in January 

rganization also represents a imber of publications 

a 


Trade and Technical Press People to Meet in Berlin 


Uhe Third International Congress of Trade ind Te 
nical Press will be held at Berlin, Germany, September 26 
2 ( ve The ¢ wress is et i n ne 
\a nal \ss lati (ser i Ie ind | 
lishers It will take place ( ( mat 
shiy f the Gert Ministe I l Cur 
ind will be pene \ i ece] the (re d 
eg elegates at the heads irt« S ( 
rf e (serma vove mie Ss e s u ‘ 
he wra ire He \\ t sts < els i re s 
afte e trade ! technica ress; (rove ¢ | i 
ersus < ind ec] ess the 1cie i é 
ré the ecawue t i s d é i i 
n Cc & erence establis! ( te i il 
nati bureaus | the st < rewaniza s r 
mtert itional tederation ot the tr ice and techr 1« il press 
ternational copyright. and publishing rights and the trad 
and technical press; the Support ot the trade and techni il 


press in the establishment of an international society and 


an advisory board for commercial and technical expert 
vecialists in every country The program also embodies a 


number of entertainment teatures such as visits to various 


tories, trips about the citv and luncheons 


a 
_ STEEL PENS 
QUALITY SINCE 
— ~=©1858 


FINE + MEDIUM + STUB 
DOME-POINTED 


| Selling A\feta loys tel hws ae 
tised Pens Means a Con- 
stant, Rapid Turnover 
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the ({]] Gmericanti« 


to your Advantage, of course, 
but to your Customers’, still more 


A standardized line of Steel Filing Cabinets 
of one grade only, but in all standardized 
sizes to meet every need of every business. 
On the basis of letter size it is made in two, 
three, four and five-drawer sizes with all 
standardize combinations of inserts. So far 
as humanly possible it is free from imperfec- 
tions, errors in construction, faulty style or 
design. A line that will enable dealers every- 
where to free themselves from a decided 
hardship, that of being compelled to carry 
all grades at all prices. A line that will be 
welcomed at once by business everywhere as 
“four square’ standardization. 


HIS, in a nut shell, is the aim of the Browne-Mors« 
Morse have in the ALL AMER] 
CAN line instituted principles of common sense stand 
will allow Browne-Morse to build MORE for 


Company Browne 


ardization that 
LESS, that will allow the dealer to make MORE money with 
LESS invested, that will allow the consumer to at last buy 
MORE AND HIGHER QUALITY with LESS INCONVI 
NIENCKE AND MIS-FITTINGS 


Your customers will never find it necessary to pay more b 
cause EVERY requirement of style—strength—durability 
looks—finish and beauty is met 100%. He will agree with 


that it is UNSAFE AND UNWISE TO PAY LESS 


you 
Wriele us for detatled information 


BROWNE-MORSE COMPANY 
Muskegon, Michigan 





The All American Line includes 


Steel Desks - - Closed BackjTransfer Cases - - Filing Supplies - - Standardized Indexing Sets - - Waste Baskets 
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Cesar Muggli Installs More Underwoods 
Following the installation of seventy electric Underwood 
bookkeeping machines to the Banque Populaire Suisse, the 
firm of Cesar Muggli, Swiss Underwood agency in Zurich, 
reports an additional installation to the Society de Credit 
Suisse. It consists of twenty-four electric Underwood ac- 
counting machines of special capacities which will take 
care of the bank’s accounting and transit letter work. Spe- 
cial attention is drawn to the fact that a number of ac- 
counts have to be kept in two different currencies, both 
the Swiss francs and the foreign currecy having to be 
shown by each account's balances. One special machine 
included with the above twenty-four will even take care 
of accounts which are kept in Swiss francs and English 
currency. Mr. Fridolin Hefti, Mr. Muggli’s representative, 
largely has the credit for the above order. 
2 ——EE 
Mittag & Volger Employees Picnic 
The second annual outing of Mittag & Volger, 
was held at Lake Hopatcong on Wednesday, August 3 
An early start was made from the factory grounds in Park 
Ridge, N. J. The thirty auto 
mobiles. 


Inc., 


party was conveyed in 
It was a beautiful day and the picnickers arrived happy 
and expectant about 10:30. They at once proceeded to 


the park, where a series of games were held, the winners 


of which were awarded suitable prizes. After this the 
entire party adjourned to the spacious dining room on the 
grounds, where a satisfying and delicious dinner was 


served to the accompaniment of an orchestra, and during 
the intermissions, the party was amused by several enter- 
At the 
} ’ ~ a - 

clusion of the dinner, the vice-president and general man 
ager, A. H. Barkerding, arose and extended the greetings 
of the company and expressed their appreciation of the 
between the 


tainers who had been engaged for .the day. con- 


feeling and co-operation existing em- 
ployees and the after which 
awarded to the lucky contestants. This 


a speed boat ride around the entire lake 


rood 
the prizes were 
followed by 


executives, 
was 
Later a number of the company’s @mployees of both 
sexes went surf bathing. It is said that the occasion might 
readily have been taken for a bathing beauty contest 

The picnickers left the ground at 6:00 o'clock, arriving 
at their homes with the feeling of having spent an enjoy- 
able and profitable day 

The will hereafter be an 
looked forward to with pride and anticipation by everyone 


outing annual event to be 


connected with the Mittag and Volger organization 


an 
The Hush-A-Phone in South America 
The Hush-A-Phone Corporation of New York reports 


that their business in South America is in very satisfactory 
volume and they have recently made substantial shipments 


to Argentina, Brazil and Peru. In Peru an interesting ap- 


plication of the Hush-A-Phone has developed in the case 
the telegraph that 


of the System in 


country, Administration General De Correos Telegrafos \ 


company operating 


Radiotelegrafia Del Peru. They recently wrote as follows 
“Our interest in the Hush-A-Phone attachment arose out 
service rendered by the 


of complaints received that the 


telephones which we have installed in various small tele 
graph offices throughout the country to replace the ordi 
nary telegraph instrument, did not.guarantee the necessary 
secrecy of messages handed in by the public. Tests were 
carried out in with Hush-A-Phone 
ments we were able to obtain from the Peruvian Telephone 
Co., Lima, and as these tests proved satisfactory we have 


decided to equip all telegraph offices, where the telephone 


several offices attach 


is used for telegraph purposes, with these attachments.” 


, 
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| Wherever Desk Lamps 


are needed, sell 









because— 


These lamps employ the Indirect 
Method of Illumination, which saves 
the eyes, eliminating eyestrain and 
glare, which, coupled with the 
beauty of design and finish, make 
them sell themselves. 


No. 210 Floor Lamp, 45 inches high, 
with additional adjustment up and 
down of 24 inches. Special friction 
feed and extra heavy broad base, 
which eliminates tipping. 


No. 210 


because— 







There is a lamp for every 
need from the factory desk 
tothe matched office suite 


No. 235, for period furni- 
ture; base of hammered 
steel and polished brass, 
shade of leather laced 
parchment vellum. Over- 
all height of 27 inches 
Twenty different designs 
in any standard finish. 
Special bank and office de- 
signs made to your speci- 
fications, matching any 
desired finish. 

Write us today for litera- 
ture and prices- 


No. 235 


Silverglo Lamps Inc. 


300 East Federal St. Baltimore, Md. 
“The Modern Genii of the Lamp”’ 


Remember—tThe Silverglio Desk lamp is an ali metal 
lamp, using the modern idea of indirect lighting. 
No replacements of glass lenses or other break- 
able parts required. All parts used in the con- 
struction of these lamps approved by the Under- 
writers Laboratories. 
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olidhed® 
Obumb Gacks 


THESE handy hammerless tacks cin 
be pushed in by the thumb and may be 


easily removed with the fingers. 


SOLIDHED is a registered trade mark. 


Only goods so labeled are genuine. 


SOLIDHED thumb tacks are so attrac- 
tively displayed that they double your 


money and triple your sales. 


La rger facilities 
Prompt deliveries 


“SOLIDHEDS ARE THE BEST” 


Write for new prices 


Solidhed Gompany 


INCORPORATED 


88 RIVER STREET, HOBOKEN, N. J. 


cAlso makers of the celebrated 
SOLIDHED Eyelet Pliers and Eyelets 


* REGISTERED U. S. PAT. OFFICE 
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How Mr. Tuttle Handles Installment Sales 


Reprinted from The Leopold News of The Leopold Desk 
Company, Burlington, Iowa, Issue of July 15 


HE following letter from B. A. Tuttle, president of 

e The Tuttle Corporation, South Bend, Indiana, was 

written in response to an invitation to Leopold dealers 

to give the Leopold News information as to the methods 

employed by such dealers in handling deterred payment 
business and the results achieved. Mr. Tuttle said 

“We have found that if a clerk is inclined to simply say, 


‘Yes, vou can have terms,’ and not add anything to the 


cash prices, the customer will take it and 


extend it over 
too long a period. Therefore we instruct our salesmen that 
no deferred payment orders will be accepted unless on one 
of the following plans 

“1. One-third of purchase price with order, balance in 
thirty days. Nothing added to cash price under this plan 

“2. One-third of purchase price with order, balance in 
two equal payments in thirty and sixty days Three per 
cent added to cash price 

“3. One-third of purchase price with order, balance in 
three equal payments in thirty, sixty and ninety days. Five 
per cent added to cash price 

“4. One-third of purchase price with order, balance in 
four equal payments in thirty, sixty, ninety and one hun 
dred twenty days. Seven per cent added to cash price 

“5. One-third of purchase price with order, balance in 
five equal payments in thirty, sixty, ninety, one hundred 
twenty and one hundred fifty days. Ten per cent added 
to cash price 

“Under any of the above plans we insist also upon the 
ustomer signing a conditional sales contract. We have 
found from continuous experience that if you do not insist 
upon a contract of a type that will protect you, that you 
have difficulties recovering merchandise and _ difficulties 


with those who skip out. 


“But with a signed contract and one of the above plans 
you will make money and the paper will be satisfactory 
institutions who buy paper of this type.’ 

> 
Useful Book on Hand Stamps 
<ubber Hand Stamps—The Manipulation of India Rub 
er and The Preparatior ot Rubberized Fabrics s the title 
i new book bv T. O'Conor Sloane wives 
cle ill points, treating le 
inner thy ele ‘ te é rly eve lies < essa 
unde i 1 col enceme i ‘ 
| lla rul ‘ inutacture ‘ i rt kK as 
il Stamps, s il i les I > 
(y ( ent ¢ posit dat g h ad Sta | il 
she T he i < | S 
ti ~ ‘ < : lackings it ~ Ca 
ent Indi rubber s es. et he s re sta! 

KS ru eT ed tabrics rail s ubbe w ik re 

e and garden hose manutac e, miscellane . s, with 

short account of the discovery, collection and manufac 
ture of India rubber are set forth in a manner designed to 
be readily understood, the explanation being plain and 
simple his is the fourth edition and the volume contains 
iround 200 pages The price is $2.00 Copies may be 
obtained trom The Norman W. Henley Publishing Com 
anv, 2 West Forty-fifth street, New York City 

- 
Assistant Paper Maker for U. S. Service 

The United States Civil Service Commissior Washington 
I> «., will receive applications not later than September 20 for 
an assistant paper maker. The entrance salary is $1,500 yearly 


uivancement after the six-month probationary period depends 
on his record and availability of positions in higher ragings 


The duties nsist of assisting ir the operation ind n®finte 


nance of an experimental paper mill of the United States Bu 
reau of Standards The vacancy is at Ames, lowa 








September, 1927 OFFICE APPLIANCES 75 





k 














SS = 
FiberstoK 


ENVELOPES 




















The Faster 


They Move 
the Less it Costs You “ Sell FiberstoK. 


OU don’t have to be a Henry Ford to know that when turnover speeds 
up, overhead goes down—and profits are bound to result. Your real 
problem is to pick the line that turns fastest. You'll find it when you 
stock and display FiberstoK Red Rope Products—Envelopes, vertical fil- 


ing folders, and pockets. 


We'll furnish plenty of good ammunition—snappy window cards, counter 
displays, and advertising that brings buyers right into your store. We'll 
send photographs of these real sale makers. Pick the ones you want— 
free—and write for FiberstoK samples. You can’t lose money on the 


FiberstoK line. 


Bank Book Covers, Expanding and Flat Envelopes, Expanding 
and Flat Envelopes (‘‘Congress Tie’’), Expanding Files and File 
Pockets, Flat Files and File Pockets, Folders for Vertical Filing, 
(Flat and Expanding), Legal Envelopes, Mailing Envelopes, (Flat 
and Expanding), Partition Envelopes, Photo Mailing Envelopes, 
Pocket Files, Stamp Holder Files. 


National FiberstoK Envelope Company 


429-447 Moyer Street Philadelphia, Pa. 
New York Office: 150 Nassau Street 
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Clickety-Click 
Nore.—In our August issue—page 105—was a poem, 
“Hum, Sweet Hum,” by Alvah Bushnell. Imitation, they 
say, is the sincerest flattery, so we believe Friend Bushnell 
will not be offended if we, as amateur poets, follow his trail 
and carry on a little way in the meter of his verses.— 
H.W.M. 


4 
POO XO 


In days agone when hours were long 
We used to dip our pens; 

With seratch and squirt we wreckea our shirt 
And mystified our friends 


- 


OOOO 


But now complete with fount pens neat 


x 


Of dipping we are chary; 


OO 


On ship or shore no more we roar 
Nor hunt for ink till weary. 


COC X 


Time was when hand was at command 


x 


Of ev'ry task a-going 
The day's demands, howe’er we planned 
Took all our pep to do ‘em 


OOOO) 





The hours dragged on from sun to sun 


x 


x 


Our tired muscles shrieked; 
Howe’'er we toiled—how well begun 


vebuiiiden aan Proven Service 


But now the click of tapping types 
Takes place of writer's cramp, 

And afternoons we can, belike, R 
Grab club and ‘“‘mind our stance.” ani a ea 


Long, long ago, with movements slow 


s 
ee see ales ortunt 
In pond'rous press with pressure'’s stress 


The only way—none better 
But now complete with carbon sheets SPEEDAUMAT Addressing Ma- 
The typist makes the copies— chine is giving satisfaction in many 
bac Sig sade rong he aeacadaca places where requirements are exact- 
. | ing and hard service is the usual 
gaged bing Bee pono ona thing. LaSalle Extension’! Univer- 
On books fast bound, of age untold, sity, Prest-O-Lite, Chicago Tribune, 
a a ee Kalamazoo Stove Co., Curtis Pub- 
But now with twirl of knob we place lishing Co., and many others are 
ae See ee ee ee taking advantage of its speed, econ- 


On roller round or rubbered plate 


And swiftly print—gadzooks'! omy and adaptability. 


With sponge or tongue we licked the gum CAPABLE OFFICE MACHINE 
of eee ee ee SALESMEN are offered a large 

And tummies were complainers opportunity in this reliable, handy 
a ee ee machine; it is made for all sizes of 
_Machinery seals our letters; business from the hand machine 
No more we dread time's onward tread 

She shuns afllaar conan! shown above to complete motor 
nA ES driven equipment. In certain terri- 

Gran nik hecke, auvece aut Waid tories, we have available an exclusive 


With spirits dour they did the chor proposition; ask us about SPEED- 
ee AUMAT and its opportunity for you. 


But now, by Jack, with roll of wax 
We banish stenos’ folly 
\ needle’s track records our facts 


And hard words turn to jolly 
mens en sl eedaumar 


To duplicate our stuff 


A 
SSI OOO KK 





OX 


Xx 


OO OOOOOOOOOKOK 


“J 
C 


MANAAKAKAAAAXASAXAAAXKAOO 


"Twas labor dry results came high 


Sad showed Up rether rough Addressing Machinery 


™ ieee ae eee 2023-2033 WILLOW ST. 
ne Men Poo eae es PHONE BRUNSWICK 7540 
pute te = CHICAGO 


suc tters can't be beat 


SP AAAAY 


wave 


SASS 


In days now o’er the Boss'd roar 


* 


Bout poorly penned addresses 


When mail came back he'd cuss, alack : 


And yell and rant excessive 














rar 





(See it throug! More on next page.) 
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PRESTO! 
It’s sealed 









The roller spreads 
the moisture where 
you want it. 


Exact amount of 
moisture quickly 
regulated, insuring 
clean and neat work. 
Remains sanitary — 
all arte non- 
corrosive. 





$6.00 per doz. list. Liberal 


discount to the trade. 


The Presto Moistener gives just 
the right amount of moisture and 
exactly where you want it. The 


Clean and neat seal- 


roller does it. 
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-and it is as handy 





ing is the result 
as your fountain pen, 





eo 


RESTO! 


You have ink 


Just dip the pen and you have 


ink. Then Presto closes auto- 
matically, preventing evapora 
tion, Neat, attractive and 
quick selling because it is 
highly useful, 

May we tell you 

these two specialties ? 


more about 


BACHRACH 
SPECIALTY COMPANY 


2275 THIRD AVENUE 
NEW YORK 
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But at this date when little plates 
Print names as from a hopper, 

The Boss just grins, forgets his sins, 
And acts like genial Popper 


In times agone all men were prone 
To apoplectic seizures 

Whene'er they searched through box and tome 
To find their verbal treasures. 


Most men were wont when on a hunt 
For aged files elusive 

Their shins to thump, their heads to bump 
And utter views inclusive 


But in our day we know the way 
Much better than our grandsirs; 

ur files alway make work a play, 
Indexed from Ab to Zander 


> 


French American Directory a Useful Guide 


The Moniteur Inc., French 
building, 22 East Sixtieth street, New York City, has just 


Franco-American, Institute 
American directory which is said to be 
kind in this Che 
outlines its follows 


issued a French 


the first of its country. toreword to 


the Almanach 
“With 


tory 1s 


purpe se as 


French American direc- 
this 


clear and comprehensive list of French firms, manufactur- 


this first number of our 


given, for the first time in country, a very 
ing or producing articles in which American importers are 
Such list will especially be of the utmost value 
to American United States 
because of the help it will be to them in directing their 


which 


interested 


Chamber of Commerce in the 


members to the particular French producing firm 


is looked for. Various statistics concerning the French 


producing field, the foreign trade of France and the custom 
duties in France are also given, and will be found very use- 


ful by the American busjness world 


“To the American traveler our Almanach is offering val- 


uable information on life in Paris, giving among other 


things a little ‘shopping directory’ and a descriptive list of 


Paris monuments and places of interest. 


Chere is also a list of the celebrated French watering 


places and we tell the reasons why Americans should go 


to French health resorts instead of favoring other European 
places 


“Finally the American business man who desires to deal 


with the French speaking population in the United States 


will find in our Almanach the only up-to-date directory 


ot French American residents and business houses in the 


American metropolis 7 
Both 


The price is $1.00 


interesting illustrations English 


the text 


Chere are 


al d 


many 


French are used in 


oe 


Ye Doc’ Stork 


Esterbrook’s Export Manager Tranships Joy 

Mr. and Mrs. Harry W. Lynn, Floral Park, Long Island, 
N. Y., welcomed Miss Mary Nash to their home July 23. 
rhe little lady weighed 8344 pounds upon her advent. Harry 
W. Lynn, Jr., their 4! 


have a littl 


vear old son, was very happy to 


sister 


Mr. Lynn is well known in the stationery trade, having 


been connected with the Esterbrook Steel Pen Manufac 
turing company fourteen years. He is now export man- 
ager. Mr. Lynn has been quite active in the work of the 


York, and did 


recent 


Club at New excellent 


promotion of the 


Stationers 


work in the 


square 


successful minstrel 
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A PAGE FOR EVERYBODY WHO SELLS OR USES PENS 
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Published by the Esterbrook Pen Co.. Camden, N. J. 
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How Much of This Busi- | 


ness Are You Getting? 


How would you like to dou 
ble the value of your school 
pen sales this year? 

Many stationers are deliv- 
ering, right now, large addi- 
tional quantities of Esterbrook 
pens—extra business with the 
schools—profitable business. 

Those extra Pens are Drawlet 
Pens, which are rapidly replac 
ing brushes in the art classes of 
many school systems. Ester 
brook Drawlet Pens are ex 
ceptionally well adapted for 
use by pupils of all ages, for 
poster work, lettering, and 
bold, clear drawing. 

You can make your Sep 
tember school deliveries much 
more valuable by seeing that 
D)rawlet Pens are used in your 
itv's schools. 

The first step is to interest 
the art supervisor and teachers. 
We are glad to furnish you 
with printed material on Draw 
let Pens, and data on places 
where they are being used. 
Samples, or special supplies for 
tests, are inexpensive. We are 
also glad to write personal let- 
ters to your supervisor or 
superintendent about Drawlet 
Pens 

Let us help you work up a 
profitable Drawlet Pen school 
business—now. 

x. 4 









the finest 
of all writing 
instruments for 
a woman’s hand. 
—an 


Gsterlicok 


PEN 
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SF EDITORIAL ® 


For several years we have observed with 
interest the growth, in the stationery business, 
of a new selling method. 


That new force is direct selling. It is now 
used widely and successfully by peddlers. 
These men walk in, say, a bank. They sell a 
month’s supply of pens or paper or pencils, 
deliver it right on the spot, and are paid in 
cash. They walk out the door with the cream 
of your business, and leave the skimmed milk 
of scattered little orders for you to bother 


with. 
Every Business Is 


Changing 


The peddlers are almost the 
only ones to use direct selling 
in the stationery field today. 

In other businesses — radio, 
furniture, automobiles, even 
jewelry " -aggressive retailers 
are now doing their own direct 
selling. They get their own 
cream.” 

The peddler’s business is | 
making a similar change ab- 
solutely necessary for the sta- 
tioner, if he is to continue to 
make a fair profit. The sales 
agents, who handle only one or 
two lines and push them hard, 
ire cutting out the stationer. 

The stationer can get this 
business, but he must “fight 
fire with fire.” He must active- 
ly sell his merchandise and his 
services. Only the stationers 
who are actively selling trom 
office to office are making any 





real progress today. They call 
just often enough to see to it 
that the customer does not run | 
out of any items between calls 


Advantage With the 
Stationer 


In this competition the sta 
tioner has distinct advantages 
He carries a complete line of 
the best merchandise. His is a 
responsible firm, on the spot | 
ill the time, and able to de 
liver the goods within half an 
hour. One account with liberal 
credit terms and monthly set 


tlements can cover all the office 
supplies a firm needs. 

These are the talking points 
of a progressive stationer. 

BUT, the average stationer 
has one serious disadvantage. 
He has never sold his house. 
His unique advantages must be 
explicitly shown, before a cus- 
tomer will be interested in 
making use of them. “Order- 
taking” will not do. The com- 
petition is too keen. 


Is the Stationery 
Business Dying? 


Some of the advantages sug- 
gested above indicate why we 
feel that there is a definite, 
useful, profitable place for a 
good stationer in any com- 
munity. 

3ut there is no escaping the 
fact that he will lose that place 
if he does not adopt the alert 
methods of his competition. 
The keen peddler and the live 
drug store will make the sta 
tioner extinct unless he does a 
real selling job. The stationer 
should get out from behind his 
counter and do this selling 
himself. After he has proved 
its value to his own satisfac 
tion he can hire salesmen. 

The business of selling 
Esterbrook pens is, and always 
has been, a stationer’s business. 
We are selfishly interested in 
your prosperity. We want to 
see the stationery trade march 
in the very front of progres- 
sive merchandising 


| DO YOU KNOW ANY 
| PHOTOGRAPHERS? 
| 





If you do, you've found some 
new customers for Esterbrook 
ball-bearing clips. 

Photographers use them when 
developing and drying rolls of 
film. They snap a clip on each 
end of the film, and it gives 
them a firm grip while the roll 
is passing through the various 
baths. 

Then, when the film is hung 
up to dry, the one clip provides 
a good hook, and the other 
holds down the film so that it 
dries straight. 

Only the Esterbrook clip is 
safe for such use, because it is 
rustproof—positively will not 
stain the film. 

There may be a photogra- 
pher who wouldn't appreciate 
and act on this helpful sugges- 
tion, but we haven't found him 
yet! 


Saw It Across the Street 
“Sell a Thousand 
Times as Fast!” 


I was sitting in a restaurant 
—up near the window. Across 
the street was a tiny stationer’s 
shop—hardly more than a long, 
shallow counter. 

Right in front, brilliant in 
the sun, was a radiant scarlet 
cylinder. I thought it must be 
the No. 16 revolving pen as- 
sortment. Nothing else in sight 
so attracted my eye. 

So I went over, after lunch, 
and talked to the proprietor. 

“Sell?” he said. “I should 
say it does! I couldn't afford 
to put it in such a valuable 
space if it didn’t.” 

“See that old-fashioned case 
with loose pens? This No. 16 
sells a thousand times as fast.” 
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A New Development 


in the field of mechanical 
accounting 


On widely varied types of accounting work in 
widely different lines of business the National 
Accounting Machine is cutting costs and speed- 
ing up results. 


It is setting new standards tor speed, accuracy 
and economy in analysis work of all kinds. It is 
making possible a new accuracy and economy in 
the posting of accounts, especially in banks, 
hotels, installment houses and others requiring 
similar work. 


Many ot the largest manufacturing, banking, and 
distributing organizations in the country are using 
this machine. An investigation of its adaptability 
to your problem may be the means of mak- 
ing a very definite saving in vour accounting 
departments. 


ACCOUNTING MACHINE DIVISION 


The National Cash Register Company 


Dayton, Ohio 














ee a 


September, 1927 OFFICE 


Wedding Bells 


The Bradys to Spend Honeymoon Abroad 

I. J. Brady, manager of the 
Company, New York City, 
Miss May Mylott, and on the following day 


service Munson Supply 


N. Y., will be married on Sep 
tember 7 to 


Mr. and Mrs. Brady will sail for a two months’ tour of 


Europe, where they will visit points of interest in England, 





J. J. BRADY 


Scotland and Ireland and in Belgium, France, Italy, Ger 


many and Switzerland. During the trip Mr. Brady will call 


upon Munson dealers in the cities visited. 


Although the Munson International Cushion Keys are 


well known throughout Europe, the large number of in 
quiries recently received indicates the possibility of further 


advancement of the rubber key business there 


~o 
Sackewitz-Lemke 
Miss Ruby Sackewitz was married some weeks ago to 


Mr Herold 


retary to H. S 


Lemke at Chicago. Miss Sackewitz was sec 
Gilbert, manager at Chicago for the L. ( 
Smith & Corona Typewriters Inc., and had been with the 
company six years. In her work at the L. C. Smith office 


the bride had contact with many typewriter men from all 
parts of the country, who will recall her gracious manner 
methods. Mr 


Pape r 


and efficient business Lemke is connected 


with the J. W. Butler 
After a honeymoon tour through the Canadian Rockies 
and to the Pacific coast, Mr. and Mrs. Lemke established 


me at 3905 North 


company 


their happy hi Hamilton avenue, Chicago, 


I! 
an 
Hofstetter-Reed 
C. H. Hofstetter, export manager of the Automatic Per 
‘ Sharpener ( npa ( cago, was married on Saturday 
ly 23, to Miss Suzanne Re Elkhart, Indiana [mime 
liately following the cere nv they went east and em 
irk Europe 
I s M Hy ette ent e gone al t four 
S He sit é 1 Basel, Switzerland, and 
ifter visiting th his f y for a few days, he will tour 
I pe ca g uy dea ends of t Automatic 
| ; CS} oe t 
> 


Stationers’ Club of Buffalo Holds Picnic 


he Stationers’ Club of Buffalo reports its annual picni 
held July 9 at the Automobile Club of Buffalo, which is 
about eighteen miles out from the city. The crowd met at 
Niagara Square and was transported in private machines 
ind two large busses. Some 300 turned out and enjoyed 
the picnic, where various games and events had been ar 


ranged for men, women and children 
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COOWK’ 


FILE SIGNALS 


PAT. 7-14-14 


FOR EVERY 
CARD FILE 


ed Cook’s File Signals Flash Facts in- 
No. 3 No. 1 stantly in purchasing, sales and 
The genuine patented File Sig- 
colors, finished with durable 





production records. 
nals made in twelve 


“Duco.” 


NON-PROJECTING FOR VISIBLE INDEXES 















No.5 7 9 


COOK’S NO. 2 
SIGNALS NOW IN 
**20 PACKETS’”’ 


A new popular twenty-five 
cent package for the mod- 


ern dealer. It saves the 
clerk’s time and makes 
sales to the small user 


profitable. Cook’s File Signals are also packed one 
hundred of a color to the box as always. 


SALES DISPLAY 
NO. 660 
FREE WITH 
YOUR ORDER 


A compact metal 
cabinet litho- 
graphed in three 
colors, unbeatable 
as a silent sales- 
man and a con- 
venient stock 
container. Given 
to Cook dealers 
free with their 
special assortment No. 660. The cabinet 
occupies a counter space of only 4”x16”. 





order for 


Cook's File Signals are useful in every card file. Let 
us send you our complete sales plan, including Dealer 
\ids and sample color cards for your salesmen. 


LEADING JOBBERS CARRY “COOK’S” 
WRITE FOR NEW PRICES AND SAMPLES 


THE H. C. COOK CO., Ansonia,{Conn. 


Manufacturers of 


Cook’s File Signals “BullDog” Letter Clips 
“Burro” Paper Clips and Index Tabs 
“Gem,” Gem Jr., and Ansonia Finger Nail Clippers 

















RQ? OFFIC 





QO) 7 - a 6) 





Here’s a desk pad 


that everyone nee 


FOR IT’S something more than a desk orna 
ment or a square of plate glass. It’s a necessity 
for every desk worker, in every department of 
every office! 


The ROSCO Transparent Desk Pad con 
sists of a base of seasoned binder’s board which 
won't warp, crack or splinter. The frame is 
built up around the edges and bound with the 
finest and most durable grade of leatherette in 
four finishes to match the desk. A glass sur 
face is placed within the frame, and it can be 
raised* as easily as the cover of a box. 


Memoranda and frequently-referred-to data 
can be placed under the glass, where it will re 
main, unmoved and protected from dust and 
dirt until the surface is raised 


And the strong but yielding frame will save 
the glass from nicking and cracking, and scratch 
ing the wood of the desk. It can also be 
furnished with brass corners instead of the 
leatherette frame, if preferred. 


Dealers! Write for your copy of 
The ROSCO Dealers’ Catalog, 
which ia just off the press. It 
explains these pads more fully. 


Ravenswood Office Specialties Company 


1800 Newport Ave., Chicago, Ill. 


ROSCO 


Transparent Desk Pad 


*The little white arrow indicates a hole in the base 
through which a finger is placed and the glass top 
easily and safely raised 
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Carter’s In National Magazines 

Stationers who feature Carter's fountain pens and me- 
chanical pencils are having the benefit of an unusual series 
of color advertisemets now running in Collier's Magazine. 
This series is built on a “human interest” appeal calcu- 
lated to arouse more than ordinary interest among con- 
sumers and be of unusual assistance to stationers featuring 
this line 

[The company employed Sam Brown, a magazine cover 
artist of national reputation, to paint this series of illustra- 
tions, each one involving the use of a good fountain pen 
in some common everyday way. The advertisements aim 
to arouse a response in the reader to the effect of “That’s 
just what happened to my pen,” or “I know just how that 
fellow feels, I've been there myself.” 

lo back this color campaign, a black and white series 1s 
running in the Saturday Evening Post, and newspaper 
campaigns in more than thirty cities throughout the United 
States 


pen dealers are tying up this advertising with their 


Carter | 


stores through a series of enlarged advertisements sup- 


plied them each month 
eal 
“Jack” Johnstone Joins National Blank 
( H. Johnstone has joined the traveling sales staff of 
the National Blank Book Company Jack as he its 
known to the trade, will travel throughout the South He 
succeeds John Selden, a veteran of the National organi 
ration who has resigned 
Nir Johnstone has had ftteen vears experience in the 
stationery eld, both in retail and wholesale Recently he 
had represented the Associated Stationers Supply Com- 
panv. Chicago, Ill... in the same territory he is now cov 
ering He knows the field, and has many lose friends 
1 the territory Mr. Johnstone spent six weeks at the 
factory, Holyoke, Mass., before starting on his first trip 
irrying the National” banner September ] 
= 
Old Friend Returns to Trade 
Loose Leaf ri-Ps, an n spiring house orga! has been 
re ‘ the Irving-Pitt Manutacturing ¢ pany, Kan 
Sas (City \I Insistent re juests ff ¢ track have 
iused the compa to resume publicat ri-Ps will be 
spatched the t d Wednesda ( cat I tn loose 
eat spe ilists and stationers, t acquaint the th he I 
ful el indising ideas, t ish rma egarding 
ew items, pictures of powerful ne ( ivs, and de 
R t ind illustrations accessor i sing itter 
urnished to the trade 
os te the ite J | | ing vas |] ed thie 
ect ssuc li- Ps issurance $s spirit w 
l ( nt cies a 1 I i es nT the re 
oe 
Dixon Men Touring Europe 
, ‘Se a ee apes rnin 
+} , epartme sale ma oe the crucibl 
department respe ely, Jose Dixon ¢ Company 
spent ti it S | pe Dhe s \ugust 6 « 
‘ SS Rotterdan 
ext les s is ( i N th ft 
, S visite Paris, the 
i rie Strict the Burg \ \I ic ind 
eve il the tame s vate re laces rij wave 
hese Dix me . ortunit P a everal f the 
historic structures which Earl Horder sketched in pencil 
the seph Dixon Company 
ae 
Pencil S!at Exports January-June 
Reports Export of edar . from tl 
United States for the first six months of 19 weighed 7.845.324 


wit rite f $1 









leading dealers 
sell Sf ees P10 ducts 


CSfead.1 what t they 


Say inside 

















Wits Products Enjoy 

















This beautiful building is occupied by 
Gregory, Mayer and Thom Company, of 
Detroit, for over twenty years customers 
of The Weis Manufacturing Company, 
and throughout these years ‘‘never any 
cause for dissatisfaction’’. 

















The imposing home of George A. Drake 
& Company, Detroit, Weis dealers since 
the founding of the store in 1905. 
Drake’s devote 1,000 square feet of floor 
space to the display of filing equipment, 
particularly Weis equipment. 


The Weis Manufacturing Co.., 


— in the City 


In dynamic Detroit, city of motor cars and big business en- 
terprises, Weis Products form an impressive portion of the 
sales of the leading dealers in office supplies and equipment. 


Drake’s-- General Office Supply—Gregory’s—Gregory, Mayer 
and Thom’s—Hilton, Hart & Garrett’s—Richmond & Backus’ 

all have the highest regard for the Weis line, and for the 
policies back of the line. We quote as follows from recent 
letters: 


““We have been dealing with you for over twenty years and 
and our dealings have been very satisfactory. We have 
never heard any complaints from customers in regard to 
policy of selling only through the legitimate stationer’’.—THE 
RICHMOND & Backus Co. 


“Our association with Weis dates back for many years. 

The last six years it has included almost 100% of our filing 

equipment business, to which we attribute the proximity of 

the factory, the very fine service rendered, and your policy 

of selling through legitimate stationery dealers only.’’ 
HILTON, HART & GARRETT COMPANY. 


‘‘We have carried the Weis line for quite a few years and 
are more than satisfied with the line, style of packing, and 
your co-operation. We know of a great many instances 
where customers have tried to purchase Weis goods direct, 
and their inquiries have been referred to the stationer, 
which we think is the best policy any manufacturer could 
follow.’’—W. B. GREGoRY & SON COMPANY. 

















An interior view of the attractive home of the 
General Office Supply Company, Detroit. This 
concern, located in the world-famous General 
Motors Building, has sold the Weis Line since 
December, 1926, the date of the founding of the 
business, the company being the latest to enter 
the field in Detroit. 


162 Union Street, Monroe, Michigan 





Extensive 


‘‘We have handled Weis Products since our inception, 1905. 
We devote approximately one thousand square feet exclu- 
sively to the display of filing equipment, particularly the 
Weis line.’’—GEo. A. DRAKE & COMPANY. 


‘‘We have handled the Weis line since last December when 
we started our business. We have found the line satisfac- 
tory in every way. It is well made and well advertised, and 
your attitude toward us, especially when we were getting 
started, has been helpful and businesslike.’’ GENERAL 
OFFICE SUPPLY COMPANY. 


‘‘The Weis Line has been carried by this organization for 
for over 20 years and during that time we have never had 
any cause for dissatisfaction. The Weis policy of dealing 
only with established stationers is, in our opinion, of mutual 
benefit to manufacturer and dealer, as a means of giving the 


customer protection against inferior products.’’— GREGORY, 
MAYER & THOM COMPANY. 
Mr. Dealer. a : Onvincine statements fron 








An exterior view of the store of Hilton, Hart and 
Garrett Company, Detroit, with two window dis- 
plays of Weis Products. This company’s relations 
with Weis date back many years. Practically 
100°. of their filing equipment business is with 
the Weis Line. 











The Weis Manufacturing Co.., 


162 Union Street 


Distribution 
of Automobiles 

















W. B. Gregory & Son Company, Detroit, 
say: “‘It is a pleasure to do business 
with Weis, owing to the excep- 
tional service rendered’. This live 
company, whose home is shown in the 
above illustration, is another dealer- 
friend of long standing. 


The impressive home of another Weis 
friend of over twenty years’ standing, 
the store of The Richmond & Backus 
Company, Detroit. This aggressive 
Detroit concern has long appreciated the 
Weis policy of ‘‘sales through legitimate 
dealers only.’’ 











Monroe, Michigan 











The 
Saturday 
Evening 
Post 

Ad 


Herewith reproduced will be read 


by moré thdh five million people 


when it appeays in the October 


8 issue. Jumbeyreproductions of 
this ad, for displaying in your 
store and window, furnished free 


on request. 
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The National Surety Company 


standardizes on 


bs LARGE ORGANIZATION needs a ver- 
mit satile typewriter. In LC Smith the 
National Surety Company finds not only 


THE BALL-BEARING OFFICE MACHINE @ general correspondence typewriter, 
but a billing and tabulating machine as 


September, 





well. 
This is one important reason for L C 
r/o Smith’s popularity—but there are other 
a ene reasons, too. Its ball-bearing construc- 
> Nealiomal arly Company tion gives light touch, easy action, speed, 
Nar Merk so that cost is reduced, the operator’s 






















fatigue lessened. Point out these ad- 
vantages to your 
customers. Tell 
them why LC 
Smith is chosen as 
standard in so 
many offices. 


Decimal tabulator is 
standard equipment 






Only the L C Smith gives 
this important feature 
without extra cost. This 
tabulator is built right 
into the machine and 
eliminates the inconven- 
ience and cost of special 
equipment for different 
departments 












Alsi inutacturer ro! a, I 
Personal Writing Machine, and Type 


Bar brand ribbons and 


LC smith & Corona Typewriters Inc 


Established 1903. F; ries at Syracuse, Groton and Cortland, N. Y. 1 














Com bination Tu-dor combines shelf storage and clothes 
Li-flat stores draw- 
ings, blueprints and other items flat 


storage in one cabinet 


O varied are the sizes, types 

and finishes of Lyon Steel 
Office Cabinets that there is 
hardly a storage need they will 
not fill. Every business and every 
professional office is a prospect 
for one or more cabinets. 


Their sturdy construction, attrac- 
tive design and beautiful lacquer 
finishes favorably impress cus- 
tomers. The standard finish is 
a special Lymetco Green—rich 
and durable. Other finishes are 
Grained Oak, Walnut, Mahog- 
any and Ivory Gray and White. 





METALLIC 


LYON 








MAN U 
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LYON 


CABINETS of STEEL J 


age cabinet. Won-dor, with shelves, keeps 


office supplies clean and handy 






eatggig 7 


Tu-dor is made in two styles—a supply storage cabinet 
ora wardrobe cabinet. The steel table. linoleum- 
topped, serves many Purposes 


FACTURING COMP 





Counter-hi serves double duty as counter and stor- 





| \CABINETS of STEEL J 
 eessren 


AN Y, 
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“LYON 


Desh-hi is a handy companion to the executive desk. 
Won-dor, 


as a wardrobe cabinet, isa 
great convenience. 


Whatever the need, whatever 
the office furnishing scheme may 
be, there is a Lyon Steel Office 
Cabinet to match it. 


Lyon dealer policies are broad. 
There is a liberal profit margin. 
There is a twenty-four hour 
shipping service. You can make 
quick deliveries without over- 
burdening yourself with stock. 
There is national advertising to 
help develop sales for you and 
a helpful co-operative sales ser- 
vice. Write for complete infor- 
mation today. 


AURORA Peas gers 
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R. M. Van Valkenburgh 

Richard M. Van Valkenburgh, thirty-four years old, 
general manager of the Irving-Pitt Manufacturing Com 
pany, Kansas City, Mo., died July 30 of septic pneumonia 
it Research hospital, after an illness of about ten days 

Mr. Van Valkenburgh was born in Greene, N. Y., and 
had lived in Kansas City seven years. He went to the 
Irving-Pitt company as employment manager from Cleve- 
land, where he was associated with the American Ship 
Building Company. Mr. Van Vaikenburgh was a graduate 

Cornell university and was a member of the Kansas 
City Chamber of Commerce, Kansas City Safety Council, 
Sigma Phi Sigma Fraternity and Country Club Christian 
church. He also was a member of the Lakewood Golf and 
Country Club. 

He leaves the widow, Mrs. Genevieve Van Valkenburgh; 
a daughter, Kathleen Van Valkenburgh, 6 years old, and a 
son, Richard Van Valkenburgh, 2; all residing at the family 
home, 6115 Oak street; his mother, Mrs. Nellie M. Van 
Valkenburgh, Greene, N. Y.; three sisters, Mrs. R. F. 
Elliott, Greene; Mrs. B. B. R. Cook, Binghamton, N. Y., 
and Mrs. H. D. Triantafillu, White Plains, N. Y., and three 
brothers, R. D. Van Valkenburgh, Chicago, and E. A. Van 
Valkenburgh and J. D. Van Valkenburgh, both of New 
York. Funeral services were held at the Country Club 
Christian church. 

The death of Mr. Van Valkenburgh and that of J. B 
Irving, president, a month previous, are the first deaths in 
the executive ranks of the company since its founding, 
twenty-three years ago 

+’ + + 
Monroe Benbrook 

In the passing of Monroe Benbrook the office furniture 
trade loses a man of fine and upright character, charming 
personality and wide knowledge of the industry. Mr. Ben 








THE LATE MONROE BENBROOK 
brook died on Sunday, August 7, at St. Francis hospital, 
FE vanstor His death was caused by cerebral hemorrhage 
He was born at Erdfield, Illinois, March 1, 1860. After 
finishing his schooling he entered commercial pursuits 
For a number of years he was connected with the A. H 


Andrews Company of Chicago selling furniture for the 


equipment of public buildings, banks, etc He was also 
for a considerable time with the Wallager Manufacturing 
Company of Milwaukee in the same line of work. During 
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Selling 
BUSINESS 
BUILDERS 


Acco Products have been designed 
and developed to facilitate business 
protection—to guard against care- 
less filing—against loss or misfiled 
business papers which often cause the 
waste of time and money. 


All Acco products are designed to 
afford filing protection—all are de- 
signed with the purpose of putting 
papers together systematically — 
efficiently. 


Because of its very nature, each product 
of the Acco Line helps to sell an addi- 
tional one, it tends to multiply the 
dealer’s profit with each and every sale! 


The Acco Line is built upon ORIGIN- 
ALITY and QUALITY— it is a line 
with a reputation for strengthening the 
prestige and profits of the dealers who 
sell it. 


If you are not already selling ACCO 
PRODUCTS, put these business pro- 
tectors—these business builders, on 
your shelves at once! 


AMERICAN CLIP Co. 
Long Island City, N. Y. 


CANADA EUBOPE 
Acco Canadian Co., Ltd., Acco Compan , Ltd, 
454 King St. W., Toronto 18 Whitefriars he Leaden: E.C.4 


ARGENTINA 
Fred Berg & Co., 77 San Martin, Buenos Aires 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 
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YOUR DEALER! 


An established, dependable service upon which you 
may rely. Merchandise of a quality that is guaran- 
teed at the risk of established good name and prestige. 


Your DEALER is interested in your welfare, inter- 
ested in your progress and in serving you well. 


Your DEALER endeavors to sell merchandise that 
is better than the rest, at a reasonable price, to insure 
the continued pleasure of serving you 


With this thought in mind 


THE FRITZ-CROSS COMPANY 
has established the policy 


““EXCLUSIVELY THROUGH DEALERS”’ 


as a move to render a guaranteed and more perma- 
nent service in all territories 


























Ne 1 CHAIR-—4tietr ne Spanist ather ipholstering 
Woven curled hair padding Improved positive mmediate 
height adjustment ? ad | Automat swivel with 
self-locking device Rubroid leas bearing asters 0 
Kreen enarme finis! 








SOME VALUABLE TERRITORY STILL OPEN 


WRITE 





_ THE FRITZ-CROSS COMPANY 
t eo~ 
| a: Ad EQuiPMeNT 


EQuIPMENT 
HAMM BUILDING ™ SAINT PAUL’ MINNE SOTA 

















PATENTS APPLIED FOR 





THE SCHUBERT OFFICE SPECIALTIES CO. 
1405 So. Hill Street 
LOS ANGELES, CALIFORNIA 
Pacific Coast Distributors | 
































APPLIANCES 




















September, 1927 


these periods Mr. Benbrook traveled very extensively 
throughout the United States and enjoyed a wide ac- 
quaintance among public officials, making many warm 
friends. When his death became known tributes came from 
friends in all parts of the country. 

The house of Monroe Benbrook & Company, 507 South 
Dearborn street, Chicago, with Mr. Benbrook as _ presi- 
dent, was incorporated in 1918, and succeeded Mr. Ben- 
brook’s private business which he had carried on for some 
years. Mr. Benbrook’'s son, Albert, succeeds him as presi- 
dent and will carry out the policies of his father in the 
conduct of the business. 

Mr. Benbrook is survived by his son, Albert, and his 
daughter, Mrs. Olive B. James, both of Chicago. He was 
a member of the City Club of Chicago, and the Century 
Club of Evanston; he was also a member of the Ravens- 
wood Masonic Lodge, a Shriner of Medinah Temple, and 
an Elk 

Funeral services were held on August 10 under Masonic 
rites, and interment was at Acacia Park Cemetery. A 
wealth of flowers attested the deep esteem and affection 
of friends both near and far. 


- + +} 
J. D. Van Winkle 


J. D. Van Winkle died July 29 at the Baylor hospital. 
Dallas, Texas, following an operation. Mr. Van Winkle 
was prominent among stationers of the Southwest. He 
was sixty-five vears old, founder and president of the Van 
Winkle book store, 1609 Elm street. Mr. Van Winkle 
was born at Bentonville, Ark., and completed his education 
at the University of Arkansas. In 1882 he entered the book 
business; his store at Dallas was established in 1909 and 
grew to importance. Recently the store was moved to 
1609 Elm street, where all modern merchandising tacilities 
are embodied. Three of his four sons were associated with 
Mr. Van Winkle in the stationery and book store 

Mr. Van Winkle is survived by the widow, four sons 
one daughter, eight grandchildren and three brothers. He 
was active in the Southern Presbyterian church and a mem 
ber of the Masonic fraternity, Knights of Pythias, Odd 
Fellows, Dallas Chamber of Commerce and other civic 
organizations. 


+ + + 
Mark D. Rider 


Mark I). Rider, one of the organizers of the National As 
sociation of Stationers and Manufacturers, succumbed to 
a cerebral hemorrhage at his summer home Frankfort, 
Mich. He was sixty-eight vears old. The widow survives 
Mr. Rider conducted a stationery store in La Salle street, 
Chicago, from 1882 to 1911. He retired then fro1 
trade, and continued publishing legal blanks, which had 
been an important activity. Since 1911 Mr. Rider had been 
prominent in the building and loan plan of financing home 


' ident of 


ownership tor wage earners. He served as preside 


the Illinois League of Building & Loan Associations 1914 
20, and was president of the United States League of Build 
ing & Loan Associations in 1920 
- F + 
Nic Tengg, Sr. 
Nic Tengg,. Sr.. San Antonio, Texas, passed away fol 
lowing an attack of bronchitis. He was seventy-nine vears 
old, and is survived by four daughters and five bovs 


Mr Tengg was a pioneer in the San Antonio stationery 
held. He arrived there in 1852 from Austria, and began his 
career with Julius Behrend, stationer and bookseller. In 
1874 Mr. Behrend decided to return to Germany, and Mr 
Tengg bought the business. It has been conducted in the 


same block of West Commerce street for more than fifty 


years 
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These easels make it easy 
to keep your stock 
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in order 


Autopoint Pencils come 
mounted on an attractive 
counter easel that helps 


make sales. 





DISPLAY easel is particularly impor- 
tant with Autopoint because Autopoint 


in appearance as well as construction is un- Autopoint 
like any other pencil. Its beautiful Bakelite Oversize 
barrel, concealed eraser and ball clip give it List 


real eye value. It comes in beautiful red, 
black or green finish. 


Autopoint’s simple mechanism .. . one mov- 
ing part... its perfect balance... have won 
for it a top place in the business world. It is 
the fastest moving pencil on the market, we 
believe. It not only sells, but it stays sold. 
“Come-backs” and repairs are astounding- 
ly rare. 

Send us a trial order for Autopoint. We'll 
supply you with window cards as well as 


easels. Put Autopoints on the counter and 
in the window. See how fast they move. 
Ask for price list and description of our 


complete line. 


Better Pencil” 


Made of Bakelite 
Order Thru Your Jobber or Direct 


AUTOPOINT COMPANY 
4619 Ravenswood Ave., Chicago 





$1.00 
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Autopoint’s 3 
exclusive 
features 


Cannot “jam”—protected 
by patents. But one sim- 
ple moving part. Nothing 


to go wrong. No repairs. 


2. Bakelite barrel, beautiful 
onyx-like, _ light-weight 

material, 

not 


3. Perfect balance 


“topheavy.” 
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to Filing Efficiency! 


The F. E. 


Bee-line Filing System is new, better 
and more durable for very definite reasons 

It is a direct alphabetical filing system as- 
sembled entirely from our new and improved 
lines of filing equipment. 


It provides every facility to be found in other 
similar filing systems—plus complete stand- 
ard color classification integral with our su- 
perior Tripltop folders, thus banishing the 


pasting of messy color-labels. 


The F. i 


. Bee-line Filing System not only in- 
sures clear, quick-action filing, but remains 
neat, orderly and efficient because each guide, 
folder and tab is strong for long service. 


Equipment Bureau 
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William A. Pike 

William A. Pike, one of the 
which became the Eaton, Crane & Pike Company, passed 
old. 


into manu 


founders of the business 


away at Stonington, Conn., July 12, sixty-eight 
Heart failure took him away. Mr. Pike's entry 
facturing was at New York, where he 
Bradley A. In 1903 he joined Arthur W 
the Hurlbut Pittsfield, 


years 
was a partner of 
Eaton in 
Mass. In 


Hurd. 


Stationery Company, 


1908 a large interest in this business was purchased by 
the late Senator W Murray Crane, Zenas Crane and 
Frank Goodrich Crane, at which time the name of the 
business was changed to the Eaton, Crane & Pike Com- 
pany 

Mr. Pike was a member of the Masonic order and ot the 
Christian Science churcl The widow survives 

+ +- + 
Charles H. Morse 

Charles H. Morse, of ( H. Morse & Sons, Rochester 
N. Y., passed away aged eighty-six. He had been active 
in his business except for several months preceding his 
demise. Mr. Morse entered the marking device held with 
his father in 1863. Following his parent’s death in 1892 


he continued the business alone until his son became a 
partner. William L. Morse, Clarence E. Morse, and a 
grandson of C. H. Morse entered the business later 
- + + 
Edmund Jackson 

Edmund Jackson died at his home in Fulton, IIL, Satur 
day, July 9, after a short illness. He was born in Rens 
selaer, New York, May 3, 1853. He was married in 1877 
to Miss Emma Geraldine Bennett of Eureka, Kansas, and 
to them one daughter was born, Gertrude, now Mrs. E. I 
Meade, of Peru, Ill 

He is survived by his widow and daughter, three 


111 : Joseph Jack 
Manteno 


Peotone, 


brothers, William Jackson of 
Lafayette, Ind., and 

Miss Manteno 

" 


sympathy of a large circle of friends 


son oft (,eorge Jac kson oT 
Ill.: and 
all of 


Mr Jac kson led a very 


one sister, Lucy Jackson, also of 


whom have the 


active life, being identified with 


many fraternal and business organizations and for several 
years conducted an office supply house in Peru, Illinois 
Through his fraternal associations he had acquired many 
friends and was widely known in the state His passing 


rings regret to all who knew him 
+t + + 
William A. Campbell 
Wilham A. Campbell, president of the Century Rubb« 
Stamp Company, Brooklyn, N. Y., succumbed in at 
tack ot pneumonia August 6. He had been a lifelong resi 
dent of Brooklyn. Surviving are the widow, Mrs. Ellen 


childres Helen, George, Christir 


rence, ( lara ind Howard 


++ + 
S. C. Southwell 


> « Southwell, of the A. ( 


Campbell, and seven la 


Gibson Cor pany 


N \ succumbed suddenly t i heart attack at the awe 
hitv-one He followed Calder C. Gibson, son of the founder 
ot this bus Ss, about one nth atter the former's demise 
Mr. Southw entered the Gibson business in 190] le 
had been ed ited as at ssaver minerals 
+ + + 
Mrs. Amoret Wetmore 
{- ’ ree \ tr , : \ 
Mrs. Amoret Wetmore passed away at Rochester, N. \ 


t 


following a short illness, aged seventy-seven. She was the 
wife of Lansing G. Wetmore, one of the founders of Scrat 
ton Wetmore & (| ompanyv, now Scrantom's 
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Francis J. Yawman 
Vice-President and General 


Sales Manager, Yawman& Erbe 
Manufacturing Company, has 
found The Dictaphone supe- 
rior to shorthand. 





“It has earned big dividends 
for 12 years” 


“Without my Dictaphone I'd be badly 
handicapped,” says Francis J. Yawman 


Every Office Manager knows Y & E efficiency equip- 
ment. So when Francis J. Yawman, Vice-President and 
General Sales Manager of the Yawman & Erbe Manu- 
facturing Company, commends The Dictaphone, it’s a 
signal to sit up and take notice. Few men are better 
judges of equipment designed to save time and to facili- 
tate office work. Here's what Mr. Yawman has to say:— 

‘“T wouldn't think of going back to shorthand unless 
somebody should steal all the Dictaphones. Stenog- 
raphers simply can't match The Dictaphone for speed 
and accuracy, and when it comes to convenience there's 
no comparison. 


“Occasionally, when out of town, I have to dictate to 
a stenographer. Then the inconvenience of shorthand 
becomes doubly apparent. When I pause to formulate 
my thoughts I'm always conscious that someone is wait- 
ing, and this diverts my mind. It's infinitely casier to 
concentrate with The Dictaphone. 


‘Another big advantage of The Dictaphone is its con- 
venience in recording memos, instructions and ideas, 
Then, too, letters can be answered immediately—no re- 
reading after waiting for several to accumulate for some 
regular dictation period, set largely to accommodate & 


stenograph ic force.” 


Dictaphone Territories Still Available 


Some desirable sales territories in Europe and elsewhere are still 
open for Dictaphone representatives. Rapid increases in Dictaphone 
sales at foreign trade centers indicate that modern business require- 
ments are world-wide and the value of The Dictaphone is being 
recognized everywhere. These fields offer money-making opportuni 
ties of exceptional promise 


DICTATE TU 


TAE DIC TAPAUNE 


and double your ability to get things done 
DICTAPHONE SALES CORPORATION 


154 NASSAU STREET NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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Occupy Less Spac e 
hold as many as l. heets, and 
t objectionable in post bind 
nated Thes factors result 


vv or Va 


Are Proven Time Savers 
| can now mak 

bound | 

DURABLI 
nd sturdy meta . ms assure 
wutlast the usefulness of vour 
rds \ \ f our customers refer constantly 
to volun w hing 35 Ibs., but the durable LION 
BINDER I root against the roughest usage 


open i re Die nce 


me very desir err 
esiring : ti manu/aciuring rigAis, high profitable 
and cumuilalit segeest neerns in Chicag ré our user 
Complete tested gram furnished by us. Write contrac Dep 


LION SYSTEMS, Inc. 


178 West Jackson Boulevard 
CHICAGO, ILLINOIS 
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F. A. Coleman 

| \. Coleman, father of F. A. Coleman, Jr., of the 
W. A. Sheaffer Pen Company, Fort Madison, lowa, passed 
away in August, following an illness of six weeks. He 
was seventy-one years old, and had made his home with 
his daughter at Evanston, Ill. Mr. Coleman had not been 
in good health the past year. Interment was at Winston- 
Salem, N. ¢ 

+’ - + 
George R. Simpson 

George R. Simpson, vice-president of the Robert Keller 
Ink Company, Detroit, Mich., passed away in July fel- 
lowing an illness of about three months. He had been 
associated with the company more than thirty years. Mr. 
Simpson traveled in Michigan and Ohio, and had made 
hosts of friends in his territory, who will miss his periodical 
visits and good cheer. Surviving are the widow, Mrs. 
Minnie Dalton Simpson; Lester Simpson, a_ son; _ his 
tather, R. G. Simpson, and a sister and a brother, all resi 


dents of Detroit 


“> ~—- 

Pottsville Book Store Sold to Cotterel Company 

Miller's Book Store, Pottsville, Penna., has been acquired 
by the Cotterel Company, Harrisburg. The building, which 
has been occupied by the Miller business since 1876, is be 
ing remodeled for the new owner The Cotterel Company 
will expand the lines, adding safes, office furniture, filing 
equipment, bank supplies and fixtures 

John M. Miller founded Miller's Book Store in 1867. He 
passed away in 1882, when his widew, Mrs. Mary E. Mil 
ler, continued the business. In 1919 William H. Miller, a 
son, took hold of the store Mr. Miller is retiring from 
business to travel. He will enter another pursuit late: 

> 

Emerick and Sutherland Join Pen Company 

1. W. Emerick and John P. Sutherland have been added 
to the traveling staff of the W. A. Sheaffer Pen Company. 
Mir. Emerick hails from Washington, D. C., where he is 
treasurer of the Stationers’ Club. He will cover the Vir 
ginia territory lle spent eighteen months on the Mexican 
border with the Fifth Maryland during the exploits of 
Pancho Villa 

Mr. Sutherland's territory includes the states of Maine 


and Rhode Island, with a strip through New Hampshire 


and Massachusetts 
a 
Horder’s Puts on Bathroom Scale Contest 
Chicago woke up to the advantages of the bath room 


scale when Horder's Inc., put on a contest to bring this 


nerchandise betore the publi The first day brought 
over 1,000 replies lhe contest continues until September 
+ The ten contestants submitting the best last line to a 


jingle printed in the newspaper advertisement are to re 
ceive a Hanso1 Weigh-Master” scale Every other con 
testant will receive a certificate good until De ember 1. 


yiply on the purchase of a “Weigh 


tor $2.00 to at 


' 

Master” scale through the Horder stores. 
The verse for which a last line was sought, is 
I'm getting so tat, and so is my mate 
Can't seem to help it; such is our fate 


Hanson's ‘Weigh-Master,’ if not bought too lat: 


While tmmediate sales of “Weigh-Masters were not 


expected, the display advertising and scales shown in the 
Horder stores, caused many to purchase outright Che 
sdvertising featured the “Weigh-Master” as an $18.50 item, 
and described its capacity and important features of con 
struct 

Don't be forever talki price that’s not what vou're ellin 
The Coach (published co-operatively by the Boorum & Pease 
Company, C. Howard Hunt Pen Company, Sanford Manufactur- 

zx Company and Eastern Manufacturing Company) 





nope = 
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Better Protection 


EILIN 





Adding New Value 


> Ww MO 


<1 


to an Old Name 


Complete line of Underwriters A and B 
label safes. 

Round and square door burglar proof chests. 
Fire proof vault doors. 

lhe Hercules safe. A line of steel safes tested 
and guaranteed to pass more than an hours 
test to retail for $50.00 and up 

Everything to give you a complete line of 
fire proof work. 

National, local and direct mail advertising 
to help you sell 

You are losing sales if your present safe line 
does not check with these six points. We 
will gladly tell you if your territory is open. 


The Meilink Steel Safe Co., Toledo, Ohio 
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October 6". 7° 


will be two big days for 


Leopold 
Dealers 


Every Leopold Desk dealer who can _ possibly 
get away should arrange now to attend the 
Dealers Sales Conference which will be held at 
the factory, at Burlington, Iowa, October 6th 
and 7th. 


This will not be a_ stereotyped ‘‘convention”™ 
but an entirely different affair! Unusually in- 
teresting and unusually _ profitable. Every 
minute packed full of material that you can 
take home and make money on! 


Many things that you are vitally interested in 
will be taken up at this conference and, biggest 
of all, certain modern developments in retail 
office furniture selling and a new way of mer- 
chandising will be put before you 


All your expenses while you are in Burlington 
will be paid by us. Write us today and tell us 
what reservations to make for you 


LEOPOLD DESK COMPANY 


Burlington - lowa 


"3 
z 
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Dunn Company Makes Change at Chicago 
[The John A. 


nounced a change in its service at Chicago. 
to being able to offer friends in Chicago better values, the 


stock in 


Dunn Company, Gardner, Mass., has an- 
With a view 
discontinue carrying 


company has decided to 


Chicago. Instead shipments to that city will be made direct 
from the large stock at the plant at Gardner in pool cars 
In this way prompt service can be given. At the same 
time the company will be able to offer attractive values, 


with the expectation that the result will increase the busi- 
ness in the Chicago territory. C. F. Knoeppel, the Chicago 
salesman, resides at 2555 Smalley court, Chicago 
silineins 
Gill’s Staff Enjoys Picnic 

About 100 members of the organization of The J. K 
Company, Portland, Ore., 
the Oaks August 4. This 
thrills and various diversions 


( sill 


enjoyed a hectic evening at 


amusement resort abounds in 
The evening was preceded 
“Gillites” flooded 


park attrac- 


which the 
None of the 
for scrambled 


by a substantial dinner, after 


the park with special tickets 


tions was missed, and records were made 


couples, disheveled individuals and excited winners and 


losers at games of skill and happenstance 
Miss 


The committee this was Phelma 


Myers and Sol 


arranging picnic 
| Ox 
> 


Royal Superintendent Serves Twenty Years 


Bernard J. Down, superintendent of the Royal factory, 
completed twenty years of service with the company in 
July He spent practically all his hfe in manutacturing 


enterprises, most of it In the production ot typewriters 


His record is as while with the Royal Typ 


writer Company, Inc., Mr. Dowd participated actively in 
the de velopn ent of the machine He has contributed sev 
eral inventions, and many changes in the design of the 
Roval typewriter Mr. Dowd was honored by his asso 
ites in the factory and selling organizations by flowers 
ner s neratulations 
- 
Dixon Club to Hear About Europe 
The Dixor lub, comprising employees of the Joseph 
Dix Crucible Company ersey City, N. J., will have 
interesting program September 2 H. W Armstrong 
assistant treasurer of the company, will give a talk, “My 
Criy t kt pe He vill relate some very interesting 
experiences, and give descriptions of important cities from 


the viewpoint of an American business man 


September 19 will be ladies’ might at the Dixon club 


fusic and d ge are the program, and members are 
sured of a delightful evening 
oe 
San Francisco Tennis Star Visits Chicago 
Gerald Strattord, San l[rancisco tennis star, was the 
guest of H. P. Se e-president of Horder’s, In 
( 2 \ugust He was on his way to Boston t 
ticipate 1 te st iment starting August 29 
Mr. Stratford is a son of Henry J. Stratford, of Neal 
. & Ke San Fra stationers. Gerald Strat 
‘ ‘ ected with the business for some time 
— 
Urmston on Western Trip 
Urmston, manager J. S. Staedtler, In 53-55 
Worth street. New York Cit s making his regu trij 
‘ the Middle West at this time of the year He 
will cover eastern Pennsylvania, Ohio, Illinois, Indiana 
Kentucky and a few other points, returning to New York 


City about the middle of September 
ae 
To go over big you must turn all your negative qualities into 
positive ones.—The “G-W” Stimulator (The Globe-Wernicke 
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The Sunruco 
Bull’s Eye Pad 
Emerges Unscathed! 




















F course such pads 


aren't ordinarily sub- 
jected to this sort of 
treatment fut the fact 
that the Sunruco Bull's 


Eve Pad is just “the same 

afterward,” and shows 

a trace of tearing or 

shows instantly how superior an article this 

It’s as attractive as the design and 
4 sizes: 8,” 12,” 15,” 18.” 











never 
“gaping,” 
1s The 


wearing qualities 


price 


Sunruco Fluted Felt 
Sponge Rubber Chair Cushion 


fluffiness of the kind that comes only from 
using the Latex 
huskier, better 


Square edge 


Sunruce 
ninest 


Bigger, 

looking 
” 

Ss 


rubber 


x sponge 


throughout. covered 


with rich green or 
brown felt Mors 
rubber more 
material more 
weight greater 
sales appeal (ret 
a sample “Heft” 


You'll 


as we 


it try it out, 


be as enthusiast 


Mail the coupon below for the latest 
Sunruco Catalog of Office Specialties 


The Sun Rubber Company 


Barberton, Ohio, U.S. A. 


Originators of the Sponge Rubber Idea in the Office Specialty Field 


THE SUN RUBBER COMPANY, 
Barberton, Ohio. 


We'd ke to know what all you make We are particularly 
r rested in 

Name 

Address 





OA-9-27 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


W. Neill Stewart, President, Dallas, Tex.; Edward S. Towne, First Vice-President, Holyoke, Mass.; Edward E. Crandall, Second 
Vice-President, San Francisco, Cal.; Woodson P. Waddy, Third Vice-President, Richmond, Va.; Charles D. Brewer, Treasurer, New 
York City, N. Y.; Arthur J. Walker, Auditor, Minneapolis, Minn.; Fletcher B. Gibbs, General Manager, 403 Conway Building, 
Chicago, Iil.; Mortimer W. Byers, Secretary and Counsel, 41 Park Row, New York City, N. Y. 


REGIONAL GOVERNORS 


Charies P. Garvin, F. 8. Carl Schutz, Browne-Morse 


Webster Company, Bos. Compeny, Muskegon, 
ten, Mass. Mich. 

Uri Doolittle, W. H. HB. naniel & Hansen, Carlson 
———  Speecem Brothers, Inc., Moline, Ill. 


Francie B. Irwin, James Castes F. Jerue, McClain 
Hogan Company, Ltd., & edman Company, 8t. 
a, > Clase Paul, Minn. 
a arke, EB. H. arke 
8 B. Hudson, The Star 
Bre, Memphis, Teas. Printery, Muskogee, Okla. 





REGIONAL GOVERNORS 


L. B. Clegg, San Antonio Howell D. Melvin, Melvin, 
Printing Company, San Roberts & Horwarth, San 
Antonio, Texas. Jose, Calif. 


George E. Horne, George William F. Dawsen, Charles 
. Horne Book Store, F. Dawson, Ltd, Moar- 
Greeley, Colo. treal, Canada. 


Joe E. Harvey, West Coast 


James 8. Ball, Kilham Stationery and Printing 
Stationery and Printing Company, Los Angeles, 
Company, Portland, Ore Calif. 


SECRETARY'S OFFICE—41 Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 
Twenty-Second Annual Convention Will Be Held at Hotel Statler, Boston, Massachusetts, October 10-13, Inclusive, 1927. 


Golf at the Boston Convention 
The following important message to golf players who 
expect to attend the Boston convention on October 10-13 
next has been sent to the trade press by Charles P. Garvin, 


chairman of the convention committee 


Notice to Golf Players 


lL he #woit committe has been 


ost fortunate in securing 
the Sandy Burr Country Club for the tournament to be 
held Thursday, October 13, and is anxious to have it a huge 


SuUCCCSS 


The convention itself, of course, is most important and 
ais the ! ul vill not interfere with the workings of 


the convention, the committee desires to make all arrange 


ment iMvance 

On Monday, October 10, which is the opening date of 
the conventior . a irantee must be given the club as to 
the number that will enter the tournament, to provide a 
suitable luncheon and arrange for caddies, as in October 
school is in s¢ Caddies can be arranged for if the 
ommittee in be assured of the number of entries to the 
tournament 

The Sandy Burr Club ts one of our nest: the countr\ 
is most charmu the forty-five minute ride from the 
Statler hotel will | vy automobile busses or by private 
motors of the members of the association through Boston's 
most beautiful residential sectio The busses will stay 
at the cl » and bring the players back in ample time t 
dress for the banquet in the evening it which time a large 
and f assortment of prizes will be awarded the winners 

Each vear the golf committee has been criticized severely 
in regard to handicaps. Will each player kindly bring with 
him his club handicap which can be easily procured from 
the secretary of | club Chis will simplity the grouping 
of all players ar permit of starting the tournament 
promptly, wl most important as in mid-October the 
golfing lheht is not zg | atter five w'¢ ck 

The Sa Burr ¢ Club was designed by Donald 
Ross and i masterpiece ot this golt craftsman, eighteen 
hok s O,006 rds par 42 The ( irse : rolling, broad 
expanse and is of such a quality that it was selected this 


year for the Massachusetts Open Tournament and was the 
scene last autumn of the great match between Hagan and 
Ouimet. Certainly a rare treat is before you in the playing 
of this most wonderful course. 

In addition to the tournament the committee have been 
most tortunate in securing daily golf privileges at four or 
five of our best country clubs, all eighteen holes 


No golfing privileges can be secured for Wednesday, 


(ctober 12, as this is Columbus Day and none of our clubs 
permit golfing privileges to guests on holidays 


} ] } . _ ntr 


lo assist the committee, please send you en 


quickly as possible to James R. Armington, % Dennison 


Manutacturing Company, Framingham, Mass. All entries 
received will be considered guarantees for luncheon and 
caddy arrangement. All convention golfers will be happy 

know that Mr. Armineton will oversee the details of the 


urnament 


> 
Movement to Organize Dominion Stationers 
The Bookseller and Stationer, a Canadian journal de 
oted to office equipment, published by the Maclean Pub 
lishing Company, Limited, Toronto, Ontario, Canada, is 


*} 


backing a movement for the formation of the Dominion 


stat ers Ass lath 
| tne \ issuc | . article ‘ tana 
t i iss it can do for Canadia stationers by Presi 
ent W Ne stewart ot t Nat il Associa sta 
(Otte (uthtters ind Manufacturers [There 1s 
Lis i | st ire isking I i express 
lers of the Books Stati The ques 
‘ Q ek thy eaders ure \re ; the 
ito i Domu S ers’ Asso Ho 
‘ ‘ ganizati ( t t \ hat 
’ er are the chief problems ote al 
( H yuld LD 1 : athe 
s ] e the State wl it r ns de é es 
i ew su im. ass i s it ever incl 
e st DUSINEss W adequa re] sented 
H ‘ ‘ e¢ $ t re, i D ! 
st ( \ss itor ind it (A) crag st 
; re have (R) \ ' ore ration of tore 
\ } \ ive mark 
I ( S siderable i I sociat 
oe i , ll ( ida and the mov eine ’ 
stall S et o de ‘ 
> 
Convention Preparations Progressing 
Reservati ns for the conventiotr ot the r tional (ss 


tation of Stationers, Office Outfitters and Manufacturers 
7 at the Hotel Statler. Boston 


on the morning ot August |! 
¢ 


were reported o be up tow ard the 150 mark whicl Is al 
unusually good record for this time and indicates that 
there will be a large attendanc at the convention 


October 10 to 13, inclusive 

Preparations for the entertainment of the ladies are all 
but complete. The chairman of the entertainment commit 
tee of the Belmont Springs Country Club is authority for 


Continued on Page 102 
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MODERN NECESSITIES 


The high speed and efficiency of modern transpor- 








tation would not be possible without dependable 


signal systems. Many of the activities of modern 


business and education could not now be successfully 








carried on without the help of the Mimeograph. Like 
the semaphore, the Mimeograph delivers important and 
necessary service. Its ability to reproduce accurately 
thousands of letters, bulletins, maps, blanks, forms, etc., 
in every working hour, makes it a high requisite in today’s 
affairs. Direct factory branches at New York, Chicago, 
Boston, Philadelphia, Washington, Pittsburgh, Cincinnati, 
Indianapolis, Detroit, Minneapolis, St. Louis, Kansas City, 
continue a nation-wide service as efficient as the 
Mimeograph itself. Without obligation to you A. B. Dick 

















Company, Chicago, will send booklet and full particulars. 
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Stationers --- Office Equipment Men 
Typewriter Dealers 


Make Big Profits on Underwoods! 


No Investment--- You Can’t Lose 

































Every live dealer wants to make more money, and here’s your 
opportunity—dealers everywhere are taking advantage of it. a , 
All you do is capitalize on the immense demands that we have > 
created through our national advertising for Shipman-Ward 
Rebuilt Underwoods. Under our plan you do not need a type- 
writer department nor previous typewriter experience. The 
public knows them—and the public demands them. 


Shipman-W ard Service Is theOnly Complete 
UNDERWOOD Service 


WHOLESALE 


Our new confidential dealers’ wholesale price list shows 
big reductions, especially in the Model No. 5. At present 
prices Shipman-Ward Underwoods will net you big profit 
and you can also get from $5.00 to $10.00 more for an 
Underwood purchased from us. 


INSTALLMENT SALES 


Our plan of handling installment typewriter business is 
making a tremendous hit everywhere with stationers, office 
appliance men, newspapers and typewriter dealers. The 
Shipman-Ward Dealer Installment Plan means more busi- 
ness without additional capital, which is the most profit- 
able kind of business. 


REBUILDING 


We rebuild Underwood typewriters for our dealers. Every 
machine fully rebuilt in our own factory, the largest type 
writer rebuilding plant in the world. We also exchange 
odd models and types for fast selling Pica 5s. 


PARTS AND SUPPLIES 


We can take care of your parts and supply needs for the 
Underwood. Quality—Highest. Service—Best. Prices 
Lowest. A trial order will convince you. 


The Proof Is in the Trying 
Write for This Big Sales Plan NOW! 


Shipman-Ward Mfg. Co. y~ ‘Pe 






1776 Shipman Bldg. 


4401 Ravenswood Ave. ~~ 
CHICAGO, ILL. 









Please Send Us Full 
Details on Your Dealer Plan 
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Eventually SHIP MAN-WARD REBUILTS— Why Not Now? 
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(Advertising of Retail Stationer—Continued from Page 22) 


our business and in so doing, employed all of these me- 


diums. We spent this money to do what? 


l lo establish our identity, 

2 [To inspire confidence, 

3 lo stimulate interest in our goods, 

4 [To move our merchandise, 

5 To sustain the people’s interest in us between pur- 


chases or visits 

6. To sum the whole thing up: To make the people 
think of us when in need of office supplies. 

We don’t stop there, we even have our trucks painted 
with beautiful pictures of office furniture and supplies, 
changing them at regular intervals to insure the appeal 

Just at this point, I would like to state that there is an- 
other very valuable medium of advertising that we enjoy 
in our business, and strange to say it does not cost us one 
cent, but we regard it far past any money value. I have 
reference to the friendship of the traveling salesmen. They 
can advertise you in a way that could not be reached 
through any other source. Personally, I know what they 
have meant to our organization and if there is any one 
thing that I would hike to boast of, it is of their friendship 
nd my belief that they know I appreciate it. 

do not wish to leave the impression that I believe by 
merely advertising your business, it will necessarily make 
it profitable and satisfactory, for I am sure that there are 


many other things equally as important. In the first place, 


vou must have 
l Che right kind of merchandising policy 
2 \ nice appearing and attractive store 
3 \ stock of dependable merchandise 
4 The right kind of sales people that are loyal to their 


responsibility both to the public and to you 
These sales people must know their stock and how to 


offer it to the trade after your advertising brings people 


to your door. In other words, I might express this in the 
words of another by saying, “It is just as important to 
bow him out as it is to bow him in.” Courtesy is one of 
the greatest assets or advertisements that any store can 


ave 

With nearly every advertisement, we quote our slogan 

\ pleasure to show you,” and I want to tell vou that that 

slogan is lived up to |! believe that there are men in this 

wiience that will vouch tor the correctness of that state 
= 

using newspaper advertising, be consistent It is not 

cessary to use large space A number of small ads used 

larl eek in and week out, is better than a few larg 

nes run at irregular intervals Che stationery house that 


| keep advertising at regular intervals, letting the peopl 


its community know where they can buy their stationery 

lies ind the service it has to offer, stands a better 
nce to retain the interest of the community and to at 
t the new mers as they arrive 


We use two newspapers, running in each one column six 


ing the week and two column six on Sundays Chis 
space S iree enougl to attract attention and also to put 
Sada > I Cssawe 
T | | ‘ ‘ 
e ust ill boards, it is our purpose to gain name 
tv, or in other words, to tie our name to our com- 


dity—stationery and printing We try to make the 

ards pleasing to the eve and change them often enough 
to keep them from becoming an eye sore 

We use eleven pal ted posters, size 8 ft. 3 ins. x 19 ft. & 


ns., which are changed every thirty days We use one 


cut-out board, size 20x68 ft., the type of which is unique in 


that it is only seen in Houstor Chis board is located on 
he main thoroughtare, just across from the Rice Institut 


()n Sundays, it is estimated that eighteen thousand 








This New Dispenser 
Keeps Cigarettes Fresh 


Here is a new and practical gift — the 
only cigarette dispenser with a built-in 
humidor. It keeps cigarettes in a smok 
able condition and serves them one at a 
time with a simple revolution of the knob 
at the right. 
Dispensador sells to men and women 
alike. Men like it on the desk or near 
the favorite chair at home. Women find 
it an original and useful gift for bridge 
parties, at Christmas time and for every 
gift occasion. 
This unique dispenser is attractive, too 
a delightful ornament in any home. 
And its operation is simple, convenient 
and unfailing. 
Keystone Dispensadors are supplied in 
six attractive colors: Chinese Red, Apple 
Green, French Blue, Tuscon Bronze, 
Roman Gold, Battleship Grey. Packed in 
individual boxes, twelve to the carton. 
Write for descriptive literature 
and discounts 


THE NORLIPP COMPANY 
573 W. Congress St., CHICAGO, ILL. 


TONE 


olSPENSADOR 


FoR CIGARETTS. 








RETAILS 
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This Year Sell 


(wu MBIAN 


Registration Applied For 


ART CALENDARS 


Duco Art Colorings for Desk Refinement 








rans Say 


my 


PPOe os 






A Feature Line for the Coming Season 





Bases are finished in DUCO—Chinese Red, 
Mahogany Brown, Olive Green or Satin 
Black. 

Arches have a positive locking mechanism 
which opens with just a touch of two 
fingers. 

Neat rubber feet afford protection to wood 
or glass desk tops. 

Pads are red edged and harmonize with all 
finishes of stands. Punching is standard. 

Four styles—-flat, upright, book (i//ustrated 
and Jumbo book. 

Prices are as low as for the ordinary black 
enameled bases. You pay nothing extra 
for 100°, 


added selling charm. 


View unlocked 


Send for full information today 


DEALERS 


If you have not placed your order for cal- 
endar stands and pads for the forthcoming 
season ask us to send you a set of samples. 


ASSOCIATED STATIONERS SUPPLY CO. 


Wholesale Commercial Stationery 
201-215 N. FRANKLIN STREET 
CHICAGO, ILL. 
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people an hour pass this board. It is changed every sixty 
days. 

We are also strong advocates of direct by mail adver- 
tising. However, we realize that each business must de 
termine to what extent they can use this medium profitably. 
Every month we send out something, either blotters, en- 
velope enclosures, folders, or our office guide, which is 
nothing more or less than a small catalogue. 

I am sure that all of you appreciate the value of window 
displays. We change ours at least once a week, making 
them just as attractive as we know how. 

Now I have told you about our advertising, what we are 
doing, and I know that you are asking yourselves—‘How 
I told you in the out 


set that if I could give you a definite guaranty on results, 


do we know that advertising pays?” 


I would consider myself a better advertising counsel than 
a stationer | repeat this for the reason that | do not pro 
pose now to conclude these remarks with any guaranty, | 
an only say to you that we started in business nine years 
ago with just a very small stock and that year by year we 


have grown, each year surpassing the preceding one. You 


can answer for yourselves whether this condition is true 
of all stationers you know. 

We are consistent in our belief that regular and sys 
tematic advertising has a large part in this growth. I say 
consistent, because we have tried to be just that. Don't 
make the mistake of cutting down vour advertising when 
business is good, but keep it up; when business is quiet, 
keep on advertising You don't cut off your salesmen 
when business is good, nor do you when it 1s poor 

Che average stationer spends 14% of his gross sales for 
advertising, but we spend just twice this amount and be 
leeve it. pays We realize, however, that circumstances 
alter cases: it may not be advisable for every stationer 
spend this much 

> 

Convention Preparations—-Continued from Page 9&8 
the statement that the Tuesday luncheon and bridge a 
Belmont Springs for the ladies will be a capital affair 
Chis is a beautiful club, well out in the country with a 

dertul club house, excellent cuisine and every facility 


+ 


for providing a wonde rful time. On Thursday it is planned 
to go on a trip to Concord and Lexington, stopping at the 
Wavside Int his triy will be over the route covered by 
Paul Revere on his famous ride Here the country teems 
with historic places as well as many natural beauties. It 

ild be worth while to make the trip simply to see this 

rt of New England in October Also on Chursday 
there will be a boat ride down the harbor On Monday 
the ladies will be given a trip to the his places i1 
Boston and big parties will be given on Monday and Tues 
ada hts tor everyone | Monday night the Boston 
stationers will entertain, while on Tuesda ht, the ¢ 
necticut Vallev stationers will be the hosts There will be 
1 surprise party on Wednesday evening and a _ record 
re iking | ingquet on Thursday evening Ft ill I these 
events, the ladies will participate and are ass i Cal 
tal Tie 

The management of the Hotel Statler, the headquarters 

tel, is working in complete harmony with the nvention 
committees and is just as interested in putting over a fine 
convention as are the stationers themselves \ll the local 
committees are on the job and every dealer in Boston ts 
behind the convention eager to do his part as soon as the 
cle legates irrive Boston wants a delegat 1 every 
district. It is going to put over a real national conventior 
ind hopes that every one of the forty-eight states will be 
iherally represented 

Herbert Mars secretary of the Stationers Ass 1atiol! 
of the United Kingdom. London, England, has been desig 
nated as the dele wate from the British trade t the sta 
tionery trade of the United States. He will receive a warm 


welcome at 1e Boston convention 


Steve Luckett of Toronto and Wilham Dawson of Mont 


1 


real are going to get a number of Canadian stationers 


together to make the trip to Boston and attend the con 
vention. 
On to Boston! There is going to be a big time! 
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The Equipment That Never Wears Out 


“SECURITY” Steel Office Furniture meets every office need. 
Each piece of furniture possesses those cardinal qualities de- 
manded by the practical business man and exacting user 

Beauty, Permanence, Economy, Fire Protection and Utility. 


The selling privilege of “SECURITY” Steel Furniture means 
new accounts, larger volume and increased profits for the 


dealer. 


Write our Sales Department for an Agency Proposition 
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When in need of desks 





[his is the new Tell City No. 234 flat top desk. In 
the past, Tell City Desks have been made standard 
32 inches wide but because of the growing demand we 
are building this new number 34 inches wide in the 60 
inch length. The desk is supplied in oak, mahogany 
or walnut, also as pedestal typewriter desk in oak, 
mahogany and walnut, and is equipped with center 
locking device, the center drawer controlling all drawers 
in both pedestals. It is well constructed and well 
finished; it offers the dealer exceptional value in the 
medium grade 


LXEALERS who know what we know about Tell City 
Lesks are doing a good volume throughout the year 
Whether for large or small offices they go after the order 
confidently and are over the average successful. We 
shall be glad to send full details. Write the Tell City 
Desk Company, Tell City, Indiana, or call at our per- 
manent exhibit space No. 1122 American Furniture 
Mart, Chicago 


“think of 


TELL CITY 
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Typewriter Man Heads Conservation Committee. 
William Mauthe, president of the Demountable Typ 










Ir. Mauthe is prominent in the Haak Walton L ROUGH 
PREMIER And 


A.W.M.Co.GRADE 





TYPEWRITERS 


| Send for New Price List 
| . No. 90 
| Ribbons-Carbon Paper-Parts 
= &§ Roem 
a vEsstet i COVERS 
tga ite anton MH 24-HOUR 





> 
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bag Fountain Pen hee vas Westward 
L he ¢ Y” displa : r the \\ \. Shea 
er Pe ( mpat hit A , ! , August f¢ 


- PLATENS 


AMERICAN 
WRITING MACHINE CO. 


449-455 Central Avenue 


NEWARK, N. J. 
And 20 Principal Cities 
Established 1880 
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THIN LEAD 
CotorepPeEnciLs 








$4.00 


per doz. 


Cn Thin Lead Colored 
Pencils are a fast turn-over 
item that bring worth while profits 
to dealers everywhere. 


Executives, draftsmen,accountants, 
artists, teachers—in fact, everyone 
finds them most useful for figuring, 
checking, underscoring, map col- 
oring, retouching, marking blue- 
prints and for a multitude of gen- 
eral uses where emphasis is desired. 
’ 


Their hexagon shape prevents roll- 
ing—easily sharpened in a pencil 
sharpener—wooden casing permits 
making a needle point—all 12 col- 
ors absolutely true—can be easily 
erased —these are special features 
responsible for their popularity. 


12 COLORS 


Blue . No. 1206 Orange No. 
Red. . . . 1207 W hite : 
Green. . . 1208 Light Blue 
Yellow . . 1209 Pink 
Purple. . . 1210 
Brown . . 1212 


Also Black No. 1213 and Indelible No.16 
Combination Red & Blue No.1211 


ly fv lv lv tv 
~~ O@enavea 


Light Green. 
Maroon ° 


Packed in \ gross cartons (solid colors) 
and in attractive Display Assortments 


Also No. 1116 Assortment (illustrated be- 
low) one piece each 12 colors—6 boxes to 
a carton 
Check over your stock and order 
an adequate supply today 


American Lead Pencil Co. 
220 Fifth Avenue « New York 
Makers of the famous VENUS Pencils 


UNIQUE [IS YELLOW 
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Foreign Trade Council Meets This Month 

[he program has been announced of the fifth annual 
convention of the Pacific Foreign Trade Council, which 
will be held at Victoria, B. ¢ 
Wayne I 


La Salle Extension University, Chicago, has been 


September 15-17 inclusive 
Butterbaugh, director of traffic management 
secured 
to carry the subject of “Ways of Regaining, for Paciti 
Ports, the Traffic Between the Far East and United States 
that in Recent Years has been Diverted to Atlantic Ports.” 
Irving E. Vining, president of the Oregon State Chamber 
of Commerce, will talk on the “Application of Americar 
Problems.” 


Statesmanship in Interpreting International 


The subject of “Commercial Air Service” carried by W 
P. McCracken, Assistant Secretary of Commerce for 
Aeronautics, Washington, D. C., will be especially oppor 
tune at a time when Colonel Charles A. Lindbergh is in 
the Northwest also to arouse interest in this modern 
method of transportation. 

Other topics, for which speakers will shortly be an 


nounced, are “Barriers to Export Trade of the Pacific’ 
“Protecting the Importer in 
“Devel 


Trade Through Travel”; “Value of Imports 


“Foreign Credit Insurance” 
Customs Matters”; “Trading in Wheat Futures 
oping Foreign 
in Developing Our Foreign Trade”; “Handicaps to Paciti 
Shipping Interests”; “Far East Finance and General Trade 
Conditions” and “Foreign Markets for Forest Products.” 

Wilham Pigott, president of the Pacific Foreign Trade 


states that the ambition of the program commit 


tee 18 to provide topics for the ben fit of every, branch ot 
toreign trade, inasmuch as this is the only opportunity for 
he various kinds of business of the Pacific coast to meet 


fn the common interest of Foreign Trade. 


he trade advisor service has bee established he 
aid this purpos« Chis will be conducted by trade commis 
sioners who have been called in by the I ted States Ds 
partment of Commerce from Australia, India, | ppine 
hina Jay i Central and Sout America il Canada 
Delewates nee g idvice 1 specitic | oblems ‘ } 
givel the ene} t the trade commissioner's experienc 
and resear¢ S. H. Blalock, dist dire eB ca 
f Foreign and Domestic Commer Seat iniz 

g this featu of the conventi 
Meet Outside U. S. for First Time 

The ecting this vear 1s being held itside ot the l rite 
state tor the rst time and Mr. Pigott expresses the belie 

at 1 < erat rather than competition lies the suc 
cess the distribution ot our surplus, therefore, even 
greater interest than heretofore s being evide ed ti 
Pacific foreign trade all over the world. Among the promi 
nent l nited states citizens w he will atte d ire Jat cs ™ 
Farrell, president of the | nited States Steel ( rporatior 
and chairman of the National Foreign Trade Council; Wat 
re! F. Purdy. assistant t ae Dalton, president f the 
United States Merchant Fleet Corporati R Ss ae % px 
la | ed states senat ror Ne \ ; | \W\ 
Sul ers Lnited States ( vress i ( state < 
\\ s \ \l Free l nited States c¢ ress i t T 
Calitor i Pacific coast i i terests will ive suc 
eprese tative le evates as if hi | Ba be eside t 

t First Nat 1 Bank, Los geles; J. A. H. Ker 
Vice eside s< i @& oa es Bank I s \ 
wre s Ay I Hol Canadia B f I Vat 

ve B. ( 

Jelewates ‘ seas W de | \. Pa oO, agent 
ener f British Columbia stat ed at Lond England 
" resentative ot the Chambx f Commerc: Ital 
epresentatives tr the lok Chambe ot Commerce: 
Angel Garri, president of the Chamber of Commerce, San 
ig ( 1, and Francisco Suris of the ( i Foodstuff 
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Oudee These Winners Now 
for Volume Holiday Sales! 


A few short weeks and the holiday sea- 
son will be onin full swing. Now, as you 
lay your plans and adjust your stocks 
for the holidays, decide to feature the 
complete Sengbusch line of writing ac- 
cessories. They'll make an irresistible ap- 
peal to your customers. The Sengbusch 
line represents the most advanced ideas 
in writing equipment today. 


From the popular Sengbusch Adjustable 
Sockets and Dipaday Pens to the gor- 
geously beautiful Marble and Onyx Desk 
sets, this one line will solve every prob- 
lem of the gift shopper. And the price 
range of Sengbusch products enables 
you to make sales with a minimum of 
time and effort. 


Check your stock of Sengbusch prod- 
ucts now. Order a representative assort- 
ment of this fast selling equipment. Reap 
the profits of volume sales during the 
holidays with the Sengbusch line. Na- 
tionally advertised. Dealer helps fur- 
nished. Place your order early and avoid 
last minute deliveries. Write today. 


Sengbusch 
< 


Self-Closing Inkstand Co. 


915 Sengbusch Bldg., Milwaukee, Wis. 


Concentrate on the 
Sengbusch Complete 
Gift Line this Season 








ay 
A 





Sengbusch Dipada 
Pens, Red or rp 
barrels. With No. 4 
nib $3.00 each; with 
No. 6 nib $5.00 
each. 14K gold 
m point nibs. 


No. 1970 Emeraline - $10.00 
No. 1971 Black - ~- - 10.00 
No. 1972 Marble - - - 12.00 
No. 1973 Onyx - - - - 12.00 
(Prices without Pens) 









No. 30 Emeraline $3.50 
_ 31 Black - - 3.50 
— 32 Marble - - 4.00 
No. 33 Onyx -- 4.00 
(Prices without Pens) 


inch 4 -¥ Adjustable Socket 4 inch Round Adjustable Socket 





3 

No - «$2.00 No. 10 Black - - - - - - $2.00 

No. 2 Green ------ 2.00 No. 11 Green - - - - - - - 2.00 

No. 3 Mahogany - - - - - 2.00 No. 12 Mahogany - - - - - 2.00 No. 1614 Green No-Mar Rubber $8.00 
No. 4 Walnut - - - - - - - 2.00 No. 13 Walnut - - - - - - 2.00 No. 1612 Brown No-Mar Rubber 8.00 
No. 5 Brown - - - - - - - 2.00 No. 14 Brown -<«----- 2.00 (Prices without Pens) 
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VOU are human! You are interested in profits. You want to increase 
your sales and cut down costs. Here’s how! 


Look at the new Medart Boltless Steel Cabinet above. It is the quick- 
est and easiest cabinet to erect. No bolts or tools necessary. Just ten 
minutes time fitting the 7 interlocking parts together. What this means 
to you in savings of time, labor, freight, drayage,and floor space is obvious. 










Now about the cabinet’s selling features. Truthfully, they are so superior 
they make other cabinets seem obsolete. Judge for yourself. 1— Beauti- 
fully designed, panelled sides,one-piece sanitary base. 2—Lock-in-handle, 
3 point locking device, pin tumbler lock. 3— Adjustable shelves. 4— 
Rigid, non-sagging, corner-hung doors. 5— Finished in Du Pont Ducoin 
beautiful shades « « « green, mahogany, walnut, and white. 6— Thirteen 
sizes and types for every office purpose. 


You should stock Medart Boltless Cabinets at once, so that you can see 
for yourself that the Cabinet is everything we say it is « « + and more! 


FRED MEDART MANUFACTURING CO. 


POTOMAC and DeKALB STREETS + « + SAINT LOUIS, MISSOURI 
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the United States in the ofhcial im 


ding delegates, which will be such as 


British Colum 


(ttawa; premier and provin- 


of Western Canada 
ind harbors c c 
* \ 1 at a time A cn W 
ns tl Pa | 
( her i ( ne 
i’ \ i 
7 \\ | ‘ 
~ ‘ t} r y \ 
i anuta 1 
ER. W. McL. ¢ 
( ( in ber ( ‘ 
t | 1} ( 
ve ! m a 
i at ( nie 
. e | the 
( | i ‘ ‘ ‘ Mr 
stat leve op 
g g ind star 
‘ ate publi 
eT i epel po 
t toreig! tr ice O at 
1 r s each ind = te 
‘ il ( t Iroug! 
: co! w d. 
al 


International Direct Mail 


Program of D. M. A. Meet at Chicago. 
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A Better Service 
For Desk Users 
exclusively GUNN 


Made in Grand Rapids 


Help your trade to get the best results 
from their staff. Sel! them the unex- 
celled service of GUNN LINO. These 
distinctive desks do more than enhance 
the office interior. They promote 
accurate vision and add to the user’s 
comfort. 






It Isn’ta 


[Ino 
Unless It’s a 
GUNN 


The Gunn Furniture Co. 
GRAND RAPIDS, MICHIGAN 
Branch Offices and Salesrooms 
11 East 36th St., New York City 


1027 So. Broadway, Los Angeles 
21 Second St., San Francisco 
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Suspicion 


The day of take-a-chance when 
buying a used typewriter is over. 
Any reputable dealer can now 
furnish Master Grade Remanufac- 
which are 


tured typewriters 


above suspicion. 


Dealer confidence in the product 
of this company is well placed and 
never has been violated. All goods 
are exactly as represented and 
give a full measure of service for 
the price. Our facilities for serv- 
ing dealers are more advantage- 
ous because we are the largest 
wholesale distributors of type- 
writers in the world. Have you a 
late price list? 


The Wholesale Typewriter Co. 
428-430 Broadway 
NEW YORK, N. Y. 














APPLIANCES September, 1927 


Hoover Heads Royal Branch at Dayton. 

r. E. Hoover took charge at Dayton, Ohio, for the Royal 
[ypewriter Company, Inc., some weeks ago, succeeding 
Oscar P. Gilmore, who resigned to go into the secon 
hand typewriter business At the time of this change the 
Royal branch was moved to the Journal-Herald building, 

East Fourth street. The branch has ample space, good 
illumination and excellent facilities to serve customers \ 
fine display window permits effective eye merchandising 


Mr. Hoover entered the typewriter business in 1913 with 


the Typewriter Shop, Inc., South Bend, Ind.— the 
luttle Corporatior In October, 1916, he was made a city 
salesman for the L. C. Smith & Br [ypewriter ( 
at Denver, Colo. In 1918 he became manager. Mr. H 

is promote to manager of the Indianay 
Ma 1923 rl he spent a vea The N ( 
Register Company, returning to the “Elsie” far 

ger of the office at Akron, Ohio 

7. 


Recent Accessions to Sheaffer Staff 
I. R. Snorf and Fred A. Milligan of Chicago and B 
respectively, have been added to the extensive sales stat 
of the W. A. Sheaffer Pen Compan Mr. Snorf, who was 
sales manager formerly for the LaSalle Extension Um 
versity, has been assigned to the city of Chicag Mr 


Middlesex and Sut 


Milligan represents the company 





FRED A. MILLIGAN I Ro SNORI 
ties, Massachusetts, wit i few except . Mir 
M i S S! ‘ Ss a vetera 
‘ cit hav i rest ( i es | 
i Philadelphia 
| were the | ted Stat \rn durit re | 
war: Mr. Snorf was a sergeant atte: eleven months set e: 
Mr. Milligan served nearly two vears as a pr 
=) _ 

Ribbon and Carbon Trade Body at Los Angeles. 

Che Carbon and Ribbon Dealers’ ssociatiol t Los 
Angeles has been orwanized by sales agencies in that hele 
Semi n i eetings are be eld facil alc 

i 1 by the me engaged the Los Angels 
Officers were chosen as tollows W. E. Sibertsor Ame 
can Ribbon & Carbon Company). president Arthur. G 
Wilson (The Wilson Company), vice-preside lol H 
Huff (California Carbon | iper ( anv), se i F. 
De i (Vick-Far ¢ npany), treasure Che ft 
he \ ce rise the d direc s H \ 
nd M i & Volger, | WW H. Met r 1 rie 
\ | , Pic Company lL. V. Frankel (1 
Ribl & Carl \ facturing any) 
> 
fy mit K Wwe the fo W“ 
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Art Metal desks, files and chairs in 
the Auditing Department of the Life 
& Casualty Company. 





What an insurance company 
demands in office equipment 


Ease of operation a big factor in getting 
this order for the Art Metal Agent 





Nem nome 


N the insurance business, where clerical work plays such a 
large part, desks and files must give quick, efficient service. 
This is one of the many reasons why the offices of the Life 
& Casualty Company of Nashville, Tenn., are completely fur- 
nished in Art Metal steel desks and filing equipment. 

It was a big installation, comprising 77 desks, 21 tables, 89 
files, and incidental furniture. 

The local Art Metal agent got the order. With the Art Metal 
line, he was able to offer: (1) complete coverage, through its 
395 items, of every office equipment need; (2) unusual beauty 
of appearance; (3) uniformity of construction which in- 
sured years of perfect service; and (4) reasonable cost. 











Life & Casualty Co., completely equipped 
with Art Metal desks and files 





Art Metal throughout— the Policy 
Department of the Life & Casualty 


Every Art Metal dealer goes after big orders with the same 
confidence, for he knows that he can meet every requirement 
in office equipment needs. He knows that the wide range of 
the Art Metal line covers practically every item of modern 
office equipment. 

But Art Metal’s cooperation with dealers doesn’t stop there. 
It also offers them really constructive assistance in getting 
more business— assistance that makes the Art Metal line a big 
profit-producer for every dealer who handles it. 
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Steel Office Equipment 


Jamestown, New York’ 
U. S. A. 


THE WORLD’S MOST DIVERSIFIED LINE OF STEEL OFFICE EQUIPMENT 
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Over 41,000 


individuals received 
training last year 
through our system of 
Comptometer instruc- 
tion. 


Included in this num- 
ber were 20,000 clerks 
instructed in custom- 
ers’ offices. 


This service, in be- 
half of faster and better 
figure work — greater 
production—is offered 
without charge to em- 
ployers. 


























What is your 
unit cost of figure work? 


ate office—every modern office 

-with its figuring, writing, ad- 
dressing and other machines, is today a 
machine shop. 

In the factory it is fully recognized 
that the merit of a machine rests 
squarely upon and must be decided by 
performance. 

The buyer for a machine shop wants 
to know what a machine will do—how 
it compares with other machines in 
unit cost of work turned out. 


That means production. 


Is there any reason why that stand- 
ard should not be applied to office ma- 


chines—to your adding and calculating 
machines? The test of performance 
does away with all guesswork in the 
selection of a machine for your figure 
work. 

The Comptometer is a high speed 
machine. It assures rapid production. 
Its automatic controls safeguard opera- 
tion even at highest speed. 

Try a performance test of the 
Comptometer in your own office. There 
is no sidestepping the results of this 
test which we offer in competition or 
otherwise. No commitment on your 
part, regardless of the outcome. 


Fe_t & TARRANT Meco Co. 
1719 N. Paulina St... CHICAGO 











CONTROLLED-KEY 





If not made by 
Feit & Tarrant 
it’s nota 


Comptometer 


ADDING AND CALCULATING MACHINE 







Only the 
Comptometer 
has the 


Controlled-key 


safeguard 
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Information Bureau on Pan-American Topics 


e | 


! 
' ~ 
rT 
\ 
by 
o ( 
ri 
ell 
~ 
_ 
“x | 
\ 
His 
vpe 


in-American Service has been established at 81-83 


eet, New York, N. Y., to promote Latin Ameri 


by facilitating closer contact and better under 
etween the peoples of the three Americas 
g to C. C. Martin, its director-treasurer, the ser- 
t i and making, al d is in no 
é ee adve g or pu tor Ame 
s Ne ts el re wress 
‘ ( states \ Spanish 
. \\ it¢ ( c ss I l itin 
‘ s ‘ ati i scl iL 
ects \r Ss cove 
i i] e sent 
| st < 
( s M Ma be of 
‘ v 2 express I e vic s 
‘ t s T¢ i the 
cas i T¢ ss s r il i 
e West ‘ ere 
I trace i s ex 
\ k wil € ace iplished by the 
etl < ide t 1 de the citizens 


‘ At é ‘ \ ‘ vised 
er 
i ive ¢ ed OSs€ 
\ vei Che super 
é ds of C. C. M the 
I & T e | y, Ne \ ( el 
‘ t e sé eta the se ( 
oat c 1 re ( ot 
Dp. W LE. W Con 
\ ie Dod (Owens Bottle Company) 
Lawrence & Company), L. E. Freeman 
« ‘ i I J Mehren (McGraw Hill Pub 
‘ I n¢ R. G. Owens Ameri Manu 
Export Association), G. R. Parker American 
Importers Association ) ( \\ Rice 
Societv of Mechanical Engineers Ds | | 
(CLarnepr Endowment f International Peace Fe 
ale Na Ass " ot Cre Men), 
Leer, Ji Nat il Couneil ot American Im 
lraders, | nd R. s. Willis (Huxley Wil 
> 
A. J. wager Moves to Arizona 
|. Redding, who has been in charge mportant 
St he Chicos Debeets wk the Wakiined Type 
pa nas et bliged te take 1 de e leave 
‘ 1] é s Mr. Redding Ove 
I x, Ariz During e past for 
‘ R erg e f gica pera 
‘ s A great tortitude 
i ( i gave M Redding a 
t é i statio v he he lett Chicags 
\ r ivecimye Case 
‘ 1s e \\ IStTOCK rga Za i I 
c large wish Mr. Redding 


Ryan in Charge at New York for Lyon Metallic 


Ryan, who had been with The Van Dorn Iron 
pany, is now manager at New York for the 
illic Manufacturing Company, 342 Madison ave 
succeeds A \\ Stark Mr. Stark joined the 
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Only 


FLEXI-POST has the 
FLEXI-POST—they are 








advantages of 
at the 


self-evident 


turn of the key 


Auxiliary Post Sections provide unlimited capac- 


ity. 


Two-Inch 


Working Space allows ample 


room for the speedy and convenient insertion, 


removal and handling of sheets. 


Direct Screw 


Compression locks any number of sheets with a 


vise -like grip. 


me nt 


storage 


Sheets are held in perfect align- 


Non-Protruding Posts save valuable 


space, 


LEXI- 


REG. U.S. PAT. OFF. 


Build a bigger binder business with FLEX] 


POST! 


complete and convincing 


with 


a most 





It’s simple to demonstrate 
sales appeal is made 
turn of the key”. FLEXI-POST is 


backed by an extensive advertising program 


Write 
POST 


and other loose 


for dealer’s arrangement on 
Binders 


FLEXI- 
Faultless Visible Records 
leaf books in the complete 


Faultless Line. 






STATIONERS LOOSE LEAF CO. 
Chicago 


MILWAUKEE New York 


note the exclusive prin- 
ciple of flexible link posts. 


One of the many 


‘AULT LESs 


LOOSE LEAF BOOKS 
“All that the name implies” 
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COLOR FRODUC TS 


TYPEWRITER RIBBONS 
TYPEWRITER - PEN & PENCIL 


CARBON PAPERS 


REFLEX 


WRITING INKS SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 

























































































THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





The fact that our business has 
grown and developed largely, 
over a period of 48 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands has been 
rendered. 


Grade for grade—price for price, 
there are no stationers’ color 
roducts that surpass the A. & 

. Line. 
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Spencerian New Illustrated Catalogue 

The Spencerian Pen Company, 349 Broadway, New York 
City, have just issued a new illustrated catalogu 

This catalogue is made up in their standard buff and blue 
color scheme and is particularly noticeable for the distinc 
tive typesetting, clear cut pen illustrations and color plates 
A special feature is a full page illustrating twelve popular 
numbers as an aid to the trade in purchasing stock Chis 
page conforms to the policy of the Spencerian Pen Com- 
pany of pushing a smaller line composed of popular num- 
bers and will tend to assist the trade in carrving a Spen- 
cerian stock that will insure a constant turnover 

Copies are being mailed to the entire trade and additional 


copies will be sent on request 


a = 
Chicago Post Office Filing Department Uses 
“Kwickstik” 
The filing department of the Chicago Post Office has 


adopted Kwikstik—a mucilage container and spreader—ac 
cording to a report from the makers, Kwikstik Company, 
Chicago, Ill 
, In using Kwickstik, a drop of mucilage is applied to t 
upper lefthand corner of the bottom sheet, then the upper 
sheet is laid upon it. The manufacturer states that this 
method of fastening papers together has been favorably re 
ceived by those doing the filing and that a number of large 
concerns are using it 
> 
Harry G. Swift Leaves Marchant to Establish Own 
Business 
Harry G. Swift has severed his connection with the Mar 
chant Calculating Machine Company, Oakland, Calif. Mr. 


Swift has established headquarters at 277 Pine street, San 
| 
to manutac- 


He savs that 


francisco, and is open to give representation 
| i l 

turers of substantial lines of merchandise. 

he is in a position to cover all Pacific coast states and 


11 


might even be able to cover a tew ol the other vestern 


States 


> 


Mankato Dealer Secures L. C. Smith Machine 
Mankato, Minn., has 


The Office Specialties Company, 


taken the dealership in that territory for the L. C. Smith 
typewriter The company had enjoyed the Corona fran 
chise for a long time, and now has the entire tamily ot 
the L. C. Smith & Corona Typewriter In \. J. Kirk 
patri h head of the Ofte Specialtr s CLompan\ has taken 
Gordon Hyde into the business Mr. Hvde is a ung 
mal vith several years of successful experience He will 
handle the outside work for the company 
_— =.) — 


Ed Pfeffer Becomes Manager for Underwood at 
Waco 


be H Ptetter Waco lexas tormerly manager t the 
local tt e Remington Typewriter Compa has 

epte the mal iwership oT the local | nder \ cl Ores 
He assumed his duties August I He will o« 
ti ‘ filled by E. L. Walls, who has beer 
le e tha twelve ea \l \\ , < 
‘ i i ( Woot 

a 
Dalton Division Officers in Chicago 

The Dalton Division of the Remington Rand. | 

i ( re | s innoul ed 1 a 

ep. is located at 7 We la stre 
se t i r ser) ( ind epair i éé Sou 
State stree ra t t« ils, s plies a d ire 
handled the service dey 4 Rey i ‘ 
quests t eme stration and at iy ikkeepi re 

rt it i he s¢ m the sale s irtme 
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A Complete 
Line of Steel 


Filing Cases 
And Storage 
Equipment 





av, - ‘ ~ 
ADS OK a 
ii ll 
Are You Determined toGet 
Your Share of Fall Business 


Consider, then, the complete Berloy line. 
Verticals to meet every office need in price, 
style and finish; half sections and wide sec- 
tions for any executive; safes and insulated 
cabinets built to fit your customers’ needs; 
cabinets for every storage purpose; lockers 
in any size or style and steel shelving to ex- 
actly fit any storage requirements. Give 
your men the incentive of this complete, 
attractive line and you will get your share 
of fall business. Write for proposition. 


THE BERGER MANUFACTURING CO. 


CANTON, OHIO 
Branch Offices 


New Vork Chicago San Antonio Columbus 
Long Isiand City Minneapolis Roanoke Milwaukee 
Albany Kansas City St. Louis San Francisco 
Rochester Dallas Cincinnati Los Angeles 
Newark, N. J Jacksonville Detroit Atlanta 
Philadelphia Houston Pittsburgh Seattle 
Boston 
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Ghe (AADCO 


VISIBLE PRONG 
BINDERS 


TYPE ONE—WITHOUT 
DOUBLE OPENING 


TYPE TWO—WITH 
DOUBLE OPENING 





(ADCO *VISIBLE”’— TYPE ONE fully 
opened from closed position. Lays leaves 
flat in closed position. Preferred by many 
users for various records. 





(ADCO *‘VISIBLE*’—-TYPE TWO in 
second position for posting. This double 
opening feature permits the book to be 
opened or closed from a fully opened or 
closed position to a half open one and 
locked in that position; or from a closed 
position to a fully open one, and vice-versa. 
The locking and releasing in all positions 
is automatic. 


PRODUCTS 
Accounting Devices, Binders and Forms, Special 
and Stock Ruled and Printed Sheets, Indexes. 


W. G. LLOYD COMPANY 
626 S. Clark St. Chicago, Ill. 


ACCOUNTING DEVICES COMPANY 
W. G. LLOYD COMPANY 
CONSOLIDATED 
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attention to the people passing bv TI at at 
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Methods and Men in Merchandising 


Brief Reports of Plans and Training Meth- 
ods that Have Been Found Useful by Modern 
Merchants 


Selling by Function 
Service selling is illustrated admirably by an incident 
reported in a daily newspaper \ curbstone peddler was 


} ] 


demonstrating a patent augur, operated Dy raising and 


lowering the handle, which actuated a worm that drove 


he bit [he peddler had a dithcult time interesting th 
passing crowds, and greater effort was necessary to sell 
\t fifteen cents he found tew takers 

\ dow East Yankee vas watching the peddler, and 
liscerned whv his eftorts were so futile ‘Sell the holes.’ 
he whispered The itinerant thought a moment, smiled 


thanked his triend, and changed his selling appeal 


Some time later the Yankee passed that peddler again 


He was busy boring holes with the augur, paving nm 


| itude stopped 


many, who seemed never to have seen such an operation. 


Giding his time until he had a good assemblage, the itin 


erant opened up with a new line of sales talk. “There vou 


are ventlet | ‘ pomnting to the holes ima block oT wood. 


that’s what this little fellow will do, and you saw how 


asily he did it. Only twenty cents.” The price went up 
vit the improved demot Stration of service 
| © otten the stationery sale sman 8 intent on selling 
rchandise or a mechanical device, and fails to paint 
he picture of the results the user obtains \s a result, 
s dithcult to sell and otten as not, no sale is made 
Sell the holes.” 


Filing Equipment for Movie Orchestra 
Selling filing equipment to moving picture theaters isn't 


is strenuous a proposition as it appears to be on the face 


Modern picture houses require an extensive musical library 


ind a means tor filing it systematically \ Detroit moving 
ture theater ts equipped thus The leader classifies his 
nusic by character—sentimental, national airs, popular, 
llewe, et When a new film is to be put on the musical 


lirector analyzes the musical setting and selects appro 
late music tron the hile 


Cost Per Call Vs. Value Per Call 


Sales statistics bristle with “Cost Per Call.” The indi 


vidual salesman can well set a figure on “Value Per Call.” 


VeT i series ot months this nhgure can represent quite 


curately the income accruing from each door knob 


CaTresset¢ 


An imsurance man values his calls at $3.00 each \ 
ufheient number of calls will average this in the insurance 


icitor’s income Chen, when his calls per day fall below 


the average, he knows that his month's earnings will suffet 


proportion 
The old story about the typewriter salesman in the early 


avs of the industry receiving five cents for each call 


made, plus commissions on sales, has its application today 


hat typewriter salesman didn't use any skill in his ap 
roach, but the cumulative effect was there 


“Value Per Interview” might make closer check on the 


current earnings, as that would necessarily have a higher 


gure than the value per call Its average would establish 


fair estimate of the monthly earnings 


Novel Collection Stunt 


Collecting slow accounts was expedited by a retailer 


ho dressed his appeals for money in an unusual manner 
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OFFICE EQUIPMENT DEALERS 
WHO SEE THE HANDWRITING 
ON THE WALL ARE CONCEN- 
TRATING ON 
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| desks like these 
command respect 
for yr your business | 











- 


Set Beautiful durable } | 











Business Office of The 
Ohio Bell Telephone Co. 
at Cleveland, equipped 
with GF Alisteel Desks. 


_ 





> . . %* Stee ists wie ! ! ears 
and surprisingly low in cost --= {i s600°S Ssulbi its 
Approa . u istomers ' } le 
fy RR UL NDINGS play an important part ir — 
he impression created in any business. The a aes yness lefir ' 
buildings cusasnal equipment, all convey cer able, Vel am tops that do _ 
tain ideas that help the public form its opinior Sows Se 1 ee k 
ot that business ne of these desirable advantages a perma 
1 FA lesk the desk i 
F A Desks ated _——— ' 
ee is taal ta wa ae pee - . y y dea er the yntr 
und good tast THE GENERAL FIREPROOFING COMPANY 
e per ' ind les ty ft YOUNGSTOWN, OHIO Canadian Plant, Toronte 


Export Department, 438 Broadway, New York City 
Cable Address : “‘Genfire New York" 


The General Fireproofing Company, 
Youngstown, Ohio. 
I send 

GF 
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banks at which his debtors carried their 


checks 


ible to himself for the sum owed 


Knowing the 


accounts, he got counter and made them out pay 


These checks were sent 
that the check 


This has proved 


to the delinquents with a note indicating 


was filled out to save the debtor's time 


effective expedient in several cases 


Sell Costumers Enough 


Increased sales of costumers might result 1f the office 


niture salesman will bear mind the following incident 

\ fice man complained to his tailor that his coat wore 
t on the front ecessitating repairs and early discarding 

e tailor made a few juiries The office man worked 
is shirt sleeves, so the coat did not wear out at the 


+} 


desk Then the tailor inquired where the coat hung in 
he office “On a costumer It developed that six men 
sed that costumer Lhe rst man down found that two 
ther coats—and overcoats also in winter—were hung 
over his garment Every time an additional coat was hung 


n the costumer, the garments swaved, and the nether- 
most coat rubbed against the costumer standard Phat 
did the damage to the coat front. 


The victim figured that the price of an individual cos 


tumer good insurance on his clothing, so he bought 


Was 


Black Ribbons for Documents to Be Recorded 


lvpewriter ribbon salesmen can help customers who 


prepare documents which may be recorded by the register 
of deeds. Many counties now use the photostatic method, 
ind in this method a good black record ribbon gives the 
best reproductions. A light blue ribbon will not copy If 
it is known that the customer has any papers recorded, 


] 


idvise the use of a black ribbon tor the typewriter 


Rush Orders for Stamps and Seals 


orders tor rubber 


requently stationers receive stamps 


ind seals on which immediate delivery is required, to meet 


which the has not 


some emergency customer anticipated 
Many of the manufacturers of rubber stamps and _ seals 
are prepared to give twenty-four-hour service or better 
\ service charge of $2.00 is made generally for such work, 


} 


based on the fact that the jobs are put through individ 

ually, and followed intensively in their progress through 

the shop. Naturally this interferes with the general run 
vork, and delays production of regular orders. 


It happens frequently that the customer's rush is not 


he thought. when the service charge is men- 


he will permit the job to take the usual 


livery It the sufficient, he will 


urgency 1s 


justification for his rusl 


is a 


What Are You Hunting, Buddy? 


ke which is making the rounds of the newspapers 


ind magazines suggests an application to selling The 


' 


cerns a young chap out 
asked, “What are you 


said Nimrod, Jr., “I ain't 


story con with a rifle, who 


Was 


] 


hunting, Buddy: ‘Dunno, sir,” 


seen it vet.” 


his inexperience, was doing what some 


experience They are hunting. 


Often, when they find the un 


known quantity they lack effective ammunition 


heavy and 
] 


rewara 


their 
and afloat, 


anything in mv line today 1s 


ie it afield less ot 


target 
] , sof 7? , . tr 
salesmat ows by intuit r investi 


is line can be needed—should 


by the various prospects he visits Otten he 


nceives art idea ot set ce il d explains the idea to pros 
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Safe-conduct for your 
checks away from home 


ZRACTEY SUGEBRED FIFTY BOLLARS 23 TENTS 





Trade 


Mark 


THE CHECKS that leave your office every day may 
travel a devious route before they reach the bank. 
There is always the possibility that they will get 
into the hands of a check manipulator—one of the 
elusive, clever army of crooks that takes $100,- 
000,000 from American business every year by check 
fraud 

Over a million Todd Protectographs are providing 
safe-conduct for the checks of business and banking 
houses in the United States and 64 countries abroad. 
They protect the amount line by shredding letters 
and hgures deeply into the fiber of the paper with 
two colors of indelible ink. A simple operation on 
these accurate, rapid machines makes a clear, at- 
tractive imprint that defies alteration. 

There are Todd Protectographs for every type 
and size of business. Their imprint on checks is a 
mark of care, efficiency and economy in business 
practice, 

Todd Service is available from every important 
city in the country. Let a qualified Todd Expert 
show you what the Todd System of Check Protec- 
tion is doing in safeguarding the funds of business 
and in improving the quality and speed of check 
writing. 

Todd Expansion Creates Opportunity for Salesmen. 
National advertising identifies the Todd name 
with the protection of bank accounts—business and 
personal. New models are being made for a con- 
stantly widening market. This era of expansion 
means opportunities for men who can qualify to 
represent a progressive organization. If you are 
interested, write to us at once. The Todd Com- 
pany, Protectograph Division (Est. 1889) 1129 Uni- 
versity Avenue, Rochester, N. Y. Sole makers of the 
Protectograph, Super-Safety Checks and Todd Greenbac 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of al! check frauds 
by preventing raised amounts. It is made in a variety of models, one 
fo- every type of business—$37.50 up. For private use the Personal 
Protectograph at $20 has a nation-wide popularity. Only Todd can 
make a Protectograph. 


Todd Greenbac Checks, with their patented self-canceling features. 
eliminate another source of possible check losses by preventing 
change of payee's name, date and number and ‘counterfeiline.”’ The 
instant the forger’s acid is applied countless imprints of the word 
“VOID” appear. 


Standard Forgery Bonds cover the remaining check-fraud possibilities, 
namely, outright forgery of signature or of endorsement. As preferred 
risks, Todd users qualify for such bonds at large savings from the 
Metropolitan Casualty Insurance Company, New York. 
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More money per dealer is spent 
by Sheaffer for national adver- 
tising, than is spent by any 
other pen maker in the world. 
More profit per sale is allotted 
the dealer on the Lifetime pen 
than on any other popular pen 
in the world. More Lifetimes 
are sold than any other fine 
pen in the world. Thus the 
Sheafter dealer has, in Lifetime 
pens, the most active turnover 
at the best possible percentage 
of proht. And withevery Lite- 
time he sells he makes a last- 
ing, friend for his institution. 


SHEAFFERS 


PENS: PENCILS>+> SKR 
W. A. SHEAFFER PEN COMPANY FORT MADISON, IOWA, U.S.A. 


inte 
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= Identify the Lifetime 
3 pen by this 
' He CER - ke Pe white dot 
Enduring beauty has been built aS Nee 
into these towering successes SED, 
One of the most wholesome tendencies in the world CRE, 
today is the jrowing, respect for beautiful merchandise. ep 
Sheaffer is proud of having, pioneered the beautification Ss 23) 
of fountain-pens. The jade-Rreen pen, with the little wy j 
white dot, not only loomed high in greater beauty, but set Sey. 
Ss new standards of dependability because it was the stud- RO: | 
U Bio ied achievement of fine craftsmanship. The Lifetime® esi); | 
VA pen costs more and is worth more. It is unconditionally | aoe 
y/ ea juaranteed to write flawlessly fora lifetime. And its fine es 
Rane margin of profit, plus its rapid turnover, has made it and a 
“i its twin, the Titan pencil, dealers’ favorites everywhere. |! Sel 
“\ Wey ‘Lifetime”’ pen, Areen or black, $8.75, Ladies’, $7.50—pencil, $4.25. Others lower (i 


£ Ds C - 


6 ark 
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Liberal Sheaffer discounts to dealers 









oro hex 

AN PENS* PENCILS? SKRIP ASEH |b if 
Ass W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U.S. A. Pere oy)! i 
Or New York . . Chicago . . San Francisco Cpe vua 

C/¢ W. A. Sheaffer Pen Co. of Canada, Ltd. - Toronto, Ont.—60-62 Front St., W. PY \S Core 

Bo) Wellington, N. Z. - Sydney, Australia - London—199 Regent St. EVANS, 3 i 
yd . x = H 
AD >} © Reg. U.S. Pat. Off. mF S } 
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WESTON PAPERS: 


DEFIANCE BOND 


OFFICE APPLIANCES 


STONSWLEADERS IN LEDGER PAPERS 











LINEN RECORD 
WAVERLY 
CENTENNIAL 
ryPOoOCOUNT 
FLEXO 





| 
| 
2 


The age-old manufacturing standards of an 


ORGANIZATION 


are reflected in all of its products 


CONSIDER BYRON WESTON CO. LINEN RECORD — it is the world’s 
finest sheet. It is a guarantee of absolute permanence, because of its all 
linen rag content. It is uniform in texture and color. It rules exceptionally 
well. It erases perfectly. It has a perfect ruling and writing surface. It 
is superb for lithographing. It has an ideal surface for machine or pen. 
It is available in all sizes and weights. Sample sheets gladly furnished 


by ourselves or our many distributors. 


Byron Weston (sompany 


‘A family of Paper -NMakers for over sixty-four years 


Mills at Dalton, Massachusetts, U.S 


New York Chicag San Frat 
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pects. bringing in his meri 


handise or device as the means 
’ 


making the idea workabk lf he is prolific of ideas, 


he may even suggest plans for business friends, which are 
carried out by means or machines foreign to his _ line. 
Then he tells the prospect where the necessary equipment 
can be secured, or tips it off to the man selling it 

Either way he makes two friends the customer who is 
benefited and the salesman who closes the deal Both 


may have an early opportunity to reciprocate. 


Personal Touch in Retail Selling 
(Graham-Chisholm Company, New York, N. Y., uses a 
clever idea to make known to customers the names of 
salesfolk who serve them. It is an adaptation of the plan 


followed by banks and other institutions to identify the 


individual contacting with the publi \ neatly-printed 
card is enclosed in parcels It reads, in part ‘Thank 
you! The name of the clerk who waited on you when 


vou made this purchase at our store today is Charlotte 
M. Littlefield 


We are endeavoring to render ‘better serv- 


ice’ and to get ‘better acquainted.’ The ‘personal ac- 
quaintance’ of every patron is highly desirable.” Then 
followed the firm name and address his plan might be 


adopted by other stationers who aim to give personal 


> 


Simplification Work by Department of Commerce 


Several activiti es of the division of simplified practice, 
United States Rureau of Commerce, will be of interest to 
the stationery trade In its work the division strives to 

rmulate plans for cutting down unessential sizes and 
varieties of merchandise and materials Chis work is done 
with the trade aAasStA 1 itv is il d producers oT the fields 
affecte A fte i progra simplification has been or 
ganized, it is put into effect voluntarily by the interests 
( cerned a rial pe When this per od 1s com 
pleted, the results are surveyed, and the plan put into 
ettect permane tiv T é s¢ is av be necessar’r \mong 

‘ ol S S eCé ( ‘ ces are the tollowing 

Composition Books—Replies to questionnaires regarding 
SIZes and varieties have ‘ received \ onsolidated 
report of the replies will be issued as a basis prepar 

rt i ( i sin plited practice recomme ndatior to be 

esented a 1 general nterence to be held some time 

Black i s \t ( erence rf manufacturers and 

holesalers held July 28 at Chicago, a simplified practice 
ecommenda was at It provides for a reduction 
n composit ackboards trom three colors, eighteen 
widths and ninety lengths, to one color, eight widths and 
thirteen lengths Chis program will become effective for 
a period of one vear beginning April 1, 1928, on new pro 

7 
Hunt Takes California for Add-Index 

\ } Dutt, sales manager ror the Add-Index Cor 
] i (grand Ray 1s M ! is appol ted ( \W Hunt 
Ir presentative of { alit ’ " Fron hic office it 149 
N \f gyomer str t Sal rrancisco \l H will 

era presenta cated 
i sour t 
M H ‘ id 
S | } Lhe 
| | | t 

S ( 
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Washburne’s 


New Improved 
“OC. K.” PAPER FASTENER 


a two in one fastener for temporary 
or permanent use. 


iv 


For use permanently 





For use temporarily 


No other fastener of this type on the mar- 
ket has this patented feature. 


One Insurance Company uses over 9,000,000 
“O. K.” fasteners each year; several whole- 
salers sell 25,000,000 a year. There are big 
profits in this product for you, get behind it. 


National Magazines, Trade Papers, Car 
Cards, etc., are carrying our advertising to 
many millions of people each day; this ad- 
vertising is going to help you sell, all that 
we ask is that you keep well stocked. 


Write for prices in lots 
of 1,000 to 1,000,000 


The O. K. Manufacturing Co. 
Oswego, N. Y. 


This Fastener is protected by the following 


Patent Dates: 


June 23, 1903 
Aug. 28, 1917 
PAPER 
FASTENERS 


Aug. 28, 1923 
‘e} (4 Aug. 24, 1926 
PAPER The Clip with Bull Dog Grip 
FASTENERS 
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Many Firms Now Have a 
Keener Appreciation Of 
The Superiority Of Wood 
For Desk Construction. 


There never was any ques- 
tion regarding Appearance. 
Nor Delivered Cost and 
Profit. Nor Repairability. 
Nor Silent Operation. 


It Is Now Proven Not Only More 
Comfortable But More Healthfull 


POINT NO. 2 


Drawers cannot 

stick regardless 

of weather con- 

ditions, due to 

our improved 

channel suspen- 
sion. 





WAGEMAKER CoO. 


GRAND RAPIDS MICHIGAN 





Salmagundi 





Fifteen Years Ago 


September Record of News Events as 1912 

Was Gaining Momentum After Vacation 

Holidays, with Mention of Important 
Articles 

Che frontispiece showed Robert D. Patterson, who had 
been elected president at the Omaha convention of the 
National Association of Stationers and Manufacturers 

©. H. Chamberlain, Jr., district sales manager at Chi 
cago tor The American Multigraph Sales Company, con- 
tributed the first of a series of articles on “Theoretical 
Salesmanship.” 

Railroad accounting, both mental and mechanical, was 
discussed by J]. S. Donaldson, auditor, the Pennsylvania 
Railroad Company ; 

The Grimes-Stassforth Company, Los Angeles, Calif., 
had instituted a series of monthly dinners for its sales staff, 
which listened to discussions on trade topics by repre 
sentatives of manufacturers in the neld. 

The American Multigraph Company had purchased the 
property of the Flexotype Company, Burlington, N. J 

Over fifty pages were devoted to the meeting of the 
National Association of Stationers and Manufacturers, 
held at Omaha August 13 

\ three-story addition to the plant of The Shaw-Walker 
Company had been completed at Muskegon, Mich. 

——— 
Imagination in Salesmanship 

By George Ed. Smith, president of the Roval Type- 
writer Company, in the house organ, The Royal Stand 
ard]: “Salesmanship—the very highest type of creative 


work—depends for success on Imagination—just as all 


‘creative works do. You can't plod. You can’t hack away 


dully day after day with nearsighted imagination and do 
big things. A man visioned steam behind a hand shovel 
and created the steam shovel, which with one man behind 
the throttle, does the work of a thousand hand shovels 
“Imagination is the eye of success. Too much imagina 


tion may be dangerous—but none at all is fatal.” 


oad , 

Good Health and Good Business Go Together. 

Che American business man, who makes a practice of 
reducing life's problems to a bookkeeping formula, is prob 
ably more convinced than anyone else of the direct effect 
of health upon business 

In a bulletin upon the importance of health to commu 
nity prosperity the insurance department of the Chamber 
of Commerce of the United States says: 

“The cost of illness to industry has never been deter- 
mined nationally, but one prominent manufacturer with an 
annual payroll of approximately $5,000,000 estimates the 
total annual cost of illness to his business, including 
charges for idle machinery and loss in production, to be 
$287,500 The loss to the individuals and the community 


3 
due to the illness of his employes is estimated to be $303,- 
000 annually Chis takes into consideration direct loss of 
wages, indirect loss of earning capucity after illness, med 
ical and nursing expenses, public expenses and charitable 
reliet 

“In a number of leading stores six days lost per indi 
vidual each year from illness and injury proved an average 
experience. For a working force of 1,000 people at an av- 
erage wage of $3.00 per day this amounts to $18,000 a year 
in direct wage loss alone. Industrial medical supervision at 
an average annual cost of several dollars per worker offers 


one method of reducing such losses.” 
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Send for a com- 
plete price list 
and catalog of 
FOX Fast Sell 
ing Specialties 





LIST PRICES 
Felt Filler 
An \ l¢ . . 1X 


Sponge Rubber Filler 


Geo. E. Fox & Company “™' Las rusoms 
325 W. Ohio St. =, Chicago  (ipectty ecler desired) 
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Inside Dimen 







sions — 94" wide, 
144” lone, 3” 
deep 












Going Big/ 


r “ 
HE new FOX Desk Tray is proving to be a 








sensation. It fills an urgent need in every 
office Beautiful, durable, well made. Cover 
conceals private correspondence and acts as 





paper weight Bound in genuine leather Colon- 
ial Crush Grain in red, blue, green and vealskin 


LIST PRICES 











N 151-¢ Red ; $15.00 
No. 151 Red without cover 10.00 
No. 149-( Blue ..... .. 15.00 
No. 149-( (sreen . : 15.00 
N 147 -( (,oatskin oe 2 15.00 





Trays can be furnished with or without cover. 

















W « 
), \ 
(x 
The “U-NEED-ME” Ka- 
o4 1K pok filled cushion will not 


pac k and lose its resiliency 
; ered with blue, green or brown velour. Kapok 
lling is two inches thick. Tufted. Excellent material and 
inship. Made in two sizes. 


~~ 


No. 2002-A. 1614”x1834”. $5.50 No. 2002-B. 16"x17”, $5.00 
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Cut Down 
Sales Resistance 


Make it easier for your salesmen. 





More orders from the same effort 
reduce overhead and increase prof- 
its. [hen, too, more good salesmen 
will want to work for you. 


Show your product. 


| Demonstrate how good it is! 


This Fall —at the 


NATIONAL BUSINESS SHOW 


New York, October 17th to 22nd, 1927, inclusive 
In the New Madison Square Garden 


Chicago, November 14th to 19th, 1927, inclusive 
In the Stevens Hotel Exhibition Hall 


“Tt’s the personal contact that counts’’ 


NATIONAL BUSINESS SHOW COMPANY 


unk E. Tupper, President James F. Tate, Sec 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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;CES 129 
OFFICE APPLIANCES 


Unusual? No, you could get similar results 


nent 





































GEORGE WYMAN & CO. 


SOUTH BEND, INDIANA 


Or eet orme 


April 23, 1927. 


Mr. R. 5S. Beage, 

The American Lultigraph Seles Co., 
South Bend Branch, 

South Bend, 

Indiana. 


Dear Sir: 





In reply to your inquiry concerning our 
Multigraph equipment. 


The equipment that we have sow ie two years 
old and in that tise has given ws exeeption- 
el service with minor repair expense. 


We feel that in a store using only o limited 
empount of printed matter, where the rune are 






comparatively small Muitigraph is a dis- 
tinct advantage. In @ Short time it practice 
ally mys r teelf in the printing bille it 
Saves. 

Jesides the saving on printing bills, the 


speed with which you can heve the small runs 
executed and the tine avec i6 an advantage. 
AS an examplet wery frequently we have postal 
—_ 2 ve in the mail the 


nD advertising materiel, our sonthly calender, 

pa o iosures, ¢tc. the cost, owing to 
amounts, if we had them pricted, 

” @ pre itive 

n sing we will say the. we cen highly recom- 

mend the Multigraph and will be glad to answer 


any further inguiries. 

Very truly yours, 

GEAPOE wrMay “- , f 
(higus rad h.« gh 


BlsTDs 





WITH THE 


orintin 







1 


| 
| 
i 








HESI little « alendar folders, 
wa nted on stocks of different 
colors, show how easily one gets 
good printing, attractive design 
and interesting illustration by 
Multigraph methods. A variety 
of other printed matter sent us 


oe 





by the same store shows similar 
ingenuity af d excellence For 

further details write to 
THE AMERICAN Ml LTIGRAPH 
SALES COMPANY 


«s 40ch Sereet Clievela 
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The New Steel 
AUTOMATic 
Desk Cabinet 


in Duco Green 
grained finishes, 


Letter and Cap Site 
and photograph: 


























The Files that say 


‘“*Here it is” 


The 9-inch Automatic V Expansion opens like a book 
but Automatically—gives just that much more work 
ing room than other files. Makes every filed paper a 
visible record which can be read right in the file 
Thinnest sheets can be dropped into place “one 
hand” without the usual cramming. A gentle push 
the drawer coasts in and contents are Automatically 
compressed tor safety into the least space 


Opens wider field, quicker turnover—PROFITS 


So convenient, one of these Automatic Desk Files will 
instantly appeal to every busy business and profes 
sional man and his secretary 


Progressive Outfitters use them as Leaders — 
are all-year files. They have no real 
and every desk worker is a good pros 


because they 


compe tition 


pect. We'll gladly give you a list showing many of 
me progressive dealers that use Automatic Desk 
Files as leaders regardless of other lines they may sell 


at once and 
Send for new 


assortment on your floor 
in your windows. 





Ketter get an 
an interesting display 
Catalog @7A. 


The Automatic File & Index Co. 
West 11th St. Green Bay, Wisc. 


Com plete centra 40 So. We St 









Famous 


The 


Aule-DESK 


Curanion 





Impror ed 
Wood-Siecel 
Construction 


Finest genu- 
ine Meah., 
Walnut, Qid 
Oak exteriors 
and perfected 
Steel interiors 
—-Letter and 
Cap Size. 
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Careful Answers to Foreign Questions 

Correspondence” 
American 


Commerce Reports] “Care in has 


sermons addressed to the 


been the text of many 
exporter. Repeatedly he has been warned that, where 
personal contacts are impossible, the little things that go 
so far to create impressions, favorable or unfavorable, 
must be carefully watched If local letter writers are 
warned to “Address letters to street and number,” all the 
more important is a complete address on a letter going 
abroad—with an avoidance of such errors as mispelling 
the addressee’s name or designating him as “Monsieur J 
Freres” or “Signor A. Hermanos”! 

Consul Jesse B. Jackson of Leghorn, Italy, after men- 
tioning several cases of careless corre sponde nee which 
have come to his attention, places particular emphasis on 


t of the question 


“One matter that 1s often mentioned is the way in which 
American houses handle ordinary correspondence that is 
intended eventually to lead up to important transactions 
It seems that the majority of such exporters read letters 
received and then, instead of replying to each point seratim, 
dictates a reply based on the impression that the reading 
ot the letter has left on their minds One Italian business 
man says that, when he writes a letter to London, Ham 
burg, Berlin or Paris, he receives catagorical replies to 
all the points raised in his inquiry. The recipient of his 
communication tells him just what he seeks to know and 
dictates the answer as if it were from the standpoint of 
the inquirer, whereas very often points that are of im 
portance to him are interpreted by his American corres 
pondent as being of minor value, and are all too frequently 
wl red it his replies.’ 

> 
Culinary Author Punches Portable on Train 

City bound commuters on a New York Central train into 
New York one day were interested in the occupant of a 
rear seat of the smoker. He was banging feverishly on a 
portable typewriter, and the other passengers speculated 
on his identity and the character of the task which occu 
pied him. One of the passengers suggested that he was a 
playwright who was putting the finishing touches to a 
drama to be placed in rehearsal immediately Another 
said he had seen him frequently and thought him to be 
a widely known author. It was not until the train had 
entered Grand Central Terminal, and the busy typist had 
packed his machine and headed tor the platform that some 
one thought to ask the conductor who he was Che cor 
ductor knew him well and knew ot the work that he ha 
been doing on the typewriter The man is the proprietor 
of a well-known Italian restaurant in the “Fifties” an:l 
makes it a practice to pound out his daily menus: on his 
way to the city so that they will be ready for the printer 
on his arrival at his spaghetti palace 

an 
House Organ Philosophy 

Che man that beats a horse or is cruel to a child its the 
enemy of us all—tor he represents the “dark ages” that 
we ire trving to live down | he Coach publishe d co 
operatively by the Boorum & Pease Company, Eastern 
Manufacturing Company, C. Howard Hunt Pen Company 
and Stanford Manufacturing Company 

s * 2 

\ll great efforts are ised on ideas. Without these 1 
spiring stimuli, all human progress must cease; science, 
irt and industry decay. A man’s life is but the fruition of 
his own ideas—or another's He was has a sound idea 
can always win others to it The Lincoln Line (Com 
mercial Furniture Company) 

* * > 
lo know what to do is wisdom; to know how to do it 


is skill as it should be done is service.— 


and to do a thing 
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- AN ANNIVERSARY can be either a point from which one 
looks backward, or a point from which one looks forward. 
= Du Pont regards its 125th Anniversary as a point of de- 
, parture, not as a point of arrival. Du Pont believes that its 
ie scope of usefulness calls for no yardstick of years past to 
ox measure it, because it is the years to come that will measure 


du Pont’s largest usefulness. 


Many new products have been offered to industry for the first time by 
he du Pont. No product has ever been offered until painstaking chemical 
at research has proncunced that product fit to bear the name du Pont. 


DUCO - PAINTS -: VARNISHES 





E. I. DU PONT DE NEMOURS & CO., INc. 


it 
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APSCO 
Automatic Pencil Sharpeners 
Require Less Sales Time and Effort 


Why? Because our reputation and advertising have 
if 

built confidence in them—because our unusually com- 

plete line presents a suitable model for every need—in 

quality, utility and price. 







There is a big market for Automatic Pencil Sharpeners 
in the home—and more dealers are finding it profitable 
to push such sales. 












Most dealers are now ordering in ‘“‘Assortments and find 
that it increases sales, profits and good will. 















SS 







A Complete Line 
of Pencil Sharpeners 
Meeting Every Need 
from the Famous 
*“CHICAGO” Model 


Most popular pencil sharp 
ever km wn. Does exc eller 
work under average conde 

ind sells at only $1 00 Se il 
(Chicago and you Il sell ‘em 


> 


better model later 











---and including the 
‘‘Giant,’’ ‘‘Junior,”’ 
‘*Wizard,’’ ‘‘Dexter,’’ 
‘*Tdeal,’’ ‘‘Climax,’’ and 
the Finest of Them 

All, the 







‘*‘DANDY” Model 


No better pencil sharpener 
made at any price. Has Auto- 
matic Feed, takes variou 
sizes of pencils and ¢ 1vVONS 
adjuster for fine, me diu n and 
blunt points 










Catalog upon request. 
5 


AUTOMATIC PENCIL SHARPENER CO. 
58 East Washington St., Chicago, Illinois 
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Steel Strong” Dealers’ Every Month (The C. L. Downey 
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The Supreme Test 
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| f their pens, have dropped them trom a twenty-tour 
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Fifty-Year Veteran Gets Service Pin 
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Supreme Test 


PENCIL is 

only as good 
as the user thinks 
itis. The supreme 
test is daily use. 
Day in and day 
out, year in and 
year out Semi- 
Hex undergoes 
this searching 
test in thousands 
of offices and in 
hundreds of thou- 
sands of hands. 
Steadily mounting 
repeat orders are un- 
solicited testimen 
ials that once again 
prove Semi-Hex to 
be “The Pencil In- 
comparable.” 


General Pencil Co. 
Jersey City New Jersey 
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Mode 1—The standard universal Hotchkiss Paper 

Fastener. Used wherever papers must be fastened 

together. Binds up to 25 sheets. Guaranteed non-clogging 
with Hotchkiss Staples 


‘Model One’’— 


The Leading Paper Fastener 


HERE is a Hotchkiss Automatic Paper 

Fastener for every paper fastening need. But 

every business should have Model One. 
Hotchkiss Mode! One is the standard paper fastener for 
everyday genera! use. It is gemall, neat, easy to handle, 
jyuick acting and, like all Hotchkiss models, absolutely sure 
in operation It is economical to buy and to use It is 
“fool-proof” and satisfies most average requirements by 
binding securely up to 25 sheets of paper 
You can recommend Hotchkiss Model One with every as 
surance that you are offering the best all-purpose paper 
fastener on the market You can sell it with perfect con 
fidence in its satisfaction-giving ability—knowing that it 
will do more things and do them better than any other 
fastener of its kind 
You know the name “Hotchkiss.” So do your customers 
It is the mark of leadership in paper fasteners. It repre 
sents opportunity Feature it along with Mode! One in al! 
your selling efforts 


THE HOTCHKISS SALES COMPANY 


The world's largest makers of paper fastening 


machines and staples 
Norwalk Connecticut 


Hotchkiss Wire Stapling Ma- 
chine. Easy to operate. Guar- 
anteed clog-proof when used with 
the new genuine Hotchkiss frosen 
wire staples. Machine binds up 
to 50 sheets of 16 Ib. paper. 
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The new Hotchkiss wire staples are preformed and ‘‘frosen”™’ 
into a strip of 250 staples by a special process. 
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Expansion by Denver Sales Book Company. 

The Denver Sales Book Company, formerly at 1420 
Lawrence street, Denver, Colo., has expanded by removal 
to 1720 Arapahoe street. The office and sales room at the 
former location occupied 600 square feet of space. At the 
new address more than 6,000 square feet are occupied, an 
increase of over ten times rhe present office is larger 
than the total space occupied on Lawrence street. The 
compiny does a stationery, office supplies, printing and 
engraving business, and supplies complete store checking 
systems The “Panama” line of typewriter ribbons and 
carbon papers is carried. 

There is a sales staff of three men covering the outside 
territory and six men cover the city of Denver. C. L 
Bluett is general manager and J. A. Gilbert the sales man 
ager. The order department has been increased from one 
young man to three; three young women handle the office 
detail instead of one as formerly The company is sales 
agent for the Pacific Manifolding Company, Los Angeles, 
Calif. 

A. W. Holdreth is in charge of the salesroom. He has 
had long experience in the stationery and office supplies 
fields, and is exceptionally well equipped to handle thes« 


lines 


- a 
Conlon Forsakes Road for Pittsburgh Store 

James H. Conlon has taken charge of sales for the All- 
steel Equipment Company, Pittsburgh, Penna., dealer for 
Che General Fireprooting Company. Mr. Conlon was dis 
trict manager ten years for the “G-F” with headquarters 
at Pittsburgh, covering territory including parts of Ohio, 
Pennsylvania, West Virginia and Kentucky. 

“Jimmy” Conlon has been selling office equipment ever 
since he had to carry a tray of cards around with him to 
demonstrate what a card index system is for the benetit of 
prospective purchasers. He says that now they tell him 
what it is, and what they are willing to pay for it. Mr 
Conlon spent several weeks recently at his early home in 
Sanbornville, N. H., recuperating from an operation for 
appendicitis 

W. S. Miller, associated several years with The General 
lireprooting Company in special capacities, has succeeded 
Mr. Conlon in the “G-F” Pittsburgh district 


a 
Rensch Heads Burroughs St. Paul Agency 

C. H. Rensch, manager of the Stoux City agency of the 
Burroughs Adding Machine Company, has been appointed 
manager of the St. Paul agency, succeeding |]. F. Walker 
who is now at Chicago as sales instructor 

Mr. Rensch first joined the Burroughs organization as 
railroad specialist of District 4 on September 2, 1912. In 
January of 1920, he was brought to the home office wher 
he remained until October, 1921, when he became acting 
manager at Brooklyn. Returning later to the home office 
he stayed until his appointment as manager of Sioux Cit) 


on February 1, 1925. 


> 

Typewriter Shop Opened at New Philadelphia. 

The Tuscarora Typewriter Service has been established 
at 221 West High street, New Philadelphia, Ohio, by C. L. 
Renner, of Sugarcreek. Mr. Renner returned recently fron 
the Orient, where he had typewriter service offices at 
Shanghai, Honolulu and Manila. Cliff Fortune, experi 
enced typewriter mechanic from Cleveland, has charge of 
the mechanical end of the new business. The shop will un- 
dertake rebuilding, overhauling, and general repair work 
on typewriters, adding machines and other office devices 

— > — 

Greeting Card Men to Meet at Atlantic City 

Che Greeting Card Association will hold its ninth annual 
convention at Hotel Traymore, Atlantic City, N. J.. Octo 


ber 20-21 
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with Shaw-Walker 


---start them 

coming YOUR 
way with this 
same valuable 


franchise! 





HE experience of Zaiser’s is only typical of scores 

of SHAW-WALKER dealers the country over... 
The sooner you take advantage of the exclusive and 
valuable SHAW - WALKER Selling Franchise, the 
sooner you can bring more business and profits into 
your store... For a more prosperous future, mail the 
coupon today! 


9 








r seo thane einai aa 


Oo SHAW-WALKER, Muskegon, Michigan 
. Without obligation, please let me know just how the new SHAW- 
aera WALKER Selling Plan can make more money for me‘asan exclusive dealer. | 


(> ] Name dunn | 
| Address =a | 
L_ 


— ee See ES a ee comes eames coal 
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Add -Index 


ortable 
a Mlectric 


adding- listing machine 
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FULLY EQUIPPED 
(Slightly higher west of the Rockies) C 
NO STAND REQUIRED—FOUR MODELS 
Machine Illustrated is ADD 
Add-Index—9 Bank Model #1099 
Capacity $9,999,999.99 NAA 
Weighs only 27% lbs. _ 











September, 1927 OFFICE APPLIANCES 





PPORTUNITY 


If this isn’t 1t we don’t know 
the meaning of the word! 
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Model Shown 


$225 


Fully Equipped 


(Slightly higher west of the Rockies) 
No stand Needed — 





: 
Made in Four models 
; (Sterling Keyboard $5.00 extra) 
f 
— 
ERE is the first—and only Portable Adding-Listing Machine—with self con- 
Z tained Electric Operation. 


There is a crying need for this kind of a machine in every office and shop in 
your city. 

Business men today—want Efficiency—they want speed—they want accuracy— 
they want day in and day out dependability in their mechanical equipment. 





And that’s exactly what they get in Add-Index—plus ease of operation—ease in 
maintenance—sturdy construction—long life. 






an you sell a machine like this? There is no competition— 
cause there is nothing in the Adding-listing world with 
hich you can compare Add-Index. 


A few well known users 
Coast to Coast Servic “inh e \, of Add. Index Equipment: 


60 Complete Servic United States Steel Corporation 


Stations Standard Oil Company 
Conveniently Located the Tt Radio Corporation of America 
i e United States Rubber Co. 
New York Central Railroad 

TES t Equitable Trust Co. of N. Y. 
re py 2 el ec ric ADD-INDEX CORPORATION 


Grand Rapids, Mich. 
se ein machine Pac is 
~~ ADDINDEX 4 l= TION, Grand Rapids, Michigan 














Te tllus more about A! vdex—and send details of your dealer proposition 
NAME et |) eee 
STREET NO CITy EAU acocccencsnes 
og 
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Whatever the word 
ELDORADO 

may signify in the 
romance of 

American exploration — 
it signifies this 

to the most exacting pencil 
user—the Draftsman: 

an unrivaled 

steadiness of excellence, 

a continuing evenness 
and regularity of grading, 
a firmness, smoothness 
and richness of 

MARK 

beyond all doubt the 
MARK of 


‘the master drawing pencil 


ORAD 


Sales grow where 
‘ELDORADO” is kept in sight 
Penetl Sales Department 


JosepH Dixon CructspLeE CoMPANY 
Jersey City, N. ] 


1827 HUNDREDTH YEAR 
OF DIXON SERVICE 1927 





Houston Stationer Opens Additional Store 

The following is quoted from The Houston Post-Dis 
patch, Houston, Tex., dated July 31 

Lease of the third and last of the establishments in the 
new one-story lreed-Sochat building at Main and Lamar, 
being constructed on the former First Baptist church prop- 
erty, to the Wilson Stationery and Printing Company for 
1 second store here, was announced Saturday by Lawrence 
Sochat The company secured a 10-year lease and will 
open its new store November |! 

The new Wilson Stationery and Printing Company's 
establishment will front on Main street 35 feet and will 
run to a depth of 60 feet, and with the mezzanine, will have 
i total of approximately 3900 square feet of floor space 

lhe present store at 508-10 Fan 


will not be affected by the opening of the new store, which 


nin will be continued and 


will be in the heart of the new retail business district now 
being formed in the vicinity of Main and Lamar. 

E. Clifton Wilson is president of the company, and Pres- 
ton Moore is active vice-president \. A. Tomlinson is 
secretary and treasurer. Mr. Wilson also is general man- 
ager of the institution, which was organized in February 
of 1918 with a capital stock of $30,000. This capitalization 
later was increased to $100,000, 

The firm at first occupied two floors of the present buiid 
ing. It now occupies three floors and another floor of an 
adjoining structure. It has grown steadily and on a very 
substantial basis, and today is one of the largest printing, 
office furniture and supply houses in the Southwest 

Wilson Stationery and Printing Company employs 75 
persons and has an annual payroll of $131,000—a fact which 
means much to the commercial development of the city 

“We expect to have one of the most beautifully ap- 
pointed stores of its kind to be found anywhere,” Mr. 
Wilson said Saturday 


larly feature a gift department, one which has grown to 


“In this new store we will particu- 


be very popular 

“We will carry a large line of gifts for the home, for the 
party, favors and many decorative features. Many imports 
will be included in the list We will also feature our 
engraving department in this new store 

‘The slogan of our company is: ‘A Pleasure to Show 
You!’ This is not an idle boast, but a principle along 
which our employes are trained 

“We realize -Hlouston is rapidly spreading out, especially 
in its retail business area. Through our desire to better 
serve our clients and make this service a convenience to 
them, we have located this new store.” 

> 
Tuttle’s Mid-Yearly Calendar 

The Tuttle Corporation, office equipment dealers of 
South Bend, Indiana, does not believe in following the 
established custom of distributing calendars at the first of 
the vear—if we are to judge from a sample just received 
It is a large wall calendar, measuring about 22 by 28 
inches, black on vellow stock, and is good for a whole year, 
July 1927 to June 1928, inclusive The current month is 
shown in large type and the preceding and succeeding 
months are given in smaller space at the bottom Che 
spaces not needed for specific days contain a tew words 


about the Tuttle Corporation and the products handl 


Mr. Tuttle has followed the practice of sending out a 
fine calendar id-season for some time and tinds the 
plan protitabl 

> 
Art Froehlich Calls on Eastern Dealers 
\. B. Froehlich, vice-president and general manager 


Reliable Typewriter and Adding Machine Corporation, Chi 
1 


qgeaiers 


cago, made a trip East recently where he called on 





in Harrisburg. Allentown, New York City and Bost 
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The Guarantee 
of the World’s Leading Loose-Leaf Manufacturer 


IKE a master’s signature on a painting or an 
author’s autograph in a book, the Irving-Pitt 
trade mark on loose-leaf equipment is a guarantee. 


It guarantees quality. In our twenty-three years 
of growth we have never compromised with the best 

either in materials or workmanship. We promptly 
redeem merchandise in which the consumer can find 
any defect. 


It guarantees efficiency. Our creative staff 
practical accounting men—supplies a steady flow 
of new ideas for efficiently “keeping the world’s 
records.’ 


It guarantees simplicity. Irving-Pitt devices are 
quick and easy to use—and I-P accounting forms 
are so plain and simple they are called “Records 
That Talk.” 


It guarantees service. Our obligation does not end 
with the delivery of highest-grade merchandise. Our 
System Staff of trained experts are always at your 
service. 


When you sell I-P products, they must make good 

or we will. The consumer must be completely 
satisfied and satisfied customers mean more business 
and bigger profits for you. 


IRVING-PITT MANUFACTURING CO. 


Chicago 


KANSAS CITY 


New York 





















—Only $7.50 Complete/ 
Feature the No. 1 VI-DEX! It is taking the country by storm! Get 
behind the entire VI-DEX line—-and watch your profits roll up The 
VI-DEX is easy to sell. Push it. Tell your customers about ae 


we GET YOUR VI-DEX PROFITS 
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FUEL Ak CALC EL AACR RA gl od ce Pea 


What s the cash value of a 





business office? 


Perhaps you can t compute it in dollars 
and cents, to the penny but wide 
awake business executives now realize 
that there is a definite connection 
between appearance of their office and 


' 
Sa ics 


[-xecutives spend something like two 
thirds of their time in the office. Many 
visitors come and go. The impression 


that goes with them is far-reaching 


[It multiplies many times and comes 


hack in sales—or otherwise 


Ihe kind of offices business executives 
occupy in your territory is largely up 
to you. In the Macey line of fine 
furniture there are nine complete 
office suites. Are you getting the most 
out of the Macey line? If not, write 


. . . . | 1, , 
is—-we have trained men to help vou 


The Macey Company 
GRAND RAPIDS, MICHIGAN 
The Macey line consists of steel files, steel desks, 


filing equipment, sectional bookcases and 
matched office suites. Catalogues sent on request 
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American Writing Machine Company Puts Early 
Caligraph in Shape 

\. |. Rapp, Kinsley, Kansas, a veteran typewriter opera 

is one of the American Writing Machine Company's 

satisfied Caligraph customers. In Office Appliances for 

May, 1927, there appeared a reference to Mr. Rapp who 


was thought to be Kansas’ oldest typewriter operator. Mr 


is eighty-two vears ot age lhe item stated that the 
was still in good conditior but needed a tew ad 
S ents wh \l Rapp was not inclined to make 


Che item came to the attention of the American Writing 


\ ichine Compar \ makers of the Caligra yh who ottered 
I I 

I the machine in first class condition on its receipt 

This has been done as indicated by a letter fron ( R 


Machine Company 
who in commenting on the machine says that it is one of 
the first No. 2’s and that the platen 
the machine. Mr 

orked in the Caligraph factory at the time this machin 


buttons and the polyhedron 


probably was the origi 
Purdy, superintendent 


The Caligraph is said to be the first commercial type-bar 


machine that was sold with a key tor each character that 
it printed. It was put on the market about 1883 and a 
considerable number sold. The simplicity of the machine 
probably had much to do with its durability. 

a 


More About a Big Order for County Record Books 

Information comes from the Stationers’ Loose Leaf Com 
pany of Milwaukee to the effect that the books pictured on 
page 113 of the August issue of Office Appliances were 
none other than the Durabilt books, an exclusive and pat 
ented product of the Stationers’ Loose Leaf Company 

Che picture showed an order for one hundred deed re 
ord books recently filled by the Maverick-Clarke Litho- 


graphing Company, San Antonio, Texas. The books went 
the county in which San Antonio is located Che order 
was notable for its size, although we are informed that 
s not the largest order for this t pe ot books the Ma 
Clarke company has sol 
an 
Westlake Takes Vacation 
F. H. Westlake, vice-president of The B. L. Marble Chan 
(‘ompany, Bedford, Ohio, recently left for a month's va 
the wilds of Canad M Westlake’s primary pur 
s Ss t s I d is a fisherma Y s 
s ived 1 mea | ¢ is trips, a 1 ecaus 
sive preparations he has made for this one, his 
s c will s 1 sa « mous rec ras 
= — 


Foreign De 


Reliable Typew 


alers Visit Reliable 
r and Adding Machine Corpora 


‘ 


(hicago, report the visit of a number of friends and 

ilers trom ftoreign countries during August Among 

hem were Ernst Jost Switzerland; Alexander 

Gunner of London, England, and Peter Gold of Harbi 
Manchuria 

> 
New Company at Springfield, Mo. 
e Ozark Typewriter Company, 210 South Jefferso 


Springfield, Missouri, has bee rganized under the mat 


igership of O. S. Traylor They will distribute the 
Woodstock typewriter and are open to consider d 
lines Mr. Traylor has een district manager for the 
\\ istock for the last three years 
os 
Florida Dealer in New Store 
The Office Equipment Company, Inc., Lakeland, Fla 
tters from pins to safes, have moved from 116 Sout! 
ja avenue to 305 Fast Main street 
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The Money-Making Record 


of 


GRAND PRIZE 
Carbon Paper 


YOUR money-making record with carbon paper 
depends on the records of the carbon paper when 
your customer uses it! | 





Of course, carbon paper is made for making ofhice- 
records, but there are very few carbon papers that 
can meet every requirement of the money-making 
carbon paper—and all of these requirements are 


EQUALLY IMPORTANT! 


| 
FIRST—the carbon paper should be suited—in its quality 
and degree-of-inking—for the iob the customer wants it for 
whether for ordinary stenographic use or for one of the 
many special uses. 


ALSO FIRST—the carbon paper should be non-curling 
and should make clean, sharp impressions without blurring 
or smearihg or smutting. 


AND ALSO FIRST—the carbon paper should give long 


service —should endure. 


IN ALL THESE, GRAND PRIZE 
CARBON PAPER HAS THE RECORD! 


No wonder it’s FIRST as a money-maker for dealers! And 
we help you make more monzy by allowing big discounts, 
prepaying all freight, sampling your trade at our expense, 
and by giving you an exclusive agency for your vicinity. 


i Write, TODAY, for the whole money-making 
plan—and also for the booklet that tells all about 
carbon paper and helps you to give your customers 

§_ just what they need } 





Manufacturers cf Carbon Paper 
since 1302 


Pacific Carbon & 
Ribbon Mfg. Co. 


J. Francis O'Connor, President 
1451 Harriscn St. San Francisco, Calif. | 
3% Fline+rs Lane, Melbourne, Australia | 
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You, too, Can 
Profit by This 
Typewriter 
Supremacy 


GOOD product is the sum 
of good materials and 
good craftmanship. 


All that goes into the making 
of the Royal has first measured 
up to the highest standards of 
excellency. 


Now, as to your requirements 


you make no mistake when 
you display and demonstrate 
the merits of this easy-writing 
sturdy machine. For we are 
placing at your disposal the 
finest materials and workman- 
ship, combined with a highly 
efficient organization. 


Build up your typewriter trade 
with these assets. 


‘‘Compare 


316 BROADWAY - NEW YORK 


JESSY DS 


— 


» 


YAY AYD~S 


222 YD NOS 


—SYA>Y 2S 


the Work 


ROYAL 


ROYAL TYPEWRITER CO., Inc., 


>» 





YAY 2S 


World Over 
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Shannon Office Supply Co. Improves Quarters 

The following reprint of a report in the Appleton, Wis., 
Post-Crescent of July 2 outlines the progress ot a well 
known office equipment house in that city 

“Not only can Appleton boast the most complete office 
equipment supply store north of Milwaukee, but it will 
soon be able to say it has one of the finest appearing store 
buildings also, according to E. W. Shannon of the Shannon 
Office Supply Company, who has announced plans to re- 
model his present building at 300 Ek. College avenue 

“It 1s Mr. Shannon's plan to tear out the present store 
front and install modern display windows and a new en- 
trance, thus making his business corner more attractive 
Phere will be two show windows at the front with the en- 
trance to the store in the center and the door will be 10 
feet back from the sidewalk [he present entrance at the 
corner of the building will be eliminated and the store 
window on Durkee street will be 16 feet long 

“Plans for the improvement have been prepared and the 
contractor is ready to begin work as soon as plans are ap- 
proved by the industrial commission at Madison 

“The new front will be constructed of brick with copper 
} 


frame for the windows A new stairway entrance will be 


provided for the offices on the second floor which now are 
occupied by the Retail Publishers 

“Business concerns within a wide radius of Appleton do 
a majority of their office supply buying from the Shannon 
company because they find the stock there is large and 
complete. The line not only includes stationery and other 
general office materials but an excellent display of wood 
and steel office furniture, tvpewrilers, adding machines, 
check writers and cash registers 

“Shannon's store also is a popular purchasing center for 
students, many of whom make use of a typewriter rental 
service More than 150 machines are kept in stock 

“One of the biggest aids to the business houses of the 
Fox river valley is the service department maintained by 
Mr. Shannon. An expert repair mun is within call at all 
times to repair office equipment. Much time and annoy- 
ance is saved offices by having breakdowns remedied 
quickly so that little time is lost and work is not inter- 
rupted. A service machine is loaned while repairs are 
being made.” 

- 
Baros Now Export Manager for Reliable 

The Reliable Typewriter & Adding Machine Corporation, 
Chicago, have added to their staff Nemesio Baros as export 
manager. Mr. Baros will direct the promotion work on the 
Addometer and other machines in countries other than 
Europe Previously, Mr. Baros had been export manager 
for the American Flyer Manufacturing Company, and also 
with the export department of the Portable Adding Ma 


chine Company. 


- 
Hillson Joins B. L. Marble Chair Company 
Robert E. Hillson, formerly manager i the Globe 
Wernicke branch at Detroit, recentiy joined the executive 


staff of The B. L. Marble Chair Conipany at Bediord, Ohio 
Mr. Hillson has taken the position of sales executive in 


particular charge of special orders. He has 


thorough 
training in the retail field and his experience will be used 
to advantage in assisting the company’s dealers heir sell- 


ing campaigns 
+ 
Baugh to Manage Richmond Office for Royal 
Atha Baugh, formerly city salesman for the Royal Type 
writer Company, Atlanta, Georgia, has been transferred to 


the Richmond, Virginia. office where he becomes manager 


of that branch 
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MOSLER 


SAFES FOR STEEL FILES 





A full line of Class 
‘*A”’’ and Class ‘‘B”’ 
Underwriters Label 
Safes, with Class T-20 
Burglary Labels. 





HE word “safe” used in connection houses. Mosler Safes with their thirty radi 





with Mosler means real safety from cal improvements in safe construction repre 
fire and burglary. The completeness sent the ultimate in value. The name 
of its protection has given it a wide distribu MOSLER helps the dealer grow by break- 


imong the nation’s leading business ing down sales resistance 


Exclusive agencies open to responsible dealers 


in territories where we are not nou represented 


THE MOSLER SAFE COMPANY 


375 BROADWAY NEW YORK, N. Y. 
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The 1600 Series--Quartered Oak 
The 1800 Series--Mahogany 
The 2000 Series--Wainut 


The agie Circle of —— eS / 

















| y le »k T . i Ca s¢ ~ 
th I 1 ickg 1 i] i« , 
New York Warehouse $s , fuvarve oF 
Pier 21 East River the Myrtle 1600, 1800 tAK ss 
J. Wallace, Representative - a | ie ularly am 4 c 7 i = 
ne wel pu e of ‘ 
> ’ . quartered Oak, M 1 Walnut 
rR d 
tage of tl \ M al 
‘ : Ask for Catalog 
we Just Out 
e - 
MYRTLE DESK COMPANY 9 f 
HIGH POINT, N. C. ' 


BUILT 








E. H. Clarke Recovers from Operation 

Eugene H. Clarke. head of E. H. Clarke & Bro., Mem 
phis. Tenn., and Governor of the Fourth Regional District 
of the National Association of Stationers, Office Outhitters 
and Manufacturers, recently returned to his desk after a 
two-weeks’ stay mm the hospital tollowing a sinus operatior 
Mr. Clarke expects to regain his strength rapidly and his 
friends entertain the hope that he will be in eve etter 


health than heretotors 


~_ +. eS 
A Fine Chair Exhibit 


The B. L. Marble Chair Company, Bedford, Ohio, put on 
a very elaborate exhibit in space 93 in the main building of 
the Public Auditorium in Cleveland last month Che ex 
hibit was a part of what was known as the Cleveland hl 
lustrial Exposition, covering the period trom August ¢ 
August 28, inclusive The exhibinnors included manutfa 

rers from all parts of Ohio and the exposition was ex 


tremely interesting and probably one of the most complet 
of its kind ever held im the state It was visited daly 


pproximately thirty thousand people 


rhe B. L. Marble display consisted of eight of their new 
st high grade chairs Che booth was attractively decorated 
tted palms and evergreens und one feature of the 
splay consisted of a background ot entire hides of leather 
I dittere < rs nie di he news shades re 
eC ry Neay ariicie al s inclosed a st 
tl mpany and were p! idvantageous st the 
ickground ot leather 
\ ther teres ig yx the d i vasa \ 
( i i pedesta Wi vd pa els were attache tiv i 
ps at a point opposite the seat Air curre! ! i 
ele c fan, playing on thes od panels, caused t " 
n M hu demonstra w ie smoothness and fie 
t ot he } | Mar ¢ t \ Vv mechat s 
i ‘ veratn ern tee e¢ Da bea rh eature 
t 4 
e « iy was ta ibl mmented upon by dealers 
from all over the state The B. I Marble Chair Company 
vere the only chair manutacturers who exhibited, and, as 
i res t ¢ Is] i\ ne secu ed several tine orders 
i large umber of prospects, many of which wall ult 
ate sul orders Advertising matter was also dis 
ibuted at this booth. One of the most timely and inter 
esting bits of literature given out at the company’s boot! 
was entitled “The Chair Maker oft Bedford, a pun ket-siz 
oklet bound in blue covers with blue ornaments on the 
ves This touched briefly on the story of chair-making 
eferring to such names as Chippendale, Adam, Heppel 
vhite and Sheraton The history of The B. I Marble 
( Company was give which in itself is an interesting 
Much interest attaches to the early days of chat 
1 aki v when irtisans artists and had to vet the 
etfects with crude tools Present duy conditions are muc 
litfere tools and mach er have bee renhnec ine ca 
csulits Ca ‘ ichheved wi I ( great if | 
ess han T 
aan 
Kass Takes Over Cash Register Stock 
Henr Kass. Inc.. 640 Broadway. Alba N. ¥.. rece 
, , ce in a cal newspaper to announce 
i s . 4 he has | is 
Are ‘ s¢ Nat al ( Rev 
S \\ alte 1] ( y | i I kl \ 
F " v 1s ess ¢ 
Mr. Ihlenbure 
+ 
Stamp Men Meet at Vancouver 
District Ni 7 and Ne ‘! tf the International Stat | 
Manufacturers’ Association will hold a jomt meeting at 
ancouver, British Columbia, September 22 to 24 inclusive 


eftember 1927 Ok lr 1 ¢ | APP 














~PHITADELPH! 


Office Easy Chairs 


A Big Market, A Superior 


Product--And National 
Advertising 


The Sikes X69} Perfect Posture Chair gives 
perfect, natural, comfortable support, in- 
creases the efficiency of office workers—and 
saves space. It is neither freakish nor unat- 
tractive but is a piece of furniture you can 
place in any office with pride—and profit. 


See the Saturday Evening Post advertisement, Sep- 
tember 10th issue. 


SIKES COMPANY 
Chairmakers for More Than 60 Years 
PHILADELPHIA 


The Nationally 
Advertised 
Office Chairs 
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COLUMBIA 


RIBBONS 


CARBONS 


have for 


Twenty - One 
years supplied 
the best that 
experience, re- 
search and 
manufacture 


can produce. 


ARBON PAPERS for Pencil, 

Pen, Typewriters, Billing Ma- 
chines, and every other school and 
commercial use 


IBBONS for all makes of lype- 

writers, Multigraphs and other 
mechanical writing or reproducing 
machines 





2 
: 
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Fourth Educational Graphic Arts Exposition 
Che Fourth Educational Graphic Arts Exposition will 
open in Grand Central Palace, New York City, Monday 
September 5, which ts Labor Day, the opening being 


the trade and invited guests excl 


usively Tuesday the 
show will be thrown open to the general pul 

[wo of the three floors of the exposition will be devoted 
to working exhibits and on the mezzanine there will be 


model composing room equipment showing cut-cost svs 


tem im operating; machine composition of all kinds, latest 
type press room, photo-engraving and electrotyping equip 
nent; also tolding, binding and cutting machinet Cor 
siderable thought is being expended in the matter ot lay 
ing out the exhibits so as to afford the visitor a compre 
hensive view and enable him to gain comparative k1 
edge of advanced production and equipment 
Since the announcement of the Graphic Arts Gallery at 
the show—a display to be made up of complete depart 
ments and special groupings of all the arts neerned 
modern printing—the plan has been highly commended 
Visitors here will find much useful information for thei 
VI Saics Purpose | re books ine ( vs 
eveal the highest attainme 1 tvporra] desig S 
trati and =the s = ( si\ < Sicie ( s} 
e ot the rate books will be exhibited in glass cases 
as tat is possible specimens wll he dis} lavec — is 
iff d ex t the mplete ( da s 
ve verse matters pertaining t © eN ] bye 
pres “rive mation t s S eve ‘ 
he ade t ke this de irtime r ‘ ( 
sil ly i irtis ( aispia\ | ere Vil ‘ ‘ ‘ i es 
ind delegations present 1 n ‘ es \ 
ré r ore printet cle evates are exp vila ‘ 
t atte! tie 1 tv-first a ua | | ( 
\ als ll | 1 ‘ tne ¢ . 
The Graph Arts Gsallervy will be under the -« ervisiol 
of Henry ewis Johnson Information about space may 
be obtained fr \. | (Gaiegengack, ¢ we 


461 Eight! ivenue New York Citi 


Sioux Falls House Celebrates Tenth Anniversary 


Georve | Fox & Company, 325 West O street 
( WaLO, a\ ecently put i ney d spl iy fe I at ther 
plant ¢ +} } ve a Ir Th hy : +} er 17 


Ribbon & Carbon Mfg. Co., Inc. 
New York, N. Y. 


69-71 Wooster Street 


Branches Throughout United States and Abroad 
For GREAT BRITAIN, 22 Bush Lane, London, E. C. 4 


For Southern EUROPE, Viale Abruzzi No. 20, Milano 119 





eee -—-- 


The kischer Printing Company. Sioux Falls. s&s D 
ecently st M i ittractive be Kit i 
ti ‘ their tenth anniversary The OOK It » x11 
‘ "1 ' ' , my 
nches over all and contains tweive pages an ver I ie 
body 1s a hght cream stock printed in brow 
cle ~ liv t wreen | ce « eT s ure ef 
tw s cit wre¢ I ‘ le ha pane wt 
illustrations s ” various scenes ‘ cde 
: 
‘ ( ‘ uviit ane aves ere ‘ _ . 
. : 
tive es i ict Inting < ‘ < fi 
athe ypesetting departments ¢ , 
ike . i the ue ] esses é ‘ ‘ i ‘ 
il ( 4 te * I t 
‘ ! gr ( pany The ‘ 
a 
- . 
Fox Adds Display Room 
i t i cle css ey iré Ss vw & t 
, ’ 
riete ‘ ICE are aittes Cil ime é < i icis 
ea r cusl ~ ( r est . ( 
tect pads k stributors sk { S : 
. - 
; 11¢ < v < ers tte pads ‘ ewiste : 
: : 
ids cal . ais Ss lol ” ps i 
e glas é lators gia 
S. ¢ 
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Liberal Dealer 
Discount 


that Challenges 
Comparison 


A Cash Register 


1. Handles cash and charge sales 
showing date, clerk and com 
modity 


2. Prints and adds the amount on 
detall strip and mechanically 
dates it. 


3. Records amounts paid out: who 
paid it, and for what 


4. Issues receipt or customer's 
bill-head, retaining two record 


copies 


Prints total cash receipts at any 
time (Grand tota indet ock 
and key) 


An Adding Machine 


Adda all invoices. charge accounts 
bank deposits, sales. expenses; bills 
and accounts receivable bille and 
accounts payable; inventory sheets 
and payroll checks, ledger bal- 
ances adds trial balances sum- 
marizes sales hy departments and 
clerks, et« 






An Autographic Register 


Issues printed sales slip for cus- 
tomer, another for filing and a 


nnouncing— 


The Most Complete Business 
Recorder on the Market ea nah St evi 


sive feature makes it possible te 

record such details as Money paid 

' : 1 out received or ac 1 t ane 

Five machines in one—at about the price of a single machine! oo ER seoous and 
at, in brief, is tl new Corona Accounting Cashier. It’s a 
cash register, an adding machine, a calculating machine, an auto 


graphic register and an accountant when used in conjunction An Accountant 


with ur accounting system, 1. Quickly determines volume of 
business done—by day, week. or 
month or vear 


Never before in business machine history has one unit so suc 


y Sales by departments or 


cesstully combined these features And think of the price! endian: :auetaniaatine 
175.00 ill it sel wy kn t it Sy lue “ans 1 
l/ \ | it ell \ 1 know it will! Su h value meat 1 B. Provide Gnate Ger Sietk cad tent 
tant sales wherever the ( orona Accounting Cashier is snow! Yr asset and liab ty statement 
. : ‘ Shows what s owing and what 
Ther is still some rood territory open both for dealers and s due what was paid out by 
2 } I 
Cpe Itv sale sme? VW rite tor de tails today. day week month or year and 
. - for what Classify special ex 
penses, such as advertising, de 


THE PORTABLE ADDING MACHINE CO. very, et 
Dept. 2-S-—-343 S. Dearborn St., Chicago, III. Shows whether sales and ex 


pensees are more or ese thar 


previous periods 


The Portable Adding Machine Co.., 


The NEW ee ee 
O RON A ee 
ACCOUNTING somes 
CASHIER sean ae ae 
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TERRELL 


STORAGE EQUIPMENT CO- 
SERVES VALUABLE SPACE 


Business executives are carefully studying the ever 
increasing problem of proper and economical storage 
Limited space and high rentals require attention to 
this question. 


TERRELL’S complete line affords the selection of 
the most suitable, most economical, most appropri- 
ate unit to meet any storage requirement in the office, 
factory, store, warehouse, school, hotel, garage or 
home 


THERE IS A TERRELL FOR 
EVERY STORAGE NEED 
Dealers who handle Terrell storage equipment have 


an unusual opportunity for real profits and increased 
sales. An inquiry will bring you complete information 


TERRELL S EQUIPMENT COMPANY 


GRAND RAPIDS, MICHIGAN 
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Western Electric Co. Girl Makes Typing Record 
A remarkable record in typing was recently established 
»y Miss Mae Zabokrtsky, age 22, of 5507 West Twenty- 
Miss Zabokrtsky is one of the 
expert keyboard artists in the typists’ division of the pro 


third place, Cicero, III. 


duction branch of the Western Electric company’s Haw 
thorne works. During a five and one-half day week she 
chalked up a record of 544,800 key impressions which is 
the equivalent of approximately 280 pages of double-spaced 
copy. Then just to prove this mark wasn’t just a spurt 
and that the 
Zabokrtsky 


keys to a score of 527,760 


cyclometer was behaving properly, Miss 


in a four and one-half day period stroked the 
impressions, making only two 
errors 
> 

M. D. France Opens Establishment in Toledo 

Miles D. France, who has been identified with the Wales 
Adding Machine Company for something like twenty years 
Toledo and northwestern Ohio, is 
now engaged in business under his own name at 1437 


Toledo 


Mr. France will continue the practice of making regular 


in the territory around 


Jackson avenue 
calls and inspection of machines among users of the Wales 
He will also act as agent and distributor for various other 


office and special bank machines 
> 


New Velvet Pencil Assortment 
The American Lead Pencil Company, 220 Fifth avenue, 


New York City, announces their Velvet assortment No 





1620 The company states that this assortment has met 
\MERICAN LEAD PENCIL 
COMPANY'S NO). 1620 
VELVET ASSORTMENT 
‘ , , ] r 
wit favor among the dealers ecause ot 1tS attractive Colo! 
scheme, compactness and design The stand contains one 
alf gross of pencils, two dozen of the No. 556 grade one, 
very soft, and four dozen of the No. 557 grade two, soft. 
Further information can be obtained from the makers 


a 

An Insurance Almanac 
The fifteenth annual edition, 1927 issue, of the Insurance 
Almanac and Encyclopedia is being distributed now by the 
publishers, The Weekly Underwriter, eighty Maiden Lane, 
New York City. It contains I 


handy information of the 
surance business, the officers a! 


d directors of all classes oft 


companies, insurance department officials, associations 


underwriters, statutory requirements, insurance groups, 


brokers’ regulatory laws, fire record of cities, workmen s 


compensation laws, valuations for life policies, motorists 


liability, new companies, legislative sessions, definitions of 


coverage. general information concerning United States 


government officials, population tables, directory of agents, 


who's who in insurance, « cial changes, necrology, statis 
tics, leading judicial decisions, et The price is three 
dollars 
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YOURE 
INVITED 


Gardner isn’t a great 
way from Boston and 
it occurs to us that 
when you are on for the 
Convention you might 
like to see how chairs 
are made. 


Charley Garvin tells 
us that we'll leave the 
Convention knowing a 
lot more about how to 
run our businesses suc- 
cesstully. If knowing 
intimately one of the 
products you sell, by 
virtue of seeing it in all 
stages of its construc- 
tion, will be this sort of 
a help, we'll be glad to 
see you up here. 


It doesn’t make any 
difference whether or 
not you are one of our 
regular dealers—all of 
us chair manufacturers 
employ about the same 
methods. 


So coming, or going, 
or in between times, we 
hope it will meet your 
convenience to look in 
on Derby. 


P. DERBY & CO., INC. 


Chairmakers for 83 years 


GARDNER, MASS. 
Boston, Mass. New York, N. Y. 
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Wrong Impression Corrected 


A lett from Roy J. Rada, president of the Roy J 
Rada Cor pa In Milwaukee, states that an erroneous 
report is being circulated concerning his company He 
wishes it k vn that the company has not retired trom 
business, but that on the twenty-third of July Rov | 
Rada Company transferred its habilities and assets to the 
Roy |] tada ( mpany It i new corporat der the 
av i the state it Wis ns lhe othcers t the new 

t ra n iT Ri \ | Rada, pres le | ( Mi real 

e-president, and B. E. Morgan, secretar easurer. The 
compat S « ipitalized at $10,000 

The ( im, I \\ as heret tore handles inked IDOTIS 
, rhe apers d ottice supplies; does printing, ruling 
ind ding, and der its new irter is licensed to manu 
facture and sell at retatl and wholesale general business 
S plies, s 1 supplies, et Additional apital has been 
iKel te e business w ent enlarging its 
S ‘ 

TI company has removed from 410 Milwaukee street 

Suite 220-221, No. 373 Broadway 

\l Rada savs that anyone in doubt as to the | inv's 

ling may obtain nclusive informat is to 
writing to hin r communicating the 


Shelves or | a 


Storeroomse ie 


Spahr Vice 


il Bank ot Milwaukee 


= 


-President of Rockford Company 


S. C. Brantingham, president of the Emers« Branting 
( npa il es l¢ appointment ot | W. Spahr 
4 ’ ] ! 7 - 
You're the one to decide! Your , s | ' j r 
- is ce-presiade I nara Sales and if eT s ow ettec 
shelves can be stopping-ott » Asmees = 
places for f r good ' 
place I fast-moving go aS \ Sp erly directed the sales of , , y 
r miniature store rooms for! Lom of of Inte tional Busins Macl Con 
‘ se i ‘ « Clidl us ' he Po) ‘ ‘ : . 
t} d 7 le ‘) ds ' 1 
he act umulation of slow goo tae ee in J t.Misheor one oe oe era 
ind dust! manager ot the Dayton Scale Company et 
ve 1! such organizations ~ ‘ Sales Ma if ( lul 
Kamargo—the paper tor re ; 
’ the il Association Office Ay " lant 
producing machines won't stay 
on shelves It sells and sells _ rT 
. | S ear hye it ad S ‘ ‘ r 
quickly For years dealers 
. ; | ers 1 gham Cor ny ive eir 
have profitably learned that , 
> ex ‘ ( gene ‘ ~ 


watermark means sat 
and repeat 


e (K) 


er customers 


Boorum 


advertising plus 


; 


& Pease Co. O 


pen Wester 


n Branch 
AS Be i I if 


S¢ 


hoor 


' Westertr incl at <é I Aust ive { cawzo, 
general trade acceptance has we ic i clita: Recital cities, Sie ma 
brought rapid turnover and “eee , eee a 

} ~ o » 
onsistently mon pba te ‘ leliveries ry will als li from that e Ordere 
Kamargo dealers everywhere hg vie leah os leila: ileal : 
( res | irue Ire ht o < 1 
fan i 1 vea X4 na N. ¥ 
V “Mle?T pri Ve ‘ ’ ‘ 
the Kan y lane uw \ ( Sy We k sta ’ 
nee an nfider 7 K) 14 
e We , 
ntee nd profil s er x a t 
profil 
) if k ~ 
— 
KAMARGO MILLS J. F. Ryan & Company Open Chicago Branch 
a ” 2 - \ i ‘ = 4 nened hy | } » r eri ¢ ‘ 
Knowlton Brothers Founded Watertown, N. Y : F. Ryan & { 
1808 N York ( $16 South D street, Chicag 
‘ . \\ 7 aK 2 ‘ | eta ed 
until larger quart ’ . ted The 1} .« we 
charge of Harry W. Bal Phe company will carry 
stock of its lines (hicag ! ‘ ente t 
WATER MARKED trade Che st < \l cl Lut i 
e “R ’ Pars steners, Ad sk 
7 " 1 steners Tel-] é s 
kers’ lar ind ! ets, as we s 


® fs 


—_ 
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This $3.50 Pen Sells on Sight 


When you show the name 





Parker — and say its 


barrel won’t break 









Parker Pastels 
6 Attractive Shades — Pens 
and Pencils to Match 


Helps You Earn Large Cash Rebate 


on Every Parker Product You Handle 


Many customers can, but some cannot be 
sold a pen at $5 OR $7. Here’s the thing 
for them, and a way to increase your margin 


on all Parker Pens, Pencils and Desk Sets, 


regardless of price. 


Independent investigators asked 100 men 
which low priced pen they preferred—and 
more picked the $3.50 Parker Black Pen than 
any other from a tray of seven pens of several 
standard makes in black and colors priced at 


$3.00 and $3.50. 
This plain Black Pen for Men and Women 


is now made with two narrow gold bands in 
3 sizes — smart, dignified, handsomer than 
any black pen you've ever seen at $3.50. 


To complete your assortments in this price, 
add to the Parker $3.50 Black a stock of the 
smaller Parker Pastel Pens and Pencils. 
These dainty colorful numbers for women, 
this year in sales’ volume are second only to 


Parker Duofold. 


When you concentrate on Parker Prod- 
ucts instead of splitting your business among 


several brands, we pay you a higher margin 
of profit. A small additional purchase of 
Parker Pens, Pencils or Desk Sets, if you 
carry some in stock now, may earn you a 
discount on all you bought this year. 


If you have not signed the Parker Con- 
tract or are not handling Parker Products, 
write for the Parker Contract now. We paid 
contract dealers $200,000 in cash rebates 
last year. This year we will pay more. Will 
you get your share? Mail the coupon now 
for the Parker Contract and facts on how 
other dealers do it. 


THE PARKER PEN COMPANY 
JANESVILLE, WISCONSIN 


Clip and Mail Today 


THE PARKER PEN CO.., 


Janesville, Wisconsin 


PRINTED IN U.B.A. 


Send me the Parker Profit Sharing Contract which explains how 
I can earn extra cash rebates by concentrating on the Parker Line. 























15 Magic Words 
Spoken Over the Counter \ 
Multiply Pen Business 
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Simply Say: ‘‘Every Parker Duofold 
Pen Must Stay in Perfect Order 


or Parker Makes It Good Free.”’ 


This is to dealers who 
know the value of salesman- 
ship over the counter. 

15simple words now work 
wonders in speeding foun- 
tain pen sales. Pen dealers 
everywhere are proving it in 
actual practice. 

Free service on Parker 
Duofold Pens made Parker’s 
first 6 months’ sales this year 
greatest in history. A dealer 
writes us, “One customer 
came right back for a Lady 
Duofold and a pencil after 
he got Free Service on his 
pen.” Hundreds of similar 
cases are being reported. 


Try what Free Service 
will do toincrease your sales. 
Tear out this page and let 
your salespeople read it — 
and try these fifteen words 
for fifteen days and see how 
well it pays. 


If you are not handling 
Parker Products find out 
now why they are making 
more money for pen count- 
ers than any other line. See 
coupon on the other side of 
this page which brings you 
the Parker Profit Sharing 
Contract — shows you how 
to get a higher margin on 


Pens, Pencils and Desk Sets. 


THE PARKER PEN COMPANY 


JANESVILLE, 


WISCONSIN 
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Prize Winning Manager Preaches Gospel of Work 

Edison’s remark that success is ninety per cent perspira 
tion and ten per cent inspiration finds an echo in the ex 
Antonio 


perience oO! J r. Jackson, manager of the San 


ranch of the Royal Typewriter Company, who has won 
three consecutive first prizes in sales contests during the 
tour years aS manager at San 
the top on the fourth sales contest now going forward in 
twenty-nine cities throughout the The capital 


which Mr. Jackson 


country 


prize offered is a new Buick sedan, 
hopes to make his own 
]. T. Jackson has been selling typewriters about twenty 


work, he uses “we” and 


4 





J. T. JACKSON 


t | ind l \y d service i i k 
ire 1¢ keys Sl ess savs ! tvpewrit se 
H I Ww Kn I el wel \ ‘ sure to be ] | ve 
The man who turns in orders, not excuses, wins prot 
or whatever else there may be to win. Prospective 
ewriter buyers are to be tound in every walk of lit 
g ilert te find and canvass these prospects 
S ilways ds susiness. A careful survey 
tt saln i vhere w ne out the fact that many 
ers s ‘ sing old ma nes no longer capable of the 
eX e work demanded | t ite business and pro 
t 
Service as de r } M } S St g ch 
re ke v atte s omplete some re 
s ( ne ve i ntee runs s ¢ 
gy tl \\ stil e rel when the machine has 
pertorn lor w service al d is finally traded in on a ne 
like to have every man be a personal friend oi 
those t whot | sells ke to have each man take a 
| teres the we his customers and know 
satistied This is sellu Y” DV Way ort the Golden 
kk s be to agre | customer than to argue 
Determine how t please him Let the canvass 
( a st dy it will be likely to interest 
ittent | nan is evidently t in the 
market, wait until he is Don't try the so-called high-pow 
ered salesmanshiy Keep working even when there seems 
t e mm bus Hess Negle tt prospe cts These et ds 
‘ sales where « ers ta 
\ he e ie I ( test we get busy. If this office 
ne of the national prizes a share of the reward 
ere possible, is distributed among the three highest 
va sme. and mvselt [This gives evervone a chance to 
shar R 
M lacks« vhose es know him as “Tor says 
e Is super-salesmat He s proved that industrious 
tl ugh hard work and eg { service win sales an 
r f prizes —B. C. R 


Antonio and is crowding | 
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The 
Rubber Key 
| 0 

Quality 































































































IME. tells. Mun- 


son International 





Rubber Typewrit- 


er Keys have the 
biggest sale and 


Made of 


materials, 


stay sold. 
best 

they are outstand- 
ing in quality and 


satisfaction. 


Send for 


and prices. 


samples 


One grade key 
only—the best. 


Munson Supply Company 


The Largest Rubber Key Faciory in the World 


23D City Hall Place New York 
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HERE’S HOW IT’S DONE 


(No Typesetting No Wax Stencils) 


Athin metalsheet, so thin that it is han- 
died like a sheet of paper—is the medium of 
reproduction. These metalsheets are very 
easily and quickly made ready for printing. 
Sketches, p meee = ng ruled forms or hand- 
writing are made on the metalsheet just as 
you would on a sheet of paper, using either 
pen and ink, crayon, pencil or brush for this 
purpose. A special solution is spread over 
the sheet with a soft cloth and in a minute 
or so it is dry and ready for printing. 


The metalsheet is easily and quickly put 
on the plate cylinder. After sponging the 
metalsheet with water the power is turned 
on and presto, you are immediately receiving 
copies of offset quality at a speed of 100 a 
minute. The ROTAPRINT is of simple but 
practical design and solidly built. Every 
part and gear is made heavy enough to stand 
up toits work at a high speed and produce 
perfect offset work. 


Typewriting is reproduced by typing on the 
metalsheet, justas you would on a sheet of 
paper. Illustrations, Sketches, Plans, Print- 
ed Copy—these are transferred photograph- 
ically on to the metalsheet--and in a surpris- 
ingly short time--by your operator or our 
service department, or someone in the trade, 
using Photostat, Rectigraph or other camera 
with paper, film or oes negative. Repro- 
ducin Printing and Illustrations from type 
and electrotypes--print on the metalsheet 
from the type or cut, in a proof or a job press. 
The qnetalcheat is then treated in the same 
simple way as for other work. 


As the metal sheet rotates on the machine 
an impression is made on a rubber blanket 
and by a gentle squeeze of the paper against 
the rubber blanket the litnographed work is 


produced. 





= ==REINER’S 


Suite 1106 One 

Pacific Coast N. E. Ohie Detroit 

0. C. Haney, H. K. Baumgardner, Beehm & McKechnie, 
404 West Sth St, 2082 East 4th St. 2646 Whitney Ave. 


Les Angeles, Cal. Cleveland, Ohie Detroit, Mich. 
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Lithograph 


Your Office and Factory Forms 


LITHOGRAPHING compared to printing is about the 
same as silk stockings compared to cotton stockings— 
either will do—but lithographing is better—more class— 
style—a higher quality—and now with the ROTAPRINT 
you can have lithographing quicker than printing and at 
less cost, doing the work in your own office or factory— 
with your regular help. 

That complicated rule form that the printer looks at 
google-eyed and says, “That is a hard one and will cost a 
lot of money.” 

OR—that tabular job on which you are charged time 
and a half 
OR—that job including illustrations, sketches, plans, etc., 
on which the artist gets in his fancy time charges 
OR—that form letter for which you have to furnish your 
own expensive letterheads and pay extra for the sig- 
nature 
OR—bulletins, reports, sales information, drawings, maps, 
charts, price lists, letterheads, factory forms, etc., can be 
LITHOGRAPHED on the ROTAPRINT in your own 
office by your regular help. 
YOU, MR. BUYER OF PRINTING, should get in touch 
with us immediately. We will show you how to save a 
lot of money. 

A Personal Note to Office Specialty Men: 

For eighteen years I have been actively identi- 

fied with the office specialty field. The ROTA- 

PRINT offers splend'd opportunity for big 

money for you men who know office specialty 


selling and are prepared to take on the ROTA- 
PRINT Agency. ACT. 


V.-P. and Gen. Mer 


olaprint wWo.s————= 


Park Avenue New York, N. Y. 


AGENCIES 


Canada Chicage Hartford Washingten, D.C 
Rotaprint Ce., Frank R. Atwood, Richard Neumayer, N. M. Minnix Ce., Ine. 
52 Spadina Ave. 810 sist Natl. Bk. Bidg. 186 Pearl St. 712 13th St, N.W. 


Terente (2) Canada Chicage, Hlineis Hartford, Conn. Washingten, D.C. 
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(Exchange Stabilization—Continued from Page 42.) 


standing with the French as to a deal on a gold basis than 
with the Belgians. The Italians are born financiers: in fact, 
they give their name to the great banking street of Lon 
don, Lombard street, the founders of British banking com- 
ing from Lombardy, in northern ltialy. Thus there is no 
trouble in getting even the working man to grasp the prob 
lem of carrying rates of exchange, of confidence and its 
interrelation with the acknowledgment and repayment—or 
attempts at repayments—of war debts 

In Belgium, where stabilization has been officially de 
reed for a period sufficient to allow of all outstanding bills 

mature, and where the date at which a further decree, 
changing the rate may be expected is officially published, 
people know exactly where they are, and the effect has been 
to greatly stimulate the desire to purchase foreign goods 
and do business with foreign firms. Business would be nor 
mal again, in this respect, were it not for a curious fact. 
The Belgian trane has been stabilized too low The gov- 
rnment. fearing a second fiasco, was careful to keep it 
low, but as it was always kept in tow of the French france, 


being artificially kept a few trancs lower by agreement with 


the French government, the actual figure fixed upon was 
undoubtedly too low Thus, American typemachines, paid 
for in Belgiam francs, cost more than they would in Eng 
land, tor instance, the franc being worth more in reality 


than on paper. Besides this. money is very tight. Belgium 


being an industrial country, and such, are not doing well 


at this juncture. 

Che contrary ts true in France, where the franc is actu 
ally worth slightly less in purchasing power than its nomi 
nal value, which enables the French to buy in toreign 
oods at a slight advantage, dollars being by that much 
heaper in France than in Belgium 
But the practical return to gold prices has led to a great 
se in all prices, but espe cially in those of the first neces- 
sities of life, which does not leave money over for secondary 
necessities, such as office furniture, 1n cases where there is 
already an outfit of sorts \s in Belgium, business people 
are apt to postpone refitting until better times come along 
In both countries, too, the hope that the franc may soon 
be worth its former gold value, or be accepted at roughly 
five to the dollar, plays a part. The Belgians know that the 
return to the gold value, if made at all, will be spread over 
a series of yvears, in order not to disturb financial condi 
tions and especially to avoid the confusion that ensue, were 
salaries suddenly reduced to their pre-war level. Neverthe 
less, the dream ot waking up one morning and finding that 
the franc had taken on its ancient value in international 
transactions, 1s apt to hinder such transactions as the pur 
chase of a type or calculating machine by a private person 
who can make the old one “do me 

The main effect of official stabihzation in Belgium, of 
effectual temporary stabilization in France and of intended 
measures to effectuate the same result in Italy, is to in- 
crease the volume of business with roreign lands and espe 
cially with those of a normal rate of exchange, whose 
money stands at par, that were the most disadvantaged by 
i rocky exchange and the resulting possibilities of obtaining 
goods from a low exchange land at less than cost price, the 


frane or mark having fallen since their price was fixed 


a 


Former Baker-Vawter Man Now with Boyd Co. 

I. W. Kesler, a former Baker-Vawter Company man, 
and lately with M. L. Bath Company of Shreveport, Louis: 
ana, in charge of their loose leaf department, has take 
of Bovd Company's store No. 3 in Natchez, Missis 
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Sell 
‘Tables 


this New Way 


Make bigger profits on 
a smaller investment 





Now you, too, can make real money 
selling tables. Designed especially for 
live dealers in office appliances, the 
new, simple St. Johns marketing plan 
has been eagerly seized upon. Only a 
trifling investment required for a mere 
sample display. We make instant de- 
liveries from our own stocks, shipping 
direct to your customer if desired. 


The demand for office tables on the 
part of your trade may not justify you 
in carrying your own warehouse stock. 
At the same time you cannot afford to 
send these customers to a competitor. 


Sell them yourself, with our co-opera- 
tion. Write us at once for full partic- 
ulars of the St. Johns plan. Dont 
miss this opportunity. 


@ Sx. Johns Business tables are made in 5-ply 
Mahogany ; 5-ply Walnut ; Oak, 5-ply quartered 
or plain,first quality quartered Gum,Mahogany 
finish; and Northern Gray Elm. Several stand- 
ard sizes with linoleum tops. The under top con- 
struction and mitre-joint plank edge are excep- 
tionally strong. Dovetail drawers with 3-ply 

bottoms. Shipped K. D. with bolt construction. § 


Ss 


ST. JOHNS TABLE CO. 


Cadillac Michigan 
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(Paris Stores After Office Trade—Continued trom Page 42) 











A 
GOOD RIBBON 
MUST RENEW ITSELF 


To give uniform results under 
continuous typing a ribbon must 
renew itself quickly. This re- 
newing process depends on the 
nature of the ink which must 
flow quickly and evenly from the 
unused part to the used part of 
the ribbon. 


Because of their ability to renew, 
Bucki Supreme Typewriter Rib- 
bons take the guess-work out of 
ribbon selling. 


The ribbon line is ably supported 
by carbon papers of similar 
quality. Both enjoy repeat sales 
due to the satisfactory service 
given. 


If your ribbon line is not up to 
standards, let us explain our plan 
for creating a successful ribbon 
and carbon department. 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


1468 East Fifty-fifth Street 


CLEVELAND OHIO 
Established 1896 
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lishments the choice of paper, for instance, is not large, 
at others it is much more varied than in an average 
tvpewriter shop Buying in large quantities these stores 
are able to sell very cheap Carbons are often tresher and 
theretore better value than in the special shops themselves 
Ribbons sometimes leave much to be desired. But in some 
ot these shops they are very cheap indeed Che ribbon, 
with which this article is written, for instance, came to 
five tranes, and there are twenty-live francs to the dollar 
It is very doubtful if anything of the kind could be got at 
the price in a specialist shop 

Added to the ribbons and carbons are stocks of en- 
velopes of all sizes, wire baskets that are in such request 
tor loose papers, outgoing mail, etc., etc.. while loose leaf 
covers, plain booklets, without fasteners of any kind now 
finding a large market, are also seen in large piles. Pens, 
pencils, india rubber, are all on sale in this department, and 
if one line, the ribbons or carbons, for instance, is sold at 
cut-rate prices, profit is made on these trifles. This enables 
the big emporiums to compete and, more than that, sell 
cheaper than the specialist shop that does not run a num 
ber of small, attractive hnes that are pushed at the same 
time as the ofhce furniture, and upon which a large protit 
is made 

Qn the other hand, this popularization of ofttice furniture 
and standard stationery has a good influence on the trade 
as a whole, people insisting on having oftices properly 
furnished, refusing to be put off with oddments instead 
ot proper paper and envelopes, this spirit of reform pene 
trating even into the country places, and evervthing tak:ng 
on an aspect of uniformity, so necessary to the proper 
conduct of business. Thus, for one customer taken away 
from the specialist shop, a dozen are won for the trade in 
general, and although it may mean loss of sales for the 
present tor the tormer, it usually means an increase later 
on, when the customer has learned the verv hard lesson 
that the proper furnishing of an office can only be carried 
out by specialists who have studied the business for vears 
and know exactly what is wanted for a particular trade. 
The general stores know nothing of this, in tact do not 
care, tor their policy is to effect the largest possible sales, 
at once, not to do spade work for the tuture, like the 
specialist, who is always thinking of the reputation that he 
is making with the trade and with the public generally in 
his special line 

> 
Munson Contest Increases Sales Volume 

The Munson Supply Company during the months of July 
and August conducted a sales contest in which all of the 
salesmen throughout the organization participated The 
plan adopted for the contest was a summer cruise to the 
West Indies The cruise theoretically stopped at such 
points as Porto Rico, Barbados, Trinidad, South America, 
Panama Canal, Watlings Island and Bermuda. Each week 
1 special letter was sent to the men bringing out some 
selling point and connecting it with some incident or bus! 
ness of the locality in which the cruise was supposed to be 


at that time 


The interest shown was remarkable, the sales volume 
for each of the two months being equal to the volume 
attained during the early spring and winter At the time 
of going to press tinal results were not tabulated so that 


we are unable to announce the winners at this time 

Sales contests have long been a favorite medium of the 
Munson Supply Company in spurring their salesmen on 
to greater efforts and the acclaim with which each new 


contest is received by the sales force is indicative of the 


spirit ot friendly competition that exists between the vari 














ous branch managers and junior men 














Sepre 


mibe if 


] vy 21 


OFFICE APPLIANCES 





the “‘Y and E”’ Efficiency Desk 





Six valuable features of 


RAWERS operate on real roller 

bearings. A gentle pull rolls the 

drawer out to its full length. A gentle 
push rolls it shut. 


The “‘Y and E”’ patented drawer slide 
permits drawer to be opened to full 
length without sagging or dropping 
on the floor. 


The center drawer is arranged in con- 
venient compartments for office tools 

pins, clips, pencils, rubber bands, 
ruler, scissors, bank-book, blotters, 
memo pads. 


The two upper drawers have adjust- 
able compartments to accommodate 
card records of all standard sizes. 


The two lower drawers are arranged 
as vertical files. Here, the owner 
may keep personal correspondence, 
catalogs, circulars, telephone book, 
business data—all instantly accessible 
and neatly arranged. 


Models are made for executives, 
stenographers, salesmen or clerical 
use. Offered in genuine mahogany, 
quartered oak or walnut. 


Write for a copy of our latest desk book 












Export Dept., 368 Broadway, New 


955 Jay Street, 


ap pie 


York City Cab 
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“With the Dalton, two girls are able to do 
the work of three or four bookkeepers’”’ 


Mr. L. H. Jones, Secretary heads 
Treasurer of the Washington 
Manufacturing Company, 
Nashville, Tenn., tells why he 
pins his faith on the Dalton. 


66 W'" have about twenty-one 
ledgers Ol \ccounts Recety 


able—about nine thousand active ac 








counts,” says Mr. Jones. “In addition 
to this, we carry Perpetual Inventory 


of four branch factories 


“Yet all this work, thanks to a Dalton 
MULTIPLEX’ Ledger Posting and 
Statement Machine that we installed 
about sixteen months ago, is handled 
by one girl ledger-poster and an as 
sistant In other words, with the 
Dalton, these two girls are able to do 
the work that would have required 


three or tour good bookkeepers the 














11 ¢ ‘ ‘ ’ ™ ae ewen ERAN r8 ON aS Cat me <7 a = ~ erceetane 
oid push pen Vay 
od. sal} °1 bl : > , . . : ' Mr. L. HU. Jones, Secretary and Treasurer 
Versonally I'd hesitate to undertake to run this office now of the Washington Manufacturing Com 
‘ 1 ‘ > , many, Nashville, Tenn... widely known 
without our Dalton ‘MULTIPLEX’ Ledger Posting and State Cina. ef diste geste Gad 
handkerchiefs, who tells in the accom 
ment Max hing lhe tact that the work 1S visible, that it ac panying interview of his company's suc 
cess with the Dalton. 


cumulates the amounts posted, has only ten keys, making it 


easy to operate both swiftly and accurately, to our mind, 
All these advantages in 


the Dalton “MULTI- 
PLEX’’ Ledger Posting 
and Statement Machine 


places this machine far in advance of anything of the kind 


that we have seen.” 


nly one machine to handle some nine thousand accounts! 


No wonder Mr Jones is so enthusiastic about the Dalton (l) The machine checks its ow 

“MULTIPLEX” Ledger Posting and Statement Machine. And eg yrorer weet dl Re aceny 

you will be, too, when you have seen it demonstrated in your correct - = 

own office, on your own work. Phone the nearby Dalton (2) Credit balances are printed 

Sales Agent—he will be glad to let you judge this machine red 

for vourselt Chis will not obligate you in any way, of course (3) All work is visible—no need to 
] 


swing the carriage up and dow 
ome . 9 : on“ . nm a mm © vey (4) Easy adjustment for posting 
THE DALTON ADDING MACHINE SALES COMPANY iiMvibsae 
CINCINNATI, OHIO dip: lahat dinteniashi ci anictiaes 


Division of Remington Rand Inc. without previous experience 


Sales Agencies in all the Principal Cities of the World (6 The scientific irrangen 
the 10-key Dalton key ard 


makes “touch method” opera 
tion natural—increases operat 
ing speed 25 per cent And. 
(7) The machine is sold under a 
five-vear agreement that elim: 
nates repair charges entirely, 
ind that absolutely guarantees 
the machine's trade-in value 


ADDING-CALCU LATING ° BOOKKEEPING This ts the first time in figuring 


machine history that such a 


STATEMENT AND “CASH REGISTER” MACHINES guarantee has been offered! 
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Sundstrand Sales Agencies 

When the General Office Equipment Corporation took 
over the sale of Elliott-Fisher and Sundstrand machines on 
January 1, it seemed to be the general impression that 
Sundstrand would be distributed entirely through consol- 
idated branch offices. This, however, has not proven to 
ve a fact. While there have been a number of consoli- 
dated oftices established where it seemed wise to do so. 
there are in existence at the present time practically as 
many Sundstrand agencies in the United States and Canada 
as there are consolidated offices, and agencies are located 
at such pomts as Chicago, St. Louis, Los Angeles, Mil- 
waukee, etc. Mr. Eylar, vice-president in charge of sales, 
states that all successful Sundstrand agencies will be con 
tinued and others established at additional points. 

In addition to the Sundstrand agencies, the General Office 
Equipment Corporation has adopted a plan of local Sund 
strand agencies which operate under consolidated offices 
or sales agencies, and it is expected that the number of 
sales agencies and local sales agencies for Sundstrand will 
far exceed the number of consolidated offices in the United 
States and Canada 

The exclusive dealership contract continues to be the 
method of distribution for Sundstrand in the foreign field, 
the European dealers operating under General Office 
Equipment Corporation, with headquarters at Basel, 
Switzerland. 

= 
Southern House Improves Facilities 

\ mezzanine floor has just been completed in the store 
and show rooms of the Newell-Thomas Office Equipment 
Company, 58-60 Walton street, Atlanta, Georgia, for the 
purpose of displaying their line of Macey office desks 
recently secured. 

On this floor has been arranged one of the cleverest 
display rooms to be found in the city. The floors have 
been covered with thick, attractive and durable rugs suited 
to office use; the walls are hung with illustrations such as 
are to be found in the well-appointed office—and some things 
not usually found in the office, such as real tapestries 
and everything is so arranged as to set forth the attrac 
tiveness of the big and handsome desks to best advantages 

Here are shown a wide array of desks made by the 
Macey Company, ranging from small and attractive desks 
costing in the neighborhood of $50.00 and $75.00 to beau 
tiful specimens in mahogany and walnut costing man) 
hundreds of dollars and worthy of the office of the biggest 
executive No detail has been overlooked to set forth all 
of the beauty of the Macey desks, and the mezzanine floor 
is the most popular part of the big show room. 

According to officials of the company, there is an in 
creasing demand for beautiful offices with appropriate fur 
nishings in this section, and the Macey line has been 
secured and put on display in an effort to meet demands 
ilong this line.—J. H. R 

- 
Sanderson Joins Royal at Atlanta 

William A. Sanderson has joined the Royal Typewriter 
Company's organization in Atlanta, Ga He takes the 
place of Atha Baugh who has becn transferred to Rich 
mond Va. as branch manager Mr Sanderson has been 
connected with another typewriter company in Florida 
for some time. 

a 
Saltzstein & Bro. Takes Larger Offices 

Chas. Saltzstein & Bro., Milwaukee, Wis., distributors 

of “Badger Brand” carbon paper and typewriter ribbons, 


are now established in larger and tore convenient offices 
at 310-311 Colbv-Abbot building, 445 Milwaukee street. 


They were formerly located at 282 Oregon street 
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Can Qor 


STORAGE CUPBOAR 


THE COMPLETE LINE 


Quality 
Utility 
Style Range 
Price Range 











No. 5645--Double Door Wardrobe. 36" w.x7 
h.x 18° d. Equipped with hat shelf and cot 


No. 5646--Same as No. 5645 with 26” depth 





No. 5637- Counter Height Cup- 
board 36” w. x 41-1 8” h. x 26° d. 
Equipped with 3 shelves. Can 
be made a part of any of our 
stock counter assemblies. 

No. 5633--Same as No. 5637 
without doors. 





No. 5617--Desk Height 
Cupboard 18" w. x 30 
h. x 22” d. Equipped 
with 2 shelves and closed 
base and steel top 





No. 5638 Desk Height 
Cabinet 18° w. x 30 h.« 
26° d. Built to match high 
grade desks. Provides an 
extra pedestal for storage. 
Equipped with 2 shelves, 
sanitary base and lino- 
leurm top 
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No. 5635—-Double Door Full 
Height Cupboard. 36” w. x 
76” h. x 18” d. Equipped 
with four shelves. 

No. 5636—Same as No. 5635 
with a depth of 26”. 





No. 5631-—-Full height storage 
cabinet without doors 36” w. 
x 76” h. x 18" d. Equipped 
with 4 shelves. 

No. 5632--Same as No. 5631 
with depth of 26”. 


HE completeness of the Van 

Dorn Storage Cabinet Line 

in style and price range and the high 

quality of material and workmanship used 

throughout, offer you an ease in selling unsur- 
passed by any other line. 





four adjustable 


The cupboards are their own salesmen. No bolt or 
screw heads to mar the fine finish of exposed surfaces—a 
separate formed angle front frame construction—all welded 

assuring rigidity of cabinet and ease of door operation— instantly 

adjustable shelves requiring no tools—-new exclusive base construc- 

tion which permits free ventilation under cabinet—new hardware and 

"wis a new, richer finish— these improvements speak for themselves. And 

these cabinets are extremely easy to erect—-saving trouble and erec- 

tion cost for you and pleasing your customers with the speed with 
which they can be installed. 


depth 


A wide range of colors are obtainable in green, white and, where 
desired, reproductions of the grain of the choicest walnut, mahogany 
or oak. 


Write today for complete information and surprisingly low prices on 
this quick moving line. 


THE VAN DORN IRON WORKS COMPANY 
2685 East 79th St., Cleveland, Ohio 


Branches: New York, Chicago, Cleveland, Boston, Pittsburg, Philadelphia, Washington 
Agencies in all principal cities 











No. 5648--Double Door Combination Cupboard. 
36” w. x 76° h. x 18" d. Acombination wardrobe 
and storage cupboard furnished with hat shelf 
hanger rod and four storage shelves. 
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- Sundstrand 












‘Adding - Figuring Machines 





Every Sundstrand machine has a ten-key keyboard. One hand controls 
all operations. And you no longer need be satisfied with a machine 
which simply adds. Sundstrand does direct subtraction by merely 
touching a key. Touch another key and you are ready for automatic 
shift multiplication. No faster machine is made. All operations are vis- 
ible, insuring accuracy. Sundstrand machines are saving money for 
thousands of companies now. They will do the same for you. 


Every Elliott-Pisher machine has the famous Flat Writing Surface. 

This exclusive feature gives it the marvelous manifolding powers 

and the adaptability which enables it to combine many details into 

a single operation. Elliott-Fisher accounting is unusually accurate 

because it is self checking. Elliott-PFisher is automatic — electrically 

operated — therefore speedy. Elliott-Pisher will save you money by 
doing more work and better work 
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HO gets extra profits? through daily balances all up to the close of 
Who avoids sudden figure facts business for the preceding 


losses? Always the executive day. Elliott-Fisher and Sund- 


who has the closest control of his business. strand equipment will do all this for you. 


You should know the exact condition of your Repeated proofs of the money and time saving 


business at all times. You should keep close ability of Elliott-Fisher and Sundstrand machines 


watch on your dollars—see that they work for have been made in thousands of businesses. 


you every minute. But to do it, you must have Yet the remarkable part of it is that with all the 


the daily figure facts that give you close contact advantages you gain, you also actually reduce 


with your business. accounting costs. 


How can you get these dai/) figures ? Simply Every business— large and small—can profit by 


enough! Use the equipment that can furnish you these modern accounting and figuring methods. 
with daily instead of monthly statistics about the Elliott- Fisher and Sundstrand can save you 


operation of your business. Now, at nine o'clock money, can increase your profits and give you 


each morning, you can know the exact status of closer control of your business. Let us show you 


accounts payable and receivable, orders received, how this works out in actual practice—and how 


sales billed, shipments, collections, and bank it can be applied to your own business. 








Pr Cee Obie Feuipment (czporation oe 


342 MADISON AVENUE w~ NEW YORK CITY 
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Anderson Heads Prairie Division of Rand-Kardex 

C. T. Anderson has been made manager of the Prairie 
Division of the Rand-Kardex Service Corporation with 
headquarters at 214 West Monroe street, Chicago, Illinois 
This division embraces twelve states west of the great lakes 
and contains about thirty-five district offices. 

Mr. Anderson previously had been connected with the 
same company in a similar position while at Oklahoma 
City, where he had charge of the states of Oklahoma 
Texas, Arkansas, Louisiana and western Tennesse For 
merly he had been advertising manager of the Safe Cabinet 
Company, Marietta, Ohio, and later assistant to the presi 
lent of that company He went from Marietta to Okla 
homa City 

Recently, Mr. Anderson visited the home office of his 
company in Tonawanda, N. Y., and “found many reasons 
for unbounded optimism.” Many of the problems caused 
by the merger are being worked out satisfactorily He is 
enthusiastic about the future prospects of his company. 

The many friends Mr. Anderson has drawn to him both 
in his own organization and outside will be interested to 
learn of his new field. He is enterprising, progressive and 
keenly alert 

GS 


The Daddy of All Tables 
is What is said to be the largest table ever sold by a 
ly Southern office appliance firm has just been delivered by 
I the Newell-Thomas Office Equipment Company, of At 
4 lanta, Georgia, to the Georgia Power Company, also of 
Atlanta 

The table, which will be placed in the new directors 
room of the company, in its central building on Marietta 
y street, is twenty feet long, six feet wide, and weighs ap 
proximately two thousand pounds. In order to get it into 
the big directors’ room, a special block and tackle had to 
be provided, and it was ho’sted up above the building and 
lowered into the room in the process of constructing. the 
three additional stories now being superimposed upon the 
present big building. In other words, the room was mort 
or less built around the table 

In addition to the table, twenty chairs of similar mate 
rial and workmanship were included in the order lable 
and chairs are of solid oak, upholstered in leather, and 
re both beautiful and durable. They were especially made 
for the company by the Macey Company, well-known office 
furniture manufacturers of Grand Rapids, Michigan, and 
cost $2,500 

The Newell-Thomas Company is justly proud of having 
received this order and of the promptness with which the 
order was filled and the huge table and its chairs delivered 
—J. H. R 

-_ —— —_— 
Ink-Out Company Warns Infringers 

The Ink-Out Manufacturing Company, Inc., 15 Label 
treet, Montclair, N. J., have issued a warning in the torm 
f a circular letter concerning infringements on their pat- 
ent rights The company states that they have received 
patents in the United States, Canada, England, Francs 
Italy, Belgium, Japan and other foreign countries hey 
have registered the name, “Ink-Out,” and also the name 
‘Erado,” and other names which might be applied to single 

eradicators The company claims to have patented 

every possible process in making a single fluid eradicator 


: , 
containing the characteristics of their produc 


Denver Apelans Meet Tuesdays 
W. H. Mitchell, president of the Denver Apela Cl 
eports that meetings are held every Tuesday at 12:15 in 
the Coffee Shoppe of the Cosmopolitan Hotel. Visiting 


4 members are invited to attend these meetings 
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NATURAL 
“More ef; ficient fling 


means more Sales for yon! 


NAPUBAL System provides a means 
of filing and finding that is as natural 
as signing your name and as easy as finding 
a name in a city directory. At one stroke, 
it abolishes all complicated alphabetical 
combinations and at the same time replaces 
them with a simple, easily understood index 
which makes correct filing and finding 
almost automatic. “Spell the Name with 
Guides’’—there’s the secret. 


Dealers: Ask for More Dope Now! 


OeWabash Cabinet Co. 
“Wabash-Indiana. 


Interchangeable 
Headings 
This shows strips 
of headings and 
illustrates how 
each group is 
numbered to 
make assembly 

easier, 
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SELL STEEL 


The Serviceable Equipment 


Both large and small concerns, the most dis- 
criminating buyer and the economy man, appre- 
ciate the superiority of steel office files. Above 
is illustrated our grade “A” filing cabinet, sup- 
plied in letter and legal sizes, finished in olive 
green or grained mahogany. It is made also in 
three-drawer, counter height and can be equipped 
with general lock. 


THE BENTSON 


Steel Transfer Cases 


operate easily and stand rigid, even when stacked 
right up to the ceiling, by reason of our stacking 
interlocking arrangement. They are made in four 
sizes: Letter, legal cap, invoice and ledger. They 
can be fitted with sanitary leg base, with rollers, 
or with follower block and rod. 


The BENTSON line also includes a com- 
mercial grade filing cabinet, storage lockers in 
desk height and in full, clothes locker height, 
also a cash service unit, and steel card index 
sections. 





Write us for circular and discounts. 


The Bentson Manufacturing 
| Company 
AURORA - 
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Featuring Nationally Advertised Products 
Relying upon the reputation of nationally advertised 


otfice turniture, furnishings and equipment, Karl R. Terry, 


president of the Seattle Office Equipment Company, 
which early in March opened its splendid new building 
in that city for the exclusive handling of office furniture 


ind equipment, is making it a rule to handle only those 


products which have been nationally advertised in maga 


zines and newspapers, and upon which the seal of ap 
’ 

Glowing white spotlights of Advertising wither the un 
| 


mt produ ts, and enable only the best merchandise to sur 
vive, in the opinion of this leading retailer hese latter 
articles, therefore, enjoy the confidence, interest and pat- 


ronage of the users of these articles of office equipment 


The merits and advantages ot those articles rt oftthce 
} 


furnishings which are brought out by advertising, are seen 


o have wide appeal to the consumer, and Mr. Terry has, 


herefore, stocked in his splendid new building, Shaw- 


Walker filing equipment, in many models and styles, Leo 
jul} 


p< 


id desks, executive suite furniture made under the name 
rt Macey. and Milwaukee chairs, as well as a host of other 
itionally advertised arth le s 


In order to illustrate the proper appointments of a mod 


rn othce, elegantly equipped, to add to the prestige and 
tanding of the firm, Mr. Terry has arranged on the se 
mma floor a display of model omeces, tastefully il d et 


iently arranged with labor and time saving equipment 


Dhrough such touches of elegance, utility and retine 


ment, the modern executive may sell his business, his 
products or his service to clients which will have a 

dence in him, imparted and inspired by the atmosplhy 
and the surroundings, and the successful tone that iven 
the business through the best possible equipment, at 
tractively and efficiently arranged. 

In the artistic harmony displayed in the splendid new 
building, erected for the Seattle Office Equipment Com 
pany, there are mahogany and walnut suites, luxurious 
draperies, thick velvety rugs of many delightful patterns, 


nd even davenports, which give a de luxe living room 
uch to the executive's quarters 
An office that is paneled and finished in mahogany it 


1e new building is thoroughly furnished with office equip 


ent of this wood, to harmonize; while a walnut room has 
een similarly treated with the highest grade of walnut 
irniture and equipment that is nationally advertised and 
xtensively marketed The life-time study of ofttice lay 
uts which has been made by the members of this 

clearly indicated in the many artistic touches, and the 


model offices C. ma i 


immings to be found in these 


> 
Finney Enters Partition Business 
Howard A. Finney, for the past four years connected 
“ the Old Town Ribbon & Carbon Company, I: 
Br kl vr N. ¥ recently as sales manager, left his old 
connection on August 15 to enter the wooden office part 
ti siness 
Mr. Finne ‘ territory the New \ ( 
dist t 
> 
Hovey Now Factory Head for Irving-Pitt 
I Hove t the Ir g-Pitt Mar i ow ( 
Kansas ( M who has en in charg i ts 
deve P rk, has been appointed factory supe 
He gs to this R P 
‘ is well as a r i al ¢ gy eN 
> 
(pul . ‘7 ie te the Be mm & I ' . ‘ 
How iH I (‘on Sanford Ma tul 4 
ind | t Manufa , Con ' 
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Simply depress on keyboard amount to be sub- 
tracted—move subtraction lever forward — pull 
handle. As quick as adding. 

Subtracted number always prints in red and is 
thus easily identified. Added figures, totals and 
: sub-totals are in purple. 
= Illustrations shown here suggest but a few uses. 
Experienced operators will see immediately many 
ways in which Allen-Wales Model 40 may be used 
to simplify work and speed up results. 

May also be had in an electric model which is 
instantly convertible into a portable, hand ma- 
chine. And any hand operated Allen-Wales Model 
B at 40 may be changed easily into an electric. 


ALkEN-WALES CORPORATION 
309 So.15 th St., Philadelphia, Pa. 
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Alk&EN-WA 


VISIBLE ADDING & SUBTRACTING MACHINES 
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No. 417 Flat top—32x60 inches 


Our new 400 line is a big leader with the 
trade. Now made 32 inches wide throughout. 
Quartered oak fronts and 1; inch five ply 
quartered oak tops. Drawers are dove tailed 
front and back. Drawer bottoms three ply 
framed in. Also made in mahogany and wal- 
nut finishes. Lacquer finish. 


THE JASPER DESK C 


Desks and chairs can be purchased from us in pool cars, 








at @ad dis 


arrive in first class condition, with#mage 


Jasper Desk Company 
Jasper, Indiana 





— 
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No. 501 Quartered Oak No. 502 Quartered Oak 
No, 505 Imitation Mahogany or No. 506 Imitation Mahogany or 
Imitation Walnut Imitation Walnut 


Our 500 line serves the popular demand for | 
chairs of sturdy construction and durable fin- q 
ish, correctly designed and properly propor- 
tioned at very reasonable prices. Manufactured 
in quartered oak, imitation mahogany and im- 
itation walnut. Lacquer finish. Leading deal- 
ers everywhere take advantage of the best 1 
service ever given by a chair manufacturer. 1 


AND JASPER CHAIR Co. | 


_ at@@d discounts, lower freight rates and the assurance that goods 
witt@mage. We solicit your inquiries. 


-_ 





Jasper Chair Company 
Jasper, Indiana 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


RITISH STATIO 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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International Action on Trade Relations 


wt 


_ progress toward international co-operation for cre 
atiah 


of better trade relations between buvers and sellers 


in Kkurope and the United States has been made in the 
past few weeks, savy advices received at the United States 


Chamber of Commerce from Alvin E Dodd, manager of 
its distribution department, who conterred in August wi 
usiness leade Ts i | Trance and 1 glat d 

As the result of conferences with Manager Dodd and 
\. Lincoln Filene, Boston, member of the United States 
Chamber's trade relations committe officers of large 
Kuropean trade bodies predict that a representative grou] 
will be chosen to study trade abuses and work 
tion of wastes in international distribution 

Selection of this group may be made 
of the international chamber meets at Paris in October 
(German and French members of the council are intereste 
in the plan and conferences between Britain business met 
ind the American representatives are being held 


et 
al 


That European trade associations and business ot 
zations welcome the prospect of working with Americai 
susiness men to effect smoother re'ations between buyers 
ind sellers on the two continents has been indicated by a 
series of daily conferences conducted by Manager Dodd 

President Kemp, of the Paris Chamber of Commerce, 
and Basil Miles, American administrative Commissioner o 
the International Chamber of Commerce, have been active 

irranging for discussions of the extent and character 
of international trade abuses and the possibility of elim 
inating unethical and wastetul practices arising in intet 
national trade 


> 


Josephson Corporation Head on Trip to Coast 
Benjamin Josephson, president of the Josephson Manu 


facturing Corporation, New York, N. \ left in mid 


‘ 

August for a two-months’ trip which will take him as tar 
is the Pacific coast He will call or all his old friends 
in the trade \ number of new items will be shown to 
dealers including the Fibretex” desk file and the new 


Handy” fil 
- gS —— 
Blizard Represents “Faultless” Line in Boston 
Howard M. Blizard, well known in the office equipment 
field, is now the representative of the Stationers’ Loose 


caf Compa: Boston. Mr. Blizard has had a long 


1 
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s cess ; experi ( n the eta eric ¢ i 
| 
ne ik thirtee vears been associate vit the l rt & 
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i. 
THE CARRIER oF THE WORLD | 
i 
UT where the sea and sky mingle—where the that to the end of time Atlas should bear the world i} 
ruby-lustered sun sinks daily into the inky upon his shoulders . 
wells of night—once there lived a king named And from then on men have been taking tasks to h | 
Atlas His body was larger than the hugest trees, their shoulders a 
and his strength could move a mountainside For nearly fifty years now Globe-Wernicke has H 
One summer morning, whs as was his delight, been diligently relieving men of their burdens. Year i | 
he proudly sat ft, his eyes embracing the splendor after year this organization has held up its end by | 
ot his endless golden orchards floating in the wine constantly increasing the demand for its products, ti 
sweet breeze of the valley below, he beheld a god and maintaining for G-W dealers a better market—the } 
| like stranger reason why, today, G-W dealers hold so 
) Startled from his reverie. and Stricken religiously to their franchise 
with the fear of a prophecy that one day There are some mighty fine vacancies 
son of Jove should rob him of his pos in the list of this organization’s represen- 
essions-— Atlas refused him hospitality tatives. Perhaps there is one in your . 
Angered at his act, all the gods decreed territory..- Wnite ‘| 
i 
fy 
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Globe “Wernicke 


CINCINNATI 
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hen a business 





S naturally as a boy outgrows his shirt and 
trousers, a growing business comes to 
dangle awkwardly over the edges of its 

equipment Overflowing files—valuable docu 
ments and correspondence tossed promiscuously 
in heaps are conditions unpreventable where a 


business oversteps the capacity of its facilities 


To businesses of this kind, additional f 
space is most times impossible 

Here lies opportunity for the Globe-Wernicke 
dealer! 

In Globe-Wernicke national advertising you 


' , 
ire Deing pointed Out as the one eq lipped to 





























uigrows its Office.. | 


solve such a problem. Your best prospects are 





being told that you are authorized to give Globe 








Wernicke Service, which embraces these points 
1, the mght kind of equipment for their particu 
lar businesses; 2, its convenient, space-conserving 
arrangement: and 3, a knowledge of how to use 


it efhciently and economically 


Globe-Wernicke national advertising and the 
Globe-Wernicke Sales School are two of the 
1; 


many mediums at your disposal to aid you in 








servicing your accounts here is, also, an 
. | 

ibundance of facts, figures, and plans available 

Are you prepared to meet your prospects’ in 


guiries. White 





The Globe-Wernicke Sales School—Where you and your sales- : 
men can learn the “Service that Sells!" 
Appearing in the picture are: O. F. Modene, S. Fanslau, ; 
A. G. Malone, J. Henry, and C. S. Roland, of Marshall Jackson \ 
Co., Chicago, Ill.; Z. Parenteau, J. T. McCormick, C. J. Hines, 
Gl b “We * k and W. B. McManus, of Thorp & Martin Co., Boston, Mass.; E. 
L. Legg. of The Wm. F. Wholey Co., Inc., New York, N. Y.; 
= 
© g e rr 1c ¢ D. L. MeQuiddy, of McQuiddy Prtg. Co., Nashville, Tenn.; A. 
Lewis, of Geo. G. Fetter Co., Louisville, Ky.; H. L. Morgan, of 
Cc I N 8 I N N A T I H. L. Morgan Co., Columbus, Ohio; and C. S. Ober and R. C. 


Burnett, of Business Furniture Co., Indianapolis, Ind. 


In Globe-Wernicke October na- 
tional advertising, 6,000,000 readers 
will read this message stamped with 
the Globe-Wernicke Shield of Service. 
Many of them will come to you with 
their problems. Are you fully ac- 
quainted with this service? —Write. 























With the Exclusive Tri-Guard Expanding File Pocket Feature. 


PAT. APP. FOR 


HE greatest contribution to modern business efhciency—the 
Globe-Wernicke Tri-Guard Super-File combining the rigidity 


of the finest cabinet construction with these exclusive G-W 














features 


1. Tri-Guard expanding file pocket. 

Three inch, sixteen gauge, 200 pound capacity 
drawer slide. 

The follower block that uses no filing space— 
non-binding, automatic locking. 


N 


~~“ 
. 


The triple eyeletted, Angular Tab guides which, using the well 
known Globe-Wernicke Safeguard System of filing, coast along on 


the twin side rods, always provide the perfect file pocket 


Write for the unusual opportunities the Trn-Guard Expanding 
Pocket File opens to your pocketbook 


Globe “Wernicke 


CINCINNATI 


The Tri-guard prin- 
ciple provides a _ per- 
fect file pocket for 
every subdivision of 
the file. Showing the 
twin side rods which 
act as “sway checks”, 
allowing the guides to 
fall into “V” cuts. 
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Late Items from Cleveland 
The Cleveland Industrial Exposition, which opened 
August 6 and closed on August 28, not only drew the 
largest crowds ever known in this city’s history, but also 
gave the people of the state some idea of the vast amount 
of varied manufacturing within its borders. This was 
especially true in the office appliance field. In a smaller 


way the Exposition resembled the recent office appliance 


show held at the Publi Hall. as there were sO many 
exhibits in these lines One ot the largest exhibitors was 


the American Multigraph Sales Company, which was on 


the main floor of the auditorium and was in charge of 
Mr. Haglet Every device made by the company for 
fice use was shown in action and the exhibit space was 
constantly crowded with interested spectators. The Van 
Dorn Iron Works Company also had a very extensive 
display of their safes, filing cabinets, etc., in charge of 
E. B. Sheppard The Ohio Desk Company showed a 
model office [The McCaskey Register Company had an 
exhibit of their forms, et The Diebold Sate and Lock 


Company were represented by a display of their product 
The Forman-Bassett Company had a number of their 
posters and samples of work on exhibition, and the B. I 
Marble Chair Co. had a fine display of their products also 

An interesting feature of the Exposition was the con 
test for the oldest employees in point of service and the 
following two men were awarded bronze medals: Thomas 
Rafferty, aged seventy, of the Brooks Company, forty-five 
years of service; Charles F. Kress, aged sixty-four, em 
ployed by the Forman-Bassett Company for forty-nine 
years 

. * * 

A book and stationery store is being opened in the 
Allerton hotel building at East Thirteenth street and Ches 
ter avenue by William Eastman and Douglas Bolton, 
September 1 


* 


The Wagner-Henzy-Fisher Company, office furniture 


located in the 1900 Euclid building, are to move about 


September 1 to a larger store several doors west of their 


preset t lo« atiot 


The Marble and Shattuck Chair Co. of 10200 Foster 
avenue, Bratenhal, Ohio, will erect two new buildings 


Roth will be two stories in height and carry toundations 


two additional stories One will be a combination 
wer house There will be approximately eight thousand 
feet of space to each floor and the total cost is $150,000 
> > 


the Cleveland Typewriter Exchangs Deal 


ers’ Associaton, instead of holding a business meeting this 


onth, went in a body to Pittsburgh to attend the con 
ention there | H. McBurney, president of the local 
associatiol headed the party \ f 1) 

+ 


National Apela Club to Meet 


The convention of the National Association of Apela 


Clubs will be held in St. Louis October 17, 18 and 19 
> | Parks advises that the clubs will be glad to have any 
organization that is conducted for the sale of office ap 
pliances or business services, to be represented at the 
vention whether they are i member of the National Apela 
or 

an 


Columbus Printer Adds Office Equipment 
The F. J. Heer Printing Company, 384 South Fourth 


street, Columbus, Ohio, has organized a department han 


dling office furniture and equipment This is directed by 
Joseph B. Hanson, formerly with E. H. Sell & Company 


By the makers of 
VENUS-The largest 
Sell.ng Quality Pencil 
in the World 
and 

UNIQUE—the only 
really THIN LEAD 
Colored Pencil. 


12 Colors 











Turnover! 


The best 5° Pencil 
Value in the world 


The Lead has special 


strength with perfect 
smoothness and soft- 
ness, is very black, yet 
it is readily erased. 


The Rubber is of the fa- 
mous VENUS quality. 


The Costly Wood is espe- 


cially selected cedar, treated 
to give utmost satisfaction 
in sharpening. 

The Walnut Finish and Blue 
Band make it easily recognized. 


HEXAGON 
with rubber tip: 
556-1 557-235 

557-2 558-3 
561-4 
ROUND 
with rubber tip: 
559-1 559-2 
559-3 


CUQHEN ordering include the busi- 


ness-bringing display assort- 
ments Nos. 1610 and 1620—they 
are very beautiful and price is the 
same as for pencils in regular half 
gross cartons. 


American Lead Pencil Co. 


220 Fifth Avenue, New York 





‘ 
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Showing and Selling 
FILING SUPPLIES 








Novel and Effective Display Sold by OXFORD A 
Your Filing Supply Specialists. 
Why is it that some windows and some displays Novel and Effective 


‘“pull,”’ and others don’t? Display Idea 


Why is it that filing displays, most times, lack b 
the convincing force that brings people INTO 'y 
the store? 
Probably there are many reasons, but all other things being 
equal, only three important ones present themselves. on. 


1. The filing displays are too involved, too 
technical, too confusing to the average 
layman. 


2. They lack human interest. YOUR 
3. They aren’t specific. FILING 


REC. U.S. Par.OrF. 


Your filing supply specialists—-the Oxford Filing Supply SUPPLY 
Company, have analyzed the subject of window displays 
on filing equipment and supplies and as a result, simple, SPECIALISTS 


interesting and productive window display material, such 
as used in the window above, is now available to Oxford 
dealers. 


It comes to you in a novel way—-boxed in a complete 
display set, with suggestions for set-up. Write, and we 
will tell you how to secure this display. 


OXFORD FILING SUPPLY COMPANY, 500 Driggs Avenue, Brooklyn, N. Y. 
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Man Heads Watson Agency in Atlanta 


\I Ba wal steel Ofhce |} juipment 
( \ 713 He ey { 4 \t t (sa ind indles 
S d t nit ul} ent tor " l 
( vs S vell S i ets aesks s es 
< re. et | I s c tory covers the st es 
FI Georg . South Caroli 
M ‘ X pc ence 1 thie i 
siness \ s he was a salesma 
\ & Erbe M ta 2 
( R ; s around Buff 
‘ ( R Va I si x 
< — ( T the (a ell-Site 
( spe w st t ture Ir I ere 
I ice nia, where < e cé ects < 
| l l f The General Fireproo gw ( 
t ed < sales! wie rked ol SOE ‘ 
oe S ts and customers After rema g ‘ tw 
s e€ was! e district we ft The Gener I r 
gy | iny Texas Oklahoma Atte tw 
irs this position he was transferred to Ohio and re 
i ed s nonths whet he was sent to Atlas ta to take 
< ure ot [he General Fireproofing Con pany lines 
Georgia, Florida and South Carolina 
Mr. Barnette represents the Watson Manufacturing Con 
{ y of Jamestown, N. Y., in the sale of their special built 
t rder and stock equipment 
an 
Peerless Key President Goes Abroad 
Otto Kretchmer, president of the Peerless Key Con 
pat of New York, sailed August 31 on the steamship 
Berengaria”’ for a trip abroad. He its taking this trip to 
isit his company’s various representatives on the the 
side the ceal ind t stimulate the sale of Peerless Key 
mducts, while acq ting representatives with the met 
ds roverning sale i 1 ~ hutior ot ’ d te i 
t s sort \l Nre r expe . oe make ( tact t 
the ( r .. 2 De« ible re esent the acd 
F r ese es the ead have 
M ete é Vas acce | Mrs. Kyi 
the irv 18 as I Paris, ] ts 
Bels Hand, Be Stockholm, Oslo, ( 
i” I wc \ Na Z1 I i el 
K s I l 
-— 


Wor 


ld Famed Flyer Receives Portable Typewriter 
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l g é er K e Masor I ure 
Mr. Liy en Frankl Lodge No. 642 
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Moulton Takes Middle West for Hoge 
J. Moulton, for many years with the Cushman and 


Manufacturing Company, is now connect 


9 ’ 
ive H int ‘ 11g ( 
] fer ° 
> r } S 
{ ( ves ¢ seve Tii¢ ‘ 
Mon r S " terested ‘ £ 
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The ARISTOCRAT 


DESK and OFFICE FILE 


The File With The 
Automatic Follow Block 


\n innovation in steel card files. Gravity 
Follower holds cards erect and straight at 
all times. Any elevated card automatically 
held in raised, readable position. 

Above illustration of Duplex 2-compartment 
file. Also furnished in 8" single compart- 
ment with 800 cards capacity. 

\ll files turnished in durable Olive Green 
Satin Lacquer Finish and in 3x5 and 4x6 
card sizes. 

Yor - ae 

Ce ge 


—— 





\ llustration of “NORCOR” Midget 7 
File Fi x5 or 4x6 cards. This style als 
for Recipe Filing Purposes n 


Manufactured by 
STAMPING DIVISION 
NORTHERN CORRUGATING COMPANY 
Green Bay, Wisconsin 


Eastern Distributors: I. D. L. Mfg. Corp., 
200 Hudson at Canal, New York City. 


Mid-Western Distributors: E. BE. Blankmeyer, 
133-135 W. Lake St., Chicago, Il 


NJ 


wn 
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Jamestown Celebrates Its Hundredth Birthday 


Che city of Jamestown, N. Y., celebrated the hundredth 


inniversary of its founding June 19-25. The centennial cel 
ebration included an Exposition of Progress, at which the 


manutacturers of the city displayed their products Che 


Art Metal Construc tion Company displays d steel office 


equipment at its boot! \ historical parade was part of t 
celebratior Cwo handsome floats showed the 

t Jamestown’'s metal industries to comfort, conveniet 
itety 








Distinguished 
by the 
Thatreltromarctcaels 





Richard Neumayer wi 
Represents the Rotaprint at 
Rotaprint at Hartford, Conr 


Se tem or inother pag: 








Barringer Export Manager for E. Faber 


Eberhard Faber re announced the app ent 
P. H. Barringer as export manager Mr. Barringer 
bs v Barr ver ead of e sta \ i 
Th | B t t l ed Kingdom, Lond Engla is 
e only box ii a tien i ve 


SELMER awe celled upon agents of the house of Eherhard Faber 
rletemvettiatelietelehy : | 


The only Box 
that saves you 
ertacaulelaeeraetel ls 
eyumatieilelitercmyalanl 
a lid. 





rt t sta \ssociation rt (rea I i i had 
< irge « e | Y i Fabe ! i he Sta l 
K red lTrades Ex 

| i ent as export igerT M i 
cre wa inage the | abe ed i nal d Pp 


—>- — 
Express Service by Air Begins This Month 


Che American Railway Express is starting air service 
between various important points in this country itilizing 
existing air routes conducted by private operators Sev 
eral ot the rate schedules have been worked out Che 
rate trom Cleveland to Chicago is fifteen cents for four 


ounces; Chicago-New York, twenty-five cents for 


ounces; New York-Dallas, fifty cents for four ounces 
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You Know What Your Regular Trade Discount Is 













No. 74 This low price is possible because of shrewd savings brought about 
by greatly increased production to meet the sweeping demand for 


an pratiat at. this justly famous lamp. You can sell this season more of these 
fhe market fast-moving lamps than ever before. Get your order in early and 
Backes Riven. you will avoid the risk of disappointment. We have stock well 
ine new price, «ahead but the experience of past demands beyond our highest calcu- 
be more poplar lations teaches us the wisdom of urging an early reservation of your 
aie requirements 
ALADDIN MANUFACTURING COMPANY 
Sales Division No. 2 Muncie (The Magic City), Ind. 


AL AYDIN 


ELECTRIC PORTABLE 


=... LAMPS == 


American Furniture Mart 
Chicage 






New Permanent Displa: 
Suite 823 





Te da y 


- 


O. A. 9-27 
COU PON 


ALADDIN MFG. COMPANY, Sales Division No. 2, Muncie (The Magic City), Ind 
Gentlemen: Please send catalog with discounts on the famous No. 74 Deskflex an 


“Magic Story of Aladdin Lamp.” 


i the entire Aladdin Line, also copy of 


NAME sacs ADDRESS 
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Jie You Gettin 
Your Slaare? 


o 
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gion 


Steel Desks for general of- 
fice use are gaining in popu- 
larity daily; their success is 
deserved. Quality, conven- 
ience and service always 
tell! That's why Steelcase 
Desks lead the field. 


Neat, trim lines, attractive 
finishes and favorable prices 
enable Steelcase Dealers to 
successfully meet competi- 
tion the country over. Steel- 
case Desks, due to their 
patented features of design 
and construction have al- 
ways been outstanding val- 
ues—always ready sellers. 


The list of Steelcase Desk 
users reads like the “Blue- 
Book’”’ of business America. 
Large and small concerns in 
nearly every line of business 
are Steelcase equipped. Steel- 
case Desks are accepted! 
They are found where bus- 
iness succeeds.” They al- 
ways Satisfy and earn good- 
will, prestige and profit for 
the dealer. They make good 
to the user, to you and to 
us. Write for the facts. 


METAL OFFICE FURNITURE CO. 
Grand Rapids - - Mich. 























; (EEEFLEAS|-found miere Dusiness succeeds 
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Jefferies Represents Faultless Line in Philadelphia 

H. Alan Jeffries was not long ago appointed to represent 
Company of Milwaukee in 


the Stationers’ Loose Leat 


the Philadelphia territory. Mr. Jefferies, although a young 


man, has had considerable experience in general business 


and in the stationery field. He ts a native of Ridgetown, 
(intari After graduating trom high school in that city, 
he spent a vear in the Union Bank of Canada. At twenty, 





‘ e t the Lnited St s and secured a s i with 

(srex Ma er & Tr} ( mpany ot Det ort wher 
I several years he was connected wit! their loose leat 
é ent illy be« g manager of that department 
[he opportunity offering to get into the manufacturing 
held, he accepted the position offered by the Stationers’ 


Phila 


ompany and as stated, has taken the 


delphia territory Mr. Jeffries is a man of much energy 
ind determination with a thorough grasp of the possi 
bilities of the loose leaf line He is by way of being an 
athlete having made a creditable record as an amateur in 
wling, basket bail, baseball, et 
> 


The Lure of Bright Finish 


DuPont “Duco” has proven up so wonderfully on the six 
million or so automobiles now in use, that there has come 
to be a sort of a charm in the reference to the name. Al 
most everywhere “Duco” is recognized to stand for every 
thing that its makers have intended. Especially attractive 
ire the bright and stable colors with a beautiful dull finish 
that is soft to the eye, but exceedingly hard to everything 
clse. “Duco” has found its place in the office, as indicated 


y its extensive use in finishing wooden furniture. Equally 


are the bright “Duco” finishes which have appeared 
m portable typewriters. Color has become an important 
factor in the purchases of ofhce equipment and such things 


' 


:s mechanical pencils and fountain pens, and numbering 


The “Columbian” line of desk calendars manufactured by 


the Associated Stationers’ Supply Company, Chicago, IIL, 


is finished likewise in several attractive bright shades ot 
Duco,” which should be a powerful factor in the selection 
of this type of office necessity Che sparkle of color and the 
lure t a lasting finish may dictate the selection ot calendar 


pad stands—especially if the executive's secretary makes the 


- 
Leopold Dealers to Meet Next Month 
The annual Leopold Desk Com 


pany will be held at Burlington, lowa, October 6-7 


sales conterence ot the 
These 
meetings are important events to the company’s dealers 


ork is done, and lines laid 
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RROE- 


is the only real 
copyholder sold 
thru the dealer 





Error-No is sold through the deal- 


er successfully because its sim- 


plicity does not call for factory 


trained representatives, 


Error-No because of this simplicity 
is a favorite among users. It is on 
or off in a jiffy. There is no com- 
plicated mechanism to contuse the 
operator. 


-rror-No is a profitable typewriter 
accessory and one you can sell be- 


cause others are doing it. 


Write 


Get the facts; 
us today. 


then judge. 





55 Arbutus Street Rochester, New York 


Manufacturers and Patentees of 
The Famous ERROR-NO 











aka snail ana 
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A 
Columbia 
for 
Every 
Purpose 





Does your customer wish to file 
letters, legal papers, invoices, 
checks, documents, cards, blue- 
prints, catalogs, etc? 


Does he have ten letters a day or 
a thousand? An index of two 
hundred cards or thirty thousand, 
requiring a small file or a battery 
of cabinets? 





Does he wish to use standard 
height vertical files, counter or 
desk height cabinets, wide or nar- 
row sectional equipment, or card 
index files? 


7 


Whatever his specific need, there 
is Columbia equipment to meet it 
| with thorough satisfaction. 


If you would like to have a cata- 
log (with price list) illustrating 
the full Columbia line, a brief re- 
quest will bring it at once. 


Chicago Salesroom and Warehouse: 
133-135 W. Lake St. Telephone; Central 0645 












Columbia Steel Equipment Co. 


M. C. Box 2130 
Philadelphia, Pa. 


Office and Showroom 
1735 Chestnut Street 


COLUMBIA 


A FULL LINE OF STEEL OFFICE EQUIPMENT 























Typewriter Company Conducts Sales Contest 

Che American Writing Machine Company, Newark, N. J., 
has been conducting a sales contest during June, July and 
August. We understand that twenty-six of the company’s 
stores participated. The June contest winners are S. J. 


Brown, Philadelphia, first; F. G. Winters, Newark, second, 





FE. G. WINTERS Ss I. BROWN 
and E. A. Bulger, St. Louis, third. Winners for July and 
August will be announced later [he three men holding 
first place in each of the three months will put on a con 


test to determine the national championship. 
> 


Eberhard Faber 5661 Assortment 
One of the finest assortments of thin colored lead pen 
cils made is the new Van Dyke No. 5661 Assortment 
manufactured by Eberhard Faber of Brooklyn, N. ¥ 
The box containing this 5661 assortment comes in the 


form of an easel which makes an excellent counter dis 


THIN COLORED LEADS 


ALL WORK RE 





THE NEW EK. FABER VAN DYKE ASSORTMENT NO. 5661 
IN EASEL DISPLAY BOX 


play tor the stationer. It is attractive in appearance and 
contains the correct proportions of each color according to 
the sales demand for each. These colors are red, blue, 
light blue, green, yellow, pink, orange, white, purple, brown, 
black and combination red and blue. Each pencil is pol- 
ished to match the color of the lead 


> 
Yachtsmen of Field in Columbia Regatta 
[wo members of the office equipment and _ stationery 


helds in Chicago get their recreation on Lake Michigan 


George E. Fox, of Geo. E. Fox & Company, owns “Ka 
yoshk,” a large yawl; George Orr, of the A. B. Dick Com- 
pany 1s owner ot “Fortune,” a trim schooner. Both ves- 


sels sailed in a regatta of the Columbia Yacht Club August 
27. Mr. Fox won in the large yaw! class. Mr. Orr’s “For- 
tune” took third place in the schooner class. This is his 
first season on “Fortune,” and that vessel hasn't demon- 
strated all her finesse under sail. Next season we expect 
+h 


to record Commodore Orr's ship as a winner in the several 


events she enters 
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EXECUTIVE 
DESK KNIFE 


A Quick Selling Long Profit Item 
For Stationers 





On your counter this attractive dis- Paper knife heavily plated and pol- 
play will bring you a rapid turnover ished. Smooth handles of unbreak- 
-real profits with small invest- able “Permaloid” are fashioned with 
ment. Every desk worker needs a care and riveted securely. Truly a 
good knife—this Executive Desk superb quality desk knife, perfectly 
Knife fills the bill. Blade is of the made and displayed for quick sales 
finest high-carbon steel, fitted in at the retail price of $1.25. 
brass lined knife. Bolsters are 18% Order a dozen Executive Desk 
nickel—highly polished and durable. Knives direct or from your jobber. 





An ©. BhoGBemee B Goes ..cccccccccccceccsccccciccccescesss 333 E. Ontario St., Chicago, Ill. 
The Associated Stationers Supply Co.. .201-215 N. Franklin St., Chicago, Ill. 
Ti BD TE, occ cccescecccsccness ee Los Angeles, Calif. 
H. S. Crocker Co., Inc.. seveesensbuderseueasubaueen .Les Angeles, Calif. 
Schubert Office Specialty Co.. : jane Angeles, Calif. 
Stafford-Lowden & Co. .... - waaues pecceveseeccesces cole a EE 
The Fort Wayne Printing Co.. "a ca »epathem hacen eee Fort Wayne, Ind. 


The Novelty Cutlery Company 


Dept. 151, Canton, Ohio 
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CARTP PD 


/RODUCT? 








“6ohe Garter Page 


Published to help those who sell Carter Inx Products 


SG ARTF > 


?RODUCT® 


























CARTER’S 











TRAVELING CASE 





\ much needed accessory tor milady's handbag, purse or desk \ 
convenient and attractive way to carry a Carter Pen and Pencil 
It keeps them together and lessens the chance of losing either 
one or the other 
Carter's Pens and Pencils of Unbreakable Coralite Blue and the 
popular soft shades of Turquoise, and Squirrel Gray are packed 
these cases Carter Pen dealers are having unusual success with 
this exclusively Carter article. Retails at $8.00 complete with Pen 
and Pencil 
Write today for details this unusual sales opportunity 

Ask 4 In this space we will be pleased to answer 

Ss us whenever possible, any questions you may ask 


some moree 


Y.—One of my customers who 


about Carter Products. Make frequent use of this 
all questions will be answered 
they do not appear here. 


department for 
by letter even if 


runs a stain problem 


Boarding School asks what kind of VY.—Does Carter offer the dealer and 
Carter’s Ink can be removed from consumer any guarantee on Carter 
floors and furnishings ? Pens and Pencils? 

A.—Suggest that they try Carter's A—Yes, if for any reason a Carter 
Blu-Rex which writes a_ brilliant Pen and Pencil does not perform 
blue that remains ever blue, and to the user’s satisfaction, the pen 
still may be easily removed by may be returned, complete with 
soap and water from clothing, parts and will be either replaced or 
floors and rugs Many schools repaired free of charge. Our guar 


colleges, hotels and clubs a 


ing Blu-Rex a solution to their ink 


antee covers everything except loss 
and misuse 


re find- 





THE CARTER PEN 
Advertised 


Thanks in a considerable extent to the loyal 
support of Carter dealers everywhere, it is now 


Nationally in Colors 


possible to expand the Carter Pen advertising 


of the past year. 


Collier's for June 18th carried the first of the 
series of Color pages that will run once a month 
in Collier's during September, October, Novem 


ber and December. This will be backed up by 


black and white advertising in the Saturday 
Evening Post during this period 

Of course all those now featuring Carter 
Pens will have the opportunity of tieing this 
advertising to their store. We shall be glad 
to see that you are on the mailing list to re 
ceive this advertising information if you will 
let us know 


CARTER’S STAMP PADS 


Please the User! 


there is no bother with a 


And here’s why- 
dry surface—no need to tire the wrist to get an 
the no waste of ink 


even inking of stamp 


made possible by 
an entirely In 
stead of a wood block base, a composition block 


All these good features are 


new method of construction 


that will not absorb the ink gives a spring a 


tion that’s easy on the wrist and insures even 


inking at moderate pressure of the stamp 

Two layers of heavy felt, separated by a 
perforated oil board form an upper and lower 
reservoir for the ink. When the top felt runs 
dry the reserve supply comes to the top by 
pressure of the stamp 

Many stamp pad sales have been lost t 
disgusted users of the wood block stamp 
Heve’s a chance to build good will with Carter's 
Pads. To demonstrate their goodness write 
for an uninked cutaway section and a trial 


order of assorted sizes 





The Carter’s Ink Company 


MANUFACTURING CHEMISTS 
Established 1858 


Boston New York Chicago 
Manufacturers of: 

Writing Inks Adhesives 

Carbon Papers Inked Ribbons 

Stamp Pads Mechanical Pencils 


Fountain Pens 
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(New Machines and Devices.-Continued from page 31) 
Josephson “Fibretex” Desk File 

Manufacturing Corporation, 622 Broad 
New York N # has released for 
‘Fibretex”™ desk file Chis ts 


The Josephson 
the market its 


a popularly priced item: 





L 


FIBRETEX DESK 
FILE 
ade legal size, and indexed monthly, ‘daily or 
ily i ured 
le ed and made for long wear, 
\ 
o- 
A New Fountain Pen 
Che Chilton Pen Company, 70 Franklin street, Boston, 
Mass ire the manufacturers ot the Chilton—a new 


describing the pen the makers put empha 
Although the pen 


long when closed the large supply 


the ink barrel 


k held is obtained through the use of a “balloon” sac 


sufficient ink to write the 


{ re d to giv 
e Constitut! nore than fifteen times 
y ave 1 e nine thousand times The type of 
d and ot collapsing it are given as 


exclusive features to the Chilton Vulcanized Para rubber 


used and the gold pens used in types 67 and 67R are 
guara ver against damage from use or accidental 
jury ind red are standard and prices range from 
$3.50 $7.0 
oe 
New Line of Lamps 
Ek. FE. Blankmeyer, 133-135 West Lake street, Chicago, is 
listributor for the Greist lamps for desk and table use 
[hese lamps come it 1 diffe t stvles, to stand, hang or 
clamp anywhere and in any position All lamps are com 
ith eight feet of cord, approved socket and two piece 
€1 Chere n this line a desk lamp jointed 
j flexible lamp, a radio lamp for illuminat 
1 r-lat ittachment to the post ota 
furniture, also other lamps for numer 
ous purposes. These lamps are handsomely finished in brass 
d " very d l 
\r i di s the Karolith shade 
my 1 new material of striking color effect 
_ 


Welty Air Pressure Self Filler Desk Pen 
e Wilhan \. Welty ¢ npany 36 


South State 


. + , ' 
| s arketing the ilir pressure selt-tiller desk 
I s has i e-inch ink sae 
cupies practically the 
ling I cl I I | 

K ir? ws 

‘ | 

ip a 

x 

t< 
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Office 
Chair 
Value 


The price you pay 
for an office chair 
does not always 
reflect its real 
value. Only such 
methods of selec- 
tion and season- 
ing of materials, 
construction and 
painstaking work- 
manship as are 
employed by the 
Johnson Chair 
Company canpro- 
duce real aaa 
value. Johnson- 
made chairs have 
stood the test of 
years of hard ser- 
vice and are uni- 
versally recog- 
nized in this 
respect. 


JOHNSON CHAIR CO. 


CHICAGO 
FACTORY AND SHOW ROOMS 
4401 WEST NORTH AVENUE 
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EXCLUSIVE 
AGENCIES 


FOR 


the VY CBLCO LINE 


If you are a progressive 
dealer and are interested in 
controfling a line of Loose 
Leaf Equipment with tre- 
mendous sales possibilities 
you owe it to yourself to 
get in touch with us at 
once, 


Our Fall expansion pro- 
gram makes available 
some very desirable terri- 
tory in various sections of 
the country. 


CESCO dealers have every 
possible advantage, with a 
full and complete line of 
Binders and Commercial 
Forms, including Visible 
Record Equipment and 
Machine Bookkeeping 
Supplies, backed up by an 
efficient organization of 
over twenty-five years’ 
standing. CESCO Loose 
Leaf Products are well and 
favorably known interna- 
tionally. 


Send for Details 
and Catalog 


Write today. Let us outline 
our proposition and submit 
facts and figures. 


Ghe CE.SHEPPARD Co. 


Island 
Van Alst & 14% St. Long Long City 


styles of desk standards, for supporting the pen on the 
desk. The stem into which the pen fits swings radially 
as well as pivots in a horizontal plane. The action can be 
adjusted to suit the user’s requirements. The stem can be 
removed for cleaning should this become necessary A 
guaranteed pen nib is furnished. The desk standards are 
made of clear or cararra glass, or marble. The range of 


~ 


prices extends from $7.00 to $25.00 








SHOWING THE 
“WESTBNCO 
LOCK’ AS USED 
ON FILING EN- 
VELOPES. — The 
Western Envelope 
Company, 69 Thir- 
ty-third street, 
Bush Terminal 
building No. 8, 
Brooklyn, N , ome 
applies this lock to 
expanding enve- 
lopes manufactured 
in its mill. No 
cord, metal or tape 
is required in secur- 
ing expansion with 
this device. This 
new departure was 
described on Page 
46 of the August 
issue of Office Ap- 
pliances 











Parrott Speed Fastener in Low Priced Model 

The Parrott Speed Fastener Corporation, 386 Broadway, 
New York, N. Y., has developed a new model to afford a 
good stapling machine at a low price. It is No. 1, which 
embodies many of the features of higher priced machines 
The device is sturdy in construction, made of suitable gauge 
steel, and operates smoothly and speedily. It holds 100 





PARROTT SPEED FASTENER 
NO). 1 
“frozen” staples, side sharpened, and is guaranteed against 
clogging. The equivalent of forty sheets of sixteen-pound 
basis bond is fastened at one time. These Speed Fastener 
staples are interchangeable in all the company’s models 
Before bringing out this No. 1 fastener the corporation 
made a survey of large and small offices throughout the 
country to determine just which type of stapler would be 
best suited to general needs. This inquiry showed that the 
majority of users were seeking a heavy duty stapling ma 
chine at a low price. The new No. 1 was designed to meet 
these specifications in every respect 
> 
Direct Mail Publications Are Merged 
Postage, New York, and The Mailbag, Cleveland, have 
been merged. The first combined issue will be the Septem 
ber number, under the name “Postage and The Mailbag.” 
John Howie Wright, editor and publisher of Postage, pur 


chased The Mailbag from The Mailbag Publishing Com 





pany. Both publications commenced their careers in 1916 








oe 
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This modernized metal desk equipment 
was developed for one of America’s great 
industrial concerns and is now available 
for all businesses big or little. 


Over 3000 of these ‘‘custom built’’ metal 
desks have been ordered by this one 


concern. 


This highly specialized 
metal desk is now stan- 
dard construction in 
the Jamestown Metal 
Desk line and is being 
produced in enormous 
volume which permits 
an amazing low range 
of prices. 


There are literally thou- 
sands of big businesses 


“Big Office’ Si 
Metal Desk Equipment 


throughout America whose desk equip- 
ment needs parallel those for whom 
these metal desks were built. 
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FOUR IN A ROW END TO END 
—A built-in conduit carries wiring 
for telephone, dictaphone buzzer, 
ete. Each desk is a complete unit 
and as many desks as desired may 
be placed end to end and close 
tegether and connected by means 
of push plugs. 


DRAWERS ARE OOMPLETELY 
INTERCHANGEABLE — ALL 
drawers fit all desks. An occu- 
pant or a department can be 
moved by simply changing the 
drawerts. 


CONCEALED TELEPHONE BOX 
AND HIDDEN WASTE BASKET 
Both in the knee space out of the 
way and out of sight. 


Conventional class topped sliding 
shelf—Detachable seven compart- 
ment cylinder rack — Convenience 
tray in convenience drawer and 
stationery tray with twelve slop- 
ing compartments. 






Both big and small businesses every- 


Beautiful, Strong, Quiet 
Fire Resisting 








JAMESTOWN 


METAL 
DESKS 






where are quick to adopt this new type 
of metal desk equipment. They are 


prime prospects and 
their orders mean a 
steady and continuous 
flow of business. Here 
lies a remarkable op- 
portunity for office ap- 
pliance dealers. 


The Jamestown Metal Desk 
Company desires dealers to 
act as exclusive selling 
agents and to that end will 
welcome requests for infor- 
mation. ... Write To-day. 


JAMESTOWN METAL DESK CO., JAMESTOWN, N.Y. 
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Greater Profits 


or the Dealer 


Adds! 
Subtracts! 
Divides! 
Multiplies ! 






It Pays 
you bigger 
Profits per 
sale than 


Does the most any 

--does it the other Quick 

QUICKEST calculator 
on the 
market/ 





4 
. 
' 


6 


The ADDOMETER 
Does DIRECT SUBTRACTION 


as easily and simply as doing plain addition 


Your biggest chance in this field is RIGHT HERE! replaced with new parts; any defective constru 
The A\ddometer DOES MORE than anv othe tion made good \LL THIS FOR TWO FULL 
portable quick calculator and does it OUICKER YEARS! 
and EASIER! 

from start to finish, vou can’t beat our proposi 
Vhat’s why the Addometer is THE EASIEST TO thon—in tact vou can’t find its equal. Others may 
SELI \nd because it 1s so popular, we can give claim to treat agents right, but we DO treat 


4 


vou the biggest profit per sale against ‘em right! We've never had a dis 





1 4 . 
all competition appointed representative and we dor 
OTHER EXCLUSIVE 
MODERN FEATURES 


mtend ¢ 
ntrenad to 


We guarantee all this—and fturthe 
: ; Eight counting capacity \\ 
more, t t s no red tap | linye rite or wire us CIN tor om 
Hore, Cnere . pe im aea ~ Adds up to 99,999.99] in a . \l NCI r com 
, , ’ ‘ F 
with us It’s straighttorward bus flash plete details, description ot models 


5 Does direct subtraction -- 


| ley 1; +4 
ii¢ i » ~ 1? *? 
instantly i@aters discounts, et 


ness trans 
Even adds and subtracts 








Ou G t , , . fractions in units of Doit TODAY and be readv to be the 

r Uarantee \\ II ea machi is , > ; , , 

; . ; " i som ee ag frst in vour communitv to dip the 
solute \ vate rtig if and We meal ears instantiy ea hes ’ . . ~ " 

, P : Only 11)" long--weighs only ' dertul prohts that ADD METER 

every wor f it llere it 1s 14 ounces is sure to bring very dav’s delay 

Ferssltaur a2. ae +} A machine for every require- : : 

PALUIT uf a EES Cpracece Vitn a new ment--7 different mode's eans money cst ( ommuni t¢ 
ne; ar roke us NOW. 





Ready for Delivery Septem ber 15th 
Rush your reservation orders at once as the immediate demand 
is certain to strain our production facilities to the utmost 


RELIABLE TYPEWRITER AND ADDING MACHINE CORPORATION 


170 W. WASHINGTON STREET, CHICAGO, U. S.A 
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New Register Has Interesting Features 
The Hanna Register Company, 220-222 East Ohio street, 
Indianapolis, Indiana, announces a new model register which 
carries a printed ticket six and one-half inches long by four 
and one-half inches wide with rolls enclosed. This new reg- 

ister issues duplicate or triplicate copies, as desired 
The size of the tickets issued by this new register is 
larger than those issued by the older models, and the man- 
ufacturer estimates that the new machine will serve the re- 
quirements of eighty-five per cent of the retail merchants. 
The product of the new register consists of original sales 
entries, duplicate slips and record copies, all done at the 
same writing W hen origi al and duplicate copies are ex 
tracted, the record copy automatically moves forward into 
the record roll. The turning back of a knurled knob causes 


the record to be returned across the writing space, bring 





- 














HI EWEST HANNA REGISTER 
ing mit view the precise copy f every entry, item by item, 
sat y } ' . hi i] c1¢ 
consecutive orade I s ew ma ine retails tor 910. 
Che Hanna Register Con pany have recently added new 


and modern printing equipment, which they expect wil 
enable them to execute all orders for sales tickets within a 


week after the copy is received 


Acco Punches for Slotted Holes 


The Acco punch “No. 50,” made for % inch, 5/16 inch 


or %& inch round holes, has become very popular in offices 


because it quickly and easily perforates any number o 


holes in a sheet in any desired centers, giving a service 
that formerly required the use of the costly multiplk 
headed adjustable punch 

lhe Ne SO” is an Inexpensive one-arm single hole 
type of punch introduced a little over a year ago by the 
American ( lip Company Long Island City. 

In addition t its extended office adaptability many 
dealers who have their own printing and loose-leaf depart 
ments have tound that itt 1s more economical t use the 
Ace Ni »U tor Ww K tha vas eretotore punche ] n their 
power n ichines 

In response to the Thay equests from a parts 
of the United States Ss we s 1 I abroad, the con 
pany 1s vy making this for the slotted holes re 
qt red tor ledger sheets tor 5 f ind i nd 
posts a < t <¢ snare | tH illy 
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= Don’t let 
profitable business 
get away from you 








Every office needs at least one pair of § 
Neva-Clog Stapling Pliers. They are easy § 
to sell. They satisfy. 


The Neva-Clog is not “just another stapling 
machine It's more than that. It has ex- i 
clusive features which put it in a class by : 
itself. It is portable, positive, clog proof, : 
easy to load, easy to operate. No pound- 
ing 1s necessary; no pounding is possible. 
Unreservedly guaranteed for three years. 





— 


With ample leverage and sharpened staples, 
it is as easy to staple cardboard, leather 
or twenty sheets as it is to staple two. 
Staples, in cartridges of one hundred, are 
ingeniously soldered together; no collo- 
dion or other machine clogging substances 


| 
; are used. 
It’s a sure seller; every sale means a good 
profit for you, and further, creates an out- 
kt for subsequent continuing staple sales 
| hitabie, too 


We'll gladly send you a sample pair of pliers, with 
staples, on approval, together with full details as t 
our dealer proposition. Just tear out this adver 
tisement, attach to your letterhead and mait il lo u 


TUTE ULL Le ePPePoE Cee EEC Ce 


mn 


Neva-Clog Products, Inc. 


Bridgeport, Conn., U.S. A. 


- 








INHVNTINTT 


STAPLING PLIERS 


The list price 
‘s now 








eg 


ear Fs 








St ae 





oe. 
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“The Little Wizards of Lettercraft” 





(7 RAO MARA) 


SIZE: 9" WIDE—14” DEEP 
CONTENTS OF CASE 


24 Do Speedball Pens (1 doz. of each size of 4 style) 

@ $1.00 per doz 
doz lac Sho > 
I Black Show Card Ink ) @ $3.00 


3 Doz. 1 oz \ 
« 1 doz. Black Waterproof Ink > 
bottles Ink 7 1 doz. White Ink ) per doz. 
Doz Speedball Text Books - . 7 50 each 


Write for trade discount 





C. HOWARD HUNT PEN CO., CAMDEN, N. J., U.S.A. | 








MODEL KS 


Pointing tt YOUR PROFIT 


RE’S the model Boston Sharpener that's 

adapted instantly to every size pencil. 

And because it points them well—and 

customers know it—the best points of 
sales advantage for you are in the 


BOSTON 


PENCIL SHARPENER 


Medel KS — like al! Bostons —is well made. Olive green 
frame, nickeled brass fittings; durable, tempered steel millers. 
And sales plus . . . at the easy-to-push retail price of $1.$0@ 


Cc. HOWARD HUNT PEN CO. 


Seventh and State Streets WY Camden, N. J. 
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thing to sell, as a rule, and they have definitely worked out 
the uses and needs and savings which their particular 
device or system brings to the business man. Your aver- 
age dealer has not done that. 

On the back cover of a recent issue of Butler Brothers 
catalogue was an article entitled “Dramatize It,” and the 
writer told this amusing, but valuable story 

The white officers in a certain division of negro soldiers 
in the South during the recent war were trying to sell 
Government insurance to the colored boys in the encamp- 
ment. None of the men seemed interested, and the officers 
were about to give up when a little dark brown sergeant 
came up and said he thought he could sell the insurance to 
the boys if they would let him try. They were willing to 
try anything, so he went ahead 

He got about twenty negroes in a room, lined them up, 
and gave them a speech something like this: “You boys 
is gwine over to France and fight. You kin just 'magine 
what'll happen to de boys what don’t take dis insurance. 
Ovah heah on dis side of de room am ten niggers insured 
for $10,000 each. If dem niggers get killed, dat costs 
Uncle Sam $100,000. Ovah heah on dis side of de room 
am ten niggers what ain’t got no insurance at all. Just 
ask vosef which bunch of niggers goes over de top first.” 

After that speech his sales record was 100 per cent. 

Every dealer should know what is going on in the 
offices in his natural sales territory. He should be in a 
position to recommend and suggest material and equip- 
ment which these officers do not now possess. It does no 
good to say that he is “too busy.” The dealer who con- 
tinues to do business during the next decade will do that 
or he will not be in business. If he has too many things to 
sell he will have to reduce his lines, for only to the 
sharp-shooting salesmen and to the dealer employing sharp- 


shooting methods will the future sales in all lines come 


Mailing Lists. 

Discussion of Market Analysis leads naturally to a dis- 
cussion of mailing lists. That is one of the most important 
possessions which a dealer can have, if it is alive and accu 
rate. No dealer can personally go into every office and 
make suggestions, but with a properly classified mailing 
list, he can make those suggestions frequently and force 
fully by direct mail messages. Lists should be classified 
according to industries or types of equipment used and 
city and country customers should be separated, et A 
discussion of mailing lists could be carried to great length, 
but at the convention you will hear practical men give 
practical solutions for the difficulties that you face, and 


practical reasons for maintaining well classified lists 


Stock Control 

Every dealer will gain a great benefit from the discussion 
of stock control which will be led by Charles M. Marshall 
of the Ivan Allen-Marshall Company. Those who read his 
recent article on Stock Control which appeared in one or 
more magazines devoted to office equipment know how 
thoroughly he has gone into this matter and how much he 
has accomplished by a definite plan of stock control 

He advocates keeping a monthly record of sales with a 
monthly record of stock on hand, (and back orders), a 
monthly record of purchases, average monthly sales, aver 
age monthly stock carried, vearly turnover on individual 
items and costs and selling prices (with all changes), 
which he claims reduces investment by eliminating dead 
and slow stock and increases stock turnover. He offers a 
plan that obviously costs very little to operate. Come to 


the Convention prepared to learn some mighty interesting 








Profits! 


Repeat orders—that is where the real 
money is made in the stationery and 
office supply business today. For 
‘time it takes to sell’ considered, no 
product nets a large margin the first 
time sold. Costly time and sales ef- 
fort always demand and take their 
gluttonous share. 

But repeat business builds profits, 
for after the first sale, if the product 
is right, subsequent orders are placed 
on merit without costly sales effort 
on your part. 

In this light, view the Rand Deal- 
er Line—demanded items of modern 
office equipment. For they bring 
speed, convenience and efficiency to 
the busy business man’s desk 

Profits, that's what you want. 
[ake them. Turn the page 
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Means Profits for You 


ERE is the handiest box of service that 
ever entered a busy business man’s office 
It contains three feet of Rand Makurown In- 


dex Tabs Whenever your customer needs a 
tab on guide, folder, price book, memo 
%k, report or other form Makurowns are 


idy at his fingers tips to serve him 
‘Here’s How They Work 
Cut off the old, worn out tab. Type a 


fresh label on specially furnished perfor 
ted paper and insert it in a six inch strip of 
Makurown. With a pair of scissors, cut the 
ib to fit the label. Moisten the gummed tape 
page or card to be indexed 
can be told Makurowns re 
h a sparkling. new, pro 


ind affix it to 
Quicker than it 


slace the old tab wit 


ted index 














furnished in six 


viak lf Vns are colors so 
rds may be classified (blue, green 
‘ pink lear and yellow) and in 
ir widths, or label exposures (No. | 3-16 
N ; in No 3 s in 
Let us send 1 a sample of Makurowns 
1 show 1 how this New Box of Econ 
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mington 
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a in its application of the elec- 
tric drive to every operating feature, 
except the insertion of the paper. 

The slightest touch of the keys operates 
the type bars with lightning swiftness. The 
electric drive also extends to the carriage 
shift, the shift lock, the back spacer, the 
tabulator, and the line space and carriage 
return. 

The net results are an absolute evenness 
of type impressions — yielding work of 
surpassing beauty, unequaled manifolding 
power, the elimination of fatigue in opera- 
tion, and a volume of daily output hitherto 
unattainable on a writing machine. 





A demonstration is yours for the asking 
REMINGTON TYPEWRITER COMPANY 


Division of Remington Rand, Inc. 
374 Broadway Branches Everywhere New York 





Remington-made 
Paragon Ribbons 
and Red Seal 
Carbon Papers 
always make good 


impressions. 


Typewriter 
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The New Dur-O-Lite No. 12 
Easel Assortment 





No. 250 








SAY TO YOUR CUSTOMER 
“Just feel the difference” 


There are dollars for 
dealers in Dur-O-Lite. 
Here’s a pencil that 
Sipe you areal return 
or the effort you put 
behind it. 


Five Points of Superiority 


| Pencil bodies octagon and 
decagon in shape. Barrels 
of special composition in- 
suring extreme durability 
and lightness. 


7 Simple andefficient mechan- 
~ ism—metaltometal contacts 
throughout — no binding 
no soldered connections 


lur-O-Lite pencils are light 
and well balanced—that s 
why we say ‘‘just feel the 
difference! 
Unique color combinations 
gold and silver filled 
mountings—imprinted with 
users name as desired. 


And—a complete line of 
styles and sizes to fit your 
customers tastes and re- 
quirements. List prices 
from 50 cents to $3.50. 


1 


12K Gold Filled 





Marble Mottled, Jade and 
Amber 


Dor O-Lire 


Write for complete information. Attractive window displays, 
and other selling helps for the Dur-O-Lite dealer. 


DUR-O-LITE PENCIL COMPANY 


4543 RAVENSWOOD AVENUE 
CHICAGO, ILLINOIS 





CQ 
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, At the 
Price of 
Wood 
Standard sizes and 
. finished in Oak, 
American Walnut, 
Mahogany in natural 
A wood effects and in 
; Olive Green enamel. 
Constructed of cold 
a rolled steel welded 
t into rigid units. 
Each section com- 
plete. No top is re- 
quired. Receding 
S doors. Can be had 
with steel doors, with 
glass doors, or with- 
out doors to be used 
as shelving. 
Style No, Description List Price, any F inish 
d 201 Leg Base s 4.00 
208 Out Side wefan ts ons 
atin RR IE v0 
i 204 Inside height 13%" 10.00 
Outside LixtS'4x34 


thie Premier Steel Filing Cabinets 


Prices are F. O. B. Mishawaka, Indiana. Liberal trade discounts, 


‘*Built for Business”’ 





Electrically 
Welded. 


tion. Beaut 


drawer fronts. 


Rigid 


Full Roller Bearing. 


and Acetylene 
in construc- 
finished. 
Double 
Brushed brass 


ifully 


finish hardware. 


“Pinch” fol- 


lower, positive in operation. 
Drawer capacity 25 filing 
inches. Automatic locking 
device if desired. All stand- 
ard finishes and in 4, 3 and 2 


drawer sizes. 


Constructed for Unlimited Service 





PRICE 


IPESCRIPTION 


Shpe 

r Olive Mahe & Wet 

= . N Green Walnut Cr'td 

— 

Stationery 5044 Dr. Letter File $33.00 $39.00 135 

Pa JM-L 4 Dr. Letter File-Lock 39.00 45.00 135 

Cabinets 5 0—~Ct«*:s«*é& rj. Legal Fille 39.00 45.00 145 

v7 6-L 4 Dr. Legal File-Lock 45.00 51.00 145 

Tables 4 «3 Dr. Letter File 29.00 35.00 115 

w4-1. 3 Dr. Letter File-Lock 35.00 41.00 115 

Ya. ‘. te t Dr. Legal File 35.00 41.00 125 

Stands 106-1. 3 Dr. Legal File-Lock 41.00 47.00 125 

a 104 2 Dr. Letter File 25.00 29.00 95 

Copy 104-1. 2 Dr. Letter File-Lock 29.00 33.00 95 

? 106 2 Dr. Legal File 29.00 33.00 105 

Holders 106-L 2 Dr. Legal File-Lock 33.00 37.00 105 
lrices are F. O. B. Mishawaka, Indiana. 


Liberal Trade Discounts 


Address All Communications to the Chicago Sales Office 


Premier Metal Products Co. 


JOHN W. MESSIMORE, Sales Manager 


14°7 Catalpa Ave. Chicago, Illinois 
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brain civilization owes so many and so prodigious discov 























Printed 
Tickets 
6” long, 
4' -” wide 


The Record— 
Item for Item 
—That's rRO- 


It t bee P 
nas been rumored for TECTION. 


several years that HANNA 
would ultimately build such 
a RECORDER. This new 
model is the answer to 
the demand. 


Its Easier Than Ever To Sell 


The New HANNA Recorder 


Phenomenal sales records are being made by 
HANNA Dealers. One dealer says, “Never in 
all my experience have I seen anything like the 
way the retail merchants are buying this new 
System of Recording It is certainly bring 
ing home the bacon.” 


The HANNA protects all the initial records 
against loss, destruction, change, etc It en 
ables the management at all times to have com- 
plete information of all transactions for all 
purposes required in the business. 


Are you the HANNA dealer in your territory? 
If not, write today for details of our generous 
plan tor dealers 





Offices & f 


HANNA REGISTER COMPANY 


220~222 East Onto St. INDIANAPOLIS IND USA 














erTies 
“My countrymen and I myself wish that you may cot 
tribute still many years to the progress of science ft I 
greatest benefit of civilization 
“Yours faithfully, 
“ALBERTI 


Letters were received from the President of the United 
States, presidents of universities, diplomats, governors o 
nearly all the states in the Union, the only exceptions be- 


ing two who were away; from the president of Czechoslov 


akia; from the King of Belgium; from the Charge d’ 


Affaires of France; from Gerardo Maochado, president of 


the Republic of Cuba; from D. B. S. de Chair, governor of 
New South Wales, Australia; Herbert Hoover, Secretary of 
Commerce, Washington, and from Lord Willingdon, gover 
nor general of Canada 

Among the prominent persons present at the celebration 
were the following Thomas A. Edison and Mrs. Edison 
Governor A. Harry Moore, New Jersey; Major William A 
Higgins, Mr. and Mrs. Charles Edison; Mr. and Mrs. Joht 
Byre Sloan; Mr. and Mrs. Thomas A. Edison, Jr.; Mr. and 
Mrs. Theodore Edison; William L. Edison; H. G. Danby 
Mr. and Mrs. Halsey; Mr. and Mrs. J. V. Miller; W. A 
Baldwin, vice president, Erie Railroad; A. E. Ruffer, assist 
ant transportation vice president, Erie Railroad; W. W 
Wryper, Australia; Nelson C. Durand, vice president, Edi 
son Industries, and Mrs. Durand; Ralph H. Allen, vice 
president, and Mrs. Allen; G. E. Stringfellow, vice presi 
dent, and Mrs. Stringfellow; Arthur L. Walsh, vice presi 
dent and Mrs. Walsh; W. D. Clouos, vice president; Mr 
and Mrs. Carl H. Wilson; Mr. and Mrs. Walter Stevens: 
Mr. and Mrs. J. M. Dolbey of Cincinnati; Mr. and Mrs 
O. K. Van Ausdall of Indianapolis; Mr. and Mrs. Edwin ( 
Jarnes and Miss Dorothy Barnes of Chicago; Mr. and Mrs 
A. Y. Atwell and Miss Betty Atwell of Boston; Mr. and 
Mrs. Robert F. Reid of Cleveland; Mr. and Mrs. George 
M. Austin of Philadelphia; Mr. and Mrs. A. A. Bratton of 
Columbus, and many other guests and friends from all over 


the country and employees of the Edison laboratories and 


works 
a 
The Guest Book 

CHARLES H. HYATT, who represents the Defiance 
Sales Corporation and the American Clip Compar on 
the Pacific Coast, with headquarters in San Francisco, 
called on Ofthice Appliances August 2 

H. W. LUEHR, general sales manager of the United 
Accounting Machines Company, Inc., St. Louis, Mo., spent 
a few minutes in this office on the second of last mont! 

I D. CAMPS, general sales manager of the Lisenby 
Manufacturing Company, Fresno, Calif., visited Office 
Appliances on August 9 

S. GILMARTIN, Apartado 333, Havana, Cuba, spent an 
hour in the office of this journal last month 

JOHN M. LUND, general sales manager of the Mar 
chant Calculating Machine Company, Oakland, Calit 
called on August 15. 

BENJAMIN JOSEPHSON of the Josephson Manufa 
turing Corporation, New York, N. Y., visited Office Appli 
ances on August 23 

L. G. BIGELOW, president of the Quality Park E: 
velope Company, St. Paul, Minn., spent a short time 
with Office Appliances on August 25 

DEANE S. REYNOLDS, head of the Office Appliance 
Company, Boston, Mass., and newly elected president oi 
the National Association of Typewriter Dealers, called on 
Office Appliances on August 26. Mr. Reynolds was here 


making some business calls after having attended the Pitts 


> 





burgh meeting August 22 to 24 














September, 1927 OFFICE APPLIANCES 195 




































No70o 


ECONOFILE 


Did You Ever Offer 
a Better Buy 


This popular line is so complete, that every need 
can be supplied. Built in standard 4-drawer 
height 3-drawer (counter-high) height and 2- 
drawer (desk-high) height. In each size, Econ- 
ofiles have a wide variety of drawer inserts for 
cards, checks and documents. The 2, 3 and 
4-drawer letter files come in cap size also. All 
drawers operate smoothly on rollers. 


What greater value could you offer than this 
strong, reinforced case, beautifully and substan- 
tially finished, with fine satin finished hardware! 
And, price? Just try to match its value any- 
where. Your customers and prospective 
customers cannot find a better buy. Display 
the ‘“‘Econofile’’ with a price tag and watch it sell. 


Write for This Book 


It’s more than a cata- 
log. Itis not designed 
to sell you, but to help 
you sell. It supersedes 
any Invincible Catalog 
you may now have as 
it shows large additions 
to our lines, also some 
»™ interesting new num- 
bers that are proving 
Designed to good sellers. Write for 
Help You Sell a copy now. 





Invincible Metal Furniture Co. 
Manitowoc, Wisconsin 
NEW YORK CHICAGO LOS ANGELES 


R. Orthwine E. E. Blankmeyer M. M. Corbett 
344 W. 34th St. 133 W. Lake St. 420S. Spring St. 





— 


— ; 
HAVE YOU ordered Concealed-Safes for | 

| display purposes yet? Owing to another 
increase in manufacturing space we can again 

' assure prompt deliveries on all items. 














se Soe 


2 oe Pali tet 








Sg 


Q\ 


ee <a 
TA / 


TENS aes CSO 
eS ADS > YF (Ta) Sf 
26, 52 Os ae 


OFFICE APPLIANCES 





ie 


S 


S) 


QYOE 


apis 
CDN 


S 


WAS 


WS) 
AS 


=~ 
Os 


ww) BOY 
SD OLS 


~ a 


AC 


DOE jee ee 6 


Smith Premier Superiorities— Nine and Ten 
(Fifth of a series of Smith Premier “Reasons Why’’) 
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HU 


9—Simple, Positive Ribbon Mechanism 
10—Four Position Ribbon Adjustment 


Simple, Positive Ribbon Adjustment—which not only reverses automat- 
ically at the end of the ribbon, but which does this more than twice as 
fast as on any other machine—is a new and improved Smith Premier 
superiority. The keys control the ribbon instead of the carriage, so 
that the ribbon moves only when a key is struck, thus wearing evenly. 
The automatic, rapid ribbon reverse eliminates the possibility of tear- 
ing the ribbon at the ends due to the type punching through while 
mechanism is reversing and requires no attention on the part of the 
operator. The ease of replacing ribbons is an added feature. Slip a 
spool into place, snap the clamp on the ribbon, and the job is done. 


Four Position Ribbon Adjustment gives maximum ribbon service. There 
is one position for each color of a two color ribbon and an extra or 
serpentine position which may be used on one color ribbons only but 
which utilizes the entire ribbon without waste. The fourth position 
is, of course, for cutting stencils. 


Smith Premier Typewiter Company 
New York,N.Y.,U.S. A. 


Hy n PREMI oy 


376 Broadway 
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Birdseye View of Fountain Pen History 
Boston Herald| What user of an up-to-date fountain 
pen does not contrast it with the “ancient quill” and is not 
tempted to rank it in the class of those modern triumphs 
of invention which have given us the telephone, the tele- 
graph and the airplane? Yet a discussion now going on 
regarding pens recalls once more the surprise with which 


tf us discover that things supposed to be ancient 


most <« 
are modern, while things believed to be modern hark 
back far into the past Che quill, despite numerous liter 
ary allusions to it, fails to take the palm for antiquity 
In advance of writing implements properly so called was 
the stylus, described as “a pointed bodkin of metal, bone 
or ivory, used for producing incised or engraved letters 
on boxwood tablets covered with wax Earlier also than 
the quill was the reed, adap y the Egyptians for 
tracing characters on papyrus or velum, and used more 
as a brush than as a pen And the quill, instead of var 
ishing, is used in some of the European countries to this 
day So ancient, moreover, are metallic pens that one of 
them was tound recently in the ruins of Pompeii. 
Meanwhile new researches into the history of the fou 


tain pen reveal much that has been generally unknown 


and even unsuspected In 1819 Ik hn Scheffer patented a 
device consisting of a reservoir the holder operated on 
by a stud which, when pressed by the thumb, yielded a 
flow of ink to the nib. In Howard's “Cyclopedia” of dat 
1760, under the title of “Fountain let there is an ac 
count ot a sort of pen constructed to contain a great 
quantity of ink and to let it flow bv gentle degrees so as 
to supply the writer for a long time without any necessity 
of taking fresh ink When Madame d’Arblay wrote 
her diary on August 18, 1789, “Then I took my fountain 
per she 1s umed to have referred to just that kind of 
writing implement \ “Dictionary t Arts and Sciences 
published in 1754, describes at length a fountain pen which 
strikingly resembles some of those sold today: it cor 
sisted essentially of a1 ink barrel i pen ot silver, brass 
quill or iron, and a cap which covered a minute hol 
the top for regulating the flow of ink to the pen At the 
beginning of the same century there were “reservoir” pens 
of two classes: in one the form of the nib was modihed 


to enlarge the ink capacity, while in the other the holder 
was utilized as “a cistern or reservoir.’ There has just 
turned up in London an account book “not later than 
1723," containing the entry, “Bought two fountain pens 
and two with a larger reservoir for holding ink.” And in 


a mathematical treatise written by Nicholas Bion in 1709 


there is a detailed description of the “plume sans fin” 
the pen that does not give out—in the words: “These 
pens are about five inches long and in diameter about three 
lines Che ink is poured in by means of a funnel.” 

Nor is the eighteenth century the limit The famous 
Pepys must have known something of this modern con 
venience, for somebody has discovered in his diary of 


\ugust 5, 16063, reference to “a silver pen to carry ink 


in”: in the diarv of August 9 there is mention of his using 
the pen to t ike down the heads of a sermon.” Note als« 
the still earlier allusion in A. P. Faugere’s “Journal of a 
rip to Paris in 1657-1658," the French author writing 
“We went to see a man who has made a marvellous inven 
tion for convenient writing He makes a silver pen i 


which ink can be kept without drving, and without taking 


more ink vou can go on writing So the past is being 
probed for evidences of the for n pens antiquity ( c 
us only a spec ‘ n Trov the Roman |! 

or trom th Durial place ot Tu \ \me d the | 
ot revelations w é 1]! 





















No. 50-56 
No. 631 File Stool 


There Are No 
Repairs 


Uhl steel products are cco- 
nomical because they are 
practically everlasting, and 
need no repairs. Even if 
they cost a great deal more, 
they would be lowest in the 
long run. 


With some articles it isn’t 
the first cost, but the up- 
keep. Not so with the Uhl 
line—the first cost is prac- 
tically the last cost. 


No wonder Uhl products are 
sales winners wherever in- 
troduced. One article gives 
such a high degree of ser- 
vice, soon others are pur- 
chased. Repeat business 
means repeat profit, 


If you are not receiving the 
benefit of the Uhl line, 
better write us today. 


THE TOLEDO METAL 
FURNITURE CO. 


1390 Hastings Street 
TOLEDO, OHIO 











No. 671 LS 


“Littl Dandy” 
Chair Typewriter Stand 





8500 “Postur” 


























= 


198 


OFFICE 


APPLIANCES 


-@ 





e 





é 


Times Change! 


so do customs 
so do customers 


and so do conventions! 


The conventional convention is 
swiftly passing out. Men go to con- 
ventions nowadays to learn some- 
thing—to get ideas they can put to 
work in their business. So, this 
year, the slogan of the NATIONAL 
CONVENTION OF STATIONERS, 
OFFICE OUTFITTERS AND 
MANUFACTURERS is BETTER 
MERCHANDISING METHODS. 
There will be more general sessions ; 
addresses on advertising, chain 
stores, mass merchandising, stock 
control and all fundamental things 
by men who are national authorities, 
men who would not attend the ordi- 
nary convention. 

There will be round table and group 
sessions devoted to management, 
finance, buying and selling, stock 
control, store arrangement, window 
displays and all the things that the 
up-to-date merchant has to know so 
much about. These sessions are an 
innovation at our convention; they 
enable the merchant to sit down in 
smaller groups and consider things 
he is especially interested in. 


For the Social Side 


There will be a party every night. 
Boston stationers will entertain 
Monday with a dance and entertain- 
ment. Tuesday night, the Connecti- 
cut Valley Stationers will be hosts, 
and soon. There will be luncheons 
for the ladies, trips to historic 
places, PLENTY OF GOLF and the 
biggest, most unique and unusual 
banquet ever conducted at a national 
convention. 


Now Is the Time 
to Make Your Plans 


The Hotel Statler is headquarters, assur- 
ing reasonable rates and first-class serv- 
ice. You will be in the company of leaders 
in the trade from over the seas, from 
Canada and all over the U. S. The dates 
are October 10 to 13, but plan to spend 


The Week of October 10th 


There are things planned for every day 
that you will find interesting. Send your 
reservations now to Charles P. Garvin, 338 
Congress St., Boston, Mass. 
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German Typewriter Exports 1925-26 
Special Correspondence to Office Appliances 


As the U. S. Census Bureau, Specialties Division, U. S. 
Department of Commerce, has published the export figures 
for typewriters in 1925 and 1926, giving the value in dollars 
but not the quantities, it appears of interest to compare 
U. S. typewriter exports with German typewriter exports 
during the same period, i. e., taking into consideration 
those countries which are recognized as countries where 
strong competition exists between German and American 


makes. These countries are 
1925. 1925. 
U.S. German Exports. 
Country. Exports. Quantity. 
United Kingdom eer 5,794 $231,760 
France (Saar) ee a 520 20,800 
Italy apres iso wale dca 978,200 5,908 236,320 
Spain oe 592,560 4.882 195,280 
Argentina . A ccc. | ee 3,587 143,480 
British India sescce. ee 402 16,080 
eee saSedeenwes 699,924 not published 
OE, ene eer ee . 731,290 2,169 86,760 
Russia (European) 510,210 864 34,560 
EE ow cckdisceeneace ne 6,266 250,640 
Austria . eer 329,116 3,970 158,800 
ae err:  * | not published 
Belgium ..... ery ee oe 248,588 913 36,520 
Netherlands te is . 324,166 2,642 105,680 
lO” 7 ae e cosees | Gna 450 18,000 
Denmark duteukecacedanen 83,987 not published 
Norway ...... sane a ated 80,003 not published 
British South Africa.... .. 228,161 not published 
SS eee te eae wae 13 ee not published 
Poland and Danzig ee 353,141 1,740 69,600 
Czechoslovakia ja eedccudee ae 7,039 281,560 
I, nbaubekess Miwa’ 150,128 2,163 86,520 
Hungary 116,244 1,585 63,400 
Greece a atint 33,692 886 33,440 
Yugoslavia ; 21,545 2,158 87,320 
Bulgaria ..... none given 1,456 58,240 
Following are the figures for 1926: 
1926 1926. 
J. German Exports 
Country. Exports. Quantity. 
United Kingdom $2.980,159 5.175 $170,775 
DY wecsacavawks 1,835,551 not published 
Italy —_— wha eee haba Ge 883,353 4,196 138,468 
Spain .. ree ....-. 687,880 2,720 89,760 
Argentina - ~ 794,549 10,507 346,731 
British India ...... = . 627,157 not published 
Mexico 729,957 not published 
Brazil ee hl See 751,631 3,074 13,893 
Russia (European) 192,655 1,028 33,924 
Switzerland ................ 412,143 6,406 219,398 
Austria 249,137 3,978 131,043 
Sweden 332,329 not published 
Belgium ceeeceeeee 331,746 864 28,512 
Netherlands .... 9 274,979 2,912 91,096 
oo ia wekessens ee not published 
PPOMMGN ccc wiceccane 99.878 1,235 40,755 
Norway ... ie ind 103,232 not published 
Czechoslovakia siicaat ec 456,648 6,652 219,472 
Poland and Danzig ... 104,108 not published 
Rumania .......... - 71,908 1,828 60,324 
Hungary 156,436 4,209 138,898 
Greece 19,333 not published 
Yugoslavia cari’ & 50,191 2,565 84,645 
DE occa kadone » anes ad none given 783 25,839 


It may be observed that in some of the eastern European 
countries Germany is moving in a progressive manner. 
This refers to Rumania, Yugoslavia, Hungary, Austria, 
also Switzerland A further progress is shown in the 
Argentine. Owing to the very bad conditions and polit- 
ical troubles in Europe, business in some countries is poor. 
Typewriter sales may indicate to some extent the pros- 
perous conditions of a country. Decreases point in another 
This refers to countries developing their own 


direction. 
typewriter manufacture, like Great Britain, France and 
Italy. But this should not interfere with increase of sales 
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50% More Visibility in 
the Victor | 


at a price no higher than competitive products! | 
. 


One reason why office equipment merchants have been so successful with 
the Victor Adding Machine—120,000 sold—is because the Victor’s points 
of superiority are so apparent. 


For example, in the matter of visibility. Some adding machines at a 
comparable price offer single visibility, others double visibility, whereas ie 


Victor offers triple visibility. 8-column capacity 

Victor’s visibility includes: (1) the printed tape; (2) the depressed $ I O O i} 
figures on the keyboard; and (3) the additional important safeguard of green- iy 
shaded visible adding dials, “the speedometer of the adding machine’’, a f. o. b. Chicage 1 


feature customarily found only on more costly machines. ; 
6-column capacity 
98.4% satisfaction with the Victor was expressed by owners in a re- $ 
cent nation-wide survey. Less than 1% had any actual criticism —a record 7 5 
that is unique! Let us send you a copy of our new book, “1,000 Opinions 
of Victor Owners”’. 3,000 office equipment merchants sell the Victor today. f. o. b. Chicago 


VICTOR ADDING MACHINE COMPANY 
NEW YORK CHICAGO PHILADELPHIA 


VICTOR 


Standard Adding Machine | : 
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THE SEATS OF THE MIGHTY ARE MILWAUKEE 


TO 
WIN FOR YOU 


the preference of 
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CHAIRS 





The chair pictured is 
No. 780 E. L. available 
in solid mahogany or 
solid walnut,upholstered 
in steer hide leather of 
any grade or color. 







The “BIG BOSS” 


Get past the clerk who buys from your com- 
petitor. Show the president why you should 
have his company’s trade in carbon paper, 
inks and typewriter ribbons. 


How? By going direct to him, or drawing 
him to your store, with something sure to in- 
terest him personally—something no clerk is 
ever permitted to buy. 

Today, as never before, successful executives 
are investing in Milwaukee office chairs of 
distinguished style for the same reason that 


they invest in advertising—because it pays. 


Newest of the new models in office chairs of 
every type is the famous Milwaukee line — 
chosen by the officers of America’s largest 
banks and corporations, and by professional 
men. 

Exclusive representation is still to be had in 
many important towns and cities— maybe 
yours. Write quick, before it is too late. 


Ask for catalogue showing 180 other models. 
Do it now. 


MILWAUKEE 





1927 








THE MILWAUKEE CHAIR COMPANY 


Executive Offices: 624 So. Michigan Ave., Chicago, III. Factory: Milwaukee, Wis. 





Office Chairs 
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ELSIE WINDOW DISPLAY 
Is THE CAPIT* } 








Kalkhurst Bcys Recovering from Illness 


L. 
s | wine 
St. I s al 
t bered 
ige W 
! ure 
t ! Bar 
“ 
Friends ; Mir 
+} ther : the 
i r¢ ( 
( 
: 
I Art S { 
AN 
tte 
] ( 
1 
| 
4 \ ! 
Vy 
~~ 
ne 2 
All 
é \ “Tt { 





Get Our Prices 


Stenographer’s Note 
Books 


Vertical File Folders 
Index Cards 

Letter Box Files 
Wood Transfer Cases 








Mimeograph 
Paper 

Second Sheets 

Scratch Pads 














Manufactured by 


Consumers Paper & Supply Co. 
117 W. Harrison St. 
Chicago, Il. 


Selling to Dealers Only 











19 W. Houston Street 





For the 
Average Desk 


Cello c-100 


Portable and adjustable, the 
C-100 has a wide field of sale 
because it fits in so nicely on 


the average desk Like all 


Cello 





. Cello lamps, it is equipped 
with a scientifically con 
structed daylight lens 


The New Cell o Cuspidor 


aracteristic Cello quality is n 


this me cuspidor which is now ready tor 
s 9” in diameter and is made 

e preces te facilitate cleaning The heavy 

tal used gives it the strength to stand the 
ugh handling usually accorded cuspidors 


statuary bronze 


\ request will bring vou a1 
illustrated catalog showing the 
complete Cello line with price 


Celllo 


MRPORATED 


New York City 

















io eS 
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DE LUXE 
STEEL STORAGE 


CABINETS 
WARDROBES 


Give that final 
touch which is 
so necessary in 
modern office 
outfitting, and 
increase the 
harmonious ar- 
rangement o ! 
any office 

They are fini 
ished in baked 


olive yreen en 


imel or erained 
in mahogany, 
walnut or oak 
Six sizes and 
eleven interior 


arranw~ements 
enable the dealer 
to present the 
exact storage 
combination re 
auired 


DEALERS, 
WRITE US 


DE LUXE 


METAL 
FURNITURE 
COMPANY 


Warren, 
Pennsylvania 





lhe Luxe Sterage Cabinet No. 101 











Foreign 
Subscription 
Representative Wanted 





A representative is wanted by this Journal 
to look after subscriptions, both new and 
renewal, in countries other than the United 
States. One familiar with the office equip- 
ment trade and who is traveling in the 
field could handle the work. A liberal 
commission makes the work attractive. In 
reply kindly give present connection, if 
any, and if acquainted with any American 
firms, give names or other references. For 





| details, address: 


Subscription Department 


The Office Appliance Company 
417 South Dearborn Street 
Chicago, Ill., U. S. A. 
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Mrs. Ebeling Returns from Trip 

Mrs. Leo. M. Ebeling, vice-president of the Columbia 
Products Company, Inc., of New Orleans, La., distributors 
in Mississippi and Louisiana for the Columbia Ribbon & 
Carbon Manufacturing Company, New York, has recently 
returned to New Orleans from a trip to Chicago, New 
York, Washington and Atlanta She enjoyed her trip 
thoroughly and returned home much refreshed, and at the 
same time glad to be in the South again. 


> 


Eberhard Faber Brings Out New Type of Erasers 

Two new items of special interest are the 1097F “Wafer” 
typewriter eraser and the 1095 “Clamp” ink and pencil 
eraser just placed on the market by Eberhard Faber 

The chief feature of the 1097F is its “wafer” thinness 
It is thin enough to erase one letter at a time without 
smudging or impairing the other letters in any way. An 
other feature is that this eraser is long enough so that a 
stenographer can get a firm hold on it without the eraser 
wobbling 

In construction, it consists of patent clamp-eraser holder 
of polished nickel, with adjustable soft Van Dyke ink 
eraser of thin wafer shape in one end and a brush of finest 
Chinese bristles in the other 


‘ 


Each 1097F is put up in an attractive folding case which 


also holds four typewriter eraser re Ils—two of red com 
pound and two of gray These folding cases are packed 
one-quarter gross in a carton and in each carton there 1s 


“WAFER” 


TYPEWRITER ERASER 
» THIN 


ADJUSTABLE RUBBER 
EBERHARD FABER 


. 


EBERHARD FABER 





EK. FABER No. 197-F ERASER DISPLAY 


one extra (sent without charge) with metal eyelet so that 
the stationer can hang it up where, in sight, it will sell 
itselt 

* *. * 

The 1095 is quite similar to the 1097, except that the 
1095 is fitted with a “wafer” thin red pencil eraser at one 
end and a “wafer” thin gray ink eraser at the other 
These erasers come packed one dozen in an easel, which 
is enclosed in a handy container The easel itself when 
set out on the counter in any store will sell the eraser, it is 
said 

From the consumer's viewpoint, there is definite econ 
omy in these two eraser types. The holder in either case 
can be used indefinitely and the eraser refill used to the 
last small piece by simply pulling out the clamp and ad 


justing the eraser to the desired size as it wears down 
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NE sure way to close a sale is to show your 
prospect something better, something different, 
something especially suited to his needs. Nothing 
else can so hearten your salesmen, nothing else so 
surely turn cold prospects into warm friends. 


With the Goes Holiday Line you can turn cold 
. prospects into warm friends. A Goes Holiday Line 

GREETING CARDS “ Portfolio plus a few well chosen sales points will close 
HOLIDAY LETTERHEADS # §6}\| +=many an order—make many friends. 


It is a beautiful line—one that will attract immediate 
attention. It includes Holiday Letterheads—Greeting 
Cards —Holiday Blotters — each subject produced by 
the incomparable Goes Direct Process of Offset 
Lithography. The samples are arranged in an attrac- 
tive, convenient Portfolio, size 11 by 14 inches. With 
each Portfolio is sent a group of 28-pertinent sales 
and greeting letter suggestions. 

Write for this splendid piece of sales equip- 

ment today. It will cost you soc plus postage 

but it will be worth far more than that 


amount to you. It will produce orders for you. 



























Send, too, for the Goes Calendar Pad Catalog show- 
ing our 90 styles of Calendar Pads. Free on request. 


GOES LITHOGRAPHING COMPANY 


49 WEST 6lst STREET CHICAGO, ILLINOIS 

















Carbon Rolls 


For Elliott-Fisher machines, 
one to ten ply, regular and 
special diameters. 














For Burroughs, Wales and 
other Adding machines, Un- 
derwood Tally Rolls. 














For Autographic Register. 


CARBON ROLLS 





























Carbon Paper for Every Conceivable Use 
Inked Ribbons for Every Purpose 





Old Town Ribbon & Carbon Company, Ince. 


y ) T 
BOSTON, Mass. _ MANUFACTURERS LONDON ENGLAND 


rs JOHNSON & PRINCE STREETS a ae 
516 We JACKSON BLVD BROOKLYN, NEW YORK BENTLEY'S CODE 
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Now being bought 

by wide-awake office 
equipment men and | 
important executives 


MORE NECESSARY 
THAN A STOCK 
OF MERCHANDISE 


because 
it provides the broadest understanding 
of the business equipment industry; 


enables you to sell, buy, and apply equip- 
ment most effectively; 


presents opportunities in every phase of 


business. 
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EQUIPMENT-RESEARCH PP 





h 
: 

The 

Business Machines 
sad Equipment Digest 
~ 
Contents 
. | | 
Processes of Reproduction of Direct Mai! Literature 
Wat ame gece 6 cmd en! omperee «oe 


Handhing Customers Accounts in Department Stores 


The @ecteme ee! open: cad em! emule a. ure 
Duplex Adding Machines and How They Dvir 
p A teernagh snaivme smd compare of the many maken om 

onde, Gustrsand wah devemgs of thew mrchancms 


Equipment and Methous for Check Pad Ps 


Short Cute m Operating Adding and 
Calculating Machines 


. Revuson Sheets 
New Ma hanes and Equipment 


Cumulative indes 
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The BUSINESS MACHINES 
and EQUIPMENT DIGEST 


A Continuous Service to Business 
Executives and Those Engaged in 
the Business Equipment Industry 


Providing 


an impartial, complete and practical analysis and de- 
scription of every kind and type of machine and 
equipment designed for business administration 


Including 


analyses of types, design and construction, factors of 
selection, trend of development, principles 
f operation, uses and applications 


Supplemented monthly by 


change and addenda sheets and surveys of actual instal- 
lations of machines and equipment, detailing related 
current: practices, methods, processes and results 


COMPLETE 


THE PRODUCTS OF EVERY MANUFACTURER ARE [INCLUDED AS A 
FIXED POLICY AND WITHOUT CHARGE 


IMPARTIAL 
ALL TEXT MATTER IS THE RESULY OF SKILLED, INDEPENDENT 


INVESTIGATION, FREE FROM THE CONTROL OR INFLUENCE OF 
THOSE WHO MANUFACTURE OR SELL EQUIPMENT 


DEPENDABLE 





PRODUCED BY A PERSONNEL HAVING ACTIVE, EXPERT EXPERI- 

ENCE IN, AND COMMANDING THE RESPECT OF THE INDUSTRIES 

COVERED TRUTH IS THE BASIS OF ALL MATTER INCLUDED 

CLAIMS STATED ARE DESERVED. FAULTS OR DEFICIENCIES A 
NOT CONCEALED BY OMISSION 














LOOSE LEAF WITH CONTINUING 
SERVICE ALSO IN LOOSE LEAF FORM 


ges aT r % 


wl 


nuing « 


224 West Adams Street, Chicago, U.S. A. 


Those in } idress 


Business Equipment Publishing Company, General Furopean Agents 
Gulld Hall Annex, 23 King Street, London, E. C. 2, England 


EQUIPMENT-RESEARCH CORPORATION 


Not a Book but a Service 


BR 


_—~ Send Today for 





Generous Assortment 


of Specimen Sheets 
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How Mr. Mitchell Presented a Badge to Royalty 

Cullen Cain of New York City, a brilliant and versatile 
newspaper writer, recently wrote his version of Colonel 
C. L. Mitchell's entrance into the sacred paths of European 
dignity 

Mr. Cain wrote a good story for the Topeka Daily State 
Journal, and we have only one solitary criticism. That 
is, he must have mixed his kings. We have a suspicion 
that it was Albert of Belgium and not George of England, 
who received the sunflower emblem from the hands of the 


Kansas Colonel. We present the story as is, fearing to use 


he pruning knite lest we destroy the inimitable Cainlike 

vie Here it is 
Most Europeans, even those of exalted rank and dis 
nguished service are proud to be presented to Kine 
(eorge f Great Britain lt there is any gesture to be 
ade beside the tormalities it 1s made by his n alesty, 
d soldier, stateman and peer are glad to have additional 


rs and titles and hereditaments paid unto them As 
Americans, those of the greatest wealth and famous 


ne thing and another. ike their presentation as a1 


' ~ a 
ind seldom get beyond a bow, a fleeting upward 
R ‘ 1 an humble ickste uftle rol he august 
ence 
\s for presuming to present the king himsel 
hing, w uld dare! 
virtue of his lineage the king trom birth is 
sessed with all the titles, degrees, patents, orders and ranks 
vn to monarchies since William of Normandy won to 
British throne a mere dozen or so centuries ago 
ou remained for a Kansas mat to make a presen 
tation to his majesty, George I|\ Charles L. Mitchell of 
lopee-kie, Kansas, none other, had the wit to invent the 
()rder of the Sunflower and the crust to confer it on the 
stounded and then the williu iw ind gracious British ku vv 
‘Yep, old Charlie turned the trick He would And 
Mrs Mitchell helped him She would In fact, it was 
she vho invented the new Sunflower Order of rovalty and 
aide it with her own hands and gave it to Charlie to wear 


on his fat chest 

Mitchell and his wite, be it known, were at Ostend 
Belgium, last month in attendance at the Rotarian con 
clave, and King George was there to review some Belgian 


troops. Somebody got the king to receive the Rotarians 
and be their guest at luncheon. Now, everybody in Kan 
sas knows that Charlie Mitchell was loaded and set and 
primed for this occasion His Morning Suit had been 
ordered and made and it adorned his bulk that very day 
So when the presentations were made to his majesty, 
Mitchell was among the first. He was cap-a-pie. He was 
spic and spat He was even chic, if a 250-pounder could 

said to be such a thing 

“Mitchell had pinned on his coat when he waddled forth 
to meet George, old topper, a sunflower made, as hereto 

e stated the fair hands of his wife It was of silk 


serene and its heart was of black velvet with the “8” of 
he Kansas district woven there 
During the presentation the king’s eye alighted on the 
emblem of Kansas which, if inspiring to the Kansas eye, 
certainly not the modest shrinking violet type of flower 


The king looked curiously at this insignia, as well he 


ight Mitchell sensed his glance, and lacking neither 
crust nor the wit to grasp opportunity said It is our 
Kansas state flower, your majesty Will you accept it 
me? And he removed the silken flower and handed 
it to the king (,eor ge smiled ‘Yes, I have heard of 
Nansas,” he said, ‘and I would be glad to have her official 
ke 
Mitchell shuffled back among the rabble and the king 
away bearing the flower Later, when his majesty 
ppeared at the formal luncheon, to Mitchell's pride and 
delight e was wearing that Kansas sunflower on his 
chest. and ABOVE a row of glittering medals that be 
kened the wearer was a member of the orders of the 
Garter. the Holy Ghost, the Bath, the—oh, all of the 
trom Crusader times to now 
Most men would have been bedazzled by shining orders 
that had come from august hands down the centuries t 
British royalty But not Mitchell. With impious hand he 
stretched forth that humble sunflower and gave George 
c ha é his life to belong t a new order 
oe fered another sunflower 
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If it were possible 
to build a better 
typewriter key, 
you would have it 
in the Lincoln 
Superior type- 
writer key—-even if 
we had to raise 
the price. 


Write for sales plan 


LINCOLN 
RUBBER KEY CO. 


27 Thames Street 
NEW YORK 
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EXTRA DOLLARS for 
YOUR SPARE TIME 


AN you use a few extra dollars? If 

so, here’s your opportunity. A local 
representative is wanted for Boston and 
New England States, San Francisco and 
Western Coast States and Atlanta and 
Southeastern States to look after new 
and renewal subscriptions for this jour- 
nal. One familiar with the office equip- 
ment industry, or a person who is now 
representing other papers could handle 
the work. Representatives making a 
number of smaller towns will find the 
prospects good. Only a small amount of 
time needed each month although a lib- 
eral commission arrangement makes the 
work attractive. In reply, kindly give 
the names of a few substantial business 
men with whom you are acquainted. For 
details, address 


Circulation Department 


THE OFFICE APPLIANCE COMPANY 


417 So. Dearborn Street Chicago, Ill. 


7 
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a Inserting by Hand 


Is Expensive 


Hand stuffing is not only laborious: it is ex 


pensive The McCarthy inserts post cards, 
booklets, circulars, etc., at the rate of 3,000 an 
hour. It does the work economically, neatly 
and accurately The McCarthy is the finishing 


touch to direct mail work because it cuts out 
hand stuffing and consequently keeps down ex 
pense. Write us 


_icqcarth 


145 Lafayette St. 
New York, N. Y. 


Western Office at 
Chicago 














Fits on side of 
dash, table, wall 

oF over coin box. 
Beautifully finished 


im copper oxidised. 















The “‘ Telefo-Safety”’ 


New! Patented Office, 
Store, Home Necessity 


And now comes the Telefo-Safety holder to swell the profite 
of the wide-awake dealer Where to keep the "phone eso 
it won't fall off or be in the way has been a puzzie and 
problem to millions of people for many years. The Telefo- 
Safety solves the a quickly and inexpensively Sells 
quickly because of ite uniqueness and usefulness. Dealers 
appointed selling large quantities. Now installed in thou 
sands of large Offices, Stores, Banks, etc., not only for tele- 
phones but also for electric fans. Write immediately for 
full particulars. 


NATIONAL PHONE HOLDER CORP. 
219 So. Dearborn Street Chicago 














the Burgomeister of Ostend, who was entertaining the 
Rotarians at some official function. The old Belgian fairly 
beamed as he reached forth his fat hand for the flower. 
‘Ach, yah, | take it,’ he exclaimed eagerly, ‘the king of 
England, he wear that insignia this day He alone.’ 

“Mitchell took the hint and gave away no more sunflow 
ers that day And so Kansas must share its pride and 
possession of the old yellow sunflower with his Britannik 
majesty, George IV of England, Ireland, Scotland, Wales, 
ind about six or seven other dominions of tropic palm and 
northern pine scattered over the face of the world 
- >_> - 


F. G. Kennedy Now Royal Chief at Chicago 


Fred G. Kennedy, former manager at Kansas City, M: 


ror the Roval 


[ypewriter Company, Inc., has been placed 

charge of the Chicago branch He exchanged places 
with Paul W. Jones, who returned to the Kansas City 
territory 

Mr. Kennedy has been in the typewriter field eighteet 
vears He joined the Royal organization in 1915; pr 
viously he had been with the Underwood Typewriter Com 
pany at Kansas City and Chicago. Mr. Kennedy has held 
managerial positions in the Royal organization at Mil 


waukee, Minneapolis and Kansas City before his present 





FRED G. KENNEDY 


promotion, spending one and one-half years at the Western 
Missouri metropolis before returning to Chicago. He had 
been a salesman at the Chicago branch until 1925, when 
he became an assistant sales manager under Captain Lavat 
Mr. Kennedy has been married twelve years, and 


August was spending odd moments assisting Mrs. Kennedy, 


in finding a suitable home 
ee 
John L. Grant Passes 

As the last forms of this issue were closing word reach 
us of the passing of John L. Grant, head of Grant's B 
Store, Utica, N. \ He had been ailing nearly two months 
about two weeks before his demise the sickness tk 
serious turn, and he succumbed to heart and stoma 
trouble August 27 Mr. Grant had been in the stati 
and book business at Utica fifty vears 

Surviving are three sisters, Mrs. David Lumeair ti 


Mrs. H. B. Caithness, Arlington, N. J.. and Mrs. Elizabeth 
Easton of Sidney, New South Wales, Australia: four sons. 
John W. Grant of Casper, Wyo., Frederick 1 Lambert 
and Donald of Utica, and five grandschildret 

\ review of Mr. Grant’s business career will 


the October issue of Office Appliance s 
+ + + 
Demise of Walter Ryan 


Walter G. Ry in, who had conducted the safe business at 
Philadelphia bearing his name the past fifty years, passed 
away at his summer home, Ventnor, Penna., August 24 
Surviving are the widow, five sons and a daughter Mr 
Ryan was past master of Meridian Sun Masonic lodge, a 
member of the Union League club and a former director 
ot the Ventnor City National bank 
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Have you ever asked 
yourself this question 





Here is your answer- 
the “whys” and the 
“wherefores”’ 
of numbering 
machine profit 
this informa- 
tion is yours 
at no obliga- 
tion. 











Will it pay 


me (0 CalTy 
numbering 


machines- 


he Roberts Special Sales Plan for Dealers (now in its second edition) 

is a substantially sound marketing analysis, telling why numbering 
machines sell. It tells dealers selling numbering machines how to get the 
most out of them. It is the only such plan that has ever been developed 
and it has been developed in the only logical way from behind the 
counter—from actual experience! It is the result of experiences and sug- 
gestions of hundreds of dealers who have been profitably carryir g numbering 
machines for years and who are now making bigger profits than ever before 
through their new Roberts Method of Systematize Selling. 

[his wealth of material, gleaned from dealers everywhere has been 
classified and sy stematized and from it has been developed this plan your 
plan the answer to your question. Your investment —your stock your 
selling methods your turnover —your profits; all are outlined. But read 


further turn the page. 








os 








A small Proper Buying Consistent 
investment means turnover 


rotected assured! 
. Profitable Selling! 


ho he , — UESSWORK BUYING, unsystematic selling, “a2 eerear's 1 = 
MODEL 49 may create but can never maintain satisfying, MODEL 95 
gratifying profits. Changing trade conditions have caused 


7 Ee F 


an imperative dealer demand for merchandise which will 














% 
5 quickly and positively turn over. And Roberts have de- 
» vised a merchandising plan which gives this - reatest pro- 
s , =| 
py fit" on a small investment which is assured the greatest = 
+ protection against loss. 
2 A half dozen "profit preferred" lot of machines—the well known 
= % Roberts Big Six, permits you to select your models from these six E. 
*- 4 = 
c proven profit producers—in any order or combination— which your 3 
P experience has proven the most profitable. Six of one kind, four cf P 
one model, two of another you decide You don't have to take 
ca any "shelf warmers" to g:t profitable "leaders". And on these six 
machines you obtain the quantity discount. Only quantity production 
by the world’s largest manufacturers of numbering machines makes 
a this generous offer and gratifying profit possible. 2 
’ ; 
; : - > 
| - ROBERTS NUMBERING MACHINE CO. : 2 
= Operates consecutively, duplicates & A high grade five action dial set a 
: » . , : z 
; ual apne, Contam | te ; 694.710 Jamaica Avenue, Brooklyn, N. Y. automatic Numbering Machine @ 
999,999 aulomatically Western Distributors for general use z 
: p| Price $7.50 : Superior Type Co. - - 3940 Ravenswood Av:., Chicago, Ill. _ Price $15.00 < 
: = 2 . * 
: $ e ; rr he nly 
1 = — 
MODEL 50 MODEL 37 MODEL 47 MODEL 90 
: 
- 
: ; 
: - 
: 3 
s 
4 
\ 
2 
; 
; 
7 : : ler-—se inbing “hanges A dial set all pose Numberin 3 
Automatic operations « hanged by A moderale priced Lever Num- Date elf ng s h a 1g« 4 ; Se I — Ose <teay g 2 
. j : : automatically by simply pulling Machine ourteenactions by dial & 
knob Consecutive, duplicate or bering Machine, self-inking se Benes = setting, and additional actions thru « 
repeal combinations é 4 
Price $10.00 Price $7.50 Price $7.50 Price $18.00 4 
aut ee es | 


f 
1 Act now! Get the Ro- 


berts Dealer Sales Plan 
A request on your let- 
terhead or coupon be- 
low brings it to you 


without obligation. ¢ BER I 5 


numbering machines 


Cow orn, 











Sent me the new, second edition of the 
Roberts Special Sales Plan for Dealers: 


Also full particulars of the Big Six ani 
including prices and quantity discounts 





Name 


Address 


ROBERTS NUMBERING MACHINE COo.. 
694-710 Jamaica Avenue, Brooklyn, N.Y 
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Remington 


Pro PORTABLE f 


is your pal. It is always ready to help—at any 
hour—under any conditions. Faithful, reliable, 
willing, it responds to every need — helps you at 
every turn. Whenever there’s personal writing 
to do, call on the Remington Portable. 






















Smallest and lightest portable with standard 
keyboard. (Weight only 814 pounds, net, and the 
carrying case is but 4 inches high.) Incomparable 
for strength and durability. The recognized leader 
—in sales and popularity—a Remington through es 
and through. _ —_ 


Remington Portable can be purchased on terms 
as low as $5 monthly. 


REMINGTON TYPEWRITER COMPANY 
DIVISION OF REMINGTON RAND INC. 
374 Broadway New York 


Branches and Dealers Everywhere 
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Typewriters 


Machine for Yd | 


every purpose 


STAND 






Remington-made Paragon Ribbons & Red Seal 
Carbon Papers always make good impressions. 
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Cooperation 


The dealer who han- 

dles Imperial Desks 
) gets cooperation. First 
Line is 
meet the 
large and 
Ws} small business offices 
W It is priced to sell and 
| make a profit for the 
I} deals r 


the Imperial 
designe d to 
needs o! 


Imperial advertising 


on mailing literature, en 
} velope enclosures, et« 
bring customers into 


tf your store 








You will increase your desk 


the Im 
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No. 861 
Flat Top 


A LINE IT PAYS TO TIE TO 


perial Line. Let us tell you more about it. 


Send for Catalog No. 26-S 


business and your profits if yo 
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IMPERIAL DESK COMPANY, EVANSVILLE, IND. 


























Bettcher’s Latest Development 
dard Tenon Hub 


M*! )E from pressed steel after an en- 





—— 


We will be gla 


me ot our eng 


you There 
ittac hed to 





| Chair Manufacturers 


onstrate this new hub to 


: 
d to have | 
lee;rs dem 
no obliga- 
this offer 
/ 


Stan 





tirely new design, this hub presents 


many advantages over cast 
Light weight, accurate 


few of them. 
bettcher 
becoming increasingly popul 
trade. The addition of this 
hub will further increase that 


3100 West Gist St. 








Write for full information 


The Bettcher Stamping & Manufacturing Co. 


etic 


PRESSED METAL 


STAMPINGS 


Bettcher Chair Lrons are fully protected by our own patents. 


iron hubs. 
dimensions, 


cuick assembly and no breakage are a 


Pressed Steel Chair Irons are 


ar with the 
new model 
popularity. 


Cleveland, Ohio 






} 

















September, 1927 OFFICE APPLIANCES 211 


“The Invincible Aid to Buyers” 

The Invincible Metal Furniture Company, Manitowoc 
Wis., do not speak of their new “catalogue” as a catalogue: 
instead, it is labeled “The Invincible Aid to Buyers.” In 
considering it, the company brings out the fact that it is 
twice the size of any previous catalogue, it illustrates in de 
tail the popular lines and shows several new items. Of 
particular note, the book is written to help the dealer sell, 
instead of the customary manner of such printed pieces 
which are aimed to sell the dealer. The title is really in- 
dicative of the contents, as the company has tried to bring 
out clearly all points in detail, measurements, selling ideas 
and so on. It is printed on white enamel in two colors 
throughout, with the addition of a third color on some 
pages to bring out certain points. The cover is of dark 
green cover stock, printed in two colors with a pleasing 
result. It should prove of much help to salesmen in be- 
coming informed on the talking points of Invincible equip- 
ment, and to be of assistance in presenting the products 
to their best advantage. 

a 
Rotaprint Corporation in Connecticut 

Richard Newmayer has been made manager of the Con 
necticut Rotaprint Corporation with office at 186 Pearl 
street, Hartford, Conn. His territory is the entire state. 
Mr. Newmayer has been identified with the typewriter 
industry for the last twenty years, having entered this 
field in 1905. He was with the Underwood Typewriter 
Company until 1910, and for the following nine years with 
the Royal Typewriter Company, Inc., in various depart- 
ments. From manager of the repair department at Hart 
ford he was promoted to salesman and then to manager 
at the New Haven office. In 1919 Mr. Newmayer went 
into business for himself, and among the lines represented 
were the Regal Royal, Royal portable, Corona, Neostyle, 
“Security” Steel, Barrett and Corona portable adding ma 
chines, as well as a full line of carbons, ribbons and a 
repair and rental business. In his new connection as man 
ager of the Hartford office of Reiner’s Rotaprint, Inc., 
New York, Mr. Newmayer has a staff at present of four 


; 


salesmen, three service men and two office assistants. 


> 
Addometer Reports Marked Interest 

Since the announcement of the Addometer, the new 

$10.00 adding machine, the Reliable Typewriter & Adding 

Machine Corporation, Chicago, reports that its reception 

has been unusual, both at home and abroad. With refer 


ence to the Chicago market the manufacturer states that 


an exclusive arrangement has been effected whereby a 
Chicago specialty sales organization has contracted to 
take 10,000 Addometers a year for a period of two years, 
these machines to be sold entirely within the Chicago city 
limits. The Reliable is open to hear from distributors 


countries where arrangements for the sale of the Addo 


‘T? 


meter have not been completed. 


—__~> 

W. A. Sheaffer Attends Club House Opening 
W. A. Sheaffer, president of the W. A. Sheaffer Pen 
Company, was present at Fort Madison, Iowa, when the 
new club house and gymnasium was dedicated, August 
19-20. He also attended the annual picnic of employees 
Mr. Sheaffer now has a home in New York City, where 
he spends a part of his time. He maintains a home at the 
factory city, Fort Madison, as well as a winter residence 


in Florida 


—_——~> 
William A. Pike Estate Probated 
The estate of William A. Pike, late vice-president otf 
the Eaton. Crane & Pike Company, has been probated 


lic tong 
Its provisions devise numerous public bequests, including 


$66.000 to Christian Science churches 








The Fastest 
Selling Hand 
Time Stamp 
on the Market 


Price $17.50 List 


Fine Discounts 





HANDLE 


sostin’s ECLIPSE stamp 


‘‘The Clock with a Memory’”’ 


PIN TO YOUR LETTERHEAD AND MAIL 


A.D. JOSLIN MFG. CO. 
MANISTEE, MICH. 


Send details of your dealer proposition at no 
obligation to us. 














“RYCO” 
“PARSUL” 


Sealing 
Machines 







for the 
package 
sealing requirements 

of every store and factory. 


THE RYCO IMPLE, sturdy, speedy 
$5.00 List RYCO and PARSUL Seal- 
Takes tapeupto3” ing Machines have a definite 


, dur- 
= ae for Place in the modern scheme 


shipping rooms. of affairs. 


THE PARSUL Display both,—with their attractive 

$2.50 List prices conspicuously marked. Just 
Takest to14” as soon as your customers see them, 
wide. pa beset YOU'LL SELL THEM! A power- 
adapted for use in ful reminder of a definite need, al- 
retail stores. ways produces results! 


J. F. RYAN & CO., 342 Madison Ave., New York 
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“AMPCO” 


| Improved Ribbons and Carbons 





Improvements that mean 
| greater durability and sharper, 
cleaner impressions have been 
incorporated in “AMPCO” rib- 
bons and carbons. Rigid adher- 
ence to advanced manufacturing 
methods and practices have en- 
abled us to present to the trade 
finer carbon papers and inked 
ribbons for every conceivable 
purpose. Carbonized rolls for all 
adding and billing machines and 
inked ribbons of any width are 
part of our regular stock line. 

Special orders easily and prompt- 
ly filled. 

If you are not. selling 

“AMPCO” products you are not 
selling the best. Write us and 
we'll be glad to prove the truth 
of our statement. 


| American Manifold Products Corp. 


2900 Darwin Terrace Chicago, Illinois 
















Sliding Door 
SECTIONAL BOOKCASES 


Scarcely an office furniture salesman but knows the 
stubborn sales resistance encountered when he tries to sell 
the man who has used a Sliding Door Sectional Bookcase 
any other type. For half a century many dealers have 
found the line a 
source of contin- 
uous profit. There 
is always a section 
in the highest 
grade office fur- 
niture to meet any 
requirement. Put 
your Bookcase 
problems up to us. 


Furnished in 
Quartered Oak, 
American Walnut 
and Genuine Ma- 
hogany. 





If the line is not 
aggressively 
represented in 
your city our ex- 
clusive sales plan 
will interest you. 
The profits from 
fill-ins alone make 
this an attractive 
proposition. 


THE AKRON WOOD PRODUCTS CO. 
AKRON, OHIO 


























Model Office Features at Atlanta Show 

A model office of the present day as compared with the 
typical office of 1897 will be a feature of Atlanta’s first 
Southern Business Show, which will be held at the audi- 
torium-armory on October 3 to 8, 1927. 

Tentative plans for the show were discussed with a large 
group of office appliance company representatives at a 
dinner held on the evening of August 16 at the Henry 
Grady hotel. Among the firms represented were the Ad- 
dressograph Company, General Office Equipment Com- 
pany, National Cash Register Company, Remington-Rand 
Business Service, Remington Typewriter Company, Amer- 
ican Multigraph Sales Company, Thos. A. Edison, Inc., 
Felt and Tarrant Manufacturing Company, International 
Business Machines Corporation, Marchant Calculating 
Machine Company, Simplex Time Recording Company, 
Todd Protectograph Sales Corporation, Elliott Addressing 
Systems, The Brooks Company, Atlanta Sales Book 
Company, Miami System Corporation, Keelox Manufac- 
turing Company, DoMore Sales Corporation and the Egry 
Register Company. 

A great deal of interest was shown in the proposed show, 
and it is expected that all of the firms mentioned and many 
others will take space in the exposition. In addition to 
the larger manufacturers of office appliances, Atlanta office 
supply companies and stationers will take a considerable 
amount of space. Among the local firms which will prob- 
ably be represented at the exposition are the Foote and 
Davies Company, the Ivan-Allen-Marshall Company, the 
Baylis Office Supply Company, the Newell-Thomas Office 
Equipment Company, the Horne Desk and Fixture 
Company and the John H. Harland Company. 

S. H. Haynes, well-known office supply man, is in charge 
of the show, which is expected to be one of the biggest 
and best ever held in Atlanta. Incidentally, Atlanta is said 
to be the fifth city in the United States to establish a busi- 
ness show for the display of office appliances and equip- 
ment.—J. H. R. 

— 
Vacations Over At Moore Pen Factory 

The Moore Pen Company, Boston, Mass., opened its fac- 
tory July 18 after two weeks’ closing of every department 
for vacations. During this time special repairs were made 
and machines tuned up for maximum production to the 
end of the year. 

The company advises that the complete line has been 
revised. A new line of desk sets has been added and will be 
ready for the early fall trade. Also a new line of oriental 
jade green pens and pencils is available. 

Most of the New England men are already in the field 
Geo. W. Hyde, who covers New York state, paid head- 
quarters a visit last week and went away thoroughly en- 
thused. The West and midwest representatives have been 
having a month's rest and recreation, enjoying home com- 
forts, and are now all ready to get out on the firing line. 


—_<@j—_———_ 
Paper and Specialties Exports January-June 
Commerce Reports] United States export shipments of filing 
folders, index cards and other office forms for the six months 
ending June 30 showed an increase of twenty-five per cent as 
compared to 1926 Cash register and adding machine paper 
show a loss of seven per cent, and miscellaneous paper and 
paper products show a three per cent increase 
Shipments of writing paper show twenty-five per cent in- 
crease over the same period of 1926; papeteries did nearly as 
well; exports of envelopes revealed little change. 
ee 





Opening for Junior Federal Civil Service Examiner 

Applications will be received by the United States Civil Serv- 
ice Commission, Washington, D. C., for junior civil service 
examiner, with entrance salary of $1,500 a year. The duties 
consist of the preparation and rating of the various technical, 
scientific, professional and clerical examinations announced by 
the commission, and conferring with departmental heads con- 
cerning vacancies and the requirements for filling them satis— 
factorily 

After a probationary period of six months, advancement may 
be made when vacancies occur in higher positions, dependent 
on the individual's efficiency and increased usefulness. 
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No. 6012-PF 


What about veneered desks? 


Many who are unfamiliar with manufacturing processes think that veneering is done 
o reduce cost; such is far from the truth. We state frankly that tops, panels, arm 
rests and drawer bottoms in Shelbyville Desks are veneered. The beautiful effects 
obtained in the finest turniture would be impossible without this process. 





If a customer wants to know whether a desk is solid or veneered, explain that most 
solid furniture is found in inferior grades 
Have you seen our latest catalogue? 


SHELBY VILLE DESK COMPANY, suetsyvitte, wnoiana 


+ = > 


Quality bilt—— 
GIVE GREATER VALUES AT NO ADDITIONAL COST TO YOUR CUSTOMERS 


For years, the expanding envelope has been crudely made without any attempt 
to improve it until we introduced the QUALITYBILT line of De Luxe Leath- 
eroid Expanding Wallets, File Pockets, etc. 
THIS UP-TO-DATE QUALITYBILT LINE 
is made with tan-colored, linen cloth gussets, 
— and the flaps are reinforced along their en- 
7 tire length to prevent tearing out at the fold 
(see illustration). 


REASONABLE RESALE LIST PRICES 
enable you to sell these items without hav- 
ing to discount, and to give your customers 
better value at no additional cost. 


Note reinforcement along top fold or DOUBLE YOUR SALES BY OFFERING 
Patent applied MORE. 


FOR SAMPLES AND PRICES ADDRESS 


The Quality Park Envelope Company 


Mid one ° 416 So. Dearborn St., 
St. Paul, Minn. Makers of Modern Filing Containers CHICAGO, ILL. 
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Fibretex Expanding Wallets 





Utility Veretical File 


JOSEPHSON MFG. CORP., 622 BROADWAY, N.Y. C. 


JUST A FEW NUMBERS 


of our extensive line of ex- 
panding files, desk files, file 
pockets and wallets. 





FIBRETEX DESK FILE 


Built for Service 


Bound in cloth, compart- 
ments made of fibretex red 
rope strongly reinforced. We 
guarantee this file to give 
satisfaction. 


Send for Price List 








Fibretex Vertical File Pockets 


Utility Expanding File 











AKE your own 

specifications—then 
compare them with an 
Evansville Desk, made 
by Evansville Desk Co 
From experience, you 
know what buyers want 
Check these wants, point 
for point withthe Evans- 
ville Desk Co. line and 
note how closely it comes 
to your own specifica- 
tions. In the Evansville 
Desk Co. line, you'll find 
the right desk for the 
purpose 





EVANSVILLE DESK COMPANY 


EVANSVILLE 


INDIANA 
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Changes in Damon Organization 

George E. Damon has retired from the post of treasurer 
of the George E. Damon Company, Boston, Mass., to de- 
vote the experience of forty-five years in the stationery 
field to enhance the development of the business. William 
F. Moore, formerly with the Hill Manufacturing Company, 
Lewiston, Maine, has been elected treasurer 

The “P-Q” department has been established by the 
Damon Company to handle typing, mimeographing, ad 
dressing, stamping and public stenography work Miss 
Melda O'Neal is in charge 


> 
Col. Pelouze’s Stolen Car Recovered 
Last spring Col. William Nelson Pelouze, president of 
the Pelouze Manufacturing Company, Chicago, IIL. suf 
fered the loss of his motor car. This was a specially built 
machine, and the thief was recognized driving the car, 
which is of distinctive appearance. The Chicago police as 
sumed that the thief might travel to Georgia, where he 
lived formerly Messages were sent to police officers 
and sheriffs on the route from Chicago to Georgia and early 
in August the sheriff of Fairburn county notified the Chi 
cago police that the thief had beeu captured and the car 
recovered. 
a 
Evans Enters Fountain Pen Field 
Stanley K. Evans, formerly a branch manager for the 
Miller Rubber Company, has joined the traveling organi 
zation of the W. A. Sheaffer Pen Company, and is calling 


on the trade in Southern Wisconsin, except the southwest 





STANLEY K. EVANS 


ern corner, which continues to be the territory of O. W 
Hedstrom Mr. Evans replaces C. L. Arnold, who has 
taken the territory formerly handled by Harry W. Dodd. 
Mr. Evans spent eighteen months with the 102nd infantry 
of the Twenty-sixth division during the world war. 

Mr. Arnold is one of the fourteen Sheaffer salesmen 


who sold more than $100,000 worth of merchandise dur 


i. 
Publications From Other Lands. 
The periodicals listed have recently been received from 


othe lands 

Administr e Arbeid (Ar lan 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. Ne. 4. 12% inch blade. 

No. 2 8% inch blade. No. 5S. 15 inch blade. 

No. 3. 10% inch blade. No. 5% 18 _ inch blade. 
No. 6. 24 inch blade. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 











You Can Get Our 


N OW simplified Price List 


We have repeatedly been told by Sta- 
tioners that the greatest difficulty they 
encountered in trying to build up busi- 
ness on Bronze Tablets and Name Plates 
was due to a lack of knowledge— 
inability to quote prices to a customer over the 
counter. Our new four-page price list and 
information sheet simplifies matters so 
that any clerk in your store can quote 
customers promptly and without hesi- 
tation. 


Bronze Tablets—Name Plates 


The demand for Bronze Tablets, Memorial 
Tablets and Name Plates is big and the av- 
erage person turns to his local stationer to 
supply him. There is no need to turn this busi- 
ness away because of a lack of information or 
an inadequate source of supply. 


Our Catalog Will Help You 
Our new 32-page Catalog containing nearly 200 
illustrations of Bronze and Illuminated Signs, 
Name Plates, Memorial Tablets, etc., is now 
ready. We will gladly mail a copy to any bona- 

de Stationer or Office Supply Dealer. Ask for 
italog 20. 


ATLAS BRONZE MFG. CO. 


Orleans Street at Austin Ave., Chicago, III. 
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STOCK THIS ONE 


INFORMATION © 
Changeable Desk Name Plate 


No. 6 


Lists at $3.00 complete, with attractive discount 
for the dealer. 

Return the coupon below and we will send, all 
charges prepaid, one of these—fast selling—change- 
able desk name plates. Size, 2144x10% inches. Can 
be had in either oak or mahogany finish. 

It is made of a triangular block with fe!t bottom 
and has beveled plate glass front. 

e name is lettered with our cut to shape 
gummed paper letters in gold or white oa a black 
card. New name cards are inserted by loosening the 
screws in the glass front. Size of letters shown 1 
inch high. 

Return the coupon now—and we will send the 
plate, charges prepaid, at once. We will bill at $3.00 
less our attractive discount. If you decide to return 
it—do so at our expense. 


MAIL THIS COUPON NOW! 


DAVENPORT-TAYLOR MFG. CO. 
412 Orleans St., Chicago, III. 


You may send the sample name plate for our inspection. 
We will either keep it and pay your charges net, or return it 
to you at your expense within 10 days. 
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There Is a Comfortable 
Profit In 


4 KUMFORT KUSHINS, 





In popular demand, this sponge rubber Kumfort 
Kushin, with felt or mohair covering and a pat- 
ented beveled edge, is bringing profits and repeat 
business to many dealers 

Additional comfort to the user and the preven- 
tion of wearing and fraying are insured by the 
beveled edge. The non-slip undersurface of the 
Kumfort Kushin keeps it in place without the use 
of unsightly straps or tacks. Your customers will 
appreciate the opportunity to purchase Kumfort 


Kushins. 


Write for complete dealer information, 


Featheredge Rubber Company, Inc. 


342 West Huron Street, Chicago 
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Die Biiro-Industrie (Berlin). 

Papier-—und-Schreibwaren-—Anzeiger (Vienna). 

La Revue du Bureau (Paris). 

Mon Bureau (Paris). 

Zeitschrift fiir Biirobedarf (Hamburg) 

| Successo negli Affari (Milan). 

La Revue de I|'Efficience (Brussels). 

Papyrus (Paris). 

Le Sténographe Illustré (Paris). 

Bulletin Real (Paris). 

Revue d’Expansion Economique (Geneva). 

Organization (Berlin). 

Kancélar (Prague). 

Gutenberg (Medellin, Colombia). 

De Motortijd in Indie (Semarang, Java). 

El Imparcial (San Juan, P. R.). 

German Trade Reports and Opportunities (American Cham- 
ber of Commerce in Germany, Beriin). 

The Irish Printer (Dublin) 

Journal of the American Chamber of Commerce in Belgium 
(Brussels). 

Levant Trade Review (American Chamber of Commerce for 
the Levant, Constantinople). 

The Packing World (London). 

Retail Selling and Shop Management (London). 

Sales Management and the Sales Manager (London). 

The South African Printer & Stationer (Johannesburg). 

The South African Stationery Trades Journal (Johannes- 
burg). 

System (London). 

L,Inventore (Turin). 

Eerste Nederlandsche Verzekering-Maatschappij.op het Leven 
en Tegen Invaliditeit (The Hague). 


Carbons, Ribbons and Filing Supplies Exports 

United States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other office forms in June, 1927 
By the Division of Statistics, United States Department of 
Commerce 


Filing Carbon Typewriter 
folders, index paper ribbons 
cards and 
other 
office 
Countries forms. Pounds Dozen. 
Austria . . a 250 $ 211 ; ; 
felgium ee $ 35 664 621 76 «$ 195 
Denmark & Fr. Ie.....02 eseos 1,301 1,153 467 1,179 
Esthonia g's oe 57 73 ‘ 
Finland - - 594 739 ; 
France own 882 659 587 1,409 
Germany , 6,244 4,888 268 1,033 
Italy 141 991 i79 630 1,290 
Latvia , 242 208 24 95 
Netherlands sia 33 148 263 28 111 
Norway 37 119 70 52 131 
Poland and Danzig ” ss 1,486 3,112 
Portugal . 89 S9 : ' 
Roumania , a + an nae 2 186 327 
S. Russia in Europe . 204 41 37 5 41) 
Spain “a 676 739 313 $21 
Sweden 198 301 359 53 190 
Switzerland ‘ 1,202 794 65 165 
Turkey in Europe 26 - ee 6 154 
United Kingdom 1,846 14,323 14,259 2,893 8,388 
Canada 3.962 8,755 4.463 905 3. 260 
B. Honduras vote 35 38 : 
Costa Rica 199 : = ; 
Guatemala 543 163 196 323 1,135 
Honduras 673 140 192 6 1 
Nicaragua 110 aki +a 12 26 
Panama 451 1,221 523 86 219 
Salvador es 185 108 152 136 7 
Mexico eas 2,926 3,420 1,934 1,791 4,51¢ 
Newfoundland & Lab.. ..... 16 15 wi 
tarbados ageve ex 10 18 
Jamaica . ° 271 72 53 14 
Trinidad & Tobago 72 - 
Other B. W. Indies : . 4 16 
Cuba ; - 1,718 4,269 3.541 543 1,763 
Dominican Republik 123 341 273 60 20 
D. W. Indies aeias 51 15 25 ion 
Haitian Rep a : 271 71 194 60 269 
Virgin Is. of U. 8S... 95 513 78 
Argentina ye ; 3,092 2,277 2,298 747 3,374 
 wdebes vows ‘ » wane 4,392 4,364 72 580 
Chile erry 236 579 615 630 1,149 
Colombia . adere 391 373 347 232 634 
Ecuador . : ‘ scene Ter 28 116 
British Guiana : 27 49 34 24 64 
Dutch Guiana . veee 19 134 146 2 13 
Peru : , 133 268 196 73 288 
Uruguay .. , 197 289 428 133 569 
Venezuela . 154 621 1,426 36 85 
British India . can $1 16,148 9,023 1,070 2,5 
British Malaya ..... oneue 17 23 42 114 
Ceylon . aaa ‘ ork 12 21 us 
a ¥ ian bie 1,746 1,598 204 576 
Java and Madura . 20 223 252 152 505 
Other Dutch E. Indies.. 103 216 aa otens 
French Indo-China ..... . , 71 51 : : seen 
Hongkong ....... hove a 387 172 53 196 
me ‘eésees ‘ 39 : 


Japan, inc. Chosen .... 350 6,963 4,878 ‘7 ° $73 
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ON STEEL ~ 








Make sure that 
your chair irons 
are right and 





you'll have no 
worry about your 
chairs 








GOOD CHAIRS RIDE 


COLLIER-KEYWORTH COMPANY 





Quality chairs are supported 
by ALL STEEL irons be- 
cause they are practically 
everlasting. Rocking and 
shock tests have proved that 
ALL STEEL irons will out- 
wear other parts of a chair. 
Are the chairs you sell so 


equipped? 


GARDNER, MASS. 


























G Desk. 








Bentley and Gerwig 
Desks recently in- 
stalled in the office 
of the Belknap 
Hardware and Mfg. 
Co. of Louisville, 
Ky. Bentley and 
Gerwig quality is 
always up to stand- 
ard, whether the 
requirement is one 
desk or several car 
loads. 


SBHIE judgment of a desk buyer is confirmed by the 
3 years of satisfactory service obtained from a B and 
A product can be no better than the material 


and labor involved in its production, and in these points 
B and G are supreme in the moderate price field. 


BENTLEY & GERWIG FURNITURE Co. 


PARKERSBURG, W. VA. 





‘a i 
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McopATE 


ALL METAL 
DATING MACHINE 
Now—while the game is young—is the time to 
stock this remarkable item and get the jump on 


the field. Here's why it is going over BIG: 





ALL METAL—Lasts for years BIG PROFIT MARGIN 

SELF INKING—No muss NATIONAL ADVERTISING 
DUCO FINISH—Red or Green REAL COUNTER DISPLAY 
CLEAR SHARP FIGURES FINE ADVERTISING FOLDER 


DATES RUN FOR 12 YEARS QUALITY ASSURED 
Write for Details and Dealers Price List 


AMERICAN NUMBERING MACHINE CO. 


235 Shepherd Avenue Brooklyn, N. Y. 


LIFE SIZE Branches: CHICAGO, LONDON, PARIS 
Only $2.95 Retail 




















You Can Quickly Build Up A Profitable 


Ribbon and Carbon Business 


CARBO-GRAPH ,.. PHILCO RIBBONS 
Carbon Binders IN HUMIDORS 





== NO SALES 
\ owe RESISTANCE 


Every buyer of these absolute essentials 
is interested and anxious to try them. 


THE GREAT DEMAND HAS 
MADE IT NECESSARY FOR 








US TO MORE THAN 
DOUBLE OUR PRESENT 
FACTORY. The new build- 


ings will soon be ready. 
a 4 tae - The dealer who acts now will profit most. 
3 at ened Write for samples and all details. 


Phillips Ribbon & Carbon Co. Rochester, N. Y. 


























September, 1927 


Filing Carbon Typewriter 
folders, index paper ribbons 
cards and 
other 
office 
Countries forms Pounds Dozen 
Philippine Islands 36 25 33 197 509 
Turkey in Asia : 7 18 
Australia 2.056 12,949 6,752 985 2.544 
New Zealand ONS 298 396 1,180 
British East Africa 838 543 236 652 
British South Africa 765 608 41 118 
British West Africa 2 19 31 72 
Egypt 10 32 
Liberia 262 ; 
Portuguese E. Africa... 15 49 
Algeria and Tunisia 188 27 
Total 21,853 97,401 $72,204 16,699 $47,043 


Writing Instrument Exports 
United States exports of writing instruments during May, 1927 By 
the Division of Statistics, United States Department of Commerce 





Refillable pencils, Pencils, Metallic pens, 
and pencil leads. Fountain pens except metal except gold 

Countries. Dozens Number Dozens Gross 
Austria 2,203 $ 887 120 $ 317 60 $ ” 
Azores and 

Madeira Is 19 33 
Czechoslo- 

vakia 119 523 73 201 

Denmark and 

Faroe Is. 24,598 4.763 1,670 2.904 6 wT 
Finland . uv 3s. 
France 13,099 1,538 6,105 11,914 
Germany 4,716 344 1 8 SOO 
Oreece . 14 155 742 795 
Italy .. 4,698 eas 75 155 6 1 
Netherlands 7,637 3,737 2,677 2,303 240 ou 
Poland and 

Danzig 1,343 Os 
Norway .. : : 27 61 
Portugal ... 2 27 36 90 
Rumania 380 900 66 177 240 7s 
Spain 129 873 7,460 10,733 249 is? 
Bweden ‘ 91 535 5 63 6 15 
Switzerland 4,626 1,458 1,293 1,530 
Tur. in Eu 65 6 53 87 
United King. 39,774 12,813 5,670 6.797 50,006 17,993 14 2 
Yugoslavia 

and Alban 5 &S os 7 408 254 - 
Canada 38,080 6.104 2.183 1.773 142,144 30,625 653 352 
Brit Hond 74 13 rT) 10 
Costa Rica 76 67 381 47 368 108 40 pe | 
Guatemala 129 32 247 &35, 6,822 1,645 25 21 
Honduras 2t “0 27 232 58 48 
Nicaragua a6 oN we S1 
Panama 7 23 104 naa 0 12.7 1.491 6 15 
Salvador 347 549 239 725 8,182 2,160 
Greenland 27,087 4,71 938 579 
Newfoundland 

and Lab 1,84 193 
Mexico 1,213 1,589 1,445 154 
Bermuda S4 184 
Jamaica 3 2 M4 240 733 221 
Trinidad and 

Tobago ... = 90 240 283 1,116 228 
Other B. W 

Indies 12 7 1,181 146 55 35 
Cuba 4,890 1,035 1,202 2,531 47.500 11,528 3.739 2,123 
Dom Rep 5 55 176 458 2,208 677 ‘ 
D. W. Ind 62 12 270 68> 69 Gt) 
F. W. Ind » 43 492 105 ; 
Haitian Rep 62 88 684 _- sess wesen 
Argentina 2,722 1.296 3,540 7.475 3,480 520 TS 45 
Bolivia 160 46 21 60 wend 
Brazil 104 527 1,983 4,174 5,246 1,549 om 318 
Chile 631 805 1,777 3, 880 1,410 490 52 31 
Colombia .. 123 419 517 1,397 4.062 1,27 179 178 
Ecuador .. 4 55 68 164 876 233 
Brit. Guiana 27 66 a9 18 144 63 
D. Guiana 4 5 24 61 
Fr. Gutana 2 18 
Paraguay 2,400 97 
Peru 96 228 102 284 360 183264 185 
Uruguay 95 455 429 1,314 
Venezuela 4 243 530 418 S52 732 i 11 
Arabia and 

Hejaz 36 50 i 
Brit. India 1764 2,126 3,386 10,065 807 309 
Brit. Malaya 60 100 589 1,336 6,093 819 
Ceylon 70 22 505 1,7 6 
China 1,066 811 13,522 21,335 11,868 2,487 1.050 677 
Java and 

Madura 6 » 274 SIH 
Other D. E 

Indies 5 143 107 318 
Hongkong 940 1.66 204 1) 44") 1 
Zn. stedns 51 243 162 269 
Japan, inc! 

Chosen ... 14 64 6,582 2.801 252 252 
Palestine 712 259 53 347 
Persia 15 28 
Philippine Is 25 369 2.535 2854 68.740 15,227 1 124 
Siam 117 91 108 241 
Australia 42.668 R811 4.574 0,268 12.910 24% vss ero 
N. Zealand 144 23 168 281 8,512 2.221 
B. FE. Africa 27 23 28 73 800 70 
B. 8. Africa 208 32 S82 ] 272 20 
B. W. Africa 1 7 45 96 
Egypt 27 1,066 492 981 173 104 
Algeria and 

Tunisia 576 29 252 98 
Liberta 3 14 
Morocco 5 68 300 "47 
Other Port 

Africa ° : 12 57 

Total . 198,959 $58,134 69.970 $122,580 448.195 $106,067 10,534 $6,946 


Shipments of Pencils and Pens to Non-Contiguous Territories 


Alaska , .. [Dozen] 102 $ 161 
Hawaii Dozen} 11,082 7,929 
Porto Rico [Dozen] 20,366 1,689 


<-—_—_——_ 

The Portable Adding Machine Company, 343 South Dearborn 

street, Chicago, I has announced a reduction in price on 
its machines 
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SAVE TIME 
and POSTAGE 
RS oueail Scales 


HEY tell automati- 

cally the exact amount 
of postage, in cents, re- 
quired on all mail matter, 
including parcel post 
rates by zones. Warranted accurate. Beau- 
tifully finished in French gray or gold bronze 
enamel. 





National 


Made in Several Styles 


Intended for in- 
dividual desk, 
library, office or 
shipping room. 
Dealers sup- 
plied by princi- 
pal jobbers. 






Standard 


ASK FOR PELOUZE SCALES 


Pelouze Manufacturing Co. 
232-242 East Ohio Street Chicago, Illinois 


“*The Best Scale to Use is Made by Pelouze”’ 














OFFICE CHAIRS 


That have 
established 
an enviable 
reputation 
for them- 
selves in the 
past cen- 
tury, dem- 
onstrating 
the impor- 
tance of ex- 
perienced 
chair mak- 
ing. 


Prompt ser- 
vice, true 
values. Ask 
for cata- 
logue. 


S. K. PIERCE & SON CO. 
GARDNER, MASS. 
WAREROOMS: 





25-27 Carroll Street 


96-102 Cross Street 
BROOKLYN, N. Y. 


BOSTON, MASS. 
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You, Too, 
Can Sell 
Silvray 
Indirect 
Lighting 






Sillvray 
“Student” 
Lamp 


New List 


$9.75 


New price in- 
cludes 
50-watt 

Silvray Bulb 


Our liet of progressive dealers includes the 


names of Pomerantz, and John Wanamaker 


in Philadelphia, H. K. Brewer & Co., Bro 
kaw Bros., Hale Desk Co., in New York, and 
other distributors of similar character who 
are finding Silvray Lighting profitable to 
| handle because of the satisfaction it assures 


Sileray Indirect Lamps do not use glass screens 
by the patented 


the light being delivered entirely 
Silvray bulb, which, silvered by our secret Process 
serves to deliver soft white light that is entirely free 
of both glare and shadou 

Prices, discounts, and complete informa 


tion sent on request 


SILVRAY CO., INC. 
55 W. léth Street New York 
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LOOSE LEAF 
































f Record storage veult of the 
MAREET STREST TITLE AND TRUST COMPA 


18 Sales in 38 Calls 


NE of our representatives started out in a new 

territory last month to determine whether 
LIBERTY Boxes would sell. The result was 18 
orders out of the first 38 calls. Surely this is proof 
that the right effort in your territory will make this 
line equally profitable for you. LIBERTY Boxes 
not only sell but they stay sold. Reorders come in 
steadily. More than 20,000 users. 


Write for our special terms to 
Rated Stationers 


BANKERS BOX COMPANY. INC. 


RAND M‘INALLY BUILDING - CHICAGO, ILL 




















—— I ——— 


Chicago, til.—Harry Calvin, who had been connected with the 
home office organization of the Irving-Pitt Manufacturing Com- 
pany at Kansas City, Mo., is now a member of the local sales 
staff 

Holyoke, Mass.—‘‘Jack" Johnstone, who had been with the 
Associated Stationers’ Supply Company, Chicago, Ill., is now 
traveling the Southern states for the National Blank Book 
Company 

Kansas City, Mo.—C. Earl Hovey has been appointed fac- 
tory superintendent by the Irving-Pitt Manufacturing Com- 
pany He had been conducting the patents and development 
work 

Milwaukee, Wis..-The Heinn Company has protected its 
employees with group insurance. 

Natchez, Miss.—l. W. Kessler has been appointed manager 
of the Boyd Company's store No. 3 here He had been formerly 
with The Baker-Vawter Company, and also the M. L. Bath 
Company, Shreveport, La 

New York, N. Y.—William Pickering, who had been with the 
Irving-Pitt Manufacturing Company, is now with S. E. & M. 
Vernon, Inc., 65 Duane street. He is covering the Southwest, 
a territory in which he traveled three years ago in another 
connection. 

Philadelphia, Penna.—The Adelphia Loose Leaf Device Manu 
facturing Company has been registered as a commercial title 
in the common pleas court by Harry Crean, 5536 DeLancy 
street, and George Eisen, $46 North Forty-second street. 

San Francisco, Calif.—The Ingrim—Rutledge Company, 419 
Montgomery street, has become jobber for the Wilson-—Jones 
Jack Polster, who was associated with the 
company as office manager, has now 


loose leaf products 
factory branch of the 
joined the force of the Ingrim-—Rutledge Company and has 
charge of the loose leaf department. 
—_—__—_<g>—_—_—. 
Findings of Baltimore Trade Survey 

Food, clothing, automobiles and gasoline, and furniture and 
house furnishings, take more than two-thirds of the money 
spent at retail in the city of Baltimore, it was revealed in a 
detailed report on the governmental trade census issued by 
the domestic distribution department of the United States 
Chamter of Commerce 

Seventy per cent of retail purchases made by the people of 
Baltimore are concentrated in four classes of commodities, the 
report shows. Nearly a third of the city’s business is done in 
the food group One-fifth of total purchases are made for 
clothing, a tenth in the automotive group, and a twelfth for 
furniture and house furnishings 

Unusual developments in the distribution of merchandise 
were disclosed in the census report, which was prepared under 
the direction of Alvin E. Dodd, manager of the chamber's dis- 
tribution department. The report embodies complete figures 
collected by the Bureau of the Census in its canvass of retail 
and wholesale trade of Baltimore, Md. 

According to the report “‘more than 33,000 merchandise out-— 
lets were enumerated These have been classified in detail 
showing what commodities were sold in each kind of store, and 
how many of the 11,127 stores in Baltimore sold each class of 
commodity. In this way, a picture is given of the diversity of 
merchandise outlets—of the many retail channels taken by com 
modities on their journey to consumers.” 

Hardware stores, it is shown, sold jewelry and cigars as 
well as plumbing supplies and thirty-eight other commodities 
Women's clothing stores sold men's furnishings, leather goods 
and kitchen utensils Candy stores sold vegetables, sporting 
goods, women's hosiery and forty-five other kinds of mer 


chandise 


“Retail stocks were shown to be astonishingly diverse,’ the 
report states “The number of classes of commodities sold In 
candy and confec- 


a few stores were: department, sixty-two; 
tionery, forty-eight; five and ten cent, forty-six; hardware, 
forty-one; cigar and tobacco, thirty-two.” 

The Baltimore enumeration is the first step in a limited 
census of distribution conducted by the United States Bureau 
of Census in eleven cities Figures from the other ten cities 
are now being tabulated and will be made available for the 
use of the various cities. 

Some of the interesting facts brought out by the Baltimore 
comparisons on independent and chain stores 
with retail sales of $287, 
The sales per capita 


census include 
There are 9,819 independent stores, 
259,800; 1,308 chain stores doing $81,767,500 
are $456.72 

The total salaries and wages represent approximately twelve 
per cent of retail sales; six per cent of wholesale sales. The 
11,127 retail stores in Baltimore require 48,071 employees and 
firm members 

The percentage of sales for various selected groups: Food, 
31.48; clothing, 20.25; automotive, 9.51; furniture and house fur 
nishings, 8.32; cigars and tobacco, 1.36; hardware and tools, 
2.04; jewelry, 1.68 

Copies of this report can be obtained from the domestic dis 
tribution department, United States Chamber of Commerce, 
Washington, D. C., for twenty-five cents each 
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THESE ARE TWO POPULAR ITEMS IN THE 


POLAR LINE 


THE ORIGINAL NON-SHINE CHAIR PAD We Manufacture 52 Different Office Specialties Which Are 
All Good Money Makers For The Dealer. 


BATTLESHIP LINOLEUM DESK PADS & DESK TOPS 





Made in Either Green or Brown Color, Four Stock Sizes. 


Special Sizes on Order. Prompt Shipment on 
|Made All Sizes in Three Qualities Special Desk Tops 


Our complete catalogue is an excellent dealer reference book—send for it to-day 


POLAR MFG. COMPANY, 119-125N. 4th St., Philadelphia, Pa. 




















THE LINE OF LOWEST ULTIMATE COST 
| Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NeipicH! Process; Company 
Burlington a )) New Jersey U.S.A. 


“The Line of the lowest ultimate cost* 
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The NaturalOutgrowth 
of Constant Quality 


Present day quality in Hoosier Built True 
Clear Thru Desks is just the natural out- 
growth of careful study—knowledge from 


8 


experience. Hoosier desks have kept pace 
with user needs, too, and meet every re- 


quirement for efficiency. 
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* 
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The Built True Clear Thru policy is a safe 
one. It is one on which dealers everywhere 


are building a substantial desk business. 


lf the line is not being sold in your city 
write us. You will find our proposition 


interesting. 


Hoosier Desk Company 
JASPER, INDIANA 
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Built to Order Steel 
Equipment ata 
Moderate Price 


Because special steel furniture 
is not as much in demand as 
stock items, it is very often 
high priced. For nearly a 
quarter of a century Imperial 
installations have met with 
approval in all respects but 
especially in the matter of 
price. Imperial dealers often 
secure contracts because they 
can offer the best in equip- 
ment and service at a moder- 
ate price. As he carries no 
stock, the dealer’s profit is 
not eaten up by storage costs 
or hauling charges. Full par- 
ticulars will be gladly sent at 








your request. 


IMPERIAL - 


STEEL CABINET COMPANY 
2130-2152 Fulton Street 


CHICAGO, ILLINOIS 
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Commodity Classification No. 8 is to be featured in a sales 
drive sponsored by the National Association of Stationers, Office 
Outfitters and Manufacturers September 5-10 Dealers are re- 
quested to make special sales and advertising efforts to stim- 
ulate turnover on Drafting Room Furniture, Drawing and 
Artists’ Materials, etc 

Albany, N. Y¥Y.—The local sales office of the Yawman and Erbe 
Manufacturing Company, formerly at 119 State street. has been 
moved to 25 Beaver street _& F Hoffman traveler is in 
charge of this office 

Beckley, W. Va.—An interest in the Beckley Office Equip 
ment Company has been purchased by H. C. Schellenberger 

Bedford, Ohio.—Robert E. Hillson has been appointed sales 
executive in charge of special orders by The B. L. Marble Chair 
Company Mr. Hillson had been manager at Detroit for The 
Glole—Wernicke Company 

Buffalo, N. Y.—The Merlau Metal Office Equipment Company 
has been chartered capital stock, $20,000; incorporators 
Charles V. Merlau, 196 Wallace avenue; William R. Densmere 
88 Colvin Parkway; Dent B. Frayer, 129 Merrimac street 


Bridgeport, Conn.—Earle H. Harris has been placed in charg: 
of the local office of the Yawman and Erbe Manufacturing 
Company He had been connected formerly with an office 
equipment house at Worcester, Mass 


Chicago, Ill._-K. W. Berkey, manager of the safe department 
Art Metal Construction Company, was in Chicago last month 
on a trip which included a business call at Madison, Wis. 

Chicago, tll.—F. G. Erbe, general sales manager of the Yaw 
man and Erbe Manufacturing Company, visited the Chicago 
branch August 23 in the course of a trip to the central West 
ern states 

Camden, N. J.—The Standard Office Equipment Company has 
been chartered in New York state; capital stock, 125,000 shares 
preferred and 2,500 shares common; S. R. Leach, charter rep 
resentative, Camden 

Chicago, 1l1.—The Office Furniture Sales Company has been 
petitioned into bankruptcy; liabilities $1,000, assets not listed 
Samuel L. Binn and Libbie Binn are the partners in this 
business 

Chicago, I!!.—Mrs. K. A. Naumann, secretary to E. E. Blank 
meyer, spent her vacation in August at Springstead, Wis Her 
husband topped the local record for the season by landing a 
thirty-pound muskallonge 

Chicago, Ill.—R. L. Shepard, manager for The Automatic Fik 
& Index Company, spent some time on business at Detroit in 
August He found the commercial situation improving, due t 
the increased activities at the Ford plants 


Chicago, I!!|.—George E. Vinton, manager here for the Yat 
man and Erbe Manufacturing Company, spent his vacation last 
month in the vicinity of Minneapolis, Minn He had access to 
excellent golf links and enjoyed the play immensely 

Chicago, Ill..-The Steel Equipment Corporation, Avenel, N 
J has opened office display rooms and warehouse at 1410 
Fulton street. Harry A. Waltz, formerly at the “Security Steel 
factory and later a salesman at Newark, is in charge 

Chicago, li.—E. E. Blankmeyer, 137-39 West Lake street, is 
fitting out his office © it ean demonstrate the new slogan 
selected, “‘House of Steel for the Office The office will be 
equipped throughout with steel furniture. making an excellent 
working display of metal office equipment 

Detroit, Mich.—The Office Necessities Company, 331 State 
street, has been established ty M. Leishen. Office equipment 
and stationery lines are handled Mr. Leishen has a broad view 
of the office equipment field, as he has been connected in the 
past with several important manufacturers of office devices 
including the Burroughs Adding Machine Company 

Fresno, Calif.—The R. M. Devin Company, Fresno street, is 
now handling the ‘Steelcase’ line of metal desks, files, etc 
manufactured by the Steel Equipment Corporation, Grand Rap 
ids, Mich 

Lakeland, Fia.—The Office Equipment Company Inc., has 
moved to 305 East Main street; the former location was at 116 
South Plorida avenue 

Macon, Ga.—The McClure Office Equipment Company has 
taken the adjoining store to permit expansion of the busines 

New York, N. Y.—A. K. Shults has been transferred from 
Territory No. 14 of the Yawman and Erbe Manufacturing Con 
pany to Territory No. 4 


















101 YEARS OF MANUPACTURING EXPERIENCE 





There is aside 
chair to match 


This chair is 
No. C 3003 CXY 














A NEW SALES MAKER 
HIS new H-W office chair 


has gracefully turned arms, 

a comfortably shaped back, 

and an easy-working trouble- 

proof mechanism. It is attrac- 

tive and you will find it easy 
to sell. 


Hieywood-Wakefield | 


Baltimore, Md. Los Angeles, Calif. 


Boston, Mass. New York, N. Y. 
Buffalo, N. Y. Philadelphia, Pa. 
Chicago, Ill. Portland, Oregon 
Kansas City, Mo. St. Louis, Mo, 


San Francisco, Calif. 

















Quick as a Flash! 


End Mistakes--Double Speed with 
Precalculated Verified Answers 


Mellicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Electric 
and many other users Any employee can use Meilicke 
Systems without training. There are no keys to punch, no 
levers to pull. Just turn the card and copy the answer. 


The Melilicke line consists 
of the foilowing devices 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 

Pay Roll Calculators 
Bonus Calculators 

Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 

Vertical Cataloging 
Phone Indexes 


The Dictaform for letters, 
paragraphs and all 
data. 


Mellicke Systems meet every need, and special Calculators 
can be supplied to meet any special requirements. Let us 
show you without obligation how Meilicke systems can save 
money for your business. Write now. 


Agents—Some valuable territories are still open. Write today. 


Meilicke. Systems, Inc. 
3471 No.Clark St. Chicago, Illinois 
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QUALIFIED 


»ADDING MACHINE PAPER. 


standard 
roll 
for all 
addin 


machines 


Sold by * 
Good Stationers: re | 


everywhere 


CENTRAL PAPER CO. 


MENASHA ,WIS. 

















The Superior 


MULTIPOST 


STAMP AFFIXER and RECOKDER 
SAVES STAMPS, TIME and MONEY 
Eliminates four out of five necessary oper- 
ations in the stamping of mail. Prevents loss, 
misuse and mutilation of stamps by keeping 
them locked together in one safe place. 
Makes possible an accurate record of all 


stamps used. 

DEALERS: 
You know that persistent National Advertising 
creates a steadily increasing 
demand for an article, the 
merit of which has already 
been established. Each of our 
advertisements urges pros- 
pects to ask you for the Mul- 
tipost and you should be pre- 
pared to supply them. Under 
our Dealer Plan you carry no 
stock, have no money in- 
vested and are not obligated 
for service. 

If you have not received our 


Dealer Book “Why & 
How,” write for ui now 


Multipost Company f 


ROCHESTER, N. Y. 
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New York, N. Y.—Paul E. Ryan has taken charge of the local 
branch of the Lyon Metallic Manufacturing Company, succeed- 
ing A. W. Stark, who has resigned 

Oakland, Calif.—J. Parsons, manager of the Oakland store of 
the Rucker-—Fuller Desk Company, reports the sale of a number 
of Shaw-—Walker units and “Fire—File’’ units 

Portiand, Ore.—The Norris Safe & Lock Company has leased 
for five years the eight-story building at Fourth, Fiftl Oak 
and Pine streets 

Rochester, N. Y.--W. Stewart Lyons has joined the sales 
organization of the local branch, Yawman and Erbe Manufac 
turing Company 

San Francisco, Calif.—-Albert K. Sherwin, an authority on 
banking systems, arrangement and procedure, is now connected 
with the Rucker-Fuller Desk Company, directing the business 
system and service department 

San Francisco, Calif.—_-The Ingrim—Rutledge Company has 
been appointed exclusive agent for San Francisco of The 
Browne—Morse Company's lines of steel filing equipment The 
enlarged store of the Ingrim—lLutledge Company will enable it 
to give a very satisfactory display to these products 

San Francisco, Calif.—H. M Pabor, formerly in Territory No 
3 of the Yawman and Erbe Manufacturing Company, has been 
appointed a floor salesman at the local branch Five new sales 
men have joined the “Y and E” organization here: G. Duval, 
Ray MacDonald, Paul C. Pitner, E. B. McCormick and T. J 
Corcoran 

San Francisco, Calif.—The Rucker—Fuller Desk Company, Cal 
ifornia agents for Snead & Co., has been awarded the contract 
for the book-stacks at the California State Library Sacra- 
mento J. C. MeQuilkin, together with M. Lindberg of the 
Snead Company, convinced the state officials that this book- 
stack equipment is superior to all others which competed Al- 
bert K. Sherwin, vice-president and director of sales of the 
Rucker-Fuller Desk Company, said that it is interesting to note 
that they were not the low bidder. The contract was given 
on merit 

San Francisco, Calif.—R. H. Sandelman, formerly of Los An- 
geles, is now connected with the Rucker-—Fuller Desk Company 
ind has been assigned to the Oakland store T. W. Nevin, of 
the Rucker-Fuller Desk Company's Oakland store, has joined 
the San Francisco store The seating department, in charge of 
W. E. Ristenpart, reports an unusual amount of business, with 
excellent future prospects \ great deal of office equipment 
business is being secured for the late summer and early fall 
for firms moving to the new office skyscrapers just being com- 
pleted. Some offices are being equipped in their entirety 

Seattle, Wash.—The Purcell Steel Furniture & Office Equip 


ment Company has been chartered; capital stock, $5,000; incor 
porators PrP. F Pureell and R. Conrad 

Springfield, Mass.—Russell T. O' Neil has been placed in charge 
of Territory No. 2 of the Yawman and Erbe Manufacturing 


Company 
Stockton, Calif.—W S. Kendall has established an office 


equipment business at 322 East Channel street, handling tl 
lines of the Metal Office Furniture Company Mr. Kendall had 
been district manager for The Safe-—Cabinet Compan) 


ee 


Records of Stock Steel Furniture Shipments. 

The Department of Commerce reports data on the operations 
of manufacturers of steel furniture stock goods, based on the 
report of thirty-two companies in the “business group,” and 
fifteen companies manufacturing shelving. The following figures 
show orders received, shipments, and unfilled orders for both 
groups from September, 1924 In a few cases in the business 
group, where orders or unfilled orders were not reported, these 
were calculated on the relation of the firm's shipments to total 
shipments 

Business Group. 
1924—September—Orders received, $1,589,994; shipments, $1,- 
519,078; unfilled orders, $1,193,871; Octobe r—Orders received, $1,- 
761,431; shipments, $1,783,162; unfilled orders, $1,194,731; No- 
vember—Orders received, $1,615,912; shipments, $1,678,636; un- 
filled orders, $1,216,144; December—Orders received, $1,914,038; 

shipments, $1,872,677: unfilled orders, $1,220,.232 
1925—January—Orders received, $521,877; shipments, $1,972,- 
137; unfilled orders, $1,455,890; February—Orders received, $1,- 
986,151; shipments, $1,939,097; unfilled orders, $1,501,460; March— 
Orders received, $2,012,322; shipments, $2,027,863; unfilled orders, 
$1,482,859; April—Orders received, $1,964,059; shipments, $2,009,- 
199; unfilled orders, $1,466,428; May—Orders received, $1,855,- 
552; shipments, $1,918,869; unfilled orders, $1,383,424; June—Or- 
ders received, $1,792,656; shipments, $1, 805,599; unfilled orders, 
$1,390,540; July—Orders received, $1,823,435; shipments, $1,810,- 
745; unfilled orders, $1 445,897; August—Orders received, $1,664,- 
649; shipments, $1,688,965; unfilled orders, $1,358,386; September 

Orders received, $1,969,769; shipments, $1,816,484; unfilled or- 
ders, $1,535,231; October—Orders received, $2,170,076; shipments, 
$2,130,498; unfilled orders, $1,406,117; November—Orders re- 
ceived, $1,975,117; shipments, $1,885,505; unfilled orders, $1,496, - 
242; December—Orders received, $2, 454,: 277; shipments, $2,418,- 
577: unfilled orders, $1,531,505. 

1926—January—Orders received, $2,652,208; shipments, $2,434,- 
205; unfilled orders, $1,760,573; February—Orders received, $3,- 
72.55 shipments, $2,183,948; unfilled orders, $1,833,862; March 
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‘THE popular demand Yor a handy 
is 
growing rapidly. So is the d&qnam 
for Higgins’ Office Paste. And 
the logical step of combining tha” 









tube of paste to sell for a\dim 















two has been accomplished. 


You cannot sell a finer tube of paste 
at this price. You cannot sell a finer 
office paste at any price. For ease in 
use, for adhesive quality, 
for purity of color, Higgins’ a ee 
Office Paste cannot be ex- me @ ms CHASM 
271 Ninth 


—~— 


celled. Years have seen at 


The same quantity of 

paste at the same price 

is put up in flint glass 

bottles for those who 

prefer. Brush included. 

5 and 8 oz. desk bottles 
also. 










Office Peal 


ONE OF HIGGINS’ EVERYDAY ADHESIVES—a Complete Line. 
Used Every Day—Sold Every Day. 
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Engineer 
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HIGGINS’ 


Drawing Inks 


Like most dealers, you've probably been selling Hig- 
gins’ Black Drawing Inks for years—they are the accepted 
standard throughout the world. And you've probably 
regarded them as consistently profitable staples. 


But-—aren’t you interested in BIGGER volume on 
PROFITABLE STAPLES? Wouldn't you care to sell 
Colored Inks also, when the Blacks are called for, and 
vice versa? 


Architects, artists, builders, draftsmen, engineers and 
students in the country’s leading colleges, engineering 
and technical schools are seeing Higgins’ advertising 
with effective frequency. All come into your store often 
for many things; you have but to remind them of their 
needs and you can consistently sell not one but 
several bottles of Higgins’ American Drawing Inks 
to each customer. 


Our handsome new display card on the colored inks 
and new, small four-page color cards and other helpful 
literature for consumer distribution are yours for the 
asking——imprinted. 


Write us for them—or ask your jobber. 


HIGGINS’ AMERICAN DRAWING INKS 


BLACKS 


WATERPROOF—Insoluble when dry; for working drawings. 
GENERAL (Soluble)—for India Ink tints and washes. 


COLORS All Waterproof 


CARMINE GREEN INDIGO SCARLET 

BRICK RED BLUE BROWN VIOLET 

ORANGE VERMILION YELLOW 
WHITE 


WATERPROOF (opaque) 


CHAS. M. HIGGINS & CO., 271 Ninth Street, Brooklyn, N. Y. 
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The§¥Double Duty Value 
of Counter Height Units 


Counter Height units are more than a convenient method of filing 
correspondence, cards, maps, books, checks, etc. They now do double 
duty in many business places. Office managers who are appreciative 
of neatly arranged, well-balanced, business-like offices find these units 


WATSON in admirable method of separating departments. They make pleasing parti- 


tions and are adaptable to almost any layout. The reception extended Watson 


MF‘ ( ‘O equipment by architects and engineers who specify it for banks, court houses, 
° ° public and commercial buildings increases the possibilities of the line for you, 
JAMESTOWN in your territory. Names of a few users in your vicinity will be sent gladly 


on request. May we hear from you? 
































The Netw Speed Fastener No.1 


Your Customers Demanded It! 
Here It Is! Ready For Shipment! 


Consumers have eagerly sought a Speed Fastener at a low price. Now you 


SPERSTENER~ == 


$5.00 List 


















ets t s great le and Mad fir 7% apling margir By removing 
: stapling head, Speed Fastener No. 1 be 
higher pr in tele . last ymes a practical tacker for shipping 
. ed ses, walls, et 
ims y 100 Speed Fastener No. 1 offers quicker turn 
ay t ers and bigger profits! Order one for a 
log grir Fastens 4 sheets pound try-out Judge for yourself the great sales 
ssit ties f this remarkable stapling 


stor 
, 


 <&) Two Other Fast-Selling 
Ji == Speed Fasteners! 


Interchangeable Staples! 








= 
ZZ " No. 50 No. 100 
f s , ¥ ; frozen staples spacity, 100 frozen staples Speed Fastener staples are interchange- 
; caniing margin. 4%” stapling margin. 4%” ible in all Speed Fastener models... 
fastens wood, abre fastens leather, rubber. put up in frozen blocks of 50 with side- 
four stapling sluminum. walls. etc.—four sharpened points .. . prevent waste! 
BE pemwens 40c M. list 
$6.50 each, list $7.50 each, list (1,000 to box—10,000 to carton) 


Parrot Speed Fastener Corporation, 386 Broadway, New York, N. Y-. 
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| GRRE cee ay SPEEeri Tt 
THE ABOVE SHOWN WINDOW DISPLAY SOLD FIVE GROSS OF 
CUSPIDORS IN THREE WEEKS. WRITE US FOR INFORMATION. 


$6 ee 
NR 























THE IRELAND AND MATTHEWS MFG. CO. 


1500 Beard Avenue Detroit, Michigan 


STORMTEX 


A DIFFERENT TYPEWRITER RIBBON 











Made from specially constructed fabric. Inked by the 
STORMS PROCESS which insures a perfect edge and 


no crushing of the fabric. Designed primarily for sharp 
clear impressions, STORMTEX will outwear any ribbon 


of the sharp writing variety. 
Write us today for samples and further information on STORMTEX, 





THE SHARPEST WRITING RIBBON IN THE WORLD. 


H. M. STORMS COMPANY 


BROOKLYN, N. Y. 
CARBON PAPERS 


561 Grand Avenue 
INKED RIBBONS 


























September, 192: OFFICE APPLIANCES 


—Orders received, $2,289,276; shipments, $2,387,866: unfilled or- 
ders. $1,718,189: April—Orders received, $3,356,403; shipments, 
$2,323,447; unfilled orders, $1,576,103; May—Orders received, 
$2,464,457 shipments, $2,575,561; unfilled orders, $1,588,788: 
June—Orders received, $2,556,631; shipments, $2,605,502: unfilled 
orders, $1,535,166; July—Orders received, $2,283,666: shipments, 
$2,149,546; unfilled orders, $1,668,989; August—Orders received, 
$2,298,526; shipments, $2,342,615; unfilled orders, $1,637,538. Sep- 
tember—Orders received, $2,419,554; shipments, $2,449,906: un- 
filled orders, $1,613,823. October—Orders received, $2,607,499: 
shipments, $2,545,697; unfilled orders, $1,685,545 November— 
Orders received, $2.602,372; shipments, $2,733,686: unfilled orders. 
$1,547,128; December—Orders received, $2,802,725: shipments 
$2,934,331; unfilled orders, $1,556,404 

1927—January—Orders received, $2,886,815; shipments, $2,730.- 
417; unfilled orders, $1,724,608; February—Orders received, $2. 
771,477; shipments, $2,686,419; unfilled orders, $1,803,500; March 

Orders received, $3,021,915; shipments, $3,080,931; unfilled or- 
ders, $1,743,968; April—Orders received, $2,750,877; shipments, 
$2,849,536; unfilled orders, $1,645,536; May—Orders received, $2,- 
381,369; shipments, $2,528,672; unfilled orders, $1,597,944: June 
Orders received, $2,369,244; shipments, $2,519,512: unfilled orders. 
$1,469,071 





Shelving. 

1924—September—Orders received, $415,163; shipments, $471,- 
390; unfilled orders, $334,485; October—Orders received, $681,- 
364; shipments, $595,157; unfilled orders, $327,455: November— 
Orders received, $526,707; shipments, $549,120; unfilled orders, 
$469,315; December—Orders received, $596,934; shipments, $650,- 
923; unfilled orders, $364,813. 

1925—January—Orders received, $2,206,952; shipments, $517,- 
363; unfilled orders, $361,268; February—Orders received, $539,- 
286; shipments, $443,514; unfilled orders, $453,358; March—Orders 
received, $606,754; shipments, $539,972; unfilled orders, $515,434: 
April—Orders received, $566,834; shipments, $650,769; unfilled or- 
ders, $436,048; May—Orders received, $523,426; shipments, $549,- 
272; unfilled orders, $372,296; June—Orders received, $501,182; 
shipments, $482,187; unfilled orders, $398,973; August—Orders 
received, $516,694; shipments, $452,716; unfilled orders, $447,255; 
September—Orders received, $624,676; shipments, $542,173; un- 
filled orders, $511,689; October—Orders received, $730,911: ship- 
ments, $692,471; unfilled orders, $626,933; November—Orders re- 
ceived, $686,814; shipments, $574,905; unfilled orders, $739,831; 
December—Orders received, $620,947; shipments, $788,461; un- 
filled orders, $570,941 

1926—January—Orders received, $580,948; shipments, $577,364; 
unfilled orders, $583,415: February—Orders received, $656,029; 
shipments, $603,144: unfilled orders, $633,545; March—Orders re- 
ceived, $583,701; shipments, $726,413; unfilled orders, $604,991; 
April—Orders received, $704,432; shipments, $699,370; unfilled 
orders, $570,693; May—Orders received, $580,995; shipments, 
$617,062; unfilled orders, $587,310; June—Orders received, $606,- 
698; shipments, $601,913; unfilled orders, $553,660; July—Orders 
received, $604,271; shipments, $531,361: unfilled orders, $602,134; 
August—Orders received, $610,517; shipments, $545,901; unfilled 
orders, $662,148 September—Orders received, $707,893; ship 
ments, $588,096; unfilled orders, $790,426. October—Orders re- 
ceived, $595,906; shipments, $636,857; unfilled orders, $745,364 
November—Orders received, $574,949: shipments. $580,072; un 
filled orders, $730,846; December—Orders received, $561,979 
shipments, $621,773; unfilled orders, $607,656 

1927 January —Orders received, $576,377; shipments, $555,996; 
unfilled orders, $623,355; February—Orders received, $657,833; 
shipments, $607,622; unfilled orders, $675,201; March—Order: re- 
ceived, $689,964; shipments, $690,783; unfilled orders, $678,531 
April—Orders received, $621,888; shipments. $677.745; unfilled 
orders $627,266 May—Orders received, £686,144; shipments, 
$585,397: unfilled orders, $731,157: June—Orders received, $638,- 
484; shipments, $657,927; unfilled orders, $710,500 


oe 


Production of Fountain Pens in Austria 

Commerce Reports] The Austrian fountain pen industry, a 
though in existence more than thirty years, consists of only a 
few establishments, the largest of which, located in Vienna 
employs about fifty workmen The annual output of pens i« 
estimated as between 600 and 800 gross Austrian pens are 
made with celluloid barrels and have steel points. The cheap 
est of these sell for as little as five cents each 

Almost the entire output of pens is shipped abroad Th 
chief countries f destination are the United States, South 
America, Africa and other overseas countries, and the Balkans 
Austrian exports of fountain pens to the United States in re 


cent years were as follows 1923, 96,000 dozen valued at 
$40,051; 1924 92.416 dozen @ $43,867; 1925, 105,196 dozen @ 
$60,583: 1926, 64.788 dozen @ $41,351 The demand for cheat 


pens is decreasing steadily both in Austria and abroad, and 
production is likewise diminishing 
Medium and high quality pens used in Austria are imported 
mostly from Germany and the United States German prices 
are lower than those charged for the American product but 
American pens find ready sales because of their exceller 
quality The durability of the American pen is responsible fo 
ite growing reputation 
o) 


Recent Magazine Articles of General Interest 


Walter F. Wyman, general sales manager, The Carter's Ink 
Company ontributed to Sales Management How Profits De 
pend on Putting Sales Pressure on the Right Place 

‘What the Domestic Sales Manager Can Learn from the 
Export Man was narrated in Sales Management by Walter 
F. Wyman, general sales manager The Carter's Ink Company 

Printers’ Ink published “‘Side-Line Salesmen in the Industrial 
Field written by > J. Heimer, secretary, “‘The Barrett 
Cravens Company 

Joseph E. Rogers, president of the Addressograph Company 
wa shown on the front cover of Sales Management 


The buildings of The Clemetsen Company and the Rand 
Kardex service station in Chicago were shown in a page of 
illustrations showing beauty ir ndustrial architecture printed 
by Chicago Commerce, the publication of the Chicago Associa 
tion of Commerce 











Hanson Scales are now adver- 
tised in the Saturday Evening 
Post. You have seen above il- 
lustration in these ads. Write 


4 for proposition. 


539 N. Ada St. Chicago, III. 


HANSON BROS. SCALE CO. 


Makers of Household, Bathroom, Nursery 
Postal and Diet Scales 
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Write for complete information 


Adjustable Table Company 


Grand Rapids, Michigan 
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Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you instead of 
jumping from one place to 
another as they do for 
factory brands. 









Why? 






You can build a profitable 
typewriter supplies business 
with our help. U. S&S ribbons 
are made in a grade and 
weight for every purpose and 
are packed in neatly litho- 
graphed boxes with your im- 
print. Start after the ribbon 
business today by asking for 
further particulars, 













US. Mig. Co. 
Sansom & 10th Ste. 













$17.00 Spot Cash 


+ 
—for A @ i 1 Cc Smilh& bros 


selling 

a 
"Smithtype 
Renewed” 


Typewriter 
for 
pai > 


$3 Down ‘ Wagan: Sift sie 
wees Ie es 


and $5 SS 
monthly 


No investment required. No ob- 
ligation incurred. Write today 
for complete details of great- 
est typewriter offer ever made. 


Smith Typewriter Sales Corp. 
World's Largest Rebuilders of L. C. Smiths 
419—360 E. Grand Ave. Chicago 
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TYPEWRITERS 
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Akron, Ohio.—W. T. Combs has joined Scholla Bros., local 
dealers for the Woodstock Typewriter Company. Mr. Combs 
had been connected formerly with another manufacturer of 











typewriters. 
Bellingham, Wash.—cC. P. Iles, who has a dealership for the 
Royal Typewriter Company, Inc., has opened stores here and 
in Everett He had sold another make of typewriter in this 
territory five years Harold Merritt is associated with Mr 
Iles; he had been with another manufacturer of typewriters 


Benton, Ark.—W. A. Wright, formerly dealer at Durant 
Okla., for the Woodstock Typewriter Company, is now ‘ocated 
here, selling Woodstocks 

Chicago, ti!.—Paul Born, a salesman for the Chicago branch 
Woodstock Typewriter Company, spent his vacation at his sum 
mer home near Ludington, Mich 

Chicago, Itil.—Harry V. Kramer, salesman for the Woodstock 
Typewriter Company's local branch, spent his vacation in a 
hospital, undergoing an operation. 

Chicago, Iil._—H. G. Engstrom, who had been connected with 
the Underwood Typewriter Company, is now a member of the 
local sales staff, L. C. Smith & Corona Typewriters Inc. 

Chicago, Itii.—Fred Vanderhak, of the local Woodstock service 
branch, returned in August from a vacation trip to Europe 
“Van" said he was forgetting how to speak English—hence his 
return. 

Chicago, lii.—J. H. Bennett has been placed in charge of an 
important city territory by F. H. Morse, manager of the Chi- 
cago branch Mr. Bennett has had many years of experience 
in the typewriter field 

Chicago, ili.—The Quick Service Supply Company, 53 West 
Jackson boulevard, has been appointed agent for the middle 
West by the Typewriter Erasing Shield Company, San Fran- 
cisco, Calif., manufacturer of the “‘Ne-To" erasing shield. 

Chicago, lil._—James S. Dunn, school representative of the 
Chicago branch, Woodstock Typewriter Company, led the sales 
force during July He won a fine wrist watch as a prize, a 
special award offered by J. M. Hackney, general sales manager 

Chicago, Ii!l..-Fred B. Kennedy, former manager at Kansas 
City, Mo., for the Royal Typewriter Company, Inc, has been 
placed in charge of the local branch. He exchanged places with 
Paul Jones, who had been at Kansas City before becoming 
manager of the Chicago branch. 

Chicago, !t!.— Walter H. Fox, of the Walter H. Fox Typewriter 
Exchange, enjoyed a two weeks’ motor trip through Iowa, Min 
nesota and Wisconsin in August. A friend wanted company on 
the journey, so Mr. Fox had the pleasure of riding in a good 
car over countless miles of good roads 

Chicago, lil.—W. B. Larsen, sales manager for the Royal 
Typewriter Company, Inc., was a visitor at the Chicago branch 
in August He offered to make his next visit by the Royal 
airplane if Manager Kennedy will arrange a suitable landing 
field on the roof of the building occupied by the Chicago branch 

Chicago, ItIl.—A. H. Weeg, assistant manager here for Vari- 
typer, Inc., returned late in August from a vacation spent at 
Lake Shawano, Wis. He had considerable luck fishing, and as 
he enjoys a piscatorial diet, got much pleasure eating the 
freshly caught fish The camp is near an Indian reservation, 
so Mr. Weeg looked into the possibilities of selling a Varityper 
with Indian and English shuttles 

Chicago, it.—T. S. Martin, of the Standard Typewriter Serv 
ice, returned August 13 from an extended stay in the East. He 
drove both ways, visiting with sisters, and enjoying the life of 
a farmer on his Pennsylvania estate. Mr. Martin drove on to 
New York, and says that he did not find the traffic congestion 
in lower Broadway that published reports indicates The trip 
did Mr. Martin a great deal of good, and he returned to his 
desk pepped up for a strenuous fall and winter campaign. 

Dayton, Ohio...T. E. Hoover has succeeded Oscar P. Gilmore 
as manager here for the Royal Typewriter Company, Inc. Mr 
Gilmore has entered business for himself. 

Fort Smith, Ark.—J. F. Hall is touring the United States and 
enjoying the mountains and other attractions of this country 

Fort Smith, Ark.—Mrs. Lulu Barnhart, formerly of Kansas 
City, is the newly appointed office manager of Remington Rand 
Inc Mrs. Barnhart is a soprano soloist of much ability. 

Fort Smith, Ark.—D. C. Baldwin, manager of the A. B. C 
Typewriter Exchange, says that he gets all the typewriter 
exchange mail that comes to Fort Smith. He is listed in phone 
and city directories as the A. B. C. Typewriter Exchange, 
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AMES MEANS EXCELLENT SERVICE 





Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. | 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 
trade, we leave the retail field entirely to our dealers. 


If you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtain the same service for typewriter parts and tools? 
Remember that 


Aes Means Excettent Service | 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


Branch Office and Export Dept, Great Britain Office Branch Office 
50 Lispenard 8t., New York Lad, 507 Mission St., San Francisco 
79 and 80 Queen Street, Londom E. ©. 4, England 


t 
TYPEWRITER PARTS — TYPEWRITER TOOLS — RUBBER PLATENS | 

















“The Best in a Clinch” MAKES ITS OWN STAPLES Automatically, 5000 Without a Stop i 


PAPER FASTENERS 








MODEL FP (NEW) Foot # 
power machine for — : ' 
and quantity work. 

use on containers of nuts, 
candies, potato chips, etc. 
Also for fastening enw 
te wooden rollers. Its uses 
are almost limitless. 











Saves time and 
trouble of frequent 
refilling. 


Le =e 


MODEL D—Automatic, standard of- 
fice size, finished in nickel and with 
rubber silence posts; weighs two 
pounds. 


MODEL F—(Giant size) capacity two 
to forty sheets, weighs nine pouncs. 


pling range; can be operated rapid! 
with best results. Stands firmly, 
not clog. Weight six pounds. 


“Selling this Kind adds to ( ~— 

tverybody is getting away from the old 
ar , ee neg \ , 7 fashioned, slow and expensive methods 
— a us” of stapling, and using the “EVEREADY.” 


EVEREADY MFG. COMPANY OF BOSTON 


F. A. Burnham, Jr., Gen. Sales Manager, 50 Church St., New York City The Result of Long 


aflets ° r Knowl- 
pear Factory, 34 Southbridge St., Worcester, Mass. oa oS Ivonbusante 
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/“FOLD-UP” 


The New, Low Priced 
Beacon Folding Chair 

Strong, comfort- 
able, fine in ap- 
pearance and low 
in price, the 


oo the careiel buy PEERLESS 
er. It opens up a PRODUCTS PLEASE 


new field of sale 









and sells easily be- Letter trays and waste paper baskets, all sizes, 
cause of its in- mail and tape baskets, space baskets, built up 
* tensely practical trays, locker baskets, PEERLESS paper burn- 
design and its in- ers, wire globe guards, office partitions, wire 





/ 


guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


expensiveness. 





rhe FOLD-UP, as its name With the exception 
] implies folds quickly and eas- of the seat and the 
ily to a thickness o f only 14 
ri inches A set of four fits floor Contacts, the 
nicely into a T-inch space ‘OLD-UP is made PEERLESS 
(They fold flat, t to facili FOLD-UP is made 
: tate stacking.) entirely of steel. The 
t - . . 
frame, of tubular WIRE 
steel, is electrically welded and riveted, eliminat- 





i ing the use of nuts and bolts. Though it weighs 
only 834 pounds, it can carry a load of more than 
100 times its own weight. 


GOODS CO. 


2720 Ferry Street 


| BY VANN LAFAYETTE, 
| BEACON STEEL FURNITURE CO. ite aw ae INDIANA 


\ 1841-45 Carroll Ave., Chicago R ANITARY LIN 


It will be a pleasure to send you complete de- 
: scriptive matter and prices Write today. 

































Reminders + Reaclinads 





THE 
CURMANCO 
STEEL 
NOTE 


and 


DRAFT 






ATTRACTIVE NEW NUMBERS @ $1.00 
in Pig, Ostrich Alligator 
and Snake Grains 





















ALSO NEW REMINDERS 
IN THE $2.00 FIELD 


A unique line 
Winners every one 






Order yur ntroductory 
assortment with Display 
at $14.40 when you place 

ck order 








Robinson 











Readipads 
For Gift 
Use 
| rhe en 
_ossed 
i a —~ 
gives a SAVES TIME SERVES QUICKLY 
iy ae Holds six pads—Easy to Read—Easy to Sel Neat and 
1 The } ra nstruction, art ste« all en ed body, rests or 
appeals i pads, finished iked ename Olive green or gra 
j the thr mahogany Ornamenta as well as sery l 
the a A 
\ ! at " ‘ ! ular $1 . 49 Staple Seller Order to-day Less Dealers Discount 
} The ROBINSON REMINDER Perforated Coupon Idea is the 
ortiean Cor tall line cers Roveliy members thet ‘wil CURRIER MANUFACTURING COMPANY 
a eS ee ee ae ee ee ee. ae N. W. Terminal - Minneapolis, Minn. 





Distributors 
A. H. Denny, Inc. Schubert Office Specialty Co. 
356 Broadway, New York 1405 So. Hill St., Los Angeles 





Robinson Manufacturing Company 
Dept. E, Westfield, Mass. 
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Baldwin Typewriter Exchange, Fort Smith Typewriter Ex- 
change and Typewriter Exchange. He says that he frequently 
gets four circulars from the same house and receives mail ad- 
dressed Fort Smith Typewriter Exchange which is intended for 
the Fort Smith Typewriter Company, $ North Sixth street. He 
desires correspondents to make note of this 

Idabel, Okia.—-W.. ©. Freeman, dealer here for the Woodstock 
Typewriter Company, has had his territory extended to include 
several counties in Southern Arkansas 

Little Rock, Ark.—Frank Stewart, “‘The Typewriter Man.” 
1001 Cumberland street, returned recently from a trip through 
Northwestern Arkansas He reported business as good in the 
territory covered 

Mankato, Minn.—The Office Specialties Company, which had 
been dealer for the Corona typewriter company before the con- 
solidation, has secured the L. C. Smith typewriter also for 
this territory 

New York, N. Y.—The R. & R. Typewriter Company has been 
chartered; capital stock, $25,000; E. Jasper, charter representa- 
tive, Woolworth building 

New Philadelphia, Penna.—The Tuscora Typewriter Service 
has been established at 221 West High street by C. L Ren- 
ner, who had conducted similar enterprises at Shanghai, Hono- 
lulu and Manila 

Norfolk, Va.—Ralph J. Hulcher has opened a typewriter stor 
at 217 Ledger—Dispatch building He is local agent for the 
Royal typewriter; Mr. Hulcher had been a repairman and a 
salesman (with a M. A. D. ring) before embarking into busi 
ness for himself 

Oklahoma City, Okla.—W. P. O'Neal, owner of the O'Neal 
Typewriter Exchange, spent the month of August on the gulf 
coast After getting pepped up on the sea breezes he plans 
making things hum in selling Woodstock typewriters 

Sacramento, Calif.—C. F. Hickerson, formerly manager here 
for the Remington Typewriter Company, is now manager of 
the local sub-office of the Underwood Typewriter Company, 
succeeding E. A. Bates, who has returned to San Francisco 

Sacramento, Calif.—The Woodstock Distributors, operated by 
Horace Walmsley at 1318 Jay street, has enlarged the shop 
The space occupied formerly by The Dalton Adding Machine 
Company, adjoining the Woodstock shop, is now part of the 
Woodstock shop. The Dalton office has been moved to the new 
consolidated offices of Remington Rand, Ine., in the Elks’ 
temple 

Sacramento, Calif.._-Roland Rowland has taken charge of the 
local Remington office He had been manager here for the 
Underwood Typewriter Company many years, and spent several 
months in the piano business, having left the Underwood serv- 
ice shortly after the San Francisco branch consolidated the 
local field 

St. Louis, Mo.—C. M. Davis, formerly a city salesman for the 
Royal Typewriter Company, Inc., has been promoted to han 
dling national accounts here F. Paul Wendt is a new junior 
salesman connected with the Royal branch 

St. Paul, Minn.—‘‘Art"’ Smith and P. A. Peters are new sales 
men here for the Royal Typewriter Company, Inc Mr. Smith 
received his enthusiasm for the Royal machine as an operator; 
Mr. Peters has been in the typewriter business many years 

San Francisco, Calif.—It is announced here that L. O. Lina- 
bury has become associated with the Portland Rebuilt Type- 
writer Company, Portland, Ore., Woodstock dealer. 

San Francisco, Calif.—O. H. Zain, who was formerly in the 
financial district for the San Francisco branch of the Under- 
wood Typewriter Company has been made manager of the 
office at Portland, Ore He has assumed the duties of his new 
position 

San Francisco, Calif._-N. ©. Reynolds and family have been 
calling on James H. Sait, district manager for the Varityper 
Inc Mr. Reynolds was formerly with the Hammond Type- 
writer Company, in Detroit, Mich They have been visiting 
the South and some of the national parks, enjoying the climate 
and called on their way back to Detroit 

San Francisco, Calif.—lL. Secor, proprietor of the Guaranty 
Typewriter Company, 365 Market street, has purchased the 
typewriter department of the Ingrim-—Rutledge Company and 
has moved it from that company's store to his own place of 
Lusiness This makes the Guaranty Typewriter Company the 
largest service typewriter company in the city, Mr. Secor 
states 

San Francisco, Calif.—The employees of the Woodstock Type- 
writer Company of San Francisco and surrounding territory were 
entertained on the night of August 10, when H. A. Sperb, as 
sistant general sales manager, gave a wonderful dinner at his 
home. From all reports everyone present enjoyed the affair 
most thoroughly The centerpiece on the table was a Wood 
stock “Electrite’’ typewriter 

San Francisco, Calif.—The Pacific division of the National 
Broadcasting Company, Inc., which has opened beautiful stu- 
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No. 1012. Size 12” x 20” x21" 


Genuine Mahogany & Walnut Antiqued 


A Utility Stool 
Smoking{Stand | 


for the Upholstered Chair or Settee 


The Quigley Furniture Co. 
Whitesboro, New, York = 



































— attracts instant attention 

—they never forget [— rem 

—each color has a meaning 
card cannot be overlooked 








Graffco 
VISE SIGNALS 


are a necessity for efficient card and 
index files, credit systems, mailing 
lists, ete. 





Originated by this company, we are 
the sole manufacturers and sellers 
Note that Graffco Vise Signals 
have no sharp corners to mutilate 
adjoining cars or papers. 





12 colors, several sizes. 

Other Graffco Products: Vise Clips, 
Vise Index Tabs. We also manu- 
facture Viz Signals for visible index 
systems. Send for new, complete 
catalog. 


GRAFF-UNDERWOOD COMPANY 
64 Washburn Ave., Cambridge, Mass. 
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Approved! 


National Flush Construction, 

National Desks have the unreserved 
approval of the user wherever found. 
They have this approval because 


they conform to his needs—Desks 
of splendid appeasance, all conve- 
niences, smooth-working drawers 
and long service. Quality Plus. 
More complete information will be 
sent gladly on request. 


NATIONAL DESK CO. 
HERKIMER, N. Y. 








Count ’em! 


Ten desks—Ten chairs—Ten 
waste baskets! Result: Ten well- 
organized workers. Office kept 
neat as a pin. Desk tops kept 
clear of litter. Pep and action 
everywhere! Has every worker 
in your office a waste basket? 


VUL-COT 








M\iake 
< 
mn oY 


your 

















~the standard waste basket 


For office and home. Colors to har- 
monize with furniture and hangings. 
Solid sides and bottom. Guaranteed 
for five full years—many have been 
in service for thirty. Buy them by 
the doren—at stationery, house- 
furnishing and department stores. 


















National Vulcanized Fibre Co., Wilmington, Del 





your store Waste Basket headquarters in your 
Link up with the Vul-Cot advertising every month 
stem, Liberty, Literary Divest, Collier's. This is 


advertising —to help you sell more waste baskets! 


dios on the twenty-second floor of the new office building, 111 
Sutter street, has its large office force equipped with Reming- 
ton-Noiseless typewriters and, in some offices, Royal type- 
writers The large central studio is an exact reproduction of 
a Spanish patio of the late Eighteenth century. On the other 
sides of the walls of the patio, invisible to the artists, are 
offices with late modern equipment. The different sides of the 
patio walls are 150 years apart though only separated by a 
foot or two. There are private and executive offices on three 
exterior sides of the patio walls. 

San Francisco, Calif.—With business conditions generally re- 
ported to be quiet for the first six months of the present year, 
the San Francisco branch of the Royal Typewriter Company, 
Inc has shown a substantial increase of business for that 
period according to C. E. Russ, district manager. The Royal 
Typewriter Company recently bought an airplane to deliver 
Royal portables and Mr. Russ is extremely anxious to have 
it make a flight here, for San Francisco this summer has opened 
a new municipal airport,—which is considered one of the best 
in the country The Royal portables have been received in a 
very encouraging manner by the dealers and public of North- 
ern California 

San Francisco, Calif.—The Western division home office of 
Remington—Rand, Inc., the F. W. Wentworth building, 39 Sec- 
ond street, is going to take over the third floor, formerly oc- 
cupied by the Burroughs Adding Machine Company. This will 
be used for the executive offices, which are now on the second 
floor of the building. The combined lines have been increased 
by The Line-a-Time Manufacturing Company, Inc., and the 
Kalamazoo Loose Leaf Company, the latter represented here for 
some time past by Neal, Stratford & Kerr. These will be added 
to the other office equipment products housed at 39 Second 
street The Burroughs Adding Machine Company's headquar- 
ters wiil be moved to the Remington building, across Second 
street The Remington typewriter and the Dalton adding ma- 
chine, which have both been in the Remington building since 
the merger, will move to the Wentworth building, this bring- 
ing all the Remington—Rand units under one roof.—Among the 
latest Remington-Rand places of business to operate is the 
Oakland office, which was opened August 1 at 1733 Telegraph 
avenue, with Calvin K. Townsend as manager. Offices were 
also opened August 1 at Sacramento, Santa Barbara and San 
Bernardino, Calif It was stated at the home office here that 
a few offices are being opened at a time. The entire organiza 
tion was in the throes of an international sales contest for the 
month of August It was known as a “‘Coats-—Off’’ contest and 
everybody from J. H. Rand, Jr., to the office boys was en- 
gaged in the field It was reported here to be going big 

Springfield, Mo.—The Ozark Typewriter Company has heen 
opened at 210 South Jefferson street by O. S. Taylor. Mr. Tay- 
lor, who had been a district manager for the Woodstock Type 
writer Company, will handle that company’s products in this 


territory 
Wewoka, Okla.—The Lewis Printing Company, Holdenville 
has opened a branch here The company is a dealer for the 


Woodstock Typewriter Company 


Wilmington, Dei.—The Allen Typewriter Manufacturing Com 
pany of Delaware has been chartered; capital stock, 2,500 shares 
$100 each; 7,500 shares common no par value 


——— : 
ACCOUNTING MACHINES | 
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Chicago, tt!.—The Dalton sales division of Remington Rand, 
Inc., has been consolidated in the Remington offices, 7 West 
Madison street. Service, rentals, repairs and supplies are han- 
dled on the third floor, 220 South State street 

San Francisco, Calif.—C. B. Ahl of The National Cash Reg- 
ister Company has returned from a trip to visit department 
stores, etc., from San Francisco to El Paso, Texas, calling at 
the leading cities. He said that in Arizona especially he found 
business in splendid shape. In Southern California things were 
also good, but some of the territory visited had been affected 
by the recent floods. Mr. Ahl was leaving for the National 
factory at Dayton, Ohio, to attend a meeting of department 
store men, August 22 to 27 

——— >_> — 

The salesman who thinks more about the customer than him- 
self is usually the lad that’s pullin’ down the fat commissions.— 
The Coach (published co-operatively by the Boorum & Pease 
Company, C. Howard Hunt Pen Company, Sanford Manufactur- 
ing Company and Eastern Manufacturing Company). 
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MakeYour Own 
Show Cards 


With Coit’s Ball Bearing 
Lettering Pens 


A 100% PROFIT ITEM FOR 
THE STATIONERY DEALER \_ 


—_—,* A STANDARD-STAPLE. 
i: = STATIONERY PTEM=| 
UIT'S LETTERING PEN” 






















Every Storekeeper a Prospective Cus- 
tomer for These Pens 
DEALERS: Send for Counter Display Card of 
12 pens, assorted sizes, on 30 days’ free trial, 


our expense. 
Manufactured by 


THE BRIDGEPORT PEN COMPANY 
239 John St. Bridgeport, Ct., U. S. A. 






The interchangeable, right and left side shelves on Sherman-Manson 
Tubular Steel Stands hold what you want where you want it. 


The patented Foot Locking Device holds the stand firmly on the 
Oe Sate See a movement 
anywhere. 


SHERMAN-MANSON MEG. CO. 
1455 West Austin Avenue, Chicago 


Please send folder with full information regarding your new, lower prices. 


Name 





— 


City State 














: 
) i MULTUM 
weet HITILE | IN 
i PARVO 
QUALITY 4 
CARBON PAPER fix 
ROCHESTER.N.Y S.A ; MUCH 
IN 
“LITTLE” 
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There is much in “Little’ 


Since 1888, the name of A. P. LITTLE, 
INC. on the box of a typewriter ribbon or 
carbon paper has met a standard of com- 
parison for quality. The Cobweb and Satin 
Finish carbons and the Satin Finish and 
Gold Seal ribbons have held the approval of 
both dealers and users from their inception. 
There is much in the Little dealership. Do 
you have it? 


A. P. LITTLE, INC., Rochester, N. Y. 
New York Office—Bible House, Astor Place 








NEW! 


PATENT WALLET 














WESTE 
LOCK 


¥ 5925 








Made 
in all 
sizes | 














Red Expanding Wallets with a simple, durable 
flap-locking device which eliminates cumber- 
some strings. Sells easily. Costs no more. 


We invite inquiry—‘‘Westenco’’ Lock 


Western Envelope Corp. 


Bush Terminal No. 8 


68 33rd St. Brooklyn, N. Y. 
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ALISTS FOR 35 YEARS 


= TN 
4 Motors Built with a y 
4 Background of Experience > 


IGHER and higher climb the a 

performance standards de- 
manded of motorized appliances. 
And Emerson engineers are work- 
ing steadily with the problems of 
hundreds of manufacturers devel- 
oping advanced motor types to 
meet this demand. 





SPECI 


























a, 


awa, 


Every facility to solve your special motor 
problem is here. Our wide experience in 
small motor building covers a period of 35 
years, and a variety of machines running 
into the thousands. Complete research 
and engineering service is at your disposal. 
Sample motors supplied promptly for tests 
in our plant or in your own. 


Vv, 


Over 150 stock types of motors on hand 
for immediate shipment, 2 hp. and smaller. 


The Emerson Electric Mfg. Co. 
2018 Washington Ave., St. Louis, Mo. 


£06 W. Washington Bivd., i aa il. 
50 Church Street, New ¥ ork 


EMERSON 
m= MOTORS “35 


d pre@ect — and FANS Z a 


INJ™4™ 
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a 
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hoy 
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DRAGON SMOKERS 


Are Always Clean and Odorless 


The tipping-lid is a feature 
of all Scroll Art “Dragon” 
Smokers. 

The ashes are deposited in 
the receptacle. The lid au- 
tomatically returning, makes 
a smoke-tight seal. 

This assures absolute clean- 
liness at all times, extin- 
guishes lighted stubs and 
eliminates disagreeable 
odors. 


(~> 


C > 
LF dee LiF) ST Se 
A Nid “Ss 
Par » , Ua 





The receptacle is easily removed 
and emptied at your convenience. 
“Dragon” Smokers are made to 
grace the finest offices Their 
beauty and practical teatures 
have made them increasingly 
popular. This means _ proft 
tor you. 
Write for attractive folder in 


4 colors showing 10 Scroll 
Art designed Smokers. 





DRAGON MODEL 200 


SCROLL ART CO. 


BRIDGEPORT, CONN. 











WITHIN THE REACH ‘OF ALL 


Add-a-Unit 


PARTITION LINE HAS A 
MODEL AND GRADE FOR 
EVERY REQUIREMENT 


We are illustrating the new LEADER model 
designed for spaces where an inexpensive 
partition is desired. It is especially desirable 
or sub-dividing office spaces in manufacturing 
plants and general offices. 
Dealers. we want vou to investigate our Prod- 
uct, you are certain to become enthusiastic 
about it and the increased profits with very 
little additional sales effort will ultimately con- 
vince you. Write us for full information 


ADD-A-UNIT PARTITION COMPANY 
872 W. North Ave., Chicago 











Office Chairs 


of Quality 














PERMANENT 
EXHIBITS 
American Furniture 
Mart 
lith Pleor—Section 
1411, Chicago 


77 White Street, 
New York City 





608 Howard Street 
San Francis«co 


No. 7642-6 

Widtt f 
Seat 17 ir 

He ght 





Manufactured by 


Crocene Chair Com mpany 


SHEBOYGAN, WISCONS 
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THE NEW AND BETTER 


ADDING MACHINES ENGLEWOOD 
LINE 

















Chicago, Iiii.—W P. Brandt north side salesman for the 
Sundstrand Adding Machine Agency, enjoyed a pleasant vaca 
tion in the Northern Wisconsin woods last month 

Louisville, Ky.—The Burroughs Adding Machine Company has 
moved from 323 Guthrie street to 225 West Breckenridge street 

San Francisco, Calif.—C. W. Hunt, Jr.. has opened the Add 
Index Agency at 149 New Montgomery street He will estab 
lish representatives throughout the state of California 

St. Paul, Minn.—C. H tensch has been appointed manager 
of the St. Paul agency of the Burroughs Adding Machine Com 
pany. J. F. Walker, his predecessor, has been appointed sales 





instructor at the Chicago agency Mr. Rensch had been man o: °o 
ager of the agency at Sioux City, lowa 
San Francisco, Calif.—Harry G. Swift has opened an office —stronger construction 
at 277 Pine street, where he will conduct a manufacturers -more durable finish 
representative business. Mr. Swift had been connected with the —quicker service 
Marchant Calculating Machine Company, Oakland —better looking 


—lower prices 


that’s the story of the new 


Englewood line. 


OTHER MACHINES Do you wonder it’s being enthusiastically ; 
received by the dealers thruout the country? 
Let us tell you about 


—A 5G —$—$—S this better desk line. 
Chicago, t!!.—Harry W. Balch has taken charge here for J 
F. Ryan & Company, with offices at 416 South Dearborn street ENGLEWOOD DESK COMPANY 
Hartford, Conn.—The Connecticut Rotaprint Corporation has 58th and Lowe Avenue : 

been established at 186 Pearl street by Richard Newmayer : 
Chicago 


New York, N. Y.—The Rotospeed Sales Agency has been 
opened at 135 West Forty-second street and also at 385 Broad 



































way, handling the machines and supplies of The Rotospeed 
_ Company, Dayton, Ohio. Fred Lohr and John O. Lowry are 





active in the local agency 
Philadelphia, Penna.—The Hartman Sealing & Stamping Ma 
chine Company, 208 South Darien street, has been registered 





as a commercial title in the common pleas court by Charles 
Hartman, 5447 West Montgomery avenue J. H. Gentry, 3117 
North Twenty-fifth street; J. C tischoff. 448 West Pine street Unit No. 
Audubon, N. J.; James Wabb, Audubon, N. J 133 L-B ; 
San Francisco, Calif.—The bugaboo of slack business in sum 33 drawers 
mer months was quite dispelled for the Dictaphone Sales Cor Designed for 
of : " 7 nA Sale , H Rest forms, cuts 
poration in San Francisco in June an Jul , Se blue prints, 
Pacific coast sales manager, said that ery one in the organ drawings, etc 
ization here had combined to shoot the summer sales bugaboo Fire resisting, 
dustprool, 
full of holes and they succeeded bravely, vacation or no vaca rustproof.No 


e also very promising in August bolts, rivets 
Del.—The Addressograph Corporatio Or open joints 


ee eee MAKE 
Cubic Inches Pay 


Fountain Pen Robberies Reported from Several States 


t ' Sales wer 





Wilmington, 























Dealers of the W \. Sheaffer Pen Company have reported 
a number of robberies including fountain pens to the factor) very cubic inch of your storage space can be made 
¢ Bort Te , . mn many cases nsiderable other mer ‘ . : . . 
Bay ge egy Rage gh =~ - bes “a Afetione” pes to produce profits in safety, economy, convenience 
nan Se is ike! i rie seria nu ers oT 4 ! ‘ pe “ , - . 7} 
are of assist in identifying stolen property In several and etmciency Service Steel Units often eliminate 
instances these numbers have bee elpful in running dow: unproductive clerical help. Write for details of this New 
aentagenieeny Idea storage for offices, stores, machine shops, ete. 
R nt bberies including Lifetime pens were re rted by) 
dealers, who gave identifying numbers _—s 
4 x e i ys P "1 
Eagle Supply Store Avenu A. De ! rexas 1G488 —7 
175¢ RATT ,09379 262822 26290 258815 262717 297646 / 
27,199 2560 
McGraw & Eckler, Ravenna, Ohk 6389, 123248, 113181, 1045¢ 
$4730. 59977. 95880. 127125. 12888 40268 y Profit Opportunity 
Priest Pharmacy, Superior, Wisconsin—130853, 230329. ; ya ——_— Some of the most progressive 
Three Points Drug Cs La Grange, Georgia—254897, 155982 <> ; dealers in modern equipment 
15585, 135301, 177366 191741. 225209, 139982, 227753, 17860 have seized the opportunity 
1 6787, 147889, 156059, 189798 Style B Drawer As offered by Service Steel Units 
' . > 1} , H0R992 0127602 used in above init Already they are cashing in 
unlap Drug Co., Brownsville, Oregon 2234 21602 $.23/32" wide. 1 16” handsomely You can eno 
Fountain | s bearing these 1 nbers may come to dealer high, 15” deep inside Write today 
for service or possibly purchase by he dé ‘ If possible the 
local police should be called ir the ndividual held and the . S 1 d 
factory advised so that evidence may be furnished for the tria Service Steel Products Corp. 
Dealers in the office ppliance fleld hav been able often to te ‘ ; 
of mutual assistance in tracing stolen property through ident 914-918 W. North Ave., Chicago, Ill. 
fying machine 1 bers. Stationers and pen shops are invit (379A) 
t co-operat . 7 7 mae for the good of the trad g w), 
£ ral 
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The 
Sanymeial STATIONERY 
COSTUMER | ||_ Ri 


om 
f The period September 19-24 is designated as a special sales 
Easy to Sell drive by the National Association of Stationers, Office Outfitters 
2 Dealers 


and Manufacturers on Commodity Classification No 








































Nearly 500 office furniture stores, all are urged to give prominence in advertising and displays to 
over the country, have found Sanymetal Paper and Envelopes—including Expanding Document Enve- 
Costumersa profitableitemtocarry. You lopes, Photo Mailing Envelopes, Patented Merchandise Contain- 

ers, etc.—Adding Machine Rolls, Typewriter Papers and Blot- 


ting Papers 
Baltimore, Md.—The Giddings & Rogers Company, Philadel- 


. ; | 

also can cash in on this new and grow- 
; 

' 

| 

phia, and the Oscar T. Smith Company, Baltimore, have con 


ing demand for a fine metal costumer. 
This is the first metal costumer with real 

class to sell at a wood price. It outwears 

— = ee Pe ase. Its special solidated. This makes one of the largest bank and commercial 
anc esign i , - ; P 

The cross locked on ye pave qm Be 4 manufacturers of stationery in the United States. The plant 

and will never come loose. Built for quality is located at Curtin, Aiken and Hargest streets, Baltimore 

and style throughout. Several attractive The plant operates lithographic, typographic and steel die proc- 

esses, and conducts a binding department 


finishes. Solid bronze*hooks. Write for our 
liberal dealer proposition and list of sales helps. 
. Battle Creek, Mich.—The Office Equipment Company, 37 West 
Main street, has been purchased by W. C. Phelps, Bartlett 


ie New York Distributors 
street. Mr. Phelps has added a line of office supplies. 















A. H. Denny, /nc., 356 Broadway 










The Sanymetal Products Co. Boston, Mass.—A new stationery store has been opened at 33 
La Grange street by Irving Robbins 


1003 Urbana Road - Cleveland, Ohio wo 
a Chicago, tll.—E. W. Childs, of S. D. Childs & Company, ac- 
_ > companied by his wife, motored to Turkey Run, Ind., in August 
: 
— 4 , 
as 
- has been chartered to buy and sell books, office supplies, sta- 
. . tionery and equipment; capital stock, $5,000; incorporators— 
= Thurman Muller, Donald Muller and Floyd Muller 
Cleveland, Ohio.—The Burrows Brothers Company has opened 
another branch store, at 2167 Lee road 


Elizabeth, N. J.—The General Specialty Company has been 
chartered to deal in stationery; capital stock, $50,000; Frank 





for a week's stay 
Chicago, !i|.—Muller’s Book Store, 167 East Chicago avenue, 





S. Weiner, charter representative, Elizabeth 

Green Bay, Wis.—The Parker Tablet Company has succeeded 
the American Tablet & Stationery Company The change is 
one of name only The principais of this company are H 
Forberg, E. Walnut, B. L. Parker and W. J. Bertrand 

Jacksonville, Fia.—The H. & W. B. Drew Company has ap- 
pointed James Stack sales manager of the wholesale depart 
ment, and James Nossis manager and buyer for the wholesale 
department 

New York, N. Y.—The Royal Desk Company, 9 West Twen- 


ty-eighth street, has added stationery items to its furniture 
Is Built Into th — 
0 e New York, N. Y¥.—The Utility Stationers has been chartered; 


capital stock, $10,000; D. Anton, charter representative, 1440 


Broadway 
Barrett orta t New York, N. Y.—The Waterman Stationery Company, 63 
Park row, has been chartered; capital stock, $20,000; B. Gass- 
man, charter representative 
When It Is Made New York, N. Y.—The Dritype Stencil Corporation 387 
Broadway, has been organized to distribute the stencil paper 
manufactured by Wilhelm Koreska, Vienna, Austria Stocks 
will be carried at New York 
You can pay more money, but you cannot Oakland, Calif.—Monser & Mast have opened the M. & M 
get more, in either results or service Scale Company, 338 Twelfth street Triner scales are included 
among the lines handled 
Philadelphia, Penna.—The Monogram Stationery Company, 
$ 1505 Race street, has been registered as a commercial title in 
the common pleas court by W. D. Stoyer, 5438 Westford road 
The Lowest Priced F.0.8. Pottsville, Penna.—The Cotterel Company, Harrisburg, has 


purchased Miller's Book Store, and will remodel the building 


ee ee 


{ 9-Column Adding \ occupied, adding office equipment lines 
Li ti M hi vy} San Francisco, Calif.—Harry Freeman called on local sta- 
isting acnine ae tioners in August, showing the lines of the Sanford Manufac- 
in the World. : : l4e turing Company. . — 
. San Francisco, Calif.—E. E. Crandall, general manager of the 


Schwabacher-—Frey Stationery Company, after some time spent 
on vacation, returned to his desk Monday, August § 

San Francisco, Cal.—The annual meeting of the Stationers’ 
Association of California was held August 18 at 255 California 
street The meeting annually re-elected the Chairman who has 
served it for years, Henry P. Dimond. Special committees were 
also selected at the annual meeting 
Manufactured and Distributed by San Francisco, Calif.—G. O. Hall, of Hall & Smith, is back 
from three weeks of camping with Mrs. Hall in the high Sierras 
Lanston Monotype Machine Co. They drove out via Eureka, Arcata and the new Trinity high- 

way to Redding, and thence to Marysville, Grass Valley and 
Philadelphia, Pa., U.S. A. the Sierras Much of the time they camped at an elevation 
of approximately 10,000 feet 

(Continued on Page 241.) 


Weighs 24 Pounds 
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Non-Sweating 
Non-Smearing 
Non-Drying 
No Acids 
No Odors 
And Perfect Rubber Stamp Impressions, 
Always 
That’s the “Solo” Stamp Pad 
To Be Better, It Has to Be Different 
It Is Not a Felt Pad 
Test a “Solo” at Our Expense 


Peerless Carbon & Ribbon Mfg. Co. 


Incorporated 
476 Broome St., New York, N. Y. 
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Going to 


Make a Change? 


I" your present connection as an office equipment 
salesman is not to your liking, ic may pay you to 
look into Marchant. 

The product is right, inside and out. Ic is, we 
believe, the world’ s bese figuring machine. "The 
sales policy is fair nad consistent. re are aids to 
assist selling, buc the Company does not tie sales 
work up in red tape or creat its men as kindergart- 
ners. 

Territories are liberal—a salesman can make money 
and salesmen are making money now with Mar- 
chant. 

You may inquire without obligating yourself by 
writing—in strict confidence—to our General Sales 
Manager, who will attend to your letter himself. 


MARCHANT 


The average sales ©qleulating Machine 
price per unit isthe c ting 


highest inthe office 
equipment field. = Oakland California 
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A WELL for WEAR 


Because acid proof, nearly indestructible and 
with no parts to wear out ECLIPSE PNEL- 
MATIC INKWELLS will last a lifetime. 


Because they sell well and offer an excellent 


the name— 
‘‘Eclipse Pneumatic”’ 


GENERAL ECLIPSE CO. 


Write for Liberal Dealer Offer 





profit dealers should stock them. Remember 


Dept. A. DANIELSON, CONN. 

















The 1100 Series 




















Appearance, Sturdiness and 
Price Unequalled 


In the Alma 1100 Series in Mahogany (1000 
Series in Plain Oak) you are offered an 
1\" top desk that defies competition when 
weighed in the balance of appearance, sturdi- 
nese and price They cater to the trade on 
Volume Street. 


The new Alma catalogue 
and price-lists are ready 
Send for your copy. 


“OFFICES 
GAREY 
‘FURNITURE? 


ALMA FURNITURE CO. 
High Point, N. C. 
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Users 
Are 
Demanding 


Gold Standard 


(Trade Mark Registered) 


Remanufactured Underwoods 


They never disappoint as to their de- 
livery first, or their duty afterwards. 
Their guaranteed quality and superiority 
over ordinary, undependable “‘rebuilts,” 
assures your steady profits and satisfied 
customers. 

Exclusive territorial contracts give you 
positive sales control in your field. 


Write for interesting information. 


GENERAL TYPEWRITER EXCHANGE, Inc. 
462 Broadway, New York City 





“PaenCcu’” INDEXES We Are 


Index Tabs Headquarters 


Index Tabs of Leather 
Celluloid, Canvas, etc 
Attached Indeses, Stock 
or Specials. Name 
and Number Labels 
for law work. Cold 
Stamping and Em- 

bossing. Special 
iam Die and Tab 
Cutting. Cloth of 
all colors and 
widths for rein- 
forcing Index 
Sheets. Index 
















Furnished in strips, slit for 
separation, leaving small 
attachment between the 
individual tabs. A half 

turn will separate each 
tab, giving complete 
set of uniform size, 
gummed for attach- 

ing—saving at least 
50 percent time and 
money. We stock 
a complete line of 
A to Z and sub- 
divison indexes. 












Months, nu- Write for Shields for 
merical, etc. Our Catalogue reinforcing 
in all sizer. It's FREE tabs 













3420A 





Patented 
August 8, 1916 
March 27 1917 


Reissued 
November 19, 1918 







Patent Cut Indexes are the Best 
G. J. AIGNER & CO. 
Sole Manufacturers of the 
“Patent Cut” Index Tabs 


Bookbinders, Gold Stampers, and Embossers for the 
Trade. Special Indexes, Titles and Labels for Law Work. 


Dept. B. $21-§23 W. Monroe St. CHICAGO, ILLINOIS 

















VICTORY 





PS Pe ee Dua! Ore 4 eel B BSLORE hi 


Victory Stamp Pads Are Quaity Pads 
Made of the best material and inked with Pure 
Rubber Stamp Ink. These pads are not surpassed 
by any other, and are made in the following Col- 
ors: Red, Black, Blue, Violet and Green. 


Dimensions — i 
Dimensions... ... 244x349 
Dimensions ... 2x4yy 
...Dimensions........ 34x64 
..Dimensions. . ... 44gx7T 
Dimensions ee, S 
Sealing wax in various grades, sizes and colors. 


Write for Price List 


LUTHER INK & STAMP FA CO. 


East Park, Near Mulberry St. Newark, wn. J. 























STANDARD 


Postal Permit Machines 


MAILING 


Envelope Sealers 


MACHINES 


Stamp Affixers 








TANDARD MAILING MACHINES are the 

most widely distributed machines of their kind 
in the world. Used daily in over 55,000 offices. 
Simple in operation—durable in construction— 
efficient in performance—self evident time and 
labor saving devices needed in every office. 


STANDARD ENVELOPE SEALERS seal mail 
with maximum efficiency and minimum labor and 
maintenance expense. 


STANDARD STAMP AFFIXERS affix postage 
stamps, precancelled stamps or labels to mail five 
times as speedily as by hand. Protect the mailer 
from waste postage and misuse of postage stamps 
by employees. 


STANDARD MAILING MACHINES CO. 


Revere Boulevard Everett, Mass. 
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FOR THE STATIONERY TRADE 





The National Association of Stationers, Office Outfitters and 
Manufacturers has called for a drive on Commodity Classif- 
cation No. 10 September 12-17 This classification includes 
Rubber Stamp Goods, Numbering Machines, Numbering Machine 
Ink, Rubber Star p Ink Stamp Pads, Type Cleaners, Check 
Protectors, Check Protecting Ink etc By co-operating in 
advertising and displays dealers will enhance public interest in 
the lines listed 

Chicago, (tll._-Carl O. Lindgren, secretary of the American 
Numbering Machine Company, and manager of the local branch 
spent several weeks in August at Ellison's Bay, Wis 

Cleveland, Chio.The Metal Marker Manufacturing Com 


pany, 15¢ East Seventeenth street, has he'd an election to 
realign the directorate following the death of the late J. E 
Mitchell Following are the new officers: John W Swartz 


sident; Eva G. Mitchell, vice president; James C. Ertel, se« 

tary-—treasurer 

New Orleans, La.—Hert A. Wand, of the Wand Stamp 
W ork was benefited greatly by a trip to Honduras, the 
Panama Canal and Cuba It was a recreation trip following 

e breaking of two ribs In a fall some weeks ago 

Oklahoma City, Okla.—The Southwestern Stamp Works, 
which has been conducted a number of years at Winfie!d 
Kansas, has been moved to this city 

Philadelphia, Penna.—H. Dilks & Company, stencil manufac 
turer, 19 South Thirteenth place, has been registered as a com 

1 title in the common pleas court by Harry Dilks, Pit 


in, N. J., and Thomas D. Hardenbergh, Norwood, Penna 

Sacramento, Calif.—R. H. Laermans, traveler for the Su 
perior Type Company, has been covering his territory in his 
iutomobile, carrying his family along as an outing He made 


Los Angeles, Denver, Salt Lake City and other points 
San Francisco, Calif.—The regular bi-monthly meetings of the 


Bay Cities Stamp Club, which take the form of luncheons at 
tl Commercial club, will probably be resumed in September 
I’. G. Classman,. the secretary, states that in spite of the va 


ition period they had a very profitable meeting in July and 


nother was scheduled for the last Wednesday in August 

atl 
STATIONERY—Continued from Page 238.) 

San Francisco, Calif —When traveling representatives of 
Easter! nufacturers il on Nea Stratford & Kerr they 
ge Miss Rutl Jansetr ibout booking orders Miss 
Jansen is ist | *, Safe and sound, from a motor trip in the 
iligh Sierras Among novelties the firm has taken on is the 

wr Dresvlom of San Francisco, a contrivance that en 
bles a business woman to carry an evening dress to the office 
ind hang it up in the form of ! nconspicuous paper bag 


San Francisco, Calif At the opening of the deer season a 
deer hunt was indulged in by A. C. Moench, general manager 


and vice president of the H. S. Crocker Co., five members of 
staff and A. L. Jones, manufacturers’ representative They 


did not get much deer. neither lid they tag a man, some 
thing that several less sensible hunters have already done this 
season in Northern California 

Tampa, Fla.—The Office Econon Index has added a lir f 
fh ul =< to its nO 





CAST BRONZE DESK SIGNS 


CASHIER LOANS 
PRIVATE OFFICE 
TELLER = ——— NOTARY PUBLIC 


ALSO ENGRAVED BRASS SIGNS 








WE ARE WESTERN AGENTS FOR 


AJAX - FOLLET - AUTOMATIC 
TIME STAMPS 





WE MANUFACTURE 


STENCILS-RUBBER STAMPS 
BADGES-TOOL & TIME CHECKS 








AMERICAN SEAL & STAMP CO. 


120 So. CLARK STREET 
CHICAGO, ILL. 











WAX SEALS ALL KINDS OF CAR SEALS 
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PENS AND PENCILS 

















Boston, Mass The W \. Sheaffer Pen Company will be wel 
represented at the October conventior f the National Associa 
f Stationer Office Outtf rs nd Manufacturers here In 
ittendance w be W 4. Sheaffer, president; C. R. Sheaffer 
treasurer Carl K. Hart, advertising inager; L. A. Blumen- 
thal, manager of the New York branch 
Chicago, HWi.—c? P. Mueller, senior pencil salesn here 
for the joseph Dixon Crucit Company returned fror his 
r " I Ss Fort Wayne Ind August 22 
His family will ren t ! mf nt time for t ir t 





Made from pure 
WHITE BOND & 


pas Iie a 
25 SO 100 roll 
packages & the 


HANDY HALF DOZEN 
— a ee 


YANKEE PAPER & SPECIALTY G Menasha,Wis 
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BBONS AND CARBONS 
MARK : TO —<$—<—<— | 


Commodity Classification No. 2 of the National Association 
of Stationers, Office Outfitters and Manufacturers is to have a 
special sales drive September 26-October 1. This comprises 
Carbon Papers and Typewriter Ribbons, and all supplies for 
the typewriter, such as Stenographers’ Note Books, Copyholders, 


. ‘ 
OVI WO! and Best Pencils and Erasers, Type Cleaners, Typewriter Oil, Rubber 
- ~ Keys, Cushion Feet, Typewriter Papers, Second Sheets, etc. 
ype Cleaning Fug Brooklyn, N. Y.—J. S. Epstein, president of the Old Town 

















Ribbon & Carbon Company, returned in August from a business 
tour of the principal cities of Europe 


r Chicago, Ii..—Rotert S. Leete & Company has decreased its 
Cleans your type No type brushing capital stock from $312,500 to $150,000. 
; Chicago, il1.—Ward M. Downs, president of the Caxton 
Cleans your platens No picking out of Laboratories, visited the local branch in August 
; Chicago, tl!._—J. A. Salisbury, manager here for the Kee—-Lox 
Cleans metal parts | particles from type Manufacturing Company, enjoyed three weeks in Canada last 
77 month He and Mrs. Salisbury traveled into Canada, visiting 


Dissolves rease and cleans spots with a brother, who has a large garden truck farm. Mr. Salis-— 


rom our desk bury enjoyed the fishing while across the line 
y New York, N. Y.—The Vitachrome Ribbon & Carbon Com 
pany has been chartered; capital stock, $5,000; M. Miller, char 
WHEN R:=kZ APPEARS ter representative, 38 Park row. 
Milwaukee, Wis.—-Chas. Salzstein & Bro. formerly at 282 


DIRT OISAPPEARS Oregon street, have moved to 310-11 Colby-Abbot building 
MANUFACTURED BY New York, N. Y.—Howard A. Finney, formerly with the Old 


Town Ribbon & Carbon Company, has resigned, and is selling 
The F.S.Webster Company Inc. a line of wooden office partitions in the New York territory 
BOSTON St. Louis, Mo—Walter Wehking has been placed in charge 


MAKERS OF lk ¢ supplies department of the Royal Typewriter Com 
many, Inc 
MULTI-KOPY Carbon Papers —— 
STAR-BRAND Typewriter Ribbons (PENS AND PENCILS Continued from Page 241.) 
Fort Madison, lowa—Carl K. Hart, advertising and sales pro 
motion manager for the W. A. Sheaffer Pen Company, has re- 
turned to his duties after a two-weeks’ vacation. 

Fort Madison, lowa—Carl K. Hart, advertising manager for 
the W. A. Sheaffer Pen Company, will give a talk at one of the 
fall meetings of the Worcester Advertising Club. He will appear 
before this Massachusetts organization October 12. 

Fresno, Calif.—Miss Bessie Hargis is operating the Hargis 
Pen & Card Shop, 1447 Fulton street Pens of all makes are 
carried, as well as greeting cards and social stationery The 
shop is a repair station for Parker and Waterman pens. 

Jersey City, N. J.—George Hosinger, of the Paramount Pen 
Company, has made a good recovery from a serious operation 

Los Angeles, Calif.—W. C. Blick, of the Standard Pen Com 
pany, made a buying trip to Eastern points some weeks ago 

New York, N. Y.—W. D. Thrane has been appointed adver 
tising manager by the House of Eberhard Faber. Mr. Thrane 
had been manager of advertising for the American Cynamid 
Sales Company, New York, and before that was connected with 
the Freitag Advertising Agency, Atlanta, Ga. 

Philadelphia, Penna.—The Franklin Pencil Printing Company. 
1822 Ludlow street, has been registered as a commercial titl 
in the common pleas court by Harry Kline, 6605 Dorel street 

San Francisco, Calif.—Charles C. Nunn, who travels the 
Northwest for the Joseph Dixon Crucible Company, is spending 
a short time here, after accompanying L. A. Wagner, the Dixon 
coast pencil representative, through the Northern territory. Mr 
Wagner has just returned from a short vacation. 
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Featherweight 
Manifold: 


Featherweight Manifold is the sensation among 
lightweight papers! Rag content... genuine 






“ ”: 
watermark gt te ead arate e ++ mever “melts = San Francisco, Calif.—The opening school business for The 
| typewriter ... ideal for high speed automatic Conklin Pen Company is giving great satisfaction to Tom 
; presses . . . allows perfect suction. Big Printers Emerson, district manager. He says that the Conklin colored 
and Stationers find Featherweight saves time, pen, called the “Three-Fifty,” has made an instant hit. The 
effort, and builds “repeat’’ business. If you use new desk set is also being shipped extensively in bright colors, 
4 ! lightweight paper, you might as well get the best especially the verde green. 


San Francisco, Calif.—An unusually wide expanse of territory 
7 od our money. Get samples now, to ° ’ ; 
buy for your y P ? was traveled over between July 6 and August 1 by E. P 


prove Featherweight’s superiority! Sparks, Pacific Coast manager for the L. E. Waterman Com 
pany. He attended a conference of branch managers of the 
company at Montreal, Canada, stayed for a short time at both 


F ea t h erwel g h t Pa p er C Oo. Boston and New York headquarters and returned home via the 
Sales Office: 10 East 16th Street, New York, N. Y Northwest, stopping over at Spokane, Seattle and Portland, 





Ore. 
Office Sizes Printing Sizes Seattle, Wash.—The Urbane Electric Pencil & Flashlight Com 
| Saie%e: szis 84x14 sraae: eras: ee + pany has established a factory at 509 Maynard avenue. 
Seven Contrasting Colors, Including White ee ame 
Legal Ruled Printed “Copy” Boxed (500) There is no law against hustling freight on the docks while 


you wait for your ship to come in.—The “G-W”" Stimulator 
(The Globe-Wernicke Company). 
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“She Blue Book 
‘has arrived / 
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A most complete ‘Reference 
Catalog of Office Furniture ever- 
published- Even though you have al- 
ready written for it-insure tts quick 
arrival by mailing this — 


Cutler Desk Co. N 


20 Churchill St¥éet Send The Blue Book, free 
Buffelo, N.Y of all char¢e, to — 











New York Export Office Name 
368 Broadway ; sii ~ 
Address 
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Cutler Desk Co. Buffalo, N. Y. 








The “Empire” 
by 





HE “EMPIRE”, 100 Grad expresses the crea- 
tive Desk-Art of Cutler. Constructed of the 
choicest cross-figured, sliced mahogany and walnut, 
with figured mahogany and butt-walnut drawer- 
fronts and bandings. 
The desk illustrated is No. 173, 72’’x 38” and also 
66" x 38". 
Companion pieces consist of two similar sizes in 
roll Cop desks, CWO Sizes ot tables with end-panels, 
two sizes made with open ends and stretcher, and 


also three lengths of directors’ tables. 





20 Churchill Street 


Export Offices: 368 Broadway, New York City 
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Bank and Office 
Equipment Dealers 


Amestyle Envelock 
A splendid agency opportunity 


\ 

| 

l 

! 

| 

! 

I 

is one of many items in the Amestyle line 
giving better service at lower cost 

Envelock results in greater security of | 

registered mail, and actually reduces | 

postage expense | 

The Amestyle line offers splendid oppor 

tunity to bank and office equipment deal | 

ers to build up this end of their business ! 

Where we are not represented, we'll | 

gladly send details | 

! 

! 

l 


AMES SAFETY ENVELOPE CO. 


55 Sudbury St., Boston, Mass. 
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Small Items 
but Big Income 


Small 
articles which give a finished appear 
ance—costumers wardrobes, small 


items ince accessories, the 


‘ | 1 
bles, etc.—are frequently overlooked 


by the dealer. The individual sales unit 
mall but the volume is large. The 







nas line is devoted to the special 
ms on which many dealers are build 
a nice business Are you? Writ 


cataiogzue 


FURNAS FURNITURE CO. 


INDIANAPOLIS, INDIANA 





HOFFMAN SPECIALTIES 
ARE NOT SEASONAL 


There are no ups and downs in 
the sale of HOFFMAN specialties; 
instead business is steady and 
constant. 

One leader in the line is the 
NEVER-WARP Desk Pad Dally 
sales are the rule because sixty 
styles enable you to meet any 
demand 

Put your okay on HOFFMAN sp 
clalties and you'll enjoy large i 
profit from smal! outlay A cat- | 
1log with useful information is 

available to dealers, 


L. HOFFMAN 


Established 1888 


145 La Fayette Street New York, N.Y. 











REET  . Allis 


For Service—CONRADES 


Because every chair has back of it eighty 
years of knowledge from experience. 


CONRADES MFG. CO. 
2nd and Tyler Sts. 
ST. LOUIS, MO. 


Manufacturers of Office 
Chairs and School Seating 
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We exhibit our 
line American 
Furniture 


Space 408, 
666 Lake Shore 


Drive. 
Chicago, Ill. 
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HERCULES 


TIME 
STAMP 





A superb time stamp with great strength, accuracy and 
graceful beauty. Its light weight makes it handy, ics 
sturdy, scientific construction makes it practical and ex- 
ceptionally durable and its low price makes it economical. 
Easy sale is assured and the user’s approval is certain be- 
cause the Hercules stands up under hard wear and even 
abuse does not harm it. 

Retail price $35 complete; no charge for extra engraving. 
Dealers’ discount. Write us for complete descriptive 


literature. COLONIAL 
ENGRAVING COMPANY 


137 Federal Street Boston, Mass. 














CHECKING ON— 






arr 
PRICE 
QUALITY o« ” 
VARIETY o« ” 
REASON—FARIES 


The 
“Universal Line’ 


The patented shade permits easy re- 
moval for replacing or cleaning, without 
tools or unwiring. 


AMRONLITE booklet 0-9 in colors 


Folder O-A-9 showing Faries exclusive 
line of BRASS CUSPIDORS. 


Faries Mfg. Co. 


Decatur, IIl., U.S.A 





o-k ¥ 


No. 3611 























Better Products 


The merging of the Cooper 
Carbon Coated Paper Com- 
pany with the Chicago Binder 
& File Company has resulted 
in the manufacture of better 
loose leaf devices and finer 
ribbons and carbons. The in- 
creased facilities of our large, 
new, daylight plant enable us 
to offer better products at 
profitable prices. Your re- 
quest for literature and com- 
plete information will receive 
an immediate response. 


Chicago Binder & File Co. 


Manufacturers 


Loose Leaf Devices—Printing 
Inked Ribbons and Carbons 


500-508 West Thirty-first Street 
Chicago, Illinois 
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WIRE 
BASKETS 





Barbee Wire & Iron Works 


440 Conway Building 
CHICAGO 
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IG 
CATALOGUES 


le 

Paragraphic reviews of current issues from 

the catalogue and allied fields, classified for 
convenient reference. 
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Manufacturer 


An eighty-page catalogue with cover has been issued by the 
Pacific Stamp Works, Spokane, Wash 

\ twenty-eight page catalogue of marking devices has been 
ssued by the Signet Manufacturing Company, Akron, Ohio 

From L. G. Smith & Corona Typewriters Inc., Svracuse, N. ¥ 
omes a indsome booklet descriptive of the L. C. Smit type- 
vriter rhis tells of the functions of the machine ts con 
struction, illustrates special features and shows in picture and 
text the points of superiority and many convenient features 

The Coming of Renaissance Oak from E. L. DuPont DeNe- 
mours & Compar Parlin, N. J was issued by the chemical 


products division to show two types of dark finishes for oak 
to enable furniture manufacturers to finish their product fash- 


ioned from oak to carry the tone of Tudor or Elizabethan 





styles Two colored illustrations show the effects produced by 
suitable fillers, over whic! Du s applied to give permanence 
of finish and fidelity to style 

From the Chicago Binder & File Company 500-08 West 
Thirty—first street, Chicago, Ill comes Catalogue No. 100, de 
ve d to the Perfect line of inked ribbons and carbon papers 
This combines a condensed manual of purposes of the various 


grades, prices, packages, weights of carbon papers and number 
of copies produced The company's brands include Silk—Y 











Fiber.”’ Keen-Rite” and numbered typewriter ribbons, and 
Silk—Y-—Kote Keen—Rite and “Monogram” typewriter and 
pencil carbon paper Other items include pen carbon fanfolda”’ 


carbon, adding machine carbon, hectograph carton, and inked 
ribbons for multigraphs, addressographs, adding machines, per 


cussion stamps and time clocks The catalogue includes a 
schedule of ribbon widths for rious typewriters These rib 
bons are wound on special spools to fit the individual type 

writer to which they are pplied This catalogue affords a 
great deal of technical information in condensed space, written 


for quick comprehensior 


Direct Mail—Manufacturer 
A mailing by The Tenacity Manufacturing Company, Cin 
cinnati. Ohi« told how Your Loose Leaf Binders are as Good 


as the Metal Device n TI 


The National Blank Book Compa Holvoke, Mass., furnished 
its dealers wit a pennant for window display during school 
week telling “Now heady Nationa School Note Books and 
Fillers 

From the Ross—Gould Company, Tenth and Olive streets. St 
Louis, Mo., comes a booklet on mailing lists which this com 
pany supplies. These lists are ssified by industries and fur 
ther by state 

The National Phone Holder ¢ poration, 219 South Dearborr 
street, Chicago Ill distrilutes four—page bulletir in two 
colors showing the utility of the Telefo—Safety holder for 
desk telephones 

The Globe—Wernicke Compat Cincinnati Ohio sent its 
dealers a mammoth broadside howing a number of discontin 
ued items which were offered at special prices These were all 
genuine G-W" products 

The Oxford Filing Supply Company 00 Driggs avenue 
Brookly1 N. ¥ told dealer of the wide variety of the com 
pany’s stock items, enabling dealers to furnish folders for all 
the popular filing systems. This gives the commercial stationer 

tree to many offices which |} ! considered hopeless 

A mailing by The Globe—-Wer ce Company, Cincinnati, Ohio 
told dealers how to line up summer business National adver 
tising by the manufacturer rouse the interest of the prospect 
Suitable dealer helps enable the ealer to get his share of the 
local prospects created 1 the or ny’s magazine advertising 

4 forceful mailing from the A e Card Systems Company, 116 
South Michigan avenue, C izo, | shows the compar s line 
of visible telephone directories Ka of the different types is 
shown in detail and is in use enabling the dealer to visualize 
the different directories in the offices and stores of his custom 
ers That gives increased sales incentive to the dealer, when 
he sions his own customers in the illustrations 

The Chicago Binder & File Company 00-08 West Thirty 
first street, Chicag Il} sent a mailing to dealers describing 
an endurance contest in which a No. 460 typewriter ribbon made 
100 impressions from a single spot, without filling the type 
the last impression legible and sharp The test sheet was 
reproduced Orders were ted for this $3.00 item, as wel 
is the Ne 140 typewriter rbon | er and the No. 2114 per 
arbor 

Direct Mail—Dealer 

The Franklin Printing & Stationer Con ny, 226-36 H 
street, Toledo, ‘ distributed broadside featuring fifty 
different é ‘ ffi ! ind supplies offe d at 
s]} ial pr re 

Edwin ¢ Bat & Br Se Wabash aver Ctr 
igo I ser business ex ‘ i folder regarding t 
Edip! r} x i x I This etter req res i 
answe ! l ‘ l t f What w ads 
about t This was s ‘ D>. Pahima Witt t 
neture ind tex ( ! t reaching for ! hed 
p! it 

Accessory Advertising Matter 

The Yawma ind Erbe Manufacturing Company, Rochest 
a supplies its representative vith a window display sigr 
in three c« re ee ' sir the y ind | fi 
drawer f x il 


APPLIANCES 245 





Set this Display Box 
on the counter and 
watch these Auto- 
mobile Expense 


Books sell! 


Harvey’s “‘Cost-Keep”’ 
Automobile Expense 
Book 


Is a handy, pocket-fitting book that fills the 
need of every auto owner. Once seen on the 
counter, these 12 books are soon sold! Lead- 
ing stationers all over the country are selling 
this little profit-maker; and their repeat or- 
ders are constantly growing in size and 
number. 


Liberal discounts. Send for sample. 


Fred W. Harvey Co. 


Syracuse, N. Y. 











THE QUIK-LOK it 


at. Pending 


Quik - Lok Storage 
Files will keep your 
inactive records 
clean, orderly and 
accessible for imme- 
diate reference at 
the lowest possible 
cost. 


Quik - Lok Storage 

lles should not be 
confused with the 
ordinary stora«ce 
files on the market 
today—they are dis- 
tinctly different, not 
only in construction 
but in ease of oper 
| ation, convenience 
|} and durability. 


Quik - Lok Storage 
Files have a heavy 
three-ply, spill-proof 
Illustrating our A-124 for Letters and bottom, Triple Stee! 
A-93 for Cancelled Checks re-inforcement, posi- 
tive Automatic Lock 
and an entirely dust-proof construction, making them dis 
tinctive in Convenience, Durability, and Appearance yet 
they cost no more than the ordinary fibre board files 
Quik-Lok Storage Files are GUARANTEED to assemble and 
fasten perfectly, quickly and easily, and to give satisfac- 
tory service 
Quik-Lok Storage Files have no parts to wear, tear or tangle 
all outside and inside surfaces are smooth—no projections to 
catch on the shelving and nothing to mar the finest furniture 
Thirty-seven stock sizes adapt them to most any record and 
special sizes are made to order 
Quik-Lok Storage Files once tried out in a department prove 
so satisfactory that soon every department adopts them 
You take no risk in placing your order, we guarantee them 
to give satisfactory service—Cal! up yotr favorite Stationer 
and give him your order—or write us direct—-NOW 
Dealers Write today for our Literature and Discounts 





THE KAY-DEE COMPANY 
Mfrs. Steel. Fibre and Paper Transfer and Storage Files 
3644-64 So. 36th St. Lincoln, Nebraska 
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The original felt top 
chair pad is the 
safest one on which 
to build sales. Stick 
to it for profit. 
When stocking, 
always specify the 
Esco. It is the 
original. 


ECONOMY 


SEAT COMPANY 


1824 S. Albert Street 
CHICAGO 





























“Guth Tables” cover the entire field for use 
in Offices, Directors’ Rooms, Public Build- 


ings, Schools, Libraries, etc. 


A most comprehensive line; sizes 2x3 ft. to 

5x18 ft. tops 7%” to 14%” 5-ply. Three dis- 

tinct grades, in Oak, Mahogany, Walnut. 
Catalog upon request 


Inquiries for Special Designing and Building 
in Table Equipment Are Invited 


HENRY L. GUTH ASSOCIATES 


Executive Office ALLENTOWN, PA. 
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Salesmen of the W. A. Sheaffer Pen Company are prepared 
to install for dealers glass window signs which are affixed to 
doors or to display windows. The signs are 5x6 inches, have 
a black background with a gold “S” and letterings. One sign 
lists Sheaffer products, and tells the “Lifetime” slogan. The 
other is a cordial “Thank You, Call Again.” These signs are 
furnished to dealers who request them from the traveling 
salesmen 

Price Revisions 

The Portable Adding Machine Company, 343 South Dearborn 
street, Chicago, Ill, notified the trade of changes in prices and 
discounts, and announced a financing plan whereby time sales 
can be made by dealers, the paper carried by the Portable 
Adding Machine Company. 

From the Stationers Loose Leaf Company, 342-46 Broadway, 
Milwaukee, Wis., comes List No. “M” on ‘“Faultless’’ loose 
leaf metal parts. This shows metal parts which manufac- 
turing stationers use in making up loose leaf ledgers, post 
binders, price books, catalogue covers, ‘“Tengwal” prong binders, 
check binders, book locks, screw posts and accessories 











(amma so olan 
HOUSE ORGANS 














7 FX —— 


Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 





Manufacturer 

The Field (Marchant Calculating Machine Company) took 
readers through the factory in a brief illustrated article. 

The Faultless Loose Leaf Bulletin (The Stationers Loose 
Leaf Company) made a preliminary announcement of the next 
“Flexi—Post”’ sales contest, which begins October 1. 

An article in “Steel Strong’ Dealers’ Every Month (The C. L. 
Downey Company) showed how flat prices on articles of consid- 
erable consumption work injury to the energetic dealer who 
creates a quantity market 

A line of steel partitions for offices and stores was announced 
in The Idea (Office Specialty Manufacturing Company, Ltd.) 
These are erected easily, and can be reassembled in case the 
layout is changed in the future 

The Lyon Standard (Lyon Metallic Manufacturing Company) 
told how Howard FP. Fredericks, of the Fox Office Stationers, 
Aurora, Ill, showed a local printer how he could use steel 
shelving and cabinets for storage, saving money and time 

The use of illustrations was urged by Impressions (The Roto- 
speed Company) in all duplicator work where it can be used 
to advantage. The company provides art suggestions to enable 
users to enliven their work with appropriate pictures or 
decoration 

The Type Bar Bulletin (L. C. Smith & Corona Typewriters 
Inc.) reported on the “Old Ironsides"’ contest. John B. Miller, 
Canandaigua, N. Y., produced the best likeness of the old 
frigate on a typewriter, and won a Corona “Four” for his 
achievement 

Retailers Review and Revista Comercial (W. A. Sheaffer Pen 
Company) told dealers how to fill fountain pens properly. They 
were urged to pass this information on to pen users, thereby 
giving them the best possible results in the use of their writing 
instruments 

Typing Tips (The Miller—Bryant—Pierce Company) has started 
a series, “Interesting Features of Cities in Which ‘Miller Line’ 
Service Centers Are Located.”"” Several pages are devoted to 
the principal features of the city described, with illustrations. 
The first installment told of Portland, Ore 

“A Few Observations About Purchasing Agents” in The 
Webster Way (F. S. Webster Company, Inc.) told of several 
experiences with purchasing agents. There is a community 
of interest between salesmen and purchasing agents, which in 
many cases can be developed to a mutual understanding which 
helps both 

A novel reminder to dealers was printed in The Leopold News 
(Leopold Desk Company) “Have You Looked on Page 86 
Lately?’ referred to the company’s catalogue That page lists 
advertising material prepared for the use of dealers, and the 
item reminded commercial furniture salesmen that they can 
use it for developing prospects into customers 

“What Constitutes a Winning Window Display” was told in 
“G-W" Doings (The Globe—Wernicke Company) The article 
analyzed a number of prize winning window displays from the 
viewpoints of “Sales value, application, completeness of idea, 
originality and color."" These form the pattern for the display, 
and guide the judges in making their selections. 

“ ‘Dumb’ Files’ in The “Y and E”’ Idea (Yawman and Erbe 
Manufacturing Company) told how inadequate filing systems 
make it difficult to locate important papers quickly, if at all. 
R. A. Furlong, who wrote the article, said there are about 100 
different considerations, aside from following the established 
rules, which must be observed before perfect service is ob- 
tained from the files 

How “Coolidge Systematizes His Time’ was told by Fred E 
Kunkel in The Economist (Art Metal Construction Company) 
His daily mail runs between 2,000 and 3,000 pieces, which 
when sifted out by the staff is reduced to about 300 to 400 
letters requiring personal attention by the president Much 
time is required for conferences, appointments for which are 
made by the executive's secretary, and timed to the minute. 

How the premier shopping street of the world offsets the 
reputation of being ‘‘dear’’ was told in ‘“‘The ‘Finest Street’ 
Talks Back," printed in Business (Burroughs Adding Machine 
Company). Regent street, London, got the reputation of being 
high priced through some newspaper publicity. The merchants 
of that street organized an association, and put on an adver- 
tising campaign in newspapers that took the sting away from 
the reputation 
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a | 
A very high grade 
line of steel filing cases 
massively built and 
handsomely finished 
at attractive prices. | 
Every drawer | 
equipped with anti- 
noise-and-friction pro- D es kR § t ha t Se l Li 
gressive suspension 
Western Desks don’t linger on your floor— | 
Built-to-Order they sell! For they’re excellent value and they | 
Cases and Equip- look it, because they’re made and finished with | 
a care not usually expended on medium priced 
ment of every de- desks. And freight charges are probably less 
scription. from St. Louis, due to its convenient location. | 
. : 
Write for a copy oJ Send for our Catalog No. 33 and learn 
our new complete about these popular desks that sell faster 
catalogue because they're made better. 
| Western Furniture Company 
) Corry- Jamestown Mfg. Corp. Blair Ave. at Palm St. St. Louis, Mo. 
gy CORRY, PENNSYLVANIA y 




















You can't lose 
on quality 


For thirty years dealers 














found that quality in ad — eee 
justable spring back 
chairs is a sound basis on 
which to build business. 
It is a basis on which you 





a t ose 


Gent Quy” gore A CONSISTENTLY 
sign for any dealer to 

have on the merchandise 
he carries. It indicates GOOD PENCIL 
the foremost develop- 

nents and improvements 


chair built to conduce 


correct posture and most 


COOK mtort 
QuAtity ‘Cook Quality” has looks 
as well—a desirable fea- ‘ 
* { ture in posture chairs Write for samples and prices 
L. ———— J Play safe and specify 
Cook chairs. 


C. A. COOK COMPANY 


: 18 Osborn Street 


| CAMBRIDGE 39, MASS. United States Pencil Co. 
| COME TO BOSTON Philadelphia —Merufectres— U. S. A. 


To the N. A. S. O. O. M. Convention, October 10th te 13th. 
Make our office your headquarters. 
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Full loads 
handled with ease 


Crowding, stuffing and overloading have 
no ill effects on Republic Transfer Cases. 
They are made for just such treatment 
because it is what the average office gives 
them. Strength without excess weight 
and smoothness in opening and closing 
are ideally combined. Republic cases are 
sold only through dealers. Prices on 
request. 


The Republic Box Company 


1691 Merwin Street 
CLEVELAND, OHIO 











SEARLES TYPEWRITER 


STANDS 
and 


STOOLS 





At Prices 
That Attract 
Customers 


rr) 


The attractiveness is not only in price but also in appear 
ance and construction. Here are some interesting speci- 
fications: 

Stands—Top 14” x 20”, & plywood, walnut or mahogany 
finish Drop Leaf 14” x 8”, one or two, making top 28” or 
36” long. Height 26”. Steel frame, welded, black enam- 
eled. Feet with rubber tips or castors on 2 or 4 legs. 

Stools—Seat 1%” x 13”, wood, walnut finish. Steel frame, 
welded, black enameled. Feet, rubber tips or castors. Stool 
fite under stand and nests into one shipping carton with 
stand. 

Searles stools are made with or without backs for office, 
shop, or counter use. Write for descriptive literature. 


SEARLES ELECTRIC WELDING WORKS 
Manufacturers 


821 Washington Blvd. CHICAGO, ILL., U.S.A. 

















DIEME 
PRODUC 


FOR 


SATISFACTION 
AND 


SERVICE 


ENVELOPES for Fil- 
ing, Mailing and Carry- 
ing Purposes, in RED 
ROPE and JUTE, for 





flat or folded papers 
| | 

Also Metal End Filing 

Boxes P 

The illustrations show 


a few of the designs 


carried in stock. 


Samples furnished 
on request 





JOHN F. DIEMER COMPANY 
519 Broadway (Est. 1869 New York, N. Y. 
SEND FOR CATALOGUE No. 30 








THE NEW 


AJAX 


TIME STAMP 


Patented) 





Front View 
Showing Attrac- 
tive Appearance 
and Sturdy Con- 
struction. 


All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


4 4 DEALERS—Send der new. 
Retail Price $4()-00 Every sale means a satiohed = 
Engraving Extra temer and a profit that satisfies you. 


WRITE 


Ajax Time Stamp Co. 


81 Washington St. BOSTON, MASS., U. S. A. 
Eastern Representative; R.A. Stewart & Co. 80 Duane St.. New York 
Missouri Representative: Banner Rubber Stamp Seal Co., 208 N. 4th St.,St. Leuis 
California Representative: Les Angeles Rubber Stamp Ce., Los Angeles 
Ilineis Representative: American Seal & Stamp Ce., 120 S. Clark St., Chicage 
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“Satisfaction in The National (National Blank Book Com- 
pany) was contributed by “Jack” Johnstone, the new Southern 
traveler He told how service contributes to satisfaction, from 
the manufacturer through the dealer and as a leaven for the 
iser 

Association 

The flexibility of steel partitions for offices was discussed 
in Makine Markets (Sheet Steel Trade Extension Committee) 
rhe article told of the equipment of the Westinghouse Electric 
& Manufacturing Company's office building at bittsvuurgh 

Dealer 

The Honolulu Item (Mercantile Press) referred to fastidious 
punctuators in telling about the hair splitting of some ‘“‘comma 
hounds.” 

Rebuilt typewriters of several standard makes were adver 


tised in Office Topics (Baker Printing Company) In addition 
to selling rebuilts the company rents typewriters 
Bramwords (The Bramwood Press) discoursed editorially on 


‘The Visible Method of Record Keeping A display advertise 
ment in the same issue told of the “‘Rediref” visible records 

\ happy play on words in Good Impressions (Samuel H 
Moss) said “‘No ‘Mun Kee’ Business” in referring to rubber 
stamp inking pads which do not weat in humid weather 

Office Topics (The Baker Printing Company) printed a double 
page cartoon depicting the comedy when the boss says “Let's 
Get Out a Circular The boss sounded out his entire staff on 
the details of the circular; then gave up in disgust and had 
a Baker man come in and plan the job from start to finish 


Common Sense (Corlis Macy & Company, Ince.), told of 
returning to the United States from a foreign tour on the new 
French steamer, “Ile de France This vessel had not been 
fitted out completely and about 500 workmen were aboard 


completing the details of equipment and furnishing while the 
vessel was under way 

The story of punctuality was told in The Office Cat (The 
Richmond & Backus Company). indicating how men of im 
portance take their public responsibilities A meeting was 
called at 4 o'clock and every man was present These trustees 
of the New York Public Library ill men of prominence in 
business, finance professions—thought enough of their volun 
tary task to be ready on the stroke of the hour 


Internal 

Swimming instruction at Woronoco, Mass., was mentioned in 
the Strathmorean (Strathmore Paper Company) Swimming 
tests are provided and training is given in life saving 

Five satirical rules for drivers of motor vehicles in The Gill 
O-Gram (The J. K. Gill Company) reflect the practices of the 
small number of automobilists who bring discredit on the 
thoughtful majority 

The opening of the new Buffalo branch of the Yawman and 
Erbe Manufacturing Company was portrayed in The “Y and E 
News, the employee house organ It lust have stimulated 
pride in factory workers to see the fine surroundings in which 
their craft is displayed to the purchasing publi 

“For Whom Do You Work?" queried The Dixonite (employee 
of the Joseph Dixon Crucible Company) One works for his 
employer, his family, the butcher, the baker and the electric 
light company—he must also work for himself That's what 
he does when he saves money, and puts it away safely 


EE 


Adding—-Billing-—Calculating——-Bookkeeping 


United States exports of adding, calcula tin g. bookkeeping and billing 
machines, et by countries in June, 1927 In exports under this 
classification where the machine is driven by an electric motor the value 
of the motor is included with the machine Parts of adding and caleu 











lating machines are not shown separately They are included under a 
general classification Other machinery and parts of,"’ which Is not 
segregated for publication Ry the Division of Statistics, Department of 
( ommerce 
Listing Typewriter 
viding bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines machirgs machines machines 
Countries No No o o 
Austria “s s,442 23 8 16.806 281 $ 17,713 
Belgium s 14 " 5.739 ww 423 
Czechoslovakia 2 700 a 5,872 
Den. and Far. Is s Tt) 16 9,871 
Finland ) mM) i} LD 73 6.487 
Frances I 7.467 SI 38.001 25 ‘ iy 
(Germany pet) 17.718 100 62.802 241 35.5 
Greece 2 1354 
Hungary 2 1,084 10 2,00 
Ieeland 7 a4 
Italy i) 22.588 13 685 2 IK 
Netherlands 16 $302 16 1,9 
Norway 2 1,62 5 3.209 2 2 
Poland and Danzig 2 1.375 
Rumania 330 
Sov. Russia in Eu 3.678 128 3.400 
Spain 2 no pa 
Sweden 1 36 111 
Switzerland 2 4040 17 19.9°%8 177 
United Kingdom les 75,000 7 8.253 123 
Yugo. and Albania 2 1.689 1 hl 
Canada 117 9.602 2 19.744 24 1,434 
Costa Rica 225 
Honduras i Sy 
Panama 2 1,322 1 S75 
Salvador 17 1,195 
Mexico 44 Ta 7 6.196 17 1.105 64 7,453 
Newfoundland and 
Labrador 7 1,020 
Jamaica 4 2 166 1 112 
rrinidad and Tobago l OS6 > BLL 
Cuba ra 4,862 
Dominican Rep 7 a20 14 1.515 
Dp W Indies 1 1) 2 161 
Haitiar Republi ‘ st) 
Virgin Is ft s | SO 
Argentina & 6.510 24 16,274 eh 41,285 
Brazil ‘ }, 235 300 12 1,158 25 2.80 
Chile , ooo 
Colombia , 1.On6 2h 2.729 
Ecuador 1 1s 1” 1,785 
Dutch Guiana 2 135 
Peru i 2.100 
Uruguay 18 1,704 
Venezuela 1 1 l §23 s SSS 
Brit India sn 
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STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 























The “Aluminum” Pocket Seal 
and other MARKING DEVICES 





POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


Lud 


Self - Inking Numbering 
Rubber Stamps Machines 





aaarl Dater 





NAME PLATES 


METAL CHECKS 





MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upen request 
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Supreme 


DRY STENCILS 


for all duplicating machines 
No moistening before cutting 


SAVE 


Typewriter Time Money 


YOUR TRADE DESERVES THE BEST 
“Quality Supreme” 


Arlac Dry Stencil Corporation 


418 Fourth Avenue Pittsburgh, Pa. 


(Distributors for U.S. A.) 


Dealers and salesmen write for particulars today 
Please mention name of Duplicator when writing 


Feature 


Products 


rhere’s not one field for 
Mun-Kee Silent Stamp 
Pads—there are dozens 
Every business house, 
every office of any kind 
that uses a stamp pad is 
a prospect for Mun-Kee 
Stamp Pads 





There’s a wonderful market for this stamp pad 
with the solid rubber base. Remember, every time 
you sella Mun-Kee Stamp Pad you build for resales 


The twin Mun-Kee product is Mun 
Kee Stamp Pad Ink—a pure fast color 
ink, manufactured by a special process 
that assures the permanency of its 
color. This stamp pad ink will in no 
way harm rubber stamps. This fact is 
verified by the manufacturers who use 
it exclusively in inking the fillers for 
Mun-Kee Silent Stamp pads. 

Note the unique can—it makes re-inking a clean, 
simple process 





Write for sample today 


Mun-Kee Products Corp. 


NEWARK, N. J. 
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Listing Typewriter 
adding bookkeeping- Non-listing Listing 
bookkeeping billing adding adding 
machines machines machines machines 
Countries No No N Ne 
Brit. Malaya l 55s : 066eee 
China. 10 600 
Java and Madura su 6.675 
French Indo-China 1 20 
Hongkong 
Japan, incl. Chosen 
Philippine Is l 1 “> 3.000 
Australia 23 4,637 ri ’ 
New Zealand : 1 1) Ss 916 
Belgian Congo 1 300 
Brit. 8S. Africa 2 “81 
Egypt . 6 on 
Aigeria and Tunisia ) R23 
Total 480 $171,960 441 $255.577 52 $6,653 1,994 $187,201 
Card 
punching, sorting Other 
Calculating and tabulating including used 
machines machines and rebuilt. 
) ‘ 0 
9 $ 2,400 14 s 510 
11,760 1 s a) ae | ? 


Countries N 
Austria 
Belgium 
Czechoslovakia 
Denmark and Farve Is l wn 
Finland 1 
France 2 
Germany 1 
Greece i 
Hungary 16 1,200 
Iceland 
Italy 53 11,541 8 11.170 
Netherlands ; 7 
Norway 2 6.651 
Poland and Danzig ) Sew 
Spain we 12 
Sweden 18 
Switzerland 1 
Turkey in Europe 
United Kingdom ; 
Canada 44 
Guatemala } 
Honduras ; 
Panama 10 
Salvador 4 
Mexico 19 
Newfoundland and Lab 1 
Trinidad and Tobago 2 
Cuba 1 





_ 
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to 
te 

4 
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. 
~ 
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" 3.0 l Is 


Dominican Rey 

Argentina 7 
Bolivia |) 
Brazil 

Chile 6 
Colombia q 
Peru 20 
Uruguay 
Venezuela 3 
British India an 

Java and Madura ; f 
Japan, incl. Chosen s 1.47 
Australia 13 2.5 
New Zealand 6 
Brit. BE. Africa 1 13 
Brit. 8. Africa ; 25 . 
Liberia 1 a0 : 
Brit. Honduras : 231 





1a 


mo y 135 





Total 645 $112,983 110 $50, 602 325 $27,436 
Shipments of Accounting and Calculating Machines to WNon-Contiguous 
Territories 
Alaska [Number] 16 $ 3.260 
Hawaii [Number] 114 12,053 
Vorto Ric« [Number 4 a9 


- 

United States exports of adaing, calculating, bookkeeping and billing 
machines, etc.. by countries in May 1927 In exports under this 
classification where the machine is driven by an electric motor the value 
of the motor is included with the machine Parts of adding and calcu 





lating machines are not shown separately They are included under a 
general classification “Other machinery and parts of,’ which is not 
segregated for publication By the Division of Statistics, Department of 
Commerce: 

Listing Typewriter 

adding bookkeeping Non-listing Listing 

bookkeeping billing rdding adding 
machines machines ma ines machines 
Countries No N N No 

Austria 1s 960 148 2.923 155 $ 14,844 
Azores and Mad. Is 1 200 
Belgium l 681 1% 9 826 171 5.495 
Czechoslovakia Th 9.982 7 138 
Den. and Far. Is t S41 
Finland 118 10.040 
France 20 17,4068 290 68.849 TI 4.752 nS 14,610 
Germany 0) 085 108 45.440 18 130 93 9.088 
Hungary ° 1.518 
Iceland 
Italy 41 29,670 ' 3.904 w 
Latvia ; 
Netherlands 1 on oN A244 144 
Norway ; 2.808 2 ae a7 
Poland and Danzig 1,2 2.6% 18 2.773 17 
Portugal! 
Rumania 1 “aw ° ai) 1 
Soviet Russia in Eu 1 
Spain 1 noe 8 
Rweden 7 6.518 i 2.780 268 
United Kingdon Hy 3.537 144 668 588 125 
Yugo and Albania 4 
Canada “ =, 802 >) 1.835 y 4 121 
Costa Rica 14 
Guatemala 2 
Honduras ; 
Nicaragua 
Panama 1 4n2 2 748 2 
Mexico 1 1.400 ‘ 1.770 an 
Bermuda 1 
Jamaica 8 
Trinidad and To! 2 
Other Br. W. Ind 8 
OQuba . ‘ 2.514 ris 
Dominican Rep 1 100 a 1.20% 


D. W. Indies 2 200 2 147 
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AIR MAIL SCALE 


The Uniform Air Mall Rates at 10¢ Per Half Ounce or 
Fraction, to All Points in the United States on the Air Route 
Are Now in Effect. 





THE TRINER NO. 9 AIR MAIL SCALE 


United States Post Office Department has equipped 
the service with 27,000 Triner 9-ounce Air Mail 
Scales. This scale was selected on competitive bids 
as the best type for the purpose. 

It is built entirely of steel, with a brass beam and 
brass poise. Each half ounce graduation is clearly 
cut on the beam with a deep “V” shape notch and 
the poise is equipped with a steel dog that seats 
properly, making it easy and positive to obtain ac- 
curate weight. 

The tubular beam is equipped with a balancing 
block within, so that the scale can always be kept 
in perfect balance. 

A high grade scale all the way through at a mod- 
erate price. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, Ill. 


We also manufacture Parcel Post and Mail Automatic Scales 
used by the Post Office Service 





REGAL REBUILT 
ROYALS 


Trade-marked alia 


Approved by the Manufact 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Models 
All Types 


All Makes 
All Series 


Lowest Prices 


Write for the Re gi i Plan 


REGAL TYPEWRITER COMPANY, Inc. 


12-14 So. Jefferson St., 
Chicago, Illinois 


524 Broadway, 
New York, N. Y. 


Cable Address: REGALTYPE, N. Y 























DEFIANCE INKSTANDS 








The “House of Service” 


‘DEFIANCE: 


| SALES CORPORATION 
72 Spring Street New York 


Sole Manufacturers of the Genuine Gem, 
Jumbo Gem and Perfection Desk Calenders 











~ 
ZF) 
AS 


1) 
‘4 























EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
et 1 . f « i repute witt all jsers of that type 
juipment Features of the EUREKA Bath include non 
isting meta onstruction, and an arrangement prevent- 
ZK mustiness I lew EUREKA cloths are non-ravel- 
ng and treated so as to neure clear t sharp copies 

results Now supplied in new 


uddition » the standard aluminum finish 
DON'T TURN DOWN ORDERS 
for #3 P ao «et forward them to us we'll fll them 
neat 4 fit t you and no trouble 
e EUREKA booklet 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 

















OFFICE 


ho 
sm 
to 


APPLIANCES 





September, 1927 





“Universal” 
Multi-Wing Displayors 
and Bulletin Boards 


Are Used in Every Field of Human Activity 


wand 


ij 
i 
1 
1 f 
: 


——. oem 
ee ae 









USEFUL TO USEFUL FOR 
Realtors Maps 
Avehitecte ae 

3 es 
Exhibitors Printing 
Traffic Men Exhibits 
Statisticians Bulletins 
Sales Managers Statistics 
Office nagers ected 

Photographs 





Write at once for 1927 Catalog No. 190 and New 
Office Equipment Distributor Plan 


Gnibversal Fixture Corporation 
133-135-137 West 23rd Street 
New York City 


Stop everisrinc NOISE 
with 
The Smith Noise and 
Shock Eliminator 





Made for L. C. Smith, Remington, Royal 
and Underwood typewriters. 

When ordering state make of machine 
wanted for. 

Saves repair calls, does away with desk 
drumming, makes typewriter more quiet and 
snappy. 

The typewriter is quickly and automati- 
cally attached and as quickly removed, with- 
out tools, from the desk. 

Sold at all offices of The L. C. Smith & 
Corona Typewriters, Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse N. Y. 




















This man—and 70,000 others uses the 


Hush-A-Phone 


for 


Privacy---Office Quiet---Quiet Wire 





Positively the only successful phone 
silencer on the market 





Sold by 
Office Equipment Dealers 
Manufactured by 


Hush-A-Phone Corp. 


19 Madison Ave., New York 











LERTHERWERR 


7 anding Wallets 
Flat Wallets 
Mailing Envelopes 
File Folders 
File Pockets 
Legal Envelopes 
Clasp Envelopes 
Tension Envelopes 
Metal Fold 


Envelopes 


A McGill made envelope suitable for any purpose. 
Information and prices gladly sent upon request. 


McGill Paper Products Inc. | 


, 700 So. 6th St. 


Minneapolis, Minn. 
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Brit. Malaya 
Java and Ma 


Other D. E. Ind 


Japan, nel 
Philippine Is 
Australia 

New Zealand 
Brit. 8S Afrik 
Egypt 

Algeria and | 
Liberia 
Switzerland 


letal 
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Listing Typewriter 
adding book keeping Non-listing Listing 
bookkeeping billing adding adding 
machines machines machines machines 
‘ 0 o 
1 Ss 1 au 
a4 15.279 373 28.873 
17 1.545 
‘ 4.sO ZI 244 «(Ii 2.46 =) LISS 
t 47 4 383 
7 6.125 
14 1,176 
it Ls) 1,193 
a) 3,345 
1 = 
jura 4 > ae 1 UU 1 s 
1 213 
Chosen = 1,200 1 240 
"1 7.081 
SI i. SST is 6.764 iw Se 
1 i 1 Sy 
n * iss T Mell | 
= 426 
un 4 wm) : 
1 oH 
saw ] 4 1: 1.888 
252 $160,483 705 $207,852 140 $14,245 2.469 $215,508 
Card 
punching, sorting Other 


including used 
and rebuilt 


ind tabulating 
machines 


Calculating 
machines 


Countries No. 
Austria $ 1,518 53 & 4,888 
Belgium Js 4.440 &3 3.075 
Finland 1" 1,450 10 S77 
France 101 15,915 © $ 2,171 9 8.220 
Germany 1 27,017 | 19,440 20 2 426 
(ireece i ww 
Hungary 2 a) 
Italy 2 9.456 1” 20500 1 4.944 
Netherlands a4 3,227 8 12.211 4 680 
Poland and Danzig 2 850 19 1.290 
Rumania no 1.924 
Soviet Russia in Europe 1 5.708 
Spain i ooo 
Sweden 4 2.~ a 6a 
Unied Kingdom 116 25,551 4 1000 
Yugoslavia and Albania 
Canada 12,028 7 3.5239 40 LS@a0 
‘;uatemala a0 
Honduras 300 1 34 
Nicaragua 2 210 1 wn 
Panama 2 442 1 To 
Mexico i 7T8y 1 S80 ’ 1.122 
Newfoundland and Lab 1 “uM 
Trinidad and Tobage 7 
Cuba 1 210 27 1.164 
Dominican Rep 1 1™) 
D. W. Indies 1 2th 
Argentina is S040 
Brazil 7 S40 5.400 
Chile 22 7) 
Colombia 1,062 - 1) 
D. Guiana 1 325 
Paraguay WOT 
Peru i noo 1 a0 
Venezuela 1" 2.833 
B. India 12 2,100 
Java and Madura 27 3,860 : 
Japan, incl, Choser ‘ 6,005 4 14,855 
Philippine Is 27 5,175 
Australia 7 21,504 
Brit. 8 Africa ” 1,267 
Sw fitverland 1s o.9085 1 aw 1 7s 
Total S68 $179,256 4 $00,154 444 $31,757 
Shipments of Adding and Calculating Machines to Non-Contiguous 
Territories 
Alaska [Number] 8& $3089 
Hawali [Number] 19 4.0720 
Port R [Number] 15 1,325 
Typewriter Exports 
ly (States exports of typewriters by countries during June 1927 
Ir xports under this lassification where the machine is driven by an 
tri net the valine of the motor is included with the machine Ry 
! Divisior f Statistics Department of Commerce 


Azores ned 
deria Is 
Belgiun 
Czechoslovakia 
Denmark ané 
oe Is 
Esthonia 


(reece 


Hungary 


Irish Free St 
Italy 

Latvia 
Netherlands 
Norway 


land and I 


Sov Rus 
Spair 

Sweder 
Switzerland 
rurkey in | 
United King 
Yu and A 
Canada 


Costa Rica 
{;uatemala 
Honduras 
Nicarag 
Panama 


Standard, New Portable, New Used & Rebuilt Parts 
N Dollars No Dollars Ne Dollars Dollars 
wm 1,777 273 $ 9.089 154 8 4.808 S$ 4,444 
M 
1 is 
ih 25.541 a) 174 12 + HS 248 
s44 25,051 H26 25.014 “1 1,628 2.672 
I ' 
1st, 12, (2 wo 4 14 a2 oS 
‘ 144 
57 2.076 12 $14 »2 1.879 is 
LSo7 132.480) pl "y °12 7 12.462 
1.068 12 j 4 8 207 gO 1,451 
8S Os - 2.100 11 215 
oo 1.08 17 6.300 2 746 12 
21 1,470 
71 S518 2s4 10,250 t 1,47 1,701 
ot] voSAL be 
14 10.077 178 6804 180 3M oo 
oon 111 > 720 my oo 1.684 
vat 2 20, 500 7 105 71 2.762 267 
18S 12,422 I “4 SI 
147 14), Sie ‘7 1,782 If s4 
| 4) 120 
ne 71.750 10 “118 a 1 77 52 
17 12,272 1s] 7.524 Jet 1 1.80 
21,072 275 0.180 1,450 157 
2 17# 2 1,125 TAS 
2,789 198 977 Hs 22, 856 311 8,558 27,202 
+4 2,850 7 2. 
42 727 108 1526 1") 18S 18.819 
- 1s6 0 i 
Ww 1.518 Wz 
“4 1M ( ® 229 1 
4 oon { TOs 
7S 2 am 210 
4 1,8 bs) 18 158 15 
4 2.951 2 1,152 167 


APPL 


IANCES 


tN 
a 





THREE BRANDS 
THREE 


In the UNION line of Typewrit- 
er Ribbons and Carbon Papers, 
three brands are made each of un- 
failing and uniform quality in its 
particular grade. Various brands 
are produced to meet various uses 
of your customers. Each brand is 
the best in its class and fully sat- 
isfactory for the purposes intend- 
ed. Remember APEX, SUMMIT 
and XTRAGOOD Typewriter 
Ribbons and Carbon Papers cover 
ali requirements. Besides ribbons 
carbons, stationers also find a 
steady business in our inks for 
stamp pads, numbering and dat- 
ing machines, duplicators, etc. If 
your present line is not satisfac- 
tory, let us quote prices on your 
next order. 


UNION 


Front and Laurel Streets 
PHILADELPHIA, PA. 


RIBBON & CARBON CO. 


UALITIES 




















Novel and Unique 


The Bump Paper Fastener 
novel and unique, but pea as 
practical. No pins, cil or 
staples are used; instead, it uses 
a part of the paper for the staple. 
The papers are neatly and se- 
curely fastened but easily sep- 
arated. Two styles, as shown; 
complete information on request. 


THE 
BUMP PAPER 
FASTENER CO. 


LA CROSSE, 
WISCONSIN 














— 
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THE W. H. GUNLOCKE CHAIR CO. 


Export Department, 
368 Broadway 
New York City 


OFFICE 











Selling to Business 
Executives’’ 


This is the title of the Gunlocke 
book designed to help you sell busi- 
ness furniture to major executives. 
Have you a copy? It tells how to 
reach the bigger men—how to 1n- 
terest them in Gunlocke business 
furniture. This book is a real sales 
help for getting interviews and ob- 
taining the order. Shall we send 
a COpy ? 


Wayland, N. Y. 
Western Office 
Furniture Exchange 
San Francisco, Calif. 
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Dealers: 


a quick turn- 


The Tiffany 


able head to hold any machine 
struction, light weight 
pleasing Olive green—only drop leaf in Olive green, 

stand black—finish make it a most desirable con 

venience 
and lowering at wil! 
allows the stand to be moved easily without danger 
of upsetting or marring even a highly finished floor 


mailed on request 


TIFFANY ADJUSTABLE STAND CO. | 





Tiffany is 





speciality 
can push 
h profit. 
for de- 


a new adjustable stand 
| 


with improved and perfected features and adjust- 
Its all-steel con- 


sturdy, rigid assembly and 


Rack and gear movement permits raising 
The solid base. with casters, 


Free from vibration, creeping or sliding Prices 








North Broadway St. Louis, Mo. | 
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Standard, New 


Countries No Dollars 
Mexico 878 38.054 
Newfoundland and 

Labrador 10 736 
Bermuda : : , 
Barbados 18 1,451 
Jamaica : 

Trinidad and Tot 28 1,906 
Other B. W. Ind 2 159 
Cuba 340 21,702 
Dominican Rep 20 1,400 
D. W. Indies 14 982 
Fr w Indies 1 
Haitian Rep 3 
Virgin ts. of U. 8 1 
Argentina S85 
Bolivia 28 
Brazil 665 
Chile 216 
Colombia 282 
Ecuador 23 
Brit. Guiana 6 
Fr. Guiana 1 
Paraguay : 13 
Peru 73 
Uruguay 75 
Venezuela 6 
Aden 2 
Brit India 563 
Brit Malaya 153 
Ceylon 17 
China 38 
Java and Madura 375 
Other D. E. Ind 14 

Fr Indo-China ) 

Hongkong 49 
Japan, incl. Chos 67 
Palestine 4 
Persia 11 
Philippine Is 271 
Siam 
Syria 34 2.527 
Turkey in Asia 2 140 
Australia 1,022 62,298 
Brit. Oceania 2 165 
New Zealand 
Belgian Congo 2 Hel 
Brit. E. Africa 1 108 
Brit. 8. Africa 382 23,6689 
Brit. W. Africa 18 1.24 
Egypt 65 4.4383 
Algeria and Tun 25 1,750 
Italian Africa 
Morocco 23 1.) 
Port. E. Africa 2 143 
Other Port. Africa 21 1,543 

Total 18,464 $1,264,862 

Shipments of Typewriters 

Alaska 

Hawaii 


Porto Rico 





September, 1927 


Portable, New Weed & Rebuilt Parts of 
No. Dollars No. Dollars Dollars 


366 13,582 35 1,330 55 
1 53 
1 40 
1 40 31 
ald Pa . 
3 108 
301 10,926 23 "4 958 
20 720 168 
. 25 
15 540 atns 
5 3 136 
3s 14.265 23 1,135 155 
1,800 i cose 
215 7.041 17 S14 789 
278 10,500 6 273 400 
296 11,100 34 1,719 2 087 
46 1,764 2 SD) 151 
182 6,078 6 262 2h 
42 1,47 368 
36 1,314 1 707 4 
897 3, 138 4 120 1,176 
22 4,002 61 
134 660 112 
3 148 6 2.210 10 
168 6.534 1,075 
2 72 
6 216 6 
26 1,113 6 267 22 
133 4,800 26 40 324 
145 
172 6,258 31 1,400 25 
06 
14 4 
9 32. 
2 10,934 6 2n0 6.231 
8 288 2 78 158 
5 180 
105 3.855 1.022 
11 429 15 
10 360 
oO 1,800 1146 
10 oon 
5 180 . 


9.748 $359,144 2,618 $76,934 $103,855 

to Non-Contiguous Territories. 
[Number] 16 $1,004 
{Number} 123 8.725 
[Number] 42 ° 676 


— 


United States exports of typewriters by countries during May, 1927 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine By 
the Division of Statistics, Department of Commerce 


Standard, New 


Countries No Dollars 
Austria 191 $ 12,961 
Azores and Ma 

deria Islands 1 130 
Belgium 24 20,661 
Bulgaria 
Czechoslovakia 469 3.879 
Denmark and Fr 

Islands 92 6.705 
Estonia 2.398 
Finland 111 8.200 
France 2.845 198.716 
Germany eo 8.415 
Gibraltar 1 70 
(reece a aao 
Hungary iM 4.181 
Italy . 730 51,965 
Latvia 2 121 
Malta, Gozo and 

Cypress Islands i 280) 
Netherlands 345 3 
Norway 40 
Pol. and Danzig 7323 
Portugal 110 
Rumania 172 
Seviet Russia n 

Europe SS 7.949 
Spain 72 49,891 
Sweden ha 23.773 
Switzerland 515 16, 602 
Turkey in E 17 974 
United King 1,179 213,861 
Yugoslavia and 

Albania a) 2.230 
Canada 938 62.060 
B. Honduras 1 7 
Costa Rica 7 ; 
Guatemala &3 
Honduras 18 
Nicaraga ba 
Panama 6 
Salvador S 
Mexico ws 
Miquelon and St 

Pierre Is 1 48 
Newfoundland and 

Labrador 4 281 
Rermuda 2 141 
Jamaica 4 205 
Trinidad and Tot 1% 44 
Other B. W. Ind 7 4068 
Cuba ees o7¢ 17.3438 
Dominican Rep 87 4.829 
D. W. Indies ’ 273 
Haitian Rep 2 1.620 
Vir. Is. of I s 2 270 
Argentina 1.232 85.312 


Polivia 3" 17.918 








Portable, New Used & Rebuilt Parts of 
No. Dollars No. Dollars Dollars 
85 $ 3.240 418 $ 11,2900 $ 878 








1 Bd 
149 5,418 11 3.732 2,)67 
10 ts 7 
265 924 6,494 
1 675 427 
161 OF 8 
282 & 485 2 44 
108 287 8,141 
22 7H2 bs Sy" 1.0m ” 
1m) 5,400 124 12¢ 7 
618 23,762 ve 2.647 6,79 
15 Ne oF 1.070 “) 
15 ae 
1 1 20 718 1,737 
‘ om 1 0 A&R 
12 4.050 “) 1,566 332 
on ww ont 
2 we ov 21 
2 7 46 
422 15,860 20 7.38 6OR 
72 26.59 7 1,400 4 
ou 11.70 0 R95 55 
158 
ar 27.842 ae 6.642 27 582 
ae ww 10 mm 
°41 §.912 147 if 24.0" 
8 2 Mma 
a 1.314 - 
16 any 1 14 
1 1 
al 1,11' 11 422 2 
"4 2.9 
8 & 8H] 25 wid 2.8?) 
” 7 
7 NT 
1 mtr A) “ 
‘ 188 1 12 
10 8.870 291 
6 270 1 8 1% 
24 891 16 
2 78 22 
om 7.170 1148 5.280 620 
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The Success Line 








| of Desk Calendars 
ries —- = =) 
a waze es | 
No. 8608 
Display the New 
800 Line Orpin Desks 
This pleasing design interests 
many people not ordinarily in 
the market for desks and it 
will gain favor and build busi- 
ness for the ORPIN dealer. 
Chairs to match are included in 
the stock lines of almost any 
good chair maker, a point of Order your Calendar requirements for 1928 now. 
special importance in taking on Catalog and Price List will belsent on request. 
a line of this kind. For full de- : 


tails and prices, write us on The Success Line Inc. 
your letterhead. HARRY L. SHORT paus.. 


ORPIN DESK COMPANY cutcane en eee 


121 Medford Street Charlestown, Mass. 





























TheElsaneGlassTop 
Desk Pad 


lar with many 


Writes Bright Blue 


Turns Jet Black 
~Its Waterproof 
and Everlasting 


( because 
of the smooth, hard surtac« 

nd because they can be cleaned in- 
tantly—just a damp cloth wiped over 
them does the work. You should have a 


| ; 


supply of glass top pads at all times and 
sales are easier if you use Elsane. Shall 


we send a circular of them? 


Sainberg & Company, Inc. 


77 E. 130th St. New York 





For Signatures of Importance 
and all Writing of 
Intended Permanence 
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MR. AUDITOR 


Here is a sorting device that will sort any 
series of 1000 checks into 10’s in one sorting. 


In a recent test an inexperienced girl in 
14 hours sorted 1000 checks into correct 
numerical order. 


On 
Time desk 
your only 
present when 
method in 
use 





No. 462 


Space required for sorter 6x18 inches. 

indows and doors may be kept open and fan going. 
Made in any size and indexed to fit your needs. 
Catalog and full details upon request. 


THE KOHLHAAS CO. 


Manufacturers of 


Instant Reference Files 





183 N. Dearborn St. Chicago, Ill. 














For more than a quarter century 
CROWN PRODUCTS have been 
making “Good impressions.” 


Our trademark stands for good 
service intelligently rendered by all 
who sell our products. 

We desire high grade and responsible 
stationer, ofhce supply and individ- 
ual distributor connections. 

Write for full particulars as to the 
profit-making possibilities of this 
line. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U.S. A. 



























uw 


Folding Filing Boxes 


For storing away Drafts, 
Cashier Checks, Deposit 
Slips, Letters, Vouchers 
and all size papers for 
future reference. 


We carry ten stock sizes 
and can take care of any 
size papers you wish to file 
away. Write us for prices 


and our proposition to 
Dealers. 


STEEL BOUND BOX CO. 
5039 Cottage Grove Ave., Chicago 








MINAS 
LAMP BRACKET 


Will place light just where needed 





For the business man, physician, dentist, optician, 
draftsman, artist, or, in fact, anyone desiring well 
lighted work. 

A demonstration will show the many practical 
adjustments of the Burns Lamp Bracket. Supply 
your trade with this serviceable appliance. 


Ask for trade prices and data now 


State and 64th Streets, Chicago, U. S. A. 


Makers of Burns Telephone Brackets 


























1927 OFFIC 





= APPLIARGES 257 


Standard. New I able, \ Used & Rebuilt Parts of 
Countries, N Dollars N De ~ N Dollars I.bs., Dollars 
Brazil 2 24,685 149 5, 520 19 1,042 “ 
Chile 1746 1 481 ~ OOS 12 ooo ‘MM 
i% os 2 41 ‘1 18_™oO 4" 2.281 46 
I 1 ’ 4.512 So e Té 3S 
BR. ¢ 2 1M 
D. & ‘ 170 
Paraguay ’ 
bs s 1 i 12 
l rugua 413 4) i 126 
Ve 1 ‘1 2.676 12 402 457 
Ad 134 195 
B. I i » Cn ' 175 2 S20 22 
I M 7 s | i soo 18 
(ey 77 on 
‘ 5 »f } Ww s $14 2°09 
Jay ' Ma ‘ 171 10.84 S 410 s ; a 
ot » | I 1.16 ie 
I Indo " 2.7 7 is 
Hongkong ‘ 1,02 oso 111 
J ur n ( 72 1.84 1 32 
Palest 26 
I 1 s s 1s ~“ 
I’ t o ° 
Sia “~ | 
Svria ' 4 l Ll 
Durke Asia 1 
A ‘ 21 12 1 iS 
ht o : ph . 10 
I 0 a l 2 
N. Zealand ‘ 7 rest j 1 215 
HKelgia Cong a 
™_ = Afr i 2.571 
BK Ss Ar : ] 7 70 ‘ $43 
BR. W Ar ' -.420) ] I aii 1 oe Pa 
Egy} 7 6,184 144 o2 
Alg : nd 7 is S10 12 6 
ar r Fr Af 4 ‘ 1.68 1.22 
I i 1.30%) ; 
M 11,179 18¢ 
Port. F Afri ‘ 7 11¢ 
ant rl t Af 1 i 7 mw 
Cana Is R32 40 
ct r Spa \f 1 x 
Total 19.385 $1,342,485 10.058 $879,000 2.568 $ 79.408 $131,158 
Shipments of Typewriters to Non-Contigcous Territories 
Alaska Number $2,115 
Hawa Number] 4.840 
l’ort Rik Number] gu 14 
Metal Office Furniture Exports 
United States exports of metal furniture by countries during 
May 1927 By the Divisio: f Statistics Department of 
} r 
Safes and Bank and 
binets, safety Other 
fire deposit office 
nd vaults furni- Other 
burglar and ture metal 
I ng Case proof equip— and fix— furni 
‘ ntries \ N ment *nres tur 
Aus : ¢ | ¢ 7 
Belgiur 2 
e ~ vakia is t : oF 
ar c& I I 
Finland 2 ‘1S 20 
Fr 0 
(he inv s 2 : 1] 
Cr { TRE 
Ita ¢ " 
Irish |} Ss 4¢ 
IL. 9 
Ne ‘ 249 
N s 248 i 
P i H ’ 
I " ; 
Ru r ; 
Sov. R I 
S wee 1 ‘ s 
SW T | $44 
Tur n | 
United Kingd n4 Te 
( nad j x 1% 
‘ t R : ; t 
BR. Hond ( 
fheante 2 14 
H i 4 
\ 
} % 
Salv ‘ 
Mex 2 
Pierre Is 
Newfour 
ind LJ 
Rermuda 
Bart l 
Trinid 
Tot 
Other lr ri 
( ba as 
Domi ur he 14 
ID. W. Ind ‘ 
Haiti Rey 5 
Virgin Is 
Ss 2 
Argent ‘ 
Bolivia 1 
‘ } ; ’ ; 
‘ mt gs 2 
' a ; - 
B. Gu 
Ps ; ‘ 
I", 








EVERYBODY IS A PROS- 
PECTIVE BUYER FOR THE 


“SILENT WATCHMAN” 


| 
It is everything a modern wall safe should be 
| plus its unique advantage of being installed 
DIRECTLY ON the walls in remote secret places 
| —abstraction being impossible. The trend of time 
| makes this insulated welded steel safe an inter- 
| mational demand. 
A demonstration and its low cost is your as- 
surance of every sale. 





WRITE FOR PARTICULARS—A SPE- 
CIALTY WITH AN INFINITE FIELD. 


‘TheHall’s Safe Co. 


3253 Spring Grove Ave. 
| P.O. Bex 846 CINCINNATI, OHIO 














HOOD CHAIR COMPANY 


Manufacturers of high grade Office and School Chaire 







Write us for 
photos and prices 


HOOD CHAIR COMPANY 


GREENEVILLE TENNESSEE 















) 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 








as 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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THE FREE HAND BINDER 


Model “A” 


Wagoner’s Pat 


Reg. U. 8. Pat. OF 





If : Three 
YouHad ~~ Hands 


How many times have you wished for another hand to 
keep things in order and moving in the right direction? 
The FREE HAND BINDER saves much time in han 
diing and filling out blank forms, invoice and order 
blanks, etc. Simple operation—more efficient than arch or 
clipboards, Sheets do not require punching—binder easily 
opened or closed with one hand Write for detafis 
and prices 


Descriptive Price List of Stock Sizes Sent on Request 


FREE HAND BINDER CO. 


227 PEARL ST. NEW YORK, N. Y. 


APPLIANCES 
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Safes and Bank and 


cabinets, safety Other 
fire deposit office 
and vaults furni- Other 
burglar and ture metal 
Filing cases proof. equip— and fix— furni- 
Countries No No ment tures. ture 
Venezuela 75 3,701 40) 2,900 1,683 753 1,504 
B India 189 7,258 328 155 
B. Malaya 44 1,007 105 671 
Ceylon . 11 686 1 200 158 519 
China 10 291 660 324 
Java & Madura 79 2,489 30 
Other D. E. Ind 21 580 1 66 ; 
Hongkong 10 327 4 446 
Japan, ine 
Chosen 89 6,737 68 8,047 %.54¢ 2,126 468 
Iraq 367 
Kwantung leased 
Ter 200 
Philippine Is 141 4.169 274 16,413 1,704 1,315 2,402 
Siam 9 ws. Ct«w . 
Australia 93 2.882 4 325 158 799 
F. Oceania “oes 
N. Zealand sy 4,457 498 
Belgian Congo ‘ 132 
B. E. Africa 38 890 2 250 - 
B. S. Africa 6 240 270 1,497 1,891 
B. W. Africa , 100 
Egypt il 1,233 80 400 
Other F. Africa 62 
Liberia l 96 ; 
Other Portu 
gmuese \ 2 10 
Portuguese E 
Africa 310 
Canary Is l 1S1 
Total 5.793 $191,897 930 $66,667 $47,027 $62,048 $90,443 
Shipments to Non-Contiguous Territories 
Alaska Hawaii Porto Rico 
Safes and vaults 
{number] 1 $ 30 12 $ 1,429 24 $ 1,332 
Other metal furni 
ture & fixtures 
[pounds] 30,469 4.754 107,046 22,629 109,390 22,389 


—— 
Change in Safe Taxes by Porto Rico 


The government of Porto Rico has ap- 
proved an act modifying the internal taxes on imports of a 
variety of articles, including safes The old rate was seven 
per cent ad valorem; the new rate is ten per cent ad valorem 
“Ad valorem” is now defined as the exact market price in 
Porto Rico of the article at the time of its sale, use, consump 
tion or introduction into Porto Rico, according as to whether 
the tax is collected at the time of its sale, use, consumption or 
introduction 


Commerce Reports] 


ee — 
Follow Up Feature of Loose Leaf Catalogue 


Printers’ Ink Monthly] He sells machine tools and mill sup- 


plies Every buyer has the loose leaf catalogue issued by his 
house. It is an invaluable reference book—but more than that 
alone. 

It gives the salesman a chance to call regularly with new 


theets which are to be placed in the binder. Oh, no, he isn’t 
there to sell He has merely brought news about a certain 
new item which the house now carries. Usually the purchasing 
“gent wants to look the new sheet over then and there. What 
a chance to sell! 

In this case, at least, the 
than one 


loose leaf catalogue kills more birds 
—— 
House Organ Philosophy 


Be not too busy to be kind.—The Pencil News (Joseph Dixon 
Srucible Company) 
. . > 


The best way to strengthen one’s judgment is to exercise it 


Type-Hi (Hollywood Citizen) 
+ > > 
Many a true word is spoken in anger The Office Cat (The 
Richmond & Backus Company) 
. . . 


Some of us can fool ourselve but we can't fool our bank ac- 
count.—Quality (Clarke & Courts) 
* . . 

Learn to take things as they come—without regrets.—The 


Strathmorean (Strathmore Paper Company) 
>. . . 


Many a poor relation has a skinflint he'd love to touch.—Art 
Metal Welder (Art Metal Construction Company). 
. . > 


Do right and fear no man Don't write and fear no woman 
~—Common Sense (Corlies, Macy & Company, Inc.) 
. > . 


best of it when he gets the 


The makes the 
Printing Company) 


worst of it.—Office Topics (Baker 
> . . 


successful man 


The chief objection to a new stenographer is that words fail 


Leaf Con 


her Faultless Bulletin (The Stationers Loose pany) 
. . > 

Grabbing the buck instead of passing it is one sure way to 

win promotior The G-W Stimulator (The Globe—Wernicks 


‘ompany) 


> > > 
Nothing is ever good enoug! no great man is ever satisfied 
with himself—the success of today should but urge us on to 
the greater ones of to rrow The Coach (published co 
operatively by the Boorum & Pease Company, C. Howard Hunt 
Pen Company, Sanford Manufacturing Company and Eastern 


mpany) 


Manufacturing C: 
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Our Catalog Illustrates 


Our Complete Line 
of Office Chairs 


Cheerfully sent on request 


The Marble & Shattuck Chair Co. 


Cleveland, Ohio 


‘‘Designed for Comfort and Built to Last’’ 











: BONDS, STOCK CERTIFICATES AND SECURITIES 





overprinted on these steel engraved blanks have a quality look and feel equal 

to that of United States Bank Notes because they are produced in exactly the 

same manner. Consequently they are the preferential choice of dealers and 

investors and prove an unusually profitable source of income to the printer. 
SAMPLES SENT ON REQUEST 

KIHN BROTHERS BANK NOTE ENGRAVERS, 205-209 WEST 19TH ST., NEW YORK CITY 











Kobler Copyholder 


with Liner 


Patented! 


Keep it right in 
sight! 
Drop it down in 
your desk. 


Write for iterature 











With your name etched on top plate is a 100% good will creator. 


New mosslnew Pec 1! The Work-a-Day Desk Calendar 


n ne por™ <AKobler C Co., 7 Made in 2 sizes: 5x8 and 4x7. Representatives in most cities. 
y, Lonbeock Manufactured by 
> Newyork | | KEITH CLARK Inc. “S2s0%°v" 











Note smooth 
edge of card 
when detached 








Lever Binder Cases will prove big money 





Filling an already established demand sample orders today! 

















ful ? 2 
ly by le er bin der in case 








Trial Assortment Order ‘vei! 
No.1— 200 cards, 2 styles, and 2Cases, 2styles, $1.00 THE JOHN B. WIGGINS CO. 
No. 2—1200 . * * { * 5 00 1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bldg. 


No. 3—2500 4 
9 Order Now direct fr 


they practically sell on sight. Protected 
by Wearwell Cases, Wiggins Cards are WIGGINS 
always fresh and clean and detach from 


ier ° ? 
case with a smooth, straight edge. There Peerless CARDS 
is, therefore, no waste from spoilage. Book Form 


=e Ink + These Cards and Cases = PROFITS 


Wiggins Patent Scored Cards printed in Printers everywhere are averaging a 50 
your shop and put up in neat Wearwell e cent profit on these cards and cases. 
c 


‘ou can get started at once towards this 
makers for you. big extra profit. Send for one of our three 


 Airivement Wiggins Patent Scored Cards * Wearwell Lever Binder Cases 


m this Advertisement 
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CHAMPION 


Window or Display Hook 





“SECURITY” 


Pen and Pencil Clips 





\ 





Sta-fast 
aper Clip 


Sta-Fast Paper Clips are made in styles A, 
B, C and D and in sizes No. 0, |, 2, 3 and 4, 
Respective Widths: 4” -1"-1}"-2" .3”, 








VAL-CLIP 





L. D. VAN VALKENBURG CO., HOLYOKE, MASS. 























BERNARD No. 180 
EYELET PUNCH 

For paper punching and eyelet - 

setting. Size, 5-inch. Packed 

one in a Car- 

ton with eye- ~™ 

lets. Jobbers, -Tps> 


write for prices. —~ 









THE WM. SCHOLLHORN CO. 
414 Chapel St., New Haven, Conn. 

















IMPROVED READEASY 


“Unexcelled for service in busy business offices” 





Made in four standard sizes: 


Meet GUNS. cccccoccess $3.00 
With line guide....... 4.50 
OUMGR ccccceces 3.50 
With line guide....... 5.00 


Liberal trade discount. All READEASY 
Copyholders shipped ready for imme- 
diate use No adjustments necessary. 
Not a screw on them. Standards col- 
lapsible Fixtures of brass and alum!i- 
num and are not affected by weather 
conditions. 

Here is a fine, salable article. Sold at a 
remarkably low price. 


Address READEASY 


3S Grand Ave., West. Highland Park 
peTROIT U. 8. A. 








- 











Less Fesistance 
in Selling Tip-Tops 








TP 


PAPER CLIPS 


Means 


Quicker Turnover / 


Handreds, thousands, millions, 
always the same dependable 
quality—that’s why they sat- 
isfy. Made of ure brass — 
superfinished. Priced for quick 
turnovers and liberal profits. 


Tip Top Mfg. Co., Inc. 


SYRACUSE NEW YORK 























Conedian Agents: BROWN BROS., Lid., Terente 
\ ae ware 





The jar experienced while riding in an automobile running 
on hard rubber tires was finally overcome by the air-cushion 
tire now in use. 


Similarly, the shock to the tender nerves running down the 
arms to the finger tips is overcome by our all-rubber air-cushion 


key caps. 
1) FY 
Magic Touch key caps clean up like new by using damp 


eloth and little soap. When in search of something better, look 
up Magic Touch. Guaranteed for one year. 


The Park Company, 19 Park Place, New York City 





Patented Jan. 4, 1921 








THE | 
INGENTO 


PHOTO | 
MAILER REXO 


Trimming Boards 


Made in TEN 
Useful Sizes 





The Ingento Photomailer, a 
Quality Mailer at a _ popular 
price. Made in 12 handy sizes 
lamdsomely artistic envelope, mailer 


! 

fitted with extra strong, double, fold- A complete line of 
over corrugated bear ONLY In- quality trimming 
gento has the string plus-cum double- boards, built right 
fastening feature for first-class or and offered at pop- 


eign mail sealing when desired. ular prices 
Two real profitable items 


Dealers write for Catalogue M. S. 150 


BURKE & JAMES, Inc. 223 W. Madison St. 


Established 1897 CHICAGO, ILL. 

















White River 
Chair Co. 


Brattleboro 
Vermont 








Catalog 
sent on 
request 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 





NONE GENUINE UNLESS STAMPED U. S. vs 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. “sanuractrurers 








metal TIP GUIDES 


Posting Trays, Card Systems and 
Indestructible 





Send for Free Sample and 
Dealers’ Discount 


122 S. Michigan Ave., Chicago 











- MILLERTSRRAND 





oe 


o © 


STEEL INK ERASERS, OFFICE KNIVES 
and LETTER OPENERS 


“MADE IN MERIDEN” 


MILLER BROS. PEN CO. 
305 Broadway New York 











{THOMPSON TIME STAMPS 


Record the hour and 
minute A. M.&P.M.., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, 

Started, Finished, etc. Printene 4 -y 


TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. 
Used by prominent firms all over the world. “fiompson one- 
Repeat orders willfollow the first sale. Write for folder 5 piece bed plate 


THE THOMPSON TIME STAMP CO., Inc- 
240-2 West 23rd Street New York, N. Y- 


\ A 






MODEL B hasthe 

















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card u 
securely as well as a —_—_—_—_--—- 
full case of cards. 


When a card is with- 
Grawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Lilinois 
We manufacture Leather Novelties only and are not Engravera 








BERNARD No. 130. 


e . 
Wunaxion Eyelet Punch 
Punches papers and rolls eyelets in one opera- 
tion. Size, 6-inch. Packed in 
individual | 
boxes with 
eyelets. Job- 
bers, write 
for prices. 
THE WM. SCHOLLHORN CO. 
414 Chapel St., New Haven, Cogn. 

















The Comp-Stand 


A Simple, Instantly Adjustable, Stand for Comptometers. 
Scores of national firms have adopted it, (names upon request.) 


D. D. GRAY COMMERCIAL LABORATORIES 


1188 BROCKLEY AVE. 


LAKEWOOD, O. 


e Made in 
i ae 8, 10 and 12 
“" Bank Sizes 


BOX 2613 


A TRIAL 
WILL BE 
GRANTED 
WITHOUT 

OBLIGA- 

TION 











NEW OVERSIZE PENCILS 


Light in Weight—Popular Price 


No. 746 Jade, each........... $1.00 
No. 746 E with eraser........ 1.00 
No. 46 Orange-Black trim... .75 
No. 46 E same with eraser. 


Attractive display cards 


LISTO 


Non-metal, Unbreakable Pencils 


Listo Pencil Corporation, Alameda, California 




















The only 

brush that 

thoroughly 
cleans all 








L 
VICES, Typecieaning end 


China B 








soft substantial 
An attractive colored 

card with each order. Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept. A 
82 Years of Grush Manufacturing E 
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verneard ly 
The“WHISPER-IT” |. ‘3! 
sanitary telephone mouthpiece | ae 


THE COLYTT LABORATORIES 565 





- PROTECTORS 
ees uae 


——SPECIAL DISCOUNTS TO DEALERS 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 











Supreme Since 1849 





BROWN’S 


Linen, Ledger and Bond Papers 


o 


L. L. BROWN PAPER COMPANY, Adams, Mass. 

















is a liquid that forms a transparent, colorless, 
flexible, non-porous and tough coating which 
holds the lustre of all polished surfaces, inside 
and out. Investigate. 


NOTARNISH PRODUCTS CORPORATION 


6 Varick St. New York, N. Y. 





















Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 





AZORA RUBBER CO. 
54th and 20th Streets, 
CICERO, ILLINOIS 
Abeve Belew 

THE AZORA THE AZORA 

TWIRLER AIR CUSHION 
RING (Cross-Section View) 

= ae _ PAT. DECEMBER 21, 1916 











A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow, Brown and White 
THE TRIUMPH OF EXPERT LEAD MAKERS 
No other lead in the 

world is like it. 

Into this brand is concen- 
trated the skill and ex- 
perience of the oldest 
lead mills in existence. 
ORIGINAL — DURABLE UNIFORM 


Remember: Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


“Pencil Factories Established in 1761"" 















NICKEL PLATED 





FOR LOOSE LEAF BOOKS —S 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


Loose Leaf Metals furnished to manufacturers of books. For our 
quotation, send us samples of metals desired and quantity wanted. 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 
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Seocesesmneneentnesnentnmeinnsninsiesisies 


THE NEW HANDY-ROLL AIR MAIL TAPE 
Printed in official red, white and blue colors 


HANDY-ROLL COMPANY 
No. 2 Prince’s Court, Fruitvale OAKLAND, CALIF. 


The Featherweight Eyeshade | 


the 
wearer's eyes from glaring arti- 





is constructed to protect 
ficial or natural lights or bril- 
Durable, hy- 
gienic, adjustable, light weight. 
Where it touches the forehead, 


liant reflections. 








the celluloid is curled, presenting 





a smooth surface. 


The FEATHERWEIGHT EYESHADE CO. 
Merchantville, N. J. 














LEON ISAACS & CO. TURNER &HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Slickest Pens Ever Made 


SPECIAL IMPRINT 
PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 


The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS 
iiustrated catalog on application. PHILADELPHIA, PA. 














Precision 
Platens 


for Typewriter, Multigraph, Adding Machines 
Recovered with best Goodrich Black Rubber. 
Guaranteed accurate and true to center. 

Delivered free in U.S, 30 Years’ experience. 


Special bargains in complete platens 


Bushnell Mfg. Co. 


3314 S. Spring St. Los Angeles, Cal. 

















Pe . Hs, 


FS =, . Y 
5 
SS [ 


Most of the Maptacks used today are Moore. 
Uniform metal heads with sharp needle-like 
points—18 distinctive colors—4 size heads 
Send for f ider illust 
ustripution to your cu 
Moore Push-Pin Co. (Wayne Junction), Philadelphia 


Originators of Moore Push-Pins Used in Nearly Every 
Home to Hang Up Things Est. 1900 














rated in colors for 
stomers. 














Steel Strong CoinTrays 



















== Made of Sheet Steel 
SS Last a life time 

ENS Interlocking and nesting 
> NG “ real wee system—enameled in 
= - — ue, green, orange, gray 


Best for Vault—Best for Counter 


FOR STORING WRAPPED COINS 


The C.L. Downey Co. 


941-943 Clark St OiTaletialal- lira ©) 


KWIKSTIK 


The MUCILAGE WITHOUT A BRUSH 
NO MUSS—NO FUSS 


The Sanitary —Serviceable — Sensible Features of KWIKSTIK 
Make Pasting a 
















a 





FOUR POPULAR SIZES .... RETAIL AT 
10c + 15¢ + 25¢ + 50c 


The “Famous Fifty” (S0c Office Size) is a 
Consistent Repeater to the Office Trade 


Write for FREE DISPLAY MATERIAL and 
Feature KWIKSTIK for Larger Profits 


KWIKSTIK COMPAN 


3229 S. Ashland Ave..Chi« ago 


MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 
















For printing 
price tickets, 
numbering 
bius, boxes, 
shelves, etc. 


nl ti cia) 


LOL ARM i 


HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE wood, glass, tin, paper, etc., by means of @ 
Made in two sizes. 


lasting adhesive material furnished. 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 
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Moon Globe Trotter Luna 


| Tirmes Half Moon Memphis 
[Tribune Gladiator Multator 
Moonlight 


9.3. STAEDTLER, INC. 
53-55 worTH Si NEYY YORK 


STAEDTLER PENCILS SINCE 1662 
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MARK-MOR-AN-DUM 


(TRADE MARK REGISTERED) 

326 HIGHLAND DRIVE SEATTLE, WASH 
STANDARD 2)" ADDING 

"ai MACHINE PAPER 


« FASTENS TO WALL 
NOTE :—CONVENIENT POSITION 
FOR WRITING 


| $3.00 


ONE HAND CONTROL 
ABSOLUTELY 













No. 25 
Model 


A Sale for Every 
Demonstration. 
Convenient for 
Salesmen to 
Carry. 

Write 
for Discounts 


USE DETACHED WHEN - 
USED ON DESK. 


September, 1927 











Something Different 





The Niftiest, THE Fine Moleskin 
Handsomest, Top. Brown 
Most or Green. 
we Pure Felt 
Durable, Padding and 
Most The Special 
Economical } ig er 
: rt l.eather 
ares Bottom holds 
Cushion it in place 
Ever Offered without tacks 
to the Trade NON-SKID or strap 
Te get acquainted we will mail you a sample at dozen 
price Specify large, medium or stenog chair Please writ 


and let us quote 


CHICAGO CUSHION COMPANY 
431 S. Dearborn St., Chicage Eastern Sales Agency, 366 Breadway, N.Y. C. 





" BiG EL 
Gold Pen Points 


are leaders in the trade, known for their perfection and 
first quality. Your trade gets 100% satisfaction if you 
use eige! pens. You can unhesitatingly guarantee any 
pen point made by us. We back up our product. 
Highest Grade Pen Points 
for the repair trade. Im- 
printing done on quan- 
tity lote— all standard 
weight and size — Mani- 
fold, Accountants and 
Special Pointe. 


Send today for samples and prices. You'll be glad you did. 


E. O. WEIGEL & SON 
587 South Tenth Street Newark, N. J. 

















Put CANODE 


chine products Invite them to 
obtain their supplies from you 
let us show you how to make 


an nteresting dispiay of 
CANODE Inks, ribbons, sten- 
cils, ets Write us. 








Duplicator Supplies 
on Display 

Live sales managers are de 

veloping more business now 

with circulars, price-lists and 

all sorts of duplicating ma 





Canode Ink Co. | 


3005 Carroll Ave. Chicago, Ii. 








rrade Mark Reg, 1 S. Pat. Off 


AUTOMATIC MAILING MACHINE 


\utomatically feeds, gathers, folds and inserts (up to 
five pieces on standard machine) into standard en 
velopes at a speed of 3000+ per hour. Adapted for 
large mailings only. When writing for details please 
mention “OFFICE APPLIANCES.” 

SOME DEALER TERRITORY STILL OPEN 


INSERTOGRAPH CO., Waukesha, Wis. 





THE MARKILO ALL-VISIBLE LINE 





MARKILO TRANSPARENT ENVELOPES ior 
any standard size Loose Leaf Ring Binder. ALL- 
VISIBLE SHOP RECORD PROTECTOR for 
protecting office, shop and factory records from 
grease, dirt, etc. MARKILO ALL-VISIBLE IN- 
DEXER for alphabetical or numerical arrange 


ment of credit, telephone, miscellaneous lists 
quick and 


accurate reference. MARKILO ALL- 
VISIBLE POCKET-PACKIT, a pocket size 


leather bound expanding wallet holding mem 
orandum, papers, maps, cards, data, et 
There's a nice proft f ta he Mark 
41l-Vissble line. Write for sample nd proposition 





MARKILO CO., 934 W. 634 St., CHICAGO, U.S. A. 














DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 
You'll get MORE key 

business by selling 


The Master Key 


(No rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
23 Columbus Place 
Brooklyn a Be 
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Quick Sellers—Big Money Makers 


“Instant” Des 
«4 Handy Files 
Their pocket pages keep 
papers in order but instantly 


indexed A to Z, 1 to 





31 specially classified by 
celluloid covered, removable in- 
tabs 
Idea Books 
with pasteless pocket pages for 
news clippings, striking advta. 


et The storehouse for val- 
uable ideas, instantly accessible 


Albums for Every Purpose 
Autograph, Camera, Portrait 
Postcard, Dise Record, Greeting 
Card, Memory, School Day Mem- 
ories 
Scrap Books _ Games 
: Double Dummy Bridge Boards 
Write for prices and special discounts 


W.C. Horn, Bro. & Co, ¥s;; 200 5th Ave., New York 
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Jee woeete tree Ci.taece 
Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 

evaporate. 


We furnish free advertising 
aids to our dealers. 


Individual bottles to retail at 50c and 75c. Also 


pints, quarts and gallons. 
Write us today. 


dealers. 


Liberal discounts to 





THE CLAROTYPE COMPANY, Inc. 


16-K Hudson St. 


New York 











STATIONERS SELL BRISTOW 
FOR EVERY DESK 


The model four is a 


convenience for every 
clerk; it clears the desk 
of baskets and trays 
and provides orderly 
and handy arrangement 


Because it is adaptable 
for the needs of every 
clerk and correspond- 
ent, it can be sold in 
quantities with real 
profit When you con- 
sider its usefulness, the 
price is very low. Write 
for circular and prices. 


STANLEY R. BRISTOW 


22-24 Central Ave. West Orange, N. J. 





Gardner’s Pull Tab Leather Lines 














Several Thousand Leading Bankers Use and Recommend 


Easy Snap Collapsible Storage Files 





41 stock sizes 


A size for 
every 
document 


Lowest Prices 





with patented snap fastener 
parts Is 


Made of corrugated fibre board 
arrangement for closing, eliminating use of extra 
absolutely dust proof 

We solicit your inquiries 


Strayer Coin Bag Company, New Brighton, Pa. 


Manufacturers of Banking Supplies 


PUL TAS CARD CAS 


GUIDES 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER'S HOT 
GOLD LETTERING 
MACHINES 


Write for Samples and 
rices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 


709 Pine St. St. Louis, Me. 

















Celluloid Index Guides 
Metal Tip Guides 


We manufacture a high grade line of filing supplies. Our equip- 
ment enables us to give prompt, satisfactory service on specia 
An investigation will reveal the profit possibilities 


card work. 
this line offers you. 


We do not sell to consumers direct. 


DACO GUIDE COMPANY 


154 Pearl Street 


Boston, Mass. 
eal 























Travelers’ Weekly 
Travelers’ Monthly 
Personal Expenses 
Radio Record 


Send for Samples » 


Beach Publishing Co 
750 Book Building 
DETROIT - MICH. 









































TRINER 


ALL- MAIL 
COMPUTING SCALES 


4 and 8 Pounds 


Capacities 


are giving the same efficient 


service as the well 
Triner 


Offices. 


Write us your requirements. 


TRINER SALES CO. 
53 W. Jackson Blvd., Chicago, Illinois 


Parcel Post Scales 
used daily in 52,000 U. S. Post 







known 


Capacities: 25-50-70 lbs. 
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ROCKBARNES 


BOXED 


| im =, TYPEWRITER PAPERS 
PE ond MANUSCRIPT COVERS 
GRADES AND WEIGHTS FOR ALL PURPOSES. 


kd TYPEWRITER : 
UNIFORM QUALITY. 


HANDSOMELY BOXED IN GRAY LITHOGRAPHED 
BOXES—MAKING ATTRACTIVE DISPLAY MATERIAL. 


Pr ad") 





| Write for CATALOG No. 1025, 
a AND EXCLUSIVE DEALER PROPOSITION. 


ROCKWELL-BARNES COMPANY 


815-823 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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Important for All Dealers and Importers 
JUST PUBLISHED 


Office Appliances Directory 
for 1927 


Contains in clearly arranged form about 6500 names and 

addresses of German Office Appliances and Stationery 
| Manufactures. 
| The largest and most reliable reference book for every dealer 
and importer for office appliances and stationery. The fact that 
| thousands of enquiries demanding manufacturers’ addresses for 
' certain goods reach us from all countries in the course of each 
year, confirms the great value and the necessity of this new and 
valuable directory. 


Price $3.00 post free—Payment with order 


Buro~Bedarf—Rundschau 


3 Berlin-Charlottenburg § (Germany) 
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CARDINELL 


2 | we ut MARK REG 
“STEEL PENS REPLACED THE QUILL” 
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— 
LA kth ie Lk 


INGLE * FLUID 
POCKET ERADICATOR 


ERADO SELF FILLER PENS REPLACED THE OLD STYLE 
; STEM WIND WATCHES REPLACED KEY WINDERS 
MOTOR CARS HAVE REPLACED THE HORSE 


LNEésagff) 1s REPLACING THE OLD TWO BOTTLE ERADICATORS 


Campinas “9 en IS THE MOST ADVANCED DEVICE FOR QUICK AND PERMA- 
iw NENT REMOVAL OF INK AND OTHER STAINS FROM 
or DF | bee aes «€=PAPER, CLOTH AND OTHER FABRICS. 


POCKET ERADICATOR | 


- 












Nh 


=_— 
Fountain pens and lead pencils with erasers are car- Cnn nnn nnn nn nn nner eee 
—— ried in everyone's pocket. Now comes Eradopen for {| INK-OUT MFG. ©O., Montclair, N. J. 
a the pocket, containing the single-fluid eradicater. 1 Forward prepaid to the undersigned, for which find 
vel This New Eradopen is a boon to accountants, clerks, 1 we caters: 
tay pupils, ete. It consists of a hard rubber barrel with 4 \ | Vest Pocket Eradopen—60c ; 
5 clip cap into which is placed a vial of inkout (Erad- 3 1 Eradovial in Paper Container—1lic 
i ovial) the single fluid eradicater. After this original [) 1 Large Bottle Inkout—650c 
m-out vial has been used up a refill vial (Eradovial) is pur- I [ 1 Small Trial Bottle Inkout—2s 
ort chased at lic. 1 
~~ } d ; ; , Name 
+ Eradopens and Eradovials insure fresh, active and 
quick single fluid eradication whenever and wherever 1 Address 
ERADO required. l 
VIAL » BOMB cccccccccvctvccswecséaseesnses State 




















Every 
Office Appliance 
Salesman , 


can increase his sales by recommending the Acme Staple and Bind- 
ing Device for each desk. It is unequalled for fastening documents, 
i do cli, eatk ond papers, invoices, correspondence, firmly and neatly. Sheets are 
stapling samples together kept firmly together, without possible separation by a staple which 
can be easily removed, if required, without damage. 

The Acme are the only staple binding machines made complete 
from the raw material to the finished product, in our own factory, 
and are fully guaranteed. Banks, Law Offices and Commercial 
Houses of all descriptions, need the Acme Staple Binder for fasten- 
ing documents, legal papers, contracts, correspondence envelopes, 
packages, etc. 

Stationers desirous of increasing their trade in 
Stapling devices, and supplies will be given every 
assistance and cooperation. 
whe stent Goch paper met- Write for booklet and complete description of all 


ener Neat and efficient our models—literature for distribution among your 
trade supplied with your name and address. 


Acme Staple Company 


1643-47 Haddon Ave., Camden, N. J. 









Used by insurance companies, 
lawyers, corporations, ete., 
for vouchers, documents, etc. 
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Dealers: 





Write for catalog, 
prices and full details. 


It Pays To Sell 
The -J'ana JP" Line! 


HEN you sell a style “J” or “JP” Price 
Book or Memo, you know you have given 

vour customer the biggest value in Ring Books, 
a one-piece, single ply Cowhide leather 
cover with the look and wearing quality of 


the usual “best grade,” and at a price at or 
within a few cents of imitation leather 

Once sold, 
for the 


your customer will always look 


trademark 


Fill 


Stock up now and be prepared to meet the 
Fall demand for at supplies Be sure 


they're Genuine Trussell products, for even 
the children recognize and appreciate real 
leather. They like the sturdy construction 


\nd when 


which only real leather can give. 
same price 


vou offer it to them at about the 
as imitation leather—the sale is made! 


Send for our latest catalog. 











TRUSSELL MANUFACTURING COMPANY, 


3 Trussell Park, Poughkeepsie, N. Y- 
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MON 
BUREAU 


LE MAGAZINE DE ORGANISATION 
COMMERCIALE pote 
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186, Faubourg St-Martin 


SIPWIHISI SHIH IIH HLTH IHL GLI SWHWI HIGH WH HH HW HWHWIHWM MGW oo Wow GowowsHsowSe wee wosyesyesyosy 


99 To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


[his magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate in M. B. Remem- 
ber that its initials stand for “MORE BUSINESS” for you 
and write today for a free copy of this live wire publication 


The Advertising Manager 


“MON BUREAU” 


PARIS Xéme Arrt. (France) 
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/mperial 


The Medium Priced Line of Good Quality 


VERTICAL FILE FOLDERS 


Reliable Quality Moderately Priced 


Imprinted with your Name Free 
Write for Samples 


IMPERIAL METHODS CO. - Forest Park, Illinois 


SCHUBERT OFFICE SPECIALTY CO., Los Angeles E. L. SIRUS, New York 














URABILITY is not an accident. It must 
D be planned in advance and built in the 

finished article by the use of certain 
materials and a construction developed by 
experience. 


Any substitution to influence price is invari- 
ably a compromise with durability. 


Bushnell’s Wallets and ‘‘Vertex’’ Filing Pockets 
are durable. They are carefully constructed 
of ‘‘Paperoid’’—a material made of hemp rope 
fibres. Nothing compromised and nothing 
accidental. Just satisfaction and real value. 


THE ALVAH BUSHNELL COMPANY 


925 Filbert Street, 
PHILADELPHIA 
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Prepare to Fill the Student Demand 





























PORTABLE L TYPEWRITER 





The student today is out to take ad- ER is built to satisfy the student’s 


vantage of every modern convenience. demand for personal writing equip 


His education is di- ment. All the much- 


/ Note These Advantages \ 





rected toward the use Perfectly Visible Type Line looked-for COn Ve- 
of labor-saving devices ee ae ae niences in a personal 

his equipment for Rume-Wike Welton bie typewriter—from the 
study and recreation Geet eal nad swift type bar action 
is of the most mod En to the new color fin- 
— oa a. ishes—are to be 
The ROYAL PORT Accurate Back Spacer found in the ROYAL 








~ Distinctive Color Finishes / 


ABLE TYPEWRIT PORTABLE. 


Incorporate these ROYAL ADVANTAGES in Your Fall Sales Program 


ROYAL TYPEWRITER COMPANY, INC. 
316 BROADWAY, NEW YORK 


Branches and Agencies the World Over 














September, 1927 





The Improved Columbian Clasp Enve- 

lope is made of tough, strong, hard-to- 

tear paper. The clasp is malleable, doesn't 

break off after three or four bendings 

The metal tongues a/ways line up with 
the flap-punch 





The name, Improved Columbian Clasp, 
and the size number are always printed 
on the lower flap 
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We gave hi 
et el for 





. E asked for a cheap job, and that’s what we gave him.” 


“He wanted cheap envelopes—and we got them for him.” 

The printer satisfied him— but he wouldn’t stay satisfied. 
The cheap printing job brought no returns. Thecheap envelopes 
fell apart before they reached the post office, or soon after. 

Does it always pay to give your customer what he asks for? 
Isn't it a lot better to suggest the economy of printing—and 
envelopes—that are good enough to do the job? 

Your customer can always buy cheaper catalog envelopes. 
Someone is always ready to lure him away with a price cut. The 
way to hold him is to sell him quality he cannot better elsewhere. 

Every time you sell Improved Columbian Clasp Envelopes 
you tie your customer still closer to you. Sooner or later your 
customer will wake up to the high cost of cheap envelopes. 
When he does, he'll thank you for telling him, or—he’ll become 
the customer of the printer or stationer who did tell him. 


UNITED STATES ENVELOPE COMPANY 
The world’s largest manufacturers of envelopes 
SPRINGFIELD, MASSACHUSETTS 


With fourteen manufacturing divisions covering the country 


Improved 
COLUMBIAN CLASP ENVELOPES 
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LAST CALL! 


Sfandard 


School Note Book Covers 


Look up your stock and see just what you 
require in this line to make it complete. 


The “Collegiate” lists for 00c. The ‘‘Varsity” lists for 
75c and 90c. The “Kingston” lists for 40c. The 
“Banner” lists for 30c. The ‘Princess’ lists for 30c. 
The “University” lists for $1.10. The “Empire” lists 
for 90c, $1.10 and $1.20. 


See new Loose Leaf Catalog L--19 for detailed descrip- 
tion, size, etc., or send today for booklet covering the 
complete School Note Book Line. 


|’ BOORUM & PEASE COMPANY 


Post Office Box 272, City Hall Station 
NEW YORK, N. Y. 
New York Store: Chicago Branch: General Offices: 


349 Broadway 21 East Austin Avenue 84 Hudson Ave. 
Brooklyn 
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io \ 
Every Business 


Man Seeks 
Permanence 


usiness men like to think of 
their business as a permanent 
institution—a real part of the 
community in which they live. 
And many of them believe they 
have taken the necessary steps 
to safeguard a continuance of 
their affairs. 



































They believe this until some- 
thing happens—fire, theft, or 
other hazard, 


But there are many business 
firms going without adequate 
protection — actually inviting = 
disaster and don’t know it. _— 
Entrusting vital records to un- 
safe containers is like walking 
blindfolded into the darkness. 

Are you providing protection es aa 
to those who need it in your 

citv? The Schwab Safe and 
the Schwab Sales Plan will help 
you make any business man’s 
affairs secure—so far as the 
records are concerned. 

May we tell you more about 
this combination ? 


The 


Schwab Safe Co. 


Lafayette, Indiana 


ar Sonne 

















ADDING 


OFFICE 


/ Backed by 
| Burroughs 
Service 


see? 
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Burroughs 
Portable 





Adding Machines 


ALREADY FIGURING IN 


THE WORLDS BUSINESS 


A little over a year has passed since 
the Burroughs Portable was first ad- 
vertised and there are over 80,000 of 
these machines in the hands of sat- 
isfied users. The Portable has won 
its place in every kind of business, 
wholesale and retail, largeand small. 


This useful machine adds up to 
$1,000,000.00; has standard visible 
keyboard and is operated with one 
hand. Prints ciphers and punctua- 
tion automatically. Can easily be car- 
ried to wherever it is needed for use. 


The Portable is every inch a Bur- 
roughs, built in the Burroughs 
factory to Burroughs standards 

passing the same rigid inspections 
as the highest priced machines— 
carrying the same guarantees 

backed by the same world-wide 
personal and mechanical service. 


BURROUGHS ADDING MACHINE COMPANY 
DETROIT, MICHIGAN 


Other Factories at Windsor, Ontario, and Nottingham, England. 
Sales and Service Offices in all the Principal Cities of the World. 


‘* BOOKKEEPING 


* CALCULATING 


AND BILLING MACHINES 





DESK CLEAN—letters in the omail—caose af] puwdered—rcendv 


to go! No need for “overtime” —ne cty work—mo cred 
wrists and aching becks where theres a2 Woodstock Blectrritea 


It’s the modern typewriter—e time standurd machine powered by 
electricity. It means faster. easier. mere pieusant work for fer 
better, clearer, smarter letters for en for che Woundstock 
Electrite booklet and learn be voewr ber can speed 
things up in your office 


we s7 















UNDERWOOD 
PORTABLE 





TYPEWRITER DEALERS and STATIONERS 


Increase your sales by writing now for our 
attractive dealer proposition. 


Portable Division 


UNDERWOOD TYPEWRITER CO., Inc. 
30 Vesey Street New York City 
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